
Corporate heritage brands and the precepts of corporate heritage brand management:
Insights from the British Monarchy on the eve of the royal wedding of Prince William
(April 2011) and Queen Elizabeth II's Diamond Jubilee (1952â€“2012)

Journal of Brand Management

18, 517-544

DOI: 10.1057/bm.2011.21

Citation Report



Citation Report

2

# Article IF Citations

1 Corporate heritage identities, corporate heritage brands and the multiple heritage identities of the
British Monarchy. European Journal of Marketing, 2011, 45, 1380-1398. 2.9 137

2 Corporate Brand Management Imperatives: Custodianship, Credibility, and Calibration. California
Management Review, 2012, 54, 6-33. 6.3 83

3 Corporate heritage, corporate heritage marketing, and total corporate heritage communications.
Corporate Communications, 2013, 18, 290-326. 2.1 87

4 Corporate heritage in CSR communication: a means to responsible brand image?. Corporate
Communications, 2013, 18, 362-382. 2.1 62

5 Corporate heritage brands: Mead's theory of the past. Corporate Communications, 2013, 18, 347-361. 2.1 62

6 The impact of brand authenticity on brand trust and SME growth: A CEO perspective. Journal of
World Business, 2013, 48, 340-348. 7.7 164

7 Back to the future: adoption and diffusion of innovation in retro-industries. European Journal of
Innovation Management, 2013, 16, 385-404. 4.6 23

8 The dual opening to brand heritage in family businesses. Corporate Communications, 2013, 18, 327-346. 2.1 71

9 Repertoires of the corporate past. Corporate Communications, 2014, 19, 384-402. 2.1 39

10 Investigating consumerâ€“brand relational authenticity. Journal of Brand Management, 2014, 21, 342-363. 3.5 70

11 Corporate heritage identity management and the multi-modal implementation of a corporate heritage
identity. Journal of Business Research, 2014, 67, 2311-2323. 10.2 109

12 The Nobel Prize: the identity of a corporate heritage brand. Journal of Product and Brand
Management, 2015, 24, 318-332. 4.3 26

13 Collective remembering of organizations. Corporate Communications, 2015, 20, 431-447. 2.1 10

14 Corporate heritage identity stewardship: a corporate marketing perspective. European Journal of
Marketing, 2015, 49, 22-61. 2.9 67

15 Restoring luxury corporate heritage brands: From crisis to ascendency. Journal of Brand
Management, 2015, 22, 448-466. 3.5 31

16 Corporate heritage brand management: Corporate heritage brands versus contemporary corporate
brands. Journal of Brand Management, 2015, 22, 412-430. 3.5 27

17 Corporate heritage brands in the financial sector: The role of corporate architecture. Journal of
Brand Management, 2015, 22, 431-447. 3.5 24

18 Introducing organisational heritage: Linking corporate heritage, organisational identity and
organisational memory. Journal of Brand Management, 2015, 22, 385-411. 3.5 35



3

Citation Report

# Article IF Citations

19 Explicating corporate heritage, corporate heritage brands and organisational heritage. Journal of
Brand Management, 2015, 22, 364-384. 3.5 66

20 Two sides of a coin: Connecting corporate brand heritage to consumersâ€™ corporate image heritage.
Journal of Brand Management, 2015, 22, 467-484. 3.5 44

21 Making history: Sources of organizational history and its rhetorical construction. Scandinavian
Journal of Management, 2015, 31, 549-560. 1.9 18

22 Being True to Oneself: Investigating Celebrity Brand Authenticity. Psychology and Marketing, 2016, 33,
410-420. 8.2 63

23 Corporate heritage tourism brand attractiveness and national identity. Journal of Product and Brand
Management, 2016, 25, 223-238. 4.3 22

24 Identifying the Role of Heritage Communication: A Stakeholder-Function Framework. International
Studies of Management and Organization, 2016, 46, 256-268. 0.6 23

25 Heritage branding orientation: The case of Ach. Brito and the dynamics between corporate and
product heritage brands. Journal of Brand Management, 2016, 23, 67-88. 3.5 56

26 â€˜Vinyl never say dieâ€™: The re-incarnation, adoption and diffusion of retro-technologies. Technological
Forecasting and Social Change, 2016, 103, 109-118. 11.6 27

27 Influence of Social Media on Corporate Heritage Tourism Brand. , 2017, , 697-709. 4

28 Salvatore Ferragamo: An Italian heritage brand and its museum. Place Branding and Public Diplomacy,
2017, 13, 163-175. 1.7 9

30 Corporate heritage brands, augmented role identity and customer satisfaction. European Journal of
Marketing, 2017, 51, 1510-1521. 2.9 30

31 The Core Value Compass: visually evaluating the goodness of brands that do good. Journal of Brand
Management, 2018, 25, 68-83. 3.5 12

32
Do Customer Perceptions of Corporate Services Brand Ethicality Improve Brand Equity? Considering
the Roles of Brand Heritage, Brand Image, and Recognition Benefits. Journal of Business Ethics, 2019,
154, 441-459.

6.0 115

33 The corporate heritage brand paradox: Managing the tension between continuity and change in luxury
brands. Australasian Marketing Journal, 2021, 29, 320-328. 5.4 4

34 Corporate heritage brand traits and corporate heritage brand identity: the case study of John Lewis.
Qualitative Market Research, 2020, 23, 447-470. 1.5 6

35 How can corporate heritage identity stewardship lead to brand ambidexterity?. Journal of Strategic
Marketing, 2020, , 1-16. 5.5 5

36 Navigating relative invariance: Perspectives on corporate heritage identity and organizational
heritage identity in an evolving nonprofit institution. Journal of Business Research, 2021, 129, 813-825. 10.2 8

37 Place as a nexus for corporate heritage identity: An international study of family-owned wineries.
Journal of Business Research, 2021, 129, 826-837. 10.2 37



4

Citation Report

# Article IF Citations

38 Heritage destination love. Qualitative Market Research, 2021, 24, 240-259. 1.5 7

39 Challenges of corporate brand building and management in a state owned enterprise. Journal of
Product and Brand Management, 2021, 30, 293-305. 4.3 1

40 What makes a corporate heritage brand authentic for consumers? A semiotic approach. Journal of
Brand Management, 2021, 28, 545-558. 3.5 12

41 Corporate Heritage or Corporate Inheritance*. , 2017, , 302-314. 3

42 My Loom and Me: The Role of the Handloom in a Weaverâ€™s Identity Creation. Sustainable Textiles, 2021, ,
143-160. 0.7 2

44 Community Based Social Media Fashion Branding: Do Fashion Brands Heritage and Prestige Affect
Consumersâ€™ Brand Loyalty Intention?. Lecture Notes in Electrical Engineering, 2019, , 53-65. 0.4 0

45 To be or not to be corporate heritage oriented? A study of managersâ€™ corporate heritage mindsets.
European Management Journal, 2021, , . 5.1 1

46 Putting passion to work: passionate labour in the fashion blogosphere. European Journal of
Marketing, 2022, 56, 1210. 2.9 2

47 Looking forward, looking back: developing a narrative of the past, present and future of a brand.
Journal of Brand Management, 2023, 30, 1-8. 3.5 4

48 Life After Digital Displacement: Analog Entrepreneurship and the Revitalization of Legacy
Technologies. SSRN Electronic Journal, 0, , . 0.4 0

49 Life after digital displacement: analog entrepreneurship and the revitalization of legacy technologies.
Journal of Research in Marketing and Entrepreneurship, 0, , . 1.2 0

50 Managing place branding: the case of the Mewar royal family. Journal of Heritage Tourism, 0, , 1-18. 2.7 0

51 Listening to unheard voices: exploring salespeopleâ€™s perspectives on the value of corporate heritage.
Qualitative Market Research, 0, , . 1.5 0


