
Standardization of Advertising for Western Europe

Journal of Marketing

27, 15

DOI: 10.2307/1248640

Citation Report



Citation Report

2

# Article IF Citations

1 International Advertising Strategy. European Journal of Marketing, 1977, 11, 564-576. 2.9 32

2 An Assessment of Progress in Research on International Advertising. Current Issues and Research in
Advertising, 1984, 7, 135-166. 0.1 17

3 Advertising Standardization. International Journal of Advertising, 1987, 6, 145-158. 6.7 27

4 A Cross-Cultural/Cross-National Study of the Information Content of Television Advertisements.
International Journal of Advertising, 1987, 6, 223-236. 6.7 26

5 Advertising in Saudi Arabia: Content and Regulation. International Marketing Review, 1989, 6, . 3.6 48

6 Cultural Themes in Brazilian and U.S. Auto Ads: A Cross-Cultural Comparison. Journal of Advertising,
1990, 19, 30-39. 6.6 183

7 Advertising and Cross-Cultural Convergence in Europe, 1953-89. European Journal of Communication,
1991, 6, 441-468. 1.4 14

8 Advertising Standardisation in The Asia Pacific Region: What Stands In The Way?. Asia Pacific Journal of
Marketing and Logistics, 1993, 5, 43-55. 3.2 12

10 Global corporate visual identity systems. International Marketing Review, 1998, 15, 291-308. 3.6 90

11 Relationship and communication values their reflection in advertising information choices of
Malaysian youth. Asian Journal of Communication, 1998, 8, 132-149. 1.0 8

12 The future is predictable for international marketers. International Marketing Review, 2000, 17, 103-113. 3.6 141

13 Standardization/adaptation of international marketing strategy. International Marketing Review, 2003,
20, 588-603. 3.6 155

14 Elements of Standardization, Firm Performance and Selected Marketing Variables. Journal of Global
Marketing, 2003, 16, 187-205. 3.4 24

15 Integrating Adaptation and Standardisation in International Marketing: The AdaptStand Modelling
Process. Journal of Marketing Management, 2003, 19, 283-305. 2.3 61

16 A Model of Factors that Influence Global Product Standardization. Journal of Leadership and
Organizational Studies, 2003, 10, 64-72. 4.0 6

17 Trends and Development in Standardization Adaptation Research. Journal of Global Marketing, 2004,
17, 23-52. 3.4 56

18 Ad Element Liking and Its Relationship to Overall Ad Liking. Journal of Promotion Management, 2005,
12, 97-128. 3.4 4

19 Development of archetypes of international marketing strategy. Journal of International Business
Studies, 2006, 37, 499-524. 7.3 80



3

Citation Report

# Article IF Citations

20 Marketing strategy in the Baltics: standardise or adapt?. Baltic Journal of Management, 2006, 1, 169-187. 2.2 18

21 The fundamentals of standardizing global marketing strategy. International Marketing Review, 2007,
24, 46-63. 3.6 73

22 Advertising in Czech and French Magazines. Journal of Euromarketing, 2007, 16, 139-152. 0.0 4

23 Adaptation of Marketing Mix Elements in International Markets. Journal of Global Marketing, 2010, 23,
65-79. 3.4 47

24 The influence of adaptation and standardization of the marketing mix on performance: a meta-analysis.
BAR - Brazilian Administration Review, 2011, 8, 266-287. 0.8 21

25 50 years of research on international standardization and adaptationâ€”From a systematic literature
analysis to a theoretical framework. International Business Review, 2011, 20, 491-507. 4.8 166

26 Reducing risk in foreign market entry strategies: standardization versus modification.
Competitiveness Review, 2011, 21, 382-396. 2.6 9

28 Challenges and conceptions of globalization. Cross Cultural Management, 2014, 21, 23-38. 1.1 9

29 A retrospective on the state of international advertising research in advertising, communication, and
marketing journals: 1963â€“2014. International Journal of Advertising, 2016, 35, 540-568. 6.7 21

30 Globalization, Reterritorialization, and Marketing. Journal of Internationalization and Localization,
2009, 1, 150-167. 1.1 2

32 Internationale Standardisierung und Differenzierung des Marketing â€“ Ergebnisse einer
metaanalytischen Untersuchung. , 2011, , 151-176. 1

33 To standardize or to adapt? â€“ A comprehensive review and assessment of the literature. , 2012, , 51-93. 0

34 The Evolution of International Business and International Marketing Thought. , 1998, , 168-189. 0

35 Internationale und interkulturelle Werbeforschung. , 2016, , 713-739. 0

37 The persuasiveness of cultural value appeals in international advertising. , 2008, , 233-244. 0


