
The Impact of Anthropomorphism on Consumersâ€™ Purchase Decision in Chatbot Commerce

Journal of Internet Commerce

20, 46-65

DOI: 10.1080/15332861.2020.1863022

Citation Report



Citation Report

2

# Article IF Citations

1 The Use of Chatbots in Digital Business Transformation: A Systematic Literature Review. IEEE Access,
2021, 9, 106530-106539. 4.2 31

2 The role of the chatbot on customer purchase intention: towards digital relational sales. Italian
Journal of Marketing, 2021, 2021, 165-188. 2.8 21

3 Chatbot for SMEs: Integrating customer and business owner perspectives. Technology in Society, 2021,
66, 101685. 9.4 46

4 Blame the Bot: Anthropomorphism and Anger in Customerâ€“Chatbot Interactions. Journal of
Marketing, 2022, 86, 132-148. 11.3 187

5 Brand avatars: impact of social interaction on consumerâ€“brand relationships. Journal of Research in
Interactive Marketing, 2022, 16, 237-258. 8.9 25

6 Machine gaze in online behavioral targeting: The effects of algorithmic human likeness on social
presence and social influence. Computers in Human Behavior, 2021, 124, 106926. 8.5 14

7 Prognosticating anthropomorphic chatbots' usage intention as an e-banking customer service
gateway: cogitations from Zimbabwe. PSU Research Review, 2022, ahead-of-print, . 2.4 9

8 Trust and digital privacy: willingness to disclose personal information to banking chatbot services.
Journal of Financial Services Marketing, 2023, 28, 337-357. 3.4 20

9 Chatbots in the frontline: driversÂ of acceptance. Kybernetes, 2023, 52, 3781-3810. 2.2 17

10 Sustainable digital transformation for ambidextrous digital firms: systematic literature review,
meta-analysis and agenda for future research directions. , 2022, 1, 100020. 29

11 Do humanized team mascots attract new fans? Application and extension of the anthropomorphism
theory. Sport Management Review, 2022, 25, 820-846. 2.9 4

12 Anthropomorphism and social presence in Humanâ€“Virtual service assistant interactions: The role of
dialog length and attitudes. Computers in Human Behavior, 2022, 135, 107343. 8.5 24

13 Consumersâ€™ behavior in conversational commerce marketing based on messenger chatbots.
F1000Research, 0, 11, 647. 1.6 15

14 Overcoming customer innovation resistance to the sustainable adoption of chatbot services: A
community-enterprise perspective in Thailand. Journal of Innovation & Knowledge, 2022, 7, 100211. 14.0 28

15 The Effect of eWOM Source on Purchase Intention: The Moderation Role of Weak-Tie eWOM.
Sustainability, 2022, 14, 9959. 3.2 3

16 How do interactive voice assistants build brands' loyalty?. Technological Forecasting and Social
Change, 2022, 183, 121870. 11.6 23

17 Marketing in a Digital World. , 2022, , 13-33. 0

18
Uncanny Valley Effects on Chatbot Trust, Purchase Intention, and Adoption Intention in the Context
of E-Commerce: The Moderating Role of Avatar Familiarity. International Journal of Human-Computer
Interaction, 2024, 40, 441-456.

4.8 23



3

Citation Report

# Article IF Citations

19 Fostering positive customer attitudes and usage intentions for scheduling services via chatbots.
Journal of Service Management, 2023, 34, 208-230. 7.2 17

20 Strengthening consumerâ€“brand relationships through avatars. Journal of Research in Interactive
Marketing, 2022, ahead-of-print, 1-21. 8.9 6

21 Anthropomorphic response: Understanding interactions between humans and artificial intelligence
agents. Computers in Human Behavior, 2023, 139, 107512. 8.5 16

22 Exploring smart retailing: anthropomorphism in voice shopping of smart speaker. Information
Technology and People, 2023, 36, 2894-2913. 3.2 7

23 Exploring relationship development with social chatbots: A mixed-method study of replika. Computers
in Human Behavior, 2023, 140, 107600. 8.5 51

24 Chatbots in e-commerce: The effect of chatbot language style on customersâ€™ continuance usage
intention and attitude toward brand. Journal of Retailing and Consumer Services, 2023, 71, 103209. 9.4 32

25 The effects of appearance personification of service robots on customer decision-making in the
product recommendation context. Industrial Management and Data Systems, 2023, 123, 578-595. 3.7 5

26 Rural small scale farmersâ€™ smart mobile phone usage acceptance prognosticators for agricultural
marketing information access. SN Social Sciences, 2022, 2, . 0.7 4

27 Influence of chatbots on purchase intention in social commerce. Behaviour and Information
Technology, 2024, 43, 331-352. 4.0 3

28 Demystifying Brand Love for Luxury Cars: Testing the Moderating Impact of Emotional Stability.
Journal of Promotion Management, 2023, 29, 873-903. 3.4 2

29 Talking to a bot or a wall? How chatbots vs. human agents affect anticipated communication quality.
Computers in Human Behavior, 2023, 143, 107674. 8.5 14

30 Mobile Fin-Tech Ecosystem Shaping Financial Inclusion in Zimbabwean Banking and Financial Services
Markets. Ius Gentium, 2023, , 255-274. 0.2 1

31 An AI decisionâ€•making framework for business value maximization. AI Magazine, 2023, 44, 67-84. 1.6 0

32 The Effects of Atmospherics and Influencers on Purchase Intention in Social Commerce. Journal of
Database Management, 2023, 34, 1-23. 1.5 0

33 Humanizing Chatbots for Political Campaigns: How Do Voters Respond to Feasibility and Desirability
Appeals from Political Chatbots?. Interacting With Computers, 2023, 35, 40-48. 1.5 1

34 I, chatbot! the impact of anthropomorphism and gaze direction on willingness to disclose personal
information and behavioral intentions. Psychology and Marketing, 2023, 40, 1372-1387. 8.2 19

35
Perceived anthropomorphism and purchase intention using artificial intelligence technology:
examining the moderated effect of trust. Journal of Enterprise Information Management, 2023,
ahead-of-print, .

7.5 9

36 Exploring the Future Development of Artificial Intelligence (AI) Applications in Chatbots: A
Bibliometric Analysis. International Journal of Social Robotics, 2023, 15, 703-716. 4.6 8



4

Citation Report

# Article IF Citations

37 Antecedents of intention to use chatbots in service encounters: A metaâ€•analytic review. International
Journal of Consumer Studies, 2023, 47, 2367-2395. 11.6 2

38 Factors Affecting Consumers Adoption of AI-Based Chatbots: The Role of Anthropomorphism.
American Journal of Industrial and Business Management, 2023, 13, 195-214. 0.6 3

39 Chatbot commerceâ€”How contextual factors affect Chatbot effectiveness. Electronic Markets, 2023,
33, . 8.1 2

40
How do Australian female consumers exercise their decision-making power when making financial
product decisions? The triad of financial market manipulation, rationality and emotions. International
Journal of Bank Marketing, 0, , .

6.4 0

41 Business types matter: new insights into the effects of anthropomorphic cues in AI chatbots. Journal
of Services Marketing, 2023, 37, 1032-1045. 3.0 4

42 Why canâ€™t we help but love mobile banking chatbots? Perspective of stimulus-organism-response.
Journal of Financial Services Marketing, 0, , . 3.4 1

43 Assessing the effectiveness of a chatbot workshop as experiential teaching and learning tool to
engage undergraduate students. Education and Information Technologies, 2023, 28, 16065-16088. 5.7 1

44 Human versus Virtual Influencer: The Effect of Humanness and Interactivity on Persuasive CSR
Messaging. Journal of Interactive Advertising, 2023, 23, 275-292. 5.3 4

45 Understanding the Impact of Low Personalization on Customersâ€™ Prior Negative Experience with
Virtual Conversational Agents: A Conceptual Framework. , 2023, , 75-85. 0

46 Online recommendersâ€™ anthropomorphism improves user response to hedonic and benefit-based
product appeals through the recommendersâ€™ perceived ability to learn. PLoS ONE, 2023, 18, e0287663. 2.5 1

47 Usersâ€™ intention to adopt artificial intelligence-based chatbot: a meta-analysis. Service Industries
Journal, 2023, 43, 1117-1139. 8.3 1

48 Perception ofÂ Privacy andÂ Willingness toÂ Share Personal Data inÂ theÂ Smart Factory. Lecture Notes in
Computer Science, 2023, , 213-231. 1.3 1

49 A Model of Factors Influencing Anthropomorphic Intelligent Customer Service on Angry Consumer
Satisfaction. Communications in Computer and Information Science, 2023, , 431-437. 0.5 0

50
Exploring users' adoption intentions of intelligent virtual assistants in financial services: An
anthropomorphic perspectives and socio-psychological perspectives. Computers in Human Behavior,
2023, 148, 107912.

8.5 9

51 Patientsâ€™ Reactions to Anthropomorphic Technologies in Healthcare. The Predictor Roles of Perceived
Anthropomorphism and Human-Like Interaction: A Preliminarily Study. , 2023, , 249-260. 0

52 A projective approach to understanding the Generation Zâ€™s experience with service robots in
restaurants. Journal of Hospitality and Tourism Technology, 2023, 14, 717-731. 3.8 3

53 The role of chatbotsâ€™ human-like characteristics in online shopping. Electronic Commerce Research
and Applications, 2023, 61, 101304. 5.0 1

54 Anthropomorphism and consumer behaviour: A <scp>SPARâ€•4â€•SLR</scp> protocol compliant hybrid
review. International Journal of Consumer Studies, 0, , . 11.6 1



5

Citation Report

# Article IF Citations

56 Let's talk about Sex!: AI and relational factors in the adoption of a chatbot conveying sexual and
reproductive health information. Computers in Human Behavior Reports, 2023, 11, 100323. 4.0 0

57 Unpacking the influence ofÂ anthropomorphism and stereotypes on consumer attitude towards luxury
brand. International Journal of Retail and Distribution Management, 2023, 51, 1719-1736. 4.7 4

58 A meta-analysis of the effect ofÂ chatbot anthropomorphism onÂ the customer journey. Marketing
Intelligence and Planning, 0, , . 3.5 0

59
DERIVING TRUST-SUPPORTING DESIGN KNOWLEDGE FOR AI-BASED CHATBOTS IN CUSTOMER SERVICE: A USE
CASE FROM THE AUTOMOTIVE INDUSTRY. Journal of Organizational Computing and Electronic
Commerce, 2023, 33, 178-210.

1.8 1

60 An Integrated Model of Customersâ€™ Intention to Reuse Information Service: Whatâ€™s New for
Conversational Agents?. Tourism Analysis, 2023, 28, 527-543. 0.9 0

61 Consumers' promotion focus mitigates the negative effects of chatbots on purchase likelihood.
Journal of Consumer Behaviour, 0, , . 4.2 0

62 Social Robots As Companions for Lonely Hearts: The Role of Anthropomorphism and Robot
Appearance. , 2023, , . 2

63 Impact of embedded AI mobile smart speech recognition onÂ consumer attitudes towards AIÂ and purchase
intention across Generations X and Y. European Journal of Management Studies, 0, , . 1.6 1

64 Evaluating Critical Success Factors for Acceptance of Digital Assistants for Online Shopping Using
Greyâ€“DEMATEL. International Journal of Human-Computer Interaction, 0, , 1-15. 4.8 0

65 Role of tourist-chatbot interaction on visit intention in tourism: the mediating role of destination
image. Current Issues in Tourism, 0, , 1-16. 7.2 0

66 Impact of Personal Intelligent Agent's Anthropomorphism on Gen-Z Consumers' Intention in the Retail
Sector. , 2023, , . 0

67 Perceived Intelligence of Artificially Intelligent Assistants for Travel: Scale Development and
Validation. Journal of Travel Research, 0, , . 9.0 0

68 The influence of brand credibility and brand loyalty on customer satisfaction and continued use
intention in new voice assistance services based on AI. Journal of Marketing Analytics, 0, , . 3.7 0

69 Redefining e-commerce engagement: exploring the demographic impact of WhatsApp chatbots in the
Mexican market. , 2023, , . 0

70 Navigating Human-Chatbot Interactions: An Investigation into Factors Influencing User Satisfaction
and Engagement. International Journal of Human-Computer Interaction, 0, , 1-18. 4.8 1

71 Investigating the acceptance intentions of online shopping assistants in E-commerce interactions:
Mediating role of trust and effects of consumer demographics. Heliyon, 2024, 10, e25031. 3.2 0

72 Untouchable them: the effect of chatbot gender on angry customers. Journal of Research in
Interactive Marketing, 0, , . 8.9 0

73 Investigating chatbot usersâ€™ e-satisfaction and patronage intention through social presence and flow:
Indian online travel agencies (OTAs). Journal of Systems and Information Technology, 2024, 26, 89-114. 1.7 0



6

Citation Report

# Article IF Citations

74 Scientific Mapping of Chatbot Literature: A Bibliometric Analysis. International Journal of
Mathematical, Engineering and Management Sciences, 2024, 9, 323-340. 0.7 0

75 Artificial intelligence research: A review on dominant themes, methods, frameworks and future
research directions. , 2024, 14, 100127. 0


