
Citation Report
Listjofjarticlesjciting

Handrmovementrspeedrinradvertisingrelicitsrgenderr
stereotypesrandrconsumerrresponses

DOI:r10.1002/mar.21598
rPsychologyrandrMarketing,r2022,r39,r331.

Source:jhttps://exaly.com/paperypdf/91001954/citationyreport.pdf

Version:j2024y04y28j

Thisjreportjhasjbeenjgeneratedjbasedjonjthejcitationsjrecordedjbyjexaly.comjforjthejabovejarticle.jForj

thejlatestjversionjofjthisjpublicationjlistxjvisitjthejlinkjgivenjabove.

ThejthirdjcolumnjisjthejimpactjfactorjsIFtjofjthejjournalxjandjthejfourthjcolumnjisjthejnumberjofj

citationsjofjthejarticle.



m Paper IF Citations

3 BrandinggbeyondgtheggendergbinaryxgPsychology and Marketingug 3.9 0

2 ˆ�claircissementgtogUnderstandgConsumersâ��gDecisionvMakinggPsychegandgGendergEffectsugagFuzzygSetg
QualitativegComparativegAnalysisxgFrontiers in Psychologyug2022ug’Éug 3.4 2

1 ThegModeratinggRolegofgAgegingthegEffectgofgVideogPlaybackgSpeedgongUrgencygPerceptiongingtheg
ContextgofgClimategChangexg2022ug’4ug892É

Citation Report

2


