
The triadic interaction model of political marketing exchange

Marketing Theory

13, 87-103

DOI: 10.1177/1470593112467269

Citation Report



Citation Report

2

# Article IF Citations

1 Crafting Dominance: Political Power and the Marketing of the African National Congress. Politikon,
2015, 42, 367-385. 0.9 1

2 Strategy, market orientation and performance: the political context. Journal of Public Affairs, 2015, 15,
40-55. 3.1 1

3 Examining the effectiveness of WOM/eWOM communications across age-based cohorts: implications
for political marketers. Journal of Consumer Marketing, 2017, 34, 646-663. 2.3 25

4 Stakeholders in the political marketing context. Journal of Public Affairs, 2017, 17, e1671. 3.1 7

5 Citizen typography and political brands in the 2016 US presidential election campaign. Marketing
Theory, 2018, 18, 421-431. 3.1 13

6 From Markets to Stakeholders: Toward a Conceptual Model of Political Stakeholder Orientation.
Journal of Political Marketing, 2020, 19, 331-361. 2.0 3

7 Citizen Participation in Political Markets: Extending Service-Dominant Logic to Public Policy. Journal
of Public Policy and Marketing, 2020, 39, 412-429. 3.4 7

8 Does the Political Candidateâ€™s Quality Lead to Satisfaction? Transposition of the SERVQUAL Model to
Politics (VOTQUAL): Case of the Loyal Lebanese Voter. Journal of Political Marketing, 2020, , 1-16. 2.0 5

9 Political exchanges of value and the stakeholder concept: Implications for public affairs. Journal of
Public Affairs, 2020, 20, e2084. 3.1 1

10 Sustainable housing development: the legitimacy-seeking perspective. Journal of Business and
Industrial Marketing, 2021, 36, 1027-1041. 3.0 7

11 Political markets, the party-related factors and political partyâ€™s market-orientation in Indonesiaâ€™s
democracy: evidence from Indonesiaâ€™s 2014 parliamentary election. Quality and Quantity, 0, , 1. 3.7 1

12 Celebrities, Advertising Endorsement, and Political Marketing in Spain: The Popular Partyâ€™s April 2019
Election Campaign. Journal of Political Marketing, 0, , 1-26. 2.0 4

13 Linking political brand image and voter perception in <scp>India</scp>: A political market orientation
approach. Journal of Public Affairs, 2022, 22, e2751. 3.1 1

14 The Internet, Social Media, and Knowledge Production and Development of Political Marketing.
Advances in Knowledge Acquisition, Transfer and Management Book Series, 2017, , 177-208. 0.2 0

15 The Internet, Social Media, and Knowledge Production and Development of Political Marketing. , 2018, ,
1465-1496. 0

16 The Internet, Social Media, and Knowledge Production and Development of Political Marketing. , 2019, ,
562-593. 0

17 Housing the urban poor through strategic networks: A cross-case analysis. Habitat International,
2022, 124, 102579. 5.8 3


