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m Paper IF Citations

245 tonsumerJattitudesJandJinteractiveJdigitalJadvertisingYJ2009VJciVJfabWfcf 84

244 tonsumersQJresponsesJtoJbrandJwebsiteskJanJinterdisciplinaryJreviewYJ2009VJbjVJfdfWfgf 41

243 ÇheJStateJofJResearchJonJ“ultinationalsJandJvmergingJ“arketsYJ2009VJbhVJbWbc 13

242 ÇheJimpactJofJintangibleJvalueJonJtheJdesignJandJmarketingJofJnewJproductsJandJserviceskJrnJ
exploratoryJapproachYJ2009VJ 15

241 ÇheJPredictiveJRolesJofJsrandJPersonalityJonJsrandJÇrustJandJsrandJrffectkJrJStudyJofJKoreanJ
tonsumersYJ2009VJccVJfWbh 16

240 ÇhemesJandJÇrendsJinJrustralianJandJ”ewJöealandJÇourismJResearchkJrJSocialJ”etworkJrnalysisJofJ
titationsJinJÇwoJ’eadingJJournalsJRbjjeâ��caahSYJ2009VJbgVJbWbf 67

239 ÇheJdifferentialJrolesJofJbrandJcredibilityJandJbrandJprestigeJinJconsumerJbrandJchoiceYJ2010VJchVJggcWghi 206

238 daJíearsJofJforeignJdirectJinvestmentJtoJthinakJrnJinterdisciplinaryJliteratureJreviewYJ2010VJbjVJcdfWceg 75

237 rdvancesJinJrdvertisingJResearchJRãolYJbSYJ2010VJ

236 –nlineJadvertisingJeffectivenesskJaJcrossWculturalJcomparisonYJ2010VJeVJbhgWbjg 27

235 çalkingJinJ“emphiskJÇestingJ–neJu“–â��sJ“arketingJStrategyJtoJ“illennialsYJ2010VJejVJegWff 13

234 yandbuchJ–nlineWKommunikationYJ2010VJ 16

233 vffectivenessJofJonlineJadvertisingJchannelskJaJpriceWlevelWdependentJanalysisYJ2010VJcgVJdedWdga 12

232 tustomersJonJtheJwebJareJnotJallJcreatedJequalkJtheJmoderatingJroleJofJinternetJshoppingJ
experienceYJ2010VJcaVJcfbWchb 14

231 ”oticeJofJRetractionkJResearchJonJvvaluationJzndexJandJ“ethodJofJznternetJrdvertisingJvffectYJ
2010VJ

230 vxploringJtheJconsequencesJofJbrandJcredibilityJinJservicesYJ2011VJcfVJcgaWchc 78

229 torporateJblogsJandJinternetJmarketingJâ��JÖsingJconsumerJknowledgeJandJemotionJasJstrategicJ
variablesJtoJdevelopJconsumerJengagementYJ2011VJbiVJbifWbjj 10
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228 RelationshipJbetweenJcountryJofJoriginVJbrandJexperienceJandJbrandJequitykJÇheJmoderatingJeffectJ
ofJautomobileJcountryYJ2011VJ 3

227 ÇheJvffectJofJzndianJtonsumersâ��J’ifeJSatisfactionJonJsrandJsehaviorJtowardJaJÖYSYJxlobalJsrandYJ
2011VJcdVJbafWbbg 18

226 ÇheJstateJofJresearchJonJtechnologicalJuncertaintiesVJsocialJuncertaintiesJandJemergingJmarketskJrJ
multidisciplinaryJliteratureJreviewYJ2011VJhiVJbbfiWbbgd 13

225 yowJclimateJchangeJorganizationsJutilizeJwebsitesJforJpublicJrelationsYJ2011VJdhVJcefWcej 30

224 zncorporatingJlongWtermJeffectsJinJdeterminingJtheJeffectivenessJofJdifferentJtypesJofJonlineJ
advertisingYJ2011VJccVJdchWdea 45

223 ÇheJinfluenceJofJcorporateJsocialJresponsibilityJandJpriceJfairnessJonJcustomerJbehaviourkJevidenceJ
fromJtheJfinancialJsectorYJ2011VJbiVJdbhWddb 102

222 ÇheJRelatJionJsetweenJrctualJandJPerceivedJznteractivityYJJournalhofhAdvertisingVJ2011VJeaVJhhWjc 4.4 78

221 srandJromancekJaJcomplementaryJapproachJtoJexplainJemotionalJattachmentJtowardJbrandsYJ2011VJ
caVJcjhWdai 92

220 tonsumerJznvolvementJçithJtheJProductJandJtheJ”atureJofJsrandJ’oyaltyYJ2011VJbiVJdchWdfc 18

219 znternetJmarketingJstrategyJforJ“alaysiaJmedicalJpractitionersYJ2012VJbcVJbdWcb 1

218 ÇheJStateJofJ“ediaJPlanningJResearchkJrJbgWíearJrssessmentVJbjjcâ��caahYJ2012VJddVJcchWceh 4

217 rnJvxaminationJofJtheJRelationshipsJsetweenJ“aterialismVJtonspicuousJtonsumptionVJzmpulseJ
suyingVJandJsrandJ’oyaltyYJ2012VJcaVJdbjWdde 125

216 ÇheJcustomerJsatisfactionWcustomerJloyaltyJrelationshipYJ2012VJfaVJbfajWbfcg 39

215 srandJextensionkJusingJparentJbrandJpersonalityJasJleverageYJ2012VJceVJfjjWgbi 2

214 srandsJíouJtanJRelyJonKJrnJvmpiricalJznvestigationJofJsrandJtredibilityJinJServicesYJ2012VJgeVJeeWfi 10

213 rJ“odelJtoJ“easureJtheJsrandJ’oyaltyJforJwastJ“ovingJtonsumerJxoodsYJ2012VJdbVJhbWif 2

212 torporateJbrandingkJanJinterdisciplinaryJliteratureJreviewYJ2012VJegVJhddWhfd 99

211 rJbibliometricJaccountJofJthineseJeconomicsJresearchJthroughJtheJlensJofJtheJthinaJvconomicJ
ReviewYJ2012VJcdVJhedWhgc 30

(2012-2011)
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210 vxperienceJeffectsJonJinteractivitykJwunctionsVJprocessesVJandJperceptionsYJJournalhofhBusinessh
ResearchVJ2012VJgfVJbfedWbffa 8.7 44

209 rssessingJtheJãalidityJofJsrandJvquityJtonstructsYJ2012VJcaVJdWi 8

208 çebJadvertisingkJÇheJroleJofJeWmailJmarketingYJJournalhofhBusinesshResearchVJ2012VJgfVJiedWiei 8.7 45

207 znteractivityJinJsrandJçebJSiteskJtognitiveVJrffectiveVJandJsehavioralJResponsesJvxplainedJbyJ
tonsumersQJ–nlineJwlowJvxperienceYJ2012VJcgVJccdWcde 230

206 rchievingJbrandJloyaltyJthroughJsponsorshipkJtheJroleJofJfitJandJselfWcongruityYJ2012VJeaVJiahWica 168

205 xenderJdifferencesJinJbrandJcommitmentVJimpulseJbuyingVJandJhedonicJconsumptionYJ2012VJcbVJbhgWbic 88

204 vmpiricalJvvaluationJofJaJ“odelJÇhatJ“easuresJtheJsrandJ’oyaltyJforJwastJ“ovingJtonsumerJxoodsYJ
2012VJdcVJdebWdff 7

203 ShortWJandJ’ongWtermJvffectsJofJ–nlineJrdvertisingkJuifferencesJbetweenJ”ewJandJvxistingJ
tustomersYJ2012VJcgVJbffWbgg 26

202 RvÇRrtÇvukJznnovationJresearchJinJzndiakJrJmultidisciplinaryJliteratureJreviewYJ2012VJhjVJhbgWhca 6

201 rJcriticalJmodelJofJbrandJexperienceJconsequencesYJ2013VJcfVJbacWbbh 52

200 rJ”vÇç–RKJr”r’íSzSJ–wJÇ–ÖRzS“JRvSvrRtyYJ2013VJedVJbcbWbej 265

199 uetectingJsalientJthemesJinJfinancialJmarketingJresearchJfromJbjgbJtoJcabaYJ2013VJddVJjcfWjea 21

198 ÇowardsJaJtheoreticalJframeworkJofJmotivationsJandJinteractivityJforJusingJzPÇãYJJournalhofh
BusinesshResearchVJ2013VJggVJcgaWcge 8.7 15

197 yaveJâ��“illennialsâ��JvmbracedJuigitalJrdvertisingJasJÇheyJyaveJvmbracedJuigitalJ“ediapYJ2013VJbjVJgfcWghd 15

196 yowJbannerJadsJcanJbeJeffectiveYJ2013VJdcVJbcbWbeb 28

195 ServiceJ ualityVJtustomerJSatisfactionVJPerceivedJãalueJandJsrandJ’oyaltykJrJtriticalJReviewJofJtheJ
’iteratureYJ2013VJ 0

194 tustomerJResponsesJtoJthannelJ“igrationJStrategiesJÇowardJtheJvWthannelYJ2013VJ

193 sibliometricJ“ethodsJinJ“anagementJandJ–rganizationkJrJReviewYJ2013VJ 4
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192 ÇheJStateJ–fJznternetJ“arketingJResearchJRcaafWcabcSYJ2013VJdVJedWgh

191 thinaJznwardJwuzJandJthineseJvxportsJtoJyighWzncomeJtountriesJRyztsSkJrJyistoricalJPerspectiveJ
sasedJonJsibliometricJ“ethodYJ2013VJgVJ

190 ÇheJrelationshipJofJsrandJtommitmentVJsrandJtredibilityVJPerceivedJ ualityVJtustomerJSatisfactionJ
andJbrandJloyaltykJanJempiricalJstudyJonJStyloJshoesYJ2014VJfVJ 2

189 rudienceWsasedJsrandJvquitykJrJResearchJonJâ��çomenQsJÇennisJrssociationJthampionshipsJzstanbulJ
cabdâ��YJ2014VJhVJ

188 ’oyaltykJitsJmanyJsourcesJandJvariationsYJdhWfb 2

187 rttitudinalJandJsehavioralJrspectsJofJ’oyaltyJinJtheJScreenWxolfJzndustryYJ2014VJbfVJbhfWbij 3

186 zfJíouJslogVJçillJÇheyJwollowpJÖsingJ–nlineJ“ediaJtoJSetJtheJrgendaJforJtonsumerJtoncernsJonJ
â��xreenwashedâ��JvnvironmentalJtlaimsYJJournalhofhAdvertisingVJ2014VJedVJbghWbia 4.4 35

185 ’oyaltyJintentionsYJ2014VJgVJcbdWcda 15

184 ÇheJimpactJofJsocialJcuesJandJeffectivenessJinJcheckWinJadvertisingYJ2014VJedVJjieWbaac 10

183 ÇechnologicalJuncertaintykJvxploringJfactorsJinJindianJstartWupsYJ2014VJ 1

182 “ixedJ“ethodJResearchJuesignYJ2014VJ 6

181 srandingJathleteskJvxplorationJandJconceptualizationJofJathleteJbrandJimageYJ2014VJbhVJjhWbag 111

180 YJ2014VJfhVJcWbg 7

179 tustomerJResponsesJtoJthannelJ“igrationJStrategiesJÇowardJtheJvWchannelYJ2014VJciVJcfhWcha 22

178 Ç “JandJbrandWbuildingJbyJthineseJoriginalJbrandJmanufacturerskJimpactJonJbusinessJ
performanceYJ2014VJfcVJicfWieg 21

177 ÇheJmoderatingJeffectJofJindividualJlevelJcollectivistJvaluesJonJbrandJloyaltyYJJournalhofhBusinessh
ResearchVJ2014VJghVJcedhWceeg 8.7 21

176 RelationshipJmarketingJandJitsJimpactJonJcustomerJloyaltyJinJserviceJindustryYJ2014VJdVJhb

175 srandingJandJsrandJvquityJ“odelsYJ2014VJcdhWcga

(2014-2013)
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174 susinessJresearchJinJzndiaYJ2014VJddVJgiWhe 2

173 PersistentJPreferencesJinJ“arketJPlaceJthoiceskJsrandJ’oyaltyVJthoiceJznertiaVJandJSomethingJinJ
setweenYJ2015VJjVJbWic 1

172 rJtontribuiˆ§ˆ£oJdaJProduˆ§ˆ£oJtientˆ›ficaJemJ“arketingJparaJasJtiˆ“nciasJSociaisYJ2015VJbjVJbjhWcca 1

171 StudyJofJRelationshipJbetweenJPersonalityJtongruenceVJsrandJPrestigeVJPerceivesJ ualityJandJ
srandJÇribalismJÇowardsJtonsumerrsJsrandJ’oyaltyJonJ’uxuryJxoodsJinJ“alaysiaYJ2015VJ

170 ruditJresearchkJrJsystematicJliteratureJreviewJofJpublishedJresearchJonJzSzJçebJofJScienceJbetweenJ
caacJandJcabdYJ2015VJjVJbbgWbcg 2

169 tonsumerJsrandJRelationshipsYJ2015VJ 6

168 rJ”ewJtonsumerJsrandJRelationshipsJwrameworkYJ

167 rJ”ewJtonsumerJsrandJRelationshipsJwrameworkYJ2015VJbgfWbjh 8

166  ualityJofJphysicalJsurroundingsJandJserviceJencountersVJairfareVJtrustJandJintentionJduringJtheJ
flightYJ2015VJchVJfifWgah 22

165 –nlineJbehaviourJofJluxuryJfashionJbrandJadvocatesYJ2015VJbjVJdgaWdid 41

164 ÇheJroleJofJbrandsJinJtheJbehaviorJandJpurchaseJdecisionsJofJcompulsiveJversusJnoncompulsiveJ
buyersYJ2015VJejVJcWcb 37

163 zJloveJtoJhateJyoukJ’oyaltyJforJdislikedJbrandsJandJtheJroleJofJnostalgiaYJ2015VJccVJbdgWbfd 20

162 ÇheJrelationshipJbetweenJserviceJqualityVJsatisfactionVJtrustVJvalueVJcommitmentJandJloyaltyJofJ
znternetJserviceJprovidersQJcustomersYJJournalhofhGlobalhScholarshofhMarketinghScienceVJ2015VJcfVJcjfWdbd 2.3 39

161 rdvertisingJinJsocialJnetworkJsitesJâ��JznvestigatingJtheJsocialJinfluenceJofJuserWgeneratedJcontentJonJ
onlineJadvertisingJeffectsYJ2015VJeaVJ 8

160 sibliometricJ“ethodsJinJ“anagementJandJ–rganizationYJ2015VJbiVJecjWehc 1156

159 tonsumerJbrandJrelationshipsJresearchkJrJbibliometricJcitationJmetaWanalysisYJJournalhofhBusinessh
ResearchVJ2015VJgiVJdiaWdja 8.7 201

158 tustomerJloyaltyJinJentertainmentJvenueskJÇheJrealityJÇãJgenreYJJournalhofhBusinesshResearchVJ2015VJ
giVJgbgWgcc 8.7 15

157 tategorizingJconsumerJbehavioralJresponsesJandJartifactJdesignJfeatureskJÇheJcaseJofJonlineJ
advertisingYJ2015VJbhVJfbdWfdc 28
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156 rntecedentsJandJmeasurementJofJbrandJcommitmentJandJbehaviouralJloyaltyYJ2016VJbfVJdcbWddg 8

155 tonsumerssJPurchaseJzntentionsJÇowardsJxlobalJsrandskJPsychologicalJÖnderpinningsYJ2016VJ 1

154 ÇheJrelationshipJbetweenJriskJaversionVJbrandJtrustVJbrandJaffectJandJloyaltyYJ2016VJiVJhiWjh 15

153 ÇheJinfluencesJofJairlineJbrandJcredibilityJonJconsumerJpurchaseJintentionsYJ2016VJffVJbWi 44

152 ÇheJznformationWvconomicsJPerspectiveJonJsrandJvquityYJ2016VJbaVJbWfj 4

151 ÇheJãalueJofJznteractiveJrssignmentsJinJtheJ–nlineJ’earningJvnvironmentYJ2016VJcgVJbfeWbha 7

150 ÇheJimpactJofJbrandJevangelismJonJoppositionalJreferralsJtowardsJaJrivalJbrandYJ2016VJcfVJfdiWfej 46

149 ReturnJonJinteractivitypJÇheJcharacteristicsJandJeffectivenessJofJçebJsitesJduringJtheJcabaJuutchJ
localJelectionsYJ2016VJbdVJdfcWdge 8

148 ÇimeJwillJtellkJmanagingJpostWpurchaseJchangesJinJbrandJattitudeYJ2016VJeeVJhjbWiaf 20

147 PositiveJaffectivityJasJaJpredictorJofJconsumersâ��JpropensityJtoJbeJbrandJloyalYJ2016VJcdVJcbgWcci 7

146 ÇrendsJinJznternationalJStrategicJ“anagementJResearchJwromJcaaaJtoJcabdkJÇextJ“iningJandJ
sibliometricJrnalysesYJ2016VJfgVJdfWgf 34

145 rJretrospectiveJonJtheJstateJofJinternationalJadvertisingJresearchJinJadvertisingVJcommunicationVJ
andJmarketingJjournalskJbjgdâ��cabeYJ2016VJdfVJfeaWfgi 15

144 rdvertisingJinJsocialJmediakJaJreviewJofJempiricalJevidenceYJ2016VJdfVJcggWdaa 144

143 ÇheJinfluenceJofJlifeJsatisfactionJonJnostalgicJadvertisingJandJattitudeJtowardJaJbrandYJ2017VJcdVJebdWech 14

142 SearchingJmostJinfluentialJvariablesJtoJbrandJloyaltyJmeasurementskJrnJexploratoryJstudyYJ2017VJ
gcVJgaaWgce 7

141 sibliometricJanalysisJofJabsorptiveJcapacityYJ2017VJcgVJijgWjah 118

140 KnowledgeJwlowsJsetweenJrdvertisingJandJ–therJuisciplineskJrJSocialJvxchangeJPerspectiveYJ
JournalhofhAdvertisingVJ2017VJegVJdajWddc 4.4 8

139 zntegratingJidentityVJstrategyJandJcommunicationsJforJtrustVJloyaltyJandJcommitmentYJ2017VJfbVJfhcWgae 79

(2017-2016)
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138 znvestigatingJtheJdifferentJcongruenceJeffectsJonJsportsJsponsorJbrandJequityYJ2017VJbiVJbjgWcbb 8

137 rnalysisJofJtheJServiceJuominantJ’ogicJnetworkVJauthorsVJandJarticlesYJ2017VJdhVJbcfWbfc 8

136 rccountingJResearchkJrJsibliometricJrnalysisYJ2017VJchVJhbWbaa 83

135 ÇheJtircularJvconomyJâ��JrJnewJsustainabilityJparadigmpYJ2017VJbedVJhfhWhgi 2263

134 ÇrendsJandJwutureJuirectionsJinJ–nlineJ“arketingJResearchYJ2017VJbgVJbWdb 15

133 RvÇRrtÇvukJÇheJRoleJofJxamificationJinJvnhancingJzntrinsicJ“otivationJtoJÖseJaJ’oyaltyJProgramYJ
2017VJeaVJebWfb 24

132 sibliometricsJofJsocialJmediaJresearchkJrJcoWcitationJandJcoWwordJanalysisYJ2017VJggVJdfWef 178

131 RewardsJthatJundermineJcustomerJloyaltypJrJmotivationalJapproachJtoJloyaltyJprogramsYJ2017VJdeVJiecWifc 22

130 “anagementJsystemJcertificationJbenefitskJwhereJdoJweJstandpYJ2017VJbaVJehg 32

129 ProcessingJcontradictoryJbrandJinformationJfromJadvertisingJandJsocialJmediakJanJapplicationJofJ
theJmultipleWmotiveJheuristicWsystematicJmodelYJ2018VJceVJiabWicc 9

128
yowJdoesJtheJPerceivedJvthicalityJofJtorporateJServicesJsrandsJznfluenceJ’oyaltyJandJPositiveJ
çordWofW“outhpJrnalyzingJtheJRolesJofJvmpathyVJrffectiveJtommitmentVJandJPerceivedJ ualityYJ
2018VJbeiVJhcbWhea

85

127 tonsumerJloyaltyJtowardJsmartphoneJbrandskJÇheJdeterminingJrolesJofJdeliberateJinertiaJandJ
cognitiveJlockWinYJ2018VJffVJiggWihg 13

126 PromotingJyealthyJ“enuJthoicesJinJwastJwoodJRestaurantJrdvertisingkJznfluenceJofJPerceivedJ
srandJyealthinessVJsrandJtommitmentVJandJyealthJtonsciousnessYJ2018VJcdVJdihWdji 7

125 ÇheJRoleJofJtonsumerJrffectJonJãisualJSocialJ”etworkingJSiteskJyowJtonsumersJsuildJsrandJ
RelationshipsYJ2018VJdjVJbhiWbjb 13

124 treditJRiskJResearchkJReviewJandJrgendaYJ2018VJfeVJibbWidf 25

123 uirectJandJindirectJeffectJofJbrandJexperienceJonJtrueJbrandJloyaltykJroleJofJinvolvementYJ2018VJdaVJhcfWhei 19

122 “odelingJbrandJimmunitykJtheJmoderatingJroleJofJgenerationalJcohortJmembershipYJ2018VJcfVJbddWbeg 4

121 thapterJbaJueterminantsJofJtustomersâ��JvngagementJwithJzslamicJsankingYJ2018VJccdWcdh 0
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120 çhyJçeJ”eedJsetterJ“easuresJ–fJResearchJzmpactJinJrdvertisingYJ2018VJfiVJdifWdij 2

119 rJreviewJofJtheJinternationalizationJofJthineseJenterprisesYJ2018VJdfVJfhdWgaf 69

118 ÇwentyJfiveJyearsJofJtheJJournalJofJÇravelJPJÇourismJ“arketingkJaJbibliometricJrankingYJ2018VJdfVJbcabWbccb 63

117 ÇheJfirstJdecadeJofJserviceJdominantJlogicJresearchJWJaJbibliometricJanalysisYJ2018VJbeVJfcd 1

116 torporateJsocialJresponsibilityJsignalingVJevaluationVJidentificationVJandJrevisitJintentionJamongJ
cruiseJcustomersYJ2019VJchVJbgdeWbgeh 11

115 vffectivenessJofJ–nlineJuigitalJ“ediaJrdvertisingJasJrJStrategicJÇoolJforJsuildingJsrandJ
SustainabilitykJvvidenceJfromJw“txsJandJServicesJSectorsJofJPakistanYJ2019VJbbVJdedg 13

114 rJbibliometricJreviewJofJsukukJliteratureYJ2019VJ 42

113 woresightJforJonlineJshoppingJbehaviorkJaJstudyJofJattributionJforJâ��whatJnextJsyndromeâ��YJ2019VJcbVJcifWdbh 19

112 rJuecadeJofJ–nlineJrdvertisingJResearchkJçhatJçeJ’earnedJandJçhatJçeJ”eedJtoJKnowYJJournalh
ofhAdvertisingVJ2019VJeiVJbWbd 4.4 70

111 srandJcommunitiesâ��JrelationalJoutcomesVJthroughJbrandJloveYJ2019VJciVJbfeWbgf 62

110 tonnectingJtheJdotskJaJbibliometricJreviewJofJyabermasianJtheoryJinJpublicJrelationsJresearchYJ2019
VJcdVJeeeWegh 4

109 ÇheJtransformationJofJtheJeWtailingJfieldkJaJbibliometricJanalysisYJ2019VJeiVJbfcWbgi 6

108 SeaportJcompetitivenessJresearchkJtheJpastVJpresentJandJfutureYJ2019VJbbVJfdd 6

107 ÇwentyWfiveJyearsJofJsenchmarkingkJrnJznternationalJJournalJRszJSYJ2019VJchVJhgaWhia 6

106 rdvertisingJinJuigitalJxameskJrJsibliometricJReviewYJ2019VJbjVJcaeWcbi 4

105 ÇheJimpactJofJbrandJpersonalityJonJconsumerJbehaviorkJtheJroleJofJbrandJloveYJ2019VJcdVJdaWeh 27

104 vmpoweringJpoliticalJparticipationJthroughJartificialJintelligenceYJ2018VJegVJdgjWdia 12

103 ÇhirtyWfifthJanniversaryJofJtheJznternationalJJournalJofJyospitalityJ“anagementkJrJbibliometricJ
overviewYJ2019VJhiVJijWbab 46

(2019-2018)
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102 rJbibliometricJresearchJinJtheJtourismVJleisureJandJhospitalityJfieldsYJJournalhofhBusinesshResearchVJ
2019VJbabVJibjWich 8.7 50

101 ÇheJintellectualJstructureJofJcoopetitionkJpastVJpresentJandJfutureYJ2019VJbcVJcWcj 10

100 rJreviewJofJeyeWtrackingJresearchJinJtourismYJ2019VJccVJbceeWbcgb 68

99 uevelopingJsuccessfulJcauseWrelatedJmarketingJcampaignsJthroughJsocialWnetworksJtheJmoderatingJ
roleJofJusersâ��JageYJ2020VJdbVJdhdWdii 5

98 rnJanalysisJofJprocessWtracingJresearchJonJconsumerJdecisionWmakingYJJournalhofhBusinesshResearchVJ
2020VJbbbVJdafWdca 8.7 20

97 seJcongruentJandJzJwillJbeJloyalkJtheJcaseJofJsportJservicesYJ2020VJcdVJcdeWcei 5

96 ’eadingJÖniversitiesJinJÇourismJandJyospitalityJResearchkJrJsibliometricJ–verviewYJ2020VJbecWbfc

95 “odellingJandJSimulationJinJ“anagementJSciencesYJ2020VJ 0

94 torruptionJinJinternationalJbusinesskJrJreviewJandJresearchJagendaYJ2020VJcjVJbabgga 63

93 SovereignJwealthJfundskJPastVJpresentJandJfutureYJInternationalhReviewhofhFinancialhAnalysisVJ2020VJ
ghVJbabebi 6.7 21

92 ÇheJroleJofJinvolvementkJznvestigatingJtheJeffectJofJbrandQsJsocialJmediaJpagesJonJconsumerJ
purchaseJintentionYJ2020VJfdVJbabjhf 38

91 rJbibliometricJanalysisJonJpackagingJresearchkJtowardsJsustainableJandJhealthyJpackagesYJ2020VJ
bcdVJgieWhab 12

90 “appingJcorporateJsocialJresponsibilityJresearchJinJcommunicationkJrJnetworkJandJbibliometricJ
analysisYJ2020VJegVJbabjgd 8

89 vmergingJtrendsJinJtheJliteratureJofJvalueJcoWcreationkJaJbibliometricJanalysisYJ2020VJchVJjibWbaac 23

88 tulturalJintelligenceVJglobalJmindsetVJandJcrossWculturalJcompetencieskJaJsystematicJreviewJusingJ
bibliometricJmethodsYJ2020VJbeVJcba 14

87 “indfulJandJ“indlessJrnthropomorphismkJyowJtoJwacilitateJtonsumerJtomprehensionJÇowardsJ
”ewJProductsYJ2020VJbhVJcafaabg

86 srandJrecallJofJskippableJvsJnonWskippableJadsJinJíouÇubeYJ2020VJeeVJfefWfgc 8

85 znternationalesJ“arketingmanagementYJ2020VJ 1
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84 vxploringJinternalJstakeholdersâ��JemotionalJattachmentJPJcorporateJbrandJperceptionsJthroughJ
corporateJstorytellingJforJbrandingYJ2020VJhVJbibgcfe 6

83 ÇheJeffectJofJbrandsâ��JsocialJnetworkJcontentJqualityJandJinteractivityJonJpurchaseJintentionkJ
vvidenceJfromJJordanYJ2020VJdbdfWdbec 1

82 rllJeyesJonJyoukJÇheJsocialJaudienceJandJhedonicJadaptationYJ2020VJdhVJbffeWbfha 4

81 SocialJsusinessJvnterprisesJasJaJResearchJuomainkJrJsibliometricJrnalysisJandJResearchJuirectionYJ
2020VJbWbf 3

80 ScientificJresearchJinJtheJtourismVJleisureJandJhospitalityJfieldkJaJbibliometricJanalysisYJ2020VJdbVJejeWfai 8

79 rJbibliometricJreviewJofJtakafulJliteratureYJ2020VJgjVJdijWeaf 24

78 torruptionJinJbankskJrJbibliometricJreviewJandJagendaYJ2020VJdfVJbabejj 18

77 rnJinvestigationJintoJcorporateJtrustJandJitsJlinkagesYJJournalhofhBusinesshResearchVJ2020VJbbhVJiagWice 8.7 2

76 ResearchJÇrendsJofJ“arketingkJrJsibliometricJStudyJbjjaâ��cabhYJ2020VJcgVJgheWhad 10

75 rJbibliometricJoutlookJofJtheJmostJcitedJdocumentsJinJbusinessVJmanagementJandJaccountingJinJ
zberoWrmericaYJ2020VJcgVJbWi 12

74 torruptionJinJeconomicskJaJbibliometricJanalysisJandJresearchJagendaYJ2021VJciVJfgfWfhi 7

73 rJcrossJculturalJstudyJofJgenderJdifferencesJinJomnichannelJretailingJcontextsYJ2021VJfiVJbaccgf 11

72 rnJanalysisJofJthematicJstructureJofJresearchJtrendsJinJoccupationalJhealthJandJsafetyJconcerningJ
safetyJcultureJandJenvironmentalJmanagementYJ2021VJcibVJbcfdeg 3

71 uataJminingJprivacyJpreservingkJResearchJagendaYJ2021VJbbVJ 6

70 vvolutionJofJdigitalJmarketingJcommunicationkJsibliometricJanalysisJandJnetworkJvisualizationJfromJ
keyJarticlesYJJournalhofhBusinesshResearchVJ2021VJbdaVJffcWfgd 8.7 17

69 znstitutionalJtomplementaritiesJinJtomparativeJtapitalismkJrJsibliometricJrccountYJ2021VJijhWjbf 0

68 rra¯�t˜–rmaWSorgulamayaJuayal˜–Jˆ�˜�retimeJíˆ¶nelikJrkademikJˆ�al˜–¯�malar˜–nJsibliyometrikJrnaliziJ
RcaaaWcacaSYJ

67 wortyWfiveJyearsJofJcelebrityJcredibilityJandJendorsementJliteraturekJReviewJandJlearningsYJJournalh
ofhBusinesshResearchVJ2021VJbcfVJdjhWebf 8.7 6
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66 vnhancingJresilienceJtoJnegativeJinformationJinJconsumerWbrandJinteractionkJtheJmediatingJroleJofJ
brandJknowledgeJandJinvolvementYJ2021VJaheadWofWprintVJ 10

65 wiftyJyearsJofJinformationJmanagementJresearchkJrJconceptualJstructureJanalysisJusingJstructuralJ
topicJmodelingYJ2021VJfiVJbacdbg 14

64 rJcriticalJreviewJofJinternationalJprintJadvertisementskJevolutionaryJanalysisVJassessmentJandJ
elucidationsVJfromJbjgfJtoJcacaYJ2021VJdiVJiagWidj 0

63 rJbibliometricJreviewJofJtheJçaqfJliteratureYJb 3

62 vmergingJtrendsJinJdigitalJtransformationkJaJbibliometricJanalysisYJ2021VJaheadWofWprintVJ 8

61 SharingWcollaborativeJeconomyJinJtourismkJrJbibliometricJanalysisJandJperspectivesJforJtheJ
postWpandemicJeraYJbdfeibggcbbadfh 3

60 ResearchJandJuevelopmentJJourneyJandJwutureJÇrendsJofJyollowJwiberJ“embranesJforJPurificationJ
rpplicationsJRbjhaWcacaSkJrJsibliometricJrnalysisYJ2021VJbbVJ 3

59 xenderJStereotypeJinJÇoyJrdvertisementsJonJSocialJ”etworkingJSitesYJ2021VJbbVJecacbcc 1

58 suildingJbrandJloyaltyJonJsocialJmediakJtheoriesVJmeasurementsVJantecedentsVJandJconsequencesYJb 0

57  uantitativeJanalysisJofJtheJdevelopmentJofJdigitalJmarketingJfieldkJsibliometricJanalysisJandJ
networkJmappingYJ2021VJbVJbaaabi 4

56 rdvertisingJ“ediaJSelectionJwrameworkJÖsingJwuzzyJãzK–RJrpproachkJrJtaseJofJ”ewJznsuranceJ
ProductYJ2021VJhddWhea

55 –nlineWKommunikationJundJçerbungYJ2010VJedeWega 10

54 rnJzntegratedJReviewJofJtheJvfficacyJofJznternetJrdvertisingkJtoncreteJrpproachesJtoJtheJsannerJ
rdJwormatJandJtheJtontextJofJSocialJ”etworksYJ2014VJfcdWfge 1

53 ÇheJPerceivedJznteractivityJofJÇopJxlobalJsrandJçebsitesJandJitsJueterminantsYJ2010VJcbhWcdd 3

52 t–ãzuWbjJPandemiJuˆ¶nemindeJPazarlamaJ’iteratˆ…rˆ…ndekiJv˜�ilimlerkJsibliyometrikJrnalizleJsirJ
˜°ncelemeYJ2020VJbgVJbWb 3

51 sigJdataJinJmarketingJliteratureYJ2019VJbVJbfWce 1

50 t–”SÖ“vRJz”ã–’ãv“v”ÇJrSJrJt–ãrRzr”ÇJvwwvtÇJz”JRvÇyz”Kz”xJÇyvJrwwvtÇzãvWt–x”zÇzãvJ
Rv’rÇz–”SyzPJz”JruãvRÇzSz”xJvwwvtÇzãv”vSSYJ2019VJcaVJcaiWcce 4

49 tolorJinJwebJbannerJadvertisingkJÇheJinfluenceJofJanalogousJandJcomplementaryJcolorsJonJattitudeJ
andJpurchaseJintentionYJ2021VJfaVJbabbaa 4
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48 t–ãzuWbjJKonuluJ“edyaJveJ˜°leti¯�imJˆ�al˜–¯�malar˜–n˜–nJsibliyometrikJProfiliYJSelˆ�ukhˆ�n˜°vers˜°tes˜°h˜°let˜°¯�˜°mh
Fakˆ�ltes˜°hAkadem˜°khDerg˜°s˜°VJ 2.5 0

47 PlacingJtrisisJ“anagementJResearchJinJtontextJkJrnJrnalysisJandJaJtallJforJtheJStateJofJtrisisJ
“anagementJResearchJinJPublicJRelationsYJ2011VJbfVJbeeWbhf 1

46 ÇheJStateJofJznternetJ“arketingJResearchJRcaafWcabcSYJ2015VJcicWdaf 1

45 çirkungJinnovativerJ–nlinewerbungYJ2016VJdcbWdfc 4

44 znternationalesJKommunikationsmanagementYJ2016VJdgfWecg

43
rnJzntegrativeJ–bservationJofJtheJvffectivenessJofJznteractivitykJrpplicationJofJtheJ“etaWanalysisJ
forJResearchJinJrdvertisingJandJitsJRelevantJrreasYJThehKoreanhJournalhofhConsumerhandhAdvertisingh
PsychologyVJ2017VJbiVJhahWhdi

0.7

42 –nlineWKommunikationJundJçerbungYJ2018VJbWch

41 –nlineWKommunikationJundJçerbungYJ2019VJehjWfaf 2

40 ÇourismJresearchkJrJbibliometricJandJcountryJanalysisYJJournalhofhIntelligenthandhFuzzyhSystemsVJ2020
VJdiVJffgfWffhh 1.6 1

39 ÇheJtircularJvconomyJofJPlasticsYJAdvanceshinhFinancevhAccountingvhandhEconomicsVJ2020VJchgWdab 0.3

38 znternationalesJKommunikationsmanagementYJ2020VJdhhWedh

37 ÇheJzmpactJofJtheJt–ãzuWbjJPandemicJonJtommunicationJStudieskJsibliometricJrnalysisYJSelˆ�ukh
ˆ�n˜°vers˜°tes˜°h˜°let˜°¯�˜°mhFakˆ�ltes˜°hAkadem˜°khDerg˜°s˜°VJ 2.5

36 ProductJPlacementJsibliometricJStudykJxenericJJournalsJãersusJSpecificWtommunicationJJournalsYJ
InternationalhJournalhofhBusinesshCommunicationVJcdcjeiiecbbaffi 1.5

35 SocialJcommerceJWJrJsibliometricJrnalysisJandJwutureJResearchJuirectionsYJJournalhofhGlobalh
InformationhManagementVJ2021VJcjVJaWa 1.9 2

34 PastVJpresentVJandJfutureJofJcustomerJengagementYJJournalhofhBusinesshResearchVJ2021VJ 8.7 22

33 rJsibliometricJrnalysisJofJwintechJÇrendsJandJuigitalJwinanceYJFrontiershinhEnvironmentalhScienceVJ
2022VJjVJ 4.8 2

32 ÇheJRoleJofJSocialJ“ediaJinJtreativityJ“anagementJinJrdvertisingJrgenciesYJInternationalhJournalhofh
EwServiceshandhMobilehApplicationsVJ2022VJbeVJaWa 1.1 1

31 rJbibliometricJreviewJofJfinancialJmarketJintegrationJliteratureYJInternationalhReviewhofhFinancialh
AnalysisVJ2022VJiaVJbacadf 6.7 3
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30 ÇheJJournalJofJrdvertisingâ��sJwirstJfaJíearsYJJournalhofhAdvertisingVJbWbh 4.4 2

29 ÇheJimpactJofJinteractiveJadvertisingJonJconsumerJengagementVJrecallVJandJunderstandingkJrJ
scopingJsystematicJreviewJforJinformingJregulatoryJscienceYYJPLoShONEVJ2022VJbhVJeacgdddj 3.7

28 RetrospectiveJãiewJandJÇhematicJrnalysisJofJsusinessWtoWsusinessJRelationshipsJthroughJ
sibliometricJrnalysisYJJournalhofhBusinesswtowBusinesshMarketingVJ2022VJcjVJbjWec 2.3 4

27 ÇheJJournalJofJrdvertisingâ��sJProductionJandJuisseminationJofJrdvertisingJKnowledgekJrJfathJ
rnniversaryJtommemorativeJReviewYJJournalhofhAdvertisingVJbWdf 4.4 5

26 winancialJuevelopmentJandJShadowJvconomykJrJsibliometricJrnalysisJÖsingJtheJScopusJuatabaseJ
Rbjifâ��cacbSYJJournalhofhthehKnowledgehEconomyVJb 1.3 0

25 ÇheJStateJofJrrtificialJzntelligenceJinJ“arketingJçithJuirectionsJforJwutureJResearchYJInternationalh
JournalhofhBusinesshIntelligencehResearchVJ2021VJbcVJbWcg 0.6

24 ÇheJÇechnologicalJzmpactJinJwinancekJrJsibliometricJStudyJofJwintechJResearchYJEurasianhStudieshinh
BusinesshandhEconomicsVJ2022VJbjdWcaj 0.2 1

23 ReferenceJpriceJresearchJinJmarketingkJaJbibliometricJanalysisYJMarketinghIntelligencehandhPlanningVJ
2022VJaheadWofWprintVJ 3.2 0

22 “appingJtheJmostJcompetitiveJjournalsJinJadvertisingJresearchYJrJbibliometricJanalysisJinJaJcfWyearJ
periodYJJournalhofhGlobalhScholarshofhMarketinghScienceVJbWdd 2.3

21 rJsibliometricJrnalysisJofJJournalJofJRelationshipJ“arketingJRcaacâ��cabjSYJJournalhofhRelationshiph
MarketingVJbWci 2.2

20 rJsibliometricJandJãisualizationJrnalysisJofJyumanJtapitalJandJSustainabilityYJVisionVJajhccgcjccbbafh 0.9

19 çhatJhaveJbeenJhighlyJpointedJinJbreadJandJsourdoughJresearcheskJusingJbibliometricJanalysisJasJaJ
powerfulJtoolYJ

18 rJsibliometricJrnalysisJofJtheJScientificJResearchJonJrrtisanalJandJSmallWScaleJ“iningYJInternationalh
JournalhofhEnvironmentalhResearchhandhPublichHealthVJ2022VJbjVJibfg 4.6 0

17 rdvertisingJexpenditureJandJstockJperformancekJrJbibliometricJanalysisYJ2022VJbadcid 0

16 ÖncoveringJtheJvffectJofJvuropeanJPolicyW“akingJznitiativesJinJrddressingJ”utritionWRelatedJzssueskJ
rJSystematicJ’iteratureJReviewJandJsibliometricJrnalysisJonJwrontWofWPackJ’abelsYJ2022VJbeVJdecd 0

15 “ergersJandJacquisitionsJresearchJWJrJbibliometricJanalysisYJ2022VJ 0

14 tustomerJvxperienceJinJSocialJtommercekJÇhematicJandJzntellectualJStructureJ“appingJÖsingJ
sibliometricJrnalysisYJbWcf 0

13 RoleJofJartificialJintelligenceJinJmarketingJstrategiesJandJperformanceYJ 0
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12 sigJdataJandJcreditJriskJassessmentkJaJbibliometricJreviewVJcurrentJstreamsVJandJdirectionsJforJ
futureJresearchYJ2022VJbaVJ 0

11 ÇheJdevelopmentJofJdigitalJpaymentsJâ��JpastVJpresentVJandJfutureJâ��JfromJtheJliteratureYJ2022VJbabiff 0

10 rJbibliometricJanalysisJofJtheJfirstJcaJyearsJofJtheJJournalJofJtorporateJRealJvstateYJ 2

9 sankingJserviceJqualityJliteraturekJaJbibliometricJreviewJandJfutureJresearchJagendaYJ 0

8 ãalueJcoWcreationJinJbusinessWtoWbusinessJcontextkJrJbibliometricJanalysisJusingJyisttiteJandJã–SJ
viewerYJbdVJ 0

7 rrtificialJintelligenceJandJcorporateJinnovationkJrJreviewJandJresearchJagendaYJ2023VJbiiVJbcccge 1

6 woodJçasteJPamplJSustainabilityJÇhroughJrJ’ensJofJsibliometricJReviewkJrJStepJÇowardsJrchievingJ
SuxJcadaYJ2022VJ 0

5 rJbibliometricJanalysisJofJrelationshipJmanagementJasJaJscholarlyJfieldJfromJbjjhJtoJcaccYJ2023VJejVJbaccig 0

4 SelfWregulationJversusJgovernmentJoversightkJauditJfeesJresearchYJ2023VJefVJdeaWdgd 0

3 –utWofWhomeJadvertisingkJaJbibliometricJreviewYJbWdf 0

2 ãirtualJrealityJinJdigitalJmarketingkJresearchJagendaJbasedJon´ bibliometricJreflectionYJ 0

1 PopulationJageingJandJentrepreneurshipJunderJa´ regionalJperspectiveYJr´ bibliometricJandJcontentJ
analysisYJ 0
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