
The impact of green experience on customer satisfaction: evidence from TripAdvisor

International Journal of Contemporary Hospitality Management

29, 1340-1361

DOI: 10.1108/ijchm-07-2015-0371

Citation Report



Citation Report

2

# Article IF Citations

1 Application of social media analytics: a case of analyzing online hotel reviews. Online Information
Review, 2017, 41, 921-935. 2.2 80

2 Understanding Chinese Domestic Travelersâ€™ Trip Patterns to Mount Fanjing. Journal of China Tourism
Research, 2017, 13, 141-160. 1.2 4

3 Developing a Model for Sustainable Hotels in Northern Cyprus. Sustainability, 2017, 9, 2101. 1.6 13

4 Brand satisfaction. International Journal of Contemporary Hospitality Management, 2018, 30,
2908-2924. 5.3 45

5 A theoretical framework for key processes on environmental knowledge management. Anatolia, 2018,
29, 605-613. 1.3 6

6 Exploring customer experiences with robotics in hospitality. International Journal of Contemporary
Hospitality Management, 2018, 30, 2680-2697. 5.3 276

7 A modeling approach for evaluating green performance of a hotel supply chain. Technological
Forecasting and Social Change, 2018, 137, 53-60. 6.2 27

8 Environmental knowledge strategy: driving success of the hospitality industry. Management Research
Review, 2019, 42, 662-680. 1.5 16

9 Expo 2020 and sustainability: luxury hotel properties challenges and future outlook. Worldwide
Hospitality and Tourism Themes, 2019, 11, 314-326. 0.8 5

10 Self/other oriented green experiential values: Measurement and impact on hotel-consumer
relationship. International Journal of Hospitality Management, 2019, 83, 159-168. 5.3 29

11 Consumersâ€™ motivation to patronize green lodging facilities. Anatolia, 2019, 30, 143-145. 1.3 0

12 The relationship between sustainability and customer satisfaction in hospitality: An explorative
investigation using eWOM as a data source. Tourism Management, 2019, 74, 155-172. 5.8 104

13 Systematic Assessment of Theory-Based Research in Hospitality Management: A Prelude to Building
Theories. Journal of Hospitality and Tourism Research, 2019, 43, 464-488. 1.8 6

14 Evaluating a guest satisfaction model through data mining. International Journal of Contemporary
Hospitality Management, 2019, 32, 1523-1538. 5.3 25

15 Understanding emotional customer experience and co-creation behaviours in luxury hotels.
International Journal of Contemporary Hospitality Management, 2019, 31, 4247-4275. 5.3 68

16 A brand-new world: brand-endorsers-users fit on social media. Academia Revista Latinoamericana De
Administracion, 2019, 32, 472-486. 0.6 10

17 Islamic and Muslim tourism: service quality and theme parks in the UAE. Tourism Review, 2019, 75,
402-413. 3.8 13

18 Investigating Sustainable Practices in Hotel Industry-from Employeesâ€™ Perspective: Evidence from a
Mediterranean Island. Sustainability, 2019, 11, 6556. 1.6 17



3

Citation Report

# Article IF Citations

19 Hotel guestsâ€™ perceptions of environmental friendly practices in social media. International Journal
of Hospitality Management, 2019, 78, 59-67. 5.3 48

20 Consumer perceptions towards sustainable supply chain practices in the hospitality industry. Current
Issues in Tourism, 2020, 23, 358-375. 4.6 58

21 What hinders hotelsâ€™ adoption of environmental technologies: A quantitative study. International
Journal of Hospitality Management, 2020, 84, 102324. 5.3 54

22 From Spectrum to Multiverse: A New Perspective on the Diversity of Quality Control Tools for
Sustainable Tourism Theory and Practice. Journal of Travel Research, 2020, 59, 424-449. 5.8 12

23 Do consumers care about CSR in their online reviews? An empirical analysis. International Journal of
Hospitality Management, 2020, 85, 102342. 5.3 66

24 Interaction between hotel service robots and humans: A hotel-specific Service Robot Acceptance
Model (sRAM). Tourism Management Perspectives, 2020, 36, 100751. 3.2 79

25 Why are Chinese and North American guests satisfied or dissatisfied with hotels? An application of big
data analysis. International Journal of Contemporary Hospitality Management, 2020, 32, 3249-3269. 5.3 30

26 Qualitative study of green resort attributes-- A case of the crosswaters resort in China. Cogent
Social Sciences, 2020, 6, . 0.5 4

27 â€œGreenâ€• practices as antecedents of functional value, guest satisfaction and loyalty. Journal of
Hospitality and Tourism Insights, 2021, 4, 722-738. 2.2 33

28 Socio-demographic characteristics and green consumption behavior in developing countries: the case
of Malaysia. Social Responsibility Journal, 2021, 17, 1213-1231. 1.6 21

29 Consumer reactions to unsustainable luxury: a cross-country analysis. International Marketing
Review, 2020, 38, 412-452. 2.2 13

30
Moderating effects of green IS on the relationship between organizational agility, customer
experience and digital service innovation to achieve sustainable performance. IOP Conference Series:
Earth and Environmental Science, 2020, 426, 012118.

0.2 0

31 Determinants of sustainable behavior of firms and the consequences for customer satisfaction in
hospitality. International Journal of Hospitality Management, 2020, 89, 102515. 5.3 33

32 Proposing a model for assessing green hotels based on ecological indicators. Tourism and Hospitality
Research, 2020, 20, 406-422. 2.4 10

33 Examining an integrated model of green image, perceived quality, satisfaction, trust, and loyalty in
upscale hotels. Journal of Hospitality Marketing and Management, 2020, 29, 934-955. 5.1 51

34 Hotelsâ€™ sustainability practices and guestsâ€™ familiarity, attitudes and behaviours. Journal of
Sustainable Tourism, 2021, 29, 1063-1081. 5.7 32

35 Regional bias when benchmarking services using customer satisfaction scores. Total Quality
Management and Business Excellence, 2021, 32, 344-358. 2.4 3

36
Is TripAdvisor still relevant? The influence of review credibility, review usefulness, and ease of use on
consumersâ€™ continuance intention. International Journal of Contemporary Hospitality Management,
2021, 33, 199-223.

5.3 85



4

Citation Report

# Article IF Citations

37 Do Hotel Attributes and Amenities Affect Online User Ratings Differently across Hotel Star Ratings?.
Journal of Quality Assurance in Hospitality and Tourism, 2021, 22, 539-560. 1.7 10

38 Effect of spirituality and ethics on green advertising, and the multi- mediating roles of green buying
and green satisfaction. Cogent Business and Management, 2021, 8, . 1.3 13

39 The importance of green practices for hotel guests: does gender matter?. Economic
Research-Ekonomska Istrazivanja, 2021, 34, 3508-3529. 2.6 24

40 Are environmental-related online reviews more helpful? A big data analytics approach. International
Journal of Contemporary Hospitality Management, 2021, 33, 2065-2090. 5.3 36

41 Green pull motives and overall tourist satisfaction: a macro- and micro-levels analysis. International
Journal of Contemporary Hospitality Management, 2021, 33, 1368-1390. 5.3 8

42 Confirming Antecedents of Green Consumption Intention: A Sustainable Model for Food Aggregators.
IETE Journal of Research, 2021, 67, 634-645. 1.8 5

43 Attitude towards Drone Food Delivery Servicesâ€”Role of Innovativeness, Perceived Risk, and Green
Image. Journal of Open Innovation: Technology, Market, and Complexity, 2021, 7, 144. 2.6 33

44
Online critical review classification in response strategy and service provider rating: Algorithms
from heuristic processing, sentiment analysis to deep learning. Journal of Business Research, 2021, 129,
860-877.

5.8 26

45 Evaluation of Precautionary Measures Taken for COVID-19 in the Hospitality Industry During Pandemic.
Journal of Quality Assurance in Hospitality and Tourism, 2022, 23, 960-982. 1.7 19

46 Customers segmentation in eco-friendly hotels using multi-criteria and machine learning techniques.
Technology in Society, 2021, 65, 101528. 4.8 62

47 Can Spa Tourism Enhance Water Resources and Turn Them into a National Brand? A Theoretical Review
about the Romanian Case. Information (Switzerland), 2021, 12, 270. 1.7 11

48 Total quality management for enhancing organizational performance: The mediating role of green
manufacturing practices. Journal of Cleaner Production, 2021, 308, 127366. 4.6 36

49 When green practices affect business performance: an investigation into Californiaâ€™s hotel industry.
International Review of Applied Economics, 0, , 1-33. 1.3 1

50 MÃ¼ÅŸteri Deneyimi, MÃ¼ÅŸteri Tatmini ve MÃ¼ÅŸteri Sadakati ArasÄ±ndaki Ä°liÅŸkinin Ä°ncelenmesi: HazÄ±r Giyim
SektÃ¶rÃ¼nde Bir AraÅŸtÄ±rma. Istanbul Gelisim University Journal of Social Sciences, 2021, 8, 316-336. 0.3 0

51
Exploring the indirect role of green business practices in transmitting eco-market orientation into
positive organizational outcomes: an empirical study. Management of Environmental Quality, 2022, 33,
202-221.

2.2 8

52 How do green HRM practices affect employeesâ€™ green behaviors? The role of employee engagement and
personality attributes. Journal of Environmental Planning and Management, 2021, 64, 1204-1226. 2.4 103

53 Environmental discourse in hotel online reviews: a big data analysis. Journal of Sustainable Tourism,
2021, 29, 829-848. 5.7 29

54 Reviewing the Past to Inform the Future: A Literature Review of Social Media in Tourism. Czech
Journal of Tourism: Journal of Masaryk University, 2018, 7, 115-131. 0.6 24



5

Citation Report

# Article IF Citations

55 SUSTAINABLE BUSINESS MODEL FOR CAB AGGREGATORS: A CONFIRMATORY FACTOR ANALYSIS. Humanities
and Social Sciences Reviews, 2019, 7, 376-384. 0.2 1

56 Artificial Intelligence and Visual Analytics: A Deep-Learning Approach to Analyze Hotel Reviews &amp;
Responses. , 2019, , . 15

57 Sustainability as a Corporate Strategy: A Performance Comparison of Green and Non-green SME
Hotels. Small Business International Review, 2020, 4, 30-38. 1.1 1

58 Analyzing antecedents and consequences of multidimensional green brand equity. Service Industries
Journal, 2022, 42, 453-479. 5.0 9

59 ESTRATÃ‰GIAS DE MARKETING VERDE EM REDES HOTELEIRAS. Revista GestÃ£o & Sustentabilidade Ambiental,
2019, 8, 445. 0.1 0

60 Green Hotels â€“ Exception or Norm?. Studies of the Industrial Geography Commission of the Polish
Geographical Society, 2019, 33, . 0.1 5

61 PREDIKTOR KEPUTUSAN PEMBELIAN RAMAH LINGKUNGAN (KASUS WISATAWAN PENGGUNA HOTEL RAMAH) Tj ET
Q

q
0 0 0 rg
BT /Overlock 10 Tf 50 502 Td (LINGKUNGAN DI YOGYAKARTA). Jurnal Pariwisata Pesona, 2019, 4, .0.0 0

62 Reflections on Responsible Tourism in the Framework of Social Responsibility. Cuadernos De
Administracion, 2020, 36, 148-160. 0.2 3

63 What Can the TripAdvisor Tell Us About the Complaints Management Strategies? The Case of the Greek
Hotels. Springer Proceedings in Business and Economics, 2020, , 999-1005. 0.3 1

64 ØªØ£Ø«ÙŠØ± Ø³Ù„Ø³Ù„Ø© Ø§Ù„ØªØ¬Ù‡ÙŠØ² Ø§Ù„Ù…ØªØ³Ø§Ø±Ø¹Ø© Ù•ÙŠ ØªØ¹Ø²ÙŠØ² Ø§Ù„Ø£Ø¯Ø§Ø¡ Ø§Ù„ØªØ³ÙˆÙŠÙ‚ÙŠ Ø¯Ø±Ø§Ø³Ø© Ø§Ø³ØªØ·Ù„Ø§Ø¹ÙŠØ© ØªØ­Ù„ÙŠÙ„ÙŠØ© Ù•ÙŠ Ù…ØµÙ†Ø¹ Ø§Ù„Ø£Ù„Ø¨Ø³Ø© Ø§Ù„Ø±Ø¬Ø§Ù„ÙŠØ© Ø§Ù„Ø¬Ø§Ù‡Ø²Ø© - Ø§Ù„Ù†Ø¬Ù• Ø§Ù„Ø£Ø´Ø±Ù•. , 0, , 38-55.0

65 The use of big data analytics to discover customersâ€™ perceptions of and satisfaction with green hotel
service quality. Current Issues in Tourism, 2023, 26, 270-288. 4.6 18

66 Assessing behavioral intention toward green hotels during COVID-19 pandemic: the moderating role
of environmental concern. Journal of Tourism Futures, 2022, , . 2.3 17

67
Exploring environmental concerns on digital platforms through big data: the effect of online
consumersâ€™ environmental discourse on online review ratings. Journal of Sustainable Tourism, 2023,
31, 2592-2611.

5.7 13

68 Investigating the Role of Green Hotel Sustainable Strategies to Improve Customer Cognitive and
Affective Image: Evidence from PLS-SEM and fsQCA. Sustainability, 2022, 14, 3545. 1.6 13

69 Total quality management practices and corporate sustainable development in manufacturing
companies: the mediating role of green innovation. Management Research Review, 2023, 46, 20-45. 1.5 28

70 Exploring â€œSmart and Greenâ€• Concepts: A New Synergy for Irish Hospitality. Tourism and Hospitality,
2022, 3, 276-296. 0.7 1

71 Developing effective strategic decision-making in the areas of hotel quality management and customer
satisfaction from online ratings. Current Issues in Tourism, 2023, 26, 1003-1021. 4.6 8

72 Green innovation performance: a multi-level analysis in the hotel sector. Journal of Sustainable
Tourism, 2022, 30, 1878-1896. 5.7 11



6

Citation Report

# Article IF Citations

73 Exploring National Park Visitorsâ€™ Judgements from Social Media: The Case Study of Plitvice Lakes
National Park. Forests, 2022, 13, 717. 0.9 4

74 The theoretical development and research methodology in green hotels research: A systematic
literature review. Journal of Hospitality and Tourism Management, 2022, 51, 512-528. 3.5 18

75 Conceptualizing Green Strategiesâ€™ Effects on Customer Experience in the Context of Omnichannel
Retailing. International Journal of Innovation and Technology Management, 0, , . 0.8 1

76 The Effect of Environmentally Sustainable Practices on Customer Citizenship Behavior in Eco-Friendly
Hotels: Does the Green Perceived Value Matter?. Sustainability, 2022, 14, 7167. 1.6 17

77 Does Sustainable Consumption Behaviour Influence Luxury Services Purchase Intention?.
Sustainability, 2022, 14, 7906. 1.6 8

78 Social and Cultural Experiences with Loyalty towards Hotel Services: The Mediating Role of Customer
Satisfaction. Sustainability, 2022, 14, 8789. 1.6 4

79 Guest service experience in eco-centric hotels: a content analysis. International Hospitality Review,
2022, ahead-of-print, . 1.8 6

80 Narrowing the intention-behavior gap: The impact of hotel green certification. International Journal
of Hospitality Management, 2022, 107, 103305. 5.3 19

81 â€˜The next best thing to being thereâ€™ â€“ participant perceptions of virtual guided tours offered during
the COVID-19 pandemic. Current Issues in Tourism, 2024, 27, 45-58. 4.6 7

82
Are consumers influenced by the use of green practices in five-star hotels: an assessment of guest's
revisit intentions, inclusive ratings and hotel performance. International Journal of Tourism Cities,
2022, ahead-of-print, .

1.2 4

83 SENTIMENT ANALYSIS ON TRIPADVISOR REVIEWS OF CUSTOMER SATISFACTION IN TAGAYTAY CITY FROM
2017-2021. , 2022, 3, 42-56. 0

84
The Relationships of Corporate Sustainability, Customer Loyalty, and Word of Mouth: The Mediating
Role of Corporate Image and Customer Satisfaction. Journal of Quality Assurance in Hospitality and
Tourism, 0, , 1-21.

1.7 7

85 Why do hotels go green? Understanding TripAdvisor GreenLeaders participation. International Journal
of Contemporary Hospitality Management, 2023, 35, 1670-1690. 5.3 8

86 Does green self-identity influence the revisit intention of dissatisfied customers in green
restaurants?. Management of Environmental Quality, 2022, ahead-of-print, . 2.2 2

87
The Nexus between Environmentally Sustainable Practices, Green Satisfaction, and Customer
Citizenship Behavior in Eco-Friendly Hotels: Social Exchange Theory Perspective. Sustainability, 2022,
14, 12791.

1.6 14

88 Green hotels: the state of green hotel research and future prospects. Journal of Travel and Tourism
Marketing, 2022, 39, 465-483. 3.1 37

89 GREEN PERCEPTION IN ONLINE TOURIST REVIEWS: AN INVESTIGATION OF LEED CERTIFIED ACCOMMODATION
FACILITIES. Pamukkale University Journal of Social Sciences Institute, 0, , . 0.0 0

90
Mediating Role of Perceived Health Risk on Customer Experience and Customer Satisfaction: Evidence
from the Airline Industry in India During COVID-19. International Journal of Global Business and
Competitiveness, 2022, 17, 31-45.

1.5 1



7

Citation Report

# Article IF Citations

91 The hotel benefits from the implementation of green hotel practices among Malaysian hotels. AIP
Conference Proceedings, 2022, , . 0.3 0

92
Can user reviews on online shopping websites contribute to user-involved green product innovation:
a case study of household refrigerators. International Journal of Sustainable Development and
World Ecology, 2023, 30, 345-358.

3.2 7

93 Green perceived value and consumer attitudes in the light of the SDGs: a replication study from a
developing economy. Society and Business Review, 2022, ahead-of-print, . 1.7 3

94 An empirical model for assessing consumer behaviour towards hotel sustainable practices: a study
from emerging economy. Competitiveness Review, 2023, 33, 222-239. 1.8 2

95
Over 33 years of the hospitality research: a bibliometric review of the <i>International Journal of
Contemporary Hospitality Management</i>. International Journal of Contemporary Hospitality
Management, 2023, 35, 2564-2589.

5.3 12

96 Implementing Digital Age Experience Marketing to Make Customer Relations More Sustainable. , 2023, ,
99-119. 26

97 Towards sustainable servicescape â€“ touristsâ€™ perspectives of accommodation service attributes.
International Journal of Hospitality Management, 2023, 110, 103449. 5.3 3

98 Travellersâ€™ online sharing across different platforms: what and why?. Journal of Hospitality and
Tourism Technology, 2023, 14, 295-308. 2.5 1

99 Empirical Study of Green Practices Fostering Customersâ€™ Willingness to Consume via Customer
Behaviors: The Case of Green Restaurants in Ho Chi Minh City of Vietnam. Sustainability, 2023, 15, 4263. 1.6 4

100
Sustainable Practices in Hotel Chainsâ€”A Comparative Analysis of Official Annual Hospitality
Sustainable Reports from Listed Companies in Macau SAR, China. Springer Proceedings in Business and
Economics, 2023, , 319-338.

0.3 0

101 Determinants and Impacts of Quality Attributes on Guest Perceptions in Norwegian Green Hotels.
Sustainability, 2023, 15, 5512. 1.6 3

105 The costs of inaction. , 2023, , . 0

106 The business case for guest participation. , 2023, , . 0


