
Banalities Turned Viral

Television and New Media

16, 378-387

DOI: 10.1177/1527476415573956

Citation Report



Citation Report

2

# Article IF Citations

1 Narendra Modiâ€™s makeover and the politics of symbolism. Journal of Asian Public Policy, 2016, 9, 98-111. 3.1 11

2 Prospects for case-based research on social media. Journal of Information Technology Case and
Application Research, 2016, 18, 193-199. 0.8 5

3 Campaigns, Digital Media, and Mobilization in India. International Journal of Press/Politics, 2016, 21,
398-416. 5.1 29

4 Imagined Connectivities. , 2017, , . 8

5 President Jokowi and the 2014 <i>Obor Rakyat</i> controversy in Indonesia. Critical Asian Studies,
2017, 49, 117-136. 1.5 9

6 Studying political communication on Twitter: the case for small data. Current Opinion in Behavioral
Sciences, 2017, 18, 97-102. 3.9 22

7 Making of Selfie Nationalism: Narendra Modi, the Paradigm Shift to Social Media Governance, and
Crisis of Democracy. Journal of Communication Inquiry, 2018, 42, 166-183. 1.1 37

8 The Bully in the Pulpit: Autocracy, Digital Social Media, and Right-wing Populist Technoculture.
Communication, Culture and Critique, 2018, 11, 67-84. 0.7 26

9 Exploring Factors Behind Offline and Online Selfie Popularity Among Youth in India. Frontiers in
Psychology, 2018, 9, 1403. 2.1 7

10 â€œMay the Force Be With Youâ€•: Narendra Modi and the Celebritization of Indian Politics.
Communication, Culture and Critique, 2019, 12, 323-339. 0.7 20

11 Populism and Foreign Policy: The Case of India. Foreign Policy Analysis, 2019, 15, 283-301. 1.0 92

12 Understanding the Magic of Credibility for Political Leaders: A Case of India and Narendra Modi.
Journal of Political Marketing, 2020, 19, 15-33. 2.0 12

13 Antidemocratic populism in power: comparing ErdoÄŸanâ€™s Turkey with Modiâ€™s India and Netanyahuâ€™s
Israel. Democratization, 2020, 27, 1394-1412. 3.2 41

14 Hindu nationalismâ€™s crisis machine. HAU: Journal of Ethnographic Theory, 2020, 10, 734-741. 0.2 16

15 Online disinformation in the run-up to the Indian 2019 election. Information, Communication and
Society, 2020, , 1-17. 4.0 11

16 Communication and technology theories from the South: the cases of China and India. Annals of the
International Communication Association, 2020, 44, 34-49. 4.6 6

17 On the relationship between online brand community and brand preference in political market.
International Review on Public and Nonprofit Marketing, 2021, 18, 27-55. 2.0 6

18 Affective Practice of Soldiering: How Sharing Images Is Used to Spread Extremist and Racist Ethos on
Soldiers of Odin Facebook Site. Television and New Media, 2021, 22, 166-185. 2.6 7



3

Citation Report

# Article IF Citations

19 â€˜We do politics so we can change politicsâ€™: communication strategies and practices in the Aam Aadmi
Partyâ€™s institutionalization process. Information, Communication and Society, 2021, 24, 1361-1381. 4.0 3

20 Re-imagining Algorithmic Fairness in India and Beyond. , 2021, , . 59

21 #ModiWithAkshay: â€˜Brand Modiâ€™, social media and Bollywood star power. Celebrity Studies, 2021, 12,
282-298. 0.8 3

22 Was the 2019 Indian election won by digital media?. Communication Review, 2021, 24, 87-106. 1.2 5

23 â€œThat courage to encourageâ€•: Participation and Aspirations in Chat-based Peer Support for Youth
Living with HIV. , 2021, , . 20

24 Social Media Platforms for Low-Income Blind People in India. , 2015, , . 42

25 From Greetings to Corruption. , 2020, , . 4

26 NivaDuck - A Scalable Pipeline to Build a Database of Political Twitter Handles for India and the United
States. , 2020, , . 14

27 Combating Misinformation in Bangladesh. Proceedings of the ACM on Human-Computer Interaction,
2020, 4, 1-32. 3.3 32

28 Introduction: Critical Explorations of Media Modernity in India. Culture Unbound, 2019, 10, 322-331. 0.2 2

29 â€œHowdy Modi!â€•: Mediatization, Hindutva, and long distance ethnonationalism. Journal of
International and Intercultural Communication, 0, , 1-24. 1.1 4

31 Hindistan'da Modi'nin Teknolojik PopÃ¼lizminin YÃ¼kseliÅŸi. Moment Journal, 2019, 6, 199-208. 0.1 2

32 Contested Nuclear Imaginaries. , 2020, , 70-105. 0

34 Emissions. , 2020, , 106-137. 0

36 Debating Cell Towers. , 2020, , 39-69. 0

37 Styling Advocacy. , 2020, , 163-191. 0

38 Exposures. , 2020, , 138-162. 0

40 Radiant Energies and Environmental Controversies. , 2020, , 1-37. 0



4

Citation Report

# Article IF Citations

41 Do Politicians Talk about Politics? Assessing Online Communication Patterns of Brazilian Politicians.
ACM Transactions on Social Computing, 2020, 3, 1-28. 2.5 3

42 Voting with the Stars: Analyzing Partisan Engagement between Celebrities and Politicians in India.
Proceedings of the ACM on Human-Computer Interaction, 2022, 6, 1-29. 3.3 2

43 Digital campaigning in Karnataka. South Asian History and Culture, 2022, 13, 361-378. 0.5 1

44 From Love Jihad to Grooming Gangs: Tracing Flows of the Hypersexual Muslim Male through Far-Right
Female Influencers. Religions, 2021, 12, 1083. 0.6 9

45 Long-term Characterization of Political Communications on Social Media. , 2021, , . 0

47 Divided We Rule: Influencer Polarization on Twitter during Political Crises in India. Proceedings of
the International AAAI Conference on Weblogs and Social Media, 0, 16, 135-146. 1.5 5

48 Populism Ã  la Carte: The paradoxical political communication of Narendra Modi on Twitter. Global
Policy, 2023, 14, 899-911. 1.7 1

49 Duty, Discipline, and Dreams: Childhood and Time in Hindutva Nation. Journal of Childhood Studies, 0,
, 44-58. 0.7 0

50 More Than Just a Strongman: The Strategic Construction of Viktor OrbÃ¡nâ€™s Charismatic Authority on
Facebook. International Journal of Press/Politics, 0, , . 5.1 3

51 â€œHow can a small app piss off an entire country?â€•: Indiaâ€™s TikTok ban in the light of everyday
techno-nationalism. Inter-Asia Cultural Studies, 2023, 24, 382-396. 0.2 0

52 From resolution to resecuritization: populist communication of the AKPâ€™s Kurdish peace process in
Turkey. New Perspectives on Turkey, 2023, 68, 71-94. 0.5 1


