
Integration of UTAUT model in internet banking adoption context

Journal of Research in Interactive Marketing

13, 411-435

DOI: 10.1108/jrim-02-2018-0032

Citation Report



Citation Report

2

# Article IF Citations

1 What drives FinTech adoption? A multi-method evaluation using an adapted technology acceptance
model. Management Decision, 2020, 58, 1675-1697. 3.9 112

2 Adoption of telemedicine applications among Saudi citizens during COVID-19 pandemic: An alternative
health delivery system. Journal of Infection and Public Health, 2020, 13, 1845-1855. 4.1 44

3
Extension of technology continuance theory (TCT) with task technology fit (TTF) in the context of
Internet banking user continuance intention. International Journal of Quality and Reliability
Management, 2020, 38, 986-1004.

2.0 60

4
Impact of â€œe-Learning crack-upâ€• perception on psychological distress among college students during
COVID-19 pandemic: A mediating role of â€œfear of academic year lossâ€•. Children and Youth Services
Review, 2020, 118, 105355.

1.9 314

5 Householdsâ€™ willingness to pay for energy utilization of crop straw in rural Chinaï¼šBased on an
improved UTAUT model. Energy Policy, 2020, 140, 111373. 8.8 36

6 Modelling internet banking adoption in Fiji: A developing country perspective. International Journal of
Information Management, 2020, 53, 102116. 17.5 97

7 A Study of the Adoption and Implementation of Enterprise Resource Planning (ERP): Identification of
Moderators and Mediator. Journal of Open Innovation: Technology, Market, and Complexity, 2020, 6, 2. 5.2 36

8 Mediating effect of behavioural intention on podcast acceptance. Education and Information
Technologies, 2021, 26, 2767-2794. 5.7 8

9 Factors influencing the adoption of telemedicine health services during COVID-19 pandemic crisis: an
integrative research model. Enterprise Information Systems, 2021, 15, 769-793. 4.7 61

11 Cashless Transactions: A Study on Intention and Adoption of e-Wallets. Sustainability, 2021, 13, 831. 3.2 77

12 The Influence of Perceptions of Risks and Benefits on the Continuity of Use of Fintech Services.
Brazilian Business Review, 2021, 18, 1-21. 0.4 13

13 Factors influencing the usage of XBRL tools. Management Science Letters, 2021, , 1345-1356. 1.5 3

14 Behavioural intention and adoption of internet banking among clientsâ€™ of Islamic banks in Malaysia: an
analysis using UTAUT2. Journal of Islamic Marketing, 2022, 13, 1171-1197. 3.5 23

15
Digital servitization value co-creation framework for AI services: a research agenda for digital
transformation in financial service ecosystems. Journal of Research in Interactive Marketing, 2021, 15,
200-222.

8.9 71

17
The Mediating Influence of the Unified Theory of Acceptance and Use of Technology on the
Relationship Between Internal Health Locus of Control and Mobile Health Adoption: Cross-sectional
Study. Journal of Medical Internet Research, 2021, 23, e28086.

4.3 11

19 Adoption of Cloud-Based Accounting Practices in Turkey: An Empirical Study. International Journal of
Public Administration, 2022, 45, 819-833. 2.3 7

20
Information system and behavioural intention: evaluating the user behaviour of financial information
system in the developing country of Indonesia. Technology Analysis and Strategic Management, 2022,
34, 594-607.

3.5 3

21 Promoting e-banking actual usage: mix of technology acceptance model and
technology-organisation-environment framework. Enterprise Information Systems, 2022, 16, . 4.7 19



3

Citation Report

# Article IF Citations

22 Benevolent paternalistic leadership behavior and follower's radical creativity. International Journal
of Research in Business and Social Science, 2021, 10, 156-176. 0.3 1

23 Assessing Organizational Usersâ€™ Intentions and Behavior to AI Integrated CRM Systems: a Meta-UTAUT
Approach. Information Systems Frontiers, 2023, 25, 1299-1313. 6.4 40

24
The Impact of Human Resource Planning (HRP) in Achieving the Strategic Goal of the Firm With the
Moderating Role of Organizational Innovation. International Journal of System Dynamics
Applications, 2021, 10, 1-22.

0.3 2

25 An Empirical Study of User Acceptance Behaviours of Internet Banking in Tunisia Using UTAUT2 Model.
International Journal of Innovation in the Digital Economy, 2021, 12, 16-34. 0.4 2

26 Factors Influencing the Continued Acceptance of Wechat Mobile Payments by Chinese Vendors.
Information Resources Management Journal, 2021, 34, 28-47. 1.1 2

27
Extending the Role of Diffusion of Innovation Theory (DOI) in Achieving the Strategic Goal of the Firm
With the Moderating Effect of Cost Leadership. International Journal of System Dynamics
Applications, 2021, 10, 1-22.

0.3 3

28 Emerging-market consumersâ€™ interactions with banking chatbots. Telematics and Informatics, 2021, 65,
101711. 5.8 66

29 The Impact of Task Technology Fit on Employee Job Performance. Marketing and Management of
Innovations, 2019, , 140-159. 1.5 9

30 Determinants of Trust, Security, Privacy and Risk Factors in Embracing Online Banking. , 2021, , 197-215. 0

31 Customersâ€™ Intention in Internet Banking Adoption: The Moderating Effect of Demographic
Characteristics. International Journal of Innovation and Technology Management, 2021, 18, . 1.4 3

32 Investigating the Drivers of Supply Chain Resilience in the Wake of the COVID-19 Pandemic: Empirical
Evidence from an Emerging Economy. Sustainability, 2021, 13, 11939. 3.2 14

33 Transforming the automotive retail: Drivers for customers' omnichannel BOPS (Buy Online &amp; Pick) Tj ET
Q

q
1 1 0.784314 rg
BT /Overlock 10 Tf 50 302 Td (up in Store) behavior. Journal of Business Research, 2022, 139, 411-425.10.2 28

34 Prioritizing the influencing factors of utaut-2 model toward mobile network service providers.
Competition and Regulation in Network Industries, 2021, 22, 212-232. 0.7 2

35 Applying UTAUT and Fuzzy Dematel Methods: A New Legal Aid Administration System. The International
Journal of Management Science and Business Administration, 2021, 8, 24-36. 0.9 1

36 Role of IT Mindfulness on continuance intention of mobile payment system. International Journal of
Economics and Management Studies, 2020, 7, 32-43. 0.0 0

37 An Integrated Analysis of Value-Based Adoption Model and Information Systems Success Model for
PropTech Service Platform. Sustainability, 2021, 13, 12974. 3.2 8

38
Examining the nexus between transformational leadership and follower's radical creativity: theÂ role
of creative process engagement and leader creativity expectation. International Journal of Emerging
Markets, 2023, 18, 4383-4407.

2.2 6

39 Factors Affecting the Adoption of Social Media in Marketing of Higher Education: An Empirical
Analysis. FIIB Business Review, 2022, 11, 422-437. 3.1 9



4

Citation Report

# Article IF Citations

40 A Structural Equation Modelling of Governing Factors Influencing Patient Acceptance of Mobile
Health in Saudi Arabia. International Journal of E-Services and Mobile Applications, 2022, 14, 1-17. 0.6 1

41
Brand bank attachment to loyalty in digital banking services: mediated by psychological engagement
with service platforms and moderated by platform types. International Journal of Bank Marketing,
2022, 40, 679-700.

6.4 12

42
Extending Intention to Use Electronic Services Based on the Humanâ€“Technology Interaction Approach
and Social Cognition Theory: Emerging Market Case. IEEE Transactions on Engineering Management,
2024, 71, 1470-1489.

3.5 6

43
Investigating the effects of leadersâ€™ stewardship behavior on radical innovation: a mediating role of
knowledge management dynamic capability and moderating role of environmental uncertainty.
Management Research Review, 2023, 46, 173-195.

2.7 7

44
Paternalistic Leadership and Job Embeddedness With Relation to Innovative Work Behaviors and
Employee Job Performance: The Moderating Effect of Environmental Dynamism. Frontiers in
Psychology, 2022, 13, 759088.

2.1 5

45 Understanding digital consumer: A review, synthesis, and future research agenda. International
Journal of Consumer Studies, 2022, 46, 1829-1858. 11.6 23

46 Investigating the influence of big data analytics capabilities and human resource factors in achieving
supply chain innovativeness. Computers and Industrial Engineering, 2022, 168, 108055. 6.3 10

47 Factors of Customer Satisfaction in Service Sector: Does Quality of Service Matter?. Journal of
Accounting and Finance in Emerging Economies, 2021, 7, 897-911. 0.2 0

48 Research Trend of the Unified Theory of Acceptance and Use of Technology Theory: A Bibliometric
Analysis. Sustainability, 2022, 14, 10. 3.2 13

49
Investigating the role of employee psychological well-being and psychological empowerment with
relation to work engagement and sustainable employability. International Journal of Ethics and
Systems, 2022, 38, 266-285.

1.4 16

50 Assessing individual behavior towards adoption of telemedicine application during COVID-19 pandemic:
evidence from emerging market. Library Hi Tech, 2022, 40, 394-420. 5.1 22

51 Banking and Financial Analytics â€“ An Emerging Big Opportunity Based on Online Big Data. International
Journal of Case Studies in Business, IT, and Education, 0, , 293-309. 0.0 2

52 Factors Affecting Internet Banking Adoption: An Application of Adaptive LASSO. Computers, Materials
and Continua, 2022, 72, 6167-6184. 1.9 0

53 Hybridizing cost saving with trust for blockchain technology adoption by financial institutions. ,
2022, 6, 100008. 13

54
Factors Driving the Purchase of Mobile Phone Top-Ups Services on Social Commerce Based on a
Modified UTAUT Theory. International Journal of Information Systems in the Service Sector, 2022, 14,
1-21.

0.4 3

55 Understanding the behavioural intention to adopt Internet banking: An Indian perspective. European
Journal of Applied Economics, 2022, 19, 110-120. 0.7 1

56 Technology Acceptance Models pada Teknologi Digital: Survey Paper. , 2022, 2, . 1

57 Establishing novel experimental operation teaching by a click-and-mortar environment. Library Hi
Tech, 2022, ahead-of-print, . 5.1 1



5

Citation Report

# Article IF Citations

58 Robo-advisor based on unified theory of acceptance and use of technology. Asia Pacific Journal of
Marketing and Logistics, 2023, 35, 962-979. 3.2 9

59 Continued Intention to Use of M-Banking in Jordan by Integrating UTAUT, TPB, TAM and Service Quality
with ML. Journal of Open Innovation: Technology, Market, and Complexity, 2022, 8, 120. 5.2 26

60 Consumers' Perception of Automatic Emergency Braking (AEB): Theoretical Model and Construct
Development. , 2021, 5, 206-222. 1

61 Negative emotions and consumer behavioural intention to adopt emerging e-banking technology.
Journal of Financial Services Marketing, 2023, 28, 691-704. 3.4 11

62 Use and behavioural intention of m-payment in GCC countries: Extending meta-UTAUT with trust and
Islamic religiosity. Journal of Innovation & Knowledge, 2022, 7, 100240. 14.0 28

63 Adoption of digital financial transactions: A review of literature and future research agenda.
Technological Forecasting and Social Change, 2022, 184, 121991. 11.6 34

64 Examining The Role of Internet Banking in Pakistan. SSRN Electronic Journal, 0, , . 0.4 0

65 Understanding Adoption of Accounting Software in Business Sectors at Kathmandu Valley. Advances
in Logistics, Operations, and Management Science Book Series, 2022, , 218-235. 0.4 1

66 Investigating Residentsâ€™ Acceptance of Mobile Apps for Household Recycling: A Case Study of New
Jersey. Sustainability, 2022, 14, 10874. 3.2 3

67 Integrate the adoption and readiness of digital technologies amongst accounting professionals
towards the fourth industrial revolution. Cogent Business and Management, 2022, 9, . 2.9 5

68 A study of college students' intention to use metaverse technology for basketball learning based on
UTAUT2. Heliyon, 2022, 8, e10562. 3.2 49

69 Insight into the Critical Success Factors of Performance-Based Budgeting Implementation in the
Public Sector for Sustainable Development in the COVID-19 Pandemic. Sustainability, 2022, 14, 13198. 3.2 2

70 Investigating the Effects of E-Marketing Factors for Agricultural Products on the Emergence of
Sustainable Consumer Behaviour. Sustainability, 2022, 14, 13072. 3.2 7

71 Modelling the intention and adoption of cashless payment methods among the young adults in
Malaysia. Journal of Science and Technology Policy Management, 2024, 15, 374-395. 2.8 5

72 Motives of mobile payment adoption during COVID-19 pandemic in Sri Lanka: a holistic approach of
both customers' and retailers' perspectives. South Asian Journal of Marketing, 2022, ahead-of-print, . 2.4 4

73 Exploring the antecedents of internalization, identification, and compliance social influence for
mobile banking adoption. Journal of Islamic Marketing, 2022, ahead-of-print, . 3.5 0

74 A Study on the Acceptance of Mobile-Banking Applications in Indiaâ€”Unified Theory of Acceptance and
Sustainable Use of Technology Model (UTAUT). Sustainability, 2022, 14, 14506. 3.2 5

75 Smile to pay: predicting continuous usage intention toward contactless payment services in the
post-COVID-19 era. International Journal of Bank Marketing, 2023, 41, 312-332. 6.4 9



6

Citation Report

# Article IF Citations

76 Adoption of Environmental Information Chatbot Services Based on the Internet of Educational Things
in Smart Schools: Structural Equation Modeling Approach. Sustainability, 2022, 14, 15621. 3.2 12

77 Information technology adoption by small and medium enterprises: a meta-analysis. Journal of Small
Business and Entrepreneurship, 2023, 35, 632-655. 4.9 2

78 Understanding the IOT Adoption for Home Automation in the Perspective of UTAUT2. Global Business
Review, 0, , 097215092211320. 3.1 1

79
Achieving Firm Financial Performance Through the Just-In-Time Supply Chain, Quality Management, and
Supply Chain Integration: The Moderating Role of IT Advancement. Marketing and Management of
Innovations, 2022, 13, 136-151.

1.5 0

80
Examining the Impact of Strategic Thinking on Organizational Innovation: The Moderating Role of
Autonomy: A Study at Jordanian Information Technology Companies. Lecture Notes in Networks and
Systems, 2023, , 118-128.

0.7 0

81 Behavioral intention to adopt FinTech services: An extension of unified theory of acceptance and use
of technology. Journal of Open Innovation: Technology, Market, and Complexity, 2023, 9, 100010. 5.2 20

82 Enhancing Value Co-Creation Through the Lens of DART Model, Innovation, and Digital Technology: An
Integrative Supply Chain Resilient Model. Marketing and Management of Innovations, 2022, 13, 30-44. 1.5 2

83 Can autonomy level and anthropomorphic characteristics affect public acceptance and trust towards
shared autonomous vehicles?. Technological Forecasting and Social Change, 2023, 189, 122384. 11.6 5

84 Consumer adoption of onâ€•demand digital platforms: An integrated model. Global Business and
Organizational Excellence, 2023, 42, 75-88. 6.1 10

85 Predicting the intention and adoption of hydroponic farming among Chinese urbanites. Heliyon, 2023,
9, e14420. 3.2 7

86 Participative leadership effects on followers' radical creativity: role of creative process engagement
and supervisor support for creativity. Evidence-based HRM, 0, , . 1.2 0

89 Exploring Factors Behind E-Banking Adoption in India: A UTAUT Model Study. , 2023, , . 1

90 Determinants of interaction intention to purchase online in less developed countries: The moderating
role of technology infrastructure. Cogent Social Sciences, 2023, 9, . 1.1 2

91 Paving the way for technological innovation through adoption of artificial intelligence in
conservative industries. Journal of Business Research, 2023, 165, 114019. 10.2 13

92 Examining Customer Behavior Towards the Use of Contextual Commerce Powered by Artificial
Intelligence. Advances in Business Information Systems and Analytics Book Series, 2023, , 17-36. 0.4 0

93
A study on the influencing factors of university studentsâ€™ online persistent learning supported by
intelligent technology in the post-pandemic era: an empirical study with PLS-SEM. Interactive Learning
Environments, 0, , 1-23.

6.4 2

94
Research on the farmersâ€™ agricultural digital service use behavior under the rural revitalization
strategyâ€”Based on the extended technology acceptance model. Frontiers in Environmental Science, 0,
11, .

3.3 1

95
Do small- and medium-sized companies intend to use theÂ Metaverse as part of their strategy? A
behavioral intention analysis. International Journal of Entrepreneurial Behaviour and Research, 2024,
30, 421-449.

3.8 6



7

Citation Report

# Article IF Citations

96 Integrating trust with extended UTAUT model: a study on Islamic banking customersâ€™ m-banking
adoption in the Maldives. Journal of Islamic Marketing, 2023, 14, 1836-1858. 3.5 6

97 Extending UTAUT with competitive pressure for SMEs digitalization adoption in two European nations:
a multi-group analysis. Aslib Journal of Information Management, 2023, ahead-of-print, . 2.1 3

98 Determinants of BSI mobile banking adoption intentions: DeLone &amp; McLean and UTAUT Model
integration with religiosity. Asian Journal of Islamic Management, 0, , 1-17. 0.3 1

99 The Acceptance of Electronic Payment Among Urban People: An Empirical Study of the C-Utaut-Irt
Model. , 2023, 11, e559. 5

100 Understanding consumer behavior toward adoption of e-wallet with the moderating role of
pandemic risk: an integrative perspective. Kybernetes, 0, , . 2.2 9

101 Technology acceptance research: Meta-analysis. Journal of Information Science, 0, , . 3.3 1

102 Modeling the intention and usage of medicine vending machine: Using partial least squares-structural
equation modelling and necessary condition analysis. Digital Health, 2023, 9, . 1.8 1

103 Impact of video product presentation and scarcity claim on mobile-based impulse buying. Journal of
Global Scholars of Marketing Science, 0, , 1-25. 2.0 0

104 Factors affecting adoption intention of electric vehicle: a cross-cultural study. Environment,
Development and Sustainability, 0, , . 5.0 1

105 Developing an interactive pile training module for construction risk management and gaging usersâ€™
intentions. Construction Innovation, 0, , . 2.7 1

106
Predicting Therapistsâ€™ Intentions to Use Innovations: Comparing the Role of Individual,
Organizational, and Innovation Characteristics. Administration and Policy in Mental Health and
Mental Health Services Research, 2023, 50, 946-965.

2.1 0

107 A Concise Review for Exploring Behaviors To Embrace Investment Robo-advisors. , 2023, , . 0

108 Adoption Level of Smart Farming Technologies (SFTs) by Poultry Farmers in Malaysia. , 2023, , . 0

109 Digital Marketing and Sustainable Businesses: As Mobile Apps in Tourism. Studies in Systems, Decision
and Control, 2024, , 3-13. 1.0 0

110 Assesing the Adoption of Fintech Acceptance among Indonesian Gen-Z using UTAUT Model and SEM
Analysis. , 2023, , . 0

111 Digital Banking Service Quality: The Modified E-Servqual Model &amp; Importance-Performance
Analysis (IPA). , 2023, , . 0

112 Lights, Camera, Metaverse!. Journal of Global Information Management, 2023, 31, 1-20. 2.8 5

113 Exploring intention and actual use in digital payments: A systematic review and roadmap for future
research. Computers in Human Behavior Reports, 2024, 13, 100348. 4.0 0



8

Citation Report

# Article IF Citations

114 Disruptive change within Financial Technology â€“ a methodological analysis of the Digital
Transformation challenges. Journal of Information Technology, 0, , . 3.9 0

115 Factors Influencing Technology Acceptance of Drones for Last-Mile Food Deliveries: An Adaptation of
the UTAUT2 Model. Human Behavior and Emerging Technologies, 2023, 2023, 1-15. 4.4 0

116 Are You Ready for Tapping into the Metaverse in Higher Education? Integrated by Dual PLS-SEM and ANN
Approach. Studies in Computational Intelligence, 2023, , 63-84. 0.9 0

117 Determinants of adopting eCourier services: the moderating role of resistance to change. , 0, , . 0

118 The Impact of Digital Marketing Through the TikTok Application on Purchase Intent. , 2023, , . 0

119 Digital Wallet Adoption in Supporting Financial Inclusion: A Conceptual Framework. , 2023, , . 0

120 A novel hybrid procedure of PLS-SEM, ANN and fuzzy TOPSIS for online banking. Journal of Intelligent
and Fuzzy Systems, 2024, 46, 5287-5297. 1.4 0

121 Determining the drivers of continued mobile food delivery app (MFDA) usage during a pandemic period.
Cogent Business and Management, 2024, 11, . 2.9 0

122
Intention to use buy-now-pay-later payment system among university students: a combination of
financial parenting, financial self-efficacy, and social media intensity. Cogent Social Sciences, 2024, 10,
.

1.1 0

123 From intentions to actions: unveiling the socio-psychological drivers of solar home system adoption
in developing nations. Architectural Engineering and Design Management, 0, , 1-18. 1.7 0

124 Augmented Reality Applied to Journalism. Lecture Notes in Networks and Systems, 2024, , 1-9. 0.7 0

125 Determinants of e-pharmacy adoption and the mediating role of social influence among young users.
Journal of Humanities and Applied Social Sciences, 0, , . 1.0 0

126 Factors affecting the adoption of digital entrepreneurship: a survey of private schools in Nineveh
Governorate in Iraq. Journal of Science and Technology Policy Management, 0, , . 2.8 0


