
Signalling legitimacy in global contexts: the case of small wine producers in Bulgaria

European Business Review

29, 243-255

DOI: 10.1108/ebr-12-2015-0186

Citation Report



Citation Report

2

# Article IF Citations

1 Word of Mouth, Digital Media, and Open Innovation at the Agricultural SMEs. Journal of Open
Innovation: Technology, Market, and Complexity, 2021, 7, 91. 2.6 8

2
Prioritizing Business Quality Improvement of Fresh Agri-Food SMEs through Open Innovation to
Survive the Pandemic: A QFD-Based Model. Journal of Open Innovation: Technology, Market, and
Complexity, 2021, 7, 156.

2.6 5

3 Internationalization from Central and Eastern Europe: A systematic literature review. Journal of
International Management, 2021, 27, 100862. 2.4 16

4 The Legitimation of Global Football Brands in the Brazilian Marketplace. Internext, 2020, 15, 104. 0.0 3

5 Corporate Social Responsibility of SMEs: Learning Orientation and Performance Outcomes.
Sustainability, 2022, 14, 6387. 1.6 4


