
Why do online grocery shoppers switch? An empirical investigation of drivers of
switching in online grocery

Journal of Retailing and Consumer Services

53, 101962

DOI: 10.1016/j.jretconser.2019.101962

Citation Report



Citation Report

2

# Article IF Citations

1 Purchasing grocery online in a nonmetro city: Investigating the role of convenience, security, and
variety. Journal of Public Affairs, 0, , e2497. 3.1 5

2 How the Covid-19 Pandemic Is Changing Online Food Shopping Human Behaviour in Italy. Sustainability,
2020, 12, 9594. 3.2 140

3 Online Grocery Shopping Adoption: A Systematic Literature Review. , 2020, , . 6

4 Discounters versus Supermarkets and Hypermarkets: what drives store-switching?. International
Review of Retail, Distribution and Consumer Research, 2020, 30, 555-574. 2.0 3

5 Online channel adoption in supermarket retailing. Journal of Retailing and Consumer Services, 2021,
59, 102374. 9.4 13

6 Factors affecting luxury consumersâ€™ webrooming intention: A moderated-mediation approach. Journal
of Retailing and Consumer Services, 2021, 58, 102306. 9.4 64

7 The Migration of Viewers in Gaming Streaming: The Perspective of a Push-Pull-Mooring Model.
International Journal of Human-Computer Interaction, 2021, 37, 1330-1346. 4.8 15

8 The geography of online shopping in China and its key drivers. Environment and Planning B: Urban
Analytics and City Science, 0, , 239980832110021. 2.0 12

9 Measuring consumersâ€™ level of satisfaction for online food shopping during COVID-19 in Italy using
POSETs. Socio-Economic Planning Sciences, 2022, 82, 101064. 5.0 47

10 Post Occupancy Evaluation of School Refurbishment Projects: Multiple Case Study in the UK.
Buildings, 2021, 11, 169. 3.1 25

11 Grocery or @grocery: A stated preference investigation in Rome and Milan. Research in
Transportation Economics, 2021, 87, 101096. 4.1 29

12 How do interpersonal interaction factors affect buyers' purchase intention in live stream shopping?
The mediating effects of swift guanxi. Internet Research, 2022, 32, 335-361. 4.9 55

13 How do firms handle variability in customer experience? A dynamic approach to better understanding
customer retention. Journal of Retailing and Consumer Services, 2021, 61, 102578. 9.4 14

14 The Impact of Switching Intention of Telelearning in COVID-19 Epidemic's Era: The Perspective of
Push-Pull-Mooring Theory. Frontiers in Psychology, 2021, 12, 639589. 2.1 8

15 Why discontinue Facebook usage? An empirical investigation based on a pushâ€“pullâ€“mooring
framework. Industrial Management and Data Systems, 2021, 121, 2318-2337. 3.7 11

16 Competitive (versus loyal) showrooming: An application of the push-pull-mooring framework. Journal
of Retailing and Consumer Services, 2021, 62, 102639. 9.4 20

17 Mapping the digital food environment: A systematic scoping review. Obesity Reviews, 2022, 23, e13356. 6.5 59

18 Sanal Market AlÄ±ÅŸveriÅŸi Yapma Niyetinde GeniÅŸletilmiÅŸ Teknoloji Kabul Modeli BileÅŸenleri ile Risk AlgÄ±larÄ±nÄ±n
Etkisi. Celal Bayar Ãœniversitesi Sosyal Bilimler Dergisi, 0, , 305-326. 0.0 6



3

Citation Report

# Article IF Citations

19 The use of mobile technologies in online shopping during the Covid-19 pandemic - an empirical study.
Procedia Computer Science, 2021, 192, 3413-3422. 2.0 8

20 Why travelers switch to the sharing accommodation platforms? A push-pull-mooring framework.
International Journal of Contemporary Hospitality Management, 2021, 33, 4286-4310. 8.0 36

21 Online personalized recommended product quality and e-impulse buying: A conditional mediation
analysis. Journal of Retailing and Consumer Services, 2022, 64, 102789. 9.4 25

22 How to induce sales of sustainable and organic food: The case of a traffic light eco-label in online
grocery shopping. Journal of Cleaner Production, 2021, 328, 129584. 9.3 16

23 Changes in Grocery Shopping Patterns Due to COVID-19. Advances in Electronic Commerce Series, 2022,
, 23-48. 0.3 0

24 Would compensation be necessary? The importance of service recovery strategy in e-retail delivery
problems. International Journal of Productivity and Performance Management, 2023, 72, 1286-1303. 3.7 3

25 Consumer Acceptance in Grocery Shopping Mobile Applications. , 2020, , . 2

26 Lifelong good soldiers of higher education institutions: driving factors and obstructions of alumni
loyalty. Service Business, 0, , 1. 4.2 1

27 The Role of Service Recovery in Post-purchase Consumer Behavior During COVID-19: A Malaysian
Perspective. Frontiers in Psychology, 2021, 12, 786603. 2.1 9

28 Online food shopping reinvented: developing digitally enabled coping strategies in times of crisis.
International Review of Retail, Distribution and Consumer Research, 2022, 32, 130-150. 2.0 13

29 Conceptualization and Examination of the Push-Pull-Mooring Framework in Predicting Fitness
Consumer Switching Behavior. Journal of Global Sport Management, 2024, 9, 39-61. 2.0 7

30 Consumer perceptions about food retail and services during the first wave of COVID-19 in Canada: An
exploratory study. Cogent Social Sciences, 2022, 8, . 1.1 2

31 A Holistic Perspective Model of Plenary Online Consumer Behaviors for Sustainable Guidelines of the
Electronic Business Platforms. Sustainability, 2022, 14, 6131. 3.2 5

32 Online grocery shopping before and during the COVID-19 pandemic: A meta-analytical review.
Telematics and Informatics, 2022, 71, 101839. 5.8 52

33 Gauging customersâ€™ negative disconfirmation in online post-purchase behaviour: The moderating role
of service recovery. Cogent Business and Management, 2022, 9, . 2.9 9

34 Switching to peer-to-peer accommodation (P2PA): an extended push-pull-mooring model perspective
from emerging economy. Journal of Hospitality and Tourism Insights, 2023, 6, 981-1000. 3.4 3

35 Same DNA, same location, same price? Price differences across distribution eâ€•channels of a single
online retailer. Agribusiness, 2022, 38, 874-884. 3.4 1

36 Determinants of switching intention in the electricity markets - An integrated structural model
approach. Journal of Retailing and Consumer Services, 2022, 69, 103094. 9.4 11



4

Citation Report

# Article IF Citations

37 Consequences of personalized product recommendations and price promotions in online grocery
shopping. Journal of Retailing and Consumer Services, 2022, 69, 103088. 9.4 20

38 Does the sharing economy change conventional consumption modes?. International Journal of
Information Management, 2022, 67, 102552. 17.5 12

39 What beliefs underlie decisions to buy groceries online?. International Journal of Consumer Studies,
2023, 47, 922-935. 11.6 7

40 Effect of introducing virtual community and community group buying on customerâ€™s perceived value
and loyalty behavior: A convenience store-based perspective. Frontiers in Psychology, 0, 13, . 2.1 2

41 Live-streaming community interaction effects on travel intention: the mediation role of sense of
community and swift-guanxi. Information Technology and Tourism, 2022, 24, 485-509. 5.8 9

42 TÃœKETÄ°CÄ° DAVRANIÅž MODELLERÄ° Ã‡ERÃ‡EVESÄ°NDE KAYIP MÃœÅžTERÄ°LERÄ°N TERK ETME NEDENLERÄ° VE GERÄ° DÃ–NME
NÄ°YETLERÄ° ÃœZERÄ°NE BÄ°R Ã–LÃ‡EK Ã‡ALIÅžMASI. Ä°stanbul Ticaret Ãœniversitesi Dergisi, 0, , . 0.7 0

43 Bi-dimensional values and attitudes toward online fast food-buying intention during the COVID-19
pandemic: An application of VAB model. Frontiers in Nutrition, 0, 9, . 3.7 4

44 Why Do Consumers Switch to Biodegradable Plastic Consumption? The Effect of Push, Pull and
Mooring on the Plastic Consumption Intention of Young Consumers. Sustainability, 2022, 14, 15819. 3.2 2

45 Factors influencing re-usage intention of online and mobile grocery shopping amongst young adults
in South Africa. Arab Gulf Journal of Scientific Research, 2023, 41, 389-415. 0.6 3

46 How broadcasters enhance rapport with viewers in live streaming commerce. Pragmatics, 0, , . 1.0 0

47 Consumer switching behavior to an augmented reality (AR) beauty product application: Push-pull
mooring theory framework. Computers in Human Behavior, 2023, 142, 107646. 8.5 19

48 Chatbots or me? Consumersâ€™ switching between human agents and conversational agents. Journal of
Retailing and Consumer Services, 2023, 72, 103264. 9.4 13

49
An Empirical Analysis of Factors Affecting OTT Service Usersâ€™ Switching Intention: Focusing on Netflix
and the Perspective of the Push-Pull-Mooring Framework. International Journal of Human-Computer
Interaction, 0, , 1-10.

4.8 4

50 What do regular online grocery shoppers want from online grocers going forward? Suggestions for
service quality improvements. Procedia Computer Science, 2023, 219, 201-210. 2.0 1

51 Switch or Stay? Applying a Pushâ€“Pullâ€“Mooring Framework to Evaluate Behavior in E-Grocery
Shopping. Sustainability, 2023, 15, 6018. 3.2 5

52 From bank to P2P lending: switching intention of SMEâ€™s: evidence from Indonesia. Journal of Financial
Services Marketing, 0, , . 3.4 1

53 Switching from offline to online health consultation in the post-pandemic era: the role of perceived
pandemic risk. Frontiers in Public Health, 0, 11, . 2.7 1

54 Investigating sendersâ€™ switching intention to smart lockers: An extension of push-pull-mooring
model. Journal of Retailing and Consumer Services, 2023, 74, 103414. 9.4 4



5

Citation Report

# Article IF Citations

55 Examining user switching between social Q&amp;A platforms: a pushâ€“pull-mooring perspective.
Universal Access in the Information Society, 0, , . 3.0 2

56
A conceptual model to imply a negative innovation assessment framework on consumer behaviors
through the electronic business platforms. Journal of Retailing and Consumer Services, 2023, 74,
103450.

9.4 2

57 Switching up the delivery game: Understanding switching intention to retail drone delivery services.
Journal of Retailing and Consumer Services, 2023, 75, 103478. 9.4 6

58 If you don't care, I will switch: online retailers' behaviour on third-party logistics services.
International Journal of Physical Distribution and Logistics Management, 2023, 53, 813. 7.4 2

59 Determinants of consumersâ€™ intentions to switch to electric vehicles: a perspective of the
pushâ€“pullâ€“mooring framework. Journal of Environmental Planning and Management, 0, , 1-26. 4.5 1

60 An exploratory study of consumer switching behavior in platform businesses: A mixed methods
approach. Journal of Consumer Behaviour, 0, , . 4.2 1

61 Understanding Consumersâ€™ Switching Intention from e-Commerce to Social Commerce: A Mixed
Methods Study. International Journal of Innovation and Technology Management, 2024, 21, . 1.4 0

62 Are millennial travelers ready to switch to branded hostels? Empirical investigation using
push-pull-mooring model. Leisure/ Loisir, 0, , 1-26. 1.1 0

63
Identifying the motivating factors to promote socially responsible consumption under circular
economy: A perspective from norm activation theory. Journal of Retailing and Consumer Services,
2024, 76, 103544.

9.4 1

64 The roles of privacy, security, and dissatisfaction in affecting switching intention on messenger
applications. Multimedia Tools and Applications, 0, , . 3.9 0

65 User switching intention from E-marketplace to E-pharmacy: The Influence of push, pull, and mooring
factors. Informatics in Medicine Unlocked, 2023, 43, 101404. 3.4 2

66 Comparing influencing factors of online and offline fresh food purchasing: consumption values
perspective. Environment, Development and Sustainability, 0, , . 5.0 1

67 Understanding the consumer's luxury webrooming intention: Moderating role of perceived risk and
review. Journal of Consumer Behaviour, 0, , . 4.2 0

68 Antecedents of consumers' brand switching behavior in mobile service provider. South Asian Journal
of Marketing, 0, , . 2.4 0

69 Switching to sustainable products: The role of time, product, and customer characteristics.
Psychology and Marketing, 2024, 41, 1082-1099. 8.2 0

70 Consumer adoption of online grocery shopping in South Africa. South African Journal of Information
Management, 2023, 25, . 0.8 0

71 Consumer brand and category switching behaviors after food safety incidents: Factors and
mechanisms. Appetite, 2024, 195, 107234. 3.7 0

72 Uncover the trends, gaps, and main topics on online grocery shopping: Bibliometric analysis. Heliyon,
2024, 10, e25857. 3.2 0



6

Citation Report

# Article IF Citations

74 Omnichannel product selection and shelf space planning optimization. Omega, 2024, 127, 103074. 5.9 0


