Citation Report



11

13

16

18

ARTICLE IF CITATIONS

Public Perceptions of the Ethics of In-vitro Meat: Determining an Appropriate Course of Action.

Journal of Agricultural and Environmental Ethics, 2015, 28, 991-1009. 0.9 74

Attached to meat? (Un)Willingness and intentions to adopt a more plant-based diet. Appetite, 2015, 95,

113-125.

Meat eaters by dissociation: How we present, prepare and talk about meat increases willingness to eat

meat by reducing empathy and disgust. Appetite, 2016, 105, 758-774. 18 146

When Meat Gets Personal, Animalsa&€™ Minds Matter Less. Social Psychological and Personality Science,
2016, 7, 867-874.

Coping with unpleasant knowledge: Meat eating among students of environmental studies. Appetite, 18 o7
2016, 107, 415-424. :

Should we stop meating like this? Reducing meat consumption through substitution. Food Policy,
2016, 65, 74-89.

Chewing Over In Vitro Meat: Animal Ethics, Cannibalism and Social Progress. Res Publica, 2016, 22, 0.4 43
249-265. .

Situating moral disengagement: Motivated reasoning in meat consumption and substitution.
Personality and Individual Differences, 2016, 90, 353-364.

Eating like there's no tomorrow: Public awareness of the environmental impact of food and

reluctance to eat less meat as part of a sustainable diet. Appetite, 2016, 96, 487-493. 1.8 378

Resolving the Meat-Paradox: A Motivational Account of Morally Troublesome Behavior and Its
Maintenance. Personality and Social Psychology Review, 2017, 21, 278-299.

Industrial Farming is Not Cruel to Animals. Journal of Agricultural and Environmental Ethics, 2017, 30, 0.9 o7
37-54. :

Animal Killing and Postdomestic Meat Production. Journal of Agricultural and Environmental Ethics,
2017, 30, 67-86.

The Carnism Inventory: Measuring the ideology of eating animals. Appetite, 2017, 113, 51-62. 1.8 77

Ethical and Sustainable Aspects of Meat Production; Consumer Perceptions and System Credibility. ,
2017, , 649-666.

Sensory Perceptions and New Consumer Attitudes to Meat. , 2017, , 667-698. 11

Towards a reduced meat diet: Mindset and motivation of young vegetarians, low, medium and high
meat-eaters. Appetite, 2017, 113, 387-397.

Reducing meat consumption in developed and transition countries to counter climate change and

biodiversity loss: a review of influence factors. Regional Environmental Change, 2017, 17, 1261-1277. L4 271

Pursuing a Low Meat Diet to Improve Both Health and Sustainability: How Can We Use the Frames that

Shape Our Meals?. Ecological Economics, 2017, 142, 238-248.




20

22

24

26

28

30

32

34

36

CITATION REPORT

ARTICLE IF CITATIONS

Animals on Television. , 2017, , . 8

Healthy Foods for Healthy Aging. , 2017, , 345-360.

Potential to curb the environmental burdens of American beef consumption using a novel plant-based 11 68
beef substitute. PLoS ONE, 2017, 12, e0189029. :

Meat in the post-truth era: Mass media discourses on health and disease in the attention economy.
Appetite, 2018, 125, 345-355.

Contesting the meata€“animal link and the visibility of animals killed for food: a focus group study in 0.6 8
Finland. Food, Culture & Society, 2018, 21, 196-213. :

On (not) knowing where your food comes from: meat, mothering and ethical eating. Agriculture and
Human Values, 2018, 35, 569-580.

How effective are messages and their characteristics in changing behavioural intentions to substitute

plant-based foods for red meat? The mediating role of prior beliefs. Appetite, 2018, 125, 217-224. 1.8 78

a€ceStop Blaming the Cows!a€: How Livestock Production is Legitimized in Everyday Discourse on
Facebook. Environmental Communication, 2018, 12, 28-43.

Neutralising the meat paradox: Cognitive dissonance, gender, and eating animals. Appetite, 2018, 123,
280-288. 18 88

Dietary Motivations and Challenges among Animal Rights Advocates in Spain. Society and Animals,
2018, 26, 402-425.

Arguments for Consuming Animal Products. , 2018, , . 1

Why would we believe them? Meat consumersa€™ reactions to online farm animal welfare activism in
Australia. Communication Research and Practice, 2018, 4, 246-260.

A semiotic analysis on cultural meanings of eating horsemeat. Qualitative Market Research, 2018, 21,
337-352. 1.0 4

Why is meat so important in Western history and culture? A genealogical critique of biophysical and
political-economic explanations. Agriculture and Human Values, 2018, 35, 1-17.

The effects of dissociation on willingness to eat meat are moderated by exposure to unprocessed

meat: A cross-cultural demonstration. Appetite, 2018, 120, 356-366. 1.8 38

Too sweet to eat: Exploring the effects of cuteness on meat consumption. Appetite, 2018, 120, 181-195.

Personality and attitudinal correlates of meat consumption: Results of two representative German 18 55
samples. Appetite, 2018, 121, 294-301. :

A summary of meat intakes and health burdens. European Journal of Clinical Nutrition, 2018, 72, 18-29.




38

40

42

44

46

48

50

52

54

CITATION REPORT

ARTICLE IF CITATIONS

Children and animals. , 2018, , 282-293. 0

Motivations and Constraints of Meat Avoidance. Sustainability, 2018, 10, 3858.

Testing a novel multicomponent intervention to reduce meat consumption in young men. PLoS ONE,

2018, 13, e0204590. 11 40

The psychology of vegetarianism: Recent advances and future directions. Appetite, 2018, 131, 125-138.

Selected Psychological Aspects of Meat Consumption&€”A Short Review. Nutrients, 2018, 10, 1301. 1.7 28

Gauging attitudes and behaviours: Meat consumption and potential reduction. Appetite, 2018, 127,
230-241.

Personality and meat consumption: The importance of differentiating between type of meat. Appetite, L8 29
2018, 130, 11-19. ’

Meat consumption, health, and the environment. Science, 2018, 361, .

Development and validation of the Dietarian Identity Questionnaire: Assessing self-perceptions of

animal-product consumption. Appetite, 2018, 127, 182-194. 1.8 72

Measuring the meat paradox: How ambivalence towards meat influences moral disengagement.
Appetite, 2018, 128, 152-158.

Meat as a Pharmakon: An Exploration of the Biosocial Complexities of Meat Consumption. Advances in

Food and Nutrition Research, 2019, 87, 409-446. 15 13

Delicious but Immoral? Ethical Information Influences Consumer Expectations and Experience of
Food. Frontiers in Psychology, 2019, 10, 843.

Why environmentalists eat meat. PLoS ONE, 2019, 14, e0219607. 1.1 17

Nudging, formulating new products, and the lifecourse: A qualitative assessment of the viability of
three methods for reducing Scottish meat consumption for health, ethical, and environmental
reasons. Appetite, 2019, 142, 104349.

Meat consumers and non-meat consumers in Germany: a characterisation based on results of the

German National Nutrition Survey Il. Journal of Nutritional Science, 2019, 8, e21. 0.7 h

A Wicked Fairy in the Woods - how would People alter their Animal Product Consumption if they were
affected by the Consequences of their Choices?. Food Ethics, 2019, 4, 1-20.

Reducing meat consumption and following plant-based diets: Current evidence and future directions

to inform integrated transitions. Trends in Food Science and Technology, 2019, 91, 380-390. 78 239

Animal Images Database: Validation of 120 Images for Human-Animal Studies. Animals, 2019, 9, 475.




56

58

60

62

64

66

68

70

72

CITATION REPORT

ARTICLE IF CITATIONS

Values and cognitive mechanisms: Comparing the predictive factors of Australian meat intake. Appetite, L8 15
2019, 142, 104386. ’

Animal Ethics and Eating Animals: Consumer Segmentation Based on Domain-Specific Values.

Sustainability, 2019, 11, 3907.

Meat Consumption and Vegaphobia: An Exploration of the Characteristics of Meat Eaters, Vegaphobes,

and Their Social Environment. Sustainability, 2019, 11, 3936. 1.6 33

Eating with our eyes (closed): Effects of visually associating animals with meat on
antivegan/vegetarian attitudes and meat consumption willingness. Group Processes and Intergroup
Relations, 2019, 22, 818-835.

Self-declared attitudes and beliefs regarding protein sources are a good prediction of the degree of

transition to a low-meat diet in France. Appetite, 2019, 142, 104345. 18 49

Unsustainable societal demands on the food system. , 2019, , 75-100.

Mycoprotein: environmental impact and health aspects. World Journal of Microbiology and 17 81
Biotechnology, 2019, 35, 147. )

Political conservatism and the exploitation of nonhuman animals: An application of system
justification theory. Group Processes and Intergroup Relations, 2019, 22, 858-878.

Meat on the menu? How the menu structure can stimulate vegetarian choices in restaurants. Journal 13 15
of Applied Social Psychology, 2019, 49, 755-766. :

Review: Analysis of the process and drivers for cellular meat production. Animal, 2019, 13, 3041-3058.

When vegetarians eat meat: Why vegetarians violate their diets and how they feel about doing so. 18 a1
Appetite, 2019, 143, 104417. :

Rethinking human-animal relations: The critical role of social psychology. Group Processes and
Intergroup Relations, 2019, 22, 769-784.

A comparison study of meat eaters and non-meat eaters on mind attribution and moral disengagement L8 16
of animals. Appetite, 2019, 136, 80-85. )

Psychometric properties of the Dietarian Identity Questionnaire among vegetarians. Food Quality and
Preference, 2019, 74, 135-141.

Insect Consumption Attitudes among Vegans, Non-Vegan Vegetarians, and Omnivores. Nutrients, 2019, 17 39
11, 292. ’

Meat in the Human Diet: A Biosocial Perspective. , 2019, , 1-19.

Giving pork the chop: Response inhibition training to reduce meat intake. Appetite, 2019, 141, 104315. 1.8 22

Compartmentalization of Animals: Toward an Understanding of How We Create Cognitive

Distinctions between Animals and Their Implications. Analyses of Social Issues and Public Policy, 2019,
19, 150-176.




74

76

78

80

82

84

86

88

90

CITATION REPORT

ARTICLE IF CITATIONS

Inclusion of Animal Ethics into the Consumer Value-Attitude System Using the Example of Game Meat

Consumption. Food Ethics, 2019, 3, 53-75. 1.2 12

Consumption orientations may support (or hinder) transitions to more plant-based diets. Appetite,

2019, 140, 19-26.

a€oeAnimals are friends, not fooda€s Anthropomorphism leads to less favorable attitudes toward meat

consumption by inducing feelings of anticipatory guilt. Appetite, 2019, 138, 153-173. 18 6

Social, temporal and situational influences on meat consumption in the UK population. Appetite, 2019,
138, 1-9.

A multidimensional measure of animal ethics orientation 4€“ Developed and applied to a representative

sample of the Danish public. PLoS ONE, 2019, 14, €0211656. 11 1

Reducing meat consumption: Identifying group-specific inhibitors using latent profile analysis.
Appetite, 2019, 138, 233-241.

Meat as benign, meat as risk: Mapping news discourse of an ambiguous issue. Poetics, 2019, 76, 101356. 0.6 9

Committed vs. uncommitted meat eaters: Understanding willingness to change protein consumption.
Appetite, 2019, 138, 115-126.

Food Innovation and Tradition. , 2019, , 27-51. 4

Psychological profiles of people who justify eating meat as natural, necessary, normal, or nice. Food
Quality and Preference, 2019, 75, 10-14.

Meat consumption §€* what French consumers feel about the quality of beef?. Italian Journal of Animal

Science, 2019, 18, 646-656. 0.8 32

Maintaining Meat: Cultural Repertoires and the Meat Paradox in a Diverse Sociocultural Context.
Sociological Forum, 2019, 34, 337-360.

Dealing with the meat paradox: Threat leads to moral disengagement from meat consumption. Appetite,

2019, 137, 73-80. 18 22

From cognitive dissonance to co%nitive Polyphasia: A sociocultural approach to understanding
meata€paradox. Journal for the Theory of Social Behaviour, 2019, 49, 235-253.

Health-Related Values and Preferences Regarding Meat Consumption. Annals of Internal Medicine,

2019, 171, 742. 2.0 50

Targeting the structural environment at multiple social levels for systemic change. Journal of Social
Marketing, 2019, 10, 38-53.

Dominion, Stewardship and Reconciliation in the Accounts of Ordinary People Eating Animals.

Religions, 2019, 10, 669. 03 o

Ethical Motivation and Vegetarian Dieting: The Underlying Role of Anti-speciesist Attitudes.

Anthrozoos, 2019, 32, 785-796.




92

94

96

98

100

102

104

106

108

CITATION REPORT

ARTICLE IF CITATIONS

Underlying Differences Between Chinese Omnivores and Vegetarians in the Evaluations of Different
Dietary Groups. Frontiers in Psychology, 2019, 10, 2644.

11 4

The Meat Paradox, Omnivored€™s Akrasia, and Animal Ethics. Animals, 2019, 9, 1125.

Understanding Attitudes towards Reducing Meat Consumption for Environmental Reasons. A

Qualitative Synthesis Review. Sustainability, 2019, 11, 6295. 1.6 45

A comparison of dietarian identity profiles between vegetarians and vegans. Food Quality and
Preference, 2019, 72, 40-44.

a€celf | became a vegan, my family and friends would hate me:&€-Anticipating vegan stigma as a barrier to 18 195
plant-based diets. Appetite, 2019, 135, 1-9. :

Animals in Environmental Education. Palgrave Studies in Education and the Environment, 2019, , .

Putting Meat on the (Classroom) Table: Problems of Denial and Communication. , 2019, , 215-236. 3

Justifying by &€cehealthifyingd€: When expected satisfaction from consumption closure increases the
desire to eat more and biases health perceptions of unhealthy leftovers. Appetite, 2019, 133, 138-146.

Changing Ethicallff Troublesome Behavior: The Causes, Consequences, and Solutions to Motivated 3.7 15
Resistance. Social Issues and Policy Review, 2019, 13, 63-92. :

Moral Bioenhancement Probably Won&€™t Improve Things for Animals (and May Make Them Worse). Topoi,
2019, 38, 141-151.

Optimizing Messaging to Reduce Red Meat Consumption. Environmental Communication, 2019, 13, 19 49
633-648. )

Evaluating Consumer Understanding of the Swedish Meat Guidea€”A Multi-layered Environmental
Information Tool Communicating Trade-offs When Choosing Food. Environmental Communication,
2019, 13, 87-103.

Taste and health concerns trump anticipated stigma as barriers to vegetarianism. Appetite, 2020, 144,
104469. 18 46

Innovation in sensory assessment of meat and meat products. , 2020, , 393-418.

Meat-related cognitive dissonance: A conceptual framework for understanding how meat eaters

reduce negative arousal from eating animals. Appetite, 2020, 146, 104511. 18 17

Valuing humans over animals 3€ Gender differences in meat-eating behavior and the role of the Dark
Triad. Appetite, 2020, 146, 104516.

Dissociating meat from its animal origins: A systematic literature review. Appetite, 2020, 147, 104554. 18 46

Meat and masculinities. Can differences in masculinity predict meat consumption, intentions to

reduce meat and attitudes towards vegetarians?. Appetite, 2020, 147, 104559.




110

112

114

116

118

120

122

124

126

CITATION REPORT

ARTICLE IF CITATIONS
Gender Differences in Attitudes to Vegans/Vegetarians and Their Food Preferences, and Their

Implications for Promoting Sustainable Dietary Patterns&d€“A Systematic Review. Sustainability, 2020, 12, 1.6 59

6292.

Plant-Based Meats, Human Health, and Climate Change. Frontiers in Sustainable Food Systems, 2020, 4, .

Temperance and Eating Meat. Journal of Agricultural and Environmental Ethics, 2020, 33, 401-420. 0.9 3

Meat reduction, vegetarianism, or chicken avoidance: US omnivores&€™ impressions of three
meat-restricted diets. British Food Journal, 2020, 123, 387-404.

Drivers and Inhibitors in the Acceptance of Meat Alternatives: The Case of Plant and Insect-Based 1.9 a7
Proteins. Foods, 2020, 9, 1292. :

Reshaping the Traditional Pattern of Food Consumption in Romania through the Integration of
Sustainable Diet Principles. A Qualitative Study. Sustainability, 2020, 12, 5826.

Using Focus Groups to Explore Public Perceptions of Legal Rights for Animals. Anthrozoos, 2020, 33, o7 5
613-627. :

European Markets for Cultured Meat: A Comparison of Germany and France. Foods, 2020, 9, 1152.

My Meat Does Not Have Feathers: Consumers&€™ Associations with Pictures of Different Chicken Breeds.

Journal of Agricultural and Environmental Ethics, 2020, 33, 505-529. 0.9 6

Moderate Versus Radical <scp>NGOs«</[scp> <sup>&€<[sup>. American Journal of Agricultural
Economics, 2021, 103, 1478-1501.

Meet the Meat Alternatives: The Value of Alternative Protein Sources. Current Nutrition Reports, 01 48
2020, 9, 346-355. :

Valuing humane lives in two-level utilitarianism. Utilitas, 2020, 32, 276-293.

Green Light for Climate-friendly Food Transitions? Communicating Legal Innovation Increases

Consumer Support for Meat Curtailment Policies. Environmental Communication, 2020, 14, 1047-1060. 1.2 15

Consumers&€™ Evaluation of Stockfree-Organic Agricultured€”A Segmentation Approach. Sustainability,
2020, 12, 4230.

Meat Reduction Practices in the Context of a Social Media Grassroots Experiment Campaign. 16 10
Sustainability, 2020, 12, 3822. :

Revisiting the Psychology of Denial Concerning Low-Carbon Behaviors: From Moral Disengagement to
Generating Social Change. Sustainability, 2020, 12, 935.

The Dietary Behaviors of Participants in UK-Based Meat Reduction and Vegan Campaigns §€* A 18 14
Longitudinal, Mixed-Methods Study. Appetite, 2020, 154, 104788. :

Consumer Moral Dilemma in the Choice of Animal-Friendly Meat Products. Sustainability, 2020, 12,

4844,




128

130

132

134

136

138

140

142

144

CITATION REPORT

ARTICLE IF CITATIONS

Viewpoint: Regulating meat consumption to improve health, the environment and animal welfare. 0.8 147
Food Policy, 2020, 97, 101847. ’

Motivations, barriers, and strategies for meat reduction at different family lifecycle stages. Appetite,

2020, 150, 104644.

Belief in Pigsa€™ Capacity to Suffer: An Assessment of Pig Farmers, Veterinarians, Students, and Citizens. 0.7 15
Anthrozoos, 2020, 33, 21-36. ’

Health, environmental, and animal rights motives for vegetarian eating. PLoS ONE, 2020, 15, e0230609.

Various Statistical Approaches to Assess and Predict Carcass and Meat Quality Traits. Foods, 2020, 9, 1.9 10
525. ’

Addressing the carbon footprint, healthfulness, and costs of self-selected diets in the USA: a
population-based cross-sectional study. Lancet Planetary Health, The, 2020, 4, e98-e106.

The Epistemology of Meat-Eating. Social Epistemology, 2021, 35, 67-84. 0.7 17

a€cel Do Still Love the Tasted€: Taste as a Reason for Eating Non-human Animals. ISLE Interdisciplinary
Studies in Literature and Environment, 2021, 28, 88-112.

How proximal are pescatarians to vegetarians? An investigation of dietary identity, motivation, and

attitudes toward animals. Journal of Health Psychology, 2021, 26, 713-727. 1.3 19

Gender differences in eating behavior and environmental attitudes 4€“ The mediating role of the Dark
Triad. Personality and Individual Differences, 2021, 168, 110359.

Animal ethics as a critique of animal agriculture, environmentalism, foodieism, locavorism, and clean o
meat., 2021,, 113-133.

A brief nudge or education intervention delivered online can increase willingness to order a
beef-mushroom burger. Food Quality and Preference, 2021, 87, 104045.

Food for Thought: Investigating Communication Strategies to Counteract Moral Disengagement

Regarding Meat Consumption. Environmental Communication, 2021, 15, 55-68. 1.2 19

Mind your meat: Religious differences in the social perception of animals. International Journal of
Psychology, 2021, 56, 466-477.

Plant-based meat analogues: from niche to mainstream. European Food Research and Technology, 2021, 16 186
247,297-308. )

Coping with multiple identities related to meat consumption. Psychology and Marketing, 2021, 38,
159-182.

Distinguishing meat reducers from unrestricted omnivores, vegetarians and vegans: A comprehensive

comparison of Australian consumers. Food Quality and Preference, 2021, 88, 104081. 23 47

Favoring plant instead of animal protein sources: Legitimation by authority, morality, rationality and

story logic. Food Quality and Preference, 2021, 88, 104098.




146

148

150

152

154

156

158

160

162

10

CITATION REPORT

ARTICLE IF CITATIONS

Normality, Naturalness, Necessity, and Nutritiousness of the New Meat Alternatives. , 2021, , 1092-1109. 0

Registered dietitians' perceptions and use of the plant&€based recommendations in the 2019 Canada's

Food Guide. Journal of Human Nutrition and Dietetics, 2021, 34, 715-723.

Moral Convictions and Meat Consumption&d€”A Comparative Study of the Animal Ethics Orientations of

Consumers of Pork in Denmark, Germany, and Sweden. Animals, 2021, 11, 329. 1o 10

Are meat options preferred to comparable vegetarian options? An experimental study. BMC Research
Notes, 2021, 14, 37.

Do people really want to be informed? Ex-ante evaluations of information-campaign effectiveness. 1.0 3
Experimental Economics, 2021, 24, 1131-1155. :

Animal food products: policy, market and social issues and their influence on demand and supply of
meat. Proceedings of the Nutrition Society, 2021, 80, 252-263.

Fungi: A Potential Future Meat Substitute. Fungal Biology, 2021, , 181-195. 0.3 1

Beyond Meat? Taking Violence Against Non-human Animals Seriously as a Form of Social Harm. , 2021, ,
281-310.

Guilt of the Meat&€kating Consumer: When Animal Anthropomorphism Leads to Healthy Meat Dish

Choices. Journal of Consumer Psychology, 2021, 31, 665-683. 3.2 15

Foods for Plant-Based Diets: Challenges and Innovations. Foods, 2021, 10, 293.

Vegetarianism/Veganism: A Way to Feel Good. Sustainability, 2021, 13, 3618. 1.6 9

Cultured Meat: Promises and Challenges. Environmental and Resource Economics, 2021, 79, 33-61.

A literature review of consumer research on edible insects: recent evidence and new vistas from 2019 01 68
studies. Journal of Insects As Food and Feed, 2021, 7, 249-259. :

Veganism, Moral Motivation and False Consciousness. Journal of Agricultural and Environmental
Ethics, 2021, 34, 15.

Reconfiguring everyday eating: Vegan Challenge discussions in social media. Food, Culture & Society, 0.6 21
2022, 25, 268-289. )

Is Applied Ethics Morally Problematic?. Journal of Academic Ethics, O, , 1.

Meaté€related cognitive dissonance: The social psychology of eating animals. Social and Personality 2.0 39
Psychology Compass, 2021, 15, e12592. :

Eating animals: exploring the 4€cemeat paradoxa€sin a food studies classroom. Food, Culture & Society,

2021, 24,731-737.




164

166

168

170

172

174

176

178

180

11

CITATION REPORT

ARTICLE IF CITATIONS

Young adults' experiences with flexitarianism: The 4Cs. Appetite, 2021, 160, 105073. 1.8 45

From Pets to Pests: Testing the Scope of the 4€cePets as Ambassadors&€-Hypothesis. Anthrozoos, 2021, 34,

707-722.

Butchersd€™ and deli workersa€™ psychological adaptation to meat.. Emotion, 2021, 21, 730-741. 1.5 6

Meat and social change. Osterreichische Zeitschrift Fur Soziologie, 2021, 46, 109-124.

When Bad Becomes Worse: Unethical Corporate Behavior May Hamper Consumer Acceptance of

Cultured Meat. Sustainability, 2021, 13, 6770. 1.6 8

llmastokestAvA joukkoruokailu ja ruokakulttuurin muutos Suomessa. Alue Ja YmpAristAq, 2021, 50, 89-110.

The Moral Divide Between High- and Low-Status Animals: The Role of Human Supremacy Beliefs. o7 13
Anthrozoos, 2021, 34, 787-802. :

The 4€'me&€™ in meat: Does affirming the self make eating animals seem more morally wrong?. Journal of
Experimental Social Psychology, 2021, 95, 104135.

Review: Sustainable livestock systems: anticipating demand-side challenges. Animal, 2021, 15, 100288. 1.3 17

Exploring the Representation of Cows on Dairy Product Packaging in Brazil and the United Kingdom.
Sustainability, 2021, 13, 8418.

A multi-national comparison of meat eaters' attitudes and expectations for burgers containing beef,

pea or algae protein. Food Quality and Preference, 2021, 91, 104195. 2.3 63

Choosing to stop consuming meat for environmental reasons: exploring the influence of gender and
social status variables in Chile. British Food Journal, 2021, 123, 2996-3013.

How Do Social Structures Become Taken for Granted? Social Reproduction in Calm and Crisis. Human o7 5
Studies, 2021, 44, 741-762. ’

Who gives a veg? Relations between personality and Vegetarianism/Veganism. Appetite, 2021, 163, 105195.

Rationalisation of meat consumption in New Zealand adolescents. Public Health Nutrition, 2022, 25,

904-912. 11 4

Lived experience of dietary change among Chinese colorectal cancer survivors in Hong Kong: A
qualitative study. BMJ Open, 2021, 11, e051052.

Disgusting? No, just deviating from internalized norms. Understanding consumer skepticism toward

sustainable food alternatives. Journal of Environmental Psychology, 2021, 76, 101645. 23 15

Development and validation of the motivations to Eat Meat Inventory. Appetite, 2021, 163, 105210.




182

184

186

188

190

192

194

196

198

12

CITATION REPORT

ARTICLE IF CITATIONS

Finding flexitarians: Current studies on meat eaters and meat reducers. Trends in Food Science and 78 108
Technology, 2021, 114, 530-539. )

The cost of attributing moral blame: Defensiveness and resistance to change when raising awareness

to animal suffering in factory farming. PLoS ONE, 2021, 16, e0254375.

The role of meat appetite in willfully disregarding factory farming as a pandemic catalyst risk. 18 19
Appetite, 2021, 164, 105279. )

Moral rebels and dietary deviants: How moral minority stereotypes predict the social attractiveness
of veg*ns. Appetite, 2021, 164, 105284.

A cross cultural meat paradox: A qualitative study of Australia and India. Appetite, 2021, 164, 105227. 1.8 26

Coupled social and land use dynamics affect dietary choice and agricultural land-use extent.
Communications Earth & Environment, 2021, 2, .

Can coherence-based interventions change dogged moral beliefs about meat-eating?. Journal of 13 1
Experimental Social Psychology, 2021, 96, 104160. )

The Moral Foundations of Care and Authority and the Perception of Animal Mind in Relation to
Violence Against Animals. Anthrozoos, O, , 1-19.

Prescribing vegetarian or flexitarian diets leads to sustained reduction in meat intake. Appetite, 2021, 18 17
164, 105285. )

Meat disgust is negatively associated with meat intake 4€“ Evidence from a cross-sectional and
longitudinal study. Appetite, 2021, 164, 105299.

Animals Like Us: Leveraging the Negativity Bias in Anthropomorphism to Reduce Beef Consumption. 1.9 °
Foods, 2021, 10, 2147. :

A structured literature review of the meat paradox. Social Psychological Bulletin, 2021, 16, .

Sustainable meat consumption intentions: conceptualisation, scale development and validation.

British Food Journal, 2021, ahead-of-print, . L6 5

Influencing factors on the ability to assemble a complex meat analogue using a soy-protein-binder.
Innovative Food Science and Emerging Technologies, 2021, 73, 102806.

Can graphic warning labels reduce the consumption of meat?. Appetite, 2022, 168, 105690. 1.8 6

Monitoring a meat-free pledge with smartphones: An experimental study. Appetite, 2021, 168, 105726.

To meat, or not to meat: A longitudinal investigation of transitioning to and from plant-based diets. 18 33
Appetite, 2021, 166, 105584. :

Identifying barriers to decreasing meat consumption and increasing acceptance of meat substitutes

among Swedish consumers. Appetite, 2021, 167, 105643.




200

202

204

206

208

210

212

214

216

13

CITATION REPORT

ARTICLE IF CITATIONS

A communicational approach to enhance open-mindedness towards meat-refusers. Appetite, 2021, 167,
105602. 18 8

Morally admirable or moralistically deplorable? A theoretical framework for understanding

character judgments of vegan advocates. Appetite, 2022, 168, 105693.

Testing potential psychological predictors of attitudes towards cultured meat. Appetite, 2019, 136, 18 193
137-145. )

The meaning of meat: (Un)sustainable eating practices at home and out of home. Appetite, 2020, 153,
104730.

Bugs are blech, butterflies are beautiful, but both are bad to bite: Admired animals are disgusting to

eat but are themselves neither disgusting nor contaminating.. Emotion, 2020, 20, 854-865. L5 12

Understanding the process of moralization: How eating meat becomes a moral issue.. Journal of
Personality and Social Psychology, 2019, 117, 50-72.

The moral standing of animals: Towards a psychology of speciesism.. Journal of Personality and Social 06 183
Psychology, 2019, 116, 1011-1029. :

Slaughterhouses: The Language of Life, the Discourse of Death. , 2017, , 179-199.

Social norms and farm animal protection. Palgrave Communications, 2018, 4, . 4.7 9

What Remains in Mind? Effectiveness and Efficiency of Explainers at Conveying Information. Media and
Communication, 2020, 8, 218-231.

Dietary Intake Nutritional Status and Lifestyle of Adolescent Vegetarian and Nonvegetarian Girls in
New Zealand (The SuNDIAL Project): Protocol for a Clustered, Cross-Sectional Survey. JMIR Research 0.5 11
Protocols, 2020, 9, e17310.

Handling Rejection as Failure: Aspiring Writers Getting the Rejection Slip. Valuation Studies, 2016, 4,
153-176.

Two Sides of the Same Coin: Environmental and Health Concern Pathways Toward Meat Consumption. 11 19
Frontiers in Psychology, 2020, 11, 578582. )

La€™A©IAOphant dans la piA‘ce. Pour une approche A©conomique de [4€™alimentation vAOgA©tale et de la copdition
animale. Revue D'Economie Politique, 2019, Vol. 129, 287-324. :

Flexitarianism and Social Marketing. Advances in Marketing, Customer Relationship Management, and o7 8
E-services Book Series, 0, , 105-120. )

What Is More Important. Advances in Marketing, Customer Relationship Management, and E-services
Book Series, O, , 148-162.

Normality, Naturalness, Necessity, and Nutritiousness of the New Meat Alternatives. Advances in

Business Strategy and Competitive Advantage Book Series, 2019, , 20-37. 0.2 4

Towards an integrated approach to food behaviour: Meat consumption and substitution, from

context to consumers. Psychology, Community & Health, 2016, 5, 152-169.




218

220

222

227

230

232

234

236

239

14

CITATION REPORT

ARTICLE IF CITATIONS

Motivated Moral Outrage Among Meat-Eaters. Social Psychological and Personality Science, 2022, 13,
916-926. 24 !

Flexitarianism in the Netherlands in the 2010 decade: Shifts, consumer segments and motives. Food

Quality and Preference, 2022, 96, 104445.

Differences Between Omnivores and Vegetarians in Personality Profiles, Values, and Empathy: A

Systematic Review. Frontiers in Psychology, 2021, 12, 579700. L1 23

Psychological Barriers to Pro-Environmental Behaviour Change: A Review of Meat Consumption
Behaviours. Sustainability, 2021, 13, 11582.

Children are unsuspecting meat eaters: An opportunity to address climate change. Journal of 9.3 4
Environmental Psychology, 2021, 78, 101705. :

Ideologia czy zdrowie 4€“ dwa typy wegetarianizmu. , 2019, 2019, 15-23.

Aggressives Verhalten. , 2020, , 323-398. 0

Milk protein loses its crown?. American Journal of Clinical Nutrition, 2020, 112, 245-246.

A Novel Model to Predict Plant-Based Food Choice-Empirical Study in Southern Vietnam. Sustainability, 16 6
2020, 12, 3847. )

Considering how farm animal welfare concerns may contribute to more sustainable diets. Appetite,
2022, 168, 105786.

Escaping from the meat paradox: How morality and disgust affect meat-related ambivalence. Appetite, 18 9
2022, 168,105721. :

Rationalization is irrational and self-serving, but useful. Behavioral and Brain Sciences, 2020, 43, e42.

Risiko GAl4lle 4€“ ein Abfallprodukt gefAhrdet das Globale Produktionsnetzwerk der intensiven 5
Landwirtschaft. , 2020, , 187-215.

A New Food System for the Chesapeake Bay Region and a Changing Climate. Estuaries of the World,
2020, , 351-373.

The Psychology of Meat Consumption. Advances in Marketing, Customer Relationship Management, and

E-services BooR Series, O, , 1-16. 0.7 1

Marketing Meat Alternatives. Advances in Marketing, Customer Relationship Management, and
E-services Book Series, 0, , 327-343.

Going veggie: Identifying and overcoming the social and psychological barriers to veganism. Appetite, 18 18
2022, 169, 105812. :

Five Shapes of Cognitive Dissonance 4€“ Using Objective Hermeneutics to Understand the Meat Paradox.

Food Ethics, 2022, 7, 4.




241

243

245

247

249

252

254

256

258

15

CITATION REPORT

ARTICLE IF CITATIONS

Consumersa€™ evaluation of the environmental friendliness, healthiness and naturalness of meat, meat

substitutes, and other protein-rich foods. Food Quality and Preference, 2022, 97, 104486. 23 33

Predicting meat consumption from concurrent, automatic appraisals: Introducing nuance to product

appraisals. Appetite, 2022, 170, 105847.

Hocus-pocus tricks and moral progressions: the emerging meanings of cultured meat in online news

comments. Food, Culture & Society, 2023, 26, 591-620. 0.6 5

Is Eating Less Meat Possible? Exploring the Willingness to Reduce Meat Consumption among
Millennials Working in Polish Cities. Foods, 2022, 11, 358.

Impact of increasing the relative availability of meat-free options on food selection: two natural field
experiments and an online randomised trial. International Journal of Behavioral Nutrition and 2.0 9
Physical Activity, 2022, 19, 9.

Backlash against Meat Curtailment Policies in online discourse: Populism as a missing link. Appetite,
2022,171,105931.

Would you eat a burger made in a petri dish? Why people feel disgusted by cultured meat. Journal of 9.3 19
Environmental Psychology, 2022, 80, 101758. :

Unpalatable truths: Commitment to eating meat is associated with strategic ignorance of food-animal
minds. Appetite, 2022, 171, 105935.

Millennialsa&€™ Consumption of and Attitudes toward Meat and Plant-Based Meat Alternatives by

Consumer Segment in Finland. Foods, 2022, 11, 456. 19 24

Beef Consumers Behaviour and Preferencesa€”The Case of Portugal. Sustainability, 2022, 14, 2358.

What determines omnivoresd€™ meat consumption and their willingness to reduce the amount of meat 0.6 3
they eat?. Nutrition and Health, 2022, , 026010602210802. :

Why They Eat What They Eat: Comparing 18 Eating Motives Among Omnivores and Veg*ns. Frontiers in
Nutrition, 2022, 9, 780614.

What role do climate considerations play in consumption of red meat in Norway?. Global p ;
Environmental Change, 2022, 73, 102490. ’

Designing Environmental Messages to Discourage Red Meat Consumption: An Online Experiment.
International Journal of Environmental Research and Public Health, 2022, 19, 2919.

Meating Conflict: Toward a Model of Ambivalence-Motivated Reduction of Meat Consumption. Foods, 19 ;
2022,11,921. '

Developing an objective measure of knowledge of factory farming. Philosophical Psychology, 2024, 37,
325-350.

Building a greener dining scene: how do veg-friendly restaurateurs &€cecrop upa€?. British Food Journal, 16 4
2022, 124, 2262-2278. :

Bringing plant-based Cli-meat closer to original meat experience: insights in flavor. Future Foods,

2022, 5, 100138.




260

262

264

266

268

270

273

275

277

16

CITATION REPORT

ARTICLE IF CITATIONS

Educational interventions and animal consumption: Results from lab and field studies. Appetite, 2022,
173, 105981. 18 ®

Paradoxical consumers in four European countries: Meat-eating justification and willingness to pay

for meat from animals treated by alternatives to surgical castration. Meat Science, 2022, 188, 108777.

Does cooking ability affect consumer perception and appreciation of plant-based protein in Bolognese

sauces?. Food Quality and Preference, 2022, 99, 104563. 23 10

When Less is better: Messages that Present Dietary Carbon Emissions Data at the individual (vs.) Tj ETQql 1 0.784314 rgBT Ié)verloc

Family and Cultural Perceptions About Meat Consumption among Hispanic/Latino and White Adults in

the United States. Ecology of Food and Nutrition, 2022, 61, 353-366. 0.8 3

The Evolution of Urban Australian Meat-Eating Practices. Frontiers in Sustainable Food Systems, 2021,
5,.

The Development of Speciesism: Age-Related Differences in the Moral View of Animals. Social 0.4 1
Psychological and Personality Science, 2023, 14, 228-237. :

Making More Sustainable Food Choices One Meal at a Time: Psychological and Practical Aspects of
Meat Reduction and Substitution. Foods, 2022, 11, 1182.

d€ceTake Extinction off Your Plated€ How International Environmental Campaigns Connect Food, Farming,

and Fishing to Wildlife Extinction. Environmental Communication, 2023, 17, 910-929. 12 3

A reversal of defaults: Implementing a menu-based default nudge to promote out-of-home consumer
adoption of plant-based meat alternatives. Appetite, 2022, 175, 106049.

Averting wildlife-borne infectious disease epidemics requires a focus on socio-ecological drivers and

a redesign of the global food system. EClinicalMedicine, 2022, 47, 101386. 3.2 22

Acceptability of policies to reduce consumption of red and processed meat: A population-based survey
experiment. Journal of Environmental Psychology, 2022, 81, 101817.

Meaty arguments and fishy effects: Field experimental evidence on the impact of reasons to reduce

meat consumption. Journal of Environmental Economics and Management, 2022, 114, 102667. 21 4

Harnessing Moral Psychology to Reduce Meat Consumption. Journal of the American Philosophical
Association, 2023, 9, 367-387.

How vegans and vegetarians negotiate eating-related social norm conflicts in their social networks.

Appetite, 2022, 175, 106081. 18 6

Daily reminders about the animal-welfare, environmental and health conseﬂuences of meat and their
main and moderated effects on meat consumption. Cleaner and Responsible Consumption, 2022, 5,
100068.

Promoting plant-based food choices: Findings from a field experiment with over 150,000 consumer

decisions. Journal of Environmental Psychology, 2022, 81, 101825. 23 10

Beyond one size fits all? An experimental study of the effects of <scp>stagea€specific</scp>

interventions to promote ecological online food shopping. Journal of Consumer Behaviour, 2022, 21,
1040-1056.




279

281

284

286

288

290

292

294

296

17

CITATION REPORT

ARTICLE IF CITATIONS

Lowering Red Meat and Processed Meat Consumption With Environmental, Animal Welfare, and Health

Arguments in Italy: An Online Experiment. Frontiers in Psychology, 2022, 13, . 11 6

Creepy crawlies or beauty queens? The effect of type of insect on the evaluation of foods containing

insects. Journal of Insects As Food and Feed, 2023, 9, 25-42.

Can guided introspection help avoid rationalization of meat consumption? Mixed-methods results of a

pilot experimental study. Cleaner and Responsible Consumption, 2022, 6, 100070. 16 2

Animal rights, environment, or health? Effects of argument type and dissonance on the attitudes
toward the consumption of animals. Appetite, 2022, 176, 106129.

Where we work determines what we eat: A qualitative exploration of the multi-dimensional
influences on meat consumption when home and office working during the Covid 19 lockdown in 1.8 1
London, UK. Appetite, 2022, 178, 106147.

A Narrative Review of Alternative Protein Sources: Highlights on Meat, Fish, Egg and Dairy Analogues.
Foods, 2022, 11, 2053.

Classic Psychedelics and Humana€“Animal Relations. International Journal of Environmental Research 12 5
and Public Health, 2022, 19, 8114. )

Psychological Processes Underlying an Omnivorous, Vegetarian, or Vegan Diet: Gender Role
Self-Concept, Human Supremacy Beliefs, and Moral Disengagement from Meat. Sustainability, 2022, 14,
8276.

Review: Do green defaults reduce meat consumption?. Food Policy, 2022, 110, 102298. 2.8 10

Would you buy vegan meatballs? The policy issues around vegan and meat-sounding labelling of
plant-based meat alternatives. Food Policy, 2022, 111, 102310.

a€ Against the cult of veganisma€™: Unpacking the social psychology and ideology of anti-vegans. Appetite,
2022,178,106143.

a€ We're meat, so we need to eat meat to be who we ared€™: Understanding motivations that increase or
reduce meat consumption among emerging adults in the University of Ghana food environment. Meat
Science, 2022, 193, 108927.

Speciesism in everyday language. British Journal of Social Psychology, 2023, 62, 486-502. 1.8 6

Different and alike: Level and determinants of public acceptance of fattening pig, beef cattle and
broiler farming in Germany. Meat Science, 2022, 193, 108946.

Consumer perceptions and attitudes towards climate information on food. Journal of Cleaner

Production, 2022, 370, 133441, 4.6 6

Understanding the future meat consumers. Meat Science, 2022, 193, 108941.

Individual differences in eating motives and environmental attitudes. Sustainable Environment, 2022,

8, . 1.2 3

Changing minds about minds: Evidence that people are too sceptical about animal sentience.

Cognition, 2023, 230, 105263.




CITATION REPORT

# ARTICLE IF CITATIONS

5 Grounding motivation for behavior change. Advances in Experimental Social Psychology, 2022, ,
°8  107-189. 20 6

Planting Health: Analyzing The Role and Accessibility of Plant-Based Diets in the U.S.. SSRN Electronic

Journal, O, , .

Ethical and sustainable aspects of meat production; consumer perceptions and system credibility. ,

300 H022,,829-851.

Meat alternatives: are we losing our taste for eating animals?. , 2023, , 305-331.

302  Consumer perceptions of different protein alternatives. , 2023, , 333-362. 1

Cutting down or eating up: Examining meat consumption, reduction, and sustainable food beliefs,
attitudes, and behaviors. Food Quality and Preference, 2023, 104, 104718.

304 Meateating justification when gender identity is threatened &€“ The association between meat and male 9.3
masculinity. Food Quality and Preference, 2023, 104, 104731. ’

How do children value animals? A developmental review. , 0, 1, .

306 Meat, myself, and I: The role of multiple identities in meat consumption. Appetite, 2023, 180, 106319. 1.8 7

Consumption Corridors and the Case of Meat. Journal of Consumer Policy, 2022, 45, 619-653.

The relationship between meat disgust and meat avoidanced€”A chicken-and-egg problem. Frontiers in

308 Nutrition, 0, 9, .

1.6 (0]

Rationalizing the Many Uses of Animals: Application of the 4N Justifications Beyond Meat. , 2020, 2020, .

311  Factors Affecting Consumers&€™ Cultivated Meat Purchase Intentions. Sustainability, 2022, 14, 12501. 1.6 9

A transition towards plant-based diets on its way? Consumers&€™ substitutions of meat in their diets in
Finland. Food Quality and Preference, 2023, 104, 104754.

Meat-eating justification and relationship closeness with veg*n family, friends, and romantic

314 partners. Journal of Social Psychology, O, , 1-11.

1.0 (0]

The relationship between attitudes to human rights and to animal rights is partially mediated by
empathy. Journal of Social Psychology, 2023, 163, 367-380.

Can images and textual information lead to meat avoidance? The mediating role of cognitive

316 dissonance. Food Quality and Preference, 2023, 104, 104747.

2.3 2

Just a matter of taste? Understanding rationalizations for dairy consumption and their associations

with sensory expectations of plant-based milk alternatives. Food Quality and Preference, 2023, 104,
104745.

18



318

320

322

324

326

328

331

334

336

19

CITATION REPORT

ARTICLE IF CITATIONS

The Knowledge of Animals as Food Scale., 0, , . 3

Demand changes meat as changing meat reshapes demand: The great meat revolution. Meat Science,

2023, 196, 109040.

Comparing meat abstainers with avid meat eaters and committed meat reducers. Frontiers in Nutrition,

y Jy e

1.6 8

Ageé€related differences in reasoning about the acceptability of eating animals. Social Development,
2023, 32, 690-703.

Ideological resistance to veg*n advocacy: An identity-based motivational account. Frontiers in

Psychology, 0, 13, . 11 1

Values of Australian Meat Consumers Related to Sheep and Beef Cattle Welfare: What Makes a Good
Life and a Good Death?. Food Ethics, 2023, 8, .

Perceptions of Farm Animal Sentience and Suffering: Evidence from the BRIC Countries and the United 10
States. Animals, 2022, 12, 3416. )

Man&€™s best friend(s): Effects of a brief befriending meditation on human-animal relations. PLoS ONE,

2022, 17,e0278704. 11 0

Personality traits and meat consumption: The mediating role of animal-related ethical concerns.
Frontiers in Psychology, 0, 13, .

Investigating the market for cultivated meat as pet food: A survey analysis. PLoS ONE, 2022, 17,

€02750609. 11 3

6.3 Wissenskulturen des Veganismus. Kulturen Der Gesellschaft, 2023, , 198-207.

6.1 Wissenskultur ErnAhrungswissenschaften. Kulturen Der Gesellschaft, 2023, , 159-186. 0.0 0

6.2 Technikkulturen des Kochens. Kulturen Der Gesellschaft, 2023, , 186-198.

Plant-based and vegetarian diets: an overview and definition of these dietary patterns. European

Journal of Nutrition, 2023, 62, 1109-1121. 1.8 23

Ethnic differences in attitudes, beliefs, and patterns of meat consumption among American young
women meat eaters. Nutrition Research and Practice, 2023, 17, 73.

3.2 Wissen|Technik/Geschlecht. Kulturen Der Gesellschaft, 2023, , 61-68. 0.0 0

4.3 Auswertungsverfahren: Theoretisches Kodieren. Kulturen Der Gesellschaft, 2023, , 113-118.




CITATION REPORT

# ARTICLE IF CITATIONS

338 4.4 Zum Aufbau des empirischen Teils. Kulturen Der Gesellschaft, 2023, , 119-120. 0.0 0

7.2 Das A»ProteindepartmentA«. Kulturen Der Gesellschaft, 2023, , 247-254.

340 5.3 Flexitarismus. Kulturen Der Gesellschaft, 2023, , 143-155. 0.0 0

8. Fazit: Die Politiken des Fleisches. Kulturen Der Gesellschaft, 2023, , 257-266.

342 3.1 Kultur/[Wissen/Macht. Kulturen Der Gesellschaft, 2023, , 37-61. 0.0 0

2.2 Fleisch und Fleischverzicht. Kulturen Der Gesellschaft, 2023, , 28-34.

344 2.3 Zwischenfazit Forschungsstand/Forschungsinteresse. Kulturen Der Gesellschaft, 2023, , 34-36. 0.0 0

From attitude to identity? A field experiment on attitude activation, identity formation, and meat
reduction. Journal of Environmental Psychology, 2023, 87, 101996.

Moral emotions and justifying beliefs about meat, fish, dairy and egg consumption: A comparative

346 study of dietary groups. Appetite, 2023, 186, 106544.

1.8 4

Gradual behaviour change towards meat reduction: Development and validation of a novel decisional
balance scale. Appetite, 2023, 186, 106537.

348 7.1 AsProteinproblemeA«. Kulturen Der Gesellschaft, 2023, , 239-247. 0.0 0

6.5 Einschub: Materialisierungen und der Kampf um ErnAhrungsautoritAt. Kulturen Der Gesellschaft,
2023, ,233-235.

352 3.4 Zwischenfazit: Macht/Wissen/Materie. Kulturen Der Gesellschaft, 2023, , 87-90. 0.0 0

6.4 Technikkulturen der Lebensmittelproduktion. Kulturen Der Gesellschaft, 2023, , 207-233.

355 7.3 Zwischenfazit: Vom Fleisch zum Protein. Kulturen Der Gesellschaft, 2023, , 255-256. 0.0 0

5.4 Zwischenfazit: Flexibilisierung, Normalisierung und Wissenschaftlichkeit. Kulturen Der
Gesellschaft, 2023, , 155-158.

357 2.1 Sozialwissenschaftliche ErnAhrungsforschung. Kulturen Der Gesellschaft, 2023, , 15-27. 0.0 0

1.1 Forschungsleitende Thesen und Fragestellungen/Aufbau der Arbeit. Kulturen Der Gesellschaft,

2023,,11-14.

20



CITATION REPORT

# ARTICLE IF CITATIONS

359 3.3 ErnAhrung/MaterialitAten/Geschlecht. Kulturen Der Gesellschaft, 2023, , 68-87. 0.0 0

5.1 Normalisierung veganer ErnAhrung. Kulturen Der Gesellschaft, 2023, , 121-127.

361 1 Methodologische Grundlagen: Zum Verfahren offener qualitativer Forschung. Kulturen Der 0.0 o
Gesellschaft, 2023, , 91-100. :

5.2 ErnAhrungskulturelle Positionierung des Veganismus. Kulturen Der Gesellschaft, 2023, , 127-143.

363 4.2 Erhebungsverfahren. Kulturen Der Gesellschaft, 2023, , 100-113. 0.0 0

6.6 Zwischenfazit: nutritionale, kulinarische und Aqkologische Wissenspraxis und Materialisierungen.
Kulturen Der Gesellschaft, 2023, , 235-238.

366  Masculinity Matters for Meat ConsumFtion: An Examination of Self-Rated Gender Typicality, Meat
i

Consumption, and Veg*nism in Australian Men and Women. Sex Roles, 2023, 88, 187-198. 1.4 o

Loss framing effect on reducing excessive red and processed meat consumption: Evidence from ltaly.
Meat Science, 2023, 199, 109135.

When meat-eaters expect vegan food to taste bad: Veganism as a symbolic threat. Group Processes and

368 |ntergroup Relations, 2024, 27, 453-468. 24

Structural Injustice and Ethical Consumption. Journal of Ethics, O, , .

370 Development and validation of a cultured meat neophobia scale: Industry implications for South o7 3
Africa. Scientific African, 2023, 20, e01641. ’

Assessing public perception of various human-wildlife relationships in Indonesia using a webinar
series pre-registration form. Applied Environmental Education and Communication, 2023, 22, 27-42.

372  Canin vitro meat be a viable alternative for Turkish consumers?. Meat Science, 2023, 201, 109191. 2.7 2

Whata€™s cooking? The normalization of meat in YouTube recipe videos consumed by South Asian British
Muslims. Food, Culture & Society, O, , 1-19.

374  The vegan dilemma: Do peaceful protests worsen attitudes to veganism?. Appetite, 2023, 186, 106555. 1.8 2

Is meat eating morally defensible? Contemporary ethical considerations. Animal Frontiers, 2023, 13,
61-67.

390  Characteristics of Recipients. , 2023, , 131-149. 0

Menschenbilder und ErnAhrung. , 2024, , 883-902.

21



CITATION REPORT

# ARTICLE IF CITATIONS

22



