
Citation Report
Listjofjarticlesjciting

Retailingitechnology:idoiconsumersicare?

DOI:i10.1108/sjme-03-2020-0041
iSpanishiJournaliofiMarketingi-iESICyi2020yi24yi355-375.

Source:jhttps://exaly.com/paperypdf/76209908/citationyreport.pdf

Version:j2024y04y26j

Thisjreportjhasjbeenjgeneratedjbasedjonjthejcitationsjrecordedjbyjexaly.comjforjthejabovejarticle.jForj

thejlatestjversionjofjthisjpublicationjlistxjvisitjthejlinkjgivenjabove.

ThejthirdjcolumnjisjthejimpactjfactorjsIFtjofjthejjournalxjandjthejfourthjcolumnjisjthejnumberjofj

citationsjofjthejarticle.



m Paper IF Citations

10 ThePModeratingPĞffectPofPStorePİormatPonPthePRelationshipsPBetweenPIÖTePInnovationPandP
SustainabilityPinPRetailinggPFrontiers in PsychologyeP2021ePklePprsttk 3.4 2

9 ServiceProbotsPandPÖOVIÜfktuPexploringPperceptionsPofPpreventionPefficacyPatPhotelsPinPgenerationP
ZgPInternational Journal of Contemporary Hospitality ManagementeP2021ePaheadfoffprinteP 7.5 14

8 ĞxaminingPthePeffectsPofProbotsZPphysicalPappearanceePwarmthePandPcompetencePinPfrontlineP
servicesuPThePHumannessfValuefLoyaltyPmodelgPPsychology and MarketingeP2021ePmsePlmorflmrp 3.9 20

7 InternationalPmobilePmarketinguPaPsatisfactoryPconceptPforPcompaniesPandPusersPinPtimesPofP
pandemicgPBenchmarkingeP2021ePaheadfoffprinteP 4 1

6 –ugmentedPrealityPfiltersPonPsocialPmediagP–nalyzingPthePdriversPofPplayabilityPbasedPonPusesPandP
gratificationsPtheorygPPsychology and MarketingeP2022ePmtePootfors 3.9 5

5
ÜoesPperceivedPcorporatePcitizenshipPaffectPonPpurchasingPintentionPduringPthePÖOVIÜfktP
pandemiczP–crossPthePmediationPimpactPofPbrandPtrustPandPconsumerâ��brandPrelationshipgP2022eP
aheadfoffprinteP

1

4 InternetPofPthingsPandPconsumerPengagementPonPretailuPstatefoffthefartPandPfuturePdirectionsgP
EuroMed Journal of BusinesseP2022ePaheadfoffprinteP 3.9 1

3 ImpactPofPperceivedPcorporatePcitizenshipPonPpurchasePintentionuPacrossPthePfearPofPÖOVIÜfktP
duringPthePÖOVIÜfktPpandemicgP2022ePaheadfoffprinteP 1

2 ÖOVIÜfktâ��UNPY–R–TTI˜�IPZORUNLUPÜ˜°J˜°T–LPÜˆ�Nˆ�¯�ˆ�MPVĞPYĞN˜°PNORM–LÜĞPPĞR–KĞNÜĞÖ˜°L˜°KgP
2022ePklePktnkfktpk 0

1 İactorsPaffectingPconsumerPattitudePandPloyaltyuPevidencePfromPaPPhilippinePchainPofPfastffoodP
restaurantsâ��PsmartPretailingPtechnologygP 0

Citation Report

2


