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l Paper IF Citations

73 ProductKPlacementsKbyK–icroKandK–acroK‘nfluencersKonK‘nstagramZKLecturelNoteslinlComputerl
ScienceWK2019WKdgcYdhi 0.9 5

72 áheKÖoleKofKÜupportiveKxoodKwnvironmentsKtoKwnableKzealthierKuhoicesKéhenKwatingK–ealsK
PreparedK utsideKtheKzomelKxindingsKfromKxocusKyroupsKofKcjKtoKebYĞearY ldsZKNutrientsWK2019WKccWK 6.7 12

71 ÜportsKÜponsorshipKasKaKuauseKofK besityZKCurrentlObesitylReportsWK2019WKjWKfjbYfkf 8.4 9

70 –ediaKfoodKmarketingKandKeatingKoutcomesKamongKpreYadolescentsKandKadolescentslKsKsystematicK
reviewKandKmetaYanalysisZKObesitylReviewsWK2019WKdbWKcibjYcick 10.6 33

69 xoodKandKteverageKuuesKxeaturedKinKĞouáubeKçideosKofKÜocialK–ediaK‘nfluencersKPopularKéithK
uhildrenlKsnKwxploratoryKÜtudyZKFrontierslinlPsychologyWK2019WKcbWKdcfd 3.4 30

68 uhildrenKandKadolescentsRKexposureKtoKfoodKandKbeverageKmarketingKinKsocialKmediaKappsZKPediatricl
ObesityWK2019WKcfWKecdgbj 4.6 57

67 áheKeffectKofKinfluencerKmarketingKofKfoodKandKaKMprotectiveMKadvertisingKdisclosureKonKchildrenRsK
foodKintakeZKPediatriclObesityWK2019WKcfWKecdgfb 4.6 38

66 éhatKvoKsdolescentsKÜeeKonKÜocialK–ediaqKsKviaryKÜtudyKofKxoodK–arketingK‘magesKonKÜocialK
–ediaZKFrontierslinlPsychologyWK2019WKcbWKdhei 3.4 29

65
áheKeffectivenessKofKvoluntaryKpoliciesKandKcommitmentsKinKrestrictingKunhealthyKfoodKmarketingK
toKuanadianKchildrenKonKfoodKcompanyKwebsitesZKAppliedlPhysiology,lNutritionlandlMetabolismWK2019
WKffWKifYjd

3 6

64 xoodK–arketingKasKaKÜpecialK‘ngredientKinKuonsumerKuhoiceslKáheK–ainK‘nsightsKfromKwxistingK
”iteratureZKFoodsWK2020WKkWK 4.9 9

63 NsntivaccinationKonK‘nstagramlKsKuomputationalKsnalysisKofKzashtagKsctivismKthroughKPhotosKandK
PublicKÖesponsesZKInternationallJournalloflEnvironmentallResearchlandlPubliclHealthWK2020WKciWK 4.6 7

62 ”earningKtheK”anguageKofKÜocialK–edialKsKuomparisonKofKwngagementK–etricsKandKÜocialK–ediaK
ÜtrategiesKãsedKbyKxoodKandKNutritionYÖelatedKÜocialK–ediaKsccountsZKNutrientsWK2020WKcdWK 6.7 12

61 xromKM‘nfodemicsMKtoKzealthKPromotionlKsKNovelKxrameworkKforKtheKÖoleKofKÜocialK–ediaKinKPublicK
zealthZKAmericanlJournalloflPubliclHealthWK2020WKccbWKcekeYcekh 5.1 34

60
wxaminingKtheKÖelationshipKbetweenKĞouthYáargetedKxoodK–arketingKwxpendituresKandKtheK
vemographicsKofKÜocialK–ediaKxollowersZKInternationallJournalloflEnvironmentallResearchlandlPublicl
HealthWK2020WKciWK

4.6 17

59 éhatKmakesKaKbeverageKhealthyqKsKqualitativeKstudyKofKyoungKadultsRKconceptualisationKofK
sugarYcontainingKbeverageKhealthfulnessZKAppetiteWK2020WKcgbWKcbfhig 4.5 11

58 áheKpoliticalKconstructionKofKpublicKhealthKnutritionKproblemslKaKframingKanalysisKofKparliamentaryK
debatesKonKjunkYfoodKmarketingKtoKchildrenKinKsustraliaZKPubliclHealthlNutritionWK2020WKdeWKdbfcYdbgd 3.3 13

57 vifferentialKexposureKtoWKandKpotentialKimpactKofWKunhealthyKadvertisingKtoKchildrenKbyK
socioYeconomicKandKethnicKgroupslKsKsystematicKreviewKofKtheKevidenceZKObesitylReviewsWK2021WKddWKececff10.6 21
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56 ÜtudyKofKÜmartKvecoratingK–achineKonKuakeKPattenZKSmartlInnovation,lSystemslandlTechnologiesWK
2021WKcfjYcgk 0.5

55 N–enopauseKonK‘nstagramlKaKmixedYmethodsKstudyZKMenopauseWK2021WKdjWKekcYekk 2.5 0

54 PublicKzealthKonK‘nstagramlKanKanalysisKofKhealthKpromotionKstrategiesKofKPortugalKandKtrazilZK
ProcedialComputerlScienceWK2021WKcjcWKdecYdej 1.6 5

53 sustralianKuhildrenRsKwxposureKtoWKandKwngagementKéithWKéebYtasedK–arketingKofKxoodKandKvrinkK
trandslKurossYsectionalK bservationalKÜtudyKSPreprintTZK

52 áheKáimingWKNatureKandKwxtentKofKÜocialK–ediaK–arketingKbyKãnhealthyKxoodKandKvrinksKtrandsK
vuringKtheKu ç‘vYckKPandemicKinKNewKİealandZKFrontierslinlNutritionWK2021WKjWKhfgefk 6.2 13

51 trandKuommunitiesKonK‘nstagramlKwxploringKxortuneKgbbKuompaniesâ��K‘nstagramKuommunicationK
PracticesZKInternationallJournalloflStrategiclCommunicationWK2021WKcgWKciiYckd 3.4 0

50 ÜocialKmedialKfrenemyKofKpublicKhealthqZKPubliclHealthlNutritionWK2021WKcYf 3.3 1

49 NÜupport”ocallKhowKonlineKfoodKdeliveryKservicesKleveragedKtheKu ç‘vYckKpandemicKtoKpromoteK
foodKandKbeveragesKonK‘nstagramZKPubliclHealthlNutritionWK2021WKdfWKfjcdYfjdd 3.3 4

48 ÖisingKtoKtheKchallengelK‘ntroducingKprotocolsKtoKmonitorKfoodKmarketingKtoKchildrenKfromKtheK
éorldKzealthK rganizationKÖegionalK fficeKforKwuropeZKObesitylReviewsWK2021WKddKÜupplKhWKecedcd 10.6 3

47 áwitterKãsageKPracticesKofKvigitalKyameKtrandsZKErciyesl˜°leti¯�imlDergisiWK2021WKjWKfkeYgcg 0.3

46 sustralianKuhildrenRsKwxposureKtoWKandKwngagementKéithWKéebYtasedK–arketingKofKxoodKandKvrinkK
trandslKurossYsectionalK bservationalKÜtudyZKJournalloflMedicallInternetlResearchWK2021WKdeWKedjcff 7.6 5

45 snalysisKofKvigitalK–arketingKsctivitiesKonK‘nstagramKÜocialK–ediaKwithKuoffeeKÜhopKtusinessK
 bjectsKinK‘ndonesiaZK2021WK

44 ÖegulatoryKfocusKandKjunkKfoodKavoidancelKáheKinfluenceKofKhealthKconsciousnessWKperceivedKriskK
andKmessageKframingZKAppetiteWK2021WKchhWKcbgfdj 4.5 1

43 ãseKofKpersuasiveKstrategiesKinKfoodKadvertisingKonKtelevisionKandKonKsocialKmediaKinKtrazilZZK
PreventivelMedicinelReportsWK2021WKdfWKcbcgdb 2.6 1

42 áelevisionKviewingKandKusingKscreensKwhileKeatinglKsssociationsKwithKdietaryKintakeKinKchildrenKandK
adolescentsZKAppetiteWK2022WKchjWKcbghib 4.5 2

41 voKinstagramKfanKpagesKdevelopKconsumerâ��brandKrelationshipsqKwvidenceKfromKtheK
telecommunicationsKindustryZKCogentlBusinesslandlManagementWK2021WKjWKcjjfeff 1.6 4

40 NarrativeKreviewKofKsocialKmediaKasKaKresearchKtoolKforKdietKandKweightKlossZKComputerslinlHumanl
BehaviorWK2020WKcccWKcbhfdh 7.7 4

39 uonsumptionKinKtheKvigitalKsgeZKAdvanceslinlMedia,lEntertainmentlandlthelArtsWK2019WKdhhYdjh 0.2 1
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38 ÖejectedKorKignoredqlKtheKeffectKofKsocialKexclusionKonK‘nstagramKuseKmotivationKandKbehaviourZK
BehaviourlandlInformationlTechnologyWKcYcf 2.4 1

37 tusinessKtenefitsKofK‘nstagramKÜcrapinglKQuestionableKãsesKofKvataZKAdvanceslinlIntelligentlSystemsl
andlComputingWK2022WKdckYddi 0.4

36 u ç‘vYckKnoK‘nstagramlKprˆ¡ticasKdeKcomunicaˆ§ˆ£oKestratˆ'gicaKdasKautoridadesKdeKsaˆ”deKduranteKaK
pandemiaZKComunicaˆ§ˆ£olPˆ”blicaWK2020WK 0.5 2

35 ÖeklamK–ecras˜–K‘nstagramlKá yyKveKyˆ�NÜw”KwlektrikliK tomobilK–arkalar˜–Kˆ�zerineKsmpirikKtirK
sra¯�t˜–rmaZKErciyesl˜°leti¯�imlDergisiWK2020WKiWKjkgYkcg 0.3 1

34 ãncoveringKmilkKformulaKadvertisementsKonKtheKuhineseKsocialKmediaKplatformKéeiboKSPreprintTZK

33 áheK therKPandemiclKsKuonceptualKxrameworkKandKxutureKÖesearchKvirectionsKofK’unkKxoodK
–arketingKtoKuhildrenKandKuhildhoodK besityZKJournalloflMacromarketingWKbdihcfhidccbgfe 1.9 1

32 NutritionalKsnalysisKofKxoodsKandKteveragesKPostedKinKÜocialK–ediaKsccountsKofKzighlyKxollowedK
uelebritiesZZKJAMAlNetworklOpenWK2022WKgWKedcfebji 10.4 1

31 xoodKmarketingKtoKteenagerslKsnKexploratoryKstudyKexaminingKtheKRPowerRKandKplatformsKofKfoodK
andKbeverageKmarketingKinKuanadaZZKAppetiteWK2022WKcbgkkk 4.5 1

30 u ç˜°vYckK“Ö˜°İK˜°”wá˜°¯�˜°–˜°NvwKÜ ÜĞs”K–wvĞsK“ã””sN‘–‘lKt˜°ÖK“s–ãKçwKˆ�İw”KÜs˜�”‘“K
“ãÖã–ãNãNK‘NÜásyÖs–KPsĞ”s¯�‘–KsNs”˜°İ˜°ZKDo˜�u¯�lˆ�niversitesilDergisiWK 1

29 sdvertisingKpatternsKofKaKfastYfoodKchainKonKsocialKmediaKinKtrazilZZKPubliclHealthlNutritionWK2021WKcYdc 3.3 0

28 uomparingK–cvonaldRsKfoodKmarketingKpracticesKonKofficialK‘nstagramKaccountsKacrossKcgK
countriesZZKBMJlNutrition,lPreventionlandlHealthWK2021WKfWKgcbYgcj 6.7 0

27 PromotingKxruitKandKçegetableKuonsumptionKforKuhildhoodK besityKPreventionZZKNutrientsWK2021WK
cfWK 6.7 2

26
uorrelationKbetweenKwatingKtehaviorKandKãseKofKÜocialK–ediaKwithKwnergyYvenseKxoodK‘ntakeK
tasedKonKyenderKamongKÜtudentsKinKÜemarangWK‘ndonesiaZKOpenlAccesslMacedonianlJournallofl
MedicallSciencesWK2022WKcbWKhbdYhcb

1

25 wvaluatingKandKtrackingKqualitativeKcontentKcoderKperformanceKusingKitemKresponseKtheoryZKQualityl
andlQuantityWK 2.4

24 sdolescentsRKmediaKusageKandKselfYreportedKexposureKtoKadvertisingKacrossKsixKcountrieslK
implicationsKforKlessKhealthyKfoodKandKbeverageKmarketingZZKBMJlOpenWK2022WKcdWKebgjkce 3 2

23 uonsumptionKinKtheKvigitalKsgeZK2022WKcjgfYcjif

22 vigitalKtechnologyKinKagriculturelKa´ reviewKofKissuesWKapplicationsKandKmethodologiesZKChinal
AgriculturallEconomiclReviewWK 3.5 0

21 sdolescentsâ��KexposureKtoKandKevaluationKofKfoodKpromotionsKonKsocialKmedialKaKmultiYmethodK
approachZKInternationallJournalloflBehaviorallNutritionlandlPhysicallActivityWK2022WKckWK 8.4 0
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20 áheKxaceKofKNonbinaryKteautyKuommunicationKonK‘nstagramlKsKuontentKsnalysisZKJournalloflCurrentl
IssueslandlResearchlinlAdvertisingWKcYde 1.5 1

19 áurningKusersKintoKâ��unofficialKbrandKambassadorsâ��lKmarketingKofKunhealthyKfoodKandKnonYalcoholicK
beveragesKonKáikáokZK2022WKiWKebbkccd 0

18 NetworkKanalysisKbasedKonKbigKdataKinKsocialKmediaKofK“oreanKadolescentsâ��KdietKbehaviorsZK2022WKciWKebdiegib 1

17 ‘nstabrandKcourtsidelKaKcontentKanalysisKofKmarketingKstrategiesKbyKfoodKandKbeverageKbrandsK
duringKtheKdbdcKsustralianK penKtennisKtournamentZK 0

16 ylobalKcaseKstudyKofKdigitalKmarketingKonKsocialKmediaKbyKaKtopKsodaKbrandZK2022WKeiWK 0

15 ÜemioticKsnalysisKofKáhreeKQÜÖK‘nstagramKPostsKvuringKu ç‘vYckK utbreakZK2022WKebWKcejeYcfbf 0

14 ‘nstagramYbasedKprimingKtoKnudgeKdrinkKchoiceslKÜubtletyKisKnotKtheKanswerZK2022WKcbheei 0

13 vigitalKmarketingKofKonlineKfoodKdeliveryKservicesKinKaKsocialKmediaKplatformKbeforeKandKduringK
u ç‘vYckKpandemicKinKtrazilZKcYcc 0

12 ‘dentificationKofK–arketingKÜtrategiesK‘nfluencingKuonsumersâ��KPerceptionKofKzealthyKxoodKProductsK
andKáriggeringKPurchasingKvecisionsZK2022WKdWKfcbYfdd 0

11 xromKtheKexoticKtoKtheKeverydaylKáheKsvocadoKcrossingKbordersKviaKcyberspaceZK2023WKcjbWKcbhehd 0

10 ÜtrategiesKusedKbyKtheKsoftKdrinkKindustryKtoKgrowKandKsustainKsaleslKaKcaseYstudyKofKáheKuocaYuolaK
uompanyKinKwastKssiaZK2022WKiWKebcbejh 1

9 wxploringKtheKvestinationK‘mageKofK–ongoliaZK2022WKkjYcce 0

8 áellK–eKéhatKĞouKéasteKandK‘â��llKáellKĞouKéhoKĞouKsrelKsnKwightYuountryKuomparisonKofKuonsumersâ��K
xoodKéasteKzabitsZK2023WKcgWKfeb 0

7 uontemporaryKspproachesKforK–onitoringKxoodK–arketingKtoKuhildrenKtoKProgressKPolicyKsctionsZK
2023WKcdWKcfYdg 0

6 PrevalenceKofKfoodKandKbeverageKbrandsKinKâ��madeYforYkidsâ��KchildYinfluencerKĞouáubeKvideoslK
dbckâ��dbdbZK2023WKcjWK 0

5 xormulaKmilkKbrandsKmarketingKonKuhineseKsocialKmediaKéeiboKâ��KaKcontentKanalysisZK2023WKkWKdbggdbihdeccggh 0

4 sKÜcopingKÖeviewKofK bservationalKÜtudiesKonKxoodKandKteverageKsdvertisingKonKÜocialK–edialKsK
PublicKzealthKPerspectiveZK2023WKdbWKehcg 0

3 xoodKsdvertisementKandKvietaryKuhoicesKinKsdolescentslKsnK verviewKofKÖecentKÜtudiesZK2023WKcbWKffd 0
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2 áheKnatureKandKextentKofKfoodKmarketingKonKxacebookWK‘nstagramWKandKĞouáubeKpostsKinK–exicoZK
2023WKcjWK 0

1 éhatKvoKáwitterKãsersKáhinkKofKáopKxastKxoodKtrandsqZK2023WKdciYdfg 0
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