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analytics. , 2021, , . 0

405 Aspect-based Sentiment Analysis of Mobile Apps Reviews using Class Association Rules and LDA. , 2021, ,
. 0
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Journal of Hospitality Marketing and Management, 2023, 32, 385-409. 8.2 6

518 Exploring changes in guest preferences for Airbnb accommodation with different levels of sharing
and prices: Using structural topic model. Frontiers in Psychology, 0, 14, . 2.1 16

519 Social media analytics for mining customer complaints to explore product opportunities. Computers
and Industrial Engineering, 2023, 178, 109104. 6.3 4

520 How Firm Strategies Affect Consumer Biases in Online Reviews. Service Science, 2023, 15, 172-187. 1.3 2

521 LDA-BASED COSMETIC SATISFACTION FACTORS MINING. , 2022, , . 0

522 The dynamics in asymmetric effects of multi-attributes on customer satisfaction: evidence from
COVID-19. International Journal of Contemporary Hospitality Management, 2023, 35, 3497-3517. 8.0 4

523
Medical device companies crisis communication response to stakeholders during COVID-19: pre-crisis
stage to new normal. International Journal of Pharmaceutical and Healthcare Marketing, 2023, 17,
182-208.

1.3 3

524 Topics and destinations in comments on YouTube tourism videos during the Covid-19 pandemic. PLoS
ONE, 2023, 18, e0281100. 2.5 1

525 A Deep Hybrid Model for fake review detection by jointly leveraging review text, overall ratings, and
aspect ratings. Soft Computing, 2023, 27, 6281-6296. 3.6 7

526 Review content type and hotel review helpfulness: direct and moderating effects. Information
Technology and Management, 0, , . 2.4 1

527 Exploring thematic influences on theme park visitors' satisfaction: An empirical study on Disneyland
China. Journal of Consumer Behaviour, 2024, 23, 90-106. 4.2 8

528
An Experiment On Customer Satisfaction Measurement Using Personification Method And A
Comparison With The Results of an Quantitative Method. Ä°nsan Ve Toplum Bilimleri AraÅŸtÄ±rmalarÄ±
Dergisi, 2023, 12, 22-42.

0.3 0

529 Opinion Mining from Online Travel Reviews: An Exploratory Investigation on Pakistan Major Online
Travel Services Using Natural Language Processing. IEEE Access, 2023, 11, 29934-29945. 4.2 0

530 Identifying Topic Modeling Technique in Evaluating Textual Datasets. Lecture Notes on Data
Engineering and Communications Technologies, 2023, , 507-521. 0.7 1

531 User Generated Content and Social Media Platforms in Digital Marketing: Determinants of Perceived
Value and Travel Information Trust. Springer Proceedings in Business and Economics, 2023, , 235-241. 0.3 1

532 Product feature extraction from Chinese online reviews: application to product improvement. RAIRO -
Operations Research, 0, , . 1.8 1

533 Revisiting online reviews: signals of latent reviewer traits mediate the review length-helpfulness
relationship. Journal of Marketing Theory and Practice, 0, , 1-16. 4.3 2



31

Citation Report

# Article IF Citations

534 Emerging trends in online reviews research in hospitality and tourism: A scientometric update
(2000âˆ’2020). Tourism Management Perspectives, 2023, 47, 101105. 5.2 6

535 Text mining approach to explore determinants of grocery mobile app satisfaction using online
customer reviews. Journal of Retailing and Consumer Services, 2023, 73, 103363. 9.4 8

536 Explaining tourist revisit intention using natural language processing and classification techniques.
Journal of Big Data, 2023, 10, . 11.0 1

537 Tourist Satisfaction Analysis of Rural Cultural Tourism Based on the Enhanced IPA Model. Lecture
Notes in Business Information Processing, 2023, , 309-318. 1.0 0

538 Do fake reviews promote consumers' purchase intention?. Journal of Business Research, 2023, 164,
113971. 10.2 4

539 Exploring the Indicators of International Touristsâ€™ Experience on Local Food of Delhi. , 2023, , 79-89. 0

540 Classifying travellersâ€™ requirements from online reviews: an improved Kano model. International
Journal of Contemporary Hospitality Management, 2024, 36, 91-112. 8.0 4

541 Has COVID-19 Changed Consumersâ€™ Satisfiers and Dissatisfiers? Evidence from Online Reviews of 5-Star
Hotels in Shanghai and Beijing. Journal of China Tourism Research, 0, , 1-23. 1.9 0

542 Analyzing User Reviews inÂ theÂ Tourism &amp; Cultural Domain - The Case ofÂ theÂ City ofÂ Athens, Greece. IFIP
Advances in Information and Communication Technology, 2023, , 284-293. 0.7 0

543 Digital Transformation in Hospitality: Identifying Customer Satisfaction Based on Online Hotel
Guestsâ€™ Ratings. Journal for Labour Market Research, 2023, , 173-188. 1.0 0

544 Big Data in Hotel Companies: A Systematic Literature Review. Journal for Labour Market Research, 2023,
, 111-133. 1.0 0

545 What do online reviews communicate? An evidence from emerging economy. International Journal of
Emerging Markets, 0, , . 2.2 0

546 The impact of the COVID-19 pandemic on airlinesâ€™ passenger satisfaction. Journal of Air Transport
Management, 2023, 112, 102441. 4.5 7

547 Exploring COVID-19 vaccine hesitancy and behavioral themes using social media big-data: a text mining
approach. Kybernetes, 2023, 52, 2616-2648. 2.2 4

548 Exploring the Discrepancy between Projected and Perceived Destination Images: A Cross-Cultural and
Sustainable Analysis Using LDA Modeling. Sustainability, 2023, 15, 9296. 3.2 2

549 Knowledge Discovery from Online Reviews. Translational Systems Sciences, 2023, , 71-104. 0.2 0

550 Unleashing the power of internet of things and blockchain: A comprehensive analysis and future
directions. Internet of Things and Cyber-physical Systems, 2024, 4, 1-18. 8.7 10

551 Incorporating topic membership in review rating prediction from unstructured data: a gradient
boosting approach. Annals of Operations Research, 0, , . 4.1 0



32

Citation Report

# Article IF Citations

552 Customer satisfaction evaluation for drugs: A research based on online reviews and PROMETHEE-â…¡
method. PLoS ONE, 2023, 18, e0283340. 2.5 0

553 Mapping Metaverse Research: Identifying Future Research Areas Based on Bibliometric and Topic
Modeling Techniques. Information (Switzerland), 2023, 14, 356. 2.9 13

554 Employee treatment and firm performance: evidence from topic modelling in lawsuit announcements.
Review of Quantitative Finance and Accounting, 0, , . 1.6 1

555 Why do we love the high line? A case study of understanding long-term user experiences of urban
greenways. Computational Urban Science, 2023, 3, . 3.2 3

556 How online review environment affects review generation behavior: A competing for attention
perspective. Telematics and Informatics, 2023, 81, 101984. 5.8 0

557
Knowing how satisfied/dissatisfied is far from enough: a comprehensive customer satisfaction
analysis framework based on hybrid text mining techniques. International Journal of Contemporary
Hospitality Management, 2024, 36, 873-892.

8.0 5

558 Proposed museum service operations framework for addressing overcrowding: A Taipei case study.
Curator, 2023, 66, 329-350. 0.6 0

559 A Large-Scale Reviews-Driven Multi-Criteria Product Ranking Approach Based on User Credibility and
Division Mechanism. Mathematics, 2023, 11, 2952. 2.2 1

560 Text classification technique for discovering country-based publications from international COVID-19
publications. Digital Health, 2023, 9, . 1.8 0

561 Analysis of Customer Satisfaction in Tourism Services Based on the Kano Model. Systems, 2023, 11, 345. 2.3 3

562 Detect and Interpret: Towards Operationalization of Automated User Experience Evaluation. Lecture
Notes in Computer Science, 2023, , 82-100. 1.3 0

563 How Do Citizens View Digital Government Services? Study on Digital Government Service Quality
Based on Citizen Feedback. Mathematics, 2023, 11, 3122. 2.2 1

564 Frontiers of policy and governance research in a smart city and artificial intelligence: an advanced
review based on natural language processing. Frontiers in Sustainable Cities, 0, 5, . 2.4 1

565 Elevating the park experience: Exploring asymmetric relationships in visitor satisfaction at Canadian
national parks. Journal of Outdoor Recreation and Tourism, 2023, 43, 100666. 2.9 0

566 User Comments as a Resource to Rank with Multiple Criteria: The Case of TripAdvisor Athensâ€™s
Restaurants. Multiple Criteria Decision Making, 2023, , 145-170. 0.8 1

567 What tourists seek in peer-to-peer tour experiences? A topic modeling approach of online reviews.
Journal of Vacation Marketing, 0, , . 4.3 0

568 Destination Image Through TripAdvisorÂ´s Reviews Analysis. Springer Series in Design and Innovation,
2023, , 205-221. 0.3 0

569 Using Online Customer Reviews to Understand Customersâ€™ Experience and Satisfaction with
Integrated Resorts. Sustainability, 2023, 15, 13049. 3.2 1



33

Citation Report

# Article IF Citations

570 Analysing the Factor Influencing Post COVID-19 Experience Through User-Generated Content: Luxury
Hotel in India. Lecture Notes in Networks and Systems, 2023, , 63-73. 0.7 0

571 Hiking experience attributes and seasonality: an analysis of topic modelling. Current Issues in Tourism,
0, , 1-17. 7.2 0

572 Sentiment analysis from unstructured hotel reviews data in social network using deep learning
techniques. International Journal of Information Technology (Singapore), 2023, 15, 3563-3574. 2.7 2

573 Discovering the evolution of online reviews: A bibliometric review. Electronic Markets, 2023, 33, . 8.1 2

574 Exploring the Determinants of Travelersâ€™ Intention to Use the Airport Biometric System: A Korean Case
Study. Sustainability, 2023, 15, 14129. 3.2 1

575 Market segmentation based on customer experience dimensions extracted from online reviews using
data mining. Journal of Consumer Marketing, 0, , . 2.3 0

576 Classifying Quality Attributes of Hotel Services Considering Review Characteristics and Semantic
Consistency: A Review-Driven IPA. Journal of Quality Assurance in Hospitality and Tourism, 0, , 1-30. 3.0 0

577 Exploring the current situation of cultural tourism scenic spots based on LDA modelâ€”â€”Take Nanjing,
Jiangsu Province, China as an example. Procedia Computer Science, 2023, 221, 826-832. 2.0 0

578 Exploring Blockchain Research in Supply Chain Management: A Latent Dirichlet Allocation-Driven
Systematic Review. Information (Switzerland), 2023, 14, 557. 2.9 3

579 Creating meaningful insights from customer reviews: a methodological comparison of topic
modeling algorithms and their use in marketing research. Journal of Marketing Analytics, 0, , . 3.7 0

580 Demystifying the nexus between social media usage and overtourism: evidence from Hangzhou, China.
Asia Pacific Journal of Tourism Research, 2023, 28, 364-385. 3.7 3

581 Understanding the value of host-guest intimacy behind online reviews of Airbnb. International
Journal of Hospitality Management, 2023, 115, 103599. 8.8 0

582 Sentimental Approach to Airline Service Quality Evaluation. Aerospace, 2023, 10, 883. 2.2 0

583 A social media analysis of travel preferences and attitudes, before and during Covid-19. Tourism
Management, 2024, 100, 104821. 9.8 4

584 Service attribute prioritization based on the marginal utility of attribute performance. International
Journal of Hospitality Management, 2023, 114, 103560. 8.8 1

585 Analysis of tourist satisfaction towards urban metro systems: an hybrid Natural Language Processing
and classification model approach. , 2023, , . 0

586 Mapping Research on User-Generated Content in the Service Sector â€” A Bibliometric Analysis.
Marketing of Scientific and Research Organisations, 2023, 49, 65-100. 0.2 0

587 Service attributes for sustainable rural tourism from online comments: Tourist satisfaction
perspective. Journal of Destination Marketing & Management, 2023, 30, 100822. 5.3 0



34

Citation Report

# Article IF Citations

588 B&amp;B Customer Experience and Satisfaction: Evidence from Online Customer Reviews. Service
Science, 0, , . 1.3 0

589 Data analytics methods to measure service quality: A systematic review. Intelligent Decision
Technologies, 2023, , 1-23. 0.9 0

590 Enhance understandings of Online Food Delivery's service quality with online reviews. Journal of
Retailing and Consumer Services, 2024, 76, 103588. 9.4 0

591 Mining tourist preferences and decision support via tourism-oriented knowledge graph. Information
Processing and Management, 2024, 61, 103523. 8.6 1

593 Nostalgia and negotiation: The electronic wordâ€•ofâ€•mouth and social wellâ€•being of older consumers.
Psychology and Marketing, 0, , . 8.2 0

594 Revolution trend investigation of tourism destination image with machine learning. Journal of
Vacation Marketing, 0, , . 4.3 0

595 Exploring antecedents impacting user satisfaction with voice assistant app: A text mining-based
analysis on Alexa services. Journal of Retailing and Consumer Services, 2024, 76, 103586. 9.4 4

596 Identifying Topics on Social Impact from S&amp;P1500 CSR/ESG Reports. Lecture Notes in Computer
Science, 2023, , 243-254. 1.3 0

597 Service failure monitoring via multivariate multiple linear regression profile schemes with
dimensionality reduction. Decision Support Systems, 2024, 178, 114122. 5.9 0

598 Identifying the attributes of consumer experience in Michelin-starred restaurants: a text-mining
analysis of online customer reviews. British Food Journal, 2023, 125, 579-598. 2.9 0

599 Analyzing online reviews of foreign tourists to destination attractions in China: a novel text mining
approach. Asia Pacific Journal of Tourism Research, 2023, 28, 647-666. 3.7 0

600 The role of user-generated content in tourism decision-making: anÂ exemplary study of Andalusia, Spain.
Management Decision, 0, , . 3.9 0

603 Online reviews, customer Q&amp;As, and product sales: A PVAR approach. PLoS ONE, 2023, 18, e0290674. 2.5 0

604 The Evolution of Public Perceptions of Automated Vehicles in China: A Text Mining Approach Based
Dynamic Topic Modeling. Lecture Notes in Computer Science, 2023, , 340-350. 1.3 0

605
Time matters: Investigating the asymmetric reflection of online reviews on customer satisfaction and
recommendation across temporal lenses. International Journal of Information Management, 2024, 75,
102733.

17.5 0

606 Segmenting touristsâ€™ motivations via online reviews: An exploration of the service strategies for
enhancing tourist satisfaction. Heliyon, 2024, 10, e23539. 3.2 0

607 Changes in guestsâ€™ hotel evaluations due to covid-19: The case of the world heritage city of Cuenca.
Tourism and Hospitality Management, 2024, 30, 1-13. 1.0 0

608
Tell me about your culture, to predict your tourism activity preferences and evaluations:
cross-country evidence based on user-generated content. Asia Pacific Journal of Tourism Research,
2023, 28, 1052-1070.

3.7 0



35

Citation Report

# Article IF Citations

609 Intellectual landscape and emerging trends of big data research in hospitality and tourism: A
scientometric analysis. International Journal of Hospitality Management, 2024, 117, 103633. 8.8 0

610 Understanding asymmetric effects of attribute performance on tourist satisfaction with island
tourism using user-generated data. Journal of Hospitality and Tourism Insights, 0, , . 3.4 0

611 What enhances or worsens the user-generated metaverse experience? An application of BERTopic to
Roblox user eWOM. Internet Research, 0, , . 4.9 0

612 A typology of quantitative approaches to discovery. Annals of Tourism Research, 2024, 104, 103704. 6.4 0

613 Mining meaning from online hotel reviews: identification of determinants of (dis-) satisfaction using
Latent Dirichlet allocation. Journal of the Geographical Institute Jovan Cvijic SASA, 2023, 73, 339-354. 1.0 0

614 Ã‡evrim Ä°Ã§i MÃ¼ÅŸteri YorumlarÄ±nÄ± Etkileyen FaktÃ¶rler Ãœzerine KeÅŸifsel Bir Ã‡alÄ±ÅŸma: Trendyol Ã–rneÄŸi. Anadolu
Ãœniversitesi Sosyal Bilimler Dergisi, 2023, 23, 1393-1414. 0.5 0

615 Product improvement in a big data environment: A novel method based on text mining and large group
decision making. Expert Systems With Applications, 2024, 245, 123015. 7.6 0

616 Examining Online Reviews for Restaurants: The Example of Google Maps. International Journal of
Contemporary Tourism Research, 0, , . 0.2 0

617 Personalized tourism product design focused on tourist expectations and online reviews: An
integrated MCDM method. Computers and Industrial Engineering, 2024, 188, 109860. 6.3 0

618 Natural Parks Image: An Analysis of Tripadvisor Reviews. Lecture Notes in Networks and Systems, 2024,
, 373-383. 0.7 0

619 Tourism and Hospitality Forecasting With Big Data: A Systematic Review of the Literature. Journal of
Hospitality and Tourism Research, 0, , . 2.9 1

620 Conceptualizing visitorsâ€™ experience in heritage hotels using big data. Journal of Heritage Tourism, 0, ,
1-19. 2.7 0

621 A Novel Recommendation System for Tourist Places and its Speciality. , 2023, , . 0

622 The Great Tang All-Day Mall attractive cause analysis and guidance strategy. , 2024, 2, 6-26. 0

623 Voice of Employee: Impact of Online Reviews on Company and Job Seeker Matching Performance. , 2023, ,
. 0

624 Drone Applications in Logistics and Supply Chain Management: A Systematic Review Using Latent
Dirichlet Allocation. Arabian Journal for Science and Engineering, 0, , . 3.0 0

625
A Two-Stage Nonlinear User Satisfaction Decision Model Based on Online Review Mining: Considering
Non-Compensatory and Compensatory Stages. Journal of Theoretical and Applied Electronic Commerce
Research, 2024, 19, 272-296.

5.7 0

626 Touristsâ€™ Perception of Tourist Destinations: The Case Study of NazarÃ© (Portugal). Sustainability, 2024,
16, 1387. 3.2 0



36

Citation Report

# Article IF Citations

627 Online Information Reviews to Boost Tourism in the B&amp;B Industry to Reveal the Truth and Nexus.
Information (Switzerland), 2024, 15, 103. 2.9 0

628 Prevention of negative online customer reviews: A dynamic and compensation perspective. Journal of
Hospitality and Tourism Management, 2024, 58, 269-285. 6.6 0

629 Analyzing Restaurants in Tourism Destinations Through Online Reviews Using Topic Modeling and
Sentiment Analysis. , 2023, , . 0

630 An Aspect-Based Review Analysis Using ChatGPT for the Exploration of Hotel Service Failures.
Sustainability, 2024, 16, 1640. 3.2 0

631 Exploring online consumer experiences and experiential emotions offered by travel websites that
accept cryptocurrency payments. International Journal of Hospitality Management, 2024, 119, 103721. 8.8 0

632 An improved IPA approach driven by big data and its application to customer satisfaction research of
energy-saving appliance. Journal of Intelligent and Fuzzy Systems, 2024, 46, 9857-9871. 1.4 0

633 Touristsâ€™ Perceptions of Service Quality: Using Text for Tourism Hospitality Industry Insights.
Advances in Science, Technology and Innovation, 2024, , 229-237. 0.4 0

634 Survival strategies for family-run homestays: Analyzing user reviews through text mining. Data
Science and Management, 2024, , . 8.1 0

635 A Strategic model for service-oriented enterprises based on online reviews: the research of budget
hotel chains in China. Information Technology and Management, 0, , . 2.4 0

636 Exploring cross-cultural disparities in tourists' perceived images: a text mining and sentiment analysis
study using LDA and BERT-BILSTM models. Data Technologies and Applications, 0, , . 1.4 0

637 Unveiling metaverse sentiments using machine learning approaches. Kybernetes, 0, , . 2.2 0


