
It's Complicated: Facebook Users' Political Participation in the 2008 Election

Cyberpsychology, Behavior, and Social Networking

14, 107-114

DOI: 10.1089/cyber.2009.0226

Citation Report



Citation Report

2

# Article IF Citations

1 Advocacy 2.0: An Analysis of How Advocacy Groups in the United States Perceive and Use Social Media
as Tools for Facilitating Civic Engagement and Collective Action. SSRN Electronic Journal, 2011, , . 0.4 14

2 Political parties and web 2.0 tools: A shift in power or a new digital Bandwagon?. International
Journal of Electronic Governance, 2011, 4, 136. 0.1 4

3
Advocacy 2.0: An Analysis of How Advocacy Groups in the United States Perceive and Use Social Media
as Tools for Facilitating Civic Engagement and Collective Action. Journal of Information Policy, 2012,
2, 1-25.

0.7 186

4 Killing the Bill Online? Pathways to Young People's Protest Engagement via Social Media.
Cyberpsychology, Behavior, and Social Networking, 2012, 15, 579-584. 2.1 65

5 Facebook and political engagement: A study of online political group membership and offline political
engagement. Computers in Human Behavior, 2012, 28, 1535-1546. 5.1 262

6 The Democratic Divide in the 2008 U.S. Presidential Election. Journal of Information Technology and
Politics, 2012, 9, 133-149. 1.8 15

7 A 61-million-person experiment in social influence and political mobilization. Nature, 2012, 489, 295-298. 13.7 1,736

8 A Study on Privacy and Security Aspects of Facebook. International Journal of Technology Diffusion,
2012, 3, 48-55. 0.2 1

9 The Impact of the Political Promotion via Facebook on Individualsâ€™ Political Orientations.
International Journal of Business and Management, 2012, 7, . 0.1 7

10 Profiling Online Political Content Creators. International Journal of E-Politics, 2012, 3, 1-19. 0.3 24

11 The Extent of Facebook Usersâ€™ Interest in the Advertising Messages. International Journal of Marketing
Studies, 2012, 4, . 0.2 6

12 Dual effects of the internet on political activism: Reinforcing and mobilizing. Government
Information Quarterly, 2012, 29, S90-S97. 4.0 78

13 Political participation and web 2.0 in Europe: A case study of Facebook. Public Relations Review, 2012,
38, 466-470. 1.9 87

14 Does the Medium still Matter? The Influence of Gender and Political Connectedness on Contacting
U.S. Public Officials Online and Offline. Sex Roles, 2013, 69, 3-15. 1.4 7

15 Facebook Use and Political Participation. Social Science Computer Review, 2013, 31, 763-773. 2.6 189

16 All Political Participation Is Socially Networked?. Social Science Computer Review, 2013, 31, 527-541. 2.6 75

18 Like me! Analyzing the 2012 presidential candidatesâ€™ Facebook pages. Online Information Review, 2013,
37, 173-192. 2.2 82

19 The Effects of Social Media on Political Participation and Candidate Image Evaluations in the 2012 Iowa
Caucuses. American Behavioral Scientist, 2013, 57, 1568-1583. 2.3 48



3

Citation Report

# Article IF Citations

20 Some of these things are not like the others: Examining motivations and political predispositions
among political Facebook activity. Computers in Human Behavior, 2013, 29, 2766-2775. 5.1 57

21 Methodological Issues in Using Data from Social Networking Sites. Cyberpsychology, Behavior, and
Social Networking, 2013, 16, 686-689. 2.1 22

22 Comparing actual and self-reported measures of Facebook use. Computers in Human Behavior, 2013, 29,
626-631. 5.1 282

23 Social media and political communication: a social media analytics framework. Social Network
Analysis and Mining, 2013, 3, 1277-1291. 1.9 381

24 The Effect of Online Media Platforms on Joining Causes: The Impression Management Perspective.
Journal of Broadcasting and Electronic Media, 2013, 57, 439-455. 0.8 17

25
Digitally Savvy Citizenship: The Role of Internet Skills and Engagement in Young Adults' Political
Participation around the 2008 Presidential Election. Journal of Broadcasting and Electronic Media,
2013, 57, 115-134.

0.8 98

26 Data-driven political science. , 2013, , . 5

27 Eâ€•campaigning versus the Public Official Election Act in South Korea. ASLIB Proceedings, 2013, 65,
388-405. 1.2 6

28 Users and nonusers. , 2013, , . 43

29 Local election blogs: Networking among the political elite. Information Polity, 2013, 18, 299-313. 0.5 14

30 Predicting Dissemination of News Content in Social Media. Journalism and Mass Communication
Quarterly, 2013, 90, 212-232. 1.4 158

31 Does Online Social Media Lead to Social Connection or Social Disconnection?. Journal of College and
Character, 2013, 14, 11-20. 0.9 65

32 Enhancing Political Participation in Jamaica. SAGE Open, 2013, 3, 215824401348665. 0.8 9

33 The Discursive Construction and Performance of Gendered Identity on Social Media. SSRN Electronic
Journal, 2013, , . 0.4 2

34 Yahtzee: An Anonymized Group Level Matching Procedure. PLoS ONE, 2013, 8, e55760. 1.1 7

35 Watching the Watchers and McLuhan's Tetrad: The Limits of Cop-Watching in the Internet Age.
Surveillance &amp; Society, 2014, 12, 502-515. 0.4 17

36 Part of Me Is Online: A Systematic Literature Review of Online Participation. SSRN Electronic Journal,
0, , . 0.4 0

37 Social Media and e-Participation. International Journal of Public Administration in the Digital Age,
2014, 1, 85-105. 0.6 16



4

Citation Report

# Article IF Citations

38 Political influence across generations: partisanship and candidate evaluations in the 2008 election.
Information, Communication and Society, 2014, 17, 184-202. 2.6 6

39 News consumption and political and civic engagement among young people. Journal of Youth Studies,
2014, 17, 1221-1238. 1.5 27

40 Facebook as change? Political engagement in semi-democratic Hong Kong in its transition to universal
suffrage. Journal of Asian Public Policy, 2014, 7, 291-305. 2.2 9

41 Social Watching a 2012 Republican Presidential Primary Debate. American Behavioral Scientist, 2014, 58,
556-573. 2.3 36

42 Social media supporting political deliberation across multiple public spheres. , 2014, , . 64

43 College Students' Motivations for Facebook Use and Psychological Outcomes. Journal of
Broadcasting and Electronic Media, 2014, 58, 601-620. 0.8 89

44 What is more predictable in social media. , 2014, , . 7

45
How App Are People to Use Smartphones, Search Engines, and Social Media for News?: Examining
Information Acquisition Tools and Their Influence on Political Knowledge and Voting. Journal of
Information Technology and Politics, 2014, 11, 383-396.

1.8 11

46 Facebook User Research Using a Probability-Based Sample and Behavioral Data. Journal of
Computer-Mediated Communication, 2014, 19, 1042-1052. 1.7 15

47 The Potential of Social Media in Russia. , 2014, , . 6

48 Whither slacktivism? Political engagement and social media use in the 2013 Czech Parliamentary
elections. Cyberpsychology, 2014, 8, . 0.7 19

49 Privacy, Big Data, and the Public Good. , 2014, , . 88

50 Mapping election campaigns through negative entropy: Triple and Quadruple Helix approach to South
Koreaâ€™s 2012 presidential election. Scientometrics, 2014, 99, 187-197. 1.6 15

51 Using Social Network Sites to Improve Communication Between Political Campaigns and Citizens in
the 2012 Election. American Behavioral Scientist, 2014, 58, 1195-1213. 2.3 32

52 The Influence of Social Networking Technologies on Female Religious Veil-Wearing Behavior in Iran.
Cyberpsychology, Behavior, and Social Networking, 2014, 17, 317-321. 2.1 10

53 Social network site use, mobile personal talk and social capital among teenagers. Computers in Human
Behavior, 2014, 41, 228-235. 5.1 44

54 The discursive construction and performance of gendered identity on social media. Current
Sociology, 2014, 62, 975-993. 0.8 40

55 The Role of Digital Skills in the Formation of Generalized Trust Among Latinos and African Americans
in the United States. Social Science Computer Review, 2014, 32, 3-17. 2.6 6



5

Citation Report

# Article IF Citations

56 From Public Spaces to Public Sphere. Digital Journalism, 2014, 2, 558-574. 2.5 42

57 Spill-Over Effects Between Facebook and On/Offline Political Participation? Evidence from a Two-Wave
Panel Study. Journal of Information Technology and Politics, 2014, 11, 259-275. 1.8 79

58 The Internet and new modes of political participation: online versus offline participation.
Information, Communication and Society, 2014, 17, 937-955. 2.6 132

59 Social media effects on fostering online civic engagement and building citizen trust and trust in
institutions. Government Information Quarterly, 2014, 31, 291-301. 4.0 235

60 Crowdsourcing civility: A natural experiment examining the effects of distributed moderation in
online forums. Government Information Quarterly, 2014, 31, 317-326. 4.0 113

61 Revisiting civic voluntarism predictors of college studentsâ€™ political participation in the context of
social media. Computers in Human Behavior, 2014, 36, 114-121. 5.1 26

62 The great equalizer? Patterns of social media use and youth political engagement in three advanced
democracies. Information, Communication and Society, 2014, 17, 151-167. 2.6 300

63 Pharmacy studentsâ€™ perception of the impact of a Facebook-delivered health news serviceâ€”Two-year
analysis. Currents in Pharmacy Teaching and Learning, 2014, 6, 471-477. 0.4 12

64 The New Deal on Data: A Framework for Institutional Controls. , 2014, , 192-210. 9

65 Asiaâ€™s Next Generation of Media Users. Media Asia, 2014, 41, 278-286. 0.5 0

66 Forecasting Congressional Elections Using Facebook Data. PS - Political Science and Politics, 2015, 48,
579-583. 0.3 19

67 Students blogging about politics: A study of students' political engagement and a teacher's pedagogy
during a semester-long political blog assignment. Computers and Education, 2015, 88, 64-71. 5.1 21

68 Student and Environmental Protests in Chile: The Role of Social Media. Politics, 2015, 35, 151-171. 3.0 70

70 Technology and Civic Engagement in the College Classroom. , 2015, , . 4

71 Relating digital citizenship to informed citizenship online in the 2008 U.S. presidential election.
Information Polity, 2015, 20, 269-285. 0.5 7

72 Tweeting about sexism: The wellâ€•being benefits of a social media collective action. British Journal of
Social Psychology, 2015, 54, 629-647. 1.8 42

73 Fostering Social Movements with Social Media. SSRN Electronic Journal, 2015, , . 0.4 1

74 The Impact of Facebook Use on Micro-Level Social Capital: A Synthesis. Societies, 2015, 5, 399-419. 0.8 26



6

Citation Report

# Article IF Citations

75 Elections and Social Media. International Journal of Social Ecology and Sustainable Development,
2015, 6, 59-72. 0.1 3

76 Youth civic engagement. , 2015, , . 6

77 Face[book] Management: Self-Presentation of Political Views on Social Media. Communication Studies,
2015, 66, 549-568. 0.7 17

78 Do social networks bridge political divides? The analysis of VKontakte social network communication
in Ukraine. Post-Soviet Affairs, 2015, 31, 224-249. 1.1 11

79 Issue-Specific Engagement: How Facebook Contributes to Opinion Leadership and Efficacy on Energy
and Climate Issues. Journal of Information Technology and Politics, 2015, 12, 200-218. 1.8 28

80 Aristotelian rhetoric and Facebook success in Israelâ€™s 2013 election campaign. Online Information
Review, 2015, 39, 149-162. 2.2 46

81 Digital Democratic Voices: Intersecting Student Research, Twitter, and Presidential Debates.
Communication Teacher, 2015, 29, 63-70. 0.2 1

82
Pathways to Expressive and Collective Participation: Usage Patterns, Political Efficacy, and Political
Participation in Social Networking Sites. Journal of Broadcasting and Electronic Media, 2015, 59,
698-716.

0.8 41

83 Social Media Data and the Dynamics of Thai Protests. Asian Journal of Social Science, 2015, 43, 545-566. 0.3 6

84 The influence of â€œFacebook friendsâ€• on the intention to join brand pages. Journal of Product and
Brand Management, 2015, 24, 580-595. 2.6 23

86 Digital Citizenship or Inequality? Linking Internet Use and Education to Electoral Engagement in the
2008 U.S. Presidential Election Campaign. Bulletin of Science, Technology and Society, 2015, 35, 145-157. 1.1 6

87 How individual sensitivities to disagreement shape youth political expression on Facebook. Computers
in Human Behavior, 2015, 45, 281-289. 5.1 115

88 A social influence perspective on expressive political participation in Twitter: the case of #OccupyGezi.
Information, Communication and Society, 2015, 18, 1-16. 2.6 61

89 Student class standing, Facebook use, and academic performance. Journal of Applied Developmental
Psychology, 2015, 36, 18-29. 0.8 181

90 Social media use and participation: a meta-analysis of current research. Information, Communication
and Society, 2015, 18, 524-538. 2.6 705

91 Exploring Web 2.0 political engagement: Is new technology reducing the biases of political
participation?. Electoral Studies, 2015, 39, 102-116. 1.0 28

92 The impact of online media on stakeholder engagement and the governance of corporations. Journal
of Public Affairs, 2015, 15, 163-174. 1.7 23

93 Can Facebook Informational Use Foster Adolescent Civic Engagement?. American Journal of
Community Psychology, 2015, 55, 444-454. 1.2 40



7

Citation Report

# Article IF Citations

94 India 2014: Facebook â€˜Likeâ€™ as a Predictor of Election Outcomes. Asian Journal of Political Science, 2015,
23, 134-160. 0.6 16

95 Youth collective activism through social media: The role of collective efficacy. New Media and
Society, 2015, 17, 899-918. 3.1 96

96 Content creation on the Internet: a social cognitive perspective on the participation divide.
Information, Communication and Society, 2015, 18, 696-716. 2.6 61

97 Political social media engagement: Comparing campaign goals with voter behavior. Public Relations
Review, 2015, 41, 138-140. 1.9 13

98 Talking Politics on Facebook. Political Research Quarterly, 2015, 68, 377-391. 1.1 58

99 A Moveable Feast: Do Mobile Media Technologies Mobilize or Normalize Cultural Participation?.
Human Communication Research, 2015, 41, 82-101. 1.9 23

100 Social Media, Democracy, and Democratization. IEEE MultiMedia, 2015, 22, 10-16. 1.5 20

101 Social Media for Social Change: Social Media Political Efficacy and Activism in Student Activist
Groups. Journal of Broadcasting and Electronic Media, 2015, 59, 456-474. 0.8 78

102 Political mobilization through social network sites: The mobilizing power of political messages
received from SNS friends. Computers in Human Behavior, 2015, 44, 12-19. 5.1 38

103 Liking Obama and Romney (on Facebook): An experimental evaluation of political engagement and
efficacy during the 2012 general election. Computers in Human Behavior, 2015, 44, 279-283. 5.1 32

104 Social media and mobiles as political mobilization forces for young adults: Examining the moderating
role of online political expression in political participation. New Media and Society, 2015, 17, 880-898. 3.1 128

105 A review of social networking service (SNS) research in communication journals from 2006 to 2011.
New Media and Society, 2015, 17, 1007-1024. 3.1 108

106 Comparing Print Coverage and Tweets in Elections. Social Science Computer Review, 2015, 33, 298-314. 2.6 9

107
Explicating the â€˜likeâ€™ on Facebook brand pages: The effect of intensity of Facebook use, number of
overall â€˜likesâ€™, and number of friends' â€˜likesâ€™ on consumers' brand outcomes. Journal of Marketing
Communications, 2016, 22, 544-559.

2.7 82

108 Usage of Social Networking Sites: Interpersonal Communication Motives of Youth. Arts and Social
Sciences Journal, 2016, 05, . 0.1 0

109 Political Participation and Engagement via Different Online and Offline Channels. International
Journal of E-Business Research, 2016, 12, 1-22. 0.7 2

111
Uses and Gratifications of Social Media in the Production of Political Information during the 2015
Egyptian Parliamentary Election. International Journal of Customer Relationship Marketing and
Management, 2016, 7, 30-51.

0.2 3

112 Online Political Efficacy (OPE) as a Reliable Survey Measure of Political Empowerment When Using the
Internet. Policy and Internet, 2016, 8, 197-214. 2.0 9



8

Citation Report

# Article IF Citations

113 â€œI donâ€™t Wear Blinkers, All Right?â€• The Multiple Meanings of Civic Identity in the<i>Indignados</i>and
the Role of Social Media. Javnost, 2016, 23, 290-306. 0.7 5

114 The effects of SNS communication: How expressing and receiving information predict MERS-preventive
behavioral intentions in South Korea. Computers in Human Behavior, 2016, 62, 34-43. 5.1 105

115 Blurred lines: Defining social, news, and political posts on Facebook. Journal of Information
Technology and Politics, 2016, 13, 272-294. 1.8 28

116 A consideration of the social impact of cybercrime: examples from hacking, piracy, and child abuse
material online. Contemporary Social Science, 2016, 11, 373-391. 1.0 15

117 The Influence of Social Networking Sites on Political Behavior: Modeling Political Involvement via
Online and Offline Activity. Journal of Broadcasting and Electronic Media, 2016, 60, 23-39. 0.8 37

118
Differential gains in SNSs: effects of active vs. passive Facebook political participation on offline
political participation and voting behavior among first-time and experienced voters. Asian Journal of
Communication, 2016, 26, 278-297.

0.6 17

119 The impact of use motives on politiciansâ€™ social media adoption. Journal of Information Technology
and Politics, 2016, 13, 239-256. 1.8 20

120 Beyond Self-Reports: Using Eye Tracking to Measure Topic and Style Differences in Attention to Social
Media Content. Communication Methods and Measures, 2016, 10, 149-164. 3.0 100

121 Political Facebook use: Campaign strategies used in 2008 and 2012 presidential elections. Journal of
Information Technology and Politics, 2016, 13, 326-338. 1.8 88

122 Party differences in political content on social media. Online Information Review, 2016, 40, 595-609. 2.2 14

123 Predicting 2016 US Presidential Election Polls with Online and Media Variables. Springer Proceedings
in Complexity, 2016, , 45-53. 0.2 5

124 Political Microtargeting: Relationship Between Personalized Advertising on Facebook and Voters'
Responses. Cyberpsychology, Behavior, and Social Networking, 2016, 19, 367-372. 2.1 50

125 Social Pressure on Social Media: Using Facebook Status Updates to Increase Voter Turnout. Journal of
Communication, 2016, 66, 542-563. 2.1 41

126 Pruning the news feed: Unfriending and unfollowing political content on social media. Research and
Politics, 2016, 3, 205316801666187. 0.7 73

127 Digital Platforms and Differential Gains. Electronic News, 2016, 10, 243-259. 0.4 5

128 The F-campaign: a discourse network analysis of party leadersâ€™ campaign statements on Facebook.
Israel Affairs, 2016, 22, 743-759. 0.3 7

129
Facebook's Spiral of Silence and Participation: The Role of Political Expression on Facebook and
Partisan Strength in Political Participation. Cyberpsychology, Behavior, and Social Networking, 2016,
19, 696-702.

2.1 22

130 Differential Use, Differential Effects: Investigating the Roles of Different Modes of News Use in
Promoting Political Participation. Journal of Computer-Mediated Communication, 2016, 21, 436-450. 1.7 24



9

Citation Report

# Article IF Citations

131
From seeing the writing on the wall, to getting together for a bowl: Direct and compensating effects
of Facebook use on offline associational membership. Journal of Information Technology and Politics,
2016, 13, 222-238.

1.8 2

132 Changing Facebook profile pictures as part of a campaign: who does it and why?. Journal of Youth
Studies, 2016, 19, 483-500. 1.5 13

133 Imagining engagement. Convergence, 2016, 22, 35-53. 1.6 9

134 Social Media Use and Online Political Participation Among College Students During the US Election
2012. Social Media and Society, 2016, 2, 205630511562380. 1.5 45

135 Online news, civic awareness, and engagement in civic and political life. New Media and Society, 2016,
18, 1840-1856. 3.1 50

136 Clicking vs. sharing: The relationship between online news behaviors and political knowledge.
Computers in Human Behavior, 2016, 59, 215-220. 5.1 55

137 Social media, political expression, and participation in Confucian Asia. Chinese Journal of
Communication, 2016, 9, 331-347. 1.3 41

138 Violent conflict and online segregation: An analysis of social network communication across
Ukraine's regions. Journal of Comparative Economics, 2016, 44, 163-181. 1.1 12

139 Improving social media measurement in surveys: Avoiding acquiescence bias in Facebook research.
Computers in Human Behavior, 2016, 57, 82-92. 5.1 74

141 Social media and citizen engagement: A meta-analytic review. New Media and Society, 2016, 18, 1817-1839. 3.1 246

142 Good girls don't comment on politics? Gendered character of online political participation in the
Czech Republic. Information, Communication and Society, 2016, 19, 1321-1339. 2.6 25

143 Social Media and Offline Political Participation: Uncovering the Paths From Digital to Physical.
International Journal of Public Opinion Research, 2016, 28, 415-427. 0.7 31

144 Understanding variations in user response to social media campaigns: A study of Facebook posts in the
2010 US elections. New Media and Society, 2017, 19, 826-842. 3.1 51

145 Facebook is no â€œGreat equalizerâ€•. Social Science Computer Review, 2017, 35, 103-125. 2.6 46

146 Combining Big Data and Survey Techniques to Model Effects of Political Content Flows in Facebook.
Social Science Computer Review, 2017, 35, 33-52. 2.6 62

147 The dark side of online participation: exploring non-, passive and negative participation. Information,
Communication and Society, 2017, 20, 876-897. 2.6 81

148 Cognitive Engagement and Online Political Participation on Social Media among Youths in Malaysia:
The Moderating role of Political Knowledge. SHS Web of Conferences, 2017, 33, 00085. 0.1 2

149 Studying the Digital: Directions and Challenges for Digital Methods. Annual Review of Sociology,
2017, 43, 167-188. 3.1 90



10

Citation Report

# Article IF Citations

150 Interpersonal Goals and Political Uses of Facebook. Communication Research Reports, 2017, 34, 106-114. 1.0 7

151 Embracing Digital Democracy: A Call for Building an Online Civic Commons. PS - Political Science and
Politics, 2017, 50, 758-763. 0.3 15

152 Who â€˜likesâ€™ populists? Characteristics of adolescents following right-wing populist actors on
Facebook. Information, Communication and Society, 2017, 20, 1408-1424. 2.6 25

153 Dual Screening: Examining Social Predictors and Impact on Online and Offline Political Participation
Among Taiwanese Internet Users. Journal of Broadcasting and Electronic Media, 2017, 61, 240-263. 0.8 18

154 Social Media and Political Disengagement Among Young Adults: A Moderated Mediation Model of
Cynicism, Efficacy, and Social Media Use on Apathy. Mass Communication and Society, 2017, 20, 149-168. 1.2 31

155 Psychosocial effects of SNS use: A longitudinal study focused on the moderation effect of social
capital. Computers in Human Behavior, 2017, 69, 108-119. 5.1 54

156 Role of Social Media in the 2016 Iowa Caucuses. Journal of Political Marketing, 2017, 16, 386-406. 1.3 7

157 The Role of Social Media in the 2016 Iowa Caucuses. Journal of Political Marketing, 0, , . 1.3 0

158 We Face, I Tweet: How Different Social Media Influence Political Participation through Collective and
Internal Efficacy. Journal of Computer-Mediated Communication, 2017, 22, 320-336. 1.7 120

159 Spiral of Silence 2.0. , 2017, , . 16

160 A profile of arguing behaviors on Facebook. Computers in Human Behavior, 2017, 76, 438-449. 5.1 10

161 Influenced by Peers: Facebook as an Information Source for Young People. Social Media and Society,
2017, 3, 205630511771627. 1.5 19

162 The internet ecological perception, political trust and political efficacy of Chinese netizens.
Telematics and Informatics, 2017, 34, 715-725. 3.5 18

163 Exploring UK Millennialsâ€™ Social Media Consumption Patterns and Participation in Elections, Activism,
and â€œSlacktivismâ€•. Social Science Computer Review, 2017, 35, 462-479. 2.6 22

164 Can online participation on issues of asylum seeking lead to action? Understanding the intent to act.
Australian Journal of Psychology, 2017, 69, 247-255. 1.4 0

165 Understanding the relationship between intensity and gratifications of Facebook use among
adolescents and young adults. Telematics and Informatics, 2017, 34, 350-364. 3.5 83

166 Does site architecture matter? The political implications of public- versus private-oriented social
network sites in China. Asian Journal of Communication, 2017, 27, 134-153. 0.6 8

167 WeChat use among Chinese college students: Exploring gratifications and political engagement in
China. Journal of International and Intercultural Communication, 2017, 10, 25-43. 0.7 46



11

Citation Report

# Article IF Citations

168 Does Spending More Time on Facebook Makes Users Engage in Politics?. , 2017, , . 1

169 Youth Online Political Participation: The Role of Facebook Use, Interactivity, Quality Information and
Political Interest. SHS Web of Conferences, 2017, 33, 00080. 0.1 6

170 Revealing images as Facebook profile pictures: Influences of demographics and relationship status.
Social Behavior and Personality, 2017, 45, 987-997. 0.3 3

171 Offline political engagement leads to online political voice among Kyrgyzstan bloggers. Media Asia,
2017, 44, 161-174. 0.5 1

172 Media of Contention. , 2017, , . 0

173 ParticipaÃ§Ã£o polÃtica online e offline nas eleiÃ§Ãµes presidenciais de 2014 em Salvador. Intercom: Revista
Brasileira De CiÃªncias Da ComunicaÃ§Ã£o, 2017, 40, 189-207. 0.1 1

174 Effects of sociodemographic variables and Facebook group membership on students political
participation. Education and Information Technologies, 2018, 23, 2235-2247. 3.5 4

175 What social media activities reveal about election results? The use of Facebook during the 2015
general election campaign in Croatia. Information Technology and People, 2018, 31, 327-347. 1.9 19

177 St. Louisâ€™s â€œTeam TIFâ€•: A communityâ€“academic partnership for tax incentive reform. Journal of Urban
Affairs, 2018, 40, 863-886. 1.0 5

178 Power Dynamics in Online Communities: The Palestinian Case. , 2018, , 61-84. 2

180 Influencing Myself: Self-Reinforcement Through Online Political Expression. Communication
Research, 2018, 45, 83-111. 3.9 65

181 Hanging together or not? Impacts of social media use and organisational membership on individual
and collective political actions. International Political Science Review, 2018, 39, 273-289. 2.0 8

182 Baby Boom or Bust? the New Media Effect on Political Participation. Journal of Political Marketing,
2018, 17, 32-61. 1.3 21

183 Context collapse and privacy management: Diversity in Facebook friends increases online news reading
and sharing. New Media and Society, 2018, 20, 2296-2314. 3.1 46

184 Rhetoric Styles and Political Affiliations During Israelâ€™s 2013 â€œFacebook Electionsâ€•. International
Journal of Politics, Culture and Society, 2018, 31, 15-30. 0.5 13

185 Sharing beyond Slacktivism: the effect of socially observable prosocial media sharing on subsequent
offline helping behavior. Information, Communication and Society, 2018, 21, 1523-1540. 2.6 36

186 Internet Election Campaigns in the United States, Japan, South Korea, and Taiwan. , 2018, , . 10

187 Trumped by context collapse: Examination of â€˜Likingâ€™ political candidates in the presence of audience
diversity. Computers in Human Behavior, 2018, 79, 169-180. 5.1 9



12

Citation Report

# Article IF Citations

188 Witty divas, nice mothers and tough girls in a sexist world: experiences and strategies of female
influencers in online political debates. Media, Culture and Society, 2018, 40, 535-550. 1.9 14

189 Would you change your mind? An empirical study of social impact theory on Facebook. Telematics and
Informatics, 2018, 35, 282-292. 3.5 28

190 Political attitude estimation through Facebook like: a South Korean case study. Asian Journal of
Political Science, 2018, 26, 87-102. 0.6 0

191 Ties, Likes, and Tweets: Using Strong and Weak Ties to Explain Differences in Protest Participation
Across Facebook and Twitter Use. Political Communication, 2018, 35, 117-134. 2.3 149

192 Exploring Factors Associated With Digital and Conventional Political Participation in the Caribbean.
International Journal of E-Politics, 2018, 9, 35-52. 0.3 2

193 Challenges for social media: Misinformation, free speech, civic engagement, and data regulations.
Proceedings of the Association for Information Science and Technology, 2018, 55, 665-668. 0.3 4

194 Social Media and Regionalism in South Korean Voting Behavior: The Case of the 19th South Korean
Presidential Election. Issues and Studies, 2018, 54, 1840006. 0.3 1

195 How Social Networking Use and Beliefs About Inequality Affect Engagement With Racial Justice
Movements. Race and Justice, 2018, , 215336871880983. 0.7 10

196 The Influence of Community Interactions on User Affinity in Social Networks: A Facebook Case Study. ,
2018, , . 1

197 The Contribution of Social Political Networks to Democracy. Journal of Political Marketing, 2018, 17,
354-381. 1.3 0

198 Online discussion and the moral pathway to identity politicization and collective action. Europe's
Journal of Psychology, 2018, 14, 143-158. 0.6 12

199 Let's Hate Together. , 2018, , . 28

200 Factors associated with post-election psychological distress: The case of the 2016 U.S. presidential
election. Psychiatry Research, 2018, 266, 1-4. 1.7 11

201 Social Media and Civic Engagement: History, Theory, and Practice. Synthesis Lectures on
Human-Centered Informatics, 2018, 11, i-1123. 0.4 3

202 Social Media, Opinion Polls, and the Use of Persuasive Messages During the 2016 US Election Primaries.
Social Media and Society, 2018, 4, 205630511878477. 1.5 13

203
Information technology to support digitally networked action in developing economies: A case of
Nyanzi's #<i>Pads4GirlsUg</i> campaign. Electronic Journal of Information Systems in Developing
Countries, 2018, 84, e12009.

0.9 11

204 Factors explaining participation in WhatsApp groups: an exploratory study. Aslib Journal of
Information Management, 2018, 70, 390-413. 1.3 26

205 Connecting young adults to democracy via government social network sites. Public Relations Review,
2018, 44, 762-775. 1.9 21



13

Citation Report

# Article IF Citations

206 Coalition and opposition MPs on Facebook. , 2018, , . 4

207 Stumbling upon the other side: Incidental learning of counter-attitudinal political information on
Facebook. New Media and Society, 2019, 21, 248-265. 3.1 43

208 Meta-analysis of the relationship between Internet use and political participation: examining main and
moderating effects. Asian Journal of Communication, 2019, 29, 35-54. 0.6 25

209 Media, information, and political participation: The importance of online news sources in the absence
of a free press. Journal of Information Technology and Politics, 2019, 16, 290-306. 1.8 10

210 â€œMind the gapâ€•: to succeed in marketing politics, think of social media innovation. Journal of
Consumer Marketing, 2019, 36, 806-817. 1.2 7

211 Do good causes leave bad impressions? Exploring the impact of photo frames and newsfeed updates on
social impressions of facebook users. Communication Research Reports, 2019, 36, 359-369. 1.0 0

212 Digital Representation in an Electoral Campaign Influenced by Mainland China: The 2017 Hong Kong
Chief Executive Election. Issues and Studies, 2019, 55, 1950005. 0.3 3

213 From clicktivism to hacktivism: Understanding digital activism. Information and Organization, 2019,
29, 100249. 3.1 111

214 Does incidental exposure on social media equalize or reinforce participatory gaps? Evidence from a
panel study. New Media and Society, 2019, 21, 2463-2482. 3.1 55

215 Accidentally Attentive:Comparing visual, close-ended, and open-ended measures of attention on social
media. Computers in Human Behavior, 2019, 99, 235-244. 5.1 33

216 Why people participate in online political crowdfunding: A civic voluntarism perspective. Telematics
and Informatics, 2019, 41, 168-181. 3.5 22

217 The mediating role of political talk and political efficacy in the effects of news use on expressive and
collective participation. Communication and the Public, 2019, 4, 35-52. 0.6 7

218 Verkaufen, Flirten, FÃ¼hren. , 2019, , . 3

219 Share, comment, but do not like. Online Information Review, 2019, 43, 743-759. 2.2 10

220 Social network sites and acquiring current affairs knowledge: The impact of Twitter and Facebook
usage on learning about the news. Journal of Information Technology and Politics, 2019, 16, 36-51. 1.8 66

221 Online political efficacy and political participation: A mediation analysis based on the evidence from
Taiwan. New Media and Society, 2019, 21, 1667-1696. 3.1 20

222 Tell me who you are and I will tell you which SNS you use: SNSs participation. Online Information
Review, 2019, 44, 139-161. 2.2 40

223 Facebook and political participation in Cambodia: determinants and impact of online political
behaviours in an authoritarian state. South East Asia Research, 2019, 27, 378-397. 0.5 4



14

Citation Report

# Article IF Citations

224 Pathways to news sharing: Issue frame perceptions and the likelihood of sharing. Computers in Human
Behavior, 2019, 91, 201-210. 5.1 21

225 Riots and Twitter: connective politics, social media and framing discourses in the digital public
sphere. Information, Communication and Society, 2019, 22, 213-231. 2.6 60

226 What Predicts Exercise Maintenance and Well-Being? Examining The Influence of Health-Related
Psychographic Factors and Social Media Communication. Health Communication, 2019, 34, 589-597. 1.8 20

227 Who Gets Vocal About Hyperlocal. Journalism Practice, 2019, 13, 159-177. 1.5 12

228 The social media political participation model: A goal systems theory perspective. Convergence, 2020,
26, 135-156. 1.6 64

229 How Internet Content Mobilizes Protests: The Case of Two Anti-Government Protests in Korea. Social
Science Computer Review, 2020, 38, 443-461. 2.6 3

230 Self-Reported Versus Digitally Recorded: Measuring Political Activity on Facebook. Social Science
Computer Review, 2020, 38, 567-583. 2.6 30

231 Does social media matter in developing democracies? Examining its impact on citizen political
participation and expression in Uganda. Journal of Public Affairs, 2020, 20, e1981. 1.7 10

232
Pathways to political (dis-)engagement: motivations behind social media use and the role of incidental
and intentional exposure modes in adolescentsâ€™ political engagement. Communications: the European
Journal of Communication Research, 2020, 45, 671-693.

0.3 21

233 Social and semantic network analysis of Facebook pages: the case of Brexit and Bremain leaders. Asia
Europe Journal, 2020, 18, 479-492. 0.7 0

234
Weighted kshell degree neighborhood: A new method for identifying the influential spreaders from a
variety of complex network connectivity structures. Expert Systems With Applications, 2020, 139,
112859.

4.4 44

235 Civic engagement, social capital, and ideological extremity: Exploring online political engagement and
political expression on Facebook. New Media and Society, 2020, 22, 1095-1115. 3.1 33

236 The future ain't what it used to be: Forecasting the impact of ICT on the public sphere. Government
Information Quarterly, 2020, 37, 101410. 4.0 24

237 Fake news: Acceptance by demographics and culture on social media. Journal of Information
Technology and Politics, 2020, 17, 1-11. 1.8 76

238 Influential spreaders identification in complex networks with improved k-shell hybrid method. Expert
Systems With Applications, 2020, 144, 113092. 4.4 52

239 Geltungsbereiche des sozialen Kapitals in Deutschland. , 2020, , . 1

240 The Flow of Political Information. , 2020, , 30-68. 0

241 Reaching People. , 2020, , 69-102. 0



15

Citation Report

# Article IF Citations

242 The Effects of Political Information. , 2020, , 103-131. 0

243 Digital Media and Collective Action. , 2020, , 132-157. 0

244 Changing Organizations. , 2020, , 158-178. 0

245 Digital Media and Democracy. , 2020, , 212-235. 0

246 Digital Media in Politics. , 2020, , 236-254. 0

248 The Rise of Digital Media and the Retooling of Politics. , 2020, , 1-29. 0

249 Data in Politics. , 2020, , 179-211. 1

251 The Delocalization of the Local Election. Social Media and Society, 2020, 6, 205630512092477. 1.5 0

252 The more the merrier? The effects of system-aggregated group size information on user's efficacy and
intention to participate in collective actions. Internet Research, 2020, 31, 191-207. 2.7 7

253 Do social media matter? Examining social media use and youthsâ€™ political participation during the 2019
Nigerian general elections. Round Table, 2020, 109, 441-457. 0.2 8

254 Sustainable Political Social Media Marketing: Effects of Structural Features in Plain Text Messages.
Sustainability, 2020, 12, 5997. 1.6 5

255 Political Cyber Operations. International Journal of Cyber Warfare and Terrorism, 2020, 10, 15-27. 0.3 0

256 Tweeting about sexism motivates further activism: A social identity perspective. British Journal of
Social Psychology, 2021, 60, 741-764. 1.8 14

257 Digital media as a driver of change in political organisation: 2010 and 2015 UK general elections. Media,
Culture and Society, 2020, 42, 1343-1359. 1.9 3

258
Political behavior in virtual environment: Role of social media intensity, internet connectivity, and
political affiliation in online political persuasion among university students. Journal of Human
Behavior in the Social Environment, 2020, 30, 457-473.

1.1 3

260 Identifying influential nodes in heterogeneous networks. Expert Systems With Applications, 2020, 160,
113580. 4.4 21

261 How to Be Visible in Student Politics: Performativity and the Digital Public Space in Bangladesh.
Journal of Asian Studies, 2020, 79, 707-738. 0.0 4

262 Does Local Journalism Stimulate Voter Participation in State Supreme Court Elections?. Journal of
Law and Courts, 2020, 8, 95-126. 0.4 15



16

Citation Report

# Article IF Citations

263 A new insight into combining forecasts for elections: The role of social media. Journal of
Forecasting, 2021, 40, 132-143. 1.6 2

264 Funny Cats and Politics: Do Humorous Context Posts Impede or Foster the Elaboration of News Posts
on Social Media?. Communication Research, 2021, 48, 100-124. 3.9 12

265 Factors Underlying Engagement in Facebook Support Groups of Female Infertility Patients.
Psychological Reports, 2021, 124, 1150-1173. 0.9 16

266 The Social Network: How Friendsâ€™ Online Behavior and Belongingness Needs Influence Political
Activity. Policy and Internet, 2021, 13, 209-232. 2.0 6

267 Centrality-based measures of financial institutionsâ€™ systemic importance: A tail dependence network
view. Physica A: Statistical Mechanics and Its Applications, 2021, 562, 125345. 1.2 11

268 Digital Divides in Political Participation: The Mediating Role of Social Media Selfâ€•Efficacy and Privacy
Concerns. Policy and Internet, 2021, 13, 6-29. 2.0 32

269 Von kollektiver zu konnektiver Logik? Mediennutzung und politisch-gesellschaftliche Beteiligung im
Zeit- und LÃ¤ndervergleich. , 2021, , 399-420. 5

270 Impact of social networks on political informing and political knowledge of students in Serbia. CM
Communication and Media, 2021, 15, 3-36. 0.4 1

271
Association of online political participation with social media usage, perceived information quality,
political interest and political knowledge among Malaysian youth: Structural equation model
analysis. Cogent Social Sciences, 2021, 7, .

0.5 3

272 Communicating Politics in Small States: Preferred Sources of Political Knowledge in the Jamaican
Society. , 2021, , 327-345. 0

273 Exploring leadership in Facebook communities: personality traits and activities. , 0, , . 4

274 Designing and validating the Social Media Political Participation Scale: An instrument to measure
political participation on social media. Technology in Society, 2021, 64, 101493. 4.8 12

275 From observation on social media to offline political participation: The social media affordances
approach. New Media and Society, 2022, 24, 2614-2634. 3.1 30

276 The Immortal Regiment March on Instagram as a Means of Civic and Patriotic Education of Young
People. Psihologo-pedagogiÄ•eskij Poisk, 2021, , 97-109. 0.0 0

277 How Blackness Matters in White Lives. Symbolic Interaction, 2021, 44, 412-448. 0.7 12

278 Political marketing and social media influence on young voters in Ghana. SN Social Sciences, 2021, 1, 1. 0.4 2

279 Community Storytelling Network, Expressive Digital Media Use, and Civic Engagement. Communication
Research, 0, , 009365022110196. 3.9 7

280 Social Media Use, Self-Efficacy, Perceived Threat, and Preventive Behavior in Times of COVID-19: Results
of a Cross-Sectional Study in Pakistan. Frontiers in Psychology, 2021, 12, 562042. 1.1 37



17

Citation Report

# Article IF Citations

281 Political activity in social media induces forest fires in the Brazilian Amazon. Technological
Forecasting and Social Change, 2021, 167, 120676. 6.2 17

282 Why so quiet? Exploring inhibition in digital public spaces. European Journal of Communication, 2021,
36, 494-510. 1.1 5

283 Does social media type matter to politics? Investigating the difference in political participation
depending on preferred social media sites. Social Science Quarterly, 2021, 102, 2942-2954. 0.9 7

284 What makes people engage in civic activism on social media?. Online Information Review, 2021, 45,
562-576. 2.2 9

285 The Role of Social Media in Public Involvement. , 2021, , 1-26. 0

286 The tangled web: is cyber participation still predictive of offline civic engagement?. Journal of
Elections, Public Opinion and Parties, 0, , 1-20. 1.4 1

287 E-Democracy: Conceptual Foundations and Recent Trends. Studies in Digital Politics and Governance,
2020, , 11-45. 0.7 28

288 Facebook Dispute Concerning the Presidency. Public Administration and Information Technology, 2014,
, 245-256. 0.6 2

289 Is the Power of Online Campaigning in Japanese Electoral Politics a Myth? A Causal Inference Analysis
of the 2013 Upper House Election. , 2018, , 115-136. 1

290 Hiding in Plain Sight: The Anatomy of Malicious Pages on Facebook. Lecture Notes in Social Networks,
2018, , 21-54. 0.8 1

291 Online Beteiligung â€“ Elektronische Partizipation â€“ QualitÃ¤tskriterien aus Sicht der Politik. , 2014, ,
53-87. 28

292 Demokratische Innovation. Qualifizierung und Anreicherung der lokalen reprÃ¤sentativen Demokratie.
, 2017, , 81-120. 12

295 Mobilizing for Some. Journal of Media Psychology, 2016, 28, 123-135. 0.7 23

296 The Influence of Twitter Posts on Candidate Credibility: The 2014 Michigan Midterms. , 2016, , 145-167. 5

297 Mediating the contributions of Facebook to political participation in Italy and the UK: the role of
media and political landscapes. Palgrave Communications, 2018, 4, . 4.7 3

298 Participation structures in Twitter interaction. Pragmatics and Beyond New Series, 2015, , 49-66. 0.3 2

299 MPs on Facebook. Digital Government Research and Practice (DGOV), 2020, 1, 1-14. 1.2 5

300 Sentiment Analysis of Facebook Users Reacting to Political Campaign Posts. Digital Government
Research and Practice (DGOV), 2020, 1, 1-13. 1.2 23



18

Citation Report

# Article IF Citations

302 Una revisiÃ³n sistemÃ¡tica sobre gamificaciÃ³n, motivaciÃ³n y aprendizaje en universitarios. Teoria De La
Educacion, 2019, 32, 73-99. 0.6 40

303 JaunÅ³ Å¾moniÅ³ politinÄ—s informacijos Å¡altiniai: Lietuvos jaunimo informacinÄ—s elgsenos atvejo analizÄ—.
Informacijos Mokslai, 0, 70, 25-44. 0.0 1

304 New Perspectives to Political Participation among Youth: The Impact of Facebook Usage. , 0, , . 3

305 Connecting blog, Twitter and Facebook use with gaps in knowledge and participation. Communication
and Society, 2014, 27, 33-48. 0.5 63

306 The Impact of Using Social Media with Political Purposes on the Intention of Political Participation of
Social Media Users. Journal of Public Relations, 2012, 16, 78-111. 0.2 5

307 Effects of the Internet on Participation: Study of a Public Policy Referendum in Brazil. Policy Research
Working Papers, 2015, , . 1.4 13

308 Facebook Usersâ€™ Engagement and Perceived Life Satisfaction. Media and Communication, 2015, 3, 5-16. 1.1 15

309 Twitterâ€™da Siyasal KatÄ±lÄ±m Ã–lÃ§eÄŸi (TSKÃ–). Anadolu Ãœniversitesi Sosyal Bilimler Dergisi, 2019, 19, 517-530.0.1 3

310 SNS and Regional Voting Behavior in Korea : The Case of the 20th General Election. Korean Political
Science Review, 2017, 51, 47-68. 0.1 3

311 Social Network Websites and Social Movement Involvement. SSRN Electronic Journal, 0, , . 0.4 4

312 Changing Facebook Profile Pictures as Part of a Campaign: Who Does it and Why?. SSRN Electronic
Journal, 0, , . 0.4 3

313 Facebook ve Siyasal KatÄ±lÄ±m: 2014 Yerel SeÃ§imleri AraÅŸtÄ±rmasÄ±. SelÃ§uk Ãœniversitesi TÃ¼rkiyat AraÅŸtÄ±rmalarÄ±
Dergisi, 2016, 3, 511-535. 0.1 6

314 Digital Activism: a Hierarchy of Political Commitment. , 2018, , . 7

315 Effects of Social Media on Civil and Political Participation and a Field of Survey over on Facebook.
Online Journal of Communication and Media Technologies, 2014, 4, . 0.4 4

316 CANDIDATES IN THE PRESIDENTIAL ELECTIONS IN ROMANIA (2014): THE USE OF SOCIAL MEDIA IN POLITICAL
MARKETING. Studies and Scientific Researches: Economics Edition, 2015, , . 0.0 1

317 Big data e news online: possibilitÃ  e limiti per la ricerca sociale. Sociologia E Ricerca Sociale, 2016, ,
159-173. 0.1 4

318 Turkish Youthâ€™s (Re)Construction of their Political Identity in Social Media, before â€œResistanbulâ€•.
Advances in Social Networking and Online Communities Book Series, 2014, , 1-22. 0.3 1

319 Social Media as a Tool for Nonprofit Advocacy and Civic Engagement. Advances in Social Networking
and Online Communities Book Series, 0, , 66-93. 0.3 1



19

Citation Report

# Article IF Citations

320 Invest, Engage, and Win. Advances in Social Networking and Online Communities Book Series, 2017, ,
225-248. 0.3 2

321 The Impact of Social Media on Social Movements. Advances in Social Networking and Online
Communities Book Series, 2017, , 224-252. 0.3 2

322 Organizing With Self-Organization?. Advances in Human and Social Aspects of Technology Book
Series, 2020, , 315-337. 0.3 1

323 How Communication Technologies Function as Platforms and Pathways to Civic and Political
Engagement. International Journal of Civic Engagement and Social Change, 2016, 3, 50-72. 0.1 3

324 Social Media for Public Involvement and Sustainability in International Planning and Development.
International Journal of E-Planning Research, 2015, 4, 1-17. 3.0 7

325 The Impacts of Political Socialization on Peopleâ€™s Online and Offline Political Participationâ€”Taking
the Youth of Singapore as an Example. Advances in Journalism and Communication, 2017, 05, 50-70. 0.1 6

326 The role of authenticity in electoral social media campaigns. First Monday, 0, , . 0.6 8

327 Redes sociales, acciÃ³n colectiva y elecciones: los usos de Facebook por el movimiento estudiantil
chileno durante la campaÃ±a electoral de 2013. Palabra Clave, 2016, 19, 810-837. 0.3 11

328 Political and informative impact of social media: fields of action and comparison with the media.
Analisi, 2017, , 71. 0.6 6

329 Problematic Internet use in Israeli-Arab adolescent males: Do parenting styles matter?.
Cyberpsychology, 2019, 13, . 0.7 9

331 The Use of Social Media for Electoral Purposes. The Case of the Italian Election in 2018. Lecture Notes
in Information Systems and Organisation, 2021, , 249-263. 0.4 0

332 Political Activities, Time, and Social Network Websites. SSRN Electronic Journal, 0, , . 0.4 0

333 The Influence of SNS Use on Political Efficacy and Political Participation Among Korean College
Students. Journal of Political Communication, 2012, null, 369-408. 0.0 2

334 Facebook in Saudi Arabia: Some Aspects of Facebook Usage by Saudi University Students. International
Journal of Engineering and Technology, 2013, , 80-84. 0.1 4

335 Linguistic Formality and Interactivity in Political Marketing: Effects of Structural Features in Plain
Text Messages. SSRN Electronic Journal, 0, , . 0.4 0

336 The Influence of Social Networking Sites on Participation in the 2012 Presidential Election. Lecture
Notes in Computer Science, 2013, , 233-239. 1.0 0

337 ARE NATIONS SO DIFFERENT ACCESSING THE INTERNET?. , 2013, , . 0

338 Effects of SNS Use on Political Participation: Focused on Political Efficacy and Political Participation
of University Students. Journal of Political Communication, 2013, null, 319-353. 0.0 0



20

Citation Report

# Article IF Citations

339 Who are those Green Guys? Understanding Online Activism in Chile from a Communicational
Perspective. Palabra Clave, 2013, 16, 729-759. 0.3 2

340 Political Use of Tweet and its Impact on Voting Behavior: The 19th National Assembly Election. 21st
Centry Political Science Review, 2013, 23, 225-247. 0.0 0

341 The Mediating Role of Interpersonal Talks and Internal Political Efficacy in the Effects of Online and
SNS Uses on Political Participation. Journal of Political Communication, 2013, null, 31-62. 0.0 1

342 Social Networking in Political Campaigns. , 2014, , 1862-1869. 0

343 PerchÃ© studiare i social media. SxI Springer Per L'Innovazione, 2014, , 1-26. 0.1 0

344 Politik â€“ gefÃ¤llt mir?! Soziale Online-Netzwerke als neue Quelle politischer Information. , 2014, ,
247-261. 1

345 Social Media, Social Capital, and the Civic Participation of College Students. EJournal of Public
Affairs, 2014, 3, 7. 0.2 0

346
A Study on the utilization of social media in political candidates in the period of 6.4 local election :
Seoul mayoral election centered on Twitter and Facebook. Journal of Political Communication, 2014,
null, 127-156.

0.0 0

347 Social Media and e-Participation. , 2015, , 1761-1782. 0

348 Effectively Using Facebook to Foster Civic Engagement. , 2015, , 147-171. 0

349 Elections and Social Media. , 2015, , 314-328. 0

350 Violent Conflict and Online Segregation: An Analysis of Social Network Communication Across
Ukraine's Regions. SSRN Electronic Journal, 0, , . 0.4 0

351 Social Media As a New Challenge for Political Participation Research. Sociologicky Casopis, 2015, 51,
65-88. 0.2 3

352 A Comparative Study on Social Media Use and Public Participation in Korea and the United States: Does
Social Media Matter?. Korean Journal of Policy Studies, 2015, 30, 207-230. 0.2 5

353 Analysis of the Influential Factors of Satisfaction in Political Communication -Focus on the Political
Inclination and Media Usage-. The Journal of the Korea Contents Association, 2015, 15, 179-190. 0.0 0

354 Interactivity and Political Communication: New Media Tools and their Impact on Public Political
Communication. Journal of Professional Capital and Community, 2015, 1, 131-144. 0.9 1

355 The Future of Healthcare. International Journal of Civic Engagement and Social Change, 2015, 2, 34-51. 0.1 0

356 The Effects of Internet Use and Internet Efficacy on Offline and Online Engagement. Online Journal of
Communication and Media Technologies, 2015, 5, . 0.4 2



21

Citation Report

# Article IF Citations

357 Qassim Postgraduates Value Assimilation and the Role of Social Networking Sites in It. Open Journal
of Social Sciences, 2016, 04, 77-89. 0.1 0

358
An Analysis of the Linkage Between Social Capital, Political Interests, and Political Participation - From
the Perspective of the Youth Facebook Network Structure -. Theory and Research in Citizenship
Education, 2016, 48, 139-166.

0.0 0

359 Nothing for the Girls? The Gender Gap in Political Participation on Social Network Sites. Gender,
RovnÃ© PÅ™ÃleÅ¾itosti, VÃ½zkum, 2016, 17, 64-75. 0.1 2

360 A Study on Political Attitude Estimation of Korean OSN Users. Journal of the Korea Industrial
Information Systems Research, 2016, 21, 1-11. 0.1 0

362 Social Media and Social Networking in Political Campaigns/Movements. , 2017, , 1-10. 0

363 Information Hubs or Drains?. Advances in Public Policy and Administration, 2017, , 157-178. 0.1 0

364 Influence of Social Networking Sites on Civic Participation in Higher Education Context. Advances in
Electronic Government, Digital Divide, and Regional Development Book Series, 2017, , 66-86. 0.2 0

365 Media and the Neoliberal Agenda Within Political Socialization. , 2017, , 127-147. 0

366 RESEARCH IN ONLINE SPACE: THE USE OF SOCIAL MEDIA FOR RESEARCH SETTING. Jurnal Sistem Informasi,
2017, 13, 67. 0.6 4

367 E-State. International Journal of Public Administration in the Digital Age, 2017, 4, 56-76. 0.6 1

368 Factors for Citizensâ€™ Participation in policy process: Mediating Effects of Online Activities. Korean
Public Management Review, 2017, 31, 129-159. 0.1 0

369
The Impact of Political Disagreements within Heterogeneous Social Networks on Political
Participation: Comparing the Case of 2014 Midterm Elections in the U.S. and of 2017 Presidential
Election in South Korea. Journal of Political Communication, 2017, null, 35-65.

0.0 0

370 Integration of Political Participation and Media of Youth&lt;br/&gt;â€”A Study of Khairpur City, Sindh,
Pakistan. Open Journal of Social Sciences, 2018, 06, 266-276. 0.1 2

372 Social Media and Social Networking in Political Campaigns/Movements. , 2018, , 2646-2656. 0

373 The Role of Social Media in Public Involvement. Advances in Civil and Industrial Engineering Book
Series, 2018, , 310-342. 0.2 1

374 Invest, Engage, and Win. , 2018, , 1312-1329. 0

375 One of Many Tools to Win the Election. , 2018, , 24-42. 0

376 POLITICAL PARTICIPATION IN THE ERA OF NEW MEDIA: SAMPLE OF YOUNG VOTERS LIVING IN ISTANBUL.
Erciyes Ä°letiÅŸim Dergisi, 2018, 5, 90-106. 0.1 2



22

Citation Report

# Article IF Citations

377 The Social Mediaâ€™s Effect on Political Participation: In search of the Moderating Variables. Journal of
Political Communication, 2018, null, 179-214. 0.0 1

378
The Effects of the Election Mediums on Voting Decisions of the School of Communication Students:
The Example of the Constitutional Referendum Held on 16th April, 2017. TÃ¼rkiye Ä°letiÅŸim AraÅŸtÄ±rmalarÄ±
Dergisi, 2018, , 21-40.

0.1 1

379 Study of Social Media Activity of Local Traffic Police Department: Their Posting Nature, Interaction,
and Reviews of the Public. Advances in Intelligent Systems and Computing, 2019, , 221-235. 0.5 1

380 Big Data e Valutazione: una relazione ancora da costruire. RIV Rassegna Italiana Di Valutazione, 2018, ,
7-25. 0.1 1

381 How Communication Technologies Function as Platforms and Pathways to Civic and Political
Engagement. , 2019, , 78-104. 0

382 Influence of Social Networking Sites on Civic Participation in Higher Education Context. , 2019, ,
1108-1124. 0

383 Evaluation of Social Media and Students Participation in Politics: A Study of Students in the
University of Nigeria, Nsukka. European Scientific Journal, 2019, 15, . 0.0 0

384 Jonny Greenwood, la inmersiÃ³n perfecta en el cine de Paul Thomas Anderson. Popular Music Research
Today, 2019, 1, 117. 0.1 0

385 Tweetar para a democracia: Uma nova luta de libertaÃ§Ã£o antiautoritÃ¡ria no ZimbÃ¡bue. Cadernos De
Estudos Africanos, 2019, , 167-191. 0.3 6

386 E-State. , 2020, , 1556-1578. 1

387 Enabling Smart Participatory Local Government. , 2020, , 187-203. 1

388 The Influence of Digital Communications on Political Participation. Humanities and Social Sciences
Bulletin of the Financial University, 2019, 9, 63-69. 0.1 8

389 Social Media for Public Involvement and Sustainability in International Planning and Development. ,
2020, , 523-540. 0

390 â€žDigital Divideâ€œ und â€žGamificationâ€œ. Chancen, Formen und Grenzen der digitalen Partizipation. , 2020, ,
383-405. 4

391 An Exploratory Mixed-Method Analysis of Interpersonal Arguments on Twitter. , 2020, , 205-231. 0

392 Information Hubs or Drains?. Advances in Public Policy and Administration, 2020, , 112-134. 0.1 0

393 Social Media in Politic: Political Campaign on United States Election 2020 Between Donald Trump and
Joe Biden. Communications in Computer and Information Science, 2021, , 359-367. 0.4 4

394 Digital Monitoring of Socio-political Life: Main Directions of Development and Opportunities for
Public Control. Outlines of Global Transformations: Politics, Economics, Law, 2020, 13, 134-152. 0.5 0



23

Citation Report

# Article IF Citations

395 The Publicâ€™s Acceptance of and Intention to Use ICTs when Participating in Urban Planning Processes.
Journal of Urban Technology, 2020, 27, 55-73. 2.5 9

396 Social Media as a Tool for Nonprofit Advocacy and Civic Engagement. , 0, , 1077-1097. 0

397 Turkish Youth's (Re)Construction of their Political Identity in Social Media, before â€œResistanbulâ€•. , 0, ,
1227-1248. 0

398 One of Many Tools to Win the Election. Advances in Public Policy and Administration, 0, , 210-228. 0.1 3

399 The Future of Healthcare. , 0, , 1519-1536. 0

400 Scientific Data in the Ecological Commitment of Young People&amp;nbsp;in the Digital Age.
Interdisciplinary Journal of Environmental and Science Education, 2020, 17, e2229. 0.4 4

401 Determinantes del uso polÃtico de Facebook en Ecuador: actitudes, reclutamiento y emociones.
America Latina Hoy, 0, 86, 79-102. 0.0 4

402 Shaping Facebook and Twitter Public Spheres: The Case of Swiss Franc Mortgage Holders in Poland.
Konteksty SpoÅ‚eczne, 2020, 8, 5-23. 0.0 0

403
The Strategic Use of Visuals on Facebook: A Multimodal Analysis of Images and Audience Reactions
During the Campaign for the 2019 UK General Election. Visual Communication Quarterly, 2021, 28,
199-211.

0.2 3

404 Exploring Factors Associated With Digital and Conventional Political Participation in the Caribbean. ,
2022, , 241-261. 0

405 Connections Between Internet, Social Media News Use, and Political Participation in Kenya. Social
Science Computer Review, 0, , 089443932110587. 2.6 0

406 Social media use and political participation: the Turkish case. Turkish Studies, 2022, 23, 450-473. 0.8 3

407 How exhibitionism and voyeurism contribute to engagement in SNS use: The mediating effects of
content production and consumption. Telematics and Informatics, 2022, 69, 101798. 3.5 1

408 Youth environmental activism in the age of social media: the case of Chile (2009-2019). Journal of
Youth Studies, 2022, 25, 751-770. 1.5 9

409 Online political participation: the evolution of a concept. Information, Communication and Society,
2023, 26, 1495-1512. 2.6 11

410 Casual Social Media Use among the Youth: Effects on Online and Offline Political Participation. SSRN
Electronic Journal, 0, , . 0.4 0

411 Modeling Political Activism around Gun Debate via Social Media. ACM Transactions on Social
Computing, 2022, 5, 1-28. 1.7 1

412
Advocacy 2.0: An Analysis of How Advocacy Groups in the United States Perceive and Use Social Media
as Tools for Facilitating Civic Engagement and Collective Action. Journal of Information Policy, 2012,
2, 1-25.

0.7 40



24

Citation Report

# Article IF Citations

413 The effects of advertisement disclosure on heavy and light Instagram users. Electronic Markets, 2022,
32, 1351-1372. 4.4 4

415 Platform affordances and political participation: how social media reshape political engagement.
West European Politics, 2023, 46, 788-811. 3.4 19

416 Who supports #MeToo and the Kavanaugh confirmation? Exploring tolerance for sexual harassment
among young adults. Journal of Social Issues, 2023, 79, 1370-1388. 1.9 6

417 Organizing With Self-Organization?. , 2022, , 75-97. 0

418
Mediated Representation in the Age of Social Media: How Connection with Politicians Contributes to
Citizensâ€™ Feelings of Representation. Evidence from a Longitudinal Study. Political Communication,
2022, 39, 779-800.

2.3 2

419 Social media influence on politicians' and citizens' relationship through the moderating effect of
political slogans. Frontiers in Communication, 0, 7, . 0.6 2

420 VoterFraud2020: a Multi-modal Dataset of Election Fraud Claims on Twitter. Proceedings of the
International AAAI Conference on Weblogs and Social Media, 0, 15, 901-912. 1.5 21

421 Social Media and Citizen Engagement in a City-State: A Study of Singapore. Proceedings of the
International AAAI Conference on Weblogs and Social Media, 2012, 6, 42-47. 1.5 1

422 From social media diet to public riot? Engagement with â€œgreenfluencersâ€• and young social media
users' environmental activism. Computers in Human Behavior, 2023, 139, 107527. 5.1 23

423 Palestinian Youth Engagement with Online Political Contents Shared by Citizen Journalistsâ€”The Case
of Save Sheikh Jarrah. Cyber Orient, 2022, 16, 32-64. 0.1 2

424 Social Media, Television News and Protest Participation: A Post-Soviet Media Culture. Palgrave Studies
in Journalism and the Global South, 2023, , 127-154. 0.6 0

425 Exploring Factors Affecting Votersâ€™ Participation in a Presidential Campaign: A Qualitative Study in a
Post-Revolutionary Society. Journal of Political Marketing, 0, , 1-24. 1.3 0

426 Protagonistas de su participaciÃ³n polÃtica. Revista Internacional De Pensamiento PolÃtico, 0, 17, 201-230. 0.0 0

427 Can media literacy help to promote civic participation?<b> Itâ€™s not quite that simple</b>.
Communications: the European Journal of Communication Research, 2023, . 0.3 0

428 Understanding the Role of Social Networking Sites in Political Marketing. Jindal Journal of Business
Research, 0, , 227868212211475. 0.8 0

436 Screen Time Addiction. Advances in Psychology, Mental Health, and Behavioral Studies, 2023, , 412-427. 0.1 0

439 The Influence of Social Media Usage on Consumersâ€™ Sustainable Clothing Consumption Practices.
Sustainable Textiles, 2023, , 75-100. 0.4 0

441 Local Closeness Gravity Model to Identify the Vital Nodes in Complex Networks. , 2024, , . 0


