
The Benefits of Facebook â€œFriends:â€• Social Capital and College Studentsâ€™ Use of Online
Social Network Sites

Journal of Computer-Mediated Communication

12, 1143-1168

DOI: 10.1111/j.1083-6101.2007.00367.x

Citation Report



Citation Report

2

# Article IF Citations

1 Developing the "right" breakthrough product/service: an umbrella methodology - Part A. International
Journal of Technology Management, 1999, 17, 544. 0.2 13

2 The harmonisation of gas dispersion modelling for industrial applications: a few thoughts for the
future. International Journal of Environment and Pollution, 2000, 14, 1. 0.2 16

3 The logic of a command methodology: decision conferencing reconceptualised. International Journal
of Management and Decision Making, 2000, 1, 2. 0.1 2

4 The influence of diesel fuel composition on gaseous and particulate emissions. International Journal
of Vehicle Design, 2001, 27, 10. 0.1 2

5 Social Network Sites: Definition, History, and Scholarship. Journal of Computer-Mediated
Communication, 2007, 13, 210-230. 1.7 9,121

6 Signals in Social Supernets. Journal of Computer-Mediated Communication, 2007, 13, 231-251. 1.7 499

7 Whose Space? Differences Among Users and Non-Users of Social Network Sites. Journal of
Computer-Mediated Communication, 2007, 13, 276-297. 1.7 788

8 <i>Cying</i>for Me,<i>Cying</i>for Us: Relational Dialectics in a Korean Social Network Site. Journal
of Computer-Mediated Communication, 2007, 13, 298-318. 1.7 114

9 Mobile Social Networks and Social Practice: A Case Study of Dodgeball. Journal of Computer-Mediated
Communication, 2007, 13, 341-360. 1.7 219

10 Publicly Private and Privately Public: Social Networking on YouTube. Journal of Computer-Mediated
Communication, 2007, 13, 361-380. 1.7 526

11 Tastes, ties, and time: A new social network dataset using Facebook.com. Social Networks, 2008, 30,
330-342. 1.3 734

12 Social networking: Communication revolution or evolution?. Bell Labs Technical Journal, 0, 13, 13-17. 0.7 92

13 Online Persuasion in Facebook and Mixi: A Cross-Cultural Comparison. Lecture Notes in Computer
Science, 2008, , 35-46. 1.0 54

14 The Role of Friendsâ€™ Appearance and Behavior on Evaluations of Individuals on Facebook: Are We
Known by the Company We Keep?. Human Communication Research, 0, 34, 28-49. 1.9 569

15 Too Much of a Good Thing? The Relationship Between Number of Friends and Interpersonal
Impressions on Facebook. Journal of Computer-Mediated Communication, 2008, 13, 531-549. 1.7 545

16
Explaining the Relationship between Internet Use and Interpersonal Trust: Taking into Account
Motivation and Information Overload. Journal of Computer-Mediated Communication, 2008, 13,
550-568.

1.7 97

17 Arab Americansâ€™ Motives for Using the Internet as a Functional Media Alternative and Their
Perceptions of U.S. Public Opinion. Journal of Computer-Mediated Communication, 2008, 13, 618-657. 1.7 19

18 Multimodal Computer-Mediated Communication and Social Support among Older Chinese Internet
Users. Journal of Computer-Mediated Communication, 2008, 13, 728-750. 1.7 137



3

Citation Report

# Article IF Citations

19

The Faces of Facebookers: Investigating Social Enhancement and Social Compensation Hypotheses;
Predicting Facebookâ„¢ and Offline Popularity from Sociability and Self-Esteem, and Mapping the
Meanings of Popularity with Semantic Networks. Journal of Computer-Mediated Communication, 2008,
14, 1-34.

1.7 449

20 The Taste for Privacy: An Analysis of College Student Privacy Settings in an Online Social Network.
Journal of Computer-Mediated Communication, 2008, 14, 79-100. 1.7 449

21 Social capital, self-esteem, and use of online social network sites: A longitudinal analysis. Journal of
Applied Developmental Psychology, 2008, 29, 434-445. 0.8 1,416

22 Online and offline social networks: Use of social networking sites by emerging adults. Journal of
Applied Developmental Psychology, 2008, 29, 420-433. 0.8 907

23 Facebook as a social search engine and the implications for libraries in the twentyâ€•first century.
Library Hi Tech, 2008, 26, 540-556. 3.7 39

24 The network in the garden. , 2008, , . 93

25 Changes in use and perception of facebook. , 2008, , . 265

26 GROOMING, GOSSIP, FACEBOOK AND MYSPACE. Information, Communication and Society, 2008, 11,
544-564. 2.6 369

28 Can You See Me Now? Audience and Disclosure Regulation in Online Social Network Sites. Bulletin of
Science, Technology and Society, 2008, 28, 20-36. 1.1 565

29 The female vampire community and online social networks: Virtual celebrity and mini communities:
Initial thoughts. International Journal of Media and Cultural Politics, 2008, 4, 254-258. 0.3 9

30 PRODUCTIVITY AND PLAY IN ORGANIZATIONS: EXECUTIVE PERSPECTIVES ON THE REAL-WORLD
ORGANIZATIONAL VALUE OF IMMERSIVE VIRTUAL ENVIRONMENTS. Artifact, 2008, 2, 69-81. 0.1 4

31 Antecedents and Consequences of Online Social Networking Behavior: The Case of Facebook. Journal
of Website Promotion, 2008, 3, 62-83. 0.1 107

32 Commentary and Criticism. Feminist Media Studies, 2008, 8, 197-223. 1.4 13

33 Urban entrepreneurs, ICTs, and emerging theories: a new direction for development communication1.
Asian Journal of Communication, 2008, 18, 304-317. 0.6 12

34 The Relationship Between Unwillingness-to-Communicate and Studentsâ€™ Facebook Use. Journal of
Media Psychology, 2008, 20, 67-75. 0.7 354

35 Exploring the facebook experience. , 2008, , . 90

36 Use and reuse of shared lists as a social content type. , 2008, , . 28

37 The emergence of online widescale interaction in unexpected events. , 2008, , . 85



4

Citation Report

# Article IF Citations

38 Being online, living offline. , 2008, , . 30

39 Personal homepage construction as an expression of social development.. Developmental Psychology,
2008, 44, 496-506. 1.2 73

40 Post-Secondary Students' Purposes For Blogging. International Review of Research in Open and
Distance Learning, 2008, 9, . 1.0 19

41 A Comparison of On and Offline Networks through the Facebook API. SSRN Electronic Journal, 2008, , . 0.4 10

42 Editorial - Standing by Ponds. International Review of Research in Open and Distance Learning, 2008, 9,
. 1.0 1

43 Improving the knowledge exchange landscape in the Cape Flats, a developing community in South
Africa. South African Journal of Information Management, 2009, 11, . 0.5 3

44 MotivaciÃ³n, consumo y apreciaciones de Facebook por parte de jÃ³venes universitarios: El caso de la
Red UCSC Chile. Ultima DÃ‰cada, 2009, 17, . 0.0 0

45 Strategies and Resources for Conducting Online Counseling. Journal of Professional Counseling
Practice Theory & Research, 2009, 37, 1-20. 0.5 12

46 Searching for Media Complementarity: Use of Social Network Sites and Other Online Media for
Campaign Information Among Young Adults. SSRN Electronic Journal, 2009, , . 0.4 3

47 Faceworking: exploring students' educationâ€•related use of <i>Facebook</i>. Learning, Media and
Technology, 2009, 34, 157-174. 2.1 572

48 Exploring Qualitative Sharing Practices of Social Metadata: Expanding the Attention Economy.
Information Society, 2009, 25, 60-72. 1.7 24

49 The Adoption of Social Networking Services. , 2009, , . 0

50 Online Social Networks - An interface requirements analysis. , 2009, , . 3

51 TUNES THAT BIND?. Information, Communication and Society, 2009, 12, 408-427. 2.6 110

52 Impact of the use of Facebook amongst students of high school age with Social, Emotional and
Behavioural Difficulties (SEBD). , 2009, , . 13

55 Politicizing connectivity: beyond the biopolitics of information technology in international
relations. Cambridge Review of International Affairs, 2009, 22, 607-623. 1.2 14

56 LOCAL MUSICIANS BUILDING GLOBAL AUDIENCES. Information, Communication and Society, 2009, 12,
469-487. 2.6 16

57 Brand Community Management. , 2009, , . 1



5

Citation Report

# Article IF Citations

58 Hometown websites. , 2009, , . 6

59 Social interaction online. , 2009, , . 2

60 UsingFacebookto improve communication in undergraduate software development teams. Computer
Science Education, 2009, 19, 273-292. 2.7 32

61 ePsychology. , 2009, , . 8

62 Emotional experience on facebook site. , 2009, , . 18

63 Intercultural engagement in the arabian gulf region. , 2009, , . 0

64 Social mediating technologies. , 2009, , . 3

65 â€œHey You! Just Stopping By to Say Hi!â€•: Communicating With Friends and Family on MySpace. Marriage
and Family Review, 2009, 45, 677-696. 0.7 12

67 wConnect. , 2009, , . 8

68 The problem of conflicting social spheres. , 2009, , . 103

69 Facebook Usage as a Predictor of Retention at a Private 4-Year Institution. The Journal of College
Student Retention: Researchory and Practice, 2009, 11, 311-322. 0.9 26

70 Visioning and Engineering the Knowledge Society. A Web Science Perspective. Lecture Notes in
Computer Science, 2009, , . 1.0 7

71 Vocal Hygiene Perceptions of Experienced and Preservice Music Teachers. Journal of Music Teacher
Education, 2009, 18, 74-88. 0.4 7

72 Bowling Online, Not Alone: Online Social Capital and Political Participation in Singapore. Journal of
Computer-Mediated Communication, 2009, 14, 414-433. 1.7 73

73 Online Communication and Adolescent Social Ties: Who benefits more from Internet use?. Journal of
Computer-Mediated Communication, 2009, 14, 509-531. 1.7 214

74 Is There Social Capital in a Social Network Site?: Facebook Use and College Students' Life Satisfaction,
Trust, and Participation. Journal of Computer-Mediated Communication, 2009, 14, 875-901. 1.7 1,580

75 Facebook and Online Privacy: Attitudes, Behaviors, and Unintended Consequences. Journal of
Computer-Mediated Communication, 2009, 15, 83-108. 1.7 889

76 Ethno-Racial Identity Displays on Facebook. Journal of Computer-Mediated Communication, 2009, 15,
158-188. 1.7 147



6

Citation Report

# Article IF Citations

77 Consequences of media and Internet use for offline and online network capital and well-being. A
causal model approach. Journal of Computer-Mediated Communication, 2009, 15, 189-210. 1.7 108

78 College students' social networking experiences on Facebook. Journal of Applied Developmental
Psychology, 2009, 30, 227-238. 0.8 1,398

79 Co-creation and user-generated contentâ€“elderly peopleâ€™s user requirements. Computers in Human
Behavior, 2009, 25, 655-678. 5.1 97

80 Personality and motivations associated with Facebook use. Computers in Human Behavior, 2009, 25,
578-586. 5.1 1,274

81 Social networking technologies as vehicles of support for women in learning communities. New
Directions for Adult and Continuing Education, 2009, 2009, 63-71. 0.5 7

82 Homophily in MySpace. Journal of the Association for Information Science and Technology, 2009, 60,
219-231. 2.6 122

83 Public dialogs in social network sites: What is their purpose?. Journal of the Association for
Information Science and Technology, 2010, 61, 392-404. 2.6 11

84 Analysis of participation in an online photoâ€•sharing community: A multidimensional perspective.
Journal of the Association for Information Science and Technology, 2010, 61, 555-566. 2.6 91

85 Web 2.0 Social Networks: The Role of Trust. Journal of Business Ethics, 2009, 90, 505-522. 3.7 114

87 Privacy concerns and identity in online social networks. Identity in the Information Society, 2009, 2,
39-63. 0.8 161

88 Exploring variation in active network size: Constraints and ego characteristics. Social Networks,
2009, 31, 138-146. 1.3 362

89 Why People Use Social Networking Sites. Lecture Notes in Computer Science, 2009, , 143-152. 1.0 177

90 Is There a Role for Social Networking Sites in Education?. IFIP Advances in Information and
Communication Technology, 2009, , 321-330. 0.5 10

91 The (Potential) Benefits of Campaigning via Social Network Sites. Journal of Computer-Mediated
Communication, 2009, 14, 221-243. 1.7 175

92 Learning, Teaching, and Scholarship in a Digital Age. Educational Researcher, 2009, 38, 246-259. 3.3 750

93 On geo-social network services. , 2009, , . 4

94 On being liked on the web and in the â€œreal worldâ€•: Consistency in first impressions across personal
webpages and spontaneous behavior. Journal of Experimental Social Psychology, 2009, 45, 573-576. 1.3 98

96 More Information than You Ever Wanted: Does Facebook Bring Out the Green-Eyed Monster of
Jealousy?. Cyberpsychology, Behavior and Social Networking, 2009, 12, 441-444. 2.2 385



7

Citation Report

# Article IF Citations

97 The Influence of Shyness on the Use of Facebook in an Undergraduate Sample. Cyberpsychology,
Behavior and Social Networking, 2009, 12, 337-340. 2.2 213

98 E-professionalism: a new paradigm for a digital age. Currents in Pharmacy Teaching and Learning, 2009,
1, 66-70. 0.4 110

99 Chapter 2 Social Network Sites. Advances in Computers, 2009, 76, 19-73. 1.2 39

100 Realizing the Social Internet? Online Social Networking Meets Offline Civic Engagement. Journal of
Information Technology and Politics, 2009, 6, 197-215. 1.8 184

101 Archiving the self? Facebook as biography of social and relational memory. Journal of Information
Communication and Ethics in Society, 2009, 7, 25-38. 1.0 37

102 Older Adolescents' Motivations for Social Network Site Use: The Influence of Gender, Group Identity,
and Collective Self-Esteem. Cyberpsychology, Behavior and Social Networking, 2009, 12, 209-213. 2.2 534

103 A Literature Review of Privacy Research on Social Network Sites. , 2009, , . 28

104 Towards a concept for inclusion of social network information as context information. , 2009, , . 3

105 Using online social networking for teaching and learning: Facebook use at the University of Cape
Town. Communicatio, 2009, 35, 185-200. 0.2 291

106 Bowling online. , 2009, , . 191

107 Social capital, social network and identity bonds. , 2009, , . 20

108 Measuring Sense of Community in Groups that Use Social Networking Sites to Promote Collaboration.
, 2009, , . 2

109 Feed me. , 2009, , . 279

110 Online social networks and wellbeing. Lancet, The, 2009, 374, 514. 6.3 1

111 Consequential Strangers and Peripheral Ties: The Importance of Unimportant Relationships. Journal of
Family Theory and Review, 2009, 1, 69-86. 1.2 87

113 Web 2.0 and Pharmacy Education. American Journal of Pharmaceutical Education, 2009, 73, 120. 0.7 73

114 Internet and well-being. , 2009, , 34-76. 14

115 Collective privacy management in social networks. , 2009, , . 160



8

Citation Report

# Article IF Citations

116 Patterns of online networking for women's career development. Gender in Management, 2009, 24,
92-111. 1.1 14

117 Affordances of Facebook for learning. International Journal of Continuing Engineering Education
and Life-Long Learning, 2009, 19, 247. 0.1 32

118 Identity under Construction. Journal of Children and Media, 2010, 4, 435-450. 1.0 9

119 Information exchange and information disclosure in social networking web sites. Learning
Organization, 2010, 17, 479-490. 0.7 23

120 Exploring the use of social software by master of library and information science students. Library
Review, 2010, 59, 117-131. 1.5 30

121 A diffusion model for measuring electronic community growth and value. Journal of Targeting,
Measurement and Analysis for Marketing, 2010, 18, 33-47. 0.4 3

122 Popular Knowledge and Performances of the Self in Distributed Networks: Social Media after Black
Saturday. Media International Australia, 2010, 137, 144-153. 1.6 6

123 The credibility of digital identity information on the social web. , 2010, , . 11

125 Adolescent peer relationships and behavior problems predict young adultsâ€™ communication on social
networking websites.. Developmental Psychology, 2010, 46, 46-56. 1.2 110

126 Real and perceived attitude agreement in social networks.. Journal of Personality and Social
Psychology, 2010, 99, 611-621. 2.6 157

127 Understanding Professional Athletesâ€™ Use of Twitter: A Content Analysis of Athlete Tweets.
International Journal of Sport Communication, 2010, 3, 454-471. 0.4 263

128 Social Networking Sites in Thailand: motives and predictors of university students' behaviours.
International Journal of Innovation and Learning, 2010, 8, 427. 0.4 7

129 Using social networks as a promotional tool for higher education institutions. International Journal
of Technology Marketing, 2010, 5, 303. 0.1 3

130 Bridging and bonding in social network sites &amp;ndash; investigating family-based capital.
International Journal of Web Based Communities, 2010, 6, 231. 0.2 39

131 The role of color-blind racial attitudes in reactions to racial discrimination on social network sites..
Journal of Diversity in Higher Education, 2010, 3, 1-13. 1.7 94

132 Cultural differences, experience with social networks and the nature of â€œtrue commitmentâ€• in
Facebook. International Journal of Human Computer Studies, 2010, 68, 719-728. 3.7 197

133 Privacy policies for shared content in social network sites. VLDB Journal, 2010, 19, 777-796. 2.7 73

136 Social networking technology and the virtues. Ethics and Information Technology, 2010, 12, 157-170. 2.3 94



9

Citation Report

# Article IF Citations

137
Show me your friends and I will tell you what type of person you are: How one's profile, number of
friends, and type of friends influence impression formation on social network sites. Journal of
Computer-Mediated Communication, 2010, 15, 314-335.

1.7 273

138 Online public relations: The adoption process and innovation challenge, a Greek example. Public
Relations Review, 2010, 36, 222-229. 1.9 38

139 Comparing the structure of virtual entrepreneur networks with business effectiveness. Procedia,
Social and Behavioral Sciences, 2010, 2, 6483-6496. 0.5 7

140 The use of social networks in educational computer-game based foreign language learning. Procedia,
Social and Behavioral Sciences, 2010, 9, 1497-1503. 0.5 37

141 An empirical study of the factors affecting social network service use. Computers in Human Behavior,
2010, 26, 254-263. 5.1 563

142 Who interacts on the Web?: The intersection of usersâ€™ personality and social media use. Computers in
Human Behavior, 2010, 26, 247-253. 5.1 1,379

143 Face off: Implications of visual cues on initiating friendship on Facebook. Computers in Human
Behavior, 2010, 26, 226-234. 5.1 172

144 All about me: Disclosure in online social networking profiles: The case of FACEBOOK. Computers in
Human Behavior, 2010, 26, 406-418. 5.1 339

145 Understanding factors affecting perceived sociability of social software. Computers in Human
Behavior, 2010, 26, 1846-1861. 5.1 61

146 social network sites: a starting point for career development practitioners. Journal of Employment
Counseling, 2010, 47, 38-48. 0.8 9

147 Potential of social networking sites for distance education student engagement. New Directions for
Community Colleges, 2010, 2010, 67-77. 0.3 23

148 Disambiguating identity web references using Web 2.0 data and semantics. Web Semantics, 2010, 8,
125-142. 2.2 3

149 Who's Posting Facebook <i>Faux Pas</i>? A Crossâ€•Cultural Examination of Personality Differences.
International Journal of Selection and Assessment, 2010, 18, 174-186. 1.7 126

150 An Evaluation of Two Characterizations of the Relationships Between Problematic Internet Use, Time
Spent Using the Internet, and Psychosocial Problems. Human Communication Research, 0, 36, 512-545. 1.9 110

151 Dimensions of Leadership and Social Influence in Online Communities. Human Communication
Research, 0, 36, 593-617. 1.9 247

152 International Relations 2.0: The Implications of New Media for an Old Profession1. International
Studies Perspectives, 0, 11, 255-272. 0.8 32

153 The strengths, weaknesses, opportunities and threats of using social software in higher and further
education teaching and learning. Journal of Computer Assisted Learning, 2010, 26, 159-174. 3.3 203

154 On the Rapid Rise of Social Networking Sites: New Findings and Policy Implications. Children and
Society, 2010, 24, 75-83. 1.0 275



10

Citation Report

# Article IF Citations

155 The Social Life of Wireless Urban Spaces: Internet Use, Social Networks, and the Public Realm. Journal
of Communication, 2010, 60, 701-722. 2.1 112

156 A Cross-Cultural Examination of Student Attitudes and Gender Differences in Facebook Profile
Content. International Journal of Virtual Communities and Social Networking, 2010, 2, 11-31. 0.2 12

159 Structure and Evolution of Scientific Collaboration Networks in a Modern Research Collaboratory.
SSRN Electronic Journal, 0, , . 0.4 5

160 Impacts of Learning Management System on Learner Autonomy in EFL Learning. International Education
Studies, 2010, 3, . 0.3 9

161 The social life of wireless Urban spaces. Contexts, 2010, 9, 52-57. 0.2 5

162 The Power of Alumni Networks - Success of Startup Companies Correlates with Online Social
Network Structure of its Founders. SSRN Electronic Journal, 0, , . 0.4 9

164 Online social networking: redefining the human web. Journal of Hospitality and Tourism Technology,
2010, 1, 68-82. 2.5 134

165 Social capital and self-presentation on social networking sites: a comparative study of Chinese and
American young generations. Chinese Journal of Communication, 2010, 3, 402-420. 1.3 86

166 Constructing masculinity on a social networking site. Young, 2010, 18, 403-425. 1.3 65

167 The Social Network Classroom. Communications in Computer and Information Science, 2010, , 517-524. 0.4 4

168 Usability Evaluation of Two Social Networking Sites. Proceedings of the Human Factors and
Ergonomics Society, 2010, 54, 1421-1424. 0.2 5

169 Rethinking location sharing. , 2010, , . 102

170 â€˜Piling on layers of understandingâ€™: the use of connective ethnography for the study of (online) work
practices. New Media and Society, 2010, 12, 1045-1063. 3.1 32

173 The Relationship between Traditional Mass Media and â€œSocial Mediaâ€•: Reality Television as a Model for
Social Network Site Behavior. Journal of Broadcasting and Electronic Media, 2010, 54, 508-525. 0.8 90

175 â€˜I Link, Therefore I Amâ€™: Network Literacy as a Core Digital Literacy. E-Learning and Digital Media, 2010, 7,
346-354. 1.5 20

176 The computer-mediated communication (CMC) classroom: a challenge of medium, presence,
interaction, identity, and relationship. Communication Education, 2010, 59, 497-523. 0.7 40

177 'Would You Be My Friend?' - Creating a Mobile Friend Network with 'Hot in the City'. , 2010, , . 8

178 Older Adults in an Aging Society and Social Computing: A Research Agenda. International Journal of
Human-Computer Interaction, 2010, 26, 1122-1146. 3.3 24



11

Citation Report

# Article IF Citations

179 Harnessing Recommendations from Weakly Linked Neighbors in Reputation-Based Trust Formation. ,
2010, , . 0

180 Detecting professional versus personal closeness using an enterprise social network site. , 2010, , . 84

181 Web-traveler policies for content on social networks. , 2010, , . 0

182 Leveraging Social Networks to Embed Trust in Rideshare Programs. , 2010, , . 38

183 Technology Enhanced Learning. Quality of Teaching and Educational Reform. Communications in
Computer and Information Science, 2010, , . 0.4 4

184 An Analysis of Self-Construals, Motivations, Facebook Use, and User Satisfaction. International
Journal of Human-Computer Interaction, 2010, 26, 1077-1099. 3.3 142

185 The Lived Meanings of Chinese Social Network Sites (SNSs) among Urban White-Collar Professionals.
Journal of Interactive Advertising, 2010, 11, 11-26. 3.0 17

186 Differences among university students and faculties in social networking site perception and use.
Electronic Library, 2010, 28, 417-431. 0.8 52

187 TellUsWho: Guided Social Network Data Collection. , 2010, , . 8

188 The Associations among Computer-Mediated Communication, Relationships, and Well-being.
Cyberpsychology, Behavior, and Social Networking, 2010, 13, 299-306. 2.1 86

190 Microblogging during two natural hazards events. , 2010, , . 869

192 Correlates of Consumer Trust in Online Health Information: Findings From the Health Information
National Trends Survey. Journal of Health Communication, 2010, 16, 34-49. 1.2 68

194 Won't You Be My (Political) Friend? The Changing Face(book) of Socio-Political Contestation in
Malaysia. Canadian Journal of Development Studies, 2010, 30, 421-440. 1.7 16

195 Mobile collaboration. Data Base for Advances in Information Systems, 2010, 41, 9-24. 1.1 7

196 E-Government and Civic Engagement: How is Citizens' Use of City Web Sites Related with Civic
Involvement and Political Behaviors?. Journal of Broadcasting and Electronic Media, 2010, 54, 443-462. 0.8 39

197 Participation of youth in social networking sites in India. International Journal of Business
Innovation and Research, 2010, 4, 358. 0.1 5

198 Authentic dialogue? The role of â€œfriendshipâ€• in a social media recruitment campaign. Journal of
Communication Management, 2010, 14, 237-257. 1.4 111

199 Social capital in Second Life. Online Information Review, 2010, 34, 295-316. 2.2 63



12

Citation Report

# Article IF Citations

200 Models, theories and methods of studying online behaviour. , 2010, , . 2

202 Bridging the gap between physical location and online social networks. , 2010, , . 338

203 Managing social adoption and technology adaption in longitudinal studies of mobile media
applications. , 2010, , . 2

204 Student athletes on facebook. , 2010, , . 5

205 Enhancing directed content sharing on the web. , 2010, , . 37

206 Friends only. , 2010, , . 171

207 A platform for storing, visualizing, and interpreting collections of noisy documents. , 2010, , . 7

208 The pragmatic web. , 2010, , . 6

209 An Empirical Study of Social Capital in Participation in Online Crowdsourcing. , 2010, , . 6

210 Muslim punks online: A diasporic Pakistani music subculture on the Internet. South Asian Popular
Culture, 2010, 8, 181-194. 0.1 21

211 An Empirical Investigation into the Perceived Usefulness of Socio-technical Exchange in India: Social
Identity, Social Exchange, and Social Vicinity. Journal of Internet Commerce, 2010, 9, 208-221. 3.5 3

212 Online and Offline Social Networks: Investigating Culturally-Specific Behavior and Satisfaction. ,
2010, , . 48

213 The Role of Social Media in Promoting Special Events: Acceptance of Facebook â€˜Eventsâ€™. , 2010, , 531-541. 34

214 Workplace impact of social networking. Property Management, 2010, 28, 138-148. 0.4 111

215 Pharmacy, social media, and health: Opportunity for impact. Journal of the American Pharmacists
Association: JAPhA, 2010, 50, 745-751. 0.7 19

216 HOW OFFLINE GATHERINGS AFFECT ONLINE COMMUNITIES. Information, Communication and Society,
2010, 13, 375-395. 2.6 58

217 Liberated Anomie in Generation Next: Hyperindividualism, Extreme Consumerism, and Social
Isolationism. Fooyin Journal of Health Sciences, 2010, 2, 41-47. 0.2 8

218 Understanding Information Disclosure Behaviour in Australian Facebook Users. Journal of
Information Technology, 2010, 25, 126-136. 2.5 77



13

Citation Report

# Article IF Citations

219 Is it really about me?. , 2010, , . 445

220 Mobile Communication in Romantic Relationships: Mobile Phone Use, Relational Uncertainty, Love,
Commitment, and Attachment Styles. Communication Reports, 2010, 23, 39-51. 0.6 102

221 The Influence of Cultural Differences on the Use of Social Network Services and the Formation of
Social Capital. International Journal of Human-Computer Interaction, 2010, 26, 1100-1121. 3.3 144

222 Building Social Capital in the Digital Age of Civic Engagement. Journal of Planning Literature, 2010, 25,
123-135. 2.2 136

223 The Continuance of Online Social Networks: How to Keep People Using Facebook?. , 2010, , . 52

224 THE USE OF THE WELSH LANGUAGE ON FACEBOOK. Information, Communication and Society, 2010, 13,
226-248. 2.6 23

225 Blogging: mediating impacts of flow on motivational behavior. Journal of Research in Interactive
Marketing, 2010, 4, 6-29. 7.2 35

227 Social Networking as a Marketing Tool: The Case of a Small Australian Company. Journal of Hospitality
Marketing and Management, 2010, 19, 700-716. 5.1 34

228 A Content Analysis of Displayed Alcohol References on a Social Networking Web Site. Journal of
Adolescent Health, 2010, 47, 168-175. 1.2 118

229 Youâ€™ve been tagged! (Then again, maybe not): Employers and Facebook. Business Horizons, 2010, 53,
491-499. 3.4 115

230 Virtual communities in schools as tools to promote social capital with high schools students.
Computers and Education, 2010, 54, 265-274. 5.1 43

231 Modeling educational usage of Facebook. Computers and Education, 2010, 55, 444-453. 5.1 478

232 Can learning be virtually boosted? An investigation of online social networking impacts. Computers
and Education, 2010, 55, 1494-1503. 5.1 356

233 Social Media and Privacy. Air Medical Journal, 2010, 29, 104-107. 0.3 8

234 The Revolution Will be Networked. Social Science Computer Review, 2010, 28, 75-92. 2.6 382

235 Uses and Gratifications of Social Media: A Comparison of Facebook and Instant Messaging. Bulletin of
Science, Technology and Society, 2010, 30, 350-361. 1.1 731

236 Social use of computer-mediated communication by adults on the autism spectrum. , 2010, , . 111

237 Proposing the online community self-disclosure model: the case of working professionals in France
and the U.K. who use online communities. European Journal of Information Systems, 2010, 19, 181-195. 5.5 316



14

Citation Report

# Article IF Citations

238 Medical studentsâ€™ use of Facebook to support learning: Insights from four case studies. Medical
Teacher, 2010, 32, 971-976. 1.0 160

239 Emotional Responses During Social Information Seeking on Facebook. Cyberpsychology, Behavior, and
Social Networking, 2010, 13, 555-562. 2.1 156

240 Student socialization in the age of facebook. , 2010, , . 84

241 Privacy, Social Network Sites, and Social Relations. Journal of Technology in Human Services, 2010, 28,
74-94. 0.9 100

242 Too Many Facebook â€œFriendsâ€•? Content Sharing and Sociability Versus the Need for Privacy in Social
Network Sites. International Journal of Human-Computer Interaction, 2010, 26, 1006-1030. 3.3 276

243 Beyond and Below Racial Homophily: ERG Models of a Friendship Network Documented on Facebook.
American Journal of Sociology, 2010, 116, 583-642. 0.3 495

244 Multi-Layered Social Network Creation Based on Bibliographic Data. , 2010, , . 17

245 Social-K: Real-time K-anonymity guarantees for social network applications. , 2010, , . 8

246 Encouraging interaction and status awareness in undergraduate software engineering projects: The
role of social networking services. , 2010, , . 5

247 The Internet in the everyday lifeâ€•world: a comparison between highâ€•school students in China and
Norway. Comparative Education, 2010, 46, 527-550. 1.8 12

248 Promises and Perils of Internet based Networking. Journal of Global Information Technology
Management, 2010, 13, 1-9. 0.5 14

249 The relation of personality and self-disclosure on Renren. , 2010, , . 1

250 Using a social informatics framework to study the effects of location-based social networking on
relationships between people: A review of literature. , 2010, , . 24

251 Sensitivity to online privacy in social networking sites. , 2010, , . 0

252 Social network productivity in the use of SNS. Journal of Knowledge Management, 2010, 14, 910-927. 3.2 38

253 Communication Inequalities and Public Health Implications of Adult Social Networking Site Use in the
United States. Journal of Health Communication, 2010, 15, 216-235. 1.2 153

255 A case study on personal social network in microblogging. , 2011, , . 0

256 Online Organization of an Offline Protest: From Social to Traditional Media and Back. , 2011, , . 10



15

Citation Report

# Article IF Citations

257 Integrating online and offline community through facebook. , 2011, , . 29

258 Friend Me or You'll Strain Us: Understanding Negative Events That Occur over Social Networking
Sites. Cyberpsychology, Behavior, and Social Networking, 2011, 14, 425-432. 2.1 34

259 Teenagers' Use of MSN Features, Discussion Topics, and Online Friendship Development: The Impact of
Media Richness and Communication Control. Communication Quarterly, 2011, 59, 82-103. 0.7 63

260 An Explanatory Model of Collaborative Online Travel Planning by Millennials. , 2011, , . 0

261 Use of Social-Networking Sites and Subjective Well-Being: A Study in South Korea. Cyberpsychology,
Behavior, and Social Networking, 2011, 14, 151-155. 2.1 123

262 Step-up Analysis and Generalization Approach for Trusted NFC Application Development for Enhancing
Real Time Use Location. , 2011, , . 1

263 Internet Use and Psychological Wellness during Late Adulthood. Canadian Journal on Aging, 2011, 30,
197-209. 0.6 131

264 THE USE OF ONLINE SOCIAL NETWORKING BY RURAL YOUTH AND ITS EFFECTS ON COMMUNITY
ATTACHMENT. Information, Communication and Society, 2011, 14, 726-747. 2.6 24

265 The secret life of teens: online versus offline photographic displays at home. Visual Studies, 2011, 26,
113-124. 0.3 17

266 SOCIOECONOMIC STATUS UPDATES. Information, Communication and Society, 2011, 14, 529-549. 2.6 30

267 Using Twitter for Promotion and Branding: A Content Analysis of Local Television Twitter Sites.
Journal of Broadcasting and Electronic Media, 2011, 55, 198-214. 0.8 121

268 Social capital on facebook. , 2011, , . 401

270 The Mediating Path to a Stronger Citizenship: Online and Offline Networks, Weak Ties, and Civic
Engagement. Communication Research, 2011, 38, 397-421. 3.9 294

271 Towards a framework of publics. ACM Transactions on Computer-Human Interaction, 2011, 18, 1-23. 4.6 24

272 â€œI know it shouldnâ€™t but it still hurtsâ€• Bullying and Adults: Implications and Interventions for
Practice. Nursing Clinics of North America, 2011, 46, 423-429. 0.7 2

273 Privacy and Information Markets: Controlling Information Flows in Decentralized Social Networking.
, 2011, , . 0

274 College Students' Facebook Stalking of Ex-Partners. Cyberpsychology, Behavior, and Social
Networking, 2011, 14, 711-716. 2.1 172

275 Privacy in Social Network Sites. , 2011, , 175-189. 16



16

Citation Report

# Article IF Citations

276 Platforms for mediated sociability and online social capital: the role of Facebook and massively
multiplayer online games. Asian Journal of Communication, 2011, 21, 467-484. 0.6 35

277 Marketing communications for special events. European Journal of Marketing, 2011, 45, 987-1004. 1.7 28

278 Casual Social Games as Serious Games: The Psychology of Gamification in Undergraduate Education
and Employee Training. , 2011, , 399-423. 139

280 Reviewing person's value of privacy of online social networking. Internet Research, 2011, 21, 384-407. 2.7 53

281 Connecting to Young Adults: An Online Social Network Survey of Beliefs and Attitudes Associated
With Prescription Opioid Misuse Among College Students. Substance Use and Misuse, 2011, 46, 66-76. 0.7 120

282 The perceived benefits of sixâ€•degreeâ€•separation social networks. Internet Research, 2011, 21, 26-45. 2.7 80

283 Factors affecting the adoption of social network sites: examining four adopter categories of
Singapore's working adults. Asian Journal of Communication, 2011, 21, 221-242. 0.6 15

284 BRIDGING OR BONDING?. Information, Communication and Society, 2011, 14, 107-129. 2.6 100

285 Social Media and Political Participation: Are Facebook, Twitter and YouTube Democratizing Our
Political Systems?. Lecture Notes in Computer Science, 2011, , 25-35. 1.0 165

286 The Closer the Relationship, the More the Interaction on Facebook? Investigating the Case of Taiwan
Users. Cyberpsychology, Behavior, and Social Networking, 2011, 14, 473-476. 2.1 56

287 Wired for fun. Young, 2011, 19, 69-89. 1.3 7

288 'Anti-social' Networking in Northern Ireland: Policy Responses to Young People's Use of Social Media
for Organizing Anti-social Behavior. Policy and Internet, 2011, 3, 135-157. 2.0 12

289 The socialbot network. , 2011, , . 285

290 It's Complicated: Facebook Users' Political Participation in the 2008 Election. Cyberpsychology,
Behavior, and Social Networking, 2011, 14, 107-114. 2.1 441

292 The Relationship Between Facebook and the Well-Being of Undergraduate College Students.
Cyberpsychology, Behavior, and Social Networking, 2011, 14, 183-189. 2.1 408

293 Hedonic Tendencies and the Online Consumer: An Investigation of the Online Shopping Process.
Journal of Internet Commerce, 2011, 10, 68-90. 3.5 134

294 Intention to Continue Using Facebook Fan Pages from the Perspective of Social Capital Theory.
Cyberpsychology, Behavior, and Social Networking, 2011, 14, 565-570. 2.1 195

295 All the News Thatâ€™s Fit to Read: Finding and Recommending News Online. Lecture Notes in Computer
Science, 2011, , 169-186. 1.0 6



17

Citation Report

# Article IF Citations

297 Changes in Dispositional Empathy in American College Students Over Time: A Meta-Analysis. Personality
and Social Psychology Review, 2011, 15, 180-198. 3.4 686

298 Sexpectations: Male College Studentsâ€™ Views about Displayed Sexual References on Femalesâ€™ Social
Networking Web Sites. Journal of Pediatric and Adolescent Gynecology, 2011, 24, 85-89. 0.3 19

299 Friend recommendations in social networks using genetic algorithms and network topology. , 2011, , . 49

300 Openings and closings in Spanish email conversations. Journal of Pragmatics, 2011, 43, 1772-1785. 0.8 96

301 PATTERNS OF BELONGING IN ONLINE/OFFLINE INTERFACES OF RELIGION. Information, Communication and
Society, 2011, 14, 1219-1235. 2.6 32

302 New Media, Micromobilization, and Political Agenda Setting: Crossover Effects in Political
Mobilization and Media Usage. Information Society, 2011, 27, 209-219. 1.7 59

303 The Facebook Paths to Happiness: Effects of the Number of Facebook Friends and Self-Presentation on
Subjective Well-Being. Cyberpsychology, Behavior, and Social Networking, 2011, 14, 359-364. 2.1 643

304
Use of Social Network Sites and Instant Messaging Does Not Lead to Increased Offline Social Network
Size, or to Emotionally Closer Relationships with Offline Network Members. Cyberpsychology,
Behavior, and Social Networking, 2011, 14, 253-258.

2.1 179

305
Gratifications, Collective Self-Esteem, Online Emotional Openness, and Traitlike Communication
Apprehension as Predictors of Facebook Uses. Cyberpsychology, Behavior, and Social Networking, 2011,
14, 733-739.

2.1 107

306 Beyond the Share Button: Making Social Network Sites Work for Health and Wellness. IEEE Potentials,
2011, 30, 42-47. 0.2 11

307 Online Social Networking and Learning. International Journal of Cyber Behavior, Psychology and
Learning, 2011, 1, 36-50. 0.6 39

308 Understanding Weight Change Behaviors through Online Social Networks. International Journal of
Computational Models and Algorithms in Medicine, 2011, 2, 46-69. 0.4 2

309 Jumping the Border in the Blogosphere?. International Journal of Interactive Communication Systems
and Technologies, 2011, 1, 14-28. 0.7 1

310 Understanding Usersâ€™ Continuance of Facebook. International Journal of Virtual Communities and
Social Networking, 2011, 3, 1-16. 0.2 21

312 Facebook, Privacy and the Challenges of Protecting Minors on Social Networking Sites. SSRN
Electronic Journal, 0, , . 0.4 3

313 Advocacy 2.0: An Analysis of How Advocacy Groups in the United States Perceive and Use Social Media
as Tools for Facilitating Civic Engagement and Collective Action. SSRN Electronic Journal, 2011, , . 0.4 14

314 â€œSuffused by Feeling and Affectâ€•: The Intimate Public of Personal Mommy Blogging. Biography, 2011, 34,
37-55. 0.1 68

315 The impact of culture and social interaction on weblog design: a Malaysian case. Journal of Enterprise
Information Management, 2011, 24, 406-423. 4.4 3



18

Citation Report

# Article IF Citations

316 Introduction to the special issue: online social capital and participation in Asia-Pacific. Asian Journal
of Communication, 2011, 21, 427-429. 0.6 3

317 Online social network contacts as information repositories. RUSC Universities and Knowledge
Society Journal, 2011, 8, 128. 1.4 3

318
â€˜Finding a home away from homeâ€™: the use of social networking sites by Asia-Pacific students in the
United States for bridging and bonding social capital. Asian Journal of Communication, 2011, 21,
504-519.

0.6 65

319 Social Capital and College Sport: In Search of the Bridging Potential of Intercollegiate Athletics.
Journal of Intercollegiate Sport, 2011, 4, 174-189. 0.1 5

320 A two-process view of Facebook use and relatedness need-satisfaction: Disconnection drives use, and
connection rewards it.. Psychology of Popular Media Culture, 2011, 1, 2-15. 2.6 52

321 A two-process view of Facebook use and relatedness need-satisfaction: Disconnection drives use, and
connection rewards it.. Journal of Personality and Social Psychology, 2011, 100, 766-775. 2.6 356

322 Multihoming behavior of users in social networking web sites: a theoretical model. Information
Technology and People, 2011, 24, 378-392. 1.9 17

323 An intensional perspective on the semantic and pragmatic web. International Journal of Metadata,
Semantics and Ontologies, 2011, 6, 74. 0.2 2

324 Purposeful social media as support platform: Communication frameworks for older adults requiring
care. , 2011, , . 14

325 Boundary Conditions for the Application of Three Theories of Computer-Mediated Communication to
MySpace. Journal of Communication, 2011, 61, 557-574. 2.1 47

326 Who's Watching Whom? A Study of Interactive Technology and Surveillance. Journal of
Communication, 2011, 61, 575-595. 2.1 65

327 Surveillance on Reality Television and Facebook: From Authenticity to Flowing Data. Communication
Theory, 2011, 21, 111-129. 2.0 36

328 Where do youth learn about suicides on the Internet, and what influence does this have on suicidal
ideation?. Journal of Child Psychology and Psychiatry and Allied Disciplines, 2011, 52, 1073-1080. 3.1 152

329 Dear teacher, what should I write on my wall? A case study on academic uses of Facebook. Procedia,
Social and Behavioral Sciences, 2011, 15, 1425-1430. 0.5 109

330 What is the motivation for using Facebook?. Procedia, Social and Behavioral Sciences, 2011, 15,
2642-2646. 0.5 52

331 Internet addiction among adolescents: The role of self-esteem. Procedia, Social and Behavioral
Sciences, 2011, 15, 3500-3505. 0.5 95

332 Social network sites usage habits of undergraduate students: case study of Facebook. Procedia, Social
and Behavioral Sciences, 2011, 28, 943-947. 0.5 65

333 Millennials, narcissism, and social networking: What narcissists do on social networking sites and
why. Personality and Individual Differences, 2011, 50, 706-711. 1.6 261



19

Citation Report

# Article IF Citations

334 Preserving Relation Privacy in Online Social Network Data. IEEE Internet Computing, 2011, 15, 35-42. 3.2 33

335 The Effects of Other-Generated and System-Generated Cues on Adolescents' Perceived Attractiveness
on Social Network Sites. Journal of Computer-Mediated Communication, 2011, 16, 391-406. 1.7 73

336 Mobile Geotagging: Reexamining Our Interactions with Urban Space. Journal of Computer-Mediated
Communication, 2011, 16, 407-423. 1.7 53

337 Building Stronger Ties With Alumni Through Facebook to Increase Volunteerism and Charitable
Giving. Journal of Computer-Mediated Communication, 2011, 16, 445-464. 1.7 65

338 The Role of Social Network Sites in Romantic Relationships: Effects on Jealousy and Relationship
Happiness. Journal of Computer-Mediated Communication, 2011, 16, 511-527. 1.7 202

339 Exploring Privacy Management on Facebook: Motivations and Perceived Consequences of Voluntary
Disclosure. Journal of Computer-Mediated Communication, 2011, 17, 101-115. 1.7 150

340 Online Impression Management: Personality Traits and Concerns for Secondary Goals as Predictors of
Self-Presentation Tactics on Facebook. Journal of Computer-Mediated Communication, 2011, 17, 1-18. 1.7 237

341 Leveraging Social System Networks in Ubiquitous High-Data-Rate Health Systems. IEEE Transactions on
Information Technology in Biomedicine, 2011, 15, 491-498. 3.6 6

342 Feminist HCI meets facebook: Performativity and social networking sites. Interacting With Computers,
2011, 23, 422-429. 1.0 38

343 Social networking as a nexus for engagement and exploitation of young people. Information Security
Technical Report, 2011, 16, 44-50. 1.3 22

344 Commentary: The impact of social networking tools on political change in Egyptâ€™s â€œRevolution 2.0â€•.
Electronic Commerce Research and Applications, 2011, 10, 369-374. 2.5 71

346 Online social networks: Why do students use facebook?. Computers in Human Behavior, 2011, 27,
1337-1343. 5.1 1,019

347 Studentsâ€™ and teachersâ€™ use of Facebook. Computers in Human Behavior, 2011, 27, 662-676. 5.1 484

348
The contribution of social network sites to exposure to political difference: The relationships among
SNSs, online political messaging, and exposure to cross-cutting perspectives. Computers in Human
Behavior, 2011, 27, 971-977.

5.1 188

349 Why people use social networking sites: An empirical study integrating network externalities and
motivation theory. Computers in Human Behavior, 2011, 27, 1152-1161. 5.1 1,170

350 Less effortful thinking leads to more social networking? The associations between the use of social
network sites and personality traits. Computers in Human Behavior, 2011, 27, 1265-1271. 5.1 106

351 Who uses Facebook? An investigation into the relationship between the Big Five, shyness, narcissism,
loneliness, and Facebook usage. Computers in Human Behavior, 2011, 27, 1658-1664. 5.1 920

352 A picture is worth a thousand words: A content analysis of Facebook profile photographs. Computers
in Human Behavior, 2011, 27, 1828-1833. 5.1 174



20

Citation Report

# Article IF Citations

353 Facebook as a toolkit: A uses and gratification approach to unbundling feature use. Computers in
Human Behavior, 2011, 27, 2322-2329. 5.1 719

354
From Networked Nominee to Networked Nation: Examining the Impact of Web 2.0 and Social Media on
Political Participation and Civic Engagement in the 2008 Obama Campaign. Journal of Political
Marketing, 2011, 10, 189-213.

1.3 230

355 Mediated relations: new methods to study online social capital. Asian Journal of Communication, 2011,
21, 430-449. 0.6 12

356
The effect of social network sites on adolescents' social and academic development: Current theories
and controversies. Journal of the Association for Information Science and Technology, 2011, 62,
1435-1445.

2.6 195

357 Online Obsessive Relational Intrusion: Further Concerns About Facebook. Journal of Family Violence,
2011, 26, 245-254. 2.1 82

358 Virtual Civil Society: The New Frontier of Social Capital?. Political Behavior, 2011, 33, 625-644. 1.7 39

359 Employment experiences of Polish migrant workers in the UK hospitality sector. Tourism Management,
2011, 32, 1006-1019. 5.8 117

360 Social networks and online environments: when science and practice co-evolve. Social Network
Analysis and Mining, 2011, 1, 27-42. 1.9 87

361 Student use of Facebook for organizing collaborative classroom activities. International Journal of
Computer-Supported Collaborative Learning, 2011, 6, 329-347. 1.9 202

363 Problematic internet usage in US college students: a pilot study. BMC Medicine, 2011, 9, 77. 2.3 129

364 Classifying values in informal communication: Adapting the meta-inventory of human values for
tweets. Proceedings of the American Society for Information Science and Technology, 2011, 48, 1-4. 0.2 6

366 Feeling bad on Facebook: depression disclosures by college students on a social networking site.
Depression and Anxiety, 2011, 28, 447-455. 2.0 448

367 Engaging customers on Facebook: Challenges for eâ€•retailers. Journal of Consumer Behaviour, 2011, 10,
338-346. 2.6 115

368 CoPE: Enabling collaborative privacy management in online social networks. Journal of the
Association for Information Science and Technology, 2011, 62, 521-534. 2.6 51

369 Social media and migration: Virtual community 2.0. Journal of the Association for Information Science
and Technology, 2011, 62, 1075-1086. 2.6 232

370 Investigating an online social network using spatial interaction models. Social Networks, 2011, 33,
129-133. 1.3 28

371 It's not that i don't have problems, i'm just not putting them on facebook. , 2011, , . 287

372 DiversIT. , 2011, , . 0



21

Citation Report

# Article IF Citations

373 The effects of pre-enrolment emotions and peer group interaction on studentsâ€™ satisfaction. Journal
of Marketing Management, 2011, 27, 1208-1231. 1.2 22

374 THE INFLUENCE OF POSTMATERIALIST ORIENTATIONS ON YOUNG BRITISH PEOPLE'S OFFLINE AND ONLINE
POLITICAL PARTICIPATION. Representation, 2011, 47, 435-455. 0.8 11

375 "We will never forget you [online]". , 2011, , . 92

376 A tale of two languages. , 2011, , . 10

377 Brewing up citizen engagement. , 2011, , . 28

378 Paradoxical empowerment of<i>produsers</i>in the context of informational capitalism. New Review
of Hypermedia and Multimedia, 2011, 17, 9-29. 0.9 28

379 Social Network User Lifetime. , 2011, , . 4

380 Online social networks and learning. On the Horizon, 2011, 19, 4-12. 1.0 134

381 Organizational Social Computing and Employee Job Performance: The Knowledge Access Route. , 2011, , . 16

382 The "S" in Social Network Games: Initiating, Maintaining, and Enhancing Relationships. , 2011, , . 67

383 Improving Context Awareness Information Retrieval with Online Social Networks. , 2011, , . 2

384 Retirees on Facebook. , 2011, , . 38

385 The Ties That Bond: Re-Examining the Relationship between Facebook Use and Bonding Social Capital. ,
2011, , . 66

386 Virtual Assets on Users' Tolerance in Social Games. , 2011, , . 0

387 Online Health Social Networks and Patient Health Decision Behavior: A Research Agenda. , 2011, , . 12

388 A social networking platform for augmenting precision agriculture. , 2011, , . 0

390 Familiarity and prevalence of Facebook use for social networking among individuals with traumatic
brain injury. Brain Injury, 2011, 25, 1155-1162. 0.6 41

391 How to Improve User Experience in Mobile Social Networking: A User-Centered Study with Turkish
Mobile Social Network Site Users. Lecture Notes in Computer Science, 2011, , 521-530. 1.0 2



22

Citation Report

# Article IF Citations

392 Engaging alumni and prospective students through social media. Cutting-Edge Technologies in Higher
Education, 2011, , 211-227. 0.2 13

393 Facebook and education: A classroom connection?. Cutting-Edge Technologies in Higher Education,
2011, , 33-57. 0.2 34

394 Hybrid engagement: How Facebook helps and hinders studentsâ€™ social integration. Cutting-Edge
Technologies in Higher Education, 2011, , 3-23. 0.2 16

395 Social Media use by enrollment management. Cutting-Edge Technologies in Higher Education, 2011, ,
49-67. 0.2 5

397 mHealth for mental health: Integrating smartphone technology in behavioral healthcare..
Professional Psychology: Research and Practice, 2011, 42, 505-512. 0.6 671

398 Network properties and social sharing of emotions in social awareness streams. , 2011, , . 51

399 Striking a Balance: Effective Use of Facebook in an Academic Library. Internet Reference Services
Quarterly, 2011, 16, 35-54. 0.7 29

400
Mobile communication and public affairs engagement in Korea: an examination of non-linear
relationships between mobile phone use and engagement across age groups. Asian Journal of
Communication, 2011, 21, 485-503.

0.6 37

401 Understanding music sharing behaviour on social network services. Online Information Review, 2011,
35, 716-733. 2.2 51

402 The power of qualitative research in the era of social media. Qualitative Market Research, 2011, 14,
430-440. 1.0 85

403 Shortest Path Discovery in the Multi-layered Social Network. , 2011, , . 25

404 "I regretted the minute I pressed share". , 2011, , . 306

405 Exploring social media user segmentation and online brand profiles. Journal of Brand Management,
2011, 19, 4-17. 2.0 49

406 Drivers of new product recommending and referral behaviour on social network sites. International
Journal of Advertising, 2011, 30, 77-101. 4.2 124

407 New Life, Old Friends. Young, 2011, 19, 219-240. 1.3 14

408 To disclose or not: publicness in social networking sites. Information Technology and People, 2011, 24,
78-100. 1.9 98

409 Do social networking technologies have a place in formal learning environments?. On the Horizon,
2011, 19, 62-67. 1.0 21

410 Virtual Cosmopolitanism: Constructing Third Cultures and Transmitting Social and Cultural Capital
Through Social Media. Journal of International and Intercultural Communication, 2011, 4, 252-258. 0.7 58



23

Citation Report

# Article IF Citations

411 Facebook's Potential for Collaborative e-Learning. RUSC Universities and Knowledge Society Journal,
2011, 8, 31. 1.4 25

412 Influence of gender and English proficiency on Facebook mobile adoption. International Journal of
Mobile Communications, 2011, 9, 495. 0.2 31

413 Which Dress Do You Like? Exploring Bridesâ€™ Online Communities. Journal of Global Fashion Marketing,
2011, 2, 148-160. 2.4 11

414 Getting ready for<i>kaizen</i>: organizational and knowledge management enablers. VINE: the Journal
of Information and Knowledge Management Systems, 2011, 41, 428-448. 1.0 24

415 The impact of online social networking on learning: a social integration perspective. International
Journal of Networking and Virtual Organisations, 2011, 8, 264. 0.2 52

416 A typology of social networking sites users. International Journal of Web Based Communities, 2011, 7,
28. 0.2 106

417 Electronic Word-of-Mouth in Social Networking Sites: A Cross-Cultural Study of the United States
and China. Journal of Global Marketing, 2011, 24, 263-281. 2.0 261

418 Attributions for Inconsistencies Between Online and Offline Self-Presentations. Communication
Research, 2011, 38, 805-825. 3.9 108

420 Unpacking Time Online: Connecting Internet and Massively Multiplayer Online Game Use With
Psychosocial Well-Being. Communication Research, 2011, 38, 123-149. 3.9 159

421 Are You Following Me? A Content Analysis of TV Networksâ€™ Brand Communication on Twitter. Journal
of Interactive Advertising, 2011, 12, 17-29. 3.0 82

422 Consumer adoption of social networking sites: implications for theory and practice. Journal of
Research in Interactive Marketing, 2011, 5, 170-188. 7.2 88

423 Internet for the Internationals: Effects of Internet Use Motivations on International Students'
College Adjustment. Cyberpsychology, Behavior, and Social Networking, 2011, 14, 433-437. 2.1 31

424 Negotiating Social Belonging: Online, Offline, and In-Between. , 2011, , . 2

425 The Pervasiveness, Connectedness, and Intrusiveness of Social Network Site Use Among Young
Adolescents. Cyberpsychology, Behavior, and Social Networking, 2011, 14, 705-709. 2.1 78

426 An Initial Examination of College Students' Expressions of Affection Through Facebook. Southern
Communication Journal, The, 2011, 76, 155-168. 0.2 61

427 Unfriending on Facebook: Friend Request and Online/Offline Behavior Analysis. , 2011, , . 46

428 Group Evolution Discovery in Social Networks. , 2011, , . 13

429 Establishing New Friendships-from Face-to-Face to Facebook: A Case Study of College Students. , 2011, , . 2



24

Citation Report

# Article IF Citations

430 A community creating their own rules on foursquare. , 2011, , . 1

431 Examining the technology acceptance model in the adoption of social networks. Journal of Research
in Interactive Marketing, 2011, 5, 116-129. 7.2 98

433 Attitudes Toward Online Social Connection and Self-Disclosure as Predictors of Facebook
Communication and Relational Closeness. Communication Research, 2011, 38, 27-53. 3.9 251

434 Determinants of consumer engagement in electronic word-of-mouth (eWOM) in social networking
sites. International Journal of Advertising, 2011, 30, 47-75. 4.2 1,412

435 LinkedIn and Facebook in Belgium. Social Science Computer Review, 2011, 29, 437-448. 2.6 147

436 Heteronarrative analysis: examining online photographic narratives. International Journal of
Qualitative Studies in Education, 2011, 24, 7-26. 0.8 0

437 Total Institutions and Reinvented Identities. , 2011, , . 48

438 Lowering Business Education Cost With a Custom Professor-Written Online Text. Journal of
Education for Business, 2011, 86, 248-252. 0.9 17

439 Help or Hindrance? The Effects of College Remediation on Academic and Labor Market Outcomes.
Review of Economics and Statistics, 2011, 93, 436-454. 2.3 175

440 Social Mediating Technologies: Social Affordances and Functionalities. International Journal of
Human-Computer Interaction, 2011, 27, 1037-1065. 3.3 58

441 Collaborative teaching and learning: overcoming the digital divide?. On the Horizon, 2011, 19, 276-285. 1.0 35

442 Faceted identity, faceted lives. , 2011, , . 111

443 SELECT * FROM USER. , 2011, , . 13

444 Fragile online relationship. , 2011, , . 104

445 Encouraging participation in virtual communities through usability and sociability development. Data
Base for Advances in Information Systems, 2011, 42, 96-114. 1.1 38

446 Digital Divides and Social Network Sites: Which Students Participate in Social Media?. Journal of
Educational Computing Research, 2011, 45, 147-163. 3.6 66

447 Understanding science. Interactions, 2011, 18, 32-35. 0.8 5

448
Privacy Concerns Versus Desire for Interpersonal Awareness in Driving the Use of Self-Disclosure
Technologies: The Case of Instant Messaging in Two Cultures. Journal of Management Information
Systems, 2011, 27, 163-200.

2.1 326



25

Citation Report

# Article IF Citations

449 Consumptive Labor: The Increasing Importance of Consumers in the Labor Process. Humanity & Society,
2011, 35, 205-232. 0.6 7

450 Linguistic Androgyny on MySpace. Journal of Language and Social Psychology, 2011, 30, 114-124. 1.2 13

451 Social technology restriction alters state-anxiety but not autonomic activity in humans. American
Journal of Physiology - Regulatory Integrative and Comparative Physiology, 2011, 301, R1773-R1778. 0.9 9

452 Computer-mediated communication with distant friends: Relations with adjustment during students'
first semester in college.. Journal of Educational Psychology, 2012, 104, 848-861. 2.1 28

453 A Generational Comparison of Social Networking Site Use: The Influence of Age and Social Identity.
International Journal of Aging and Human Development, 2012, 74, 163-187. 1.0 70

454 <i>Knock, Knock</i>. Who's There? The Imagined Audience. Journal of Broadcasting and Electronic
Media, 2012, 56, 330-345. 0.8 485

455 Understanding User Behavior at Social Networking Sites: A Relational Capital Perspective. Journal of
Global Information Technology Management, 2012, 15, 25-45. 0.5 12

456 Facework on Facebook: The Online Publicness of Juvenile Delinquents and Youths-at-Risk. Journal of
Broadcasting and Electronic Media, 2012, 56, 346-361. 0.8 30

457 â€˜Individuality is everythingâ€™: â€˜Autonomousâ€™ femininity in MySpace mottos and self-descriptions.
Continuum, 2012, 26, 371-383. 0.5 27

458 Effects of Media and Social Standing on Smoking Behaviors among Adolescents in China. Journal of
Children and Media, 2012, 6, 100-118. 1.0 6

459 Do Turkish women in the diaspora build social capital? Evidence from the Low countries. Ethnic and
Racial Studies, 2012, 35, 924-940. 1.5 5

460 Facebook psychology: Popular questions answered by research.. Psychology of Popular Media
Culture, 2012, 1, 23-37. 2.6 112

461 More Than a Game. Communication Research, 2012, 39, 269-290. 3.9 33

462 Relationships between Facebook Intensity, Friendship Contingent Self-Esteem, and Personality in U.S.
College Students. Cyberpsychology, 2012, 6, . 0.7 22

463 Sustainability of a college social network site. , 2012, , . 0

464 The role of social networking technologies in sociomaterial ecology. , 2012, , . 1

465 Mining in-class social networks for large-scale pedagogical analysis. , 2012, , . 10

466 Use of social networking sites by research scholars of the University of Delhi: A study. International
Information and Library Review, 2012, 44, 100-113. 0.8 39



26

Citation Report

# Article IF Citations

467 Understanding the incentives of older adults' participation on social networking sites. ACM
SIGACCESS Accessibility and Computing, 2012, , 25-29. 0.2 14

468 Genres of communication in activist eParticipation. , 2012, , . 2

469 Chapter 16 Establishing Guidelines for the Use of Social Media in Higher Education. Cutting-Edge
Technologies in Higher Education, 2012, , 333-353. 0.2 9

470 State Pattyâ€™s Day. Journal of Adolescent Research, 2012, 27, 323-350. 1.3 16

471 Using social networks for multicultural creative collaboration. , 2012, , . 5

472
Who Knows Who Knows What in the Group? The Effects of Communication Network Centralities, Use
of Digital Knowledge Repositories, and Work Remoteness on Organizational Membersâ€™ Accuracy in
Expertise Recognition. Communication Research, 2012, 39, 614-640.

3.9 39

473 Risky Disclosures on <i>Facebook</i>. Journal of Adolescent Research, 2012, 27, 714-731. 1.3 90

474 Network, personality and social capital. , 2012, , . 14

475 Influence of Psychological Variables on the Academic Use of Facebook. Cutting-Edge Technologies in
Higher Education, 2012, , 121-158. 0.2 1

476 Young, Black, and Connected. Journal of Black Studies, 2012, 43, 336-354. 0.5 41

477 Contents and contexts. , 2012, , . 9

478 An empirical study on quality uncertainty of products and social commerce. , 2011, , . 6

479 Corporate career presences on social network sites. , 2012, , . 6

480 "We've bin watching you". , 2012, , . 125

481 Facebook Use and the Tendency to Ruminate among College Students: Testing Mediational Hypotheses.
Journal of Educational Computing Research, 2012, 46, 377-394. 3.6 56

482 Cross-Cultural Differences between Japanese and American Female College Students in the Effects of
Witnessing Fat Talk on Facebook. Journal of Intercultural Communication Research, 2012, 41, 260-278. 0.3 17

483 Perceptions of facebook's value as an information source. , 2012, , . 93

484 'facebooking' towards crisis recovery and beyond. , 2012, , . 45



27

Citation Report

# Article IF Citations

485 The mismeasurement of privacy. , 2012, , . 104

486 Designing a social network to support the independence of young adults with autism. , 2012, , . 49

487 Where do facebook intelligent lists come from?. , 2012, , . 0

488 The implications of offering more disclosure choices for social location sharing. , 2012, , . 25

489 Designing social translucence over social networks. , 2012, , . 29

490 Increasing message relevance in social networks via context-based routing. , 2012, , . 1

491 Babel or great wall. , 2012, , . 5

492 Social Capital and the Networked Public Sphere: Implications for Political Social Media Sites. , 2012, , . 5

493 Digitally mastered? Technology and transition in the experience of taught postgraduate students.
Learning, Media and Technology, 2012, 37, 335-354. 2.1 16

494 Virtual Civil Society in the United States and Australia. Australian Journal of Political Science, 2012,
47, 11-29. 1.0 12

495 Dynamic threshold models of collective action in social networks. , 2012, , . 14

496 Bridging the Gap on Facebook: Assessing Intergroup Contact and Its Effects for Intergroup Relations.
Cyberpsychology, Behavior, and Social Networking, 2012, 15, 411-416. 2.1 16

497 Emerging Adulthood in Sociolinguistics. Language and Linguistics Compass, 2012, 6, 533-544. 1.3 28

498
The Real You? The Role of Visual Cues and Comment Congruence in Perceptions of Social
Attractiveness from Facebook Profiles. Cyberpsychology, Behavior, and Social Networking, 2012, 15,
339-344.

2.1 46

499 The Daily Brew: The Structural Evolution of the Coffee Party on Facebook during the 2010 United
States Midterm Election Season. Journal of Information Technology and Politics, 2012, 9, 234-253. 1.8 13

500 A Pilot Evaluation of Older Adolescents' Sexual Reference Displays on Facebook. Journal of Sex
Research, 2012, 49, 390-399. 1.6 25

501 Accounting and popular culture: framing a research agenda. Accounting, Auditing and Accountability
Journal, 2012, 25, 580-601. 2.6 69

502 Online conversations among Ontario university students: Environmental concerns. Informatics for
Health and Social Care, 2012, 37, 177-189. 1.4 17



28

Citation Report

# Article IF Citations

503
Similarity, Network Convergence, and Availability of Emotional Support as Predictors of
Strong-Tie/Weak-Tie Support Network Preference on Facebook. Southern Communication Journal, The,
2012, 77, 389-402.

0.2 14

504 Computer-Mediated Relational Development and Maintenance on FacebookÂ®. Communication Research
Reports, 2012, 29, 119-129. 1.0 35

505 An empirical study of behavior unconformity in web-based and non-web-based social networks. , 2012, ,
. 2

506 Can Facebook be an effective mechanism for generating growth and value in small businesses?. Journal
of Systems and Information Technology, 2012, 14, 131-141. 0.8 28

507 Motives and relevance of online friendships. International Journal of Web Based Communities, 2012, 8,
266. 0.2 2

508
Emotional Support and Perceived Stress Among College Students Using Facebook.com: An Exploration
of the Relationship Between Source Perceptions and Emotional Support. Communication Research
Reports, 2012, 29, 175-184.

1.0 59

509
Advocacy 2.0: An Analysis of How Advocacy Groups in the United States Perceive and Use Social Media
as Tools for Facilitating Civic Engagement and Collective Action. Journal of Information Policy, 2012,
2, 1-25.

0.7 186

510 Social networking and adjustments among international students. New Media and Society, 2012, 14,
421-440. 3.1 109

511 Internet Use and Psychological Well-being among 10-year-old and 11-year-old Children. Child Care in
Practice, 2012, 18, 5-22. 0.5 39

512 The New Hunter-gatherers: Making Human Interaction Productive in the Network Society. Theory,
Culture and Society, 2012, 29, 78-98. 1.3 7

513 Transforming school health education in Australia: enhancing the student experience through social
media. Asia-Pacific Journal of Health, Sport and Physical Education, 2012, 3, 157-175. 1.0 6

514 Building collective capabilities through ICT in a mountain region of Nepal: where social capital leads
to collective action. Information Technology for Development, 2012, 18, 5-22. 2.7 65

515 Social Psychology Testing Platform Leveraging Facebook and SNA Techniques. , 2012, , . 1

516 The Influence of Self-Concept Improvement on Member Loyalty to Online Communities: An Empirical
Comparison between Social Networks and Virtual Worlds. , 2012, , . 2

517 Categorizing Behavior in Online Communities: A Look Into the World of Cake Bakers. , 2012, , . 6

518 Linguistic Markers of Secrets and Sensitive Self-Disclosure in Twitter. , 2012, , . 25

519 Associations Between Displayed Alcohol References on Facebook and Problem Drinking Among
College Students. JAMA Pediatrics, 2012, 166, 157. 3.6 195

520 An Investigation of the Determinants Influencing Student Learning Motivation via Facebook Private
Group in Teaching and Learning. Lecture Notes in Computer Science, 2012, , 35-44. 1.0 2



29

Citation Report

# Article IF Citations

521 Minority Status and the Use of Computer-Mediated Communication. Communication Research, 2012, 39,
317-337. 3.9 71

522 Social selection and peer influence in an online social network. Proceedings of the National Academy
of Sciences of the United States of America, 2012, 109, 68-72. 3.3 391

523 The quality of online, offline, and mixed-mode friendships among users of a social networking site.
Cyberpsychology, 2012, 6, . 0.7 45

524 Can Information and Communications Technology Enhance Social Quality?. International Journal of
Social Quality, 2012, 2, . 0.2 15

525 Connecting and protecting? Comparing predictors of self-disclosure and privacy settings use between
adolescents and adults. Cyberpsychology, 2012, 6, . 0.7 74

526 â€˜Politically indifferentâ€™ nationalists? Chinese youth negotiating political identity in the internet age.
European Journal of Cultural Studies, 2012, 15, 53-69. 1.5 32

528 The Role of Financial Resources and Agency in Success and Satisfaction Regarding Developmental
Tasks in Early Adulthood. Contemporary Perspectives in Family Research, 2012, , 187-233. 0.2 9

529 Facebook usage patterns and school attitudes. Multicultural Education and Technology Journal, 2012,
6, 4-17. 2.0 27

530 Challenges and opportunities for learning analytics when formal teaching meets social spaces. , 2012,
, . 9

531 An intelligent information retrieval: a social network analysis. International Journal of Web Based
Communities, 2012, 8, 213. 0.2 1

532 Social networking services adoption in corporate communication: the case of China. Journal of
Enterprise Information Management, 2012, 25, 559-575. 4.4 29

533 Paradoxes of social networking sites: an empirical analysis. Management Research Review, 2012, 36,
33-49. 1.5 13

534 Social networking sites and contact risks among Flemish youth. Childhood, 2012, 19, 69-85. 0.6 22

536 Towards the Egyptian Revolution: Activistsâ€™ perceptions of social media for mobilization. Journal of
Arab and Muslim Media Research, 2012, 4, 273-298. 0.2 24

537 At Face(book) value: uses of Facebook in hiring processes and the role of identity in social networks.
International Journal of Work Innovation, 2012, 1, 114. 0.1 13

540 Does beauty matter? The role of friends' attractiveness and gender on social attractiveness ratings of
individuals on Facebook. International Journal of Web Based Communities, 2012, 8, 389. 0.2 3

541 The process of disengaging from online learning community revealed through examination of
threaded discussions. International Journal of Web Based Communities, 2012, 8, 521. 0.2 5

542 Online community environment promoting engagement in higher education. Studies for the Learning
Society, 2012, 2, . 0.2 10



30

Citation Report

# Article IF Citations

543 The effectiveness of social networks in complex adaptive working environments. Journal of Systems
and Information Technology, 2012, 14, 220-235. 0.8 7

544 The uses of FacebookÂ© technologies in Hospitality curriculum on an experiential learning platform
for a new generation of students. Asia Pacific Journal of Marketing and Logistics, 2012, 24, 805-825. 1.8 16

545 Cross-cultural Communication: Arab and Welsh studentsâ€™ use of Facebook. Journal of Arab and
Muslim Media Research, 2012, 4, 165-184. 0.2 5

546 Maturity models for management of information systems and technologies in healthcare.
International Journal of Business Information Systems, 2012, 9, 189. 0.2 6

547 Segmenting the social networking sites users: an empirical study. International Journal of Internet
Marketing and Advertising, 2012, 7, 136. 0.1 5

548 Entrepreneur online social networks - structure, diversity and impact on start-up survival.
International Journal of Organisational Design and Engineering, 2012, 2, 189. 0.6 13

549 Young adults with mental health conditions and social networking websites: Seeking tools to build
community.. Psychiatric Rehabilitation Journal, 2012, 35, 245-250. 0.8 124

550 What is the Motivation Student of Iranians for using Facebook?. Procedia, Social and Behavioral
Sciences, 2012, 46, 5192-5195. 0.5 7

551 The impact of Arab cultural values on online social networking: The case of Facebook. Computers in
Human Behavior, 2012, 28, 2387-2399. 5.1 88

552 Social research 2.0: virtual snowball sampling method using Facebook. Internet Research, 2012, 22,
57-74. 2.7 736

553 Modeling the Effects of Political Information Source Use and Online Expression on Young Adultsâ€™
Political Efficacy. Mass Communication and Society, 2012, 15, 813-830. 1.2 21

554 Geographies of friendships. Progress in Human Geography, 2012, 36, 490-507. 3.3 134

555 Linking in With LinkedInÂ®. Journal of Management Education, 2012, 36, 866-897. 0.6 56

556 The Impact of Parents â€œFriendingâ€• TheirÂ Young Adult Child on Facebook onÂ Perceptions of Parental
Privacy Invasions and Parent-Child Relationship Quality. Journal of Communication, 2012, 62, 900-917. 2.1 62

557 Facebook as a learning tool? A case study on the appropriation of social network sites from mobile
phones in developing countries. British Journal of Educational Technology, 2012, 43, 726-738. 3.9 128

558 Mobile practices in everyday life: Popular digital technologies and schooling revisited. British Journal
of Educational Technology, 2012, 43, 770-782. 3.9 110

559
Why (and how) do teachers engage in social networks? An exploratory study of professional use of
<scp>F</scp>acebook and its implications for lifelong learning. British Journal of Educational
Technology, 2012, 43, 754-769.

3.9 132

560 Analysis of Neighbourhoods in Multi-layered Dynamic Social Networks. International Journal of
Computational Intelligence Systems, 2012, 5, 582. 1.6 58



31

Citation Report

# Article IF Citations

561 A user survey on search ranking algorithm for social networking sites. , 2012, , . 2

562 Home is Where the Heart is: Facebook and the Negotiation of â€œOldâ€• and â€œNewâ€• During the Transition
to College. Western Journal of Communication, 2012, 76, 175-193. 0.8 29

563 The rules of Facebook friendship. Journal of Social and Personal Relationships, 2012, 29, 1013-1035. 1.4 105

564 Use of Facebook: a case study of Singapore students' experience. Asia Pacific Journal of Education,
2012, 32, 181-196. 1.2 28

565 Exploring the Positive Peer and Identity Experiences Occurring in Australian Adolescents' Leisure
Activities. Australian Educational and Developmental Psychologist, 2012, 29, 44-51. 0.7 5

566 Putting Their Best Foot Forward: Emotional Disclosure on Facebook. Cyberpsychology, Behavior, and
Social Networking, 2012, 15, 569-572. 2.1 150

567 â€œThey Are Happier and Having Better Lives than I Amâ€•: The Impact of Using Facebook on Perceptions of
Others' Lives. Cyberpsychology, Behavior, and Social Networking, 2012, 15, 117-121. 2.1 717

568 Large-scale analysis of self-disclosure patterns among online social networks users: a Russian
context. Knowledge and Information Systems, 2012, 32, 609-628. 2.1 31

569 Examining network externalities and network structure for new product introduction. Information
Technology and Management, 2012, 13, 183-199. 1.4 9

570 The relationship formation paths of international entrepreneurs. Journal of International
Entrepreneurship, 2012, 10, 325-349. 1.8 17

571 Social Network-Aware Interfaces as Facilitators of Innovation. Journal of Computer Science and
Technology, 2012, 27, 1211-1221. 0.9 10

572 Facebook and political engagement: A study of online political group membership and offline political
engagement. Computers in Human Behavior, 2012, 28, 1535-1546. 5.1 262

573 Individualsâ€™ personal network characteristics and patterns of Facebook use: A social network
approach. Computers in Human Behavior, 2012, 28, 1700-1707. 5.1 109

574 A dynamic longitudinal examination of social media use, needs, and gratifications among college
students. Computers in Human Behavior, 2012, 28, 1829-1839. 5.1 187

575 Characteristics and usage patterns of older people in a 3D online multi-user virtual environment.
Computers in Human Behavior, 2012, 28, 1873-1882. 5.1 14

576 Accomplishing authenticity in a labor-exposing space. Computers in Human Behavior, 2012, 28, 1966-1973. 5.1 14

577
Examining priming and gender as a means to reduce risk in a social networking context: Can stories
change disclosure and privacy setting use when personal profiles are constructed?. Computers in
Human Behavior, 2012, 28, 2067-2074.

5.1 25

578
The relationships among the Big Five Personality factors, self-esteem, narcissism, and
sensation-seeking to Chinese University studentsâ€™ uses of social networking sites (SNSs). Computers
in Human Behavior, 2012, 28, 2313-2319.

5.1 227



32

Citation Report

# Article IF Citations

579 Who does what on Facebook? Age, sex, and relationship status as predictors of Facebook use.
Computers in Human Behavior, 2012, 28, 2359-2365. 5.1 327

580 The effects of personality traits, self-esteem, loneliness, and narcissism on Facebook use among
university students. Computers in Human Behavior, 2012, 28, 2414-2419. 5.1 221

581 Consumers' use of brands to reflect their actual and ideal selves on Facebook. International Journal
of Research in Marketing, 2012, 29, 395-405. 2.4 240

582 Effects of Passion for Massively Multiplayer Online Role-Playing Games on Interpersonal
Relationships. Journal of Media Psychology, 2012, 24, 77-86. 0.7 35

583 Forms and functions of SMS messages: A study of variations in a corpus written by adolescents.
Journal of Pragmatics, 2012, 44, 1701-1715. 0.8 28

584 The Relationship between Co-Creation Value and Facebook Shopping. Procedia, Social and Behavioral
Sciences, 2012, 65, 768-774. 0.5 2

585 The impact of online community position on online game continuance intention: Do game knowledge
and community size matter?. Information and Management, 2012, 49, 292-300. 3.6 62

586 Determining Dimensions of Social Websites: Insights through Genre Theory. , 2012, , . 1

587 College Studentsâ€™ Alcohol Displays on Facebook: Intervention Considerations. Journal of American
College Health, 2012, 60, 388-394. 0.8 44

588 Research on relationship of gratification sought, gratification obtained and microblogging user
behavior. , 2012, , . 2

589 Advantages and Limitations of the e-Delphi Technique. American Journal of Health Education, 2012, 43,
38-46. 0.3 163

590 Don't Touch That Dial!: Media and the Accumulation of Social Capital Among Newfoundlanders in
Fort McMurray, Alberta. American Review of Canadian Studies, 2012, 42, 156-170. 0.0 1

591 The Cyber Factor: An Analysis of Relational Maintenance Through the Use of Computer-Mediated
Communication. Communication Research Reports, 2012, 29, 34-43. 1.0 21

592 Privacy and Value Co-creation for IT-Enabled Service Systems: Cui Bono?. , 2012, , . 2

593 The Impact of Users' Participation on EWoM on Social Commerce Sites: An Empirical Analysis Based on
Meilishuo.com. , 2012, , . 3

594 Knowledge Sharing in the Workplace: A Social Networking Site Assessment. , 2012, , . 16

595 Purposive Sampling on Twitter: A Case Study. , 2012, , . 19

596 Exploring the Potential Benefits of Facebook on Personal, Social, Academic and Career Development
for Higher Education Students. Lecture Notes in Computer Science, 2012, , 253-264. 1.0 2



33

Citation Report

# Article IF Citations

597 Machine prediction of personality from Facebook profiles. , 2012, , . 53

598 Foundations of Trust: Contextualising Trust in Social Clouds. , 2012, , . 14

599 A Mobile-Based Service for Building Social Networks for Mobile Users. , 2012, , . 1

600 Discretionary social network data revelation with a user-centric utility guarantee. , 2012, , . 4

601 Teaching Psychological and Social Gerontology to Millennial Undergraduates. Educational
Gerontology, 2012, 38, 20-29. 0.7 6

602 The personality of popular facebook users. , 2012, , . 120

603 Facebooking It to the Polls: A Study in Online Social Networking and Political Behavior. Journal of
Information Technology and Politics, 2012, 9, 352-369. 1.8 132

604 Instant messaging social networks. Journal of Social and Personal Relationships, 2012, 29, 736-759. 1.4 37

605 Development of a Facebook Addiction Scale. Psychological Reports, 2012, 110, 501-517. 0.9 1,099

606 Social Media: Marketing Public Relationsâ€™ New Best Friend. Journal of Promotion Management, 2012, 18,
319-328. 2.4 94

607 Performing and undoing identity online: Social networking, identity theories and the incompatibility
of online profiles and friendship regimes. Convergence, 2012, 18, 177-193. 1.6 76

608 Hey Mom, Whatâ€™s on Your Facebook? Comparing Facebook Disclosure and Privacy in Adolescents and
Adults. Social Psychological and Personality Science, 2012, 3, 48-54. 2.4 144

609 Not by the Book. Sociological Methods and Research, 2012, 41, 57-88. 4.3 191

610 A Review of Facebook Research in the Social Sciences. Perspectives on Psychological Science, 2012, 7,
203-220. 5.2 938

611 How to transform consumers into fans of your brand. Journal of Service Management, 2012, 23,
344-361. 4.4 474

612 Towards a Sociological Understanding of Social Media: Theorizing Twitter. Sociology, 2012, 46,
1059-1073. 1.7 184

613 The Solaria syndrome: Social capital in a growing hyper-technological economy. Journal of Economic
Behavior and Organization, 2012, 81, 802-814. 1.0 39

614 Be aware to care: Public self-awareness leads to a reversal of the bystander effect. Journal of
Experimental Social Psychology, 2012, 48, 926-930. 1.3 104



34

Citation Report

# Article IF Citations

615
The effect of Facebook usersâ€™ arousal and valence on intention to go to the festival: Applying an
extension of the technology acceptance model. International Journal of Hospitality Management, 2012,
31, 819-827.

5.3 244

616 Haven't we met somewhere before? The effects of a brief internet introduction on social anxiety in a
subsequent face to face interaction. Behaviour Research and Therapy, 2012, 50, 359-365. 1.6 25

617 The relationship between frequency of Facebook use, participation in Facebook activities, and student
engagement. Computers and Education, 2012, 58, 162-171. 5.1 747

618 Computer mediated communication for social and academic purposes: Profiles of use and University
studentsâ€™ gratifications. Computers and Education, 2012, 58, 609-616. 5.1 47

619 Facework on Facebook as a new literacy practice. Computers and Education, 2012, 59, 19-29. 5.1 97

620 Tweens' characterization of digital technologies. Computers and Education, 2012, 59, 580-593. 5.1 14

621 Recruiting adolescent girls into a follow-up study: Benefits of using a social networking website.
Contemporary Clinical Trials, 2012, 33, 268-272. 0.8 99

622 Traits, Predictors, and Consequences of Facebook Self-Presentation. Social Science Computer Review,
2012, 30, 419-433. 2.6 40

623 Changing Channels. Social Marketing Quarterly, 2012, 18, 175-186. 0.9 24

624 General practice training and virtual communities of practice - a review of the literature. BMC Family
Practice, 2012, 13, 87. 2.9 91

625 To Cheat or Not to Cheat: Rationalizing Academic Impropriety. Accounting Education, 2012, 21, 265-287. 2.3 25

626 On the Slope Is on the Screen. American Behavioral Scientist, 2012, 56, 618-640. 2.3 60

627 The Impact of Context Collapse and Privacy on Social Network Site Disclosures. Journal of
Broadcasting and Electronic Media, 2012, 56, 451-470. 0.8 433

628 The Influence of Computer-Mediated Communication Apprehension on Motives for Facebook Use.
Journal of Broadcasting and Electronic Media, 2012, 56, 187-202. 0.8 140

629 Beyond social networking: Performing global Englishes in Facebook by college youth in
Nepal<sup>1</sup>. Journal of Sociolinguistics, 2012, 16, 483-509. 0.5 41

630 Towards unions 2.0: rethinking the audience of social media engagement. New Technology, Work and
Employment, 2012, 27, 178-192. 2.6 38

631 HARMONY AND TENSION ON SOCIAL NETWORK SITES. Information, Communication and Society, 2012, 15,
1279-1297. 2.6 20

632 Teenagersâ€™ Experiences With Social Network Sites: Relationships to Bridging and Bonding Social
Capital. Information Society, 2012, 28, 99-109. 1.7 94



35

Citation Report

# Article IF Citations

633 Chapter 11 What Would Kant Think? Testing Truth Claims in Research Traditions, and Proposing Deeper
Meanings for the Concept of â€œSearchâ€•. Library and Information Science, 2012, , 281-307. 0.2 0

635
Microblogging, Online Expression, and Political Efficacy Among Young Chinese Citizens: The
Moderating Role of Information and Entertainment Needs in the Use of Weibo. Cyberpsychology,
Behavior, and Social Networking, 2012, 15, 345-349.

2.1 107

636 Design and Implementation of Facebook Crawler Based on Interaction Simulation. , 2012, , . 3

638 â€œAre We Facebook Official?â€• Implications of Dating Partners' Facebook Use and Profiles for Intimate
Relationship Satisfaction. Cyberpsychology, Behavior, and Social Networking, 2012, 15, 85-90. 2.1 104

639 An Examination of the Reciprocal Relationship of Loneliness and Facebook Use among First-Year
College Students. Journal of Educational Computing Research, 2012, 46, 105-117. 3.6 108

640 A Social Mediaâ€“Based Physical Activity Intervention. American Journal of Preventive Medicine, 2012, 43,
527-532. 1.6 348

641 The relationships among attachment style, personality traits, interpersonal competency, and Facebook
use. Journal of Applied Developmental Psychology, 2012, 33, 294-301. 0.8 111

642 The effect of social capital on community loyalty in a virtual community: Test of a tripartite-process
model. Decision Support Systems, 2012, 54, 750-757. 3.5 65

643 See you on Facebook! A framework for analyzing the role of computer-mediated interaction in the
evolution of social capital. Journal of Socio-Economics, 2012, 41, 541-547. 1.0 39

644 Learning to surf: Spillovers in the adoption of the Internet. Technological Forecasting and Social
Change, 2012, 79, 1474-1483. 6.2 5

645 A 61-million-person experiment in social influence and political mobilization. Nature, 2012, 489, 295-298. 13.7 1,736

646 Facebook use in libraries: an exploratory analysis. ASLIB Proceedings, 2012, 64, 358-372. 1.2 65

647 Understanding the Influence of Social Media in the Workplace: An Integration of Media Synchronicity
and Social Capital Theories. , 2012, , . 45

648 Bridging the work/social divide: the emotional response to organizational social networking sites.
European Journal of Information Systems, 2012, 21, 699-717. 5.5 136

649 The Presence of Academic Health Sciences Libraries on Facebook: The Relationship Between Content
and Library Popularity. Medical Reference Services Quarterly, 2012, 31, 171-187. 0.9 13

650 Social Network Profiles as Information Sources for Adolescents' Offline Relations. Cyberpsychology,
Behavior, and Social Networking, 2012, 15, 290-295. 2.1 31

651 A review of research on Facebook as an educational environment. Educational Technology Research
and Development, 2012, 60, 1093-1106. 2.0 212

652 Thereâ€™s an App for that: The Uses and Gratifications of Online Social Networks for Gay Men. Sexuality
and Culture, 2012, 16, 347-365. 1.1 190



36

Citation Report

# Article IF Citations

653
Antecedentes sociales y psicolÃ³gicos del compromiso comunitario. Un anÃ¡lisis del comportamiento
del usuario de una red social de relaciones. Cuadernos De EconomÃ­a Y DirecciÃ³n De La Empresa, 2012,
15, 205-220.

0.5 9

654 Online social network size is reflected in human brain structure. Proceedings of the Royal Society B:
Biological Sciences, 2012, 279, 1327-1334. 1.2 278

655 Networking, Storytelling and Knowledge Production in First-Year Writing. Computers and
Composition, 2012, 29, 175-184. 0.7 13

656 From Social to Marketing Interactions: The Role of Social Networks. Journal of Transnational
Management, 2012, 17, 45-62. 0.5 56

657 Human-Computer Interaction: The Agency Perspective. Studies in Computational Intelligence, 2012, , . 0.7 7

658 Sharing emotion on Facebook. , 2012, , . 16

659 Integrated and flexible data management for cloud social network service platform on campus. , 2012,
, . 2

660 Exploring the Motivations of Facebook Use in Taiwan. Cyberpsychology, Behavior, and Social
Networking, 2012, 15, 304-311. 2.1 78

661 Privacy Issues and Solutions in Social Network Sites. IEEE Technology and Society Magazine, 2012, 31,
43-53. 0.6 26

662
The Moderating Effects of Privacy Restrictiveness and Experience on Trusting Beliefs and Habit: An
Empirical Test of Intention to Continue Using a Social Networking Website. IEEE Transactions on
Engineering Management, 2012, 59, 654-665.

2.4 41

663 Speech Acts Within Facebook Status Messages. Journal of Language and Social Psychology, 2012, 31,
176-196. 1.2 68

664 Generating Social Awareness Through Social Network Sites. Annals of Information Systems, 2012, ,
181-205. 0.5 0

666 Narcissism or Openness?: College Studentsâ€™ Use of Facebook and Twitter. Communication Research
Reports, 2012, 29, 108-118. 1.0 82

667 Will the revolution be tweeted? A conceptual framework for understanding the social media and the
Arab Spring. Islam and Christian-Muslim Relations, 2012, 23, 453-470. 0.1 72

668 It Is All About Being Popular: The Effects of Need for Popularity on Social Network Site Use.
Cyberpsychology, Behavior, and Social Networking, 2012, 15, 37-42. 2.1 173

670 Social Cloud Computing: A Vision for Socially Motivated Resource Sharing. IEEE Transactions on
Services Computing, 2012, 5, 551-563. 3.2 180

671 Social intermediaries and the location of agency: a conceptual reconfiguration of social network
sites. Contemporary Social Science, 2012, 7, 321-333. 1.0 5

672 Me and my 400 friends: The anatomy of college students' Facebook networks, their communication
patterns, and well-being.. Developmental Psychology, 2012, 48, 369-380. 1.2 452



37

Citation Report

# Article IF Citations

673 Analysis of Ego Network Structure in Online Social Networks. , 2012, , . 75

674 Flame Detector Model: A Prototype for Detecting Flames in Social Networking Sites. , 2012, , . 5

675 An Investigation into the Problematic Use of Facebook. , 2012, , . 40

676 The Study on the Effect of Facebook's Social Network Features toward Intention to Buy on
F-commerce in Thailand. , 2012, , . 11

677 Why Do People Use Social Media? Empirical Findings and a New Theoretical Framework for Social
Media Goal Pursuit. SSRN Electronic Journal, 0, , . 0.4 46

678
Understanding Veterinary Students' Use of and Attitudes toward the Social Networking Site,
Facebook, to Assist in Developing Curricula to Address Online Professionalism. Journal of Veterinary
Medical Education, 2012, 39, 297-303.

0.4 19

679 Technology and Retirement Life: A Systematic Review of the Literature on Older Adults and Social
Media. , 2012, , . 7

680 Using Social Media to Teach Social Media Advertising: How to Leverage Student Prior Knowledge and
Word Press Blogs. Journal of Advertising Education, 2012, 16, 45-55. 0.3 7

681 Using a Wiki-Based Course Design to Create a Student-Centered Learning Environment: Strategies and
Lessons. Journal of Public Affairs Education, 2012, 18, 493-512. 0.9 15

682 Exploring the Role of Interactive Computer Simulations in Public Administration Education. Journal
of Public Affairs Education, 2012, 18, 513-530. 0.9 15

683 Frequency of Usage. International Journal of Virtual Communities and Social Networking, 2012, 4,
30-45. 0.2 6

684 Facebook and Interpersonal Privacy: Why the Third Party Doctrine Should Not Apply. SSRN Electronic
Journal, 0, , . 0.4 1

685 A Study on Privacy and Security Aspects of Facebook. International Journal of Technology Diffusion,
2012, 3, 48-55. 0.2 1

686 â€œFacebook Loveâ€• on Social Networking Platforms: An Analysis of the Linguistic Expression and
Portrayal of Love in a Selected Nigerian Hip-Hop Track. International Journal of Linguistics, 2012, 4, . 0.1 0

687 The Moderating Effect of Subjective Norm on Cloud Computing Usersâ€™ Perceived Risk and Usage
Intention. International Journal of Marketing Studies, 2012, 4, . 0.2 28

688 The Effect of Social Networking Sites to the Lifestyles of Teachers and Students in Higher Educational
Institutions. International Journal of Basic and Applied Sciences, 2012, 1, . 0.2 11

689 Implementation of Facebook study groups as supplements for learning management systems in adult
ODL environments. Asian Association of Open Universities Journal, 2012, 7, 1-11. 1.4 1

690 An Online Community of Inquiry for Reflective Practice in an Operative Dentistry Course. Journal of
Dental Education, 2012, 76, 641-650. 0.7 6



38

Citation Report

# Article IF Citations

691 A Literature Review on the Business Impacts of Social Network Sites. International Journal of Virtual
Communities and Social Networking, 2012, 4, 46-60. 0.2 11

693 Social Networking Sites and Educational Adaptation in Higher Education: A Case Study of Chinese
International Students in New Zealand. Scientific World Journal, The, 2012, 2012, 1-5. 0.8 19

694 Student Perceptions of Social Presence and Attitudes toward Social Media: Results of a
Cross-Sectional Study. International Journal of Higher Education, 2012, 2, . 0.2 8

695 Profiling Online Political Content Creators. International Journal of E-Politics, 2012, 3, 1-19. 0.3 24

696 A trust-augmented voting scheme for collaborative privacy management. Journal of Computer
Security, 2012, 20, 437-459. 0.5 8

697 Online mixted sampling: An application in hidden populations. Intangible Capital, 2012, 8, . 0.6 27

698 Promoting Social Capital, Empowerment and Counter-Stereotypical Behavior in Male and Female
Students in Online CSCL Communuties. , 0, , . 2

699 Using Facebook as a Subject Recruitment Tool for Survey-Experimental Research. SSRN Electronic
Journal, 2012, , . 0.4 46

700 Exploring the Impact of Facebook and Myspace Use on First-Year Students' Sense of Belonging and
Persistence Decisions. Journal of College Student Development, 2012, 53, 783-796. 0.5 42

701 Social Media and Italian Universities: An Empirical Study on the Adoption and Use of Facebook, Twitter
and Youtube. SSRN Electronic Journal, 2012, , . 0.4 12

702 Design of a mobile social community platform for older Chinese people in Urban areas. Human Factors
and Ergonomics in Manufacturing, 2012, 25, n/a-n/a. 1.4 28

703 Social connections and the persuasiveness of viral campaigns in social network sites: Persuasive
intent as the underlying mechanism. Journal of Marketing Communications, 2012, 18, 39-53. 2.7 101

704 Relationships and social rules: Teensâ€™ social network and other <scp>ICT</scp> selection practices.
Journal of the Association for Information Science and Technology, 2012, 63, 1108-1124. 2.6 57

705 Attitudes to social networking sites and their potential as learning platforms in a school
environment. , 2012, , . 4

706 Social cognition on the Internet: testing constraints on social network size. Philosophical
Transactions of the Royal Society B: Biological Sciences, 2012, 367, 2192-2201. 1.8 100

707 New forms of social and professional digital relationships: the case of Facebook. Social Network
Analysis and Mining, 2012, 2, 121-137. 1.9 33

708
A Pilot Evaluation of Associations Between Displayed Depression References on Facebook and
Self-reported Depression Using a Clinical Scale. Journal of Behavioral Health Services and Research,
2012, 39, 295-304.

0.6 92

709 All the news thatâ€™s fit to post: A profile of news use on social networking sites. Computers in Human
Behavior, 2012, 28, 113-119. 5.1 107



39

Citation Report

# Article IF Citations

710 Too much face and not enough books: The relationship between multiple indices of Facebook use and
academic performance. Computers in Human Behavior, 2012, 28, 187-198. 5.1 545

711 The influence of personality on Facebook usage, wall postings, and regret. Computers in Human
Behavior, 2012, 28, 267-274. 5.1 383

712 Understanding usersâ€™ motivations to engage in virtual worlds: A multipurpose model and empirical
testing. Computers in Human Behavior, 2012, 28, 484-495. 5.1 130

713 Self-disclosure and student satisfaction with Facebook. Computers in Human Behavior, 2012, 28,
624-630. 5.1 183

714 The role of perceived social capital and flow experience in building usersâ€™ continuance intention to
social networking sites in China. Computers in Human Behavior, 2012, 28, 995-1001. 5.1 259

715 Who wants to be â€œfriend-richâ€•? Social compensatory friending on Facebook and the moderating role
of public self-consciousness. Computers in Human Behavior, 2012, 28, 1036-1043. 5.1 95

716 Negative emotional and cognitive responses to being unfriended on Facebook: An exploratory study.
Computers in Human Behavior, 2012, 28, 1458-1464. 5.1 102

717 The use of short message service (SMS) among hospitalized coronary patients. General Hospital
Psychiatry, 2012, 34, 390-397. 1.2 13

718 â€œActually, I Wanted to Learnâ€•: Study-related knowledge exchange on social networking sites. Internet
and Higher Education, 2012, 15, 9-14. 4.2 126

719 Serious social media: On the use of social media for improving students' adjustment to college.
Internet and Higher Education, 2012, 15, 15-23. 4.2 209

720 A case study of Israeli higher-education institutes sharing scholarly information with the community
via social networks. Internet and Higher Education, 2012, 15, 58-68. 4.2 122

721 Are friends overrated? A study for the social news aggregator Digg.com. Computer Communications,
2012, 35, 796-809. 3.1 10

722 How Does Brand-related User-generated Content Differ across YouTube, Facebook, and Twitter?.
Journal of Interactive Marketing, 2012, 26, 102-113. 4.3 681

723 Higher education scholars' participation and practices on Twitter. Journal of Computer Assisted
Learning, 2012, 28, 336-349. 3.3 222

724 New Parents' Facebook Use at the Transition to Parenthood. Family Relations, 2012, 61, 455-469. 1.1 188

725 â€œâ€¦If we were cavemen we'd be fineâ€•: Facebook as a catalyst for critical literacy learning by dyslexic
sixthâ€•form students. Literacy, 2012, 46, 123-132. 0.4 23

726 Social Relationships and Mortality. Social and Personality Psychology Compass, 2012, 6, 41-53. 2.0 121

727 Why do people use Facebook?. Personality and Individual Differences, 2012, 52, 243-249. 1.6 892



40

Citation Report

# Article IF Citations

728 Social Media Use for News and Individuals' Social Capital, Civic Engagement and Political
Participation. Journal of Computer-Mediated Communication, 2012, 17, 319-336. 1.7 1,162

729 Information, Community, and Action: How Nonprofit Organizations Use Social Media*. Journal of
Computer-Mediated Communication, 2012, 17, 337-353. 1.7 659

730 Social Networking Sites: Their Users and Social Implications - A Longitudinal Study. Journal of
Computer-Mediated Communication, 2012, 17, 467-488. 1.7 215

731 What to Tell About Me? Self-Presentation inÂ Online Communities. Journal of Computer-Mediated
Communication, 2012, 17, 387-407. 1.7 60

732 Exploring the relationship between perceptions of social capital and enacted support online. Journal
of Computer-Mediated Communication, 2012, 17, 451-466. 1.7 67

733 Media Effects in an Era of Rapid Technological Transformation: A Case of User-Generated Content and
Political Participation. Communication Theory, 2012, 22, 250-278. 2.0 46

734 Workplace Friendship in the Electronically Connected Organization. Human Communication Research,
2012, 38, 253-279. 1.9 65

735 Relationships and the social brain: Integrating psychological and evolutionary perspectives. British
Journal of Psychology, 2012, 103, 149-168. 1.2 315

736 To Screen or Not to Screen? Using the Internet for Selection Decisions. Employee Responsibilities and
Rights Journal, 2012, 24, 1-21. 0.6 79

737 The Role of Online Social Network Travel Websites in Creating Social Interaction for Gen Y Travelers.
International Journal of Tourism Research, 2013, 15, 458-472. 2.1 72

738 Beyond <i>Responsive Regulation</i>: The expanding role of nonâ€•state actors in the regulatory
process. Regulation and Governance, 2013, 7, 114-123. 1.9 103

739 Entrepreneurial Knowledge and Digital Competence: Keys for a Success of Student Entrepreneurship.
Journal of the Knowledge Economy, 2013, 4, 293-303. 2.7 50

740 Hard-to-Reach Youth Online: Methodological Advances in Self-Harm Research. Sexuality Research and
Social Policy, 2013, 10, 125-134. 1.4 47

741 Investigating the impact of differences in kind upon resource consumption in web-based social
networks. Social Network Analysis and Mining, 2013, 3, 437-456. 1.9 2

742 Social network user lifetime. Social Network Analysis and Mining, 2013, 3, 285-297. 1.9 9

743 GED: the method for group evolution discovery in social networks. Social Network Analysis and
Mining, 2013, 3, 1-14. 1.9 158

744 Social networking sites and older users â€“ a systematic review. International Psychogeriatrics, 2013,
25, 1041-1053. 0.6 131

745 Motives for Using Facebook, Patterns of Facebook Activities, and Late Adolescentsâ€™ Social Adjustment
to College. Journal of Youth and Adolescence, 2013, 42, 403-416. 1.9 173



41

Citation Report

# Article IF Citations

746 Studentsâ€™ intentions to purchase electronic textbooks. Journal of Computing in Higher Education,
2013, 25, 27-47. 3.9 25

747 7th International Conference on Knowledge Management in Organizations: Service and Cloud
Computing. Advances in Intelligent Systems and Computing, 2013, , . 0.5 2

749 Trends and Variation in Assortative Mating: Causes and Consequences. Annual Review of Sociology,
2013, 39, 451-470. 3.1 397

750 Business Process Management. Studies in Computational Intelligence, 2013, , . 0.7 8

751 From Moodle to Facebook: Exploring students' motivation and experiences in online communities.
Computers and Education, 2013, 68, 167-176. 5.1 209

752 Inequalities in Facebook use. Computers in Human Behavior, 2013, 29, 2328-2336. 5.1 64

753 TrustVis: A Trust Visualisation Service for Online Communities. Lecture Notes in Computer Science,
2013, , 191-202. 1.0 1

755 Emerging Technologies for the Classroom. , 2013, , . 7

756 Global Geographies of the Internet. Springer Briefs in Geography, 2013, , . 0.1 45

757 Peer-to-Peer Value Through Social Capital in an Online Motor Neuron Disease Community. Journal of
Nonprofit and Public Sector Marketing, 2013, 25, 164-185. 0.9 8

758 The role of social media in higher education classes (real and virtual) â€“ A literature review.
Computers in Human Behavior, 2013, 29, A60-A68. 5.1 619

759 Don't It Make My Brown Eyes Green? An Analysis of Facebook Use and Romantic Jealousy.
Cyberpsychology, Behavior, and Social Networking, 2013, 16, 237-242. 2.1 44

760 The effect of gender and Internet usage on physical and cyber interpersonal relationships. Computers
and Education, 2013, 69, 303-309. 5.1 23

762 Lonely People Are No Longer Lonely on Social Networking Sites: The Mediating Role of Self-Disclosure
and Social Support. Cyberpsychology, Behavior, and Social Networking, 2013, 16, 413-418. 2.1 164

763 Therapist Utilization of Online Social Support for Parents of Premature Infants. Contemporary Family
Therapy, 2013, 35, 583-598. 0.6 2

764 Motivational, emotional, and behavioral correlates of fear of missing out. Computers in Human
Behavior, 2013, 29, 1841-1848. 5.1 1,635

765 Digital social networks as complex adaptive systems. VINE: the Journal of Information and Knowledge
Management Systems, 2013, 43, 78-95. 1.0 7

766 Narcissism as a Predictor of Motivations Behind Facebook Profile Picture Selection. Cyberpsychology,
Behavior, and Social Networking, 2013, 16, 14-19. 2.1 84



42

Citation Report

# Article IF Citations

767 Investigating e-learning system usage outcomes in the university context. Computers and Education,
2013, 69, 387-399. 5.1 190

768 Does the Medium still Matter? The Influence of Gender and Political Connectedness on Contacting
U.S. Public Officials Online and Offline. Sex Roles, 2013, 69, 3-15. 1.4 7

769 â€œI Share, Therefore I Amâ€•: Personality Traits, Life Satisfaction, and Facebook Check-Ins.
Cyberpsychology, Behavior, and Social Networking, 2013, 16, 870-877. 2.1 95

770
Designing beyond habit: opening space for improved recycling and food waste behaviors through
processes of persuasion, social influence and aversive affect. Personal and Ubiquitous Computing,
2013, 17, 1197-1210.

1.9 102

771 Examining social adjustment to college in the age of social media: Factors influencing successful
transitions and persistence. Computers and Education, 2013, 67, 193-207. 5.1 117

772 The Wealth of (Occupation) Networks? Communication Patterns and Information Distribution in a
Twitter Protest Network. Journal of Information Technology and Politics, 2013, 10, 35-56. 1.8 55

773 Face to (Face)Book: The Two Faces of Social Behavior?. Journal of Personality, 2013, 81, 290-301. 1.8 24

774 Towards Identification of Studentsâ€™ Holistic Learning Process through Facebook in Higher Education.
Procedia, Social and Behavioral Sciences, 2013, 97, 307-313. 0.5 9

775 The Effectiveness of Using Social Communications Networks in Mathematics Teachers Professional
Development. Procedia, Social and Behavioral Sciences, 2013, 106, 2756-2761. 0.5 0

776 The multi-layered nature of the internet-based democratization of brand management. Journal of
Business Research, 2013, 66, 1473-1483. 5.8 71

777 Going it all alone in web entrepreneurship?. , 2013, , . 4

778 Social Networks Research in Higher Education. Higher Education, 2013, , 151-215. 0.9 45

779 Organizational membersâ€™ use of social networking sites and job performance. Information Technology
and People, 2013, 26, 240-264. 1.9 202

780 The use of online social networking and quality of life. , 2013, , . 5

781 Building international entrepreneurial virtual networks in cyberspace. Journal of World Business,
2013, 48, 260-270. 4.6 84

782 Customer knowledge management via social media: the case of Starbucks. Journal of Knowledge
Management, 2013, 17, 237-249. 3.2 209

783 Survey of model and techniques for online social networks. , 2013, , . 1

784 Faith in the Age of Facebook: Exploring the Links Between Religion and Social Network Site
Membership and Use. Sociology of Religion, 2013, 74, 227-253. 0.4 22



43

Citation Report

# Article IF Citations

785 Conceptualising the use of Facebook in ethnographic research: as tool, as data and as context.
Ethnography and Education, 2013, 8, 131-145. 0.5 59

786 Players of facebook games and how they play. Entertainment Computing, 2013, 4, 171-178. 1.8 34

787 Online Political Engagement, Facebook, and Personality Traits. Social Science Computer Review, 2013,
31, 280-290. 2.6 52

788 Social media use by pharmacy faculty: Student friending, e-professionalism, and professional use.
Currents in Pharmacy Teaching and Learning, 2013, 5, 2-8. 0.4 37

789 Facebook Use and Political Participation. Social Science Computer Review, 2013, 31, 763-773. 2.6 189

790 Social Networking Sites as Business Tool: A Study of User Behavior. Studies in Computational
Intelligence, 2013, , 221-240. 0.7 25

791 Using a Facebook Group As an Educational Tool: Effects on Student Achievement. Computers in the
Schools, 2013, 30, 229-247. 0.4 38

793 Social Media User Satisfactionâ€”Theory Development and Research Findings. Journal of Internet
Commerce, 2013, 12, 195-224. 3.5 28

794 We Can't All Be Obama: The Use of New Media in Modern Political Campaigns. Journal of Political
Marketing, 2013, 12, 326-347. 1.3 24

795 Perceived bridging and bonding social capital on Twitter: Differentiating between followers and
followees. Computers in Human Behavior, 2013, 29, 2134-2142. 5.1 134

796 BinCam: Designing for Engagement with Facebook for Behavior Change. Lecture Notes in Computer
Science, 2013, , 99-115. 1.0 19

797 Communities in Evolving Networks: Definitions, Detection, and Analysis Techniques. Modeling and
Simulation in Science, Engineering and Technology, 2013, , 159-200. 0.4 30

798 Internal and external influences on social networking site usage in Thailand. Computers in Human
Behavior, 2013, 29, 2788-2795. 5.1 30

799 The impact of frequent social Internet consumption: Increased procrastination and lower life
satisfaction. Journal of Consumer Behaviour, 2013, 12, 496-505. 2.6 90

800 Professors' Facebook Content Affects Students' Perceptions and Expectations. Cyberpsychology,
Behavior, and Social Networking, 2013, 16, 489-496. 2.1 7

802 The impact of user interactions in social media on brand awareness and purchase intention: the case
of MINI on Facebook. Journal of Product and Brand Management, 2013, 22, 342-351. 2.6 421

803 Facebook Use and Social Capital. Bulletin of Science, Technology and Society, 2013, 33, 35-43. 1.1 55

804 Facebook: A literature review. New Media and Society, 2013, 15, 982-1002. 3.1 114



44

Citation Report

# Article IF Citations

805 Usage of Facebook: The Future Impact of Curriculum Implementation on Students in Malaysia.
Procedia, Social and Behavioral Sciences, 2013, 103, 1261-1270. 0.5 8

806 The relationship between optimal parenting, Internet addiction and motives for social networking in
adolescence. Psychiatry Research, 2013, 209, 529-534. 1.7 103

807 The role of social media in shaping first-generation high school students' college aspirations: A
social capital lens. Computers and Education, 2013, 63, 424-436. 5.1 73

808 Relation Based Access Control in Campus Social Network System. Procedia Computer Science, 2013, 17,
14-20. 1.2 7

809 Handbook of Social Media Management. , 2013, , . 17

810 Facebook-Induced Motivation Shifts in a French Online Course. TechTrends, 2013, 57, 81-87. 1.4 11

811 Crossing boundaries in Facebook: Studentsâ€™ framing of language learning activities as extended
spaces. International Journal of Computer-Supported Collaborative Learning, 2013, 8, 293-312. 1.9 69

812 An agent-based model of the development of friendship links within Facebook. Computational and
Mathematical Organization Theory, 2013, 19, 232-252. 1.5 9

813 Traditional Cleavages or a New World: Does Online Social Networking Bridge the Political
Participation Divide?. International Journal of Politics, Culture and Society, 2013, 26, 145-158. 0.5 32

814 Agent-based land-use models and farming games on the social webâ€”Fertile ground for a collaborative
future?. Ecological Informatics, 2013, 15, 14-21. 2.3 6

815 The Pursuit of Empowerment through Social Media: Structural Social Capital Dynamics in
CSR-Blogging. Journal of Business Ethics, 2013, 118, 759-775. 3.7 97

816 Social networking on smartphones: When mobile phones become addictive. Computers in Human
Behavior, 2013, 29, 2632-2639. 5.1 488

817 Big graph mining. SIGKDD Explorations: Newsletter of the Special Interest Group (SIG) on Knowledge
Discovery & Data Mining, 2013, 14, 29-36. 3.2 47

818 Scooter Crashes at University: Intervention Tactics for Modified Behavior and Helmet Use. Traffic
Injury Prevention, 2013, 14, 335-339. 0.6 4

819 Identifying Leaders and Followers in Online Social Networks. IEEE Journal on Selected Areas in
Communications, 2013, 31, 618-628. 9.7 32

820 Face-to-face or Facebook: Can social connectedness be derived online?. Computers in Human Behavior,
2013, 29, 604-609. 5.1 433

821 Social Groups, Social Media, and Higher Dimensional Social Structures: A Simplicial Model of Social
Aggregation for Computational Communication Research. Communication Quarterly, 2013, 61, 35-58. 0.7 31

822 Social Networking and Social Support in Tourism Experience: The Moderating Role of Online
Self-Presentation Strategies. Journal of Travel and Tourism Marketing, 2013, 30, 78-92. 3.1 127



45

Citation Report

# Article IF Citations

823 Self-monitoring, honesty, and cue use on Facebook: The relationship with user extraversion and
conscientiousness. Computers in Human Behavior, 2013, 29, 1556-1564. 5.1 75

824 Empowering senior citizens via third places: research driven model development of seniors 					' 				
empowerment and social engagement in social places. Journal of Services Marketing, 2013, 27, 141-154. 1.7 37

825 A comparison study of user behavior on Facebook and Gmail. Computers in Human Behavior, 2013, 29,
2650-2655. 5.1 14

826 Analysis of SNs popularity from different perspectives among users. , 2013, , . 1

827 Perception and Use of Social Networking Sites among Undergraduate Students in Kuwait. , 2013, , . 1

828 Cultural Differences and Switching of In-Group Sharing Behavior Between an American (Facebook)
and a Chinese (Renren) Social Networking Site. Journal of Cross-Cultural Psychology, 2013, 44, 106-121. 1.0 110

829 Communicative genres as organising structures in online communities â€“ of team players and
storytellers. Information Systems Journal, 2013, 23, 551-567. 4.1 18

830
Participating in Health Issue-Specific Social Networking Sites to Quit Smoking: How Does Online
Social Interconnectedness Influence Smoking Cessation Self-Efficacy?. Journal of Communication,
2013, 63, 933-952.

2.1 40

831 Keep Logging In! Experimental Evidence Showing the Relation of Affiliation Needs to the Idea of Online
Social Networking. Cyberpsychology, Behavior, and Social Networking, 2013, 16, 419-422. 2.1 18

832 Economic Growth, Technological Progress and Social Capital: The Inverted <scp>U</scp> Hypothesis.
Metroeconomica, 2013, 64, 401-431. 0.5 17

833
The Role of Political Efficacy on the Relationship Between Facebook Use and Participatory Behaviors: A
Comparative Study of Young American and Chinese Adults. Cyberpsychology, Behavior, and Social
Networking, 2013, 16, 460-463.

2.1 58

834 Online social networking in discussions of risk: applying the CAUSE model in a content analysis of
Facebook. Health, Risk and Society, 2013, 15, 251-264. 0.9 17

835 Connectivity, Online Social Capital, and Mood: A Bayesian Nonparametric Analysis. IEEE Transactions
on Multimedia, 2013, 15, 1316-1325. 5.2 15

836 Security Threats in Online Social Networks. , 2013, , . 10

837 Using Facebook to Support Novice Teachers. New Educator, 2013, 9, 152-163. 0.9 16

838 Effects of Anonymity in Group Discussion on Peer Interaction and Learning Achievement. IEEE
Transactions on Education, 2013, 56, 292-299. 2.0 36

839
â€˜Thereâ€™s a network out there you might as well tapâ€™: Exploring the benefits of and barriers to
exchanging informational and support-based resources on Facebook. New Media and Society, 2013, 15,
243-259.

3.1 196

840 Java Assist Learning System for Assisted Learning on Facebook. , 2013, , . 1



46

Citation Report

# Article IF Citations

841 Construction of exact-BASIC codes for distributed storage systems at the MSR point. , 2013, , . 5

842 Empirical study on users' participation behavior in SNS based on theory of perceived risks and
involvement degree. , 2013, , . 1

843 Social and Cultural Sustainability: Criteria, Indicators, Verifier Variables for Measurement and Maps
for Visualization to Support Planning. Ambio, 2013, 42, 215-228. 2.8 157

844 Social network sites, privacy and the blurring boundary between public and private spaces. Science
and Public Policy, 2013, 40, 724-732. 1.2 17

845 A Web-Based Tool for Collaborative Social Media Data Analysis. , 2013, , . 10

846 Social networks' role in online education. , 2013, , . 6

847 Managing peer relationships online â€“ Investigating the use of Facebook by juvenile delinquents and
youths-at-risk. Computers in Human Behavior, 2013, 29, 8-15. 5.1 46

848 Facebook bullying: An extension of battles in school. Computers in Human Behavior, 2013, 29, 16-25. 5.1 219

849 Gratifications for using CMC technologies: A comparison among SNS, IM, and e-mail. Computers in
Human Behavior, 2013, 29, 226-234. 5.1 186

850 Network position: a key component in the characterization of social personality types. Behavioral
Ecology and Sociobiology, 2013, 67, 163-173. 0.6 96

851 Facebook use by Library and Information Science students. ASLIB Proceedings, 2013, 65, 19-39. 1.2 23

852 Are Close Friends the Enemy? Online Social Networks, Self-Esteem, and Self-Control. Journal of
Consumer Research, 2013, 40, 90-103. 3.5 303

853 Implementing Internet Source as Tools in Teaching and Learning Engineering Mathematics. Procedia,
Social and Behavioral Sciences, 2013, 102, 122-127. 0.5 3

854 Transition, stress and computer-mediated social support. Computers in Human Behavior, 2013, 29,
A40-A53. 5.1 76

855 Using Facebook for Learning: A Case Study on the Perception of Students in Higher Education.
Procedia, Social and Behavioral Sciences, 2013, 106, 3259-3267. 0.5 12

856 Digital health communities: The effect of their motivation mechanisms. Decision Support Systems,
2013, 55, 941-947. 3.5 95

857 Facebooking for health: An examination into the solicitation and effects of health-related social
support on social networking sites. Computers in Human Behavior, 2013, 29, 2072-2080. 5.1 189

858 An exploration of a quasi-stable online network: A longitudinal perspective. Computers in Human
Behavior, 2013, 29, 681-686. 5.1 3



47

Citation Report

# Article IF Citations

859 Does the Internet make people happier?. Journal of Socio-Economics, 2013, 46, 105-116. 1.0 95

860 How lonely people use and perceive Facebook. Computers in Human Behavior, 2013, 29, 2463-2470. 5.1 68

861 The Media and Technology Usage and Attitudes Scale: An empirical investigation. Computers in Human
Behavior, 2013, 29, 2501-2511. 5.1 412

862 The influence of online forum and SNS use on online political discussion in China: Assessing â€œSpirals
of Trustâ€•. Telematics and Informatics, 2013, 30, 359-369. 3.5 48

863 Facebook and the engineering of connectivity. Convergence, 2013, 19, 141-155. 1.6 91

864 Showing Off? Human Mobility and the Interplay of Traits, Self-Disclosure, and Facebook Check-Ins.
Social Science Computer Review, 2013, 31, 437-457. 2.6 88

865 Security and Trust in Online Social Networks. Synthesis Lectures on Information Security Privacy and
Trust, 2013, 4, 1-120. 0.3 21

866 Some of these things are not like the others: Examining motivations and political predispositions
among political Facebook activity. Computers in Human Behavior, 2013, 29, 2766-2775. 5.1 57

867 Is social capital effective for online learning?. Information and Management, 2013, 50, 507-522. 3.6 52

868 R.I.P.: Remain in perpetuity. Facebook memorial pages. Telematics and Informatics, 2013, 30, 2-10. 3.5 50

869 The Investigation of Facebook usage Purposes and Shyness, Loneliness. Procedia, Social and Behavioral
Sciences, 2013, 93, 737-741. 0.5 12

870
The relationship between socializing on the Spanish online networking site Tuenti and teenagersâ€™
subjective wellbeing: The roles of self-esteem and loneliness. Computers in Human Behavior, 2013, 29,
1282-1289.

5.1 103

871 A Social Media framework to support Engineering Design Communication. Advanced Engineering
Informatics, 2013, 27, 580-597. 4.0 33

872 Friend or not to friend: Coworker Facebook friend requests as an application of communication
privacy management theory. Computers in Human Behavior, 2013, 29, 2257-2264. 5.1 69

873 Using Facebook in University Teaching: A Practical Case Study. Procedia, Social and Behavioral
Sciences, 2013, 83, 1032-1038. 0.5 18

874 Exploring romantic relationships on social networking sites using the self-expansion model.
Computers in Human Behavior, 2013, 29, 1531-1537. 5.1 35

875 Managing Impressions and Relationships on Facebook. Journal of Language and Social Psychology,
2013, 32, 121-141. 1.2 148

876 Design and analysis of a social botnet. Computer Networks, 2013, 57, 556-578. 3.2 153



48

Citation Report

# Article IF Citations

877 Social Relations and Cyberbullying: The Influence of Individual and Structural Attributes on
Victimization and Perpetration via the Internet. Human Communication Research, 2013, 39, 101-126. 1.9 119

878 Psychological Determinants of Using Facebook: A Research Review. International Journal of
Human-Computer Interaction, 2013, 29, 775-787. 3.3 94

879 Online Social Ties and Political Engagement. Journal of Information Technology and Politics, 2013, 10,
21-34. 1.8 33

880 When online meets offline: A field investigation of modality switching. Computers in Human Behavior,
2013, 29, 1565-1571. 5.1 34

881 Affording to Exchange: Social Capital and Online Information Sharing. Cyberpsychology, Behavior,
and Social Networking, 2013, 16, 588-592. 2.1 24

882 Crisis communication online: How medium, crisis type and emotions affected public reactions in the
Fukushima Daiichi nuclear disaster. Public Relations Review, 2013, 39, 40-46. 1.9 373

883 Development and validation of a social media use integration scale.. Psychology of Popular Media
Culture, 2013, 2, 38-50. 2.6 142

884 Social capital: the benefit of Facebook â€˜friendsâ€™. Behaviour and Information Technology, 2013, 32, 24-36. 2.5 160

885 A mixed method approach to examining Facebook use and its relationship to self-esteem. Computers in
Human Behavior, 2013, 29, 827-832. 5.1 102

886 User adoption of social networking sites: Eliciting uses and gratifications through a meansâ€“end
approach. Computers in Human Behavior, 2013, 29, 1039-1053. 5.1 188

887 Social media use among adults with autism spectrum disorders. Computers in Human Behavior, 2013,
29, 1709-1714. 5.1 99

888
Instructor experiences with a social networking site in a higher education setting: expectations,
frustrations, appropriation, and compartmentalization. Educational Technology Research and
Development, 2013, 61, 255-278.

2.0 59

889 Determining the Factors Influencing Enterprise Social Software Usage: Development of a
Measurement Instrument for Empirical Assessment. , 2013, , . 24

890 Malaysian Facebookers: Motives and addictive behaviours unraveled. Computers in Human Behavior,
2013, 29, 1342-1349. 5.1 87

891
Exploring individualsâ€™ subjective well-being and loyalty towards social network sites from the
perspective of network externalities: The Facebook case. International Journal of Information
Management, 2013, 33, 539-552.

10.5 188

892 Member use of social networking sites â€” an empirical examination. Decision Support Systems, 2013, 54,
1219-1227. 3.5 100

893 Gender differences in mediated communication: Women connect more than do men. Computers in
Human Behavior, 2013, 29, 896-900. 5.1 245

894 Mirror or Megaphone?: How relationships between narcissism and social networking site use differ
on Facebook and Twitter. Computers in Human Behavior, 2013, 29, 2004-2012. 5.1 172



49

Citation Report

# Article IF Citations

895 Internet addiction in students: Prevalence and risk factors. Computers in Human Behavior, 2013, 29,
959-966. 5.1 362

896 Social and Parasocial Relationships on Social Network Sites and Their Differential Relationships with
Users' Psychological Well-Being. Cyberpsychology, Behavior, and Social Networking, 2013, 16, 512-517. 2.1 127

897 Ethics of Social Media Research: Common Concerns and Practical Considerations. Cyberpsychology,
Behavior, and Social Networking, 2013, 16, 708-713. 2.1 237

898 Personality and social characteristics of Facebook non-users and frequent users. Computers in
Human Behavior, 2013, 29, 1602-1607. 5.1 79

899 Comparing actual and self-reported measures of Facebook use. Computers in Human Behavior, 2013, 29,
626-631. 5.1 282

900 International students' everyday life information seeking: The informational value of social
networking sites. Library and Information Science Research, 2013, 35, 107-116. 1.2 145

901 â€˜Disorderly conductâ€™: on the unruly rules of public communication in social network sites. Global
Networks, 2013, 13, 377-390. 1.7 11

902
Communication Competence, Social Support, and Depression Among College Students: A Model of
Facebook and Face-to-Face Support Network Influence. Journal of Health Communication, 2013, 18,
41-57.

1.2 168

903 Influence of Social Media Use on Discussion Network Heterogeneity and Civic Engagement: The
Moderating Role of Personality Traits. Journal of Communication, 2013, 63, 498-516. 2.1 215

904 The reciprocal effects of social network site use and the disposition for self-disclosure: A
longitudinal study. Computers in Human Behavior, 2013, 29, 1102-1112. 5.1 156

905 College Studentsâ€™ Responses to Mental Health Status Updates on Facebook. Issues in Mental Health
Nursing, 2013, 34, 46-51. 0.6 27

906 What do people study when they study Twitter? Classifying Twitter related academic papers. Journal
of Documentation, 2013, 69, 384-410. 0.9 158

907
The determinants of continuous use of social networking sites: An empirical study on Taiwanese
journal-type bloggersâ€™ continuous self-disclosure behavior. Electronic Commerce Research and
Applications, 2013, 12, 103-111.

2.5 26

908 Vanity: 21st Century Selves. , 2013, , . 21

909 The Moderating Role of Attachment Anxiety on Social Network Site Use Intensity and Social Capital.
Psychological Reports, 2013, 112, 252-265. 0.9 44

911 Loneliness, anxiousness, and substance use as predictors of Facebook use. Computers in Human
Behavior, 2013, 29, 687-693. 5.1 103

912 The role of reciprocation in social network formation, with an application to LiveJournal. Social
Networks, 2013, 35, 317-330. 1.3 19

913 The interrelationships among attachment style, personality traits, interpersonal competency, and
Facebook use.. Psychology of Popular Media Culture, 2013, 2, 117-131. 2.6 40



50

Citation Report

# Article IF Citations

914 Internet addiction in adolescents: Prevalence and risk factors. Computers in Human Behavior, 2013, 29,
1987-1996. 5.1 323

915 Social Media and Personal Relationships. , 2013, , . 116

916 Social media use in the U.S. Executive branch. Government Information Quarterly, 2013, 30, 56-63. 4.0 79

917 Generation Y travelersâ€™ commitment to online social network websites. Tourism Management, 2013, 35,
13-22. 5.8 156

918 Feeling Better But Doing Worse: Effects of Facebook Self-Presentation on Implicit Self-Esteem and
Cognitive Task Performance. Media Psychology, 2013, 16, 199-220. 2.1 75

919 Simulating the effects of social networks on a populationâ€™s hurricane evacuation participation.
Journal of Geographical Systems, 2013, 15, 193-209. 1.9 52

920 The effects of religiosity on Internet consumption. Information, Communication and Society, 2013, 16,
1553-1573. 2.6 8

921 Using Facebook out of habit. Behaviour and Information Technology, 2013, 32, 594-602. 2.5 66

922 The Civic and Political Significance of Online Participatory Cultures among Youth Transitioning to
Adulthood. Journal of Information Technology and Politics, 2013, 10, 1-20. 1.8 100

923 WE HAVEN'T TALKED IN 30 YEARS!. Information, Communication and Society, 2013, 16, 397-420. 2.6 28

924 â€œNot all my friends need to knowâ€•: a qualitative study of teenage patients, privacy, and social media.
Journal of the American Medical Informatics Association: JAMIA, 2013, 20, 16-24. 2.2 115

925 Self-Affirmation Underlies Facebook Use. Personality and Social Psychology Bulletin, 2013, 39, 321-331. 1.9 233

926 Youth Engagement in Singapore: The Interplay of Social and Traditional Media. Journal of
Broadcasting and Electronic Media, 2013, 57, 187-204. 0.8 52

927 Virtualizing the Past: Re-connecting on Facebook and Emerging Social Relationships. , 2013, , . 1

928
Materialism, Attitudes, and Social Media Usage and Their Impact on Purchase Intention of Luxury
Fashion Goods Among American and Arab Young Generations. Journal of Interactive Advertising, 2013,
13, 27-40.

3.0 108

929 Social Network Sites and Young Adolescent Identity Development. Childhood Education, 2013, 89,
243-253. 0.1 15

930 The Friendship Assemblage. Television and New Media, 2013, 14, 479-493. 1.5 54

931 New Drivers in Mobility; What Moves the Dutch in 2012?. Transport Reviews, 2013, 33, 343-359. 4.7 49



51

Citation Report

# Article IF Citations

932 Mapping the Landscape of Digital Petitionary Prayer as Spiritual/Social Support in Mobile, Facebook,
and E-mail. Journal of Media and Religion, 2013, 12, 1-15. 0.4 8

933 â€œHonk Against Homophobiaâ€•: Rethinking Relations Between Media and Sexual Minorities. Journal of
Homosexuality, 2013, 60, 1539-1556. 1.3 16

934 Does social networking service usage mediate the association between smartphone usage and social
capital?. New Media and Society, 2013, 15, 1077-1093. 3.1 32

935 Online health communities. Information Technology and People, 2013, 26, 213-235. 1.9 151

936 When Worlds Collide in Cyberspace: How Boundary Work in Online Social Networks Impacts
Professional Relationships. Academy of Management Review, 2013, 38, 645-669. 7.4 223

937 Use of SNSs by the researchers in India. Library Review, 2013, 62, 525-546. 1.5 7

938 Ethnographic Research 2.0. Journal of Organizational Ethnography, 2013, 2, 23-36. 0.5 32

939 Strategic Management and Social Media: An Empirical Analysis of Electronic Social Capital and Online
Fundraising. Advanced Series in Management, 2013, , 43-62. 0.8 4

940 Engaging Australian Rules Football fans with social media: a case study. International Journal of
Sport Management and Marketing, 2013, 13, 104. 0.1 26

941 Research on the impact of social network service on tourists purchase intention. , 2013, , . 0

942 Integrating collaborative context information with social media. , 2013, , . 2

943 "Facebook is a luxury". , 2013, , . 71

944 Portuguese older people and the Internet: Interaction, uses, motivations, and obstacles.
Communications: the European Journal of Communication Research, 2013, 38, . 0.3 11

945 Engaging stakeholders through Facebook for teacher professional development in Indonesia. , 2013, , . 3

947 Who wants to know?. , 2013, , . 50

948 Comparing the use of social networking and traditional media channels for promoting citizen
science. , 2013, , . 20

949 Hustling online. , 2013, , . 34

950 From STEM to STEAM. , 2013, , . 59



52

Citation Report

# Article IF Citations

951 Privacy risk versus socialness in the decision to use mobile location-based applications. Data Base for
Advances in Information Systems, 2013, 44, 19-38. 1.1 11

952 Competition over timeline in social networks. , 2013, , . 13

953 Using facebook after losing a job. , 2013, , . 134

954 An Investigation into the Use of Social Media Marketing and Measuring its Effectiveness in the Events
Industry. , 2013, , 131-144. 3

956 Professionalism in Student Online Social Networking: The Role of Educators. E-Learning and Digital
Media, 2013, 10, 30-39. 1.5 5

957 Users and nonusers. , 2013, , . 43

960 Young peopleâ€™s creative online practices in the context of school community. Cyberpsychology, 2013,
7, . 0.7 3

961 Not So Imaginary Interpersonal Contact With Public Figures on Social Network Sites. Communication
Research, 2013, 40, 27-51. 3.9 85

962 Overuse of Social Networking. , 2013, , 911-920. 2

963 Internet Use, Online Communication, and Ties in Americansâ€™ Networks. Social Science Computer
Review, 2013, 31, 404-423. 2.6 52

964 Understanding Generation Y and their use of social media: a review and research agenda. Journal of
Service Management, 2013, 24, 245-267. 4.4 795

965 Nucleus accumbens response to gains in reputation for the self relative to gains for others predicts
social media use. Frontiers in Human Neuroscience, 2013, 7, 439. 1.0 113

966 Affinity-Seeking, Social Loneliness, and Social Avoidance among Facebook Users. Psychological
Reports, 2013, 112, 545-552. 0.9 37

967 Fuzzy Cognitive Maps in Social and Business Network Analysis. Studies in Computational Intelligence,
2013, , 241-279. 0.7 8

968 The Impact of Social Media on College Students. Journal of College and Character, 2013, 14, 21-30. 0.9 19

969 Does Online Social Media Lead to Social Connection or Social Disconnection?. Journal of College and
Character, 2013, 14, 11-20. 0.9 65

970 Understanding motivations for facebook use. , 2013, , . 44

971
Digitale PersÃ¶nlichkeiten als interdisziplinÃ¤rer Forschungsgegenstand / Digital personalities as a
topic for interdisciplinary research / PersonnalitÃ©s numÃ©riques comme objet de recherche
interdisciplinaire. Information-Wissenschaft Und Praxis, 2013, 64, .

0.1 0



53

Citation Report

# Article IF Citations

972 â€˜Born in Michigan? You're in the Biobank': Engaging Population Biobank Participants through Facebook
Advertisements. Public Health Genomics, 2013, 16, 145-158. 0.6 18

973 Social media divide: characteristics of emerging adults who do not use social network websites.
Media, Culture and Society, 2013, 35, 771-781. 1.9 42

974 Religion and Sex Among College Freshmen. Journal of Adolescent Research, 2013, 28, 535-556. 1.3 10

975 Social drive. , 2013, , . 49

976 Facilitating Teaching and Learning Capabilities in Social Learning Management Systems: Challenges,
Issues, and Implications for Design. Journal of Integrated Design and Process Science, 2013, 17, 17-35. 0.2 11

977 The effects of text, audio, video, and in-person communication on bonding between friends.
Cyberpsychology, 2013, 7, . 0.7 111

978 The privacy implications of online bonding, bridging and boundary crossing: An experimental study
using emoticons in a social network map. Cyberpsychology, 2013, 7, . 0.7 2

979 Effects of online multitasking on reading comprehension of expository text. Cyberpsychology, 2013, 7,
. 0.7 20

980 The Verification of Structural Decision-Making Model for Evaluating Education on Facebook. Journal
of Competitiveness, 2013, 5, 76-89. 1.4 4

981 A set of metrics to assess stakeholder engagement and social legitimacy on a corporate Facebook page.
Online Information Review, 2013, 37, 787-803. 2.2 242

983 Engaging Introductory Writing Students through Facebook Assignments. About Campus Enriching the
Student Learning Experience, 2013, 18, 25-28. 0.1 1

984 Information seeking through social media: Impact of user characteristics on social media use.
Proceedings of the American Society for Information Science and Technology, 2013, 50, 1-4. 0.2 20

985 Technology Hurts? Lesbian, Gay, and Bisexual Youth Perspectives of Technology and Cyberbullying.
Journal of School Violence, 2013, 12, 27-44. 1.1 46

986 Impact of facebook intensity on academic grades of private university students. , 2013, , . 5

987 BASIC regenerating code: Binary addition and shift for exact repair. , 2013, , . 23

988 SOCIAL CAPITAL AND MENTAL HEALTH IN SEOUL, SOUTH KOREA: A MULTILEVEL ANALYSIS OF 4,734 PEOPLE IN
25 ADMINISTRATIVE AREAS. Journal of Community Psychology, 2013, 41, 644-660. 1.0 3

989 Can Facebook Use Induce Well-Being?. Cyberpsychology, Behavior, and Social Networking, 2013, 16,
674-678. 2.1 120

990
Aversive Peer Experiences on Social Networking Sites: Development of the <i><scp>S</scp>ocial
<scp>N</scp>etworkingâ€•<scp>P</scp>eer <scp>E</scp>xperiences <scp>Q</scp>uestionnaire</i>
(<i><scp>SN</scp>â€•<scp>PEQ</scp></i>). Journal of Research on Adolescence, 2013, 23, 695-705.

1.9 39



54

Citation Report

# Article IF Citations

991 How Facebook Might Reveal Users' Attitudes Toward Work and Relationships with Coworkers.
Cyberpsychology, Behavior, and Social Networking, 2013, 16, 136-139. 2.1 7

992 Understanding News Sharing in Social Media from the Diffusion of Innovations Perspective. , 2013, , . 14

993 Assessing Online Community-Building through Assortativity, Density and Centralization in Social
Networks. , 2013, , . 3

994 Tweeting to Feel Connected: A Model for Social Connectedness in Online Social Networks.
International Journal of Human-Computer Interaction, 2013, 29, 670-687. 3.3 67

995 Internet addiction as a manageable resource: a focus on social network services. Online Information
Review, 2013, 37, 28-41. 2.2 27

996 Facebook Fallout: Future Contact Avoidance After Being Unfriended on Facebook. , 2013, , . 7

997 Continuance Usage of Localized Social Networking Services: A Conceptual Model and Lessons from
China. Journal of Global Information Technology Management, 2013, 16, 7-30. 0.5 19

998 More Network Conscious Than Ever? Challenges, Strategies, and Analytic Labor of Users in the
Facebook Environment. Journal of Computer-Mediated Communication, 2013, 18, 61-79. 1.7 34

999 From Access to Utilization. Journalism and Mass Communication Quarterly, 2013, 90, 715-735. 1.4 24

1000 Hurtful Texting in Friendships: Satisfaction Buffers the Distancing Effects of Intention.
Communication Research Reports, 2013, 30, 148-156. 1.0 7

1001 Young Bilinguals' Language Behaviour in Social Networking Sites: The Use of Welsh on Facebook.
Journal of Computer-Mediated Communication, 2013, 18, 339-361. 1.7 35

1002 Seek and You Shall Find? How Need for Orientation Moderates Knowledge Gain from Twitter Use.
Journal of Communication, 2013, 63, 745-765. 2.1 52

1003 Digitally enabling social networks: resolving ITâ€“culture conflict. Information Systems Journal, 2013,
23, 501-523. 4.1 79

1004 Location, Motivation, and Social Capitalization via Enterprise Social Networking. Journal of
Computer-Mediated Communication, 2013, 19, 20-37. 1.7 147

1005 Does Posting Facebook Status Updates Increase or Decrease Loneliness? An Online Social Networking
Experiment. Social Psychological and Personality Science, 2013, 4, 579-586. 2.4 356

1006 Social Capital and Internet Use: The Irrelevant, the Bad, and the Good. Sociology Compass, 2013, 7,
599-611. 1.4 50

1007 Just for the Fun of It? Towards a Model for Assessing the Individual Benefits of Employees' Enterprise
Social Software Usage. , 2013, , . 13

1008 Internet addiction assessment tools: dimensional structure and methodological status. Addiction,
2013, 108, 1207-1216. 1.7 145



55

Citation Report

# Article IF Citations

1009 Social networks in higher education: The business administration and informatics' Students. , 2013, , . 1

1010 Ethics in an Age of Information Seekers: A Survey of Licensed Healthcare Providers about Online
Social Networking. Journal of Technology in Human Services, 2013, 31, 112-128. 0.9 13

1011 Perception and use of social networking sites among university students. Library Review, 2013, 62,
388-397. 1.5 47

1012 The eâ€•SOCAPIT scale: a multiâ€•item instrument for measuring online social capital. Journal of Research in
Interactive Marketing, 2013, 7, 216-235. 7.2 10

1013 The Social Logics of Sharing. Communication Review, 2013, 16, 113-131. 0.8 197

1014
Between Likes and Shares: Effects of Emotional Appeal and Virality on the Persuasiveness of
Anticyberbullying Messages on Facebook. Cyberpsychology, Behavior, and Social Networking, 2013, 16,
175-182.

2.1 108

1015 A Study of Social Information Control Affordances and Gender Difference in Facebook
Self-Presentation. Cyberpsychology, Behavior, and Social Networking, 2013, 16, 635-644. 2.1 43

1016 The Digital Remains: Social Media and Practices of Online Grief. Information Society, 2013, 29, 190-195. 1.7 60

1017 You Don't De-Friend the Dead: An Analysis of Grief Communication by College Students Through
Facebook Profiles. Death Studies, 2013, 37, 617-635. 1.8 57

1018 Gossip, drama, and technology: how South Asian American young women negotiate gender on and
offline. Gender and Education, 2013, 25, 311-324. 1.1 17

1019 Problematic Use of Social Network Sites: The Interactive Relationship Between Gratifications Sought
and Privacy Concerns. Cyberpsychology, Behavior, and Social Networking, 2013, 16, 806-812. 2.1 124

1020 Using social network sites in Higher Education: an experience in business studies. Innovations in
Education and Teaching International, 2013, 50, 238-249. 1.5 57

1021 Predictors of Intimate Partner Violence in a Sample of Multiethnic Urban Young Adults. Journal of
Interpersonal Violence, 2013, 28, 3004-3022. 1.3 23

1022 The Effect of Individualsâ€™ Organization Affiliation on Their Internet Donations. Nonprofit and
Voluntary Sector Quarterly, 2013, 42, 1197-1223. 1.3 26

1023 Emerging in a Digital World. Emerging Adulthood, 2013, 1, 125-137. 1.4 210

1024 Investigating Relations Between Facebook Use and Social Capital Among College Undergraduates.
Communication Quarterly, 2013, 61, 479-496. 0.7 36

1025 "I need to try this"?. , 2013, , . 80

1026 Fame, Facebook, and Twitter: How attitudes about fame predict frequency and nature of social media
use.. Psychology of Popular Media Culture, 2013, 2, 222-236. 2.6 46



56

Citation Report

# Article IF Citations

1027 A Facebook analysis of helping behavior in online bullying.. Psychology of Popular Media Culture,
2013, 2, 11-19. 2.6 67

1028 Student-teacher relationship in the Facebook era: the student perspective. International Journal of
Continuing Engineering Education and Life-Long Learning, 2013, 23, 33. 0.1 30

1029 SAVEUS: SAving Victims in Earthquakes through Unified Systems. International Journal of
Communication Networks and Distributed Systems, 2013, 10, 402. 0.3 4

1030 Creative and knowledge-intensive teleworkers' relation to e-capital in the Helsinki metropolitan area.
International Journal of Knowledge-Based Development, 2013, 4, 204. 0.4 14

1031
Choosing the right friends - predicting success of startup entrepreneurs and innovators through
their online social network structure. International Journal of Organisational Design and
Engineering, 2013, 3, 67.

0.6 14

1032 Does this profile picture make me look fat? Facebook and body image in college students.. Psychology
of Popular Media Culture, 2013, 2, 251-258. 2.6 33

1033 How the Larger Corporations Engage with Stakeholders through Twitter. International Journal of
Market Research, 2013, 55, 851-872. 2.8 38

1035 <i>Commentary</i>: Affordances, Effects, and Technology Errors. Annals of the International
Communication Association, 2013, 36, 190-193. 2.8 5

1036 Voluntary simplicity: The Great American Apparel Diet. Journal of Fashion Marketing and Management,
2013, 17, 294-305. 1.5 23

1037 Enhancing Political Participation in Jamaica. SAGE Open, 2013, 3, 215824401348665. 0.8 9

1038 The association between family and community social capital and health risk behaviours in young
people: an integrative review. BMC Public Health, 2013, 13, 971. 1.2 72

1039 Interracial Bridging Social Capital Among Students of a Multicultural University in Malaysia. Journal
of College Student Development, 2013, 54, 85-97. 0.5 11

1040 Understanding participation in company social networks. Journal of Service Management, 2013, 24,
567-587. 4.4 34

1041 Web 2.0 tools usage: a comparative study of librarians in university libraries in Nigeria and South
Africa. Library Hi Tech News, 2013, 30, 10-20. 0.5 22

1042 Heritage Meets Social Media: Designing a Virtual Museum Space for Young People. Journal of Museum
Education, 2013, 38, 239-252. 0.2 7

1043 A study of students' CMC behaviours for incorporating CMC in teaching and learning. International
Journal of Innovation and Learning, 2013, 13, 339. 0.4 1

1044 Modeling Privacy Settings of an Online Social Network from a Game-Theoretical Perspective. , 2013, , . 8

1045 Bipolar Disorder Affects Behavior and Social Skills on the Internet. PLoS ONE, 2013, 8, e79673. 1.1 11



57

Citation Report

# Article IF Citations

1046 Social Media Use in Organizations: Exploring the Affordances of Visibility, Editability, Persistence, and
Association. Annals of the International Communication Association, 2013, 36, 143-189. 2.8 616

1048 Intensity of Social Network Use by Involvement: A Study of Young Chinese Users. International Journal
of Business and Management, 2013, 8, . 0.1 20

1050 Facebook Use and GratÄ±fÄ±catÄ±ons: A Study Directed to Determining the Facebook Usage of Generations X
and Y in Turkey. Mediterranean Journal of Social Sciences, 2013, , . 0.1 4

1051 Internet y capital social en localidades aisladas de Chile. Polis (Santiago), 2013, 12, 197-221. 0.1 3

1052 Requirements for Personalized m-Commerce. Journal of Electronic Commerce in Organizations, 2013,
11, 19-36. 0.6 2

1053 Impact of SNS Ad Type and Product Involvement on Consumers' Purchasing Intentions. International
Journal of Software Engineering and Its Applications, 2013, 7, 325-332. 0.2 1

1054 Identifying and Responding to Customer Needs on Facebook Fan Pages. International Journal of
Technology and Human Interaction, 2013, 9, 36-52. 0.3 38

1055 Top-Performing Students' Use of Social Networking Sites. Research Journal of Applied Sciences,
Engineering and Technology, 2013, 5, 361-369. 0.1 2

1056 Adoption of Online Social Media Innovation. International Journal of E-Business Research, 2013, 9,
21-35. 0.7 1

1057
Using Social Network-Mediated Bridging Activities to Develop Socio-Pragmatic Awareness in
Elementary Korean. International Journal of Computer-Assisted Language Learning and Teaching, 2013,
3, 18-33.

0.5 14

1060 Use of Social Networking Sites among University Students in Ajman, United Arab Emirates. Journal of
College of Medical Sciences-Nepal, 2013, 3, 245-250. 0.2 8

1061 Will You Accept the Government's Friend Request? Social Networks and Privacy Concerns. PLoS ONE,
2013, 8, e80682. 1.1 1

1062 From Virtual Travelers to Real Friends: Relationship Building Insights from an Online Travel
Community. SSRN Electronic Journal, 0, , . 0.4 2

1063 Electronic Word of Mouth and Knowledge Sharing on Social Network Sites: A Social Capital
Perspective. Journal of Theoretical and Applied Electronic Commerce Research, 2013, 8, 11-12. 3.1 39

1064 Facebook, Being Cool, and Your Brain: What Science Tells Us. Frontiers for Young Minds, 2013, 1, . 0.8 1

1065 The Fronts Students Use: Facebook and the Standardization of Self-Presentations. Journal of College
Student Development, 2013, 54, 155-171. 0.5 27

1066 Learning in Social Networks: Rationale and Ideas for Its Implementation in Higher Education.
Education Sciences, 2013, 3, 314-325. 1.4 12

1067
Social Networks, Interactivity and Satisfaction: Assessing Socio-Technical Behavioral Factors as an
Extension to Technology Acceptance. Journal of Theoretical and Applied Electronic Commerce
Research, 2013, 8, 7-8.

3.1 46



58

Citation Report

# Article IF Citations

1069 Italian Undergraduates Join Facebook, but Keep a Critical Distance. International Journal of Digital
Literacy and Digital Competence, 2013, 4, 13-24. 0.1 0

1070 Adolescentsâ€™ Trusts in Various Facebook Friends and the Differences in Those Trusts between Parental
Awareness of Adolescentsâ€™ Contacts with Friends. International Research in Education, 2013, 1, . 0.1 2

1071 Universitarios y su relaciÃ³n con las marcas comerciales en Facebook. El caso de la UPV/EHU. Pensar La
Publicidad Revista Internacional De Investigaciones Publicitarias, 2013, 7, . 0.2 1

1072 Identifying the Factors Influencing Usersâ€™ Adoption of Social Networking Websitesâ€”A Study on
Facebook. International Journal of Marketing Studies, 2013, 5, . 0.2 10

1073 Leveraging Interactivities on Social Networking Sites for EFL Learning. International Journal of
English Language Education, 2013, 1, 244. 0.0 6

1074 Social capital development of college students through online social networks. Intangible Capital,
2013, 9, . 0.6 1

1075 Facebook as a Platform for Using English Language Skills among the Indian Youth. Journal of NELTA,
2014, 18, 1-17. 0.0 0

1076
Examining the Mediating Roles of Microblog Use in the Relationships between Narcissism, Social
Anxiety, and Social Capital. International Journal of Cyber Behavior, Psychology and Learning, 2014, 4,
58-75.

0.6 3

1077 Learnersâ€™ views regarding the use of social networking sites in distance learning. International
Review of Research in Open and Distance Learning, 2014, 15, . 1.0 16

1078 Technology Applications in Czech Presidential Elections of 2013: A Story of Social Networks.
Mediterranean Journal of Social Sciences, 2014, , . 0.1 5

1079 Social Networks in University Classrooms. International Journal of Online Pedagogy and Course
Design, 2014, 4, 34-48. 0.3 4

1080
THEY SHOULDNÃ¢Â€Â™T POST THAT! STUDENT PERCEPTION OF INAPPROPRIATE POSTS ON FACEBOOK REGARDING
ALCOHOL CONSUMPTION AND THE IMPLICATIONS FOR PEER SOCIALIZATION. Journal of Social Sciences,
2014, 10, 77-85.

0.4 10

1081 Platform Strategy. SSRN Electronic Journal, 0, , . 0.4 26

1082 Media Uses in Emerging Adulthood. , 2014, , . 2

1083 Naturally Occurring Peer Support through Social Media: The Experiences of Individuals with Severe
Mental Illness Using YouTube. PLoS ONE, 2014, 9, e110171. 1.1 210

1085 Addictive Facebook Use among University Students. Asian Social Science, 2014, 10, . 0.1 50

1086 Extraction of Multilayered Social Networks from Activity Data. Scientific World Journal, The, 2014,
2014, 1-13. 0.8 4

1087 Unpacking Social Mediaâ€™s Role in Resource Provision: Variations across Relational and Communicative
Properties. Societies, 2014, 4, 561-586. 0.8 23



59

Citation Report

# Article IF Citations

1088 Social Network Site Usage and Personal Relations of Migrants. Societies, 2014, 4, 640-653. 0.8 25

1089 The Best of Both Worlds? Online Ties and the Alternating Use of Social Network Sites in the Context
of Migration. Societies, 2014, 4, 753-769. 0.8 6

1090 Trust into Collective Privacy? The Role of Subjective Theories for Self-Disclosure in Online
Communication. Societies, 2014, 4, 770-784. 0.8 16

1091 Let the Weakest Link Go! Empirical Explorations on the Relative Importance of Weak and Strong Ties on
Social Networking Sites. Societies, 2014, 4, 785-809. 0.8 54

1092 On the Design of Social Media for Learning. Social Sciences, 2014, 3, 378-393. 0.7 4

1093 Virtually Friends: An Exploration of Friendship Claims and Expectations in Immersive Virtual Worlds.
Journal of Virtual Worlds Research, 2014, 7, . 0.6 2

1094 Privacy as Identity Territoriality: Re-Conceptualising Behaviour in Cyberspace. SSRN Electronic
Journal, 0, , . 0.4 1

1095 Collect it All: National Security, Big Data and Governance. SSRN Electronic Journal, 2014, , . 0.4 3

1096 Integrating Facebook Social Network for the Statistics Course: Its Outcomes of Undergraduate
Studentsâ€™ Prince of Songkla University Pattani Campus, Thailand. Asian Social Science, 2014, 10, . 0.1 2

1097 Facebook: Facilitating Social Access and Language Acquisition for International Students?. Tesl
Canada Journal, 2014, 31, 22. 0.5 12

1098 An assessment to the use of Facebook as a communication tool by Midlands State University students
from 2012 to 2013. Journal of Media and Communication Studies, 2014, 6, 130-143. 0.2 2

1099 Impact Factor 2.0: Applying Social Network Analysis to Scientific Impact Assessment. SSRN Electronic
Journal, 2014, , . 0.4 2

1100 Adolescents and the Social Media: The Coming Storm. Journal of Child and Adolescent Behavior, 2014,
02, . 0.2 2

1101 Internet y Comunidad: Una aproximaciÃ³n desde el enfoque del estudio de redes personales. Polis
(Santiago), 2014, 13, 203-226. 0.1 2

1102 Roles and student identities in online large course forums: Implications for practice. International
Review of Research in Open and Distance Learning, 2014, 15, . 1.0 39

1103 Successful Failure: What Foucault Can Teach Us About Privacy Self-Management in a World of
Facebook and Big Data. SSRN Electronic Journal, 2014, , . 0.4 7

1104 The Psychology of Addiction to Virtual Environments. , 2014, , . 0

1105
The Relationship between the Use of Social Networking Sites (SNS) and Perceived Level of Social
Intelligence among Jordanian University Students: The Case of Facebook. International Journal of
Psychological Studies, 2014, 6, .

0.1 6



60

Citation Report

# Article IF Citations

1106 Born Fast, Die Young?. International Journal of Virtual Communities and Social Networking, 2014, 6,
29-41. 0.2 6

1107 Online Bonding and Bridging Social Capital via Social Networking Sites. International Journal of
Virtual Communities and Social Networking, 2014, 6, 42-63. 0.2 3

1108 Social Media Usage, Social Relations, and a Sense of Community in Indonesia. International Journal of
Interactive Communication Systems and Technologies, 2014, 4, 50-63. 0.7 1

1109 Regularity and Variability. International Journal of Web Services Research, 2014, 11, 19-31. 0.5 1

1110 Finding Healthcare Support in Online Communities: An Exploration of the Evolution and Efficacy of
Virtual Support Groups. Journal of Virtual Worlds Research, 2014, 7, . 0.6 11

1111 Disclosure and Privacy Settings on Social Networking Sites. International Journal of Cyber Behavior,
Psychology and Learning, 2014, 4, 1-19. 0.6 5

1112 The Physical and Behavioural Consequences of Facebook Use among University Students.
Mediterranean Journal of Social Sciences, 2014, , . 0.1 4

1113 Seek or Provide: Comparative Effects of Online Information Sharing on Seniorsâ€™ Quality of Life.
Communications of the Association for Information Systems, 0, 34, . 0.7 7

1114 Prior Negative Experience, Online Privacy Concerns and Intent to Disclose Personal Information in
Chinese Social Media. International Journal of E-Business Research, 2014, 10, 23-44. 0.7 2

1115 Impact of Anonymity on Information Sharing through Internal Psychological Processes. Journal of
Global Information Management, 2014, 22, 57-77. 1.4 14

1116 Creativity as an integral element of social capital and its role in economic performance. , 2014, , . 3

1117 Political Social Media Sites as Public Sphere: A Case Study of the Norwegian Labour Party.
Communications of the Association for Information Systems, 2014, 34, . 0.7 0

1118 Temporal Pattern of Communication. Journal of Electronic Commerce in Organizations, 2014, 12, 57-68. 0.6 0

1119 Investigating Facebook Friendships through Five Similarity Dimensions. Mediterranean Journal of
Social Sciences, 2014, , . 0.1 0

1120 Habit. Journal of Organizational and End User Computing, 2014, 26, 1-22. 1.6 14

1121
Effectiveness Of Justice-Based Measures In Managing Trust And Privacy Concerns On Social
Networking Sites: An Intercultural Perspective. Communications of the Association for Information
Systems, 2014, 35, .

0.7 3

1123 The influence of globalization and technological development on intimate relationships. , 0, , 11-32. 3

1124 Exploring the ecosystem of software developers on GitHub and other platforms. , 2014, , . 25



61

Citation Report

# Article IF Citations

1125 A socially-aware ISP-friendly mechanism for efficient content delivery. , 2014, , . 4

1126 Dynamic Models of Communication in an Online Friendship Network. Communication Methods and
Measures, 2014, 8, 223-243. 3.0 21

1127 Online Communities: Challenges and Opportunities for Social Network Research. Research in the
Sociology of Organizations, 2014, , 463-477. 0.5 16

1128 How social is Twitter use? Affiliative tendency and communication competence as predictors.
Computers in Human Behavior, 2014, 39, 296-305. 5.1 40

1129 I am no longer alone â€“ How do university students perceive the possibilities of social media?.
International Journal of Adolescence and Youth, 2014, 19, 293-305. 0.9 25

1130
Following Celebritiesâ€™ Tweets About Brands: The Impact of Twitter-Based Electronic Word-of-Mouth
on Consumersâ€™ Source Credibility Perception, Buying Intention, and Social Identification With
Celebrities. Journal of Advertising, 2014, 43, 181-195.

4.1 474

1131 Virtual Brokerage and Closure. Communication Research, 2014, 41, 459-480. 3.9 63

1132 Changes in Adult Attachment Styles in American College Students Over Time. Personality and Social
Psychology Review, 2014, 18, 326-348. 3.4 83

1133 Determining the indicators of social capital theory to social network sites. , 2014, , . 3

1134 Internet, Social Capital, and e-Inclusion in Post-Conflict Belfast: Expectations of Community Workers.
Journal of Urban Technology, 2014, 21, 49-66. 2.5 3

1135 Personal Media and Everyday Life. , 2014, , . 16

1136 The economy of attention in the age of (mis)information. Journal of Trust Management, 2014, 1, . 0.4 37

1137 Social support for physical activityâ€”role of Facebook with and without structured intervention.
Translational Behavioral Medicine, 2014, 4, 346-354. 1.2 60

1138 Negotiating a Media Effects Model: Addendums and Adjustments to Perloffâ€™s Framework for Social
Mediaâ€™s Impact on Body Image Concerns. Sex Roles, 2014, 71, 393-406. 1.4 8

1139 Triangulating the Self: Identity Processes in a Connected Era. Symbolic Interaction, 2014, 37, 500-523. 0.7 18

1140 Advertising in online social networks: the role of perceived enjoyment and social influence. Journal
of Research in Interactive Marketing, 2014, 8, 245-263. 7.2 39

1141 Online stakeholder targeting and the acquisition of social media capital. International Journal of
Nonprofit and Voluntary Sector Marketing, 2014, 19, 286-300. 0.5 46

1142 Why people use social networking services in Korea. Information Development, 2014, 30, 276-287. 1.4 36



62

Citation Report

# Article IF Citations

1143 Generation Y's dining information seeking and sharing behavior on social networking sites.
International Journal of Contemporary Hospitality Management, 2014, 26, 349-366. 5.3 110

1144 Perceived value of social networking sites (SNS) in students' expressive participation in social
movements. Journal of Research in Interactive Marketing, 2014, 8, 56-78. 7.2 12

1145
Relational transgressions on social networking sites: Individual, interpersonal, and contextual
explanations for dyadic strain and communication rules change. Computers in Human Behavior, 2014,
39, 287-295.

5.1 10

1146 <i>Fortune</i> 100 companiesâ€™ Facebook strategies: corporate ability versus social responsibility.
Journal of Communication Management, 2014, 18, 343-362. 1.4 58

1147 Reclaiming the students â€“ coping with social media in 1:1 schools. Learning, Media and Technology,
2014, 39, 37-52. 2.1 47

1148 Measuring User Engagement. Synthesis Lectures on Information Concepts, Retrieval, and Services,
2014, 6, 1-132. 0.6 93

1150
The Discriminant Value of Personality, Motivation, and Online Relationship Quality in Predicting
Attraction to Online Social Support on Facebook. International Journal of Human-Computer
Interaction, 2014, 30, 985-994.

3.3 18

1151 Prior negative experience of online disclosure, privacy concerns, and regulatory support in Chinese
social media. Chinese Journal of Communication, 2014, 7, 40-59. 1.3 15

1152 Reaping the Bloody Harvest: â€œDonâ€™t Ask, Donâ€™t Tellâ€• and the US Imperial Project. Feminist Formations,
2014, 26, 93-114. 0.2 0

1153 Winking at Facebook: Capturing Digitally Mediated Classroom Learning. E-Learning and Digital Media,
2014, 11, 554-568. 1.5 2

1154 Framing Narratives of Social Media, Risk and Youth Transitions: Government of â€˜Not Yetâ€™ Citizens of
Technologically Advanced Nations. Global Studies of Childhood, 2014, 4, 235-246. 0.2 5

1155 City, self, network. , 2014, , . 33

1156 Social media supporting political deliberation across multiple public spheres. , 2014, , . 64

1157 Interaction science SIG. , 2014, , . 6

1158 The Potential of VMC Systems to Support Social Capital. , 2014, , . 2

1159 A generalized theory of preferential linking. Physica A: Statistical Mechanics and Its Applications, 2014,
415, 544-556. 1.2 3

1160 Facebook Displays as Predictors of Binge Drinking. Bulletin of Science, Technology and Society, 2014,
34, 159-169. 1.1 47

1161 Attachment Style and its Influence on the Activities, Motives, and Consequences of SNS Use. Journal
of Broadcasting and Electronic Media, 2014, 58, 522-541. 0.8 37



63

Citation Report

# Article IF Citations

1162 Millennials, Social Media, Prosocial Emotions, and Charitable Causes: The Paradox of Gender
Differences. Journal of Nonprofit and Public Sector Marketing, 2014, 26, 335-353. 0.9 44

1163 College Students' Motivations for Facebook Use and Psychological Outcomes. Journal of
Broadcasting and Electronic Media, 2014, 58, 601-620. 0.8 89

1164 Most liked, fewest friends. , 2014, , . 20

1165 Stress and multitasking in everyday college life. , 2014, , . 86

1166 Learning to fail. , 2014, , . 44

1167 Exploring political discussions by Korean twitter users. Aslib Journal of Information Management,
2014, 66, 582-602. 1.3 22

1168 The Role of Facebook in Fostering Transfer Student Integration. Journal of Student Affairs Research
and Practice, 2014, 51, 392-406. 0.6 14

1169 Identification of influence in social media communities. International Journal of Web Based
Communities, 2014, 10, 280. 0.2 29

1170 Much more to it: The relation between facebook usage and self-esteem. , 2014, , . 9

1171 Builing the Moble App system of postive social coummity by using social capital theory. , 2014, , . 0

1172 Facebook likes: a study of liking practices for humanitarian causes. International Journal of Web
Based Communities, 2014, 10, 258. 0.2 23

1173 Simulation study of microblog community structure based on BA scale-free network. , 2014, , . 0

1174 Facebook: The risk-taking attitude amongst Emerging Adults. , 2014, , . 1

1175 Does Popularity in Social Networks Influence Purchasing and Lifestyle Decisions? The Meaning Of
Online Friendship. Journal of Media Business Studies, 2014, 11, 1-21. 1.0 4

1176 The impact of Facebook presence on brand image. International Journal of Technology Marketing, 2014,
9, 320. 0.1 3

1177 The Role of Social Networking in the Social Reform on Young Society. , 2014, , . 0

1178 Facebook makes the heart grow fonder. , 2014, , . 26

1179 International students' use of facebook vs. a home country site. , 2014, , . 3



64

Citation Report

# Article IF Citations

1180 A new Zigzag MDS code with optimal encoding and efficient decoding. , 2014, , . 7

1181 The importance of social position in e-learning. , 2014, , . 0

1182 Facebook Usage and its Association with Psychological Well-being among Malaysian Adolescents.
Procedia, Social and Behavioral Sciences, 2014, 155, 87-91. 0.5 4

1183 De-virtualizing social events. , 2014, , . 10

1184 Giving up Twitter for Lent. , 2014, , . 83

1185 Social Media Gerontology: Understanding Social Media Usage among a Unique and Expanding
Community of Users. , 2014, , . 16

1186 Online social networking practices and the implications for e-learning solutions. , 2014, , . 1

1187 Information Systems and Global Assemblages. (Re)Configuring Actors, Artefacts, Organizations. IFIP
Advances in Information and Communication Technology, 2014, , . 0.5 0

1188 Emotional disclosure on social networking sites: The role of network structure and psychological
needs. Computers in Human Behavior, 2014, 41, 342-350. 5.1 104

1189 Unfriending on Facebook: Context Collapse and Unfriending Behaviors. , 2014, , . 39

1190 Using Class Blogs in 1:1 Schoolsâ€”Searching for Unexplored Opportunities. Computers in the Schools,
2014, 31, 173-196. 0.4 4

1191 A Friend Request from Dear Old Dad: Associations Between Parentâ€“Child Social Networking and
Adolescent Outcomes. Cyberpsychology, Behavior, and Social Networking, 2014, 17, 8-13. 2.1 37

1192
Effects of Emotion and Trust on Online Social Network Adoption toward Individual Benefits:
Moderating Impacts of Gender and Involvement. Communications in Computer and Information
Science, 2014, , 282-296.

0.4 0

1193 Getting close from far away: Mediators of the association between attachment and blogging
behavior. Computers in Human Behavior, 2014, 41, 245-252. 5.1 17

1194 The Third Wheel: The Impact of Twitter Use on Relationship Infidelity and Divorce. Cyberpsychology,
Behavior, and Social Networking, 2014, 17, 425-430. 2.1 60

1195 â€œCreepingâ€• or just information seeking? Gender differences in partner monitoring in response to
jealousy on Facebook. Personal Relationships, 2014, 21, 35-50. 0.9 61

1196 Consumer motivations to disclose information and participate in commercial activities on Facebook.
Journal of Global Scholars of Marketing Science, 2014, 24, 365-383. 1.4 13

1197 Technoâ€•social Life: The Internet, Digital Technology, and Social Connectedness. Sociology Compass,
2014, 8, 976-991. 1.4 82



65

Citation Report

# Article IF Citations

1199 Social Media Risks and Benefits. Social Science Computer Review, 2014, 32, 606-627. 2.6 114

1200 Pre-service teachersâ€™ and teacher-educatorsâ€™ experiences and attitudes toward using social
networking sites for collaborative learning. Educational Media International, 2014, 51, 278-294. 0.9 18

1202 The impact of social capital in ethnic religious communication networks on Korean immigrant's
intercultural development. International Journal of Intercultural Relations, 2014, 43, 289-303. 1.0 16

1203 From high school to university: Impact of social networking sites on social capital in the transitions
of emerging adults. British Journal of Educational Technology, 2014, 45, 303-315. 3.9 48

1204 The push, pull and mooring effects in virtual migration for social networking sites. Information
Systems Journal, 2014, 24, 323-346. 4.1 160

1205 Social networking-based personal home telehealth system: A pilot study. Journal of Clinical
Gerontology and Geriatrics, 2014, 5, 132-139. 0.7 15

1206 The Impact of Perceived Privacy Breach on Sustainability of Social Networking Sites. , 2014, , . 0

1207 Time Spent on Social Networking Sites: Understanding User Behavior and Social Capital. Systems
Research and Behavioral Science, 2014, 31, 102-114. 0.9 27

1208 Internet and Social Media Use as a Resource Among Homeless Youth. Journal of Computer-Mediated
Communication, 2014, 19, 232-247. 1.7 89

1209 Why place matters: imaginative geography and international student mobility. Area, 2014, 46, 170-177. 1.0 84

1210
The relationship between university student learning outcomes and participation in social network
services, social acceptance and attitude towards school life. British Journal of Educational
Technology, 2014, 45, 97-111.

3.9 26

1211 Entertainment 2.0? The Role of Intrinsic and Extrinsic Need Satisfaction for the Enjoyment of Facebook
Use. Journal of Communication, 2014, 64, 417-438. 2.1 117

1212 Personal characteristics and contextual factors that determine â€œhelping,â€• â€œjoining in,â€• and â€œdoing
nothingâ€• when witnessing cyberbullying. Aggressive Behavior, 2014, 40, 383-396. 1.5 167

1213 Facebook User Research Using a Probability-Based Sample and Behavioral Data. Journal of
Computer-Mediated Communication, 2014, 19, 1042-1052. 1.7 15

1214 More Than Friends: Popularity on Facebook and its Role in Impression Formation. Journal of
Computer-Mediated Communication, 2014, 19, 358-372. 1.7 34

1215 Testing the validity of social capital measures in the study of information and communication
technologies. Information, Communication and Society, 2014, 17, 398-416. 2.6 111

1216 Do I Switch? Understanding Users' Intention to Switch between Social Network Sites. , 2014, , . 6

1217 Social Networking in Online Support Groups for Health: How Online Social Networking Benefits
Patients. Journal of Health Communication, 2014, 19, 639-659. 1.2 173



66

Citation Report

# Article IF Citations

1218 Facebook Fallout: The Emotional Response to Being Unfriended on Facebook. , 2014, , . 0

1219 Analyzing the Impact of Culture on Average Time Spent on Social Networking Sites. Journal of
Promotion Management, 2014, 20, 413-435. 2.4 25

1220 The Relationship between Personal Factors, Facebook Intensity and Academic Performance of Youth
Students in Libya. Procedia, Social and Behavioral Sciences, 2014, 155, 104-109. 0.5 2

1221 Development and Validation of a Facebook Relational Maintenance Measure. Communication Methods
and Measures, 2014, 8, 244-263. 3.0 21

1222
Exploring the Predicted Effect of Social Networking Site Use on Perceived Social Capital and
Psychological Well-Being of Chinese International Students in Japan. Cyberpsychology, Behavior, and
Social Networking, 2014, 17, 52-58.

2.1 89

1223 Connection Overload? A Cross Cultural Study of the Consequences of Social Media Connection.
Information Systems Management, 2014, 31, 59-73. 3.2 139

1224
Intersections Between the Autism Spectrum and the Internet: Perceived Benefits and Preferred
Functions of Computer-Mediated Communication. Intellectual and Developmental Disabilities, 2014, 52,
456-469.

0.6 106

1225 The More Friends, the Less Political Talk? Predictors of Facebook Discussions Among College
Students. Cyberpsychology, Behavior, and Social Networking, 2014, 17, 271-275. 2.1 30

1226 Social Media Creates Competitive Advantages: How Turkish Banks Use This Power? A Content Analysis
of Turkish Banks through their Webpages. Procedia, Social and Behavioral Sciences, 2014, 148, 137-145. 0.5 16

1227 Social identity gratifications of social network sites and their impact on collective action
participation. Asian Journal of Social Psychology, 2014, 17, 229-235. 1.1 29

1228 Fame, Social Media Use, and Ethics. Sociological Forum, 2014, 29, 736-742. 0.6 3

1229 Sociability and support in online eating disorder communities: Evidence from personal networks.
Network Science, 2014, 2, 1-25. 0.8 20

1230 Predictors of college studentsâ€™ willingness to use social network services. Campus Wide Information
Systems, 2014, 31, 304-318. 1.1 1

1231 Eliciting Personal Network Data in Web Surveys through Participant-generated Sociograms. Field
Methods, 2014, 26, 107-125. 0.5 39

1232 Adolescentsâ€™ visions of their future careers, educational plans, and life pathways. Journal of Social
and Personal Relationships, 2014, 31, 516-534. 1.4 29

1233
Networked technologies as emotional resources? Exploring emerging emotional cultures on social
network sites such as Facebook and Hi5: a trans-cultural study. Media, Culture and Society, 2014, 36,
508-525.

1.9 14

1234 Modeling Reality. Bulletin of Science, Technology and Society, 2014, 34, 99-107. 1.1 2

1235
Quitting smoking using health issue-specific Social Networking Sites (SNSs): What influences
participation, social identification, and smoking cessation self-efficacy?. Journal of Smoking
Cessation, 2014, 9, 39-51.

0.3 4



67

Citation Report

# Article IF Citations

1236 Individual and professional development in the digital age. Management Research Review, 2014, 37,
288-307. 1.5 13

1237 Modeling What Friendship Patterns on Facebook Reveal About Personality and Social Capital. ACM
Transactions on Computer-Human Interaction, 2014, 21, 1-20. 4.6 22

1238 AsociaciÃ³n entre el momento de publicaciÃ³n en las redes sociales y el engagement: estudio de
universidades mexicanas. Palabra Clave, 2014, 17, 749-772. 0.3 12

1239 Rationality-based beliefs affecting individualâ€™s attitude and intention to use privacy controls on
Facebook: An empirical investigation. Computers in Human Behavior, 2014, 38, 159-173. 5.1 49

1240 Social media and the McDonaldization of friendship. Communications: the European Journal of
Communication Research, 2014, 39, . 0.3 10

1241 Narcissism as Predictor of Facebook Usage Among Students in a Malaysian Public University. , 2014, ,
51-61. 2

1242 Personality Variables as Predictors of Facebook Usage. Psychological Reports, 2014, 114, 528-539. 0.9 45

1243 The other-publics: Mediated othering and the public sphere in the Dreyfus Affair. European Journal of
Cultural Studies, 2014, 17, 665-681. 1.5 1

1244 Facebook loves: depression, psychosis and online romance, report of three cases. Journal of Mood
Disorders, 2014, 4, 26. 0.1 1

1245 Potential and Challenges for Social Media in the Neighborhood Context. Journal of Urban
Technology, 2014, 21, 51-75. 2.5 15

1246 The impact of Facebook on libraries and librarians: a review of the literature. Data Technologies and
Applications, 2014, 48, 226-245. 0.8 28

1247 Power Differentials in Bullying. Journal of Interpersonal Violence, 2014, 29, 846-865. 1.3 33

1248 Information sharing and the dimensions of social capital in Second Life. Journal of Information
Science, 2014, 40, 237-248. 2.0 15

1249 Social Media and Social Work Education: Understanding and Dealing with the New Digital World.
Social Work in Health Care, 2014, 53, 800-814. 0.8 42

1250
Online Communication Attitude Similarity in Romantic Dyads: Predicting Couples' Frequency of E-Mail,
Instant Messaging, and Social Networking Site Communication. Communication Quarterly, 2014, 62,
233-252.

0.7 15

1251 Correlates of Social Anxiety, Religion, and Facebook. Journal of Media and Religion, 2014, 13, 208-225. 0.4 32

1252 How do skilled and lessâ€•skilled spellers write text messages? A longitudinal study. Journal of
Computer Assisted Learning, 2014, 30, 559-576. 3.3 25

1253 The use of Facebook for political commentary in South Africa. Telematics and Informatics, 2014, 31,
91-97. 3.5 59



68

Citation Report

# Article IF Citations

1254 Online political participation, civic talk, and media multiplexity: how Taiwanese citizens express
political opinions on the Web. Information, Communication and Society, 2014, 17, 26-44. 2.6 32

1255 Facebook helps: a case study of cross-cultural social networking and social capital. Information,
Communication and Society, 2014, 17, 732-749. 2.6 18

1256 Parentsâ€™ of adolescents use of social networking sites. Computers in Human Behavior, 2014, 33, 349-355. 5.1 54

1257 Intergenerational contacts online: An exploratory study of cross-generational Facebook
â€œfriendshipsâ€•. Studies in Communication Sciences, 2014, 14, 12-19. 0.3 8

1258 Mobile communication for human needs: A comparison of smartphone use between the US and Korea.
Computers in Human Behavior, 2014, 35, 376-387. 5.1 96

1259 Social network sites, marriage well-being and divorce: Survey and state-level evidence from the
United States. Computers in Human Behavior, 2014, 36, 94-101. 5.1 87

1260 Web-based tracking methods in longitudinal studies. Evaluation and Program Planning, 2014, 45, 82-89. 0.9 10

1261 The fragmented educator 2.0: Social networking sites, acceptable identity fragments, and the identity
constellation. Computers and Education, 2014, 72, 292-301. 5.1 89

1262 An investigation of information sharing and seeking behaviors in online investment communities.
Computers in Human Behavior, 2014, 31, 1-12. 5.1 138

1263
â€œItâ€™s Not Who You Know, but Who You Add:â€• An investigation into the differential impact of friend
adding and self-disclosure on interpersonal perceptions on Facebook. Computers in Human Behavior,
2014, 35, 496-505.

5.1 9

1264 Being unfriended on Facebook: An application of Expectancy Violation Theory. Computers in Human
Behavior, 2014, 33, 171-178. 5.1 82

1265 Determinants of usersâ€™ continuance of social networking sites: A self-regulation perspective.
Information and Management, 2014, 51, 595-603. 3.6 268

1266 Intentions to hide and unfriend Facebook connections based on perceptions of sender attractiveness
and status updates. Computers in Human Behavior, 2014, 31, 143-150. 5.1 63

1267 Aligning principal and agentâ€™s incentives: A principalâ€“agent perspective of social networking sites.
Expert Systems With Applications, 2014, 41, 3091-3104. 4.4 17

1268 â€œPINâ€• pointing the motivational dimensions behind Pinterest. Computers in Human Behavior, 2014, 33,
192-200. 5.1 89

1269 Digital evidence discovery of networked multimedia smart devices based on social networking
activities. Multimedia Tools and Applications, 2014, 71, 219-234. 2.6 4

1270 The effects of information sharing and interactivity on the intention to use social networking
websites. Quality and Quantity, 2014, 48, 2191-2207. 2.0 22

1271 Word-of-mouth marketing influence on offline and online communications: Evidence from case study
research. Journal of Marketing Communications, 2014, 20, 21-41. 2.7 37



69

Citation Report

# Article IF Citations

1272 Public broadband investment priorities in the United States: an analysis of the broadband technology
opportunities program. Government Information Quarterly, 2014, 31, 53-64. 4.0 30

1273 Visiting theories that predict college studentsâ€™ self-disclosure on Facebook. Computers in Human
Behavior, 2014, 30, 79-86. 5.1 115

1274
How does online social networking enhance life satisfaction? The relationships among online
supportive interaction, affect, perceived social support, sense of community, and life satisfaction.
Computers in Human Behavior, 2014, 30, 69-78.

5.1 570

1275 Personal documentation on a social network site: Facebook, a collection of moments from your life?.
Archival Science, 2014, 14, 95-124. 0.6 27

1276
Authenticity and well-being on social network sites: A two-wave longitudinal study on the effects of
online authenticity and the positivity bias in SNS communication. Computers in Human Behavior, 2014,
30, 95-102.

5.1 286

1277 A study of the social networking website service in digital content industries: The Facebook case in
Taiwan. Computers in Human Behavior, 2014, 30, 708-714. 5.1 70

1278 Emerging factors affecting the continuance of online gaming: the roles of bridging and bonding
social factors. Cluster Computing, 2014, 17, 849-859. 3.5 15

1279 The evolution of social ties online: A longitudinal study in a massively multiplayer online game.
Journal of the Association for Information Science and Technology, 2014, 65, 2127-2137. 1.5 14

1280 Examining the impact of computer-mediated social networks on individual consumerism
environmental behaviors. Computers in Human Behavior, 2014, 35, 516-526. 5.1 23

1281 How do people compare themselves with others on social network sites?: The case of Facebook.
Computers in Human Behavior, 2014, 32, 253-260. 5.1 289

1282 Loneliness and Facebook motives in adolescence: A longitudinal inquiry into directionality of effect.
Journal of Adolescence, 2014, 37, 691-699. 1.2 134

1283 Facebook or Renren? A comparative study of social networking site use and social capital among
Chinese international students in the United States. Computers in Human Behavior, 2014, 35, 116-123. 5.1 101

1284 The impact of self-selected identity on productive or perverse social capital in social network sites.
Computers in Human Behavior, 2014, 33, 367-371. 5.1 25

1285 Social media in health professional education: a student perspective on user levels and prospective
applications. Advances in Health Sciences Education, 2014, 19, 687-697. 1.7 51

1286 EFL Writers' Attitudes and Perceptions toward F-Portfolio Use. TechTrends, 2014, 58, 59-77. 1.4 16

1287 Social Networking: Boundaries and Limits Part 1: Ethics. TechTrends, 2014, 58, 25-31. 1.4 11

1288 Growing Up Wired: Social Networking Sites and Adolescent Psychosocial Development. Clinical Child
and Family Psychology Review, 2014, 17, 1-18. 2.3 286

1289 Tapping the educational potential of Facebook: Guidelines for use in higher education. Education and
Information Technologies, 2014, 19, 21-39. 3.5 47



70

Citation Report

# Article IF Citations

1290 Relational consumption and nonlinear dynamics in an overlapping generations model. Decisions in
Economics and Finance, 2014, 37, 137-158. 1.1 3

1291 Social Media, Network Heterogeneity, and Opinion Polarization. Journal of Communication, 2014, 64,
702-722. 2.1 273

1292 Individual Differences in Social Media Use for Information Seeking. Journal of Academic Librarianship,
2014, 40, 171-178. 1.3 95

1293
Cultivating Social Resources on Social Network Sites: Facebook Relationship Maintenance Behaviors
and Their Role in Social Capital Processes. Journal of Computer-Mediated Communication, 2014, 19,
855-870.

1.7 639

1294 A New Space for Political Behavior: Political Social Networking and its Democratic Consequences.
Journal of Computer-Mediated Communication, 2014, 19, 414-429. 1.7 176

1295 Gravitating towards Facebook (GoToFB): What it is? and How can it be measured?. Computers in Human
Behavior, 2014, 33, 270-278. 5.1 55

1296 Professional conduct among Registered Nurses in the use of online social networking sites. Journal
of Advanced Nursing, 2014, 70, 2284-2292. 1.5 26

1297 From Facebook to cell calls: Layers of electronic intimacy in college studentsâ€™ interpersonal
relationships. New Media and Society, 2014, 16, 5-23. 3.1 74

1298 Effects of loneliness and differential usage of Facebook on college adjustment of first-year students.
Computers and Education, 2014, 76, 158-167. 5.1 100

1299 An educational platform to demonstrate speech processing techniques on Android based smart
phones and tablets. Speech Communication, 2014, 57, 13-38. 1.6 6

1300 Toward an understanding of the behavioral intention to use a social networking site: An extension of
task-technology fit to social-technology fit. Computers in Human Behavior, 2014, 34, 323-332. 5.1 147

1301 Online communication, social media and adolescent wellbeing: A systematic narrative review.
Children and Youth Services Review, 2014, 41, 27-36. 1.0 673

1302 Ubiquitous use of mobile social network services. Telematics and Informatics, 2014, 31, 422-433. 3.5 86

1303
Private flirts, public friends: Understanding romantic jealousy responses to an ambiguous social
network site message as a function of message access exclusivity. Computers in Human Behavior, 2014,
35, 535-541.

5.1 26

1304 Social networking sites and other media use, acculturation stress, and psychological well-being
among East Asian college students in the United States. Computers in Human Behavior, 2014, 36, 138-146. 5.1 96

1305 Self-disclosure on Facebook among female users and its relationship to feelings of loneliness.
Computers in Human Behavior, 2014, 36, 460-468. 5.1 84

1306 The Silent Samaritan Syndrome: Why the Whistle Remains Unblown. Journal of Business Ethics, 2014,
120, 149-164. 3.7 41

1307 The network effect on information dissemination on social network sites. Computers in Human
Behavior, 2014, 37, 1-8. 5.1 53



71

Citation Report

# Article IF Citations

1308 Who drives a crisis? The diffusion of an issue through social networks. Computers in Human
Behavior, 2014, 36, 246-257. 5.1 32

1309 Effects of support and job demands on social media use and work outcomes. Computers in Human
Behavior, 2014, 36, 340-349. 5.1 130

1311 Technology acceptance model (TAM) and social media usage: an empirical study on Facebook. Journal
of Enterprise Information Management, 2014, 27, 6-30. 4.4 569

1312 User-switching behavior in social network sites: A model perspective with drill-down analyses.
Computers in Human Behavior, 2014, 33, 92-103. 5.1 54

1313 Students' perceptions of Facebook for academic purposes. Computers and Education, 2014, 70, 138-149. 5.1 263

1314 Expressive participation in Internet social movements: Testing the moderating effect of technology
readiness and sex on student SNS use. Computers in Human Behavior, 2014, 30, 39-49. 5.1 66

1315 Relationships among personality traits, Facebook usages, and leisure activities â€“ A case of Taiwanese
college students. Computers in Human Behavior, 2014, 31, 13-19. 5.1 57

1316
Perceived Quality of Conversations in Online Communities: Conceptual Framework, Scale
Development, and Empirical Validation. Cyberpsychology, Behavior, and Social Networking, 2014, 17,
82-90.

2.1 15

1317 Analysis of the psychological traits, Facebook usage, and Facebook addiction model of Taiwanese
university students. Telematics and Informatics, 2014, 31, 597-606. 3.5 234

1318 An exploration of the potential educational value of Facebook. Computers in Human Behavior, 2014, 32,
201-211. 5.1 56

1319 <i>iSpy</i>: seeing what students really do online. Learning, Media and Technology, 2014, 39, 75-89. 2.1 18

1320 SNS flow, SNS self-disclosure and post hoc interpersonal relations change: Focused on Korean
Facebook user. Computers in Human Behavior, 2014, 31, 294-304. 5.1 103

1321 Social media and online health services: A health empowerment perspective to online health
information. Computers in Human Behavior, 2014, 39, 404-412. 5.1 83

1322 Social Ties and Generalized Trust, Online and in Person. Social Science Computer Review, 2014, 32,
506-523. 2.6 32

1323 User willingness to accept friend requests on SNS: A facebook experiment. , 2014, , . 5

1324 Social networking sites' feature development from a complexity theory perspective. , 2014, , . 1

1325 Using social networks to enhance teaching and learning experiences in higher learning institutions.
Innovations in Education and Teaching International, 2014, 51, 595-606. 1.5 33

1326 Examining the impact of pre-induction social networking on the student transition into higher
education. Innovations in Education and Teaching International, 2014, 51, 355-365. 1.5 3



72

Citation Report

# Article IF Citations

1327 Predicting students blood pressure by Artificial Neuron Network: Facebook predict students blood
pressure. , 2014, , . 2

1328 Offline social identity and online chat partner selection. Information, Communication and Society,
2014, 17, 695-715. 2.6 4

1329
Does Facebook Promote Self-Interest? Enactment of Indiscriminate One-to-Many Communication on
Online Social Networking Sites Decreases Prosocial Behavior. Cyberpsychology, Behavior, and Social
Networking, 2014, 17, 68-73.

2.1 25

1330 Facebook Use by Persons with Disabilities. Journal of Computer-Mediated Communication, 2014, 19,
610-624. 1.7 71

1331 How social media transform migrant networks and facilitate migration. Global Networks, 2014, 14,
401-418. 1.7 348

1332 The uses and abuses of Facebook: A review of Facebook addiction. Journal of Behavioral Addictions,
2014, 3, 133-148. 1.9 488

1333 Mapping virtual communities by their visual productions: The example of the Second Life Steampunk
community. Computers in Human Behavior, 2014, 41, 374-383. 5.1 10

1334 Does social capital affect SNS usage? A look at the roles of subjective well-being and social identity.
Computers in Human Behavior, 2014, 41, 295-303. 5.1 39

1335 SNS use by the Korean government: a case of Me2Day. Asian Journal of Communication, 2014, 24, 25-41. 0.6 9

1336 Remapping the Topography of Couplesâ€™ Daily Interactions: Electronic Messages. Communication
Research Reports, 2014, 31, 262-271. 1.0 8

1337 Chalk of Fame. Cultural Studies, 2014, 28, 611-631. 1.2 0

1338 The Effect of Social Work Education and Self-Esteem on Students' Social Discrimination of People
with Disabilities. Social Work Education, 2014, 33, 49-60. 0.8 13

1339 Self-exploration, anonymity and risks in the online setting: analysis of narratives by 14â€“18-year olds.
Journal of Youth Studies, 2014, 17, 1097-1113. 1.5 42

1340 Requirements engineering patterns for the modeling of Online Social Networks features. , 2014, , . 5

1341 Social Capital and Academic Help Seeking: Late Adolescentsâ€™ Use of People as Information Sources.
Library and Information Science, 2014, , 67-103. 0.2 0

1342 Personality traits and self-presentation at Facebook. Personality and Individual Differences, 2014, 69,
162-167. 1.6 116

1343 Itâ€™s all about Extraversion: Why Facebook friend count doesnâ€™t count towards well-being. Journal of
Research in Personality, 2014, 53, 64-67. 0.9 19

1344 Patterns and Motivations of Young Adultsâ€™ Health Information Acquisitions on Facebook. Journal of
Consumer Health on the Internet, 2014, 18, 157-175. 0.2 13



73

Citation Report

# Article IF Citations

1345 Actual friends matter: An internet skills perspective on teens' informal academic collaboration on
Facebook. Computers and Education, 2014, 79, 138-147. 5.1 43

1346
The â€˜Privacy Paradoxâ€™ in the Social Web: The Impact of Privacy Concerns, Individual Characteristics,
and the Perceived Social Relevance on Different Forms of Self-Disclosure. Journal of
Computer-Mediated Communication, 2014, 19, 248-273.

1.7 368

1347 Social capital and resource requests on Facebook. New Media and Society, 2014, 16, 1104-1121. 3.1 105

1348 Bots, bespoke, code and the materiality of software platforms. Information, Communication and
Society, 2014, 17, 342-356. 2.6 88

1349 Individual differences in social networking site users: The interplay between antecedents and
consequential effect on level of activity. Computers in Human Behavior, 2014, 40, 111-118. 5.1 34

1350 Measuring flow in gamification: Dispositional Flow Scale-2. Computers in Human Behavior, 2014, 40,
133-143. 5.1 196

1351 Competent or clueless? Usersâ€™ knowledge and misconceptions about their online privacy management.
Computers in Human Behavior, 2014, 41, 212-219. 5.1 21

1352 Facebook as a Tool: Exploring the Use of Facebook in Teaching and Learning. , 2014, , . 5

1353 The effect of gratifications derived from use of the social networking site Qzone on Chinese
adolescentsâ€™ positive mood. Computers in Human Behavior, 2014, 41, 203-211. 5.1 39

1354 Understanding government e-procurement effectiveness from users' perspectives: A case of social
media discussion in Indonesia local government. , 2014, , . 2

1355 Health Care and Social Media Platforms in Hospitals. Health Communication, 2014, 29, 947-952. 1.8 24

1356 An Investigation of Twitter and Facebook Abandonment. , 2014, , . 1

1357 Increasing recommendation accuracy and diversity via social networks hyperbolic embedding. , 2014, , . 2

1358 Who am I? Representing the self offline and in different online contexts. Computers in Human
Behavior, 2014, 41, 146-152. 5.1 20

1359 Organizations Disseminating Health Messages: The Roles of Organizational Identification and HITs.
Health Communication, 2014, 29, 398-409. 1.8 15

1360 Impression management and formation on Facebook: A lens model approach. New Media and Society,
2014, 16, 958-982. 3.1 82

1361 Glancing up or down: Mood management and selective social comparisons on social networking sites.
Computers in Human Behavior, 2014, 41, 33-39. 5.1 87

1362 Do online communication attitudes mitigate the association between Facebook use and relational
interdependence? An extension of media multiplexity theory. New Media and Society, 2014, 16, 806-822. 3.1 41



74

Citation Report

# Article IF Citations

1363 Social media and its role for LEAs. , 2014, , 197-220. 4

1364
Hitting middle age never felt so good: introduction to the American Sociological Association
Communication and Information Technologies section 2013 special issue. Information, Communication
and Society, 2014, 17, 391-397.

2.6 0

1365 Self-disclosure on social networking sites, positive feedback, and social capital among Chinese
college students. Computers in Human Behavior, 2014, 38, 213-219. 5.1 116

1366 User perceptions of e-quality of and affinity with virtual communities: The effect of individual
differences. Computers in Human Behavior, 2014, 38, 185-195. 5.1 20

1367 Notification pending: Online social support from close and nonclose relational ties via Facebook.
Computers in Human Behavior, 2014, 38, 272-280. 5.1 102

1368 Influence of hedonic and utilitarian motivations on retailer loyalty and purchase intention: a
facebook perspective. Journal of Retailing and Consumer Services, 2014, 21, 773-779. 5.3 156

1369 Why do pre-service teachers quit Facebook? An investigation on â€˜quitters foreverâ€™ and â€˜quitters for a
whileâ€™. Computers in Human Behavior, 2014, 39, 170-176. 5.1 17

1370 Twitter as a social actor: How consumers evaluate brands differently on Twitter based on
relationship norms. Computers in Human Behavior, 2014, 39, 187-196. 5.1 49

1371 The interplay of intrinsic need satisfaction and Facebook specific motives in explaining addictive
behavior on Facebook. Computers in Human Behavior, 2014, 39, 376-386. 5.1 157

1372 Impact Factor 2.0: Applying Social Network Analysis to Scientific Impact Assessment. , 2014, , . 15

1373 Technology addictionâ€™s contribution to mental wellbeing: The positive effect of online social capital.
Computers in Human Behavior, 2014, 40, 23-30. 5.1 48

1374 I Want to Be Your Friend: The Effects of Organizationsâ€™ Interpersonal Approaches on Social
Networking Sites. Journal of Public Relations Research, 2014, 26, 235-255. 1.3 40

1375 Digital Skills. , 2014, , . 94

1376 Disclosures about important life events on Facebook: Relationships with stress and quality of life.
Computers in Human Behavior, 2014, 39, 246-253. 5.1 89

1377 Revisiting the social enhancement hypothesis: Extroversion indirectly predicts number of Facebook
friends operating through Facebook usage. Computers in Human Behavior, 2014, 39, 263-269. 5.1 30

1378 Social media self-efficacy and information evaluation online. Computers in Human Behavior, 2014, 39,
254-262. 5.1 133

1379 Spill-Over Effects Between Facebook and On/Offline Political Participation? Evidence from a Two-Wave
Panel Study. Journal of Information Technology and Politics, 2014, 11, 259-275. 1.8 79

1380 Facing an uncertain reception: young citizens and political interaction on Facebook. Information,
Communication and Society, 2014, 17, 203-216. 2.6 103



75

Citation Report

# Article IF Citations

1381 Maintaining Relationships on Facebook: Associations with Uncertainty, Jealousy, and Satisfaction.
Communication Reports, 2014, 27, 13-26. 0.6 42

1382 Relational Reconnection on Social Network Sites: An Examination of Relationship Persistence and
Modality Switching. Communication Reports, 2014, 27, 1-12. 0.6 12

1383 The Influence of Social Media Intensity and EWOM on Conspicuous Consumption. Procedia, Social and
Behavioral Sciences, 2014, 148, 7-15. 0.5 96

1384 Online social sports networks as crime facilitators. Crime Science, 2014, 3, . 1.4 6

1385 #babyfever: Social and media influences on fertility desires. Personality and Individual Differences,
2014, 71, 135-139. 1.6 6

1386 Introductory: New media and civic participation in Central Eastern Europe. Human Affairs, 2014, 24,
399-405. 0.1 1

1387 Facebook and socio-economic benefits in the developing world. Behaviour and Information
Technology, 2014, 33, 345-360. 2.5 18

1388 Harnessing Facebook for Student Engagement in Accounting Education: Guiding Principles for
Accounting Students and Educators. Accounting Education, 2014, 23, 295-321. 2.3 22

1389 With a little help of my peers. The supportive role of online contacts for the unemployed. Computers
in Human Behavior, 2014, 41, 164-176. 5.1 16

1390 Teachersâ€™ Facebook use: their use habits, intensity, self-disclosure, privacy settings, and activities on
Facebook. Educational Studies, 2014, 40, 537-553. 1.4 31

1391 Adoption of social networking sites by Italian. Information Systems and E-Business Management, 2014,
12, 165-187. 2.2 20

1392 Social networks and ornithology studies: an innovative method for rapidly accessing data on
conspicuous bird species. Biodiversity and Conservation, 2014, 23, 2127-2134. 1.2 6

1393 BFF: A tool for eliciting tie strength and user communities in social networking services. Information
Systems Frontiers, 2014, 16, 225-237. 4.1 38

1394 The Internet and new modes of political participation: online versus offline participation.
Information, Communication and Society, 2014, 17, 937-955. 2.6 132

1395 Why do people stick to Facebook web site? A value theory-based view. Information Technology and
People, 2014, 27, 21-37. 1.9 92

1396 Civic engagement among educated Chinese youth: The role of SNS (Social Networking Services),
bonding and bridging social capital. Computers and Education, 2014, 75, 263-273. 5.1 45

1397 Social networking site use: Linked to adolescents' social selfâ€•concept, selfâ€•esteem, and depressed mood.
Australian Journal of Psychology, 2014, 66, 56-64. 1.4 141

1398 Late adolescent identity definition and intimate disclosure on Facebook. Computers in Human
Behavior, 2014, 33, 356-366. 5.1 41



76

Citation Report

# Article IF Citations

1399 Improving privacy settings control in online social networks with a wheel interface. Journal of the
Association for Information Science and Technology, 2014, 65, 524-538. 1.5 20

1400 Web 2.0, social capital and work performance in service companies: the employeesâ€™ view. Service
Business, 2014, 8, 439-452. 2.2 8

1401 Neighborhood at your Fingertips: Transforming Community Online through a Canadian Social
Networking Site for Mothers. Gender, Technology and Development, 2014, 18, 187-217. 0.8 34

1402 Social Media Use, Body Image, and Psychological Well-Being: A Cross-Cultural Comparison of Korea
and the United States. Journal of Health Communication, 2014, 19, 1343-1358. 1.2 90

1403 Social relationships and information dissemination in virtual social network systems: An attachment
theory perspective. Computers in Human Behavior, 2014, 38, 127-135. 5.1 37

1404 The role of memes in the construction of Facebook personae. Communicatio, 2014, 40, 253-270. 0.2 16

1405
Understanding information and communication technology behavioral intention to use: Applying the
<scp>UTAUT</scp> model to social networking site adoption by young people in a least developed
country. Journal of the Association for Information Science and Technology, 2014, 65, 1662-1674.

1.5 55

1406 A two-sector model of economic growth with social capital accumulation. Journal of Behavioral and
Experimental Economics, 2014, 53, 56-65. 0.5 2

1407 The relative contributions of implicit and explicit self-esteem to narcissistic use of Facebook.
Computers in Human Behavior, 2014, 39, 306-311. 5.1 5

1408 Using Social Networking Sites: What Is the Big Attraction? Exploring a Mediated Moderation
Relationship. Journal of Internet Commerce, 2014, 13, 45-64. 3.5 10

1409 Teensâ€™ social media use and collective action. New Media and Society, 2014, 16, 883-902. 3.1 32

1410
Revisiting the digital divide in Canada: the impact of demographic factors on access to the internet,
level of online activity, and social networking site usage. Information, Communication and Society,
2014, 17, 503-519.

2.6 259

1411 New media, social capital and transnational migration: Slovaks in the UK. Human Affairs, 2014, 24, . 0.1 59

1413 A survey of social network and information dissemination analysis. Science Bulletin, 2014, 59,
4163-4172. 1.7 15

1414 Swedish politicians and new media: Democracy, identity and populism in a digital discourse. New Media
and Society, 2014, 16, 655-671. 3.1 23

1415 Making friends and communicating on Facebook: Implications for the access to social capital. Social
Networks, 2014, 37, 29-41. 1.3 80

1416 Cyberbullying on social network sites. An experimental study into bystandersâ€™ behavioural intentions
to help the victim or reinforce the bully. Computers in Human Behavior, 2014, 31, 259-271. 5.1 276

1417 Design and implementation of a randomized controlled social and mobile weight loss trial for young
adults (project SMART). Contemporary Clinical Trials, 2014, 37, 10-18. 0.8 91



77

Citation Report

# Article IF Citations

1418 The Concept of Examining the Experiences of Deaf and Hard of Hearing Online Users. Procedia
Computer Science, 2014, 27, 148-157. 1.2 5

1419 Beyond Facebook: The generalization of social networking site measures. Computers in Human
Behavior, 2014, 33, 163-170. 5.1 5

1420 Making sense of multitasking: The role of Facebook. Computers and Education, 2014, 70, 194-202. 5.1 100

1421 Facebook as a third authorâ€”(Semi-)automated participation framework in Social Network Sites.
Journal of Pragmatics, 2014, 72, 73-85. 0.8 34

1422
A tale of two social networking sites: How the use of Facebook and Renren influences Chinese
consumersâ€™ attitudes toward product packages with different cultural symbols. Computers in Human
Behavior, 2014, 32, 162-170.

5.1 25

1423 Misery rarely gets company: The influence of emotional bandwidth on supportive communication on
Facebook. Computers in Human Behavior, 2014, 34, 79-88. 5.1 32

1424 An assessment of equivalence between paper and social media surveys: The role of social desirability
and satisficing. Computers in Human Behavior, 2014, 30, 335-343. 5.1 30

1425 Does social network site use matter for mothers? Implications for bonding and bridging capital.
Computers in Human Behavior, 2014, 35, 489-495. 5.1 60

1426 How do people use Facebook features to manage social capital?. Computers in Human Behavior, 2014,
36, 440-445. 5.1 109

1427 Emergence and predictors of alcohol reference displays on Facebook during the first year of college.
Computers in Human Behavior, 2014, 30, 87-94. 5.1 57

1428 Young Adult Females' Views Regarding Online Privacy Protection at Two Time Points. Journal of
Adolescent Health, 2014, 55, 347-351. 1.2 12

1429 MAM &amp; U&amp;G in Taiwan: Differences in the uses and gratifications of Facebook as a function of
motivational reactivity. Computers in Human Behavior, 2014, 35, 423-430. 5.1 81

1430 The great equalizer? Patterns of social media use and youth political engagement in three advanced
democracies. Information, Communication and Society, 2014, 17, 151-167. 2.6 300

1431 <scp>A</scp>cademia.edu: Social network or <scp>A</scp>cademic Network?. Journal of the
Association for Information Science and Technology, 2014, 65, 721-731. 1.5 165

1432 Social Network Influence on Online Behavioral Choices. American Behavioral Scientist, 2014, 58,
1345-1360. 2.3 55

1433 Context collapse: theorizing context collusions and collisions. Information, Communication and
Society, 2014, 17, 476-485. 2.6 233

1434 What drives successful social networking services? A comparative analysis of user acceptance of
Facebook and Twitter. Social Science Journal, 2014, 51, 534-544. 0.9 112

1435 Transformative Higher Education Teaching and Learning: Using Social Media in a Team-based Learning
Environment. Procedia, Social and Behavioral Sciences, 2014, 123, 369-379. 0.5 72



78

Citation Report

# Article IF Citations

1436 The interplay between usersâ€™ intraorganizational social media use and social capital. Computers in
Human Behavior, 2014, 37, 334-341. 5.1 75

1437 Facebook and its Effects on Users' Empathic Social Skills and Life Satisfaction: A Double-Edged Sword
Effect. Cyberpsychology, Behavior, and Social Networking, 2014, 17, 276-280. 2.1 46

1438 Social sharing through interpersonal media: Patterns and effects on emotional well-being. Computers
in Human Behavior, 2014, 36, 530-541. 5.1 160

1439 Motivations Using Social Networking Sites on Quality Work Life. Procedia, Social and Behavioral
Sciences, 2014, 130, 524-531. 0.5 14

1440 Reaching and recruiting Turkish migrants for a clinical trial through Facebook: A process evaluation.
Internet Interventions, 2014, 1, 74-83. 1.4 30

1441 Completion rates and non-response error in online surveys: Comparing sweepstakes and pre-paid cash
incentives in studies of online behavior. Computers in Human Behavior, 2014, 34, 110-119. 5.1 59

1442 Understanding the perceived community value of Facebook users. Computers in Human Behavior, 2014,
35, 350-358. 5.1 95

1443 Bowling alone but tweeting together: the evolution of human interaction in the social networking
era. Quality and Quantity, 2014, 48, 1911-1927. 2.0 17

1445 Facebook Interactivity Rare on Community News Sites. Newspaper Research Journal, 2014, 35, 119-133. 0.5 6

1446 The academic journey of university students on Facebook: an analysis of informal academic-related
activity over a semester. Research in Learning Technology, 0, 22, . 2.3 17

1447 Social Networking, Cyber Bullying, and the Role of Community Education. , 2014, , 164-180. 0

1448 Social presence in online learning communities: the role of personal profiles. Research in Learning
Technology, 0, 22, . 2.3 53

1449 Friending adolescents on social networking websites: a feasible research tool. Journal of Interaction
Science, 2014, 2, 1. 1.1 10

1450 Reputation Management on Facebook: Awareness Is Key to Protecting Yourself, Your Practice, and the
Veterinary Profession. Journal of the American Animal Hospital Association, 2014, 50, 227-236. 0.5 9

1451 Facebook levels the playing field: Dyslexic students learning through digital literacies. Research in
Learning Technology, 0, 22, . 2.3 17

1452 Facing Off on Twitter: A Generation Y Interpretation of Professional Athlete Profile Pictures.
International Journal of Sport Communication, 2014, 7, 317-336. 0.4 36

1453 Media Choice and Identity Work: A Case Study of Information Communication Technology Use in a Peer
Community. Studies in Media and Communications, 2014, , 103-130. 0.1 4

1454 Examining the social software characteristics and knowledge sharing behaviour among university
students in Malaysia. International Journal of Business Information Systems, 2014, 17, 67. 0.2 9



79

Citation Report

# Article IF Citations

1455 Gaps close, gaps open: a repeated cross-sectional study of the scope and determinants of the ethnic
digital divide. International Journal of Electronic Governance, 2014, 7, 56. 0.1 33

1456 Facebook usage among teenagers - the effect of personality and peer group pressure; an exploratory
study in Greece. International Journal of Internet Marketing and Advertising, 2014, 8, 285. 0.1 9

1457 Impacts of social media usage on the outcomes of studentsâ€™ everyday life information seeking.
Proceedings of the American Society for Information Science and Technology, 2014, 51, 1-4. 0.2 2

1458 Motives As Predictors Of Facebook Addiction: Empirical Evidence From Somalia. SEARCH (Malaysia),
2014, 6, . 0.0 2

1459 Narcissism, Self-esteem, Communication Apprehension, and Need for Affiliation: Difference between
Social Networking Site Users and Non-users. Taylor S Business Review (TBR), 2014, 4, . 0.0 2

1460 The impact of social networking functionalities on online shopping: an examination of the web's
relative advantage. International Journal of Business Information Systems, 2014, 16, 25. 0.2 22

1461 Exploring the antecedents of trust from the perspectives of uncertainty and media richness in virtual
community. International Journal of Web Based Communities, 2014, 10, 176. 0.2 7

1462 A gender lens perspective of the use of social network in higher education in Malaysia and Australia. ,
2014, , . 5

1463 The relationship between post formats and digital engagement: a study of the Facebook pages of
Mexican universities. RUSC Universities and Knowledge Society Journal, 2014, 12, 50. 1.4 24

1464 Advertising in online social networks: the role of perceived enjoyment and social influence. Journal
of Research in Interactive Marketing, 2014, 8, . 7.2 5

1465 Transient Solidarities: Commitment and Collective Action in Postâ€•Industrial Societies. British Journal
of Industrial Relations, 2014, 52, 627-657. 0.8 53

1466 Motivating millennials to engage in charitable causes through social media. Journal of Service
Management, 2014, 25, 334-348. 4.4 67

1467 Impact of different conceptualisations of system use on Facebook continuance. International Journal
of Web Based Communities, 2014, 10, 69. 0.2 0

1468 Facebook as an assisted learning tool in problem-based learning: the Bahrain case. International
Journal of Social Media and Interactive Learning Environments, 2014, 2, 85. 0.4 15

1469
The effect of Twitter on sports fans' information processing: an analysis of the controversial
referee's decision in the 2012 London Olympic Games. International Journal of Sport Management and
Marketing, 2014, 15, 102.

0.1 2

1470 Unfriending on Facebook: factors affecting online relationship termination in social networks and
its impact on business. International Journal of Business Environment, 2014, 6, 199. 0.2 3

1471 Personality, Problematic Social Network Use and Academic Performance in China. Journal of
Computer Information Systems, 2014, 54, 88-96. 2.0 21

1472 Missing Photos, Suffering Withdrawal, or Finding Freedom? How Experiences of Social Media Non-Use
Influence the Likelihood of Reversion. Social Media and Society, 2015, 1, 205630511561485. 1.5 44



80

Citation Report

# Article IF Citations

1473 Attitudes Toward Using Social Networking Sites in Educational Settings With Underperforming
Latino Youth. Urban Education, 2015, 50, 989-1018. 1.2 4

1474 Refusing to Tolerate Intolerance: An Experiment Testing the Link Between Exposure to Gay-Related
Content and Resulting Attitudes and Behaviors. Sexuality and Culture, 2015, 19, 864-881. 1.1 8

1475 An ontological approach towards psychological profiling of breast cancer patients in pervasive
computing environments. , 2015, , . 1

1476 Social capital or social interruption: the impact of smartphone use. International Journal of Mobile
Communications, 2015, 13, 299. 0.2 2

1477 Technology Use and the New Economy: Work Extension, Network Connectivity, and Employee Distress
and Productivity. Research in the Sociology of Work, 2015, , 61-99. 1.5 5

1478 â€˜Because even the placement of a comma might be importantâ€™. Convergence, 2015, 21, 375-387. 1.6 10

1479 Redefining Boundaries in Families through Social Networking Leisure. Leisure Sciences, 2015, 37,
431-446. 2.2 5

1480 Regretted Online Self-Presentations: U.S. College Students' Recollections and Reflections. Journal of
Children and Media, 2015, 9, 248-265. 1.0 14

1481 Does the Internet matter for strong ties? Bonding social capital, Internet use, and age-based
inequality. International Review of Sociology, 2015, 25, 415-433. 0.7 20

1482 Student and Environmental Protests in Chile: The Role of Social Media. Politics, 2015, 35, 151-171. 3.0 70

1483
Multimodal Connectedness and Quality of Life: Examining the Influences of Technology Adoption and
Interpersonal Communication on Well-Being Across the Life Span. Journal of Computer-Mediated
Communication, 2015, 20, 3-18.

1.7 78

1484 Habitual Facebook Use and its Impact on Getting Deceived on Social Media. Journal of
Computer-Mediated Communication, 2015, 20, 83-98. 1.7 100

1485 Emerging From the Cocoon? Revisiting the Tele-Cocooning Hypothesis in the Smartphone Era. Journal
of Computer-Mediated Communication, 2015, 20, 330-345. 1.7 14

1486 Children, multimedia content and technological artefacts. Interactive Technology and Smart
Education, 2015, 12, 202-221. 3.8 2

1488 Civic crowdfunding. , 2015, , . 12

1489 Is the Rise of the E-Society Responsible for the Decline in Car Use by Young Adults?. Transportation
Research Record, 2015, 2496, 28-35. 1.0 16

1490 To Know that You Are Not Alone: The Effect of Internet Usage on LGBT Youthâ€™s Social Capital. Studies
in Media and Communications, 2015, , 161-182. 0.1 10

1492 Stationary properties of maximum-entropy random walks. Physical Review E, 2015, 92, 042149. 0.8 9



81

Citation Report

# Article IF Citations

1493 Factors impacting the adoption of social network sites for emergency notification purposes in
universities. International Journal of Business Information Systems, 2015, 18, 85. 0.2 13

1494 A case study of using LinkedIn for professional development. International Journal of Social Media
and Interactive Learning Environments, 2015, 3, 230. 0.4 1

1495 Social media uptake in Cyprus - or is it just a new fad?. International Journal of Technology Marketing,
2015, 10, 312. 0.1 11

1496 Cultural influence on online community use: a cross-cultural study on online exercise diary users of
three nationalities. International Journal of Web Based Communities, 2015, 11, 153. 0.2 4

1497 Social media: A contextual framework to guide research and practice.. Journal of Applied Psychology,
2015, 100, 1653-1677. 4.2 247

1498 Improving Intergroup Relations in the Internet Age: A Critical Review. Review of General Psychology,
2015, 19, 129-139. 2.1 52

1499 Online social communication patterns among emerging adult women with histories of childhood
attention-deficit/hyperactivity disorder.. Journal of Abnormal Psychology, 2015, 124, 576-588. 2.0 18

1502 Social networks and social capital: New directions for a household panel survey. Journal of
Economic and Social Measurement, 2015, 40, 275-307. 0.7 6

1503 The space for social media in structured online learning. Research in Learning Technology, 2015, 23,
28507. 2.3 42

1504 Reconceptualization of SNS Use in Organizations. , 2015, , . 2

1508 Aesthetics and social interactions in MMOs: The gamification of music in Lord of the Rings Online and
Star Wars: Galaxies. The Soundtrack, 2015, 8, 25-40. 0.1 3

1510 Social media gerontology: Understanding social media usage among older adults. Web Intelligence,
2015, 13, 69-87. 0.1 74

1512 Twitter as a transport layer platform. , 2015, , . 3

1513 Relationships between time-management skills, Facebook interpersonal skills and academic
achievement among junior high school students. Social Psychology of Education, 2015, 18, 503-516. 1.2 11

1514 Technology and Civic Engagement in the College Classroom. , 2015, , . 4

1515 The Adoption of Electronic Innovations with Indirect Network Externalities that Compete with
Standalone Physical Products. Creativity and Innovation Management, 2015, 24, 430-448. 1.9 0

1516
Social media as a tool for social movements: the effect of social media use and social capital on
intention to participate in social movements. International Journal of Consumer Studies, 2015, 39,
478-488.

7.2 81

1517 A Communication Multiplexity Approach to Social Capital: On- and Offline Communication and
Self-Esteem. Social Science Computer Review, 2015, 33, 498-518. 2.6 12



82

Citation Report

# Article IF Citations

1518 The deep structure of organizational online networking â€“ an actorâ€•oriented case study. Information
Systems Journal, 2015, 25, 465-488. 4.1 31

1519 Human and Social Capital Management Based on Complexity Paradigm: Implications for Various
Stakeholders and Sustainable Development. Sustainable Development, 2015, 23, 343-354. 6.9 18

1522 Boundary Management. , 2015, , . 12

1523
Not Breaking Bonds on Facebookâ€“Mixedâ€“Methods Research on the Influence ofÂ Individualsâ€™ Need to
Belong on â€˜Unfriendingâ€™ Behavior on Facebook. International Journal of Developmental Sciences, 2015,
9, 61-74.

0.3 17

1524 Physical Education and Sport Studentsâ€™ Interactions with their Teachers on Facebook.
Anthropologist, 2015, 21, 18-30. 0.1 4

1525 Online environments in childrenâ€™s everyday lives: childrenâ€™s, parentsâ€™ and teachersâ€™ points of view.
Young Consumers, 2015, 16, 3-16. 2.3 8

1526 Political consumption, conventional politics, and high cultural capital. International Journal of
Consumer Studies, 2015, 39, 413-421. 7.2 48

1527 Social media used as a health intervention in adolescent health: A systematic review of the literature.
Digital Health, 2015, 1, 205520761558839. 0.9 45

1528 Personal Digital Branding as a Professional Asset in the Digital Age. American Journal of
Pharmaceutical Education, 2015, 79, 79. 0.7 21

1529 Estimating Social Influences from Social Networking Sitesâ€”Articulated Friendships versus
Communication Interactions. Decision Sciences, 2015, 46, 135-163. 3.2 26

1530 Share, like and achieve: the power of <scp>F</scp>acebook to reach healthâ€•related goals. International
Journal of Consumer Studies, 2015, 39, 495-505. 7.2 51

1531 Messages on social networks and its impact on social capital. International Journal of Web Based
Communities, 2015, 11, 118. 0.2 0

1532
Sharing to be sociable, posting to be popular: factors influencing non-static personal information
disclosure on Facebook among young Dutch users. International Journal of Web Based Communities,
2015, 11, 357.

0.2 3

1533
A Panel Study on the Effects of Social Media Use and Internet Connectedness on Academic
Performance and Social Support. International Journal of Cyber Behavior, Psychology and Learning,
2015, 5, 1-16.

0.6 13

1534 4. Using Facebook: Good for Friendship But Not So Good for Intimate Relationships. , 2015, , 41-52. 0

1535 5. Communicatively Integrated Model of Online Community: A Conceptual Framework and Empirical
Validation on a Case of a Health- Related Online Community. , 2015, , 53-65. 0

1536 3. Feeling Anxious without It: Characteristics of People Prone to Facebook Addiction. , 2015, , 29-37. 0

1538 Social Networks and the Buying Behavior of the Consumer. Journal of Global Economics, 2015, 03, . 0.1 4



83

Citation Report

# Article IF Citations

1539 Facebook Use and Individual Well-Being: Like Me to Make Me Happier!. SSRN Electronic Journal, 2015, , . 0.4 3

1540 THE HABITS OF SOCIAL NETWORKING SITE (SNS) USE AMONG POSTGRADUATE STUDENTS. Jurnal Teknologi
(Sciences and Engineering), 2015, 76, . 0.3 0

1541 Exploring the Relationship between Facebook and Self-Esteem among Turkish University Students.
International Journal of Cyber Behavior, Psychology and Learning, 2015, 5, 62-72. 0.6 2

1543 E-Mentoring Through a Network of Practice on Facebook. International Journal of Knowledge-Based
Organizations, 2015, 5, 34-45. 0.3 8

1544 Theory and Measurement in Social Capital Research. SSRN Electronic Journal, 2015, , . 0.4 2

1545 Employer Branding Management as a Strategic and Organizational Control Tool. SSRN Electronic
Journal, 2015, , . 0.4 0

1546 Improving graduate students learning through the use of Moodle. Educational Research and Reviews,
2015, 10, 604-614. 0.3 22

1547 Assembling thefacebook. , 2015, , . 15

1548 Internet Game Addiction among Middle School Students (Focusing on SNS Addiction Tendencies,) Tj ET
Q

q
0 0 0 rg
BT /Overlock 10 Tf 50 422 Td (Self-Esteem and Interpersonal Relationships). Indian Journal of Science and Technology, 2015, 8, .0.5 3

1549 Casual or Committed? Using Social Behavioral Theory for Understanding the Contributors to User
Commitment in User-Generated Content Sites. SSRN Electronic Journal, 2015, , . 0.4 1

1550 Qualitative Study on University TownÃƒÂ¢Ã‚Â€Ã‚Â™s Health Education among Undergraduate in Chongqing
University Town, China. Health Care Current Reviews, 2015, 03, . 0.1 0

1551 Authoritarianism2.0: Social Media and Political Discussion in China. SSRN Electronic Journal, 2015, , . 0.4 4

1552 The Use of Time among College Students A U.S. â€“ China Comparison. International Journal of
Education, 2015, 7, 195. 0.1 6

1553 The Effectiveness of Using Social Network Sites as Learning Tool for Students. Research Journal of
Applied Sciences, Engineering and Technology, 2015, 11, 1220-1226. 0.1 1

1554 The Impact of Facebook Use on Micro-Level Social Capital: A Synthesis. Societies, 2015, 5, 399-419. 0.8 26

1555 Using Web 2.0 and Social Media Technologies to Foster Proenvironmental Action. Sustainability, 2015,
7, 10620-10648. 1.6 55

1556
Lâ€™appropriation des rÃ©seaux socionumÃ©riques et les arts de lâ€™encadrerÂ : pour une prise en compte des
rapports de force entre utilisateurs et dispositifs. Systemes D'Information Et Management, 2015,
Volume 20, 89-122.

0.3 10

1557 Science vs Conspiracy: Collective Narratives in the Age of Misinformation. PLoS ONE, 2015, 10, e0118093. 1.1 356



84

Citation Report

# Article IF Citations

1558 Identifying the Role of Common Interests in Online User Trust Formation. PLoS ONE, 2015, 10, e0121105. 1.1 17

1559 Trend of Narratives in the Age of Misinformation. PLoS ONE, 2015, 10, e0134641. 1.1 75

1560 Emotional Dynamics in the Age of Misinformation. PLoS ONE, 2015, 10, e0138740. 1.1 148

1561 The â€œFacebook-selfâ€•: characteristics and psychological predictors of false self-presentation on
Facebook. Frontiers in Psychology, 2015, 6, 99. 1.1 66

1562 Do motivations for using Facebook moderate the association between Facebook use and psychological
well-being?. Frontiers in Psychology, 2015, 6, 771. 1.1 81

1563 Becoming popular: interpersonal emotion regulation predicts relationship formation in real life
social networks. Frontiers in Psychology, 2015, 6, 1452. 1.1 38

1564
Childhood ADHD Symptoms: Association with Parental Social Networks and Mental Health Service Use
during Adolescence. International Journal of Environmental Research and Public Health, 2015, 12,
11893-11909.

1.2 19

1565 How Credible is E-Word of Mouth Across Digital-Marketing Channels?. Journal of Advertising
Research, 2015, 55, 95-109. 1.0 88

1566 Toward a Cybervictimology: Cyberbullying, Routine Activities Theory, and the Anti-Sociality of Social
Media. Canadian Journal of Communication, 2015, 40, 371-388. 0.1 35

1567 Assertiveness and Anxiety Effects in Traditional and Online Interactions. International Journal of
Cyber Behavior, Psychology and Learning, 2015, 5, 30-46. 0.6 7

1568 Blessed Oblivion? Knowledge and Metacognitive Accuracy in Online Social Networks. International
Journal of Developmental Sciences, 2015, 9, 57-60. 0.3 3

1569 How Word of Mouth Works in Advertising. Journal of Advertising Research, 2015, 55, 2-3. 1.0 4

1570 Bridging Social Capital on Facebook as a Platform: A Case Study of Malaysian College Students. Asian
Social Science, 2015, 11, . 0.1 3

1571
Usos y tendencias adictivas de una muestra de estudiantes universitarios espaÃ±oles a la red social
Tuenti: La actitud positiva hacia la presencia de la madre en la red como factor protector. Anales De
Psicologia, 2015, 31, .

0.3 9

1573 Social Media Use and Job Performance. International Journal of Cyber Behavior, Psychology and
Learning, 2015, 5, 59-74. 0.6 10

1574 Happiness or Addiction. International Journal of Technology and Human Interaction, 2015, 11, 26-40. 0.3 9

1576 The Role of Social Networking in the Social Reform of Young Society. International Journal of
Technology Diffusion, 2015, 6, 61-75. 0.2 12

1577 Whatâ€™s App: a social capital perspective. Online Information Review, 2015, 39, 26-42. 2.2 30



85

Citation Report

# Article IF Citations

1578 Understanding the intentions of users to â€˜stickâ€™ to social networking sites: a case study in Taiwan.
Behaviour and Information Technology, 2015, 34, 151-162. 2.5 47

1579
The influence of familiarity, trust and norms of reciprocity on an experienced sense of community: an
empirical analysis based on social online services. Behaviour and Information Technology, 2015, 34,
392-412.

2.5 41

1580 Face[book] Management: Self-Presentation of Political Views on Social Media. Communication Studies,
2015, 66, 549-568. 0.7 17

1581 International student mobility: the role of social networks. Social and Cultural Geography, 2015, 16,
332-350. 1.6 131

1582 Relationship initiation and development.. , 2015, , 211-245. 6

1583 The Role of Attachment Style in Facebook Use and Social Capital: Evidence from University Students
and a National Sample. Cyberpsychology, Behavior, and Social Networking, 2015, 18, 173-180. 2.1 35

1584 Response to advertising on online social networks: the role of social capital. International Journal
of Consumer Studies, 2015, 39, 239-248. 7.2 17

1585
Achieving self-congruency? Examining why individuals reconstruct their virtual identity in
communities of interest established within social network platforms. Computers in Human Behavior,
2015, 50, 465-475.

5.1 45

1587 Evidence for the Validity of a Social Connectedness Scale: Connectors Amass Bridging Social Capital
Online and Offline. Communication Quarterly, 2015, 63, 119-134. 0.7 21

1588 Access to specific social resources across different social media: divergent consequences of the time
spent with new contacts. Information, Communication and Society, 2015, 18, 1139-1157. 2.6 1

1589 Coming of Age (Digitally). , 2015, , . 55

1590 Social Media, Friendship, and Happiness in the Millennial Generation. , 2015, , 187-206. 37

1591 Impact of Faculty Demographic Characteristics on Educational Interaction via Social Media. Advances
in Intelligent Systems and Computing, 2015, , 79-87. 0.5 0

1592 Age Differences in Online Social Networking: Extending Socioemotional Selectivity Theory to Social
Network Sites. Journal of Broadcasting and Electronic Media, 2015, 59, 221-239. 0.8 110

1593 Social ties and concern for global warming. Climatic Change, 2015, 132, 173-192. 1.7 12

1594 Online social networking increases financial risk-taking. Computers in Human Behavior, 2015, 51,
224-231. 5.1 13

1595 Trust in governmentâ€™s social media service and citizenâ€™s patronage behavior. Telematics and
Informatics, 2015, 32, 629-641. 3.5 56

1596 Moving Towards Successful Complaint Management. SpringerBriefs in Business, 2015, , 13-26. 0.3 1



86

Citation Report

# Article IF Citations

1597 User-Generated Video Gaming. Games and Culture, 2015, 10, 57-80. 1.7 8

1598 What happens on Facebook stays on Facebook? The implications of Facebook interaction for perceived,
receiving, and giving social support. Computers in Human Behavior, 2015, 51, 106-113. 5.1 117

1599 Individual differences predicting social connectedness derived from Facebook: Some unexpected
findings. Computers in Human Behavior, 2015, 51, 239-243. 5.1 40

1600 Should I stay or should I go? The moderating effect of self-image congruity and trust on social
networking continued use. Behaviour and Information Technology, 2015, 34, 190-203. 2.5 28

1601 Towards Personalized Smart City Guide Services in Future Internet Environments. , 2015, , . 2

1602 Social Media and Social Capital: Introduction to the Special Issue. Societies, 2015, 5, 420-424. 0.8 26

1603 Factors affecting information sharing in social networking sites amongst university students. Online
Information Review, 2015, 39, 290-309. 2.2 98

1604
College Studentsâ€™ Romantic Relationships on Facebook: Linking the Gratification for Maintenance to
Facebook Maintenance Activity and the Experience of Jealousy. Communication Quarterly, 2015, 63,
365-383.

0.7 23

1605 Facebook as a Site for Inter-religious Encounters: A Case Study from Finland. Journal of
Contemporary Religion, 2015, 30, 383-398. 0.1 8

1606 &amp;#x0022;Nearer to Being Characters in a Book&amp;#x0022;: How Older People Make Sense of
Online Communities and Social Networking Sites. , 2015, , . 3

1607 Social software characteristics and the impacts on students' knowledge sharing behaviour.
International Journal of Business Innovation and Research, 2015, 9, 163. 0.1 6

1608 Understanding social effects in online networks. , 2015, , . 4

1609 Uses and gratifications of social media: a comparison of microblog and WeChat. Journal of Systems
and Information Technology, 2015, 17, 351-363. 0.8 112

1610 Social Media Use as Urban Acupuncture for Empowering Socially Challenged Communities. Journal of
Urban Technology, 2015, 22, 79-96. 2.5 8

1611 Successful failure: what Foucault can teach us about privacy self-management in a world of Facebook
and big data. Ethics and Information Technology, 2015, 17, 89-101. 2.3 72

1612 Interethnic Contact Online: Contextualising the Implications of Social Media Use by
Second-Generation Migrant Youth. Journal of Intercultural Studies, 2015, 36, 450-467. 0.4 12

1613 Participatory journalism - the (r)evolution that wasn't. Content and user behavior in Sweden
2007-2013. Journal of Computer-Mediated Communication, 2015, 20, 295-311. 1.7 59

1614 Reducing Longitudinal Attrition Through Facebook. Journal of Hospitality Marketing and Management,
2015, 24, 894-900. 5.1 9



87

Citation Report

# Article IF Citations

1615 Examining profile disclosure on online social networks: an affective, behavioural, and cognitive
perspective. International Journal of Electronic Business, 2015, 12, 162. 0.2 4

1616 Leverage Between the Buffering Effect and the Bystander Effect in Social Networking.
Cyberpsychology, Behavior, and Social Networking, 2015, 18, 450-456. 2.1 6

1617 Investigating Antecedents to the Experience of Flow and Reported Learning Among Social Networking
Site Users. Journal of Broadcasting and Electronic Media, 2015, 59, 679-697. 0.8 6

1618 Seven Fears and the Science of How Mobile Technologies May Be Influencing Adolescents in the Digital
Age. Perspectives on Psychological Science, 2015, 10, 832-851. 5.2 161

1619
Pathways to Expressive and Collective Participation: Usage Patterns, Political Efficacy, and Political
Participation in Social Networking Sites. Journal of Broadcasting and Electronic Media, 2015, 59,
698-716.

0.8 41

1620 The Emerging Neuroscience of Social Media. Trends in Cognitive Sciences, 2015, 19, 771-782. 4.0 188

1621 Social networking sites and mental health problems in adolescents: The mediating role of
cyberbullying victimization. European Psychiatry, 2015, 30, 1021-1027. 0.1 82

1622 Does a Virtual Like Cause Actual Liking? How Following a Brand's Facebook Updates Enhances Brand
Evaluations and Purchase Intention. Journal of Interactive Marketing, 2015, 32, 26-36. 4.3 131

1623 Balancing out feelings of risk by playing it safe: The effect of social networking on subsequent risk
judgment. Organizational Behavior and Human Decision Processes, 2015, 131, 121-131. 1.4 6

1624 Perceived Effectiveness of Social Networks for Job Search. Libri, 2015, 65, . 0.5 6

1625 Critical analysis of user commodities as free labour in social networking sites: A case study of
Cyworld. Continuum, 2015, 29, 938-950. 0.5 6

1626 Privacy Management on Facebook: Do Device Type and Location of Posting Matter?. Social Media and
Society, 2015, 1, 205630511561278. 1.5 10

1627 New Spaces, New Interactions? Young Peopleâ€™s Online Social Networks and Gender Relations in Africa.
Gender, Technology and Development, 2015, 19, 70-90. 0.8 7

1628
Is it really making an impact? Examining the effect of social media marketing participation benefits on
perceived value and behavioural intention: evidences from India. International Journal of Leisure and
Tourism Marketing, 2015, 4, 189.

0.1 2

1629 Identification and characterization of cyberbullying dynamics in an online social network. , 2015, , . 61

1630 Social capital: a review of its dimensions and promise for future family enterprise research.
International Journal of Entrepreneurial Behaviour and Research, 2015, 21, 801-813. 2.3 29

1631 Explaining the environmentally-sustainable consumer behavior: a social capital perspective. Social
Responsibility Journal, 2015, 11, 658-676. 1.6 33

1632 Automating Friendship. IEEE Internet Computing, 2015, 19, 4-6. 3.2 0



88

Citation Report

# Article IF Citations

1634 Digital use as a mechanism to accrue economic capital: a Bourdieusian perspective. Innovation: the
European Journal of Social Science Research, 2015, 28, 464-482. 0.9 10

1635 The influence of life satisfaction and well- being on attitude toward the internet, motivation for
internet usage and internet usage behavior. Journal of Interdisciplinary Mathematics, 2015, 18, 927-946. 0.4 8

1636 Personal level antecedents of eWOM and purchase intention, on social networking sites. Journal of
Customer Behavior, 2015, 14, 107-125. 0.0 67

1637 Online and Offline Social Participation and Social Poverty Traps: Can Social Networks Save Human
Relations?. Journal of Mathematical Sociology, 2015, 39, 229-256. 0.6 29

1638 The influence of â€œFacebook friendsâ€• on the intention to join brand pages. Journal of Product and
Brand Management, 2015, 24, 580-595. 2.6 23

1639
â€œMy World Has Expanded Even Though I'm Stuck at Homeâ€•: Experiences of Individuals With
Amyotrophic Lateral Sclerosis Who Use Augmentative and Alternative Communication and Social
Media. American Journal of Speech-Language Pathology, 2015, 24, 680-695.

0.9 54

1640 Human judgments in hiring decisions based on online social network profiles. , 2015, , . 6

1641 Consumer characteristics and the use of social networking sites. International Marketing Review,
2015, 32, 414-437. 2.2 60

1642 Older and Wiser? Facebook Use, Privacy Concern, and Privacy Protection in the Life Stages of
Emerging, Young, and Middle Adulthood. Social Media and Society, 2015, 1, 205630511561614. 1.5 44

1643 Usability, expectation, confirmation, and continuance intentions to use electronic textbooks.
Behaviour and Information Technology, 2015, 34, 992-1004. 2.5 62

1644 Corporate Facebook and stakeholder engagement. Kybernetes, 2015, 44, 771-787. 1.2 25

1645 From Divides to Capitals: An Exploration of Digital Divides as Expressions of Social and Cultural
Capital. Studies in Media and Communications, 2015, , 89-117. 0.1 11

1646 Iâ€™ve 500 friends, but who are my mates? Investigating the influence of online friend networks on
adolescent wellbeing. Journal of Public Mental Health, 2015, 14, 135-148. 0.8 24

1647 Patterns of digital uses among Israeli Arabs â€“ between citizenship in modern society and traditional
cultural roots. Asian Journal of Communication, 2015, 25, 447-464. 0.6 18

1648 The networked communications manager. Corporate Communications, 2015, 20, 500-517. 1.1 6

1649 Towards personalized smart city guide services in future internet environments. , 2015, , . 0

1650 Journalism and Memorialization in the Age of Social Media. , 2015, , . 9

1651 An investigation of Facebook boredom phenomenon among college students. Young Consumers, 2015,
16, 468-480. 2.3 12



89

Citation Report

# Article IF Citations

1652 The challenges of creating an online undergraduate community of practice. Journal of Applied
Research in Higher Education, 2015, 7, 99-112. 1.1 1

1653 Do Social Network Sites Increase, Decrease, or Supplement the Maintenance of Social Ties?. Studies in
Media and Communications, 2015, , 79-106. 0.1 1

1654 Analysis of Structural Social Capital in Online Social Networks. , 2015, , . 3

1655 Social Media Use and the Fear of Missing Out (FoMO) While Studying Abroad. Journal of Research on
Technology in Education, 2015, 47, 259-272. 4.0 70

1656 Using social media to communicate employer brand identity: The impact on corporate image and
employer attractiveness. Journal of Brand Management, 2015, 22, 755-777. 2.0 69

1657 Purchase intention and word of mouth in social apps. International Journal of Web Based
Communities, 2015, 11, 188. 0.2 1

1658
The dark side of social networking sites: An exploration of the relational and psychological
stressors associated with Facebook use and affordances. Computers in Human Behavior, 2015, 45,
168-176.

5.1 509

1659 How individual sensitivities to disagreement shape youth political expression on Facebook. Computers
in Human Behavior, 2015, 45, 281-289. 5.1 115

1660 Validation of a new Short Problematic Internet Use Test in a nationally representative sample of
adolescents. Computers in Human Behavior, 2015, 45, 177-184. 5.1 37

1661 Motivation, Leadership and Curriculum design. , 2015, , . 7

1662 Social media or social minefield? Surviving in the new cyberspace era. Organizational Dynamics, 2015,
44, 26-34. 1.6 20

1663 Social media usage and acculturation: A test with Hispanics in the U.S.. Computers in Human Behavior,
2015, 45, 204-212. 5.1 60

1664 Facebook use and academic performance among college students: A mixed-methods study with a
multi-ethnic sample. Computers in Human Behavior, 2015, 45, 265-272. 5.1 97

1665 Confirmation of Campus-Class-Technology Model in student engagement: A path analysis. Computers
in Human Behavior, 2015, 48, 114-125. 5.1 22

1667 Who are Citizen Journalists in the Social Media Environment?. Digital Journalism, 2015, 3, 298-314. 2.5 27

1668 Networks, disrupted: Media use as an organizing mechanism for rebuilding. New Media and Society,
2015, 17, 432-452. 3.1 17

1669 CRM in social media: Predicting increases in Facebook usage frequency. European Journal of
Operational Research, 2015, 244, 248-260. 3.5 60

1670 An empirical study on factors affecting continuance intention of using Facebook. Computers in
Human Behavior, 2015, 48, 181-189. 5.1 77



90

Citation Report

# Article IF Citations

1671 Understanding user participation in online communities: A systematic literature review of empirical
studies. Computers in Human Behavior, 2015, 46, 228-238. 5.1 239

1672 Processes discriminating adaptive and maladaptive Internet use among European adolescents highly
engaged online. Journal of Adolescence, 2015, 40, 34-47. 1.2 36

1673 Factors involved in associations between Facebook use and college adjustment: Social competence,
perceived usefulness, and use patterns. Computers in Human Behavior, 2015, 46, 245-253. 5.1 62

1674 FB in FYC: Facebook Use Among First-Year Composition Students. Computers and Composition, 2015, 35,
86-107. 0.7 27

1675 CPCDN: Content Delivery Powered by Context and User Intelligence. IEEE Transactions on Multimedia,
2015, 17, 92-103. 5.2 29

1676 Gender effects and cooperation styles in the Facebook community: A quasi-experimental assessment.
Computers in Human Behavior, 2015, 48, 44-50. 5.1 1

1677 Use of Facebook, Tuenti, Twitter and Myspace among young Spanish people. Behaviour and Information
Technology, 2015, 34, 685-703. 2.5 28

1678 How Are Important Life Events Disclosed on Facebook? Relationships with Likelihood of Sharing and
Privacy. Cyberpsychology, Behavior, and Social Networking, 2015, 18, 8-12. 2.1 21

1679 Redefining virality in less broad strokes: Predicting viral behavioral intentions from motivations and
uses of Facebook and Twitter. New Media and Society, 2015, 17, 1317-1339. 3.1 156

1680 Building brand loyalty through user engagement in online brand communities in social networking
sites. Information Technology and People, 2015, 28, 90-106. 1.9 207

1681 Who prefers anonymous self-expression online? A survey-based study of Finns aged 15â€“30 years.
Information, Communication and Society, 2015, 18, 717-732. 2.6 18

1682 Social Media as Social Capital of LGB Individuals in Hong Kong: Its Relations with Group Membership,
Stigma, and Mental Wellâ€•Being. American Journal of Community Psychology, 2015, 55, 228-238. 1.2 87

1683 The Use of Enterprise Social Network Sites for Knowledge Sharing in Distributed Organizations.
American Behavioral Scientist, 2015, 59, 103-123. 2.3 281

1684 Student class standing, Facebook use, and academic performance. Journal of Applied Developmental
Psychology, 2015, 36, 18-29. 0.8 181

1685 Facebook usage, socialization and academic performance. Computers and Education, 2015, 83, 64-73. 5.1 178

1686 Threats to belonging on Facebook: lurking and ostracism. Social Influence, 2015, 10, 31-42. 0.9 118

1687 Facebook as virtual classroom â€“ Social networking in learning and teaching among Serbian students.
Telematics and Informatics, 2015, 32, 576-585. 3.5 55

1688 Shanghai adolescentsâ€™ brand interactions on the Chinese Social Networking Site Qzone: A Uses and
Gratifications Approach. Revista EspaÃ±ola De InvestigaciÃ³n De Marketing ESIC, 2015, 19, 62-70. 0.7 7



91

Citation Report

# Article IF Citations

1689 Interact with me on my terms: a four segment Facebook engagement framework for marketers. Journal
of Marketing Management, 2015, 31, 1255-1284. 1.2 52

1690 Silence in the crowd: The spiral of silence contributing to the positive bias of opinions in an online
review system. New Media and Society, 2015, 17, 1811-1829. 3.1 27

1691 Predicting mobile social network acceptance based on mobile value and social influence. Internet
Research, 2015, 25, 107-130. 2.7 172

1692 More Than Just Friends. Criminal Justice Review, 2015, 40, 169-189. 0.6 18

1693 When social media isnâ€™t social: Friendsâ€™ responsiveness to narcissists on Facebook. Personality and
Individual Differences, 2015, 77, 209-214. 1.6 33

1694 Long-term social integration and community support. Handbook of Clinical Neurology / Edited By P J
Vinken and G W Bruyn, 2015, 127, 423-431. 1.0 11

1695 Why do students use Whatâ€™s App? â€“ an exploratory study. Aslib Journal of Information Management,
2015, 67, 136-158. 1.3 28

1696 College Student Engaging in Cyberbullying Victimization: Cognitive Appraisals, Coping Strategies, and
Psychological Adjustments. Archives of Psychiatric Nursing, 2015, 29, 155-161. 0.7 50

1697 Multiculturalism on Its Head: Unexpected Boundaries and New Migration in Singapore. Journal of
International Migration and Integration, 2015, 16, 947-963. 0.8 27

1698 Open Challenges in Relationship-Based Privacy Mechanisms for Social Network Services. International
Journal of Human-Computer Interaction, 2015, 31, 350-370. 3.3 44

1699 The relationship between motivation and information sharing about products and services on
Facebook. Behaviour and Information Technology, 2015, 34, 858-868. 2.5 37

1700
Understanding computer-mediated communication attributes and life satisfaction from the
perspectives of uses and gratifications and self-determination. Computers in Human Behavior, 2015, 49,
20-29.

5.1 49

1701 Coalitional affiliation as a missing link between ethnic polarization and well-being: An empirical test
from the European Social Survey. Social Science Research, 2015, 53, 148-161. 1.1 3

1702 Key variables to predict tie strength on social network sites. Internet Research, 2015, 25, 218-238. 2.7 25

1703 Whatâ€™s in IT for employees? Understanding the relationship between use and performance in enterprise
social software. Journal of Strategic Information Systems, 2015, 24, 90-112. 3.3 133

1704 Social network websites as information channels for the US Social Forum. Media, Culture and
Society, 2015, 37, 547-565. 1.9 3

1705 The Temporal Elements of Psychological Resilience: An Integrative Framework for the Study of
Individuals, Families, and Communities. Psychological Inquiry, 2015, 26, 139-169. 0.4 349

1706 Influence of Social Support Received in Online and Offline Contexts on Satisfaction With Social
Support and Satisfaction With Life: A Longitudinal Study. Media Psychology, 2015, 18, 74-105. 2.1 126



92

Citation Report

# Article IF Citations

1707
Psychosocial Interventions for Patients and Caregivers in the Age of New Communication
Technologies: Opportunities and Challenges in Cancer Care. Journal of Health Communication, 2015,
20, 328-342.

1.2 68

1708 Facebook Use and Disordered Eating in College-Aged Women. Journal of Adolescent Health, 2015, 57,
157-163. 1.2 105

1709 â€œSame stuff different day:â€• A mixed-method study of support seeking on Facebook. Computers in Human
Behavior, 2015, 53, 366-373. 5.1 40

1710 Always Ahead im Marketing. , 2015, , . 3

1711 Internet use and developmental tasks: Adolescentsâ€™ point of view. Computers in Human Behavior, 2015,
52, 49-58. 5.1 108

1712 Understanding online community citizenship behaviors through social support and social identity.
International Journal of Information Management, 2015, 35, 504-519. 10.5 80

1713 A dual privacy decision model for online social networks. Information and Management, 2015, 52,
893-908. 3.6 45

1714 From virtual travelers to real friends: Relationship-building insights from an online travel
community. Journal of Business Research, 2015, 68, 1822-1828. 5.8 40

1715 Measuring Information Seeking through Facebook: Scale development and initial evidence of
Information Seeking in Facebook Scale (ISFS). Computers in Human Behavior, 2015, 52, 259-270. 5.1 44

1716 What Social Media Data We Are Missing and How to Get It. Annals of the American Academy of
Political and Social Science, 2015, 659, 192-206. 0.8 6

1717 The Relationship between Online Social Networking and Offline Social Participation among People
with Disability in Lithuania. Procedia, Social and Behavioral Sciences, 2015, 185, 453-459. 0.5 8

1718 Dwelling Places in KakaoTalk. , 2015, , . 12

1719 Individual and social benefits of online discussion forums. Computers in Human Behavior, 2015, 50,
211-220. 5.1 112

1720 Comparing Twitter and Facebook user behavior: Privacy and other aspects. Computers in Human
Behavior, 2015, 52, 87-95. 5.1 71

1721 The role of news in promoting political disagreement on social media. Computers in Human Behavior,
2015, 52, 211-218. 5.1 56

1722 Happy online and in real life too?. , 2015, , . 1

1723 Using a Lexical Approach to Investigate User Experience of Social Media Applications. Lecture Notes in
Computer Science, 2015, , 15-24. 1.0 0

1724 Channels matter: Multimodal connectedness, types of co-players and social capital for Multiplayer
Online Battle Arena gamers. Computers in Human Behavior, 2015, 52, 190-199. 5.1 34



93

Citation Report

# Article IF Citations

1725 Jocular mockery in computer-mediated communication: A contrastive study of a Spanish and English
Facebook community. Journal of Politeness Research, 2015, 11, . 0.5 34

1726 Utilization of internet by health collegesÂ students at the University of Dammam. Journal of Taibah
University Medical Sciences, 2015, 10, 66-73. 0.5 7

1727 Facebook as learning platform: Argumentation superhighway or dead-end street?. Computers in Human
Behavior, 2015, 53, 621-625. 5.1 48

1728 Effects of social capital on online knowledge sharing: positive and negative perspectives. Online
Information Review, 2015, 39, 466-484. 2.2 32

1729 Self-construal and Facebook activities: Exploring differences in social interaction orientation.
Computers in Human Behavior, 2015, 53, 91-101. 5.1 31

1730 Passive Facebook usage undermines affective well-being: Experimental and longitudinal evidence..
Journal of Experimental Psychology: General, 2015, 144, 480-488. 1.5 629

1731 Who compares and despairs? The effect of social comparison orientation on social media use and its
outcomes. Personality and Individual Differences, 2015, 86, 249-256. 1.6 300

1732 Motivations and Gratification in an Online Game: Relationships Among Players' Self-Esteem,
Self-Concept, and Interpersonal Relationships. Social Behavior and Personality, 2015, 43, 193-203. 0.3 20

1733 Facebook Users' Motivation for Clicking the â€œLikeâ€• Button. Social Behavior and Personality, 2015, 43,
579-592. 0.3 41

1734 The Valence of Self-Generated (Status Updates) and Other-Generated (Wall-Posts) Information
Determines Impression Formation on Facebook. PLoS ONE, 2015, 10, e0125064. 1.1 8

1735 Unless you go online you are on your own: blogging as a bridge in para-sport. Disability and Society,
2015, 30, 185-198. 1.4 14

1736 Frequent Use of Social Networking Sites Is Associated with Poor Psychological Functioning Among
Children and Adolescents. Cyberpsychology, Behavior, and Social Networking, 2015, 18, 380-385. 2.1 265

1737 Online Mate-Retention Tactics on Facebook Are Associated With Relationship Aggression. Journal of
Interpersonal Violence, 2015, 30, 2831-2850. 1.3 56

1738
Examining the antecedents of user gratification and its effects on individualsâ€™ social network
services usage: the moderating role of habit. European Journal of Information Systems, 2015, 24,
411-430.

5.5 83

1739 An empirical analysis of usersâ€™ privacy disclosure behaviors on social network sites. Information and
Management, 2015, 52, 882-891. 3.6 60

1740 Facebook users' intentions in risk communication and food-safety issues. Journal of Business
Research, 2015, 68, 2242-2247. 5.8 30

1741 Social capital, coplaying patterns, and health disruptions: A survey of Massively Multiplayer Online
Game participants in China. Computers in Human Behavior, 2015, 52, 243-249. 5.1 18

1742 The social sharing of emotion (SSE) in online social networks: A case study in Live Journal. Computers
in Human Behavior, 2015, 52, 364-372. 5.1 51



94

Citation Report

# Article IF Citations

1743 Benefits of a Negative Post: Effects of Computer-Mediated Venting on Relationship Maintenance.
Computers in Human Behavior, 2015, 52, 271-277. 5.1 19

1744 Facebook and self-perception: Individual susceptibility to negative social comparison on Facebook.
Personality and Individual Differences, 2015, 86, 217-221. 1.6 151

1745 Predictors of honesty, intent, and valence of Facebook self-disclosure. Computers in Human Behavior,
2015, 50, 456-464. 5.1 26

1746 Testing a conceptual model of Facebook brand page communities. Journal of Research in Interactive
Marketing, 2015, 9, 239-258. 7.2 34

1747 The impact of online media on stakeholder engagement and the governance of corporations. Journal
of Public Affairs, 2015, 15, 163-174. 1.7 23

1748 How University Students With Reading Difficulties Are Supported in Achieving Their Goals. Journal of
Learning Disabilities, 2015, 48, 323-334. 1.5 18

1749 Elevated romantic love and jealousy if relationship status is declared on Facebook. Frontiers in
Psychology, 2015, 6, 214. 1.1 29

1750 Facebook Self-Presentational Motives: Daily Effects on Social Anxiety and Interaction Success.
Communication Studies, 2015, 66, 204-217. 0.7 17

1751 Roles of Smartphone App Use in Improving Social Capital and Reducing Social Isolation.
Cyberpsychology, Behavior, and Social Networking, 2015, 18, 350-355. 2.1 90

1752 The Role of Parenting in Relational Aggression and Prosocial Behavior among Emerging Adults.
Journal of Aggression, Maltreatment and Trauma, 2015, 24, 185-202. 0.9 31

1753 â€œYou don't look like your profile pictureâ€•: the ethical implications of researching online identities in
higher education. Educational Research and Evaluation, 2015, 21, 139-153. 0.9 11

1754 Die Ambivalenz der GefÃ¼hle. , 2015, , . 22

1755 Learning and Collective Knowledge Construction With Social Media: A Process-Oriented Perspective.
Educational Psychologist, 2015, 50, 120-137. 4.7 100

1756 An Exploration of Motivations for Two Screen Viewing, Social Interaction Behaviors, and Factors
that Influence Viewing Intentions. Cyberpsychology, Behavior, and Social Networking, 2015, 18, 158-164. 2.1 11

1757 Computational Science and Its Applications -- ICCSA 2015. Lecture Notes in Computer Science, 2015, , . 1.0 1

1758 Linking social networks to utilitarian benefits through counter-knowledge. Online Information
Review, 2015, 39, 179-196. 2.2 15

1759 Better knowledge with social media? Exploring the roles of social capital and organizational
knowledge management. Journal of Knowledge Management, 2015, 19, 456-475. 3.2 168

1760 Linking dimensions of social media use to job performance: The role of social capital. Journal of
Strategic Information Systems, 2015, 24, 65-89. 3.3 313



95

Citation Report

# Article IF Citations

1761 â€œWorking out for likesâ€•: An empirical study on social influence in exercise gamification. Computers in
Human Behavior, 2015, 50, 333-347. 5.1 312

1762 Does affinity matter? Slow effects of e-quality on information seeking in virtual communities. Library
and Information Science Research, 2015, 37, 68-76. 1.2 19

1763 The role of Facebook use in mediating the relation between rumination and adjustment after a
relationship breakup. Computers in Human Behavior, 2015, 49, 56-61. 5.1 38

1764
Assessing Different Perceptions towards the Importance of a Work-life Balance: A Comparable Study
between Thai and International Programme Students. Procedia, Social and Behavioral Sciences, 2015,
174, 267-274.

0.5 3

1765 Fast graph mining with HBase. Information Sciences, 2015, 315, 56-66. 4.0 16

1766 Does Life Satisfaction influence the intention (We-Intention) to use Facebook?. Computers in Human
Behavior, 2015, 50, 205-210. 5.1 37

1767 Social Media Sites as a Means of Coping with a Threatened Social Identity. Leisure Sciences, 2015, 37,
20-38. 2.2 26

1768 Seeking and receiving social support on Facebook for surgery. Social Science and Medicine, 2015, 131,
40-47. 1.8 40

1769 The predictive roles of social safeness and flourishing on problematic Facebook use. South African
Journal of Psychology, 2015, 45, 182-193. 1.0 12

1770 Facebook as a tool for learning purposes: Analysis of the determinants leading to improved studentsâ€™
learning. Active Learning in Higher Education, 2015, 16, 87-101. 3.5 27

1771 Can Facebook Informational Use Foster Adolescent Civic Engagement?. American Journal of
Community Psychology, 2015, 55, 444-454. 1.2 40

1772 Facebook Involvement, Objectified Body Consciousness, Body Shame, and Sexual Assertiveness in
College Women and Men. Sex Roles, 2015, 72, 1-14. 1.4 169

1773 Connect Me! Antecedents and Impact of Social Connectedness in Enterprise Social Software. Business
and Information Systems Engineering, 2015, 57, 181-196. 4.0 28

1774 Understanding Facebook use and the psychological affects of use across generations. Computers in
Human Behavior, 2015, 49, 507-511. 5.1 91

1775 The Use of Social Networking Sites for Relationship Maintenance in Long-Distance and Geographically
Close Romantic Relationships. Cyberpsychology, Behavior, and Social Networking, 2015, 18, 152-157. 2.1 76

1776 Are You Feeling Lonely? The Impact of Relationship Characteristics and Online Social Network
Features on Loneliness. Journal of Management Information Systems, 2015, 31, 278-310. 2.1 77

1777 Privacy under Construction. Science Technology and Human Values, 2015, 40, 615-637. 1.7 26

1778 The Strong, the Weak, and the Unbalanced. Social Science Computer Review, 2015, 33, 315-342. 2.6 19



96

Citation Report

# Article IF Citations

1779 Adoption of travel information in user-generated content on social media: the moderating effect of
social presence. Behaviour and Information Technology, 2015, 34, 902-919. 2.5 116

1780
Instagram #Instasad?: Exploring Associations Among Instagram Use, Depressive Symptoms, Negative
Social Comparison, and Strangers Followed. Cyberpsychology, Behavior, and Social Networking, 2015,
18, 247-252.

2.1 307

1781 Teens, Gender, and Self-Presentation in Social Media. , 2015, , 146-152. 80

1782 Friendship Maintenance in the Digital Age. , 2015, , . 16

1783 Internet, television and social capital: the effect of â€˜screen timeâ€™ on social capital. Information,
Communication and Society, 2015, 18, 1175-1199. 2.6 44

1784 Friendship and Happiness. , 2015, , . 32

1785 Romantic breakups on Facebook: new scales for studying post-breakup behaviors, digital distress, and
surveillance. Information, Communication and Society, 2015, 18, 492-508. 2.6 35

1786 Trust in online social networks: A multifaceted perspective. Forum for Social Economics, The, 2015, 44,
48-68. 1.2 77

1787 Belief in dangerous virtual communities as a predictor of continuance intention mediated by general
and online social anxiety: The Facebook perspective. Computers in Human Behavior, 2015, 48, 663-670. 5.1 28

1788 Maintaining Facebook Friendships: Everyday Talk as a Mediator of Threats to Closeness. Western
Journal of Communication, 2015, 79, 197-217. 0.8 5

1789 Facebook effects on social distress: Priming with online social networking thoughts can alter the
perceived distress due to social exclusion. Computers in Human Behavior, 2015, 49, 230-236. 5.1 29

1790 Well-being and problematic Facebook use. Computers in Human Behavior, 2015, 49, 185-190. 5.1 169

1791 A configurational approach to the investigation of the multiple paths to success of students through
mobile phone use behaviors. Computers and Education, 2015, 86, 84-104. 5.1 42

1792 Using Tablet Devices and Social Media in a Course about the 2012 US Election Campaign. PS - Political
Science and Politics, 2015, 48, 171-175. 0.3 8

1794 Differences Between People Who Use Only Facebook and Those Who Use Facebook Plus Twitter.
International Journal of Human-Computer Interaction, 2015, 31, 157-165. 3.3 35

1795 Predicting Social Networking Site (SNS) use: Personality, attitudes, motivation and Internet
self-efficacy. Personality and Individual Differences, 2015, 80, 119-124. 1.6 98

1796 Failing to Establish Evaluative Conditioning Effects for Indirect Intergroup Contact on Facebook.
Basic and Applied Social Psychology, 2015, 37, 87-104. 1.2 4

1797 To unfriend or not: exploring factors affecting users in keeping friends on Facebook and the
implications on mediated voyeurism. Asian Journal of Communication, 2015, 25, 465-485. 0.6 7



97

Citation Report

# Article IF Citations

1798 College studentsâ€™ academic motivation, media engagement and fear of missing out. Computers in
Human Behavior, 2015, 49, 111-119. 5.1 288

1799 Network Capital. , 2015, , 81-91. 0

1800 Are students really connected? Predicting college adjustment from social network usage.
Educational Psychology, 2015, 35, 819-834. 1.2 12

1801 Role of Affect in Self-Disclosure on Social Network Websites: A Test of Two Competing Models.
Journal of Management Information Systems, 2015, 32, 239-277. 2.1 61

1802 Adoption of mobile social networking sites for learning?. Online Information Review, 2015, 39, 762-778. 2.2 97

1803 Using e-technologies in clinical trials. Contemporary Clinical Trials, 2015, 45, 41-54. 0.8 124

1804 Predicting Acculturative Orientations of American College Students toward International Students.
Journal of Intercultural Communication Research, 2015, 44, 179-200. 0.3 2

1805 Hooked on Facebook: The Role of Social Anxiety and Need for Social Assurance in Problematic Use of
Facebook. Cyberpsychology, Behavior, and Social Networking, 2015, 18, 567-574. 2.1 125

1806 Mapping User Preference to Privacy Default Settings. ACM Transactions on Computer-Human
Interaction, 2015, 22, 1-20. 4.6 37

1807 Using new technologies to promote weight management: a randomised controlled trial study
protocol. BMC Public Health, 2015, 15, 509. 1.2 24

1808 Effects of Social Support About Physical Activity on Social Networking Sites: Applying the Theory of
Planned Behavior. Health Communication, 2015, 30, 1277-1285. 1.8 33

1809 Is Online Health Activity Alive and Well or Flatlining? Findings From 10 Years of the Health
Information National Trends Survey. Journal of Health Communication, 2015, 20, 790-798. 1.2 166

1810 Stigma's Effect on Social Interaction and Social Media Activity. Journal of Health Communication,
2015, 20, 1337-1345. 1.2 20

1811 La CyberdÃ©pendance: Cas de lâ€™addiction au rÃ©seau social Facebook. Revue Gestion Et Organisation, 2015,
7, 125-134. 0.0 7

1813 Student use of Facebook for informal learning and peer support. International Journal of
Information and Learning Technology, 2015, 32, 286-299. 1.5 17

1814 Why We Need More Than Just Randomized Controlled Trials to Establish the Effectiveness of Online
Social Networks for Health Behavior Change. American Journal of Health Promotion, 2015, 30, 74-76. 0.9 16

1815 Facebook use and chronotype: Results of a cross-sectional study. Chronobiology International, 2015,
32, 1315-1319. 0.9 31

1816 Migrant Capital. , 2015, , . 36



98

Citation Report

# Article IF Citations

1817 Examining Online Social Network Use and Its Effect on the Use of Privacy Settings and Profile
Disclosure. Bulletin of Science, Technology and Society, 2015, 35, 25-34. 1.1 9

1818 Cyberbullying victimization: Do victimsâ€™ personality and risky social network behaviors contribute to
the problem?. Computers in Human Behavior, 2015, 52, 424-435. 5.1 82

1819 A grounded theory of Internet and social media use by young people who use augmentative and
alternative communication (AAC). Disability and Rehabilitation, 2015, 37, 1559-1575. 0.9 42

1820 Understanding the usage of global social networking sites by Arabs through the lens of uses and
gratifications theory. Journal of Service Management, 2015, 26, 662-680. 4.4 36

1821 The world's biggest salad bowl: Facebook connecting cultures. Journal of Applied Social Psychology,
2015, 45, 243-252. 1.3 17

1822 When past meets present: the relationship between websiteâ€•induced nostalgia and wellâ€•being. Journal
of Applied Social Psychology, 2015, 45, 282-299. 1.3 27

1823 Teaching and Learning in a Social Media Ecosystem: A Case Study. , 2015, , . 1

1824 Preventing Unraveling in Social Networks: The Anchored $k$-Core Problem. SIAM Journal on Discrete
Mathematics, 2015, 29, 1452-1475. 0.4 64

1825 Social media's contribution to customer satisfaction with services. Service Industries Journal, 2015,
35, 573-590. 5.0 16

1826 What is a discourse approach to Twitter, Facebook, YouTube and other social media: connecting with
other academic fields?. Journal of Multicultural Discourses, 2015, 10, 149-162. 0.4 59

1827 Mining Memories. , 2015, , . 8

1828 Disclosure, Stress, and Support During Gender Transition on Facebook. , 2015, , . 120

1829 Do I Need To Follow You?. , 2015, , . 10

1830 Give Social Network Users the Privacy They Want. , 2015, , . 41

1831 Risk-taking as a Learning Process for Shaping Teen's Online Information Privacy Behaviors. , 2015, , . 37

1832 Strictly by the Facebook. , 2015, , . 4

1833 Mailing Lists. , 2015, , . 18

1834 FeedLearn. , 2015, , . 18



99

Citation Report

# Article IF Citations

1835 Flirting, dating, and breaking up within new media environments. Sex Education, 2015, 15, 458-471. 1.5 24

1836 <scp>F</scp>acebook apps and tagging: The tradeâ€•off between personal privacy and engaging with
friends. Journal of the Association for Information Science and Technology, 2015, 66, 1883-1896. 1.5 40

1837 Identity and belonging: Saudi female international students and their use of social networking sites.
Crossings, 2015, 6, 81-102. 0.1 16

1838 What Makes Someone a Cyber Balkan? Finding the Linkages Between Social Psychology and
Self-Selectivity in U.S. Politics Online. Atlantic Journal of Communication, 2015, 23, 225-236. 0.7 2

1839 A Survey on the Use of Social Networking Sites in Greece. Communications in Computer and
Information Science, 2015, , 556-570. 0.4 1

1840 The â€˜Non-alignedâ€™. Young, 2015, 23, 116-135. 1.3 25

1841 The measurement of bridging social capital in population health research. Health and Place, 2015, 36,
47-56. 1.5 53

1842 Harnessing the Benefit of Social Networking Sites for Intentional Social Action: Determinants and
Challenges. Vision, 2015, 19, 104-111. 1.5 4

1843 Network closure among sellers and buyers in social commerce community. Electronic Commerce
Research and Applications, 2015, 14, 641-653. 2.5 22

1844 Job embeddedness: A multifoci theoretical extension.. Journal of Applied Psychology, 2015, 100, 641-659. 4.2 180

1845
Social networking sites (SNS); exploring their uses and associated value for adolescent mothers in
Western Australia in terms of social support provision and building social capital. Midwifery, 2015, 31,
912-919.

1.0 27

1846
Social Influence and Technology Acceptance: The Use of Personal Social Media as a Career
Enhancement Tool Among College Students. Journal of Hospitality and Tourism Education, 2015, 27,
48-59.

2.5 14

1847 User Interaction Profiling on Facebook, Twitter, and Google+ across Radio Stations. , 2015, , . 2

1848 A profile- and community-driven book recommender system. , 2015, , . 7

1849 News Feed. , 2015, , . 4

1850 Engagement and Well-being on Social Network Sites. , 2015, , . 3

1851 Designing Political Deliberation Environments to Support Interactions in the Public Sphere. , 2015, , . 46

1852 â€œWhen You Add Alcohol, It Gets That Much Betterâ€•. Journal of Drug Issues, 2015, 45, 214-226. 0.6 48



100

Citation Report

# Article IF Citations

1853 The emotional responses of browsing Facebook: Happiness, envy, and the role of tie strength.
Computers in Human Behavior, 2015, 52, 29-38. 5.1 237

1854 Is this for me? How Consumers Respond to Personalized Advertising on Social Network Sites. Journal
of Interactive Advertising, 2015, 15, 124-134. 3.0 131

1855 Social Media and Library Services. Synthesis Lectures on Information Concepts, Retrieval, and
Services, 2015, 7, 1-87. 0.6 76

1856 A new model to measure the knowledge diffusion via information entropy in virtual communities. ,
2015, , . 1

1857 Politically Indifferent Nationalists?. , 2015, , 197-213. 1

1858 See you, see me: Teenagersâ€™ self-disclosure and regret of posting on social network site. Computers in
Human Behavior, 2015, 52, 398-407. 5.1 73

1859 The implications of information and communication technology use for the social well-being of
older adults. Information, Communication and Society, 2015, 18, 1123-1138. 2.6 108

1860 Business marketing on social networks: Study of the perspective of Portuguese users. , 2015, , . 0

1861 "Is it Weird to Still Be a Virgin". , 2015, , . 42

1862 â€œYou're Not Doing Work, You're on Facebook!â€•: Ethics of Encountering the Field Through Social
Media. Professional Geographer, 2015, 67, 676-685. 1.0 5

1863 Internet use and psychological well-being. Communications of the ACM, 2015, 58, 94-100. 3.3 77

1864 Modelling the Role of Trust in Social Relationships. ACM Transactions on Internet Technology, 2015,
15, 1-24. 3.0 43

1865 The Development of Facebook's Competitive Advantage for Brand Awareness. Procedia Economics and
Finance, 2015, 24, 589-597. 0.6 16

1866 Follow the rules and no one will get hurt: performing boundary work to avoid negative interactions
when using social network sites. Information, Communication and Society, 2015, 18, 187-201. 2.6 10

1867 Tweeting Alone? An Analysis of Bridging and Bonding Social Capital in Online Networks. American
Politics Research, 2015, 43, 708-738. 0.9 53

1868
<scp>F</scp>acebook and classroom group work: A trial study involving <scp>U</scp>niversity of
<scp>B</scp>otswana <scp>A</scp>dvanced <scp>O</scp>ral <scp>P</scp>resentation students.
British Journal of Educational Technology, 2015, 46, 1312-1323.

3.9 26

1869 Looking Over, Looking Out, and Moving Forward: Positioning Public Relations in Theorizing
Organizational Network Ecologies. Communication Theory, 2015, 25, 91-115. 2.0 89

1870
The function of self-disclosure on social network sites: Not only intimate, but also positive and
entertaining self-disclosures increase the feeling of connection. Computers in Human Behavior, 2015,
45, 1-10.

5.1 268



101

Citation Report

# Article IF Citations

1871 Social and recovery capital amongst homeless hostel residents who use drugs and alcohol.
International Journal of Drug Policy, 2015, 26, 475-483. 1.6 62

1872 A study of Facebook behavior: What does it tell about your Neuroticism and Extraversion?. Computers
in Human Behavior, 2015, 45, 32-38. 5.1 57

1873 Do Facebook profile pictures reflect userâ€™s personality?. Computers in Human Behavior, 2015, 51,
880-889. 5.1 59

1874 Too much Facebook? An exploratory examination of social media fatigue. Computers in Human
Behavior, 2015, 44, 148-155. 5.1 312

1875 Investigating the effects of news sharing and political interest on social media network
heterogeneity. Computers in Human Behavior, 2015, 44, 258-266. 5.1 63

1876 The five Wâ€™s of â€œbullyingâ€• on Twitter: Who, What, Why, Where, and When. Computers in Human
Behavior, 2015, 44, 305-314. 5.1 55

1877
Associations between privacy, risk awareness, and interactive motivations of social networking
service users, and motivation prediction from observable features. Computers in Human Behavior,
2015, 44, 20-34.

5.1 5

1878 Collect it all: national security, Big Data and governance. Geo Journal, 2015, 80, 519-531. 1.7 54

1879 Latent Class Models in action: Bridging social capital &amp; Internet usage. Social Science Research,
2015, 50, 15-30. 1.1 25

1880 Dark Triad personality traits and adolescent cyber-aggression. Personality and Individual Differences,
2015, 75, 41-46. 1.6 119

1881 Strategies and symbolism in the adoption of organizational social networking systems. Journal of
Strategic Information Systems, 2015, 24, 15-32. 3.3 42

1882 Facebook use, envy, and depression among college students: Is facebooking depressing?. Computers in
Human Behavior, 2015, 43, 139-146. 5.1 480

1883 A Survey on Mobile Social Networks: Applications, Platforms, System Architectures, and Future
Research Directions. IEEE Communications Surveys and Tutorials, 2015, 17, 1557-1581. 24.8 146

1884 Examining Applicant Reactions to the Use of Social Networking Websites in Pre-Employment Screening.
Journal of Business and Psychology, 2015, 30, 73-88. 2.5 84

1885 The Art of Exposure: Putting Science Into Practice. Cognitive and Behavioral Practice, 2015, 22, 379-392. 0.9 47

1886 The use of social media in pharmacy practice and education. Research in Social and Administrative
Pharmacy, 2015, 11, 1-46. 1.5 80

1887 Navigating romantic relationships on Facebook. Journal of Social and Personal Relationships, 2015, 32,
78-98. 1.4 66

1888 A review of social networking service (SNS) research in communication journals from 2006 to 2011.
New Media and Society, 2015, 17, 1007-1024. 3.1 108



102

Citation Report

# Article IF Citations

1889 The role of Facebook usersâ€™ self-systems in generating social relationships and social capital effects.
New Media and Society, 2015, 17, 501-519. 3.1 33

1890 Diffusion pattern analysis for social networking sites using small-world network multiple influence
model. Technological Forecasting and Social Change, 2015, 95, 73-86. 6.2 6

1891 Cultural differences and collective action: A social network perspective. Complexity, 2015, 20, 68-77. 0.9 12

1892 Mobile phones and the good life: Examining the relationships among mobile use, social capital and
subjective well-being. New Media and Society, 2015, 17, 96-113. 3.1 162

1893 Playing for social comfort: Online video game play as a social accommodator for the insecurely
attached. Computers in Human Behavior, 2015, 53, 556-566. 5.1 58

1894 Why do people access news with mobile devices? Exploring the role of suitability perception and
motives on mobile news use. Telematics and Informatics, 2015, 32, 108-117. 3.5 34

1895 Giving too much social support: social overload on social networking sites. European Journal of
Information Systems, 2015, 24, 447-464. 5.5 380

1896 Forming an intention to act on recommendations given via online social networks. European Journal
of Information Systems, 2015, 24, 76-92. 5.5 38

1897 Antecedents of relational inertia and information sharing in SNS usage: The moderating role of
structural autonomy. Technological Forecasting and Social Change, 2015, 95, 32-47. 6.2 33

1899 Online social networking in people with psychosis: A systematic review. International Journal of
Social Psychiatry, 2015, 61, 92-101. 1.6 87

1900 Can Facebook be used to increase scientific literacy? A case study of the Monterey Bay Aquarium
Research Institute Facebook page and ocean literacy. Computers and Education, 2015, 82, 60-73. 5.1 33

1901 Adolescents' informal computer usage and their expectations of ICT in teaching â€“ Case study: Serbia.
Computers and Education, 2015, 81, 133-142. 5.1 13

1902 Harnessing peer potency: Predicting positive outcomes from social capital affinity and online
engagement with participatory websites. New Media and Society, 2015, 17, 1603-1623. 3.1 30

1903 Wired to mobilize: The effect of social networking messages on voter turnout. Social Science
Journal, 2015, 52, 195-204. 0.9 30

1904
How are people enticed to disclose personal information despite privacy concerns in social network
sites? The calculus between benefit and cost. Journal of the Association for Information Science and
Technology, 2015, 66, 839-857.

1.5 121

1905 Fun learning with Edooware â€“ A social media enabled tool. Computers and Education, 2015, 80, 39-47. 5.1 35

1906 Exodus to the real world? Assessing the impact of offline meetups on community participation and
social capital. New Media and Society, 2015, 17, 394-414. 3.1 36

1907 Can You Guess Who I Am? Real, Ideal, and False Self-Presentation on Facebook Among Emerging Adults.
Emerging Adulthood, 2015, 3, 55-64. 1.4 133



103

Citation Report

# Article IF Citations

1908 Sharing of Digital Visual Media: Privacy Concerns and Trust Among Young People. American Journal of
Criminal Justice, 2015, 40, 285-302. 1.3 14

1909 Diffusion of deception in social media: Social contagion effects and its antecedents. Information
Systems Frontiers, 2015, 17, 1353-1367. 4.1 42

1910
Explicating the â€˜likeâ€™ on Facebook brand pages: The effect of intensity of Facebook use, number of
overall â€˜likesâ€™, and number of friends' â€˜likesâ€™ on consumers' brand outcomes. Journal of Marketing
Communications, 2016, 22, 544-559.

2.7 82

1911 Factors Influencing Facebook Usage and Facebook Addictive Tendency in University Students: The Role
of Online Psychological Privacy and Facebook Usage Motivation. Stress and Health, 2016, 32, 117-127. 1.4 32

1912 The Use of Social Networking by Higher Education Institutions in Spain. Journal of Cases on
Information Technology, 2016, 18, 16-34. 0.7 2

1913 Social Media and Electronic Networking Use and Preferences among Undergraduate Turf Science
Students. Journal of Natural Resources and Life Sciences Education, 2016, 45, nse2015.0001. 0.8 1

1914 Facebook Friends as an Indicator of the Social Capital Structural Dimensions of Youth in Croatia.
Revija Za Sociologiju, 2016, 45, . 0.1 0

1915 The psychosocial impact of mobile social networking among young adults in Jamaica. International
Journal of Technology Enhanced Learning, 2016, 8, 264. 0.4 0

1916 When the web supports communities of place: the 'Social Street' case in Italy. International Journal of
Web Based Communities, 2016, 12, 216. 0.2 6

1917 A multi-agent model for simulation of public crisis information dissemination. International Journal
of Wireless and Mobile Computing, 2016, 11, 33. 0.1 7

1918 Social Networking Sites. International Journal of Information and Communication Technology
Education, 2016, 12, 62-75. 0.8 3

1919 UMA CARTOGRAFIA DAS REPERCUSSÃ•ES DAS REDES SOCIAIS NA SUBJETIVIDADE. Psicologia Em Estudo,
2016, 21, 279. 0.2 2

1920 Motives behind Networking on Social Media and Subsequent Gossip Propensity: A Causal Analysis.
Journal of Management Research, 2016, 8, 76. 0.0 0

1921 Interrogating social media in education: The case of Ahmadu Bello University Zaria Nigeria. UJAH:
Unizik Journal of Arts and Humanities, 2016, 17, 87-105. 0.0 0

1922 An Empirical Study on Youthâ€™s Preference for Social Networking Sites. International Journal of
Business and Management, 2016, 11, 274. 0.1 0

1923 SoMe, SoWhat? #SoEssential: using social media as a key learning and teaching tool. Journal of
Paramedic Practice: the Clinical Monthly for Emergency Care Professionals, 2016, 8, 386-388. 0.0 1

1924 The Relation of Gender, Behavior, and Intimacy Development on Level of Facebook Addiction in
Emerging Adults. International Journal of Cyber Behavior, Psychology and Learning, 2016, 6, 56-67. 0.6 3

1925 The Impact of Social Relationships on Online Word-of-Mouth and Knowledge Sharing in Social
Network Sites. International Journal of Online Marketing, 2016, 6, 1-23. 0.9 4



104

Citation Report

# Article IF Citations

1926 Is There a Link between Facebook Use and Student's Emotions?. FIIB Business Review, 2016, 5, 71-77. 2.2 1

1927 Chapter 5. Information Literacy Levels of Facebook Users. , 2016, , 115-145. 3

1928 Chapter 10. â€œBlind as a Batâ€•: Users of Social Networking Services and Their Biased Quality Estimations
in TAM-like Surveys. , 2016, , 265-284. 1

1930 Utilizing Facebook in Language Classrooms: Social Constructivist and Affective Filter Approaches.
SSRN Electronic Journal, 2016, , . 0.4 1

1931 Online Community Empowerment, Emotional Connection, and Armed Love in the Black Lives Matter
Movement. , 2016, , 25-47. 2

1932 Social Media Use in the Workplace. Journal of Organizational and End User Computing, 2016, 28, 15-31. 1.6 45

1933
Linking Psychological Attributes, Gratifications and Social Networking Site Use to Social Capital of
the Net Generation in China. International Journal of Cyber Behavior, Psychology and Learning, 2016, 6,
17-33.

0.6 3

1935
Student communication and study habits of first-year university students in the digital era |
Communication Ã©tudiante et habitudes dâ€™Ã©tude des Ã©tudiants universitaires de premiÃ¨re annÃ©e Ã 
lâ€™Ã©poque numÃ©rique. Canadian Journal of Learning and Technology, 2016, 42, .

0.4 13

1936 Social Network Sites, Individual Social Capital and Happiness. SSRN Electronic Journal, 0, , . 0.4 0

1937 The Impact of Electronic Word-of-Mouth on Online Impulse Buying Behavior: The Moderating role of
Big 5 Personality Traits. Journal of Accounting & Marketing, 2016, 05, . 0.2 14

1938 Motivations and Incentives in Joining and Using Social Networks: A Systematic Review. Journal of Mass
Communication and Journalism, 2016, 06, . 0.1 1

1940 Perceptions of Using Social Media as an ELT Tool among EFL Teachers in the Saudi Context. English
Language Teaching, 2016, 9, 1. 0.2 30

1941 The Impacts of Attitudes and Engagement on Electronic Word of Mouth (eWOM) of Mobile Sensor
Computing Applications. Sensors, 2016, 16, 391. 2.1 8

1942 Problematic Internet Use among Medical School Students in Menoufia University Egypt. Journal of
Child and Adolescent Behavior, 2016, 4, . 0.2 6

1943
MigraciÃ³n circular e Internet: el uso de redes sociales en el contexto socio-cultural de residentes
mexicanos en Barcelona. Teknokultura Revista De Cultura Digital Y Movimientos Sociales, 2016, 13,
79-95.

0.1 3

1944 Social digital space analysis in management research: Proposal for a multidimensional methodology
based on a systemic approach. Human Systems Management, 2016, 35, 115-127. 0.5 4

1945 Social networking, a new online addiction: a review of Facebook and other addiction disorders.
Medical Express, 2016, 3, . 0.2 23

1946 Perceived Risk, Trust and Information Seeking Behavior as Antecedents of Online Apparel Buying
Behavior in India: An Exploratory Study in Context of Rajasthan. SSRN Electronic Journal, 0, , . 0.4 6



105

Citation Report

# Article IF Citations

1947 Digitized Emotions in the Pocket. , 2016, , 41-61. 2

1948 Personality traits as predictors of Facebook use. International Journal of Psychology and
Counselling, 2016, 8, 45-52. 0.2 10

1949 Overcoming the privacy of paradox in the purchase history data utilization. , 2016, , . 0

1950 Political Participation and Engagement via Different Online and Offline Channels. International
Journal of E-Business Research, 2016, 12, 1-22. 0.7 2

1951 Exploring Online Dating in Line with the â€œSocial Compensationâ€• and â€œRich-Get-Richerâ€• Hypotheses.
International Journal of Cyber Behavior, Psychology and Learning, 2016, 6, 75-87. 0.6 4

1952 Can There be Too Many Information Science Journals?. Open Information Science, 2016, 1, 1-2. 0.4 0

1953 Online Interactions as a Terror Management Mechanism. International Journal of Technology and
Human Interaction, 2016, 12, 30-47. 0.3 2

1954 Use of Social Media for Teaching Online Courses and Enhancing Business Communication Skills at the
University Level. International Journal of Online Pedagogy and Course Design, 2016, 6, 71-85. 0.3 2

1955 INTEGRATING PSYCHOSOCIAL AND COGNITIVE PREDICTORS OF SOCIAL NETWORKING SERVICE ADDICTION
TENDENCY USING STRUCTURAL EQUATION MODELING. Psychologia, 2016, 59, 182-201. 0.3 8

1956 Understanding Virtual Reality in Marketing: Nature, Implications and Potential. SSRN Electronic
Journal, 0, , . 0.4 69

1959 Social Networking Site Behaviors Across the Relational Lifespan: Measurement and Association With
Relationship Escalation and De-escalation. Social Media and Society, 2016, 2, 205630511668000. 1.5 16

1960 Athenian University Students on Facebook and Privacy: A Fair â€œTrade-Off â€•?. Social Media and Society,
2016, 2, 205630511666217. 1.5 0

1961 Pathological Internet Use and Risk-Behaviors among European Adolescents. International Journal of
Environmental Research and Public Health, 2016, 13, 294. 1.2 105

1962 Understanding Emotional Expressions in Social Media Through Data Mining. , 2016, , 85-103. 1

1963 Social Networks, Interpersonal Social Support, and Health Outcomes: A Health Communication
Perspective. Frontiers in Communication, 2016, 1, . 0.6 55

1964 Identifying communities and influential node in Facebook fan page - a case study of FJU 2013 ad camp.
International Journal of Web Based Communities, 2016, 12, 376. 0.2 1

1965 Forman-Ricci Flow for Change Detection in Large Dynamic Data Sets. Axioms, 2016, 5, 26. 0.9 26

1966 Civility vs. Incivility in Online Social Interactions: An Evolutionary Approach. PLoS ONE, 2016, 11,
e0164286. 1.1 39



106

Citation Report

# Article IF Citations

1967 Comparing Facebook Users and Facebook Non-Users: Relationship between Personality Traits and
Mental Health Variables â€“ An Exploratory Study. PLoS ONE, 2016, 11, e0166999. 1.1 82

1968 ISBP: Understanding the Security Rule of Users' Information-Sharing Behaviors in Partnership. PLoS
ONE, 2016, 11, e0151002. 1.1 3

1969 How Are Scientists Using Social Media in the Workplace?. PLoS ONE, 2016, 11, e0162680. 1.1 179

1970 Validation of the Social Networking Activity Intensity Scale among Junior Middle School Students in
China. PLoS ONE, 2016, 11, e0165695. 1.1 36

1971
A Cross-Cultural Examination of SNS Usage Intensity and Managing Interpersonal Relationships
Online: The Role of Culture and the Autonomous-Related Self-Construal. Frontiers in Psychology,
2016, 7, 376.

1.1 27

1972 Cultural and Personality Predictors of Facebook Intrusion: A Cross-Cultural Study. Frontiers in
Psychology, 2016, 7, 1895. 1.1 36

1973 Let's Get Closer: Feelings of Connectedness from Using Social Media with Implications for Brand
Outcomes. SSRN Electronic Journal, 2016, , . 0.4 2

1974 Internet Addiction and Excessive Social Networks Use: What About Facebook?. Clinical Practice and
Epidemiology in Mental Health, 2016, 12, 43-48. 0.6 73

1975 Pratiques des jeux vidÃ©o, dâ€™internet et des rÃ©seaux sociaux chez des collÃ©giens franÃ§ais. Sante
Publique, 2016, Vol. 28, 569-579. 0.0 8

1976 Beyond the Privacy Paradox: Objective versus Relative Risk in Privacy Decision Making. SSRN Electronic
Journal, 2016, , . 0.4 11

1977 Impact of Social Media on Social Anxiety: A Systematic Review. , 0, , . 25

1978 Model Reproduces Individual, Group and Collective Dynamics of Human Contact Networks. SSRN
Electronic Journal, 2016, , . 0.4 0

1979 Madam Science Communicator. Science Communication, 2016, 38, 468-494. 1.8 10

1980 Does social media matter for post typology? Impact of post content on Facebook and Instagram
metrics. Online Information Review, 2016, 40, 458-471. 2.2 104

1981 The social affirmation use of social media as a motivator of collective action. Journal of Applied
Social Psychology, 2016, 46, 453-469. 1.3 46

1982 Connecting performance to social structure and pedagogy as a pathway to scaling learning analytics
in MOOCs: an exploratory study. Journal of Computer Assisted Learning, 2016, 32, 244-266. 3.3 24

1983 Online Social Networks, Location, and the Dual Effect of Distance from the Centre. Tijdschrift Voor
Economische En Sociale Geografie, 2016, 107, 298-315. 1.2 6

1984 Friend or Foe. Data Base for Advances in Information Systems, 2016, 47, 51-71. 1.1 14



107

Citation Report

# Article IF Citations

1985 Knowledge Entrepreneurship: Institutionalising Wiki-based Knowledge-management Processes in
Competitive and Hierarchical Organisations. Journal of Information Technology, 2016, 31, 226-239. 2.5 21

1986 Is social networking fostering the fungibility of the Other?. Communicatio, 2016, 42, 238-252. 0.2 1

1987 Social media as a support for learning in universities: an empirical study of Facebook Groups. Journal
of Decision Systems, 2016, 25, 35-49. 2.2 36

1988 Social Media use in HRM. Research in Personnel and Human Resources Management, 2016, , 153-207. 1.0 38

1989 Development and usability testing of a web-based self-management intervention for oral cancer
survivors and their family caregivers. European Journal of Cancer Care, 2016, 25, 806-821. 0.7 45

1990 The Persistence of Division. Socius, 2016, 2, 237802311663434. 1.1 67

1991 User modeling in a social network for cognitively disabled people. Journal of the Association for
Information Science and Technology, 2016, 67, 305-317. 1.5 4

1992 A Market in Your Social Network. , 2016, , . 8

1993 Learning Journeys in Higher Education: Designing Digital Pathways Badges for Learning, Motivation
and Assessment. , 2016, , 115-138. 18

1994 Surfing the Social Networks. Lecture Notes in Computer Science, 2016, , 279-286. 1.0 1

1995 Research trends in social network sitesâ€™ educational use: a review of publications in all
<scp>SSCI</scp> journals to 2015. Review of Education, 2016, 4, 293-319. 1.1 19

1996 Online Social Participation, Social Capital and Literacy of Adolescents with Hearing Loss: A Pilot
Study. Deafness and Education International, 2016, 18, 103-116. 0.8 10

1997 The Cyber Self: Facebook as a Predictor of Wellâ€•being. International Journal of Applied Psychoanalytic
Studies, 2016, 13, 142-162. 0.2 9

1998 Teen online information disclosure: Empirical testing of a protection motivation and social capital
model. Journal of the Association for Information Science and Technology, 2016, 67, 2871-2881. 1.5 29

2003 A Meta-Analysis of Social Networking Online and Social Capital. Review of General Psychology, 2016,
20, 369-391. 2.1 129

2005 Location Privacy-Preserving Channel Allocation Scheme in Cognitive Radio Networks. International
Journal of Distributed Sensor Networks, 2016, 12, 3794582. 1.3 7

2006 The Increasing Sophistication of Mobile Media Sharing in Lower-Middle-Class Bangalore. , 2016, , . 22

2007 A Computational Model for Dyadic Relationships (Invited Paper). , 2016, , . 0



108

Citation Report

# Article IF Citations

2008 Veteran developers' contributions and motivations: An open source perspective. , 2016, , . 9

2009 Theorising digital personhood: a dramaturgical approach. Journal of Marketing Management, 2016, 32,
1701-1721. 1.2 32

2010 Communication Infrastructure and Civic Engagement in the ICT Era: A Synthetic Approach. Annals of
the International Communication Association, 2016, 40, 449-466. 2.8 3

2011 From photons to big-data applications: terminating terabits. Philosophical Transactions Series A,
Mathematical, Physical, and Engineering Sciences, 2016, 374, 20140445. 1.6 4

2012 The psychosocial impact of mobile social networking among young adults in Jamaica: a brief review of
the literature. International Journal of Teaching and Case Studies, 2016, 7, 240. 0.1 0

2013 Examining college students' uptake of Facebook through the lens of domestication theory. E-Learning
and Digital Media, 2016, 13, 179-195. 1.5 8

2015 Social media mixed with news in political candidate judgment: Order effects on knowledge and affect.
Information Polity, 2016, 21, 347-365. 0.5 1

2016 Self-disclosure, Privacy concerns and Social Capital benefits interaction in FB. , 2016, , . 2

2017 Nigerian football: a case of social media and sport insider information. Soccer and Society, 2016, , 1-20. 0.9 0

2018 Forman curvature for complex networks. Journal of Statistical Mechanics: Theory and Experiment,
2016, 2016, 063206. 0.9 95

2019 Gender and code choice in Bruneian Facebook status updates. World Englishes, 2016, 35, 571-586. 0.7 4

2020 Media Niche of Electronic Communication Channels in Friendship: A Meta-Analysis. Journal of
Computer-Mediated Communication, 2016, 21, 451-466. 1.7 58

2021 Modular repertoires in English-using social networks: A study of language choice in the networks of
adult Facebook users. , 2016, , . 18

2022 A Strategic Necessity: Building Senior Leadership's Fluency in Digital Technology. New Directions for
Student Services, 2016, 2016, 47-57. 0.1 4

2023 Tales from the Dark Side: Privacy Dark Strategies and Privacy Dark Patterns. Proceedings on Privacy
Enhancing Technologies, 2016, 2016, 237-254. 2.3 136

2024 Engaged Online: Social Media and Youth Civic Engagement in Kenya. , 2016, , 115-140. 7

2025 Digital Activism in the Social Media Era. , 2016, , . 48

2026 College Students' Cybersecurity Risk Perceptions, Awareness, and Practices. , 2016, , . 12



109

Citation Report

# Article IF Citations

2027 Strategically Mean: Extending the Study of Relational Aggression in Communication. Annals of the
International Communication Association, 2016, 40, 151-172. 2.8 0

2029 The relationships that matter: social network site use and social wellbeing among older adults in the
United States of America. Ageing and Society, 2016, 36, 1826-1852. 1.2 80

2031 Digital health and social needs: An empirical study of intentions and behaviors. , 2016, , . 0

2032 On diffusion-restricted social network: A measurement study of WeChat moments. , 2016, , . 13

2033 Bowling Online: Mobile Social Games for Korean Teen Girls. , 2016, , 123-149. 0

2034 Reframing Management Education With Social Media. Organization Management Journal, 2016, 13,
202-213. 0.5 7

2035 Examining online citizenship behaviours in social network sites: a social capital perspective.
Behaviour and Information Technology, 2016, 35, 730-747. 2.5 25

2036 Identity Shift III: Effects of Publicness of Feedback and Relational Closeness in Computer-Mediated
Communication. Media Psychology, 2016, 19, 334-358. 2.1 35

2037 Inter-Generational Comparison of Social Media Use: Investigating the Online Behavior of Different
Generational Cohorts. , 2016, , . 41

2038 Social Media Use and Perceived Emotional Support Among US Young Adults. Journal of Community
Health, 2016, 41, 541-549. 1.9 70

2039 Predicting selfie-posting behavior on social networking sites: An extension of theory of planned
behavior. Computers in Human Behavior, 2016, 62, 116-123. 5.1 143

2040 Relationships among attachment theory, social capital perspective, personality characteristics, and
Facebook self-disclosure. Aslib Journal of Information Management, 2016, 68, 362-386. 1.3 32

2041 Relational and Masspersonal Maintenance: Romantic Partners' Use of Social Network Websites. , 2016,
, . 1

2042 Putting yourself in the picture with an â€˜ECONSelfieâ€™: Using student-generated photos to enhance
introductory economics courses. International Review of Economics Education, 2016, 22, 16-22. 0.9 9

2043 Multi-homing on SNSs: The role of optimum stimulation level and perceived complementarity in need
gratification. Information and Management, 2016, 53, 752-766. 3.6 30

2044 Brand interactions and social media: Enhancing user loyalty through social networking sites.
Computers in Human Behavior, 2016, 62, 743-753. 5.1 114

2045 Connecting Older Adults through Voice-Based Interfaces. , 2016, , . 6

2046 An empirical investigation of information sharing behavior on social commerce sites. International
Journal of Information Management, 2016, 36, 686-699. 10.5 129



110

Citation Report

# Article IF Citations

2047 Life satisfaction moderates the associations between motives and excessive social networking site
usage. Addiction Research and Theory, 2016, 24, 450-457. 1.2 33

2048 I'm a Social (Network) Drinker: Alcohol-Related Facebook Posts, Drinking Identity, and Alcohol Use.
Journal of Social and Clinical Psychology, 2016, 35, 107-129. 0.2 19

2049
How to unite the power of the masses? Exploring collective stickiness intention in social network
sites from the perspective of knowledge sharing. Behaviour and Information Technology, 2016, 35,
118-133.

2.5 29

2050 The Influence of Social Networking Sites on Political Behavior: Modeling Political Involvement via
Online and Offline Activity. Journal of Broadcasting and Electronic Media, 2016, 60, 23-39. 0.8 37

2051 What's in a Like?. , 2016, , . 85

2052
Differential gains in SNSs: effects of active vs. passive Facebook political participation on offline
political participation and voting behavior among first-time and experienced voters. Asian Journal of
Communication, 2016, 26, 278-297.

0.6 17

2053 Understanding the influence of social media on peopleâ€™s life satisfaction through two competing
explanatory mechanisms. Aslib Journal of Information Management, 2016, 68, 347-361. 1.3 67

2054 Understanding the impact of personality traits on mobile app adoption â€“ Insights from a large-scale
field study. Computers in Human Behavior, 2016, 62, 244-256. 5.1 136

2055 Disaster Data Assemblages: Five Perspectives on Social Media and Communities in Response and
Recovery. , 2016, , . 6

2056 Investigating the influence of age, social capital affinity, and flow on positive outcomes reported by
e-commerce site users. Behaviour and Information Technology, 2016, 35, 380-393. 2.5 11

2057 as social support: Relational closeness, automaticity, and interpreting social support from
paralinguistic digital affordances in social media. Computers in Human Behavior, 2016, 62, 385-393. 5.1 97

2058 When perceptions defy reality: The relationships between depression and actual and perceived
Facebook social support. Journal of Affective Disorders, 2016, 200, 37-44. 2.0 79

2059 The importance of the Whatsapp family group: an exploratory analysis. Aslib Journal of Information
Management, 2016, 68, 174-192. 1.3 42

2060 The scale for the individual and social impact of students' social network use: The validity and
reliability studies. Computers in Human Behavior, 2016, 61, 350-356. 5.1 14

2061
Personal goals, group performance and â€˜socialâ€™ networks: participantsâ€™ negotiation of virtual and
embodied relationships in the â€˜Workplace Challengeâ€™ physical activity programme. Qualitative
Research in Sport, Exercise and Health, 2016, 8, 301-318.

3.3 6

2062 Facebook use depending on age: The influence of social comparisons. Computers in Human Behavior,
2016, 61, 271-279. 5.1 52

2063 Beyond Self-Reports: Using Eye Tracking to Measure Topic and Style Differences in Attention to Social
Media Content. Communication Methods and Measures, 2016, 10, 149-164. 3.0 100

2064
Analyzing Whispers: college studentsâ€™ representation and reproduction of sociocultural discourses
about bodies, relationships, and (hetero)sexuality using a mobile application. International Journal of
Qualitative Studies in Education, 2016, 29, 714-730.

0.8 2



111

Citation Report

# Article IF Citations

2065
Does being on Facebook make me (feel) accepted in the classroom? The relationships between early
adolescents' Facebook usage, classroom peer acceptance and self-concept. Computers in Human
Behavior, 2016, 62, 375-384.

5.1 23

2066 Social Media in Employee Selection and Recruitment. , 2016, , . 16

2067 Promotion of Electronic Resources in Academic Libraries on a Minimal Budget. International
Information and Library Review, 2016, 48, 94-101. 0.8 11

2068 Surveying Human Vulnerabilities across the Life Course. Life Course Research and Social Policies,
2016, , . 0.2 7

2070 â€œSnapchat is more personalâ€•: An exploratory study on Snapchat behaviors and young adult
interpersonal relationships. Computers in Human Behavior, 2016, 62, 594-601. 5.1 161

2071 Applied Cyberpsychology. , 2016, , . 19

2072 Parasocial relationship effects on customer equity in the social media context. Journal of Business
Research, 2016, 69, 3795-3803. 5.8 112

2073 The Politics of Disaster Management in China. , 2016, , . 9

2074 Protecting Oneself Online. Journalism and Mass Communication Quarterly, 2016, 93, 409-429. 1.4 27

2075 Applicant Reactions to Social Media in Selection: Early Returns and Future Directions. , 2016, , 249-263. 5

2076 Social Media Use: Antecedents and Outcomes of Sharing. , 2016, , 79-101. 3

2077
The convergence of mobile and social media: Affordances and constraints of mobile networked
communication for health workers in low- and middle-income countries. Mobile Media and
Communication, 2016, 4, 252-269.

3.1 25

2078 Autonomous and Interdependent. , 2016, , . 26

2079 Social Capital, Well-Being and Municipality: Salaspils Municipality (Latvia) Case. Economics and
Culture, 2016, 13, 65-75. 0.2 0

2080 Social media use, community participation and psychological well-being among individuals with
serious mental illnesses. Computers in Human Behavior, 2016, 65, 232-240. 5.1 56

2081 Social Media in Higher Education. ASHE Higher Education Report, 2016, 42, 7-128. 2.4 34

2082 Teens are from mars, adults are from venus. , 2016, , . 10

2083 A Multi-level Traceability System Based on GraphLab. Procedia Computer Science, 2016, 91, 971-977. 1.2 5



112

Citation Report

# Article IF Citations

2084 The development of a bridging social capital questionnaire for use in population health research. SSM
- Population Health, 2016, 2, 613-622. 1.3 23

2085 Associations Between Internet-Based Professional Social Networking and Emotional Distress.
Cyberpsychology, Behavior, and Social Networking, 2016, 19, 601-608. 2.1 6

2086 Facebook as a platform for co-creating music festival experiences. International Journal of Event and
Festival Management, 2016, 7, 84-99. 0.5 32

2087 Social Media Use Among Teenagers in Brunei Darussalam. Lecture Notes in Computer Science, 2016, ,
195-205. 1.0 1

2088 Motives for Online Friending and Following: The Dark Side of Social Network Site Connections.
Social Media and Society, 2016, 2, 205630511666421. 1.5 18

2089 Mobile Media, Political Participation, and Civic Activism in Asia. Mobile Communication in Asia, 2016, , . 0.4 4

2090 Reading othersâ€™ comments and public opinion poll results on social media: Social judgment and spiral
of empowerment. Computers in Human Behavior, 2016, 65, 479-487. 5.1 75

2091 Risky sociability and personal agency-offline meetings with online contacts among European children
and adolescents. Children and Youth Services Review, 2016, 70, 78-83. 1.0 7

2093 Profile pictures on social media: Gender and regional differences. Computers in Human Behavior, 2016,
63, 891-898. 5.1 36

2094 The effect of social networking sites on the relationship between perceived social support and
depression. Psychiatry Research, 2016, 246, 223-229. 1.7 53

2095 Using crowdsourced data in location-based social networks to explore influence maximization. , 2016,
, . 84

2096
The Promise of Kickstarter: Extents to Which Social Networks Enable Alternate Avenues of Economic
Viability for Independent Musicians Through Crowdfunding. Social Media and Society, 2016, 2,
205630511666239.

1.5 6

2097 Social Media Usage of GSM Operators in Turkey: A Content Analysis of Twitter Use. Lecture Notes in
Computer Science, 2016, , 251-260. 1.0 1

2098
Information and Communication Technology Use Is Related to Higher Well-Being Among the
Oldest-Old. Journals of Gerontology - Series B Psychological Sciences and Social Sciences, 2017, 72,
gbw130.

2.4 88

2099 Impact of social media and quality life of people who stutter. Journal of Fluency Disorders, 2016, 50,
59-71. 0.7 10

2100 â€œS/He posted that?!â€• Perceptions of topic appropriateness and reactions to status updates on social
networking sites.. Translational Issues in Psychological Science, 2016, 2, 216-226. 0.6 5

2101 Culture in mediated interaction: Political defriending on Facebook and the limits of networked
individualism. American Journal of Cultural Sociology, 2016, 4, 385-421. 0.3 35

2102 What makes opinion leaders share brand content on professional networking sites (e.g LinkedIn,) Tj ET
Q

q
1 1 0.784314 rg
BT /Overlock 10 Tf 50 62 Td (Viadeo, Xing, SkilledAfricansâ€¦). , 2016, , .7



113

Citation Report

# Article IF Citations

2103 Concerns about Facebook among users and abstainers: Relationships with individual differences and
Facebook use.. Translational Issues in Psychological Science, 2016, 2, 261-274. 0.6 5

2104 Digital identity formation: socially being real and present on digital networks. Educational Media
International, 2016, 53, 153-167. 0.9 59

2105 The Internet, Social Media, and Health Decision-Making. , 2016, , 335-355. 17

2106 Mining Social Capital on Online Social Networks with Strong and Weak Ties. , 2016, , . 0

2107 Toward Predicting Susceptibility to Phishing Victimization on Facebook. , 2016, , . 8

2108 Passive social network site use and subjective well-being: A moderated mediation model. Computers in
Human Behavior, 2016, 64, 507-514. 5.1 88

2109 Nurturing user creative performance in social media networks. Internet Research, 2016, 26, 869-900. 2.7 32

2110 How social network sites (SNS) have changed the employerâ€“employee relationship and what are the
next challenges for human resource (HR)?. REGE Revista De GestÃ£o, 2016, 23, 2-9. 1.0 14

2111 A field study of spatial preferences in enterprise microblogging. Journal of Information Technology,
2016, 31, 115-129. 2.5 10

2112 Utilizing Facebook pages of the political parties to automatically predict the political orientation of
Facebook users. Online Information Review, 2016, 40, 610-623. 2.2 20

2113 The Relationship Between Facebook Use and Well-Being Depends on Communication Type and Tie
Strength. Journal of Computer-Mediated Communication, 2016, 21, 265-281. 1.7 352

2114 Which Post Will Impress the Most?. , 2016, , . 3

2115 Rating Prediction Based Job Recommendation Service for College Students. Lecture Notes in Computer
Science, 2016, , 453-467. 1.0 12

2116 Seniors' loyalty to social network sites: Effects of social capital and attachment. International
Journal of Information Management, 2016, 36, 1020-1032. 10.5 46

2117 The paradox of phone attachment: Development and validation of the Young Adult Attachment to
Phone Scale (YAPS). Computers in Human Behavior, 2016, 64, 663-672. 5.1 38

2118 Members' site use continuance on Facebook: Examining the role of relational capital. Decision Support
Systems, 2016, 90, 86-98. 3.5 41

2119 Do Our Facebook Friends Make Us Feel Worse? A Study of Social Comparison and Emotion. Human
Communication Research, 2016, 42, 619-640. 1.9 28

2120 User satisfaction with microblogging: Information dissemination versus social networking. Journal
of the Association for Information Science and Technology, 2016, 67, 56-70. 1.5 74



114

Citation Report

# Article IF Citations

2121 Security in Social Networking Services: A Value-Focused Thinking Exploration in Understanding Usersâ€™
Privacy and Security Concerns. Information Technology for Development, 2016, 22, 464-486. 2.7 13

2122 Social Media(tion) and the Reshaping of Public/Private Boundaries in Employment Relations.
International Journal of Management Reviews, 2016, 18, 69-84. 5.2 78

2123 Frequent Interaction and Fast Feedback Predict Perceived Social Support: Using Crawled and
Self-Reported Data of Facebook Users. Journal of Computer-Mediated Communication, 2016, 21, 282-297. 1.7 74

2124 Playful Backstalking and Serious Impression Management. , 2016, , . 27

2125
Personal information concerns and provision in social network sites: Interplay between secure
preservation and true presentation. Journal of the Association for Information Science and
Technology, 2016, 67, 26-42.

1.5 16

2126 The Effects of Passage of Time on Alumni Recall of â€˜Student Experienceâ€™. Higher Education Quarterly,
2016, 70, 59-80. 1.8 13

2127 In Service of Camp or the Campiness of Service: â€œThe Courtâ€• as Queer Civic and Fraternal
Organization. Journal of American Culture, The, 2016, 39, 33-40. 0.0 3

2128 Social media and mental health in democracy movement in Hong Kong: A population-based study.
Computers in Human Behavior, 2016, 64, 656-662. 5.1 24

2129 Applying and extending the Technology Acceptance Model to understand Social Networking Sites
(SNS) Usage. , 2016, , . 3

2130 The Embodiment of Relationships of Adult Facebookers. IFIP Advances in Information and
Communication Technology, 2016, , 204-214. 0.5 0

2131 Users key locations in online social networks: identification and applications. Social Network
Analysis and Mining, 2016, 6, 1. 1.9 3

2132 Online intimacy and well-being in the digital age. Internet Interventions, 2016, 4, 138-144. 1.4 71

2134 Financial Performance and Social Media: A Research on Tourism Enterprises Quoted in Istanbul Stock
Exchange (BIST). Procedia Economics and Finance, 2016, 39, 705-710. 0.6 13

2135 Problematic Facebook use and procrastination. Computers in Human Behavior, 2016, 65, 59-64. 5.1 39

2136
The Paradox of Mobility in the Kenyan ICT Ecosystem: An Ethnographic Case of How the Youth in Kibera
Slum Use and Appropriate the Mobile Phone and the Mobile Internet. Information Technology for
Development, 2016, 22, 47-67.

2.7 25

2137 Using social network analysis of human aspects for online social network software: a design
methodology. Complex Adaptive Systems Modeling, 2016, 4, . 1.6 9

2138 Evaluating information diffusion speed and its determinants in social media networks during
humanitarian crises. Journal of Operations Management, 2016, 45, 123-133. 3.3 120

2139 Profiling employees online: shifting publicâ€“private boundaries in organisational life. Human Resource
Management Journal, 2016, 26, 541-556. 3.6 27



115

Citation Report

# Article IF Citations

2141 Social networking as the production and consumption of a self. Information and Organization, 2016,
26, 131-145. 3.1 13

2142 Privacy and trust in Facebook photo sharing: age and gender differences. Data Technologies and
Applications, 2016, 50, 462-480. 0.8 25

2143 Digital Selfâ€•Ownership: A Publicityâ€•Rights Framework for Determining Employee Social Media Rights.
American Business Law Journal, 2016, 53, 537-598. 0.3 6

2144 It's not just what you know but who you know: Social capital theory and academic library outreach.
College and Undergraduate Libraries, 2016, 23, 328-334. 0.4 6

2145 Public Cellphone Use Does Not Activate Negative Responses in Othersâ€¦Unless They Hate Cellphones.
Journal of Computer-Mediated Communication, 2016, 21, 384-398. 1.7 39

2146 Expression in the Social Age: Towards an Integrated Model of Technology Acceptance, Personality,
Civic Engagement and Social Capital. Lecture Notes in Computer Science, 2016, , 635-645. 1.0 1

2147 (Un)willing to engage? First look at the engagement types of millennials. Corporate Communications,
2016, 21, 500-515. 1.1 16

2148 Social network analysis and social capital in marketing: theory and practical implementation.
International Journal of Technology Marketing, 2016, 11, 344. 0.1 14

2149 Investigating preferred relationship through fuzzy sets in social networking sites. International
Journal of Web Based Communities, 2016, 12, 165. 0.2 0

2150 Interfacing Physical and Cyber Worlds: A Big Data Perspective. , 2016, , 117-138. 2

2152 Team Boundary Spanning: Strategic Implications for the Implementation and use of Enterprise Social
Media. Journal of Information Technology, 2016, 31, 207-225. 2.5 42

2153 Analgesic effect of Facebook: Priming with online social networking may boost felt relatedness that
buffers against physical pain. Scandinavian Journal of Psychology, 2016, 57, 433-436. 0.8 7

2154 Social capital stories behind young womenâ€™s drinking practices. Journal of Social Marketing, 2016, 6,
294-314. 1.3 6

2155 Teens Engage More with Fewer Photos. , 2016, , . 4

2156 Model reproduces individual, group and collective dynamics of human contact networks. Social
Networks, 2016, 47, 130-137. 1.3 18

2157 Does Facebook usage lead to conspicuous consumption?. Journal of Research in Interactive Marketing,
2016, 10, 231-248. 7.2 97

2160 Social Media Impact on Organisations. , 2016, , 216-235. 0

2161 Engaging consumers and building relationships in social media: How social relatedness influences
intrinsic vs. extrinsic consumer motivation. Computers in Human Behavior, 2016, 63, 970-979. 5.1 105



116

Citation Report

# Article IF Citations

2162 The Relationship Between Online Social Networking and Depression: A Systematic Review of
Quantitative Studies. Cyberpsychology, Behavior, and Social Networking, 2016, 19, 638-648. 2.1 188

2163 Sharing self-related information is associated with intrinsic functional connectivity of cortical
midline brain regions. Scientific Reports, 2016, 6, 22491. 1.6 25

2164 Social Media Type Matters: Investigating the Relationship Between Motivation and Online Social
Network Heterogeneity. Journal of Broadcasting and Electronic Media, 2016, 60, 676-693. 0.8 40

2165
Influence of SNS User Innovativeness and Public Individuation on SNS Usage Patterns and Social
Capital Development: The Case of Facebook. International Journal of Human-Computer Interaction,
2016, 32, 921-930.

3.3 14

2166
Facebook's Spiral of Silence and Participation: The Role of Political Expression on Facebook and
Partisan Strength in Political Participation. Cyberpsychology, Behavior, and Social Networking, 2016,
19, 696-702.

2.1 22

2167 Making It â€œFacebook Officialâ€•: Reflecting on Romantic Relationships Through Sustained Facebook Use.
Social Media and Society, 2016, 2, 205630511667289. 1.5 22

2168 Excessive Dependence on Mobile Social Apps: A Rational Addiction Perspective. Information Systems
Research, 2016, 27, 919-939. 2.2 95

2169 Self-Concept Clarity and Online Self-Presentation in Adolescents. Cyberpsychology, Behavior, and
Social Networking, 2016, 19, 716-720. 2.1 61

2170 The Facebook Experiment: Quitting Facebook Leads to Higher Levels of Well-Being. Cyberpsychology,
Behavior, and Social Networking, 2016, 19, 661-666. 2.1 256

2171 Is John Smith Really John Smith? Misrepresentations and Misattributions of Candidates Using Social
Media and Social Networking Sites. , 2016, , 307-339. 2

2172 Of Echo Chambers and Contrarian Clubs: Exposure to Political Disagreement Among German and
Italian Users of Twitter. Social Media and Society, 2016, 2, 205630511666422. 1.5 73

2173 Identifying Factors Affecting Individual Perceived Credibility on SNS. , 2016, , . 0

2174 Monotony of social networking among millennial and its effect on social advertisement: a challenge
to digital marketers. Young Consumers, 2016, 17, 376-387. 2.3 5

2175 Use of social media by university accounting students and its impact on learning outcomes.
Accounting Education, 2016, 25, 534-567. 2.3 33

2176 Does the Use of WeChat Lead to Subjective Well-Being?: The Effect of Use Intensity and Motivations.
Cyberpsychology, Behavior, and Social Networking, 2016, 19, 587-592. 2.1 70

2177 Cultural Practices and Virtual Social Networks Diffusion: An International Analysis Using GLOBE
Scores. Journal of Global Information Technology Management, 2016, 19, 154-173. 0.5 14

2178 Exploring continuance intention of social networking sites. Aslib Journal of Information
Management, 2016, 68, 736-755. 1.3 26

2179 Using Statistical Reasoning Techniques for Measuring Usersâ€™ Emotional Connectedness to Facebook
and their Attitudes Towards Facebook Advertising. Procedia Computer Science, 2016, 102, 677-682. 1.2 7



117

Citation Report

# Article IF Citations

2180 Geographic Information. Springer Geography, 2016, , . 0.3 9

2181 Assessing Conceptions of the Youth User in UX Design. , 2016, , . 0

2182 The Role Of Mobile Phones In The Development Of Social Capital Among Refugees In South Africa.
Electronic Journal of Information Systems in Developing Countries, 2016, 72, 1-21. 0.9 19

2183 Examining the Effect of Communication on Social Networking Site. Journal of Marketing &
Distribution, 2016, 18, 33-52. 0.2 1

2185 A Design Approach for Authenticity and Technology. , 2016, , . 11

2186 Exploring the Relationship Between Mobile Facebook and Social Capital: What Is the â€œMobile
Differenceâ€• for Parents of Young Children?. Social Media and Society, 2016, 2, 205630511666216. 1.5 13

2187 An In-Depth Study of Peer Influence on Collective Decision Making for Multi-party Access Control
(Invited Paper). , 2016, , . 2

2188 â€˜Facebooked: Romeo and Julietâ€™ as educational theatre: an improbable fiction?. Research in Drama
Education, 2016, 21, 373-384. 0.2 0

2189 Digital privacy and social capital on social network sites. friends or foes?. , 2016, , . 0

2190 Coworking: an analysis of coworking strategies for interaction and innovation. International
Journal of Knowledge-Based Development, 2016, 7, 357. 0.4 27

2191 Utilizing social media to support community integration. American Journal of Psychiatric
Rehabilitation, 2016, 19, 160-174. 0.7 6

2192
From seeing the writing on the wall, to getting together for a bowl: Direct and compensating effects
of Facebook use on offline associational membership. Journal of Information Technology and Politics,
2016, 13, 222-238.

1.8 2

2193 A Flow Scheduling Algorithm Based on VM Migration in Data Center Networks. Lecture Notes in
Computer Science, 2016, , 163-179. 1.0 0

2194 How Blind People Interact with Visual Content on Social Networking Services. , 2016, , . 99

2195
On the correlates of passion for screen-based behaviors: The case of impulsivity and the problematic
and non-problematic Facebook use and TV series watching. Personality and Individual Differences,
2016, 101, 167-176.

1.6 43

2196 To Click or Not to Click? Investigating Antecedents of Advertisement Clicking on Facebook. Social
Behavior and Personality, 2016, 44, 657-667. 0.3 16

2197 The Role of the Sense of Community in the Sustainability of Social Network Sites. International
Journal of Electronic Commerce, 2016, 20, 470-498. 1.4 57

2198 Civic Participation in Contentious Politics. , 2016, , . 6



118

Citation Report

# Article IF Citations

2199 Glorifying the Simple Life. , 2016, , . 1

2200 Learning Beyond the Walls: The Role of WhatsApp Groups. , 2016, , 447-457. 7

2201 Staying Connected: Computer-Mediated and Face-to-Face Communication in College Students' Dating
Relationships. Cyberpsychology, Behavior, and Social Networking, 2016, 19, 299-307. 2.1 26

2202 To tweet or â€˜subtweetâ€™?: Impacts of social networking post directness and valence on interpersonal
impressions. Computers in Human Behavior, 2016, 63, 304-310. 5.1 17

2203 Benefits and limitations of social network sites for engineering education â€” A review study. , 2016, , . 5

2204 An international perspective on Facebook intrusion. Psychiatry Research, 2016, 242, 385-387. 1.7 21

2205 The influence of user participation in social media-based brand communities on brand loyalty: age and
gender as moderators. Journal of Brand Management, 2016, 23, 679-700. 2.0 49

2207 Organisational Form. , 2016, , 127-155. 0

2208 â€œWe Agree and Now Everything Goes My Wayâ€•: Consensual Sexual Nonmonogamy, Extradyadic Sex, and
Relationship Satisfaction. Cyberpsychology, Behavior, and Social Networking, 2016, 19, 373-379. 2.1 24

2209 â€œI donâ€™t want to miss a thingâ€•: Adolescentsâ€™ fear of missing out and its relationship to adolescentsâ€™
social needs, Facebook use, and Facebook related stress. Computers in Human Behavior, 2016, 64, 1-8. 5.1 456

2210 Subjective well-being and social media use: Do personality traits moderate the impact of social
comparison on Facebook?. Computers in Human Behavior, 2016, 63, 813-822. 5.1 81

2211 Intersections between Technology, Engaged Learning, and Social Capital in Social Work Education.
Social Work Education, 2016, 35, 310-322. 0.8 9

2212 The structure of conversations on social networks: Between dialogic and dialectic threads.
International Journal of Information Management, 2016, 36, 1144-1151. 10.5 8

2213 A Model of Social Media Engagement: User Profiles, Gratifications, and Experiences. , 2016, , 199-217. 27

2214 Design Guidelines for Graduate Program Social Media Use. TechTrends, 2016, 60, 167-175. 1.4 7

2215 Boundaries between online and offline realms: how social grooming affects students in the USA and
Germany. Information, Communication and Society, 2016, 19, 1287-1305. 2.6 4

2216 Personality, motives and metacognitions as predictors of problematic Facebook Use in university
students. Personality and Individual Differences, 2016, 101, 70-77. 1.6 69

2217 Knowledge sharing behaviors in e-learning community: Exploring the role of academic self-efficacy
and sense of community. Computers in Human Behavior, 2016, 63, 373-382. 5.1 111



119

Citation Report

# Article IF Citations

2218 South African Generation Y studentsâ€™ self-disclosure on Facebook. South African Journal of
Psychology, 2016, 46, 114-129. 1.0 18

2219 Community (in) Colleges. Community College Review, 2016, 44, 232-254. 0.8 10

2220 Effective identification of multiple influential spreaders by DegreePunishment. Physica A: Statistical
Mechanics and Its Applications, 2016, 461, 238-247. 1.2 34

2221 An open book on Facebook? Examining the interdependence of adolescentsâ€™ privacy regulation
strategies. Behaviour and Information Technology, 2016, 35, 706-719. 2.5 11

2222 Parenting and Children's Resilience in Military Families. , 2016, , . 8

2223
Negative body talk as an outcome of friendsâ€™ fitness posts on social networking sites: body
surveillance and social comparison as potential moderators. Journal of Applied Communication
Research, 2016, 44, 216-235.

0.7 38

2224 Social Work and Social Media: Online Help-Seeking and the Mental Well-Being of Adolescent Males.
British Journal of Social Work, 2016, 46, 257-276. 0.9 45

2225 Selfie Indulgence. Social Psychological and Personality Science, 2016, 7, 588-596. 2.4 31

2226 Antecedents and consequences of the use of Facebook in learning contexts: a proposed framework.
Technology Innovation and Education, 2016, 2, . 0.9 1

2227 A categorisation framework for a feature-level analysis of social network sites. Journal of Decision
Systems, 2016, 25, 244-262. 2.2 19

2228 Generalizing disposability: Residential mobility and the willingness to dissolve social ties. Personal
Relationships, 2016, 23, 186-198. 0.9 14

2229 Higher Facebook use predicts greater body image dissatisfaction during pregnancy: The role of
self-comparison. Midwifery, 2016, 40, 132-140. 1.0 29

2230 Grey social media engagement analysis. Grey Systems Theory and Application, 2016, 6, 233-245. 1.0 4

2231 iDisclose: Applications of Privacy Management Theory to Children, Adolescents and Emerging Adults. ,
2016, , 139-157. 0

2232 Sharing cathartic stories online: The internet as a means of expression following a crisis event.
Journal of Consumer Behaviour, 2016, 15, 314-324. 2.6 22

2233 Determinants and consequences of Facebook feature use. New Media and Society, 2016, 18, 1310-1330. 3.1 16

2234 Modelling Facebook usage among university students in Thailand: the role of emotional attachment in
an extended technology acceptance model. Interactive Learning Environments, 2016, 24, 745-757. 4.4 61

2235 Having the Time of Their Life: College Student Stress, Dating and Satisfaction with Life. Stress and
Health, 2016, 32, 28-35. 1.4 24



120

Citation Report

# Article IF Citations

2236 Mindful Facebooking: The moderating role of mindfulness on the relationship between social media
use intensity at work and burnout. Journal of Health Psychology, 2016, 21, 1966-1980. 1.3 67

2237 Me versus them: Third-person effects among Facebook users. New Media and Society, 2016, 18, 1956-1972. 3.1 29

2238 Does â€˜biggerâ€™ mean â€˜betterâ€™? Pitfalls and shortcuts associated with big data for social research.
Quality and Quantity, 2016, 50, 529-547. 2.0 19

2239 Participant recruitment and data collection through Facebook: the role of personality factors.
International Journal of Social Research Methodology: Theory and Practice, 2016, 19, 69-83. 2.3 89

2240 Network domains in social networking sites: expectations, meanings, and social capital. Information,
Communication and Society, 2016, 19, 188-202. 2.6 17

2241 Political information repertoires and political participation. New Media and Society, 2016, 18, 2096-2115. 3.1 69

2242 Examining information sharing in social networking communities: Applying theories of social capital
and attachment. Telematics and Informatics, 2016, 33, 77-91. 3.5 109

2243 A relational altmetric? Network centrality on <scp>R</scp>esearch<scp>G</scp>ate as an indicator of
scientific impact. Journal of the Association for Information Science and Technology, 2016, 67, 765-775. 1.5 71

2244 The Role of Social Networking Sites in Early Adolescentsâ€™ Social Lives. Journal of Early Adolescence,
2016, 36, 348-371. 1.1 62

2245 How to be heard on microblogs? Nonprofit organizations' follower networks and post features for
information diffusion in China. Information, Communication and Society, 2016, 19, 978-993. 2.6 19

2246 Social Media Use and Online Political Participation Among College Students During the US Election
2012. Social Media and Society, 2016, 2, 205630511562380. 1.5 45

2247 The added value of Facebook friends data in event attendance prediction. Decision Support Systems,
2016, 82, 26-34. 3.5 24

2248 Lehren und Lernen von Mathematik in der Studieneingangsphase. Konzepte Und Studien Zur
Hochschuldidaktik Und Lehrerbildung Mathematik, 2016, , . 0.1 11

2249 Communicating global inequalities: How LGBTI asylum-specific NGOs use social media as public
relations. Public Relations Review, 2016, 42, 322-332. 1.9 28

2250 An Effort to Increase Organ Donor Registration Through Intergroup Competition and Electronic
Word of Mouth. Journal of Health Communication, 2016, 21, 376-386. 1.2 14

2251 Selfie-taking as touristic looking. Annals of Tourism Research, 2016, 57, 126-139. 3.7 164

2252 Self-presentation styles, privacy, and loneliness as predictors of Facebook use in young people.
Personality and Individual Differences, 2016, 94, 26-31. 1.6 76

2253 Who discloses the most on Facebook?. Computers in Human Behavior, 2016, 55, 664-667. 5.1 37



121

Citation Report

# Article IF Citations

2254 Association between Facebook addiction, self-esteem and life satisfaction: A cross-sectional study.
Computers in Human Behavior, 2016, 55, 701-705. 5.1 241

2255 Homogeneity of personal values and personality traits in Facebook social networks. Journal of
Research in Personality, 2016, 60, 24-35. 0.9 38

2256 An empirical study of a social network site: Exploring the effects of social capital and information
disclosure. Telematics and Informatics, 2016, 33, 432-435. 3.5 23

2257 News diets, social media use and non-institutional participation in three communication ecologies:
comparing Germany, Italy and the UK. Information, Communication and Society, 2016, 19, 325-345. 2.6 20

2258 Computer-mediated communication in adults with high-functioning autism spectrum disorders and
controls. Research in Autism Spectrum Disorders, 2016, 23, 15-27. 0.8 19

2259 Facebook's Contribution to Well-being among Adolescent and Young Adults as a Function of Mental
Resilience. Journal of Psychology: Interdisciplinary and Applied, 2016, 150, 527-541. 0.9 20

2260 In times of war, adolescents do not fall silent: Teacherâ€“student social network communication in
wartime. Journal of Adolescence, 2016, 46, 98-106. 1.2 17

2261 Social media use and adaptation among Chinese students beginning to study in the United States.
International Journal of Intercultural Relations, 2016, 50, 1-12. 1.0 94

2262 Self-tracking as communication. Information, Communication and Society, 2016, 19, 1015-1027. 2.6 80

2263 The success of viral ads: Social and attitudinal predictors of consumer pass-on behavior on social
network sites. Journal of Business Research, 2016, 69, 2603-2613. 5.8 39

2264 Four facets of Facebook intensity â€” The development of the Multidimensional Facebook Intensity
Scale. Personality and Individual Differences, 2016, 100, 95-104. 1.6 79

2265 Is negative eWOM more influential than negative pWOM?. Journal of Service Theory and Practice, 2016,
26, 109-132. 1.9 32

2266 Control your Facebook: An analysis of online privacy literacy. Computers in Human Behavior, 2016, 56,
147-154. 5.1 127

2267 One Click, Many Meanings: Interpreting Paralinguistic Digital Affordances in Social Media. Journal of
Broadcasting and Electronic Media, 2016, 60, 171-187. 0.8 194

2268 Investigating the Influence of Offline Friendship on Twitter Networking Behaviors. , 2016, , . 7

2269 100 million strong: A case study of group identification and deindividuation on Imgur.com. New Media
and Society, 2016, 18, 2485-2506. 3.1 23

2270 A comparative study on the relationship between social networking site use and social capital among
Australian and Korean youth. Journal of Youth Studies, 2016, 19, 1164-1183. 1.5 24

2271 Perceptions of social media as a learning tool: a comparison between arts and science students.
International Journal of Social Media and Interactive Learning Environments, 2016, 4, 92. 0.4 3



122

Citation Report

# Article IF Citations

2272 The Importance of Social Capital in Higher Education. A Study of the Facebook Fan Pages. Advances in
Intelligent Systems and Computing, 2016, , 461-469. 0.5 1

2273 Using Enterprise Social Networks as Innovation Platforms. IT Professional, 2016, 18, 42-49. 1.4 21

2274 Mobile learning as boundary crossing: an alternative route to technology-enhanced learning?.
Interactive Learning Environments, 2016, 24, 979-990. 4.4 17

2275 Gaining Millennial womenâ€™s support for a fashion show: Influence of fashion experiences, gender
identity and cause-related Facebook appeals. Journal of Global Fashion Marketing, 2016, 7, 132-146. 2.4 2

2276 Digital Media Use and Social Engagement: How Social Media and Smartphone Use Influence Social
Activities of College Students. Cyberpsychology, Behavior, and Social Networking, 2016, 19, 264-269. 2.1 103

2277 The Effects of Virtual Communities on Group Identity in Classroom Management. Journal of
Educational Computing Research, 2016, 54, 3-21. 3.6 12

2278 Self-disclosure in Chinese micro-blogging: A social exchange theory perspective. Information and
Management, 2016, 53, 53-63. 3.6 131

2279 Need for relatedness: a self-determination approach to examining attachment styles, Facebook use, and
psychological well-being. Asian Journal of Communication, 2016, 26, 153-173. 0.6 55

2280 Interviews with digital seniors: ICT use in the context of everyday life. Information, Communication
and Society, 2016, 19, 691-707. 2.6 93

2281 Why Nonprofits Are Easier to Endorse on Social Media: The Roles of Warmth and Brand Symbolism.
Journal of Interactive Marketing, 2016, 33, 27-42. 4.3 106

2282 Contextual social capital: linking the contexts of social media use to its outcomes. Information,
Communication and Society, 2016, 19, 582-600. 2.6 55

2283 The influence of social media on fan reactionary behaviors. Telematics and Informatics, 2016, 33,
896-903. 3.5 32

2284 Personality and positive orientation in Internet and Facebook addiction. An empirical report from
Poland. Computers in Human Behavior, 2016, 59, 230-236. 5.1 81

2285 Leveling or tilting the playing field: Social networking sites and offline political communication
inequality. Social Science Journal, 2016, 53, 236-246. 0.9 7

2286 The effects of social media on studentsâ€™ behaviors; Facebook as a case study. Computers in Human
Behavior, 2016, 59, 374-379. 5.1 66

2287 Predictors of mobilizing online coping versus offline coping resources after negative life events.
Computers in Human Behavior, 2016, 59, 431-439. 5.1 32

2288 Consumer Response to Ads in Social Network Sites: An Exploration into the Role of Ad Location and
Path. Journal of Current Issues and Research in Advertising, 2016, 37, 1-14. 2.8 22

2289 Time perspective in Internet and Facebook addiction. Computers in Human Behavior, 2016, 60, 13-18. 5.1 84



123

Citation Report

# Article IF Citations

2290 Impact analysis of facebook in family bonding. Social Network Analysis and Mining, 2016, 6, 1. 1.9 6

2291 A systems approach to understanding the effect of Facebook use on the quality of interpersonal
communication. Technology in Society, 2016, 44, 55-65. 4.8 14

2292 Influences of Mental Illness Stigma on Perceptions of and Responses to Requests for Favors. Health
Communication, 2016, 31, 863-872. 1.8 4

2293
The influence of health-specific social network site use on the psychological well-being of
cancer-affected people. Journal of the American Medical Informatics Association: JAMIA, 2016, 23,
467-476.

2.2 35

2294 Socialization characteristics in patients with psychogenic nonepileptic seizures (PNES). Epilepsy and
Behavior, 2016, 56, 59-65. 0.9 21

2295 Delineating the dimensions of social support on social networking sites and their effects: A
comparative model. Computers in Human Behavior, 2016, 58, 421-430. 5.1 55

2296 Depression â€“ Medien â€“ Suizid. , 2016, , . 21

2297 Using Facebook-based e-portfolio in ESL writing classrooms: impact and challenges. Language, Culture
and Curriculum, 2016, 29, 286-301. 1.7 52

2298 The dual impact of online communication on older adultsâ€™ social connectivity. Information
Technology and People, 2016, 29, 31-50. 1.9 26

2299 Flow in context: Development and validation of the flow experience instrument for social
networking. Computers in Human Behavior, 2016, 59, 358-367. 5.1 68

2300 Co-creating value with consumers through social media. Journal of Services Marketing, 2016, 30,
141-151. 1.7 82

2301 Social Capital on Facebook. Journal of Educational Computing Research, 2016, 54, 747-786. 3.6 25

2302
Strength matters: Self-presentation to the strongest audience rather than lowest common
denominator when faced with multiple audiences in social network sites. Computers in Human
Behavior, 2016, 61, 56-62.

5.1 59

2303 Studentsâ€™ frame shifting â€“ resonances of social media in schooling. Learning, Media and Technology,
2016, 41, 371-395. 2.1 12

2304 Exploring the influence of social media on employee work performance. Internet Research, 2016, 26,
529-545. 2.7 189

2305 Trust and Communication in a Digitized World. Progress in IS, 2016, , . 0.5 21

2306 Expecting Collective Privacy: A New Perspective on Trust in Online Communication. Progress in IS,
2016, , 239-251. 0.5 2

2307 The Janus face of Facebook: Positive and negative sides of social networking site use. Computers in
Human Behavior, 2016, 61, 14-26. 5.1 79



124

Citation Report

# Article IF Citations

2308 Senior citizens on Facebook: How do they interact and why?. Computers in Human Behavior, 2016, 61,
27-35. 5.1 96

2309 Exploring studentsâ€™ purposes of usage and educational usage of Facebook. Computers in Human
Behavior, 2016, 60, 441-450. 5.1 59

2310 The extended â€˜chillingâ€™ effect of Facebook: The cold reality of ubiquitous social networking.
Computers in Human Behavior, 2016, 60, 582-592. 5.1 67

2311 Disclosure Management on Social Network Sites: Individual Privacy Perceptions and User-Directed
Privacy Strategies. Social Media and Society, 2016, 2, 205630511663436. 1.5 39

2312 The use of social media and people with intellectual disability: A systematic review and thematic
analysis. Journal of Intellectual and Developmental Disability, 2016, 41, 125-139. 1.1 163

2313 Understanding compulsive social media use: The premise of complementing self-conceptions mismatch
with technology. Computers in Human Behavior, 2016, 60, 575-581. 5.1 48

2314 Decomposing perceived playfulness: A contextual examination of two social networking sites.
Information and Management, 2016, 53, 698-716. 3.6 51

2315 Exploring college students' generational differences in Facebook usage. Computers in Human
Behavior, 2016, 56, 83-92. 5.1 17

2316 Exploring the effects of students' social networking experience on social presence and perceptions of
using SNSs for educational purposes. Internet and Higher Education, 2016, 29, 31-39. 4.2 96

2317 Ferguson on Facebook: Political persuasion in a new era of media effects. Computers in Human
Behavior, 2016, 57, 1-10. 5.1 11

2318
Association of demographics, motives and intensity of using Social Networking Sites with the
formation of bonding and bridging social capital in Pakistan. Computers in Human Behavior, 2016, 57,
107-114.

5.1 51

2319
Applying uses and gratifications theory and social influence processes to understand students'
pervasive adoption of social networking sites: Perspectives from the Americas. International Journal
of Information Management, 2016, 36, 192-206.

10.5 190

2320 Does Facebook increase political participation? Evidence from a field experiment. Information,
Communication and Society, 2016, 19, 1465-1486. 2.6 86

2321 Flow and social capital theory in online impulse buying. Journal of Business Research, 2016, 69,
2277-2283. 5.8 160

2322 Prevalence and personality correlates of Facebook bullying among university undergraduates.
Computers in Human Behavior, 2016, 55, 840-850. 5.1 51

2323 Investigating the Feasibility of BCI-Based Social Media Interaction. Lecture Notes in Mechanical
Engineering, 2016, , 51-57. 0.3 1

2324 Are you on Timeline or News Feed? The roles of Facebook pages and construal level in increasing ad
effectiveness. Computers in Human Behavior, 2016, 57, 312-320. 5.1 35

2326 Assuring a sense of growth: A cognitive strategy to weaken the effect of cyber-ostracism on
aggression. Computers in Human Behavior, 2016, 57, 31-37. 5.1 38



125

Citation Report

# Article IF Citations

2327 Demographic and psychosocial variables associated with good and bad perceptions of social media
use. Computers in Human Behavior, 2016, 57, 93-98. 5.1 18

2328 Improving social media measurement in surveys: Avoiding acquiescence bias in Facebook research.
Computers in Human Behavior, 2016, 57, 82-92. 5.1 74

2329 Examining the beneficial effects of individual's self-disclosure on the social network site. Computers
in Human Behavior, 2016, 57, 122-132. 5.1 118

2330 The influence of self-construal and materialism on social media intensity: a study of China and the
United States. International Journal of Advertising, 2016, 35, 569-588. 4.2 57

2331 Enhancing self-efficacy for career development in Facebook. Computers in Human Behavior, 2016, 55,
921-931. 5.1 26

2332 The relationship between social media co-worker connections and work-related attitudes. Computers
in Human Behavior, 2016, 55, 439-445. 5.1 49

2333 Narcissism and self-esteem as predictors of dimensions of Facebook use. Personality and Individual
Differences, 2016, 90, 296-301. 1.6 87

2334 Need fulfillment and experiences on social media: A case on Facebook and WhatsApp. Computers in
Human Behavior, 2016, 55, 888-897. 5.1 208

2335 Making it Facebook official: The warranting value of online relationship status disclosures on
relational characteristics. Computers in Human Behavior, 2016, 56, 1-8. 5.1 16

2336 The interplay between Facebook use, social comparison, envy, and depression. Current Opinion in
Psychology, 2016, 9, 44-49. 2.5 314

2337 Social networking time use scale (SONTUS): A new instrument for measuring the time spent on the
social networking sites. Telematics and Informatics, 2016, 33, 452-471. 3.5 40

2338 Mapping the two levels of digital divide: Internet access and social network site adoption among
older adults in the USA. Information, Communication and Society, 2016, 19, 1445-1464. 2.6 132

2339 The effects of network sharing on knowledge-sharing activities and job performance in enterprise
social media environments. Computers in Human Behavior, 2016, 55, 826-839. 5.1 230

2340 Social media and citizen engagement: A meta-analytic review. New Media and Society, 2016, 18, 1817-1839. 3.1 246

2341
â€œSocial Media has Opened a World of â€˜Open communication:â€™â€• experiences of Adults with Cerebral
Palsy who use Augmentative and Alternative Communication and Social Media. AAC: Augmentative and
Alternative Communication, 2016, 32, 25-40.

0.8 47

2342
Cross-cultural narcissism on Facebook: Relationship between self-presentation, social interaction
and the open and covert narcissism on a social networking site in Germany and Russia. Computers in
Human Behavior, 2016, 55, 251-257.

5.1 68

2343 Media multitasking and well-being of university students. Computers in Human Behavior, 2016, 55,
242-250. 5.1 67

2344 A multi-analytical approach to predict the Facebook usage in higher education. Computers in Human
Behavior, 2016, 55, 340-353. 5.1 197



126

Citation Report

# Article IF Citations

2345 Mapping the Social Capital Research in Communication. Journalism and Mass Communication
Quarterly, 2016, 93, 728-749. 1.4 19

2346 The impact of Facebook and smart phone usage on the leisure activities and college adjustment of
students in Serbia. Computers in Human Behavior, 2016, 55, 354-363. 5.1 45

2347 Information and communication technology overload and social networking service fatigue: A stress
perspective. Computers in Human Behavior, 2016, 55, 51-61. 5.1 458

2348 Factors influencing the consumer adoption of Facebook: AÂ two-country study of youth markets.
Computers in Human Behavior, 2016, 54, 491-500. 5.1 31

2349 Social media and crisis research: Data collection and directions. Computers in Human Behavior, 2016,
54, 667-672. 5.1 73

2350 Agent-Based Simulation of Organizational Behavior. , 2016, , . 13

2351 When â€˜friendsâ€™ collide: Social heterogeneity and user vulnerability on social network sites.
Computers in Human Behavior, 2016, 54, 62-72. 5.1 28

2352
Why do we use different types of websites and assign them different levels of credibility?Â Structural
relations among users' motives, types of websites, information credibility, and trust in the press.
Computers in Human Behavior, 2016, 54, 231-239.

5.1 45

2353 Spreading love through fan page liking: A perspective on small scale entrepreneurs. Computers in
Human Behavior, 2016, 54, 257-270. 5.1 79

2354 Social Media and Offline Political Participation: Uncovering the Paths From Digital to Physical.
International Journal of Public Opinion Research, 2016, 28, 415-427. 0.7 31

2355 Validation of the new scale for measuring behaviors of Facebook users: Psycho-Social Aspects of
Facebook Use (PSAFU). Computers in Human Behavior, 2016, 54, 425-435. 5.1 70

2356 â€œWhat do they snapchat about?â€• Patterns of use in time-limited instant messaging service. Computers
in Human Behavior, 2016, 54, 358-367. 5.1 205

2357
Predicting interethnic bridging social capital in youth ethnic-diversity engagement: the role of
interethnic interaction and intercultural sensitivity. International Journal of Adolescence and
Youth, 2016, 21, 1-14.

0.9 7

2358 Is LinkedIn making you more successful? The informational benefits derived from public social media.
New Media and Society, 2016, 18, 2685-2702. 3.1 74

2359 Facebook friends, subjective well-being, social support, and personality. Computers in Human
Behavior, 2016, 55, 113-120. 5.1 62

2360 How American Students Perceive Social Networking Sites: An Application of Uses and Gratifications
Theory. Lecture Notes in Social Networks, 2016, , 239-253. 0.8 2

2361 Studentsâ€™ Perception Towards the Potential and Barriers of Social Network Sites in Higher Education.
Lecture Notes in Social Networks, 2016, , 41-49. 0.8 9

2362 Digital work. Marketing Theory, 2016, 16, 123-141. 1.7 170



127

Citation Report

# Article IF Citations

2363 Social Networking Web Sites as a Tool for Student Transitions. The Journal of College Student
Retention: Researchory and Practice, 2016, 17, 489-512. 0.9 8

2364 Unknown, surprising, and economically significant: The realities of electronic word of mouth in
Chinese social networking sites. Journal of Business Research, 2016, 69, 642-652. 5.8 30

2365 The effect of social capital and altruism on seniors' revisit intention to social network sites for
tourism-related purposes. Tourism Management, 2016, 53, 96-107. 5.8 89

2366 Age and Gender Differences in Social Networking: Effects on South Korean Students in Higher
Education. Lecture Notes in Social Networks, 2016, , 69-82. 0.8 5

2367 Intimacy and social capital on Facebook: Beyond the psychological perspective. New Media and Society,
2016, 18, 2559-2575. 3.1 47

2368 Social media and online political participation: The mediating role of exposure to cross-cutting and
like-minded perspectives. Telematics and Informatics, 2016, 33, 320-330. 3.5 86

2369 Bystander Intervention in Cyberbullying. Communication Monographs, 2016, 83, 94-119. 1.9 106

2370 Who was first on Facebook? Determinants of early adoption among adolescents. New Media and
Society, 2016, 18, 2340-2358. 3.1 9

2371 Is being satisfied enough? Well-being and IT post-adoption behavior. Information Development, 2016, 32,
1042-1054. 1.4 11

2372
Factors influencing the social networking service userâ€™s value perception and word of mouth
decision of corporate post with special reference to the emotional attachment. Information
Technology and Management, 2016, 17, 15-27.

1.4 10

2373 Media Exposure and Health in Europe: Mediators and Moderators of Media Systems. Social Indicators
Research, 2016, 126, 1317-1342. 1.4 3

2374 Advertising in social media: a review of empirical evidence. International Journal of Advertising, 2016,
35, 266-300. 4.2 195

2375 â€˜My children tell me itâ€™s so simpleâ€™: A mixed-methods approach to understand older non-usersâ€™
perceptions of Social Networking Sites. New Media and Society, 2017, 19, 181-198. 3.1 58

2376 The effects of social media on brand attitude and WOM during a brand crisis: Evidences from the
Barilla case. Journal of Marketing Communications, 2017, 23, 135-148. 2.7 56

2377 An investigation of problem-solving support and relaxation motivations on e-WOM. Journal of
Marketing Communications, 2017, 23, 273-292. 2.7 6

2378 SNS dependency and interpersonal storytelling: An extension of media system dependency theory. New
Media and Society, 2017, 19, 1458-1475. 3.1 41

2379 Brothers, Believers, Brave <i>Mujahideen</i>: Focusing Attention on the Audience of Violent Jihadist
Preachers. Studies in Conflict and Terrorism, 2017, 40, 62-76. 0.8 11

2380 Bedrooms and beyond: Youth, identity and privacy on social network sites. New Media and Society,
2017, 19, 272-288. 3.1 44



128

Citation Report

# Article IF Citations

2381 The digital hood: Social media use among youth in disadvantaged neighborhoods. New Media and
Society, 2017, 19, 950-967. 3.1 53

2382 Imagined Facebook: An exploratory study of non-usersâ€™ perceptions of social media in Rural Zambia.
New Media and Society, 2017, 19, 1092-1108. 3.1 21

2383 Monde virtuelÂ : enjeux et risques liÃ©s Ã  lâ€™attachement. Psychologie Francaise, 2017, 62, 57-83. 0.2 6

2384 A dialectic perspective on the interactive relationship between social media and civic participation: the
moderating role of social capital. Information, Communication and Society, 2017, 20, 151-166. 2.6 31

2385 Recognition of college students from Weibo with deep neural networks. International Journal of
Machine Learning and Cybernetics, 2017, 8, 1447-1455. 2.3 4

2386 Getting looped in to the web: characterizing learning processes and educational responses.
Interactive Learning Environments, 2017, 25, 72-84. 4.4 3

2387 Making Them Count. Social Science Computer Review, 2017, 35, 299-318. 2.6 12

2388 Socioeconomic Status, Social Capital, and Partisan Polarity as Predictors of Political Incivility on
Twitter. Social Science Computer Review, 2017, 35, 10-32. 2.6 27

2389
Do Ethical Social Media Communities Pay Off? An Exploratory Study of the Ability of Facebook Ethical
Communities to Strengthen Consumersâ€™ Ethical Consumption Behavior. Journal of Business Ethics,
2017, 144, 449-465.

3.7 35

2390 Implications of social network sites for teaching and learning. Where we are and where we want to
go. Education and Information Technologies, 2017, 22, 605-622. 3.5 86

2391 Research on Chinese social media usersâ€™ communication behaviors during public emergency events.
Telematics and Informatics, 2017, 34, 740-754. 3.5 80

2392 The Role of Gay Identity Confusion and Outness in Sex-Seeking on Mobile Dating Apps Among Men Who
Have Sex With Men: A Conditional Process Analysis. Journal of Homosexuality, 2017, 64, 622-637. 1.3 23

2393 Online News Discussions. Journalism and Mass Communication Quarterly, 2017, 94, 61-80. 1.4 26

2394 Communication, Reasoning, and Planned Behaviors: Unveiling the Effect of Interactive Communication
in an Anti-Smoking Social Media Campaign. Health Communication, 2017, 32, 41-50. 1.8 52

2395 Utility-Based Link Recommendation for Online Social Networks. Management Science, 2017, 63,
1938-1952. 2.4 46

2396 A Plea for Ecological Argument Technologies. Philosophy and Technology, 2017, 30, 209-238. 2.6 4

2397 Take a Break: Examining College Studentsâ€™ Media Multitasking Activities and Motivations During Study-
or Work-Related Tasks. Journalism and Mass Communication Educator, 2017, 72, 183-197. 0.4 15

2398

Gratifications of using Facebook, Twitter, Instagram, or Snapchat to follow brands: The moderating
effect of social comparison, trust, tie strength, and network homophily on brand identification,
brand engagement, brand commitment, and membership intention. Telematics and Informatics, 2017, 34,
412-424.

3.5 312



129

Citation Report

# Article IF Citations

2399 The Role of Social Interaction Element on Intention to Play MMORPG in the Future. Games and
Culture, 2017, 12, 28-55. 1.7 9

2400 A comparative study of KakaoStory and Facebook: Focusing on use patterns and use motives.
Telematics and Informatics, 2017, 34, 220-229. 3.5 12

2401 A case study of Facebook use: Outlining a multi-layer strategy for higher education. Education and
Information Technologies, 2017, 22, 39-53. 3.5 36

2402 Social teaching: Student perspectives on the inclusion of social media in higher education. Education
and Information Technologies, 2017, 22, 255-269. 3.5 44

2403 Theory and Measurement in Social Capital Research. Social Indicators Research, 2017, 132, 537-558. 1.4 95

2404 Digital Vigilantism as Weaponisation of Visibility. Philosophy and Technology, 2017, 30, 55-72. 2.6 111

2405 Mobile instant messaging use and social capital: Direct and indirect associations with employee
outcomes. Information and Management, 2017, 54, 90-102. 3.6 77

2406 Is mobile health all peer pressure? The influence of mass media exposure on the motivation to use
mobile health apps. Convergence, 2017, 23, 565-586. 1.6 17

2407 Development and validation of a social media and science learning survey. International Journal of
Science Education, Part B: Communication and Public Engagement, 2017, 7, 14-30. 0.9 14

2408
Understanding buyers' loyalty to a C2C platform: the roles of social capital, satisfaction and
perceived effectiveness of eâ€•commerce institutional mechanisms. Information Systems Journal, 2017, 27,
91-119.

4.1 88

2409 Methods and frequency of sharing of learning resources by medical students. British Journal of
Educational Technology, 2017, 48, 1345-1356. 3.9 10

2410 Does the internet affect assortative mating? Evidence from the U.S. and Germany. Social Science
Research, 2017, 61, 278-297. 1.1 31

2411 A critical consideration of social networking sitesâ€™ addiction potential. Addiction Research and
Theory, 2017, 25, 48-57. 1.2 114

2412 The effect of social network site use on the psychological wellâ€•being of cancer patients. Journal of
the Association for Information Science and Technology, 2017, 68, 1308-1322. 1.5 24

2413 A hierarchical similarity based job recommendation service framework for university students.
Frontiers of Computer Science, 2017, 11, 912-922. 1.6 23

2414 You Get What You Give: Understanding Reply Reciprocity and Social Capital in Online Health Support
Forums. Journal of Health Communication, 2017, 22, 45-52. 1.2 48

2415 Social capital and relationship maintenance: uses of social media among the South Asian Diaspora in
the U.S.. Asian Journal of Communication, 2017, 27, 1-17. 0.6 19

2416 The personal use of Facebook by public health professionals in Canada: Implications for public health
practice. Journal of Communication in Healthcare, 2017, 10, 8-15. 0.8 6



130

Citation Report

# Article IF Citations

2417 The influence of perceived social media marketing activities on brand loyalty. Asia Pacific Journal of
Marketing and Logistics, 2017, 29, 129-144. 1.8 170

2418 Developing a culture of commenting in a first-year seminar. Computers in Human Behavior, 2017, 72,
724-732. 5.1 9

2419 Looking for trouble: A multilevel analysis of disagreeable contacts in online social networks.
Computers in Human Behavior, 2017, 70, 234-243. 5.1 4

2420 Brand community integration and satisfaction with social media sites: a comparative study. Journal of
Research in Interactive Marketing, 2017, 11, 39-55. 7.2 54

2421 Passive Facebook use, Facebook addiction, and associations with escapism: An experimental vignette
study. Computers in Human Behavior, 2017, 71, 24-31. 5.1 66

2422 A study of friending willingness on SNSs: Secondary school teachers' perspectives. Computers and
Education, 2017, 108, 30-42. 5.1 7

2423 Do you prefer, Pinterest or Instagram? The role of image-sharing SNSs and self-monitoring in
enhancing ad effectiveness. Computers in Human Behavior, 2017, 70, 535-543. 5.1 61

2424 â€œWhat if my mum sees it?â€•. Information Technology and People, 2017, 30, 210-226. 1.9 6

2425 Serial Crowdfunding, Social Capital, and Project Success. Entrepreneurship Theory and Practice, 2017,
41, 183-207. 7.1 277

2426 The Influence of Internal Social Capital on Serial Creatorsâ€™ Success in Crowdfunding.
Entrepreneurship Theory and Practice, 2017, 41, 209-236. 7.1 169

2427 Raising the Cohesion and Vitality of Online Communities by Reducing Privacy Concerns. International
Journal of Electronic Commerce, 2017, 21, 151-183. 1.4 13

2428 Online Actions with Offline Impact. , 2017, 2017, 537-546. 106

2429 Empirical investigation of Facebook discontinues usage intentions based on SOR paradigm. Computers
in Human Behavior, 2017, 70, 544-555. 5.1 260

2430 Nursesâ€™ online behaviour: lessons for the nursing profession. Contemporary Nurse, 2017, 53, 355-367. 0.4 15

2431 Do Social Network Sites Enhance or Undermine Subjective Wellâ€•Being? A Critical Review. Social Issues
and Policy Review, 2017, 11, 274-302. 3.7 591

2432
Uses and gratifications of social networking sites for bridging and bonding social capital: A
comparison of Facebook, Twitter, Instagram, and Snapchat. Computers in Human Behavior, 2017, 72,
115-122.

5.1 378

2433 Social media use in the career development of graduate students: the mediating role of internship
effectiveness and the moderating role of Zhongyong. Higher Education, 2017, 74, 1033-1051. 2.8 18

2434 Group size and personalizationâ€™s effect on Facebook message response rates. Information Technology
and People, 2017, 30, 71-80. 1.9 4



131

Citation Report

# Article IF Citations

2435 Social media activity in a festival context: temporal and content analysis. International Journal of
Contemporary Hospitality Management, 2017, 29, 669-689. 5.3 53

2436 An investigation of the impact of cognitive absorption on continued usage of social media in Taiwan:
the perspectives of fit. Behaviour and Information Technology, 2017, 36, 768-791. 2.5 15

2437 The impact of social factors on excessive online game usage, moderated by online self-identity. Cluster
Computing, 2017, 20, 569-582. 3.5 10

2438 Understanding collaborative consumption: Test of a theoretical model. Technological Forecasting
and Social Change, 2017, 118, 281-292. 6.2 181

2439 Generation Validation: The Role of Social Comparison in Use of Instagram Among Emerging Adults.
Cyberpsychology, Behavior, and Social Networking, 2017, 20, 142-149. 2.1 79

2440 Understanding and measuring mobile Facebook use: Who, why, and how?. Mobile Media and
Communication, 2017, 5, 102-120. 3.1 21

2441 Explicit Constructions of High-Rate MDS Array Codes With Optimal Repair Bandwidth. IEEE
Transactions on Information Theory, 2017, 63, 2001-2014. 1.5 148

2442 Ties that work: Investigating the relationships among coworker connections, work-related Facebook
utility, online social capital, and employee outcomes. Computers in Human Behavior, 2017, 72, 512-524. 5.1 80

2443 Predicting social capital on Facebook: The implications of use intensity, perceived content desirability,
and Facebook-enabled communication practices. Computers in Human Behavior, 2017, 72, 259-268. 5.1 59

2444 Predicting usersâ€™ privacy boundary management strategies on Facebook. Chinese Journal of
Communication, 2017, 10, 295-311. 1.3 10

2445 Preference effects on friendship choice: Evidence from an online field experiment. Social Science
Research, 2017, 66, 201-210. 1.1 5

2446 Positive Impacts of Social Media at Work: Job Satisfaction, Job Calling, and Facebook Use among
Co-Workers. SHS Web of Conferences, 2017, 33, 00012. 0.1 19

2447 A Tale of Four Platforms: Motivations and Uses of Facebook, Twitter, Instagram, and Snapchat Among
College Students?. Social Media and Society, 2017, 3, 205630511769154. 1.5 344

2449 Going Private in Public: A study on shift in behavioral trend using Facebook. Computers in Human
Behavior, 2017, 73, 55-63. 5.1 5

2450 The influence of symbolic consumption on experience value and the use of virtual social networks.
Spanish Journal of Marketing - ESIC, 2017, 21, 39-51. 2.7 29

2451 The Role of Media Usage on Building Social Capital: Multiculturalism in Korea Case. African and Asian
Studies, 2017, 16, 215-242. 0.2 1

2452 A latent class analysis on adolescents media use and associations with health related quality of life.
Computers in Human Behavior, 2017, 71, 266-274. 5.1 40

2453
A novel use of social media to evaluate the occurrence of skin lesions affecting wild dusky grouper,
<i>Epinephelus marginatus</i> (Lowe, 1834), in Libyan coastal waters. Journal of Fish Diseases, 2017, 40,
609-620.

0.9 5



132

Citation Report

# Article IF Citations

2454 A tale of two sites: Dual social network site use and social network development. Computers in
Human Behavior, 2017, 74, 83-91. 5.1 8

2455 Connected seniors: how older adults in East York exchange social support online and offline.
Information, Communication and Society, 2017, 20, 967-983. 2.6 170

2456 Association of Facebook Use With Compromised Well-Being: A Longitudinal Study. American Journal of
Epidemiology, 2017, 185, 203-211. 1.6 217

2457 Examining the dilution of the consumer-brand relationship on Facebook: the saturation issue.
Qualitative Market Research, 2017, 20, 335-353. 1.0 16

2458 Consumersâ€™ Social Media Brand Behaviors: Uncovering Underlying Motivators and Deriving
Meaningful Consumer Segments. Psychology and Marketing, 2017, 34, 580-592. 4.6 50

2459 Objective Facebook behaviour: Differences between problematic and non-problematic users.
Computers in Human Behavior, 2017, 73, 541-546. 5.1 38

2460 Therapeutic Interventions for Treatment of Adolescent Internet Addictionâ€”Experiences from
Germany. Studies in Neuroscience, Psychology and Behavioral Economics, 2017, , 263-299. 0.1 0

2461 Feature and motion-based gaze cuing is linked with reduced social competence. Scientific Reports,
2017, 7, 44221. 1.6 28

2462 Instagram and college women's body image: Investigating the roles of appearance-related comparisons
and intrasexual competition. Computers in Human Behavior, 2017, 74, 92-100. 5.1 128

2463 The impact of celebrity-following activities on endorsement effectiveness on microblogging
platforms. Nankai Business Review International, 2017, 8, 158-173. 0.6 16

2464 A thematic analysis of messages posted by moderators within health-related asynchronous online
support forums. Patient Education and Counseling, 2017, 100, 1688-1693. 1.0 23

2465 16. Issues in the conceptualization of intercultural communication competence. , 2017, , 349-368. 1

2466 Facebook usage on smartphones and gray matter volume of the nucleus accumbens. Behavioural Brain
Research, 2017, 329, 221-228. 1.2 100

2467 A lifestyle exposure perspective of victimization through Facebook among university students. Do
individual differences matter?. Computers in Human Behavior, 2017, 74, 235-245. 5.1 24

2468 The role of intentions in facebook usage among educated youth in Pakistan: An extension of the
theory of planned behavior. Computers in Human Behavior, 2017, 74, 188-195. 5.1 22

2469 Network-based approaches for evaluating ambient assisted living (AAL) technologies. Evaluation, 2017,
23, 192-208. 0.7 12

2470 Keeping up online appearances: How self-disclosure on Facebook affects perceived respect and
likability in the professional context. Computers in Human Behavior, 2017, 74, 265-276. 5.1 89

2471
Liking and Other Reactions After a Get-Acquainted Interaction: A Comparison of Continuous
Face-to-Face Interaction versus Interaction that Progresses from Text Messages to Face-to-Face.
Communication Quarterly, 2017, 65, 333-353.

0.7 15



133

Citation Report

# Article IF Citations

2473 The Psychology of Digital Learning. , 2017, , . 4

2474
Engagement and influence in local policy decisions: an examination of the enabling factors in the
negotiations of a youth skateboard community. International Journal of Sport Policy and Politics,
2017, 9, 41-54.

1.0 2

2476 Studying the Digital: Directions and Challenges for Digital Methods. Annual Review of Sociology,
2017, 43, 167-188. 3.1 90

2477 Social Endorsement Cues and Political Participation. Political Communication, 2017, 34, 261-281. 2.3 57

2478 Facebook addiction and loneliness in the post-graduate students of a university in southern India.
International Journal of Social Psychiatry, 2017, 63, 325-329. 1.6 60

2479 Social Computing: New Pervasive Computing Paradigm to Enhance Triple Bottom Line. Lecture Notes in
Computer Science, 2017, , 656-671. 1.0 2

2480 Sources of Segregation in Social Networks: A Novel Approach Using Facebook. American Sociological
Review, 2017, 82, 625-656. 2.8 130

2481 Digital Student Leadership Development. New Directions for Student Leadership, 2017, 2017, 47-62. 0.1 6

2482 The balancing mechanism of social networking overuse and rational usage. Computers in Human
Behavior, 2017, 75, 415-422. 5.1 58

2483
To Facebook or to Face Book? An investigation of how academic performance of different
personalities is affected through the intervention of Facebook usage. Computers in Human Behavior,
2017, 75, 167-176.

5.1 30

2484 Differential Influences of Depression and Personality Traits on the Use of Facebook. Social Media and
Society, 2017, 3, 205630511769849. 1.5 19

2485 An Investigation Into Facebook â€œLikingâ€• Behavior An Exploratory Study. Social Media and Society, 2017,
3, 205630511770678. 1.5 21

2486 Flocking based evolutionary computation strategy for measuring centrality of online social
networks. Applied Soft Computing Journal, 2017, 58, 495-516. 4.1 2

2487 Investigating community membersâ€™ purchase intention on Facebook fan page. Industrial Management
and Data Systems, 2017, 117, 766-800. 2.2 20

2488 Digital Transformation in Journalism and News Media. , 2017, , . 14

2489 Social Capital: Its Foundations and Application in Management and Entrepreneurship. , 2017, , 25-52. 0

2490 Unpacking the characteristics of Snapchat users: A preliminary investigation and an agenda for future
research. Computers in Human Behavior, 2017, 74, 130-138. 5.1 30

2491 What Leads to Prosocial Behaviors on Social Networking Services: A Tripartite Model. Journal of
Management Information Systems, 2017, 34, 40-70. 2.1 45



134

Citation Report

# Article IF Citations

2492 Products as Pals: Engaging with Anthropomorphic Products Mitigates the Effects of Social Exclusion.
Journal of Consumer Research, 0, , ucx038. 3.5 46

2493 The moderating role of social media usage in the relationship among multicultural experiences,
cultural intelligence, and individual creativity. Information Technology and People, 2017, 30, 265-281. 1.9 93

2494 Mourning and Grief on Facebook: An Examination of Motivations for Interacting With the Deceased.
Omega: Journal of Death and Dying, 2017, 76, 122-140. 0.7 24

2495 Comparing grounded theory and topic modeling: Extreme divergence or unlikely convergence?.
Journal of the Association for Information Science and Technology, 2017, 68, 1397-1410. 1.5 113

2496 Letâ€™s Get Closer: Feelings of Connectedness from Using Social Media, with Implications for Brand
Outcomes. Journal of the Association for Consumer Research, 2017, 2, 216-228. 1.0 11

2497 Phubbed and Alone: Phone Snubbing, Social Exclusion, and Attachment to Social Media. Journal of the
Association for Consumer Research, 2017, 2, 155-163. 1.0 142

2498 How WeChat can retain users: Roles of network externalities, social interaction ties, and perceived
values in building continuance intention. Computers in Human Behavior, 2017, 69, 284-293. 5.1 190

2499 Mothering on Facebook: Exploring the Privacy/Openness Paradox. Social Media and Society, 2017, 3,
205630511770718. 1.5 56

2500 Time Spent on Social Network Sites and Psychological Well-Being: A Meta-Analysis. Cyberpsychology,
Behavior, and Social Networking, 2017, 20, 346-354. 2.1 239

2501 Passive and Active Facebook Use Measure (PAUM): Validation and relationship to the Reinforcement
Sensitivity Theory. Personality and Individual Differences, 2017, 117, 81-90. 1.6 121

2503 Time orientation and engagement with social networking sites: A cross-cultural study in Austria,
China and Uruguay. Journal of Business Research, 2017, 80, 155-163. 5.8 41

2504 Relation between start-upsâ€™ online social media presence and fundraising. Journal of Science and
Technology Policy Management, 2017, 8, 161-180. 1.7 30

2505 The influence of social media in creating expectations. An empirical study for a tourist destination.
Annals of Tourism Research, 2017, 65, 60-70. 3.7 197

2507 Using social media to deliver weight loss programming to young adults: Design and rationale for the
Healthy Body Healthy U (HBHU) trial. Contemporary Clinical Trials, 2017, 60, 1-13. 0.8 34

2508 Testing Social Science Network Theories with Online Network Data: An Evaluation of External
Validity. American Political Science Review, 2017, 111, 502-521. 2.6 33

2509 Whoever will read it â€“ The overload heuristic in collective privacy expectations. Computers in Human
Behavior, 2017, 75, 484-493. 5.1 5

2510 â€œIt's complicated.â€• A systematic review of associations between social network site use and romantic
relationships. Computers in Human Behavior, 2017, 75, 684-703. 5.1 44

2511 Does Online Social Connectedness Buffer Risk of Depression Following Driving Cessation? An Analysis
of Older Drivers and Ex-Drivers. Cyberpsychology, Behavior, and Social Networking, 2017, 20, 232-237. 2.1 14



135

Citation Report

# Article IF Citations

2512 Time spent online: Latent profile analyses of emerging adults' social media use. Computers in Human
Behavior, 2017, 75, 311-319. 5.1 44

2513 Effects of core self-evaluation and online interaction quality on adults' learning performance and
bonding and bridging social capital. Internet and Higher Education, 2017, 34, 41-55. 4.2 26

2514 Co-citation and cluster analyses of extant literature on social networks. International Journal of
Information Management, 2017, 37, 390-399. 10.5 181

2515 Identity, context collapse, and Facebook use in higher education: putting presence and privacy at odds.
Distance Education, 2017, 38, 173-192. 2.5 33

2516 What Makes Live Events Engaging on Facebook Live, Periscope, and Snapchat. , 2017, , . 113

2518 #SocialMedia: Exploring the Relationship of Social Networking Sites on Body Image, Self-Esteem, and
Eating Disorders. Social Media and Society, 2017, 3, 205630511770440. 1.5 62

2519 Life satisfaction: A key to managing internet &amp; social media addiction. Technology in Society, 2017,
50, 73-77. 4.8 134

2520 Consumer intentions to engage in s-commerce: a cross-national study. Journal of Marketing
Management, 0, , 1-31. 1.2 17

2522 How Social Are Social Media? A Review of Online Social Behaviour and Connectedness. Journal of
Relationships Research, 2017, 8, . 0.6 87

2523
The stress-buffering effect of self-disclosure on Facebook: An examination of stressful life events,
social support, and mental health among college students. Computers in Human Behavior, 2017, 75,
527-537.

5.1 202

2524 Perceptions of selfie takers versus selfie stick users: Exploring personality and social attraction
differences. Computers in Human Behavior, 2017, 75, 494-500. 5.1 6

2525 Dual Screening: Examining Social Predictors and Impact on Online and Offline Political Participation
Among Taiwanese Internet Users. Journal of Broadcasting and Electronic Media, 2017, 61, 240-263. 0.8 18

2526
The contribution of mobile social media to social capital and psychological well-being: Examining the
role of communicative use, friending and self-disclosure. Computers in Human Behavior, 2017, 75,
958-965.

5.1 178

2527 Personality factors and flow affecting opinion leadership in social media. Personality and Individual
Differences, 2017, 114, 16-23. 1.6 53

2528 A longitudinal analysis of stress among incoming college freshmen. Journal of American College
Health, 2017, 65, 331-338. 0.8 76

2529 A new look at online attraction: Unilateral initial attraction and the pivotal role of perceived
similarity. Computers in Human Behavior, 2017, 74, 16-25. 5.1 20

2530 A netnography of a universityâ€™s social media brand community: Exploring collaborative co-creation
tactics. Journal of Global Scholars of Marketing Science, 2017, 27, 148-164. 1.4 13

2531 Internet Use and Self-Development in Chinese Culture âˆ— âˆ—This chapter is partially supported by the
Chinese National Social Science Foundation Project 11&ZD151.. , 2017, , 75-96. 0



136

Citation Report

# Article IF Citations

2532 The role of chronotype on Facebook usage aims and attitudes towards Facebook and its features.
Computers in Human Behavior, 2017, 73, 125-131. 5.1 12

2533 College studentsâ€™ social media use and communication network heterogeneity: Implications for social
capital and subjective well-being. Computers in Human Behavior, 2017, 73, 620-628. 5.1 110

2534 Behavior of Brazilian Banks Employees on Facebook and the Cybersecurity Governance. Journal of
Applied Security Research, 2017, 12, 224-252. 0.8 8

2535 The impact of qualities of social network service on the continuance usage intention. Management
Decision, 2017, 55, 701-729. 2.2 56

2536 Social media ostracism: The effects of being excluded online. Computers in Human Behavior, 2017, 73,
385-393. 5.1 80

2537 Social media and relationship development: The effect of valence and intimacy of posts. Computers in
Human Behavior, 2017, 73, 489-498. 5.1 57

2538 Social streaming? Navigating music as personal and social. Convergence, 2017, 23, 643-659. 1.6 41

2539 Beyond touchdown: College studentsâ€™ sports participation, social media use, college attachment, and
psychological well-being. Telematics and Informatics, 2017, 34, 895-903. 3.5 12

2540 Two step verification system of highly secure social media: Possible to breach the security. , 2017, , . 2

2541 The mismeasure of monkeys: education policy research and the evolution of social capital. Journal of
Education Policy, 2017, 32, 604-627. 2.1 1

2543 Tie Strength and Time: Mourning on Social Networking Sites. Journal of Broadcasting and Electronic
Media, 2017, 61, 11-23. 0.8 12

2544 Type D personality, stress coping strategies and self-efficacy as predictors of Facebook intrusion.
Psychiatry Research, 2017, 253, 33-37. 1.7 16

2545
Understanding Key Antecedents of User Loyalty toward Mobile Messenger Applications: An Integrative
View of Emotions and the Dedication-Constraint Model. International Journal of Human-Computer
Interaction, 2017, 33, 984-1000.

3.3 13

2546 The Social Media Use Integration Scale: Toward Reliability and Validity. International Journal of
Human-Computer Interaction, 2017, 33, 963-972. 3.3 18

2547 Sharing Policies in Multiuser Privacy Scenarios. ACM Transactions on Computer-Human Interaction,
2017, 24, 1-29. 4.6 38

2548 People-Nearby Applications. , 2017, , . 21

2549 Things online social networking can take away: Reminders of social networking sites undermine the
desirability of offline socializing andÂ pleasures. Scandinavian Journal of Psychology, 2017, 58, 179-184. 0.8 14

2550 Social Connection Dynamics in a Health Promotion Network. Studies in Computational Intelligence,
2017, , 773-784. 0.7 0



137

Citation Report

# Article IF Citations

2551
â€œDo you like cookies?â€• Adolescents' skeptical processing of retargeted Facebook-ads and the
moderating role of privacy concern and a textual debriefing. Computers in Human Behavior, 2017, 69,
157-165.

5.1 76

2552 Research on Social Networking Sites and Social Support from 2004 to 2015: A Narrative Review and
Directions for Future Research. Cyberpsychology, Behavior, and Social Networking, 2017, 20, 44-51. 2.1 87

2553 Do psychosocial attributes of well-being drive intensive Facebook use?. Computers in Human Behavior,
2017, 68, 520-527. 5.1 24

2554 Private message me s'il vous plait : Preferences for personal and masspersonal communications on
Facebook among American and French students. Computers in Human Behavior, 2017, 70, 143-152. 5.1 7

2555 The relationship between use of Web 2.0 tools by prospective science teachers and their
biotechnology literacy. Computers in Human Behavior, 2017, 70, 44-50. 5.1 15

2556 The politics of â€œUnfriendingâ€•: User filtration in response to political disagreement on social media.
Computers in Human Behavior, 2017, 70, 22-29. 5.1 69

2558 Differences in Friendship Networks and Experiences of Cyberbullying Among Korean and Australian
Adolescents. Journal of Genetic Psychology, 2017, 178, 44-57. 0.6 19

2559 Negative consequences from heavy social networking in adolescents: The mediating role of fear of
missing out. Journal of Adolescence, 2017, 55, 51-60. 1.2 474

2560
â€œDo you dare to compare?â€• Associations between maternal social comparisons on social networking
sites and parenting, mental health, and romantic relationship outcomes. Computers in Human
Behavior, 2017, 70, 335-340.

5.1 76

2561 The presence of heavy Internet using peers is protective of the risk of problematic Internet use (PIU) in
adolescents when the amount of use increases. Children and Youth Services Review, 2017, 73, 74-78. 1.0 12

2562 Does one model fit all? Exploring factors influencing the use of blogs, social networks, and wikis in
the enterprise. Journal of Organizational Computing and Electronic Commerce, 2017, 27, 25-47. 1.0 12

2563 â€œWeâ€™re Friends, We Have to be in This Togetherâ€•: Examining the Role of Culturally Relevant Peer
Interactions in Urban Youthâ€™s College Readiness and Access. Urban Review, 2017, 49, 169-187. 1.0 17

2564 Does negative campaign advertising stimulate uncivil communication on social media? Measuring
audience response using big data. Computers in Human Behavior, 2017, 68, 368-377. 5.1 38

2565 Social media at work: The roles of job satisfaction, employment status, and Facebook use with
co-workers. Computers in Human Behavior, 2017, 70, 191-196. 5.1 74

2566 How do you feel about your friends? Understanding situational envy in online social networks.
Information and Management, 2017, 54, 669-682. 3.6 37

2567 Use of social network sites among depressed adolescents. Behaviour and Information Technology,
2017, 36, 517-523. 2.5 27

2568 Social value and content value in social media: Two paths to psychological well-being. Journal of
Organizational Computing and Electronic Commerce, 2017, 27, 3-24. 1.0 26

2569 Strategic Self-Presentation or Authentic Communication? Predicting Adolescentsâ€™ Alcohol References
on Social Media. Journal of Studies on Alcohol and Drugs, 2017, 78, 124-133. 0.6 27



138

Citation Report

# Article IF Citations

2570 Understanding trust influencing factors in social media communication: A qualitative study.
International Journal of Information Management, 2017, 37, 25-35. 10.5 111

2571 Depressed adolescents' positive and negative use of social media. Journal of Adolescence, 2017, 55, 5-15. 1.2 215

2572 Online privacy-related predictors of Facebook usage intensity. Computers in Human Behavior, 2017, 70,
90-96. 5.1 35

2573 Extending the social cognitive modelâ€”Examining the external and personal antecedents of social
network sites use among Singaporean adolescents. Computers in Human Behavior, 2017, 67, 240-251. 5.1 29

2574 Online Social Support for the Prevention of Smoking Relapse: A Content Analysis of the WhatsApp and
Facebook Social Groups. Telemedicine Journal and E-Health, 2017, 23, 507-516. 1.6 36

2575 Use of multiple social media platforms and symptoms of depression and anxiety: A
nationally-representative study among U.S. young adults. Computers in Human Behavior, 2017, 69, 1-9. 5.1 331

2576 Psychosocial effects of SNS use: A longitudinal study focused on the moderation effect of social
capital. Computers in Human Behavior, 2017, 69, 108-119. 5.1 54

2577 â€œFriendâ€• or Foe? Why People Friend Disliked Others on Facebook. Communication Research Reports,
2017, 34, 29-36. 1.0 6

2579 Cultural Differences in Garnering Social Capital on Facebook: French People Prefer Close Ties and
Americans Prefer Distant Ties. Journal of Intercultural Communication Research, 2017, 46, 579-593. 0.3 5

2580 Challenges to Chinaâ€™s Diplomacy in the Context of New Media. Communication, Culture and Change in
Asia, 2017, , 149-164. 0.1 1

2581 Online retailers connecting to the youth segment through Facebook (A study on the influence of) Tj ET
Q

q
0 0 0 rg
BT /Overlock 10 Tf 50 342 Td (gender and personality type). Journal of Asia Business Studies, 2017, 11, 387-412.1.3 4

2582 Technology-assisted L2 research in immersive contexts abroad. System, 2017, 71, 22-34. 1.7 7

2583 Internet based learning (IBL) in higher education: a literature review. Journal of International
Education in Business, 2017, 10, 102-129. 0.8 17

2584 Don't be so emotional! How tone of voice and service type affect the relationship between message
valence and consumer responses to WOM in social media. Online Information Review, 2017, 41, 905-920. 2.2 30

2585 The joint effect of association-based corporate posting strategy and eWOM comment valence on
social media. Internet Research, 2017, 27, 1039-1057. 2.7 23

2586 Understanding Feedback Expectations on Facebook. , 2017, , . 16

2587 Social Media Use, Political Efficacy, and Political Participation in China: The Moderating Role of Need
for Orientation. Communication, Culture and Change in Asia, 2017, , 55-73. 0.1 4

2588 Company Facebook and Organizational Identification. Communication Research Reports, 2017, 34,
335-343. 1.0 4



139

Citation Report

# Article IF Citations

2589 Meaning in Organizational Networks â€“ from Social to Digital and Back. Research in the Sociology of
Organizations, 2017, , 211-229. 0.5 6

2590 A Social Media Based Index of Mental Well-Being in College Campuses. , 2017, 2017, 1634-1646. 71

2591 Informal borrowing and home purchase: Evidence from urban China. Regional Science and Urban
Economics, 2017, 67, 108-118. 1.4 18

2593 From â€œparticipantâ€• to â€œfriendâ€•: the role of Facebook engagement in ethnographic research.
Qualitative Market Research, 2017, 20, 416-434. 1.0 13

2594 Measuring customer social participation in online travel communities. Journal of Hospitality and
Tourism Technology, 2017, 8, 432-464. 2.5 33

2595 Social media usage and firm performance: the mediating role of social capital. Social Network
Analysis and Mining, 2017, 7, 1. 1.9 24

2596 College Studentsâ€™ Positive Strategic SNS Involvement and Stress Coping in the United States and
China. Journal of Intercultural Communication Research, 2017, 46, 518-536. 0.3 6

2597 Personality Traits, Motivations, and Emotional Consequences of Social Media Usage. Cyberpsychology,
Behavior, and Social Networking, 2017, 20, 615-623. 2.1 51

2598 Online Activity, Offline Sociability, and Life Satisfaction Among Israelis With and Without Disabilities.
Cyberpsychology, Behavior, and Social Networking, 2017, 20, 695-701. 2.1 3

2599 Active Contributors in Online Social Networks â€“ An Empirical Study on German Gen Yâ€™s Facebook
Usage. Lecture Notes in Computer Science, 2017, , 94-105. 1.0 0

2600 Antecedents of e-business adoption intention: an empirical study. International Journal of Innovation
Science, 2017, 9, 417-434. 1.5 7

2601 The Effect of Belongingness on Obsessive-Compulsive Disorder in the Use of Online Social Networks.
Journal of Management Information Systems, 2017, 34, 560-596. 2.1 110

2602 Safe spaces in online places: social media and LGBTQ youth. Multicultural Education Review, 2017, 9,
117-128. 0.4 88

2603 An Experiential Social Media Project: Comparing Client-Sponsored and Non-Client-Sponsored
Alternatives. Marketing Education Review, 2017, 27, 161-171. 0.8 8

2604 Social Capital Accumulation in Location-Based Mobile Game Playing: A Multiple-Process Approach.
Cyberpsychology, Behavior, and Social Networking, 2017, 20, 486-493. 2.1 18

2605 Challenges in the Analysis of Online Social Networks: A Data Collection Tool Perspective. Wireless
Personal Communications, 2017, 97, 4015-4061. 1.8 9

2606
â€œI see you, I know you, it feels goodâ€• â€“ Qualitative and quantitative analyses of ambient awareness as a
potential mediator of social networking sites usage and well-being. Computers in Human Behavior,
2017, 77, 77-85.

5.1 11

2607 Reciprocal nature of social capital in Facebook: an analysis of tagging activity. Online Information
Review, 2017, 41, 826-839. 2.2 15



140

Citation Report

# Article IF Citations

2608 Privacy and pleasure: A paradox of the hedonic use of computer-mediated social networks. Computers
in Human Behavior, 2017, 77, 121-131. 5.1 17

2609 Relationship Between Self-disclosure and Cyberbullying on SNSs. Lecture Notes in Business
Information Processing, 2017, , 154-172. 0.8 3

2610 Disclosing Instagram Influencer Advertising: The Effects of Disclosure Language on Advertising
Recognition, Attitudes, and Behavioral Intent. Journal of Interactive Advertising, 2017, 17, 138-149. 3.0 432

2611 Getting phished on social media. Decision Support Systems, 2017, 103, 70-81. 3.5 29

2612 Snap back to reality: Examining the cognitive mechanisms underlying Snapchat. Computers in Human
Behavior, 2017, 77, 274-281. 5.1 8

2613 Youth workers' use of Facebook for mediated pastoralism with juvenile delinquents and
youths-at-risk. Children and Youth Services Review, 2017, 81, 139-147. 1.0 4

2614 Civil Society in Times of Crisis: Understanding Collective Action Dynamics in Digitally-Enabled
Volunteer Networks. Journal of Computer-Mediated Communication, 2017, 22, 248-265. 1.7 28

2615 The impact of Facebook usage on academic performance. , 2017, , . 14

2616 Brand-related user-generated content on social media: the roles of source and sponsorship. Internet
Research, 2017, 27, 1085-1103. 2.7 39

2617 We Face, I Tweet: How Different Social Media Influence Political Participation through Collective and
Internal Efficacy. Journal of Computer-Mediated Communication, 2017, 22, 320-336. 1.7 120

2618 Using Expert Sources to Correct Health Misinformation in Social Media. Science Communication, 2017,
39, 621-645. 1.8 295

2619 Understanding social media and identity work in young people transitioning to university. Computers
in Human Behavior, 2017, 76, 541-553. 5.1 51

2620 Digital information consumption and external political efficacy in Latin America: Does institutional
context matter?. Journal of Information Technology and Politics, 2017, 14, 277-291. 1.8 9

2621 A meta-analysis of the relationship of academic performance and Social Network Site use among
adolescents and young adults. Computers in Human Behavior, 2017, 77, 148-157. 5.1 89

2622 What (or Who) Is Public?. , 2017, , . 47

2623 Personality, attitudes, social influences, and social networking site usage predicting online social
support. Computers in Human Behavior, 2017, 76, 255-262. 5.1 37

2624 The contradiction between self-protection and self-presentation on knowledge sharing behavior.
Computers in Human Behavior, 2017, 76, 406-416. 5.1 18

2625 Are people willing to share their political opinions on Facebook? Exploring roles of
self-presentational concern in spiral of silence. Computers in Human Behavior, 2017, 76, 294-302. 5.1 41



141

Citation Report

# Article IF Citations

2626
Examining the Relationship between Online Social Capital and eHealth Literacy: Implications for
Instagram Use for Chronic Disease Prevention among College Students. American Journal of Health
Education, 2017, 48, 264-277.

0.3 34

2627 Online Networks and Subjective Wellâ€•Being. Kyklos, 2017, 70, 456-480. 0.7 63

2628
Political disagreement and ambivalence in new information environment: Exploring conditional
indirect effects of partisan news use and heterogeneous discussion networks on SNSs on political
participation. Telematics and Informatics, 2017, 34, 1586-1596.

3.5 12

2629 Platforms, People, and Perception. , 2017, , . 104

2630 Spiral of Silence 2.0. , 2017, , . 16

2631 Factors Affecting Studentsâ€™ Privacy Paradox and Privacy Protection Behavior. Open Information
Science, 2017, 1, . 0.4 11

2632 International studentsâ€™ engagement in their universityâ€™s social media. International Journal of
Educational Management, 2017, 31, 1119-1134. 0.9 13

2633 Intermediality and the Diffusion of Innovations. Human Communication Research, 2017, 43, 531-544. 1.9 18

2634 Pro-smoking information scanning using social media predicts young adults' smoking behavior.
Computers in Human Behavior, 2017, 77, 19-24. 5.1 17

2635 College studentsâ€™ perceived learning environment and their social media engagement in activities
unrelated to class work. Instructional Science, 2017, 45, 623-643. 1.1 13

2636 A systematic review of the mental health outcomes associated with Facebook use. Computers in
Human Behavior, 2017, 76, 576-600. 5.1 205

2637 Establishing a Framework for Successful Social Network Site Use in the Community College.
Community College Journal of Research and Practice, 2017, 41, 881-896. 0.8 2

2638 Developing a scale for the perceived social benefits of sharing. Journal of Consumer Marketing, 2017,
34, 496-504. 1.2 7

2639 Personality, fear of missing out and problematic internet use and their relationship to subjective
well-being. Computers in Human Behavior, 2017, 76, 534-540. 5.1 197

2640 La thÃ©rapie cognitivo-comportementale peut-elle Ãªtre adaptÃ©e dans lâ€™usage problÃ©matique des rÃ©seaux
sociauxÂ ?. Journal De ThÃ©rapie Comportementale Et Cognitive, 2017, 27, 99-109. 0.2 4

2641 Distraction or not? Investigating the relationship between mobile social network engagement and
task performance. , 2017, , . 0

2642 Social Media in Japan and theÂ Great Eastern Japan Earthquake. , 2017, , 37-71. 1

2643 Using Facebook Groups to Encourage Science Discussions in a Large-Enrollment Biology Class.
Journal of Educational Technology Systems, 2017, 46, 103-136. 3.6 8



142

Citation Report

# Article IF Citations

2645 Perceptions of Perfection: The Influence of Social Media on Interpersonal Evaluations. Basic and
Applied Social Psychology, 2017, 39, 317-325. 1.2 8

2646 Linking online social proximity and workplace location: social enterprise employees in British
Columbia. Area, 2017, 49, 468-476. 1.0 5

2647 Like, Share and Follow: A Conceptualisation of Social Buttons on the Web. Lecture Notes in Business
Information Processing, 2017, , 54-66. 0.8 1

2648 Exploring the potential of social networking sites for public service professionals. International
Journal of Organization Theory and Behavior, 2014, 17, 401-427. 0.5 5

2649 Using IT Design to Prevent Cyberbullying. Journal of Management Information Systems, 2017, 34,
863-901. 2.1 60

2650 Effectiveness and Usersâ€™ Experience of Face Blurring as a Privacy Protection for Sharing Photos via
Online Social Networks. Proceedings of the Human Factors and Ergonomics Society, 2017, 61, 803-807. 0.2 11

2651 Coding communications across time: Documenting changes in interaction patterns across adopter
categories. Network Science, 2017, 5, 441-460. 0.8 1

2652 Social Capital and Consumer Value Co-Created Within an Online Health Community. Journal of
Nonprofit and Public Sector Marketing, 2017, 29, 317-345. 0.9 17

2653 Materialists on Facebook: the self-regulatory role of social comparisons and the objectification of
Facebook friends. Heliyon, 2017, 3, e00449. 1.4 36

2654 Social Capital on Social Media. , 2017, , 73-92. 0

2655 Digital Capital. , 2017, , . 63

2656 The Sexual Use of a Social Networking Site: The Case of Pup Twitter. Sociological Research Online,
2017, 22, 21-37. 0.7 20

2657
No place for negative emotions? The effects of message valence, communication channel, and social
distance on usersâ€™ willingness to respond to SNS status updates. Computers in Human Behavior, 2017,
75, 704-713.

5.1 34

2658 A frown emoji can be worth a thousand words: Perceptions of emoji use in text messages exchanged
between romantic partners. Telematics and Informatics, 2017, 34, 1532-1543. 3.5 51

2659 Exploring educational interventions to facilitate health professional studentsâ€™ professionally safe
online presence. Medical Teacher, 2017, 39, 1-8. 1.0 19

2660 Successful customer knowledge management implementation through social media capabilities. VINE
Journal of Information and Knowledge Management Systems, 2017, 47, 353-371. 1.2 22

2661 Effect of Social Networking Advertisements on Shaping Consumersâ€™ Attitude. Global Business Review,
2017, 18, 1291-1306. 1.6 32

2662 Pathways to Educational Success Among Refugees: Connecting Locally and Globally Situated
Resources. American Educational Research Journal, 2017, 54, 1011-1047. 1.6 76



143

Citation Report

# Article IF Citations

2663 The Religious Facebook Experience: Uses and Gratifications of Faith-Based Content. Social Media and
Society, 2017, 3, 205630511770372. 1.5 22

2664 Factors Influencing Intention of Citizens to Spread Information over Mobile Phones. , 2017, , . 0

2665 The Internet and the online social networks on the 2016's Portuguese presidential elections. , 2017, , . 0

2666 FitRank â€” Social app to combat physical inactivity study of the use of fitness social apps on Facebook's
users profiles. , 2017, , . 0

2667 Evaluating individual level antecedents and consequences of social media use in Ghana. Technological
Forecasting and Social Change, 2017, 123, 68-79. 6.2 45

2668 Social capital expectation and usage of social media: the moderating role of social capital
susceptibility. Behaviour and Information Technology, 2017, 36, 1067-1080. 2.5 11

2669 Studentsâ€™ social media engagement and fear of missing out (FoMO) in a diverse classroom. Journal of
Computing in Higher Education, 2017, 29, 388-410. 3.9 46

2670 Engagement of young adult cancer survivors within a Facebook-based physical activity intervention.
Translational Behavioral Medicine, 2017, 7, 667-679. 1.2 37

2671 Toward local family relationship discovery in location-based social network. Social Network Analysis
and Mining, 2017, 7, 1. 1.9 3

2672 Contact activity and dynamics of the social core. EPJ Data Science, 2017, 6, . 1.5 5

2673 Social Media Use, Friendship Quality, and the Moderating Role of Anxiety in Adolescents with Autism
Spectrum Disorder. Journal of Autism and Developmental Disorders, 2017, 47, 2805-2813. 1.7 62

2674
Investigating the relationships among college students' satisfaction, addiction, needs, communication
apprehension, motives, and uses &amp; gratifications with Snapchat. Computers in Human Behavior,
2017, 75, 870-875.

5.1 73

2675 Going Online to Meet Offline. , 2017, , . 13

2676 Internet use among urban Malaysians: Network diversity effects. SHS Web of Conferences, 2017, 33,
00066. 0.1 2

2677 Factors Influencing Electronic Word-of-Mouth Among Indian Youth. , 2017, , . 2

2678 Knowledge Sharing Among Tourists via Social Media: A Comparison Between Facebook and
TripAdvisor. International Journal of Tourism Research, 2017, 19, 107-119. 2.1 60

2679 The role of network setting and gender in online content popularity. Information, Communication
and Society, 2017, 20, 1607-1624. 2.6 6

2680 Do educational affordances and gratifications drive intensive Facebook use among adolescents?.
Computers in Human Behavior, 2017, 68, 40-50. 5.1 47



144

Citation Report

# Article IF Citations

2681 SOS on SNS: Adolescent distress on social network sites. Computers in Human Behavior, 2017, 68, 51-55. 5.1 34

2682 Embracing digital networks: Entrepreneurs' social capital online. Journal of Business Venturing, 2017,
32, 18-34. 4.0 174

2683 What makes users share content on facebook? Compatibility among psychological incentive, social
capital focus, and content type. Computers in Human Behavior, 2017, 67, 23-32. 5.1 96

2684 A Brief History of (Social) Cyberspace. Understanding Complex Systems, 2017, , 11-35. 0.3 2

2685 The future of online social networks (OSN): A measurement analysis using social media tools and
application. Telematics and Informatics, 2017, 34, 498-517. 3.5 47

2686 I Shield Myself From Thee: Selective Avoidance on Social Media During Political Protests. Political
Communication, 2017, 34, 112-131. 2.3 89

2687 Social Media Social Capital, Offline Social Capital, and Citizenship: Exploring Asymmetrical Social
Capital Effects. Political Communication, 2017, 34, 44-68. 2.3 102

2688 Exposure to Political Disagreement in Social Media Versus Face-to-Face and Anonymous Online
Settings. Political Communication, 2017, 34, 302-321. 2.3 153

2689 Digital democracy in Asia: The impact of the Asian internet on political participation. Journal of
Information Technology and Politics, 2017, 14, 62-82. 1.8 31

2690 The Effects of Consumer Characteristics on Information Searching Behavior in Wireless Mobile SNS:
Using SEM Analysis. Wireless Personal Communications, 2017, 93, 81-96. 1.8 4

2691 Self-Esteem Shapes the Impact of GPA and General Health on Facebook Addiction. Social Science
Computer Review, 2017, 35, 555-575. 2.6 16

2692 Tracking Effects of Problematic Social Networking on Adolescent Psychopathology: The Mediating
Role of Sleep Disruptions. Journal of Clinical Child and Adolescent Psychology, 2017, 46, 269-283. 2.2 60

2693 Let me take a selfie: Exploring the psychological effects of posting and viewing selfies and groupies on
social media. Telematics and Informatics, 2017, 34, 274-283. 3.5 93

2694 Social media, public discourse and civic engagement in modern China. Telematics and Informatics, 2017,
34, 705-714. 3.5 23

2695 Having Fun on Facebook?: Mothersâ€™ Enjoyment as a Moderator of Mental Health and Facebook Use.
Health Communication, 2017, 32, 1014-1023. 1.8 4

2696 The role of website quality and social capital in building buyersâ€™ loyalty. International Journal of
Information Management, 2017, 37, 1563-1574. 10.5 110

2697 The Relationship between Gratifications from Social Networking Site Use and Adolescentsâ€™ Brand
Interactions. , 2017, , 29-41. 2

2698 Understanding the relationship between intensity and gratifications of Facebook use among
adolescents and young adults. Telematics and Informatics, 2017, 34, 350-364. 3.5 83



145

Citation Report

# Article IF Citations

2699 Facebook Is a Source of Social Capital Building Among University Students. Journal of Educational
Computing Research, 2017, 55, 295-322. 3.6 52

2700 The relationship among tourists' persuasion, attachment and behavioral changes in social media.
Technological Forecasting and Social Change, 2017, 123, 370-380. 6.2 43

2702 Facebook as a source of social connectedness in older adults. Computers in Human Behavior, 2017, 66,
363-369. 5.1 132

2703 Motivators of online vulnerability: The impact of social network site use and FOMO. Computers in
Human Behavior, 2017, 66, 248-255. 5.1 214

2704 Understanding factors affecting usersâ€™ social networking site continuance: A gender difference
perspective. Information and Management, 2017, 54, 383-395. 3.6 171

2705 Online communication with strong ties and subjective well-being in Japan. Computers in Human
Behavior, 2017, 66, 129-137. 5.1 35

2706 â€œThinking before posting?â€• Reducing cyber harassment on social networking sites through a
reflective message. Computers in Human Behavior, 2017, 66, 345-352. 5.1 45

2707 Stuck with â€˜electronic brochuresâ€™? How boundary management strategies shape politiciansâ€™ social
media use. Information, Communication and Society, 2017, 20, 551-569. 2.6 21

2709 The Social Relativity of Digital Exclusion: Applying Relative Deprivation Theory to Digital Inequalities.
Communication Theory, 2017, 27, 223-242. 2.0 67

2710 Online self-disclosure: The privacy paradox explained as a temporally discounted balance between
concerns and rewards. Computers in Human Behavior, 2017, 68, 217-227. 5.1 166

2711 From empty nest to Social Networking Site: What happens in cyberspace when children are launched
from the parental home?. Computers in Human Behavior, 2017, 68, 56-63. 5.1 19

2712 Itâ€™s About Me. Journalism Practice, 2017, 11, 1246-1266. 1.5 9

2713 Social Media and Social Work: The Challenges of a New Ethical Space. Australian Social Work, 2017, 70,
172-184. 0.7 65

2714 The discursive construction of identity through interaction on social media in a Chinese NGO.
Chinese Journal of Communication, 2017, 10, 12-37. 1.3 11

2715 Investigating trust in information and impression management of students on Facebook. , 2017, , . 1

2716 Motivation, Networking and Business Growth: Perspectives of Ghanaian Female Entrepreneurs.
Journal of Enterprising Culture, 2017, 25, 297-316. 0.2 5

2717 Social Media Use and Academic Performance of Undergraduate Students in South African Higher
Institutions: The Case of the University of Zululand. Journal of Social Sciences, 2017, 50, 141-152. 0.2 6

2718 Understanding Relationship Overlapping on Social Network Sites. Proceedings of the ACM on
Human-Computer Interaction, 2017, 1, 1-18. 2.5 11



146

Citation Report

# Article IF Citations

2721 A Framework to Define the Impact of Sustainable ICT for Agriculture Projects: The Namibian Livestock
Traceability System. Electronic Journal of Information Systems in Developing Countries, 2017, 82, 1-22. 0.9 7

2722 Questioning the role of Facebook in maintaining Syrian social capital during the Syrian crisis. Heliyon,
2017, 3, e00483. 1.4 15

2723 #ThisFlag and #ThisGown Cyber Protests in Zimbabwe: Reclaiming Political Space. African Journalism
Studies, 2017, 38, 49-70. 0.4 46

2724 Impact of personality on Facebook usage: special reference to young Sri Lankan users. International
Journal of Social Media and Interactive Learning Environments, 2017, 5, 151. 0.4 0

2725 Incorporating Social Capital into the Austrian Business Cycle Theory. Journal of Business Valuation
and Economic Loss Analysis, 2017, 12, . 0.1 0

2726 Most Teens Bounce Back. Proceedings of the ACM on Human-Computer Interaction, 2017, 1, 1-19. 2.5 9

2727 Which friends are more popular than you?. , 2017, , . 10

2728 The power of networking: Bridging the gap between HE students and enterpreneurs in Oman. , 2017, , . 1

2729 Success of social networking sites: Evidence from the University of Novi Sad. , 2017, , . 0

2730 ClickLeak: Keystroke Leaks Through Multimodal Sensors in Cyber-Physical Social Networks. IEEE
Access, 2017, 5, 27311-27321. 2.6 12

2731 Connected to TV series: Quantifying series watching engagement. Journal of Behavioral Addictions,
2017, 6, 472-489. 1.9 37

2732 SOPPIA. , 2017, , . 3

2734 Racialized Aggressions and Social Media on Campus. Journal of College Student Development, 2017, 58,
159-174. 0.5 39

2735 Elderly's Uses and Gratifications of Social Media. International Journal of Cyber Behavior, Psychology
and Learning, 2017, 7, 23-36. 0.6 3

2736
Can Health 2.0 Address Critical Healthcare Challenges? Insights from the Case of How Online Social
Networks Can Assist in Combatting the Obesity Epidemic. Australasian Journal of Information Systems,
0, 21, .

0.3 6

2738 What is an online community? A new definition based around commitment, connection, reciprocity,
interaction, agency, and consequences. International Journal of Web Based Communities, 2017, 13, 118. 0.2 11

2740 Perceptions of teacher candidates about social network usage levels in Turkey. Educational Research
and Reviews, 2017, 12, 230-238. 0.3 3

2741 eHealth marketing to millennials: a view through a systemigram. International Journal of Electronic
Healthcare, 2017, 9, 319. 0.2 4



147

Citation Report

# Article IF Citations

2742 Impact of social relationships on electronic word of mouth in social networking sites: a study of
Indian social network users. International Journal of Electronic Marketing and Retailing, 2017, 8, 93. 0.1 2

2743 Examining privacy settings on online social networks: a protection motivation perspective.
International Journal of Electronic Business, 2017, 13, 244. 0.2 4

2744 The antecedents of intention to use Facebook: the case of female foreign spouses' community in
Taiwan. International Journal of Web Based Communities, 2017, 13, 379. 0.2 1

2745
A snapshot survey of Saudi higher education students' perceptions of SNSs and Web 2.0 as a support
learning tool based on the proposed social learning hub model. International Journal of Services,
Economics and Management, 2017, 8, 287.

0.2 1

2746 Social capital, social media, and TV ratings. International Journal of Business Information Systems,
2017, 24, 242. 0.2 3

2747 BinCam: Evaluating Persuasion at Multiple Scales. , 2017, , 181-194. 0

2748 Correlates of a University Counseling Centerâ€™s Perceived Service Promptness. Journal of Educational
and Developmental Psychology, 2017, 7, 24. 0.0 2

2749 Snap, Tweet and Post: College Student Social Media Perceptions and Heutagogic Practices and Uses.
International Journal of Higher Education, 2017, 6, 11. 0.2 10

2750 All You Need Is Facebook Friends? Associations between Online and Face-to-Face Friendships and
Health. Frontiers in Psychology, 2017, 08, 68. 1.1 22

2751 What Is Seen Is Who You Are: Are Cues in Selfie Pictures Related to Personality Characteristics?.
Frontiers in Psychology, 2017, 8, 82. 1.1 11

2752 The Facebook Paradox: Effects of Facebooking on Individualsâ€™ Social Relationships and Psychological
Well-Being. Frontiers in Psychology, 2017, 8, 87. 1.1 40

2753 Social Media under the Skin: Facebook Use after Acute Stress Impairs Cortisol Recovery. Frontiers in
Psychology, 2017, 8, 1609. 1.1 14

2754
The Long-Term Benefits of Positive Self-Presentation via Profile Pictures, Number of Friends and the
Initiation of Relationships on Facebook for Adolescentsâ€™ Self-Esteem and the Initiation of Offline
Relationships. Frontiers in Psychology, 2017, 8, 1981.

1.1 50

2755 The Impact of Facebook on Social Comparison and Happiness: Evidence from a Natural Experiment. SSRN
Electronic Journal, 0, , . 0.4 15

2756 Applying emotions in social network connections model. International Journal of Web Based
Communities, 2017, 13, 425. 0.2 1

2757 Beyond Sentiment. , 2017, , 13-29. 6

2758 User-Generated Content: An Examination of Users and the Commodification of Instagram Posts. SSRN
Electronic Journal, 2017, , . 0.4 3

2759 Itâ€™s Not Real Until Itâ€™s on Facebook: A Qualitative Analysis of Social Media and Digital Communication
among Emerging Adults in College. Social Sciences, 2017, 6, 74. 0.7 6



148

Citation Report

# Article IF Citations

2760 The New Marketing Environment. , 2017, , 7-40. 2

2761 Social media strategies to promote energy conservation in Gen Y â€” A conceptual model. , 2017, , . 2

2762 "My Voice Is Definitely Strongest in Online Communities": Students Using Social Media for Queer and
Disability Identity-Making. Journal of College Student Development, 2017, 58, 509-525. 0.5 76

2764 Youth Online Political Participation: The Role of Facebook Use, Interactivity, Quality Information and
Political Interest. SHS Web of Conferences, 2017, 33, 00080. 0.1 6

2765 Factors explaining user loyalty in a social media-based brand community. South African Journal of
Information Management, 2017, 19, . 0.5 12

2767 Regulatory Theory. , 2017, , . 72

2768 Linkedin Usersâ€™ Self-Brand Congruence, Attitudes and Social Media Use Integration. Communicatio,
2017, 43, 95-113. 0.2 5

2769 Screens are a game changer: How environments influence social capital in the digital era. Cogent
Social Sciences, 2017, 3, 1372028. 0.5 1

2770 Rebuilding social capital. , 2017, , . 30

2771 Does Trust Create a Culture of Innovation?. SSRN Electronic Journal, 2017, , . 0.4 5

2772 A Sociolinguistic Study of Speech Act Realization Patterns in Jordaniansâ€™ Facebook Status Updates.
International Journal of Linguistics, 2017, 9, 185. 0.1 6

2773 Participation in the Sharing Economy. SSRN Electronic Journal, 2017, , . 0.4 15

2774 Social Networking Experiences on Facebook: A Study on the Stude ntsâ€™ of Comilla University. Journal
of Mass Communication and Journalism, 2017, 07, . 0.1 0

2775 The Politics of Immersive Storytelling. International Journal of E-Politics, 2017, 8, 1-15. 0.3 1

2776 Personality Traits, Boredom, and Loneliness as Predictors of Facebook Use in On-Campus and Online
University Students. International Journal of Cyber Behavior, Psychology and Learning, 2017, 7, 36-48. 0.6 7

2777 Inferring Individual Social Capital Automatically via Phone Logs. Proceedings of the ACM on
Human-Computer Interaction, 2017, 1, 1-12. 2.5 16

2778 Panopticism is not Enough: Social Media as Technologies of Voluntary Servitude. Surveillance &amp;
Society, 2017, 15, 204-221. 0.4 18

2779 The Effects of Instagram Hashtags on Social Capital and Online Civic Engagement. International
Journal of Interactive Communication Systems and Technologies, 2017, 7, 48-58. 0.7 0



149

Citation Report

# Article IF Citations

2780 The Relationship Between Use of Social Network Sites, Online Social 					Support, and Well-Being. Journal
of Media Psychology, 2017, 29, 115-125. 0.7 124

2781 Determinants of Pinterest affinity for marketers using antecedents of user-platform fit, design,
technology, and media content. International Journal of Technology Marketing, 2017, 12, 230. 0.1 1

2782 The Media Marshmallow Test: Psychological and Physiological Effects of Applying Self-Control to the
Mobile Phone. SSRN Electronic Journal, 2017, , . 0.4 0

2783 Friends Don't Need Receipts. Proceedings of the ACM on Human-Computer Interaction, 2017, 1, 1-17. 2.5 20

2784 Social Signal Processing for Surveillance. , 0, , 331-348. 0

2785 Social Support and Commitment within Social Networking Site in Tourism Experience. Sustainability,
2017, 9, 2102. 1.6 27

2786
Is smartphone creating a better life? Exploring the relationships of the smartphone practices, social
capital and psychological well-being among college students. International Journal of Advanced
Media and Communication, 2017, 7, 205.

0.2 15

2787
An Investigation into the Impact of Ethnicity and Culture on the Motivation for using Facebook for
Academics and Socialization in Guam. International Journal of Systems and Service-Oriented
Engineering, 2017, 7, 1-21.

0.5 4

2788 Facebookâ€™s Compatibility, Reasons for Disclosure, and Discussion of Social and Political Issues: The
Case of University Students Using Facebook. Journal of Management and Strategy, 2017, 8, 1. 0.1 7

2789 Envy Sensitivity on Twitter and Facebook Among Japanese Young Adults. International Journal of Cyber
Behavior, Psychology and Learning, 2017, 7, 18-33. 0.6 1

2790 I â™¥ FB. International Journal of Virtual Communities and Social Networking, 2017, 9, 46-61. 0.2 11

2791 Small-world phenomenon and strategies for making friends on social networking sites in mobile
environment: random and non-random. International Journal of Mobile Communications, 2017, 15, 355. 0.2 5

2792 Social Media Sites Use Intensity and Job Burnout Among the U.S. and Thai Employees. International
Journal of Cyber Behavior, Psychology and Learning, 2017, 7, 34-51. 0.6 8

2793 Differences in the Exchange of Contents of Different Countries in Social Network Sites. International
Journal of E-Collaboration, 2017, 13, 64-80. 0.4 1

2794 The Outcomes of Broadcasting Self-Disclosure Using New Communication Technologies: Responses to
Disclosure Vary Across Oneâ€™s Social Network. Communication Research, 2018, 45, 659-687. 3.9 28

2795
Do social networking sites contribute for building brands? Evaluating the impact of users'
participation on brand awareness and brand attitude. Journal of Marketing Communications, 2018, 24,
146-168.

2.7 66

2796 Young People in the Digital Age: Metrics of Friendship. , 2018, , 415-434. 1

2797 Friending instructors on Facebook: Exploring the role of privacy on student-instructor connection
on cyberspace. Telematics and Informatics, 2018, 35, 1215-1221. 3.5 0



150

Citation Report

# Article IF Citations

2798 Who finds value in news comment communities? An analysis of the influence of individual user,
perceived news site quality, and site type factors. Telematics and Informatics, 2018, 35, 1237-1248. 3.5 12

2799 Young Islamic preachers on Facebook: Pesantren Asâ€™adiyah and its engagement with social media.
Indonesia and the Malay World, 2018, 46, 44-60. 0.4 9

2800 eWOM through social networking sites and impact on purchase intention and brand image in Iran.
Journal of Advances in Management Research, 2018, 15, 161-183. 1.6 82

2801 Instant messaging and nursing students' clinical learning experience. Nurse Education Today, 2018, 64,
119-124. 1.4 41

2802 Impacts of the use of social network sites on users' psychological wellâ€•being: A systematic review.
Journal of the Association for Information Science and Technology, 2018, 69, 900-912. 1.5 56

2803 Investigating the impact of mobile SNS addiction on individualâ€™s self-rated health. Internet Research,
2018, 28, 278-292. 2.7 44

2805 Qzone use and depression among Chinese adolescents: A moderated mediation model. Journal of
Affective Disorders, 2018, 231, 58-62. 2.0 55

2807 Academic social networking sites for researchers in Central Universities of Delhi. Global Knowledge,
Memory and Communication, 2018, 67, 91-108. 0.9 16

2808 Two modes of participation: A conceptual analysis of 102 cases of Internet and social media
participation from 2005â€“2015. Information Society, 2018, 34, 71-87. 1.7 4

2809 Fear of Missing Out, Mobile Phone Dependency and Entrapment in Undergraduate Students. , 2018, ,
39-56. 8

2810 CAPTURING AND CO-CREATING STUDENT EXPERIENCES IN SOCIAL MEDIA: A SOCIAL IDENTITY THEORY
PERSPECTIVE. Journal of Marketing Theory and Practice, 2018, 26, 55-71. 2.6 51

2811 The dark side of ubiquitous connectivity in smartphone-based SNS: An integrated model from
information perspective. Computers in Human Behavior, 2018, 84, 185-193. 5.1 80

2812 The need to belong and adolescent authentic self-presentation on SNSs: A moderated mediation model
involving FoMO and perceived social support. Personality and Individual Differences, 2018, 128, 133-138. 1.6 81

2813 Internet Use and Face-to-Face Social Interaction. Asian Journal of Social Science, 2018, 46, 159-181. 0.3 5

2814
Why do college students prefer Facebook, Twitter, or Instagram? Site affordances, tensions between
privacy and self-expression, and implications for social capital. Computers in Human Behavior, 2018,
86, 276-288.

5.1 172

2815 The Context of College Students' Facebook Use and Academic Performance. , 2018, , . 14

2816 Impact of Average Rating on Social Media Endorsement: The Moderating Role of Rating Dispersion and
Discount Threshold. Information Systems Research, 2018, 29, 739-754. 2.2 44

2817 Social Media, Social Capital and Adolescents Living in State Care: A Multi-Perspective and
Multi-Method Qualitative Study. British Journal of Social Work, 2018, 48, 2058-2076. 0.9 24



151

Citation Report

# Article IF Citations

2818 Is this the Era of Misinformation yet. , 2018, , . 38

2819 How Is Terrorism Changing Us?. , 2018, , . 9

2820
A New Information Lens: The Self-concept and Exchange Context as a Means to Understand
Information Sensitivity of Anonymous and Personal Identifying Information. Journal of Interactive
Marketing, 2018, 42, 46-62.

4.3 41

2821 Measuring the impact of out-of-class communication through instant messaging. Education and
Training, 2018, 60, 318-334. 1.7 9

2822 How do social network sites support product usersâ€™ knowledge construction? A study of LinkedIn.
Online Information Review, 2018, 42, 304-323. 2.2 5

2823 Consumer engagement with retail firms through social media: an empirical study in Chile.
International Journal of Retail and Distribution Management, 2018, 46, 364-385. 2.7 55

2824
WeChat Moments use and self-esteem among Chinese adults: The mediating roles of personal power
and social acceptance and the moderating roles of gender and age. Personality and Individual
Differences, 2018, 131, 31-37.

1.6 41

2825 Facebook addiction among Polish undergraduate students: Validity of measurement and relationship
with personality and well-being. Computers in Human Behavior, 2018, 85, 329-338. 5.1 160

2826 Signalling experience &amp; reciprocity to temper asymmetric information in crowdfunding evidence
from 10,000 projects. Technological Forecasting and Social Change, 2018, 133, 118-131. 6.2 63

2827 The moderating role of age in the relationship between social media use and mental well-being: An
analysis of the 2016 General Social Survey. Computers in Human Behavior, 2018, 85, 282-290. 5.1 54

2828
Brand Actions on Social Media: Direct Effects on Electronic Word of Mouth (eWOM) and Moderating
Effects of Brand Loyalty and Social Media Usage Intensity. Journal of Relationship Marketing, 2018, 17,
52-70.

2.8 14

2829 The role of negative network externalities in SNS fatigue. Data Technologies and Applications, 2018, 52,
313-328. 0.9 36

2830 Mobile phones and inequality: Findings, trends, and future directions. New Media and Society, 2018, 20,
3498-3520. 3.1 60

2831
Transformation of Adolescent Peer Relations in the Social Media Context: Part 2â€”Application to Peer
Group Processes and Future Directions for Research. Clinical Child and Family Psychology Review,
2018, 21, 295-319.

2.3 132

2832 What Makes Smartphone Use Meaningful or Meaningless?. , 2018, 2, 1-26. 95

2833 Forgiveness and trust dynamics on social networks. Adaptive Behavior, 2018, 26, 65-83. 1.1 6

2834 The Associations Between Online Media Use and Usersâ€™ Perceived Social Resources: A Meta-Analysis.
Journal of Computer-Mediated Communication, 2018, 23, 181-200. 1.7 54

2835 The personality, motivational, and need-based background of problematic Tinder use. Journal of
Behavioral Addictions, 2018, 7, 301-316. 1.9 43



152

Citation Report

# Article IF Citations

2836 Opting Out of Social Media: Online Communication Attitudes Mediate the Relationship Between
Personality Factors and Facebook Non-Use. Southern Communication Journal, The, 2018, 83, 75-88. 0.2 12

2837 Facebook: a potentially valuable educational tool?. Educational Media International, 2018, 55, 34-48. 0.9 14

2838 Investigating the online social network development through the Five Cs Model of Similarity.
Information Technology and People, 2018, 31, 84-110. 1.9 23

2839 Theories of Social Media: Philosophical Foundations. Engineering, 2018, 4, 94-102. 3.2 20

2840 Real-life closeness of social media contacts and depressive symptoms among university students.
Journal of American College Health, 2018, 66, 747-753. 0.8 23

2841 Perceptions on technology for volunteer respite care for bedridden elders in Chile. International
Journal of Qualitative Studies on Health and Well-being, 2018, 13, 1422663. 0.6 7

2842 Evaluation of users' privacy concerns by checking of their WhatsApp status. Software - Practice and
Experience, 2018, 48, 1143-1164. 2.5 1

2843 The Impact of Social Media on Consumersâ€™ Acculturation and Purchase Intentions. Information
Systems Frontiers, 2018, 20, 503-514. 4.1 79

2844 Click here to look clever: Self-presentation via selective sharing of music and film on social media.
Computers in Human Behavior, 2018, 82, 148-158. 5.1 38

2845 Why people use online social media brand communities. Online Information Review, 2018, 42, 205-221. 2.2 111

2846 â€œTransformation Tuesdayâ€•: Temporal context and post valence influence the provision of social
support on social media. Journal of Social Psychology, 2018, 158, 446-459. 1.0 22

2847 Authorship, citations, acknowledgments and visibility in social media: Symbolic capital in the
multifaceted reward system of science. Social Science Information, 2018, 57, 223-248. 1.1 59

2848 Scales for measuring user engagement with social network sites: A systematic review of psychometric
properties. Computers in Human Behavior, 2018, 83, 87-105. 5.1 81

2849 Perceptions of overuse, underuse, and change of use of a social media site: definition, measurement
instrument, and their managerial impacts. Behaviour and Information Technology, 2018, 37, 247-257. 2.5 15

2850
Neuroticism Magnifies the Detrimental Association between Social Media Addiction Symptoms and
Wellbeing in Women, but Not in Men: a three-Way Moderation Model. Psychiatric Quarterly, 2018, 89,
605-619.

1.1 34

2851 Social motivations of live-streaming viewer engagement on Twitch. Computers in Human Behavior,
2018, 84, 58-67. 5.1 438

2852 â€œBack-stageâ€• dissent: student Twitter use addressing instructor ideology. Communication Education,
2018, 67, 125-143. 0.7 10

2853 Facebook Use and Its Role in Shaping Access to Social Benefits among Older Adults. Journal of
Broadcasting and Electronic Media, 2018, 62, 71-90. 0.8 33



153

Citation Report

# Article IF Citations

2854 A Uses and Gratifications Approach to Exploring Antecedents to Facebook Dependency. Journal of
Broadcasting and Electronic Media, 2018, 62, 51-70. 0.8 26

2855 Grandiose Narcissists Seek Status Selectively. Social Cognition, 2018, 36, 20-42. 0.5 3

2856 Understanding the Nature, Uses, and Gratifications of Social Television: Implications for Developing
Viewer Engagement and Network Loyalty. Journal of Broadcasting and Electronic Media, 2018, 62, 1-20. 0.8 24

2857 Motivating issues affecting studentsâ€™ use of social media sites in Ghanaian tertiary institutions.
Library Hi Tech, 2018, 36, 167-179. 3.7 6

2858 Structural diversity and tie strength in the purchase of a social networking app. Journal of the
Association for Information Science and Technology, 2018, 69, 660-674. 1.5 0

2859 Social Media and the Successful Anti-Mining Campaign in Bangka, Indonesia. Journal of Contemporary
Asia, 2018, 48, 835-854. 1.1 3

2860 Identifying Informational vs. Conversational Questions on Community Question Answering Archives. ,
2018, , . 9

2861
Efficacy of a Preventive Counseling Program for Improving Psychological Hardiness and the Positive
Use of Social Network Sites among Students at Risk. International Journal for the Advancement of
Counselling, 2018, 40, 173-186.

0.5 2

2862 Attachment security and social comparisons as predictors of Pinterest usersâ€™ body image concerns.
Computers in Human Behavior, 2018, 83, 221-229. 5.1 19

2863 A new triadic creative role for advertising industry: a study of creativesâ€™ role identity in the rise of
social media advertising. Creative Industries Journal, 2018, 11, 137-157. 1.1 11

2864 What role does self-efficacy play in developing cultural intelligence from social media usage?.
Electronic Commerce Research and Applications, 2018, 28, 172-180. 2.5 32

2865 Social networking sites addiction and adolescent depression: A moderated mediation model of
rumination and self-esteem. Personality and Individual Differences, 2018, 127, 162-167. 1.6 128

2866 Conspicuous political brand interactions on social network sites. European Journal of Marketing,
2018, 52, 702-724. 1.7 17

2867 Examining effects of internal public relations practices on organizational social capital in the Korean
context. Corporate Communications, 2018, 23, 100-116. 1.1 11

2868 Tweeting #Leaders. Internet Research, 2018, 28, 123-142. 2.7 31

2869 Uncovering Online Commenting Culture. , 2018, , . 28

2870 Multidimensional user profile construction for Web services selection: social networks case study.
Social Network Analysis and Mining, 2018, 8, 1. 1.9 2

2871
Do vulnerable narcissists profit more from Facebook use than grandiose narcissists? An examination
of narcissistic Facebook use in the light of self-regulation and social comparison theory. Personality
and Individual Differences, 2018, 124, 168-177.

1.6 36



154

Citation Report

# Article IF Citations

2872 Social media as a shield: Facebook buffers acute stress. Physiology and Behavior, 2018, 185, 46-54. 1.0 19

2873 An experimental study of Chinese tourists using a company-hosted WeChat official account.
Electronic Commerce Research and Applications, 2018, 27, 83-89. 2.5 29

2874 Effects of mobile instant messenger use on acculturative stress among international students in
South Korea. Computers in Human Behavior, 2018, 82, 34-43. 5.1 24

2875 CosÃ¬ fan tutte : A better approach than the right to be forgotten. Telecommunications Policy, 2018, 42,
227-240. 2.6 7

2876 Social capital and online hate production: A four country survey. Crime, Law and Social Change, 2018,
69, 25-39. 0.7 35

2877 Does college studentsâ€™ social media use affect school e-mail avoidance and campus involvement?.
Internet Research, 2018, 28, 213-231. 2.7 19

2878 Social Network Sites and Well-Being: The Role of Social Connection. Current Directions in
Psychological Science, 2018, 27, 32-37. 2.8 237

2879
Active on Facebook and Failing at School? Meta-Analytic Findings on the Relationship Between Online
Social Networking Activities and Academic Achievement. Educational Psychology Review, 2018, 30,
651-677.

5.1 50

2880 How people protect their privacy on facebook: A costâ€•benefit view. Journal of the Association for
Information Science and Technology, 2018, 69, 700-709. 1.5 26

2881 A Primer on Multilevel Mediation Models for Egocentric Social Network Data. Communication
Methods and Measures, 2018, 12, 1-24. 3.0 8

2882 Relatedness Online. Young, 2018, 26, 91-107. 1.3 7

2883 Loneliness and Social Media Use among Religious Latter-Day Saint College Students: an Exploratory
Study. Journal of Technology in Behavioral Science, 2018, 3, 12-25. 1.3 6

2884
How can Chinese international studentsâ€™ host-national contact contribute to social connectedness,
social support and reduced prejudice in the mainstream society? Testing a moderated mediation model.
International Journal of Intercultural Relations, 2018, 63, 43-52.

1.0 44

2885 Designing and validating the friendship quality on social network sites questionnaire. Computers in
Human Behavior, 2018, 86, 289-298. 5.1 6

2886 Social Media and Social Class. American Behavioral Scientist, 2018, 62, 1291-1316. 2.3 42

2887 Terrorism and the Media. , 2018, , 69-89. 0

2888 Role of Facebook use in predicting bridging and bonding social capital of Pakistani university
students. Journal of Human Behavior in the Social Environment, 2018, 28, 856-873. 1.1 22

2889 Analysis of social innovation on social networking services. European Journal of Social Work, 2018,
21, 902-915. 0.5 2



155

Citation Report

# Article IF Citations

2890 Benefits of Browsing? The Prevalence, Nature, and Effects of Profile Consumption Behavior in Social
Network Sites. Journal of Computer-Mediated Communication, 2018, 23, 72-89. 1.7 16

2891 Trust and commitment within a virtual brand community: The mediating role of brand relationship
quality. Information and Management, 2018, 55, 939-955. 3.6 109

2892 Tacit knowledge-sharing behavior among the academic staff. International Journal of Educational
Management, 2018, 32, 761-782. 0.9 24

2893 Impact of social media on academic: A quantitative study. , 2018, , . 4

2894 Managing Hypervisibility in the HIV Prevention Informationâ€•Seeking Practices of Black Female College
Students. Journal of the Association for Information Science and Technology, 2018, 69, 798-806. 1.5 11

2895 Activity in social media and intimacy in social relationships. Computers in Human Behavior, 2018, 85,
227-235. 5.1 50

2896
The Digital Architectures of Social Media: Comparing Political Campaigning on Facebook, Twitter,
Instagram, and Snapchat in the 2016 U.S. Election. Journalism and Mass Communication Quarterly,
2018, 95, 471-496.

1.4 298

2897 â€˜The pictures I really dislike are those where the girls are naked!â€™ Postfeminist norms of female sexual
embodiment in contemporary Italian digital culture. Modern Italy, 2018, 23, 187-200. 0.1 2

2898 Network characteristics matter in politics on Facebook: evidence from a US national survey. Online
Information Review, 2018, 42, 372-386. 2.2 12

2899 Getting By or Getting Ahead on Social Networking Sites? The Role of Social Capital in Happiness and
Well-Being. International Journal of Electronic Commerce, 2018, 22, 232-257. 1.4 26

2900 A media symbolism perspective on the choice of social sharing technologies. Electronic Commerce
Research and Applications, 2018, 29, 19-29. 2.5 9

2901
How does Facebook news use lead to actions in South Korea? The role of Facebook discussion
network heterogeneity, political interest, and conflict avoidance in predicting political participation.
Telematics and Informatics, 2018, 35, 1373-1381.

3.5 18

2902 Viral Video Ads: Examining Motivation Triggers to Sharing. Journal of Current Issues and Research in
Advertising, 2018, 39, 120-139. 2.8 20

2903 Empowering production workers with digitally facilitated knowledge processes â€“ a conceptual
framework. International Journal of Production Research, 2018, 56, 4729-4743. 4.9 62

2904 Sleeping with the frenemy: How restricting â€˜bedroom useâ€™ of smartphones impacts happiness and
wellbeing. Computers in Human Behavior, 2018, 85, 236-244. 5.1 51

2905 Leveraging Web 2.0 technologies to foster collective civic environmental initiatives among
low-income urban communities. Computers in Human Behavior, 2018, 85, 1-14. 5.1 18

2906 Hybrid social media: employeesâ€™ <scp>use of</scp> a boundaryâ€•spanning technology. New Technology,
Work and Employment, 2018, 33, 74-93. 2.6 29

2907 Influencing Myself: Self-Reinforcement Through Online Political Expression. Communication
Research, 2018, 45, 83-111. 3.9 65



156

Citation Report

# Article IF Citations

2908 Baby Boom or Bust? the New Media Effect on Political Participation. Journal of Political Marketing,
2018, 17, 32-61. 1.3 21

2909 Benefits and harms from Internet use: A differentiated analysis of Great Britain. New Media and
Society, 2018, 20, 618-640. 3.1 55

2910 Display and control in online social spaces: Towards a typology of users. New Media and Society, 2018,
20, 845-861. 3.1 9

2911 Social Network Sites, Individual Social Capital and Happiness. Journal of Happiness Studies, 2018, 19,
99-122. 1.9 79

2912 Cloud Computing: An Examination of Factors Impacting Usersâ€™ Adoption. Journal of Computer
Information Systems, 2018, 58, 1-9. 2.0 37

2913 Social Media Burnout: Definition, Measurement Instrument, and Why We Care. Journal of Computer
Information Systems, 2018, 58, 122-130. 2.0 40

2914
A study of the effect of social trust, trust in social networking services, and sharing attitude, on
two dimensions of personal information sharing behavior. Journal of Supercomputing, 2018, 74,
3596-3619.

2.4 35

2915 A Longitudinal Analysis of Gaming- and Non-Gaming-Related Friendships and Social Support among
Social Online Game Players. Media Psychology, 2018, 21, 288-307. 2.1 37

2916 Leveraging Social Capital of Individuals with Intellectual Disabilities through Participation on
Facebook. Journal of Applied Research in Intellectual Disabilities, 2018, 31, e79-e91. 1.3 38

2917 Doctorâ€“patient relationship strengthâ€™s impact in an online healthcare community. Information
Technology for Development, 2018, 24, 279-300. 2.7 66

2918 Channel complementarity and multiplexity in long-distance friendsâ€™ patterns of communication
technology use. New Media and Society, 2018, 20, 1564-1579. 3.1 32

2919 Look on the Bright Side (of Media Effects): <i>PokÃ©mon Go</i> as a Catalyst for Positive Life
Experiences. Media Psychology, 2018, 21, 263-287. 2.1 66

2920 â€œBetter everyone should know our business than we lose our houseâ€•: Costs and benefits of medical
crowdfunding for support, privacy, and identity. New Media and Society, 2018, 20, 641-658. 3.1 52

2921 I do not believe you: how providing a source corrects health misperceptions across social media
platforms. Information, Communication and Society, 2018, 21, 1337-1353. 2.6 188

2922 Factors enhancing mobile social networking friendship maintenance: a study of alumni community on
Wechat. Cluster Computing, 2018, 21, 1127-1138. 3.5 3

2923 Social networking and academic performance: A review. Education and Information Technologies,
2018, 23, 435-465. 3.5 54

2924 Unveiling the dark side of social networking sites: Personal and work-related consequences of social
networking site addiction. Information and Management, 2018, 55, 109-119. 3.6 179

2925 Self-presentation mediates the relationship between Self-criticism and emotional response to
Instagram feedback. Personality and Individual Differences, 2018, 133, 1-6. 1.6 72



157

Citation Report

# Article IF Citations

2926 Do rich teens get richer? Facebook use and the link between offline and online social capital among
Palestinian youth in Israel. Information, Communication and Society, 2018, 21, 63-79. 2.6 49

2927 Social Media Campaign Effects: Moderating Role of Social Capital in an Anti-Smoking Campaign. Health
Communication, 2018, 33, 274-283. 1.8 10

2928 Building community online and on the trail: communication, coordination, and trust among mountain
bikers. Information, Communication and Society, 2018, 21, 564-577. 2.6 9

2929 From friendfunding to crowdfunding: Relevance of relationships, social media, and platform
activities to crowdfunding performance. New Media and Society, 2018, 20, 1396-1414. 3.1 86

2930 Narcissism and Social Networking Behavior: A Metaâ€•Analysis. Journal of Personality, 2018, 86, 200-212. 1.8 66

2931 A functional approach to the Facebook Like button: An exploration of meaning, interpersonal
functionality, and potential alternative response buttons. New Media and Society, 2018, 20, 1451-1469. 3.1 67

2932 Facebook undermines the social belonging of first year students. Personality and Individual
Differences, 2018, 133, 13-16. 1.6 9

2933 Loneliness and online friendships in emerging adults. Personality and Individual Differences, 2018, 133,
96-102. 1.6 24

2934 Excessive use of Facebook: The influence of self-monitoring and Facebook usage on social support.
Kasetsart Journal of Social Sciences, 2018, 39, 116-121. 0.4 24

2935 Consumer socialization agency in tourism decisions. Journal of Vacation Marketing, 2018, 24, 234-246. 2.5 8

2936 Narcissism and social media use: A meta-analytic review.. Psychology of Popular Media Culture, 2018, 7,
308-327. 2.6 119

2937 Network Environments and Well-Being: An Examination of Personal Network Structure, Social
Capital, and Perceived Social Support. Health Communication, 2018, 33, 22-31. 1.8 80

2938 The role of privacy concerns in the sharing economy. Information, Communication and Society, 2018,
21, 1472-1492. 2.6 102

2939 Relationship breakup disclosures and media ideologies on Facebook. New Media and Society, 2018, 20,
1931-1952. 3.1 33

2940 How exposure to different opinions impacts the life cycle of social media. Annals of Operations
Research, 2018, 268, 63-91. 2.6 8

2941
Does a formal wiki event contribute to the formation of a network of practice? A social capital
perspective on the potential for informal learning. Interactive Learning Environments, 2018, 26,
308-319.

4.4 9

2942 Evaluation of the Fanpages of Spanish universities: public versus private institutions. Universal Access
in the Information Society, 2018, 17, 735-743. 2.1 4

2943 The social side of sustainability: Well-being as a driver and an outcome of social relationships and
interactions on social networking sites. Technological Forecasting and Social Change, 2018, 130, 14-27. 6.2 49



158

Citation Report

# Article IF Citations

2944 How Use of Location-Based Social Network (LBSN) Services Contributes to Accumulation of Social
Capital. Social Indicators Research, 2018, 136, 379-396. 1.4 53

2945 When Using Facebook to Avoid Isolation Reduces Perceived Social Support. Cyberpsychology,
Behavior, and Social Networking, 2018, 21, 32-39. 2.1 15

2946 Social media in higher education: A literature review of Facebook. Education and Information
Technologies, 2018, 23, 605-616. 3.5 221

2947 Citizen engagement and the illusion of secrecy: exploring commenter characteristics in censored
online news articles. Information, Communication and Society, 2018, 21, 1620-1638. 2.6 0

2948 Facebook False Self-Presentation Behaviors and Negative Mental Health. Cyberpsychology, Behavior,
and Social Networking, 2018, 21, 40-49. 2.1 39

2949 Quid pro quo in Web 2.0. Connecting personality traits and Facebook usage intensity to uncivil
commenting intentions in public online discussions. Computers in Human Behavior, 2018, 79, 9-18. 5.1 25

2950 Self-ie love: Predictors of image editing intentions on Facebook. Telematics and Informatics, 2018, 35,
186-194. 3.5 27

2951 The practical politics of sharing personal data. Personal and Ubiquitous Computing, 2018, 22, 293-315. 1.9 22

2953 That tagging was annoying: An extension of expectancy violation theory to impression management on
social network sites. Computers in Human Behavior, 2018, 80, 49-58. 5.1 14

2954 Zero Likes â€“ Symbolic interactions and need satisfaction online. Computers in Human Behavior, 2018,
80, 97-102. 5.1 51

2955 Social network analysis: Characteristics of online social networks after a disaster. International
Journal of Information Management, 2018, 38, 86-96. 10.5 443

2956
Exchanging Social Support Online: A Longitudinal Social Network Analysis of Irritable Bowel
Syndrome Patientsâ€™ Interactions on a Health Forum. Journalism and Mass Communication Quarterly,
2018, 95, 1033-1057.

1.4 27

2957 Analysis of Factors that Influence Customersâ€™ Willingness to Leave Big Data Digital Footprints on
Social Media: A Systematic Review of Literature. Information Systems Frontiers, 2018, 20, 559-576. 4.1 68

2958 Trumped by context collapse: Examination of â€˜Likingâ€™ political candidates in the presence of audience
diversity. Computers in Human Behavior, 2018, 79, 169-180. 5.1 9

2959 Online sharing behavior on social networking sites: Examining narcissism and gender effects.
International Journal of Hospitality Management, 2018, 68, 89-93. 5.3 19

2960 Exposing one's identity: Social judgments of colleagues' traits can influence employees' Facebook
boundary management. Computers in Human Behavior, 2018, 78, 215-222. 5.1 11

2961 Beyond Grammar: Tracking Perceptions of Quality in Student E-mail. Journal of Technical Writing and
Communication, 2018, 48, 412-440. 1.1 0

2962
The Impact of Social Media on Social Comparison and Envy in Teenagers: The Moderating Role of the
Parent Comparing Children and In-group Competition among Friends. Journal of Child and Family
Studies, 2018, 27, 69-79.

0.7 41



159

Citation Report

# Article IF Citations

2963 Gender Differences in Motivations for Identity Reconstruction on Social Network Sites. International
Journal of Human-Computer Interaction, 2018, 34, 591-602. 3.3 29

2964 The effects of Facebook browsing and usage intensity on impulse purchase in f-commerce. Computers
in Human Behavior, 2018, 78, 160-173. 5.1 112

2965 Sustainable business models, venture typologies, and entrepreneurial ecosystems: A social network
perspective. Journal of Cleaner Production, 2018, 172, 4565-4579. 4.6 163

2966 Making Academic Social Capital Visible. Social Science Computer Review, 2018, 36, 632-643. 2.6 13

2967 An Online Life Like Any Other: Identity, Self-Determination, and Social Networking Among Adults with
Intellectual Disabilities. Cyberpsychology, Behavior, and Social Networking, 2018, 21, 56-64. 2.1 61

2968
Uses of social media in government agencies: Content analyses of public relations strategies and
message tactics comparison between South Korea and the United States of America in 2011 and 2014.
Journal of Public Affairs, 2018, 18, e1687.

1.7 3

2969 Internet use and well-being: A survey and a theoretical framework. Research Policy, 2018, 47, 308-325. 3.3 191

2970 Watch Your Tone: How a Brand's Tone of Voice on Social Media Influences Consumer Responses.
Journal of Interactive Marketing, 2018, 41, 60-80. 4.3 120

2971 Facebook addiction and impulsive decision-making. Addiction Research and Theory, 2018, 26, 478-486. 1.2 19

2972 Is your church â€œlikedâ€• on Facebook? Social media use of Christian congregations in the United States.
Nonprofit Management and Leadership, 2018, 28, 383-398. 1.7 11

2973 Marketing mix, customer value, and customer loyalty in social commerce. Internet Research, 2018, 28,
74-104. 2.7 170

2974 Exposure to online hate material and subjective well-being. Online Information Review, 2018, 42, 2-15. 2.2 19

2975 Who trusts social media?. Computers in Human Behavior, 2018, 81, 303-315. 5.1 106

2976 Predicting a Threshold of Perceived Facebook Post Success via Likes and Reactions: A Test of
Explanatory Mechanisms. Communication Research Reports, 2018, 35, 141-151. 1.0 22

2977 Cyberbullying impacts on victimsâ€™ satisfaction with information and communication technologies:
The role of Perceived Cyberbullying Severity. Information and Management, 2018, 55, 494-507. 3.6 23

2978 Social Networking and Academic Performance: A Generalized Structured Component Approach.
Journal of Educational Computing Research, 2018, 56, 1129-1148. 3.6 12

2979
Smartphone application personality and its relationship to personalities of smartphone users and
social capital accrued through use of smartphone social applications. Telematics and Informatics,
2018, 35, 255-266.

3.5 20

2980 A Necessary Addiction: Student Conceptualizations of Technology and Its Impact on Teaching and
Learning. Journal of College Reading and Learning, 2018, 48, 67-81. 0.4 6



160

Citation Report

# Article IF Citations

2981 Microblogging and the Value of Undirected Communication. Journal of Consumer Psychology, 2018,
28, 40-55. 3.2 26

2982 Capitalizing on the look: insights into the glance, attention economy, and Instagram. Critical Studies
in Media Communication, 2018, 35, 137-150. 0.7 59

2983 Transition 2.0: Digital technologies, higher education, and vision impairment. Internet and Higher
Education, 2018, 37, 1-10. 4.2 43

2984 Political talk on mobile instant messaging services: a comparative analysis of Germany, Italy, and the
UK. Information, Communication and Society, 2018, 21, 1715-1731. 2.6 73

2985 Internet and Social Media Use After Traumatic Brain Injury: A Traumatic Brain Injury Model Systems
Study. Journal of Head Trauma Rehabilitation, 2018, 33, E9-E17. 1.0 35

2986 Ties, Likes, and Tweets: Using Strong and Weak Ties to Explain Differences in Protest Participation
Across Facebook and Twitter Use. Political Communication, 2018, 35, 117-134. 2.3 149

2987
Reluctance to Talk About Politics in Face-to-Face and Facebook Settings: Examining the Impact of Fear
of Isolation, Willingness to Self-Censor, and Peer Network Characteristics. Mass Communication and
Society, 2018, 21, 1-23.

1.2 49

2988 Temporally Inexpensive, Affectively Expensive: Digitally-Mediated Maternal Interpersonal Ties in the
Perinatal Months. Communication, Culture and Critique, 2018, 11, 586-603. 0.4 5

2989 Analysis of Alienation in Informal Education: Media Skepticism and Spiral of Silence in the Network
Society. International Journal of Higher Education, 2018, 7, 110. 0.2 1

2990 Characterizing participation across social media sites amongst young adults with intellectual
disability. , 2018, , . 18

2991 Forgiveness Predictors and Trust in a Digital Age. International Journal of Technology and Human
Interaction, 2018, 14, 23-42. 0.3 0

2992 What about using a project management Agile methodology supported by online platforms in the
classroom?. , 2018, , . 2

2993 A Study of Ajax Template Injection in Web Applications. International Journal of Engineering and
Technology(UAE), 2018, 7, 123. 0.2 4

2994 The Link Between Romantic Disengagement and Facebook Addiction: Where Does Relationship
Commitment Fit In?. American Journal of Family Therapy, The, 2018, 46, 375-389. 0.8 17

2995 Extroverts tweet differently from introverts in Weibo. EPJ Data Science, 2018, 7, . 1.5 7

2996 Online Self-Identities, Social Norms, and the Performance of Self in Real-Life. International Journal of
Virtual Communities and Social Networking, 2018, 10, 24-40. 0.2 1

2997 Emerging Academic and Social Spaces. International Journal of Cyber Behavior, Psychology and
Learning, 2018, 8, 36-47. 0.6 1

2998
I Sang, Therefore I am! Uses and Gratifications of Self-Mocking Memes and the Effects on
Psychological Well-Being. International Journal of Cyber Behavior, Psychology and Learning, 2018, 8,
35-50.

0.6 1



161

Citation Report

# Article IF Citations

2999 Testing Waters, Sending Clues. Proceedings of the ACM on Human-Computer Interaction, 2018, 2, 1-23. 2.5 37

3000 The Impact of Facebookersâ€™ Posts on Other Usersâ€™ Attitudes According to Their Age and Gender:
Evidence from Al Ain University of Science and Technology. Social Sciences, 2018, 7, 128. 0.7 5

3001 The Economic Effects of Facebook. SSRN Electronic Journal, 0, , . 0.4 6

3002 Validation Study of the Bergen Facebook Addiction Scale on a Sample of Bangladeshi People. Journal
of Addiction Research & Therapy, 2018, 09, . 0.2 9

3003 Co-designing with young adults with intellectual disability to develop social life skills. , 2018, , . 5

3004 A New Method to Handle Facebook Users in the Distributed Database System. , 2018, , . 0

3005 The Welfare Effects of Social Media. SSRN Electronic Journal, 2018, , . 0.4 1

3006 An Exploration of the Use of Facebook by Legislators in Taiwan. Issues and Studies, 2018, 54, 1840005. 0.3 0

3007 Use of Social Media for Academic Purposes in China. , 2018, , . 3

3008 Departing and Returning. Proceedings of the ACM on Human-Computer Interaction, 2018, 2, 1-19. 2.5 19

3009 The big five personality traits and their relationship with the intensity of using Facebook: a developing
country perspective. International Journal of Business Information Systems, 2018, 27, 512. 0.2 2

3010 Size does not matter - in the virtual world. Comparing online social networking behaviour with
business success of entrepreneurs. International Journal of Entrepreneurial Venturing, 2018, 10, 435. 0.3 8

3011 A Comparative analysis of information seeking behaviour of Canadian and international secondary
school graduates entering a university. IASL Annual Conference Proceedings, 2018, , . 0.0 0

3012 Accumulating Social Capital in an Online Urban Network: The Effects of User Behaviors. SSRN
Electronic Journal, 2018, , . 0.4 1

3013 Sozialkontakte online. , 2018, , 1-28. 2

3014 How Social Ties Influence Hurricane Evacuation Behavior. Proceedings of the ACM on
Human-Computer Interaction, 2018, 2, 1-16. 2.5 41

3015 Examining the Predictors of Mobile Addiction: Some Insights from Malaysia. International Journal of
Engineering and Technology(UAE), 2018, 7, 760. 0.2 0

3016 Learning Process of Designers. , 2018, , . 1



162

Citation Report

# Article IF Citations

3017 Technology to Support Immigrant Access to Social Capital and Adaptation to a New Country.
Proceedings of the ACM on Human-Computer Interaction, 2018, 2, 1-21. 2.5 14

3018 Marketing Strategies for the Social Good. , 0, , . 2

3019 Using Social Networking Sites for Learning Experiences by Indonesian University Students. , 2018, , . 0

3020 Computational International Relations: What Can Programming, Coding and Internet Research Do for
the Discipline?. SSRN Electronic Journal, 2018, , . 0.4 8

3022 Romanian Diasporic Facebook Groups as Public Spheres. Open Cultural Studies, 2018, 2, 723-734. 0.1 2

3023 The role of perceived benefits and personality traits on mobile instant messaging usersâ€™ responses.
Asia Pacific Journal of Marketing and Logistics, 2018, 30, 1277-1293. 1.8 7

3024 Do Social Networking Sites Behaviour and Self-esteem Predict Young Peopleâ€™s Delinquent Behaviour in
Their Actual Lives?. Sociology and Criminology-Open Access, 2018, 06, . 0.0 1

3025 Individual-Level Social Capital in Weighted and Attributed Social Networks. , 2018, , . 3

3026 Chapter 4 The Globalization of Facebook: Facebookâ€™s Penetration in Developed and Developing
Countries. Studies in Media and Communications, 2018, , 77-97. 0.1 2

3027 The use of social networking services for classroom engagement? The effects of Facebook usage and
the moderating role of user motivation. Active Learning in Higher Education, 2022, 23, 157-171. 3.5 8

3028 Financial Stress, Social Supports, Gender, and Anxiety During College: A Stress-Buffering Perspective.
Counseling Psychologist, 2018, 46, 846-869. 0.8 43

3029 Moderating effect of gender on the relationship between extraversion, neuroticism,
conscientiousness and Facebook use. International Journal of Web Based Communities, 2018, 14, 257. 0.2 1

3030 In the User We Trust. , 2018, , . 12

3032 Social Network User Recommendation Method Based on Dynamic Influence. Lecture Notes in Computer
Science, 2018, , 455-466. 1.0 4

3033 To reveal or not to reveal. , 2018, , . 9

3034 Interface Cues to Promote Disclosure and Build Community. Proceedings of the ACM on
Human-Computer Interaction, 2018, 2, 1-18. 2.5 10

3035 Will Digital Fluency Influence Social Media Use?. Data Base for Advances in Information Systems, 2018,
49, 30-45. 1.1 6

3036 Chapter 5 Romantic Dissolution and Facebook Life: A Typology of Coping Strategies for Breakups.
Studies in Media and Communications, 2018, , 73-98. 0.1 0



163

Citation Report

# Article IF Citations

3037 The associations of social networking site use and self-reported general health, mental health, and
well-being among Canadians. Digital Health, 2018, 4, 205520761881253. 0.9 6

3038 Collegiate Binge Drinking and Social Media Use Among Hispanics and Non-Hispanics. Journal of Studies
on Alcohol and Drugs, 2018, 79, 868-875. 0.6 18

3039 Calculating the Influence of Tagging People on Sentiment Analysis. , 2018, , . 2

3040 Chapter 4: The Impact of Health Practitionersâ€™ Use of Communication Technologies on Temporal
Capital and Autonomy. Studies in Media and Communications, 2018, , 93-122. 0.1 1

3041 Social Media and Regionalism in South Korean Voting Behavior: The Case of the 19th South Korean
Presidential Election. Issues and Studies, 2018, 54, 1840006. 0.3 1

3042 How Social Networking Use and Beliefs About Inequality Affect Engagement With Racial Justice
Movements. Race and Justice, 2018, , 215336871880983. 0.7 10

3043 Enabling Users to Balance Social Benefit and Privacy in Online Social Networks. , 2018, , . 1

3044 WeChat use is significantly correlated with college students' quality of friendships but not with
perceived well-being. Heliyon, 2018, 4, e00967. 1.4 16

3045 Responding to Sensitive Disclosures on Social Media. ACM Transactions on Computer-Human
Interaction, 2018, 25, 1-29. 4.6 43

3046 Online news comments: Social network and emergent public. Information Society, 2018, 34, 275-288. 1.7 8

3047 Enhancing Sudanese E-Services Performance by Designing a Reliable and Robust National Network. ,
2018, , . 0

3048 Personal Relationships and Technology in the Digital Age. , 0, , 481-493. 3

3049 Riskalyzer. , 2018, 2, 1-21. 3

3050 Spatial Participation Gap: Towards a Conceptual Perspective on Locative Storytelling Creation.
Lecture Notes in Computer Science, 2018, , 563-576. 1.0 1

3052 Personal Network Structure and Perceived Social Support in the Context of Intercultural
Adjustment. Communication Quarterly, 2018, 66, 576-594. 0.7 7

3053 Contribution of stress and coping strategies to problematic Internet use in patients with
schizophrenia spectrum disorders. Comprehensive Psychiatry, 2018, 87, 89-94. 1.5 15

3054 Disentangling the role of usersâ€™ preferences and impulsivity traits in problematic Facebook use. PLoS
ONE, 2018, 13, e0201971. 1.1 44

3056 Mediated Skewed Diffusion of Issues Information: A Theory. Social Media and Society, 2018, 4,
205630511880031. 1.5 7



164

Citation Report

# Article IF Citations

3057 Social and Personal Dimensions as Predictors of Sustainable Intention to Use Facebook in Korea: An
Empirical Analysis. Sustainability, 2018, 10, 2856. 1.6 13

3058 #drunktwitter: Examining the relations between alcohol-related Twitter content and alcohol
willingness and use among underage young adults. Drug and Alcohol Dependence, 2018, 193, 75-82. 1.6 32

3059 Reducing Risk for Mental Health Conditions Associated with Social Media Use: Encouraging â€œREALâ€•
Communication. National Symposium on Family Issues, 2018, , 155-176. 0.2 1

3060 Social media applications framework: a lexical analysis of users online reviews. International Journal
of Services and Standards, 2018, 12, 140. 0.2 2

3061 Technology Habits: Progress, Problems, and Prospects. , 2018, , 111-130. 24

3062 Examining microbloggers' individual differences in motivation for social media use. Social Behavior
and Personality, 2018, 46, 667-681. 0.3 11

3063 Moderating effects of app type on the intention of continued use of mobile apps among college
students. International Journal of Mobile Communications, 2018, 16, 715. 0.2 14

3064 Consumption Value and Social Capital on Sense of Virtual Community Toward Value of Co-Created
Information. Journal of Organizational and End User Computing, 2018, 30, 44-65. 1.6 6

3065 Exploring the Link between the Use of Facebook and Political Participation among Youth in Pakistan.
Journal of Political Sciences & Public Affairs, 2018, 06, . 0.0 2

3066 Fake Images: The Effects of Source, Intermediary, and Digital Media Literacy on Contextual Assessment
of Image Credibility Online. SSRN Electronic Journal, 2018, , . 0.4 6

3067 Minority Language Communities and the Web in Italy. , 2018, , 1-21. 0

3068 Functional structures of US state governments. Proceedings of the National Academy of Sciences of
the United States of America, 2018, 115, 11748-11753. 3.3 16

3069 Permanently online and permanently connected: Development and validation of the Online Vigilance
Scale. PLoS ONE, 2018, 13, e0205384. 1.1 68

3070 Adolescents' Reasons to Unfriend on Facebook. Cyberpsychology, Behavior, and Social Networking,
2018, 21, 603-610. 2.1 6

3071 Predicting ethnicity with first names in online social media networks. Big Data and Society, 2018, 5,
205395171876114. 2.6 17

3072 Online learning communities and their effects on relational capital. VINE Journal of Information and
Knowledge Management Systems, 2018, 48, 491-503. 1.2 9

3073 Facebook usage, involvement and acceptance by Algerian students. International Journal of Social
Media and Interactive Learning Environments, 2018, 6, 25. 0.4 3

3076 Develop a Model to Measure the Ethical Effects of Students Through Social Media Use. IEEE Access,
2018, 6, 56685-56699. 2.6 41



165

Citation Report

# Article IF Citations

3077 Measuring the extent and nature of use of Social Networking Sites in Medical Education (SNSME) by
university students: Results of a multi-center study. Medical Education Online, 2018, 23, 1505400. 1.1 29

3078 Social Affect and Political Disagreement on Social Media. Social Media and Society, 2018, 4,
205630511879772. 1.5 16

3079
Does Facebook Use Predict College Studentsâ€™ Social Capital? A Replication of Ellison, Steinfield, and
Lampeâ€™s (2007) Study Using the Original and More Recent Measures of Facebook Use and Social Capital.
Communication Studies, 2018, 69, 272-282.

0.7 20

3080 Helpful or harmful? Exploring the impact of social media usage on intimate relationships.
Australasian Journal of Information Systems, 0, 22, . 0.3 4

3081 When Nobody â€œLikesâ€• You: Perceived Ostracism Through Paralinguistic Digital Affordances Within
Social Media. Social Media and Society, 2018, 4, 205630511880030. 1.5 23

3082 Social Media and Couples: What Are the Important Factors for Understanding Relationship
Satisfaction?. Cyberpsychology, Behavior, and Social Networking, 2018, 21, 582-586. 2.1 2

3083
Investigating the Role of Problem Severity and Channel Publicness on the Sophistication of
Support-Seeking Messages on Social Network Sites: A Replication Study. Communication Studies, 2018,
69, 304-313.

0.7 6

3084 Online social networking addiction and depression: The results from a large-scale prospective cohort
study in Chinese adolescents. Journal of Behavioral Addictions, 2018, 7, 686-696. 1.9 65

3085
Facilitating or Impeding Acculturation: A Qualitative Study on Mobile Social Messaging in
First-Generation Chinese Immigrantsâ€™ Everyday Lives. Journal of Intercultural Communication
Research, 2018, 47, 510-529.

0.3 9

3086 Is mobile app a new political discussion platform? An empirical study of the effect of WeChat use on
college studentsâ€™ political discussion and political efficacy. PLoS ONE, 2018, 13, e0202244. 1.1 17

3087 Digital Technology and Health: A Theoretical Framework. , 2018, , 21-43. 2

3088 Social media and co-creative service innovation: an empirical study. Online Information Review, 2018,
42, 1146-1179. 2.2 40

3089 Electronic Participation. Lecture Notes in Computer Science, 2018, , . 1.0 1

3090 Content Delivery in Cache-Enabled Wireless Evolving Social Networks. IEEE Transactions on Wireless
Communications, 2018, 17, 6749-6761. 6.1 17

3091 Prosumers e redes sociais como fontes de informaÃ§Ã£o mercadolÃ³gica: uma anÃ¡lise sob a perspectiva da
inteligÃªncia competitiva em empresas brasileiras. Transinformacao, 2018, 30, 1-14. 0.2 11

3092 The brave blue world: Facebook flow and Facebook Addiction Disorder (FAD). PLoS ONE, 2018, 13,
e0201484. 1.1 49

3093 Microblogging, friendship maintenance, and life satisfaction among university students: The
mediatory role of online self-disclosure. Telematics and Informatics, 2018, 35, 2232-2241. 3.5 18

3094 A meta-analysis of Social Network Site use and social support. Computers and Education, 2018, 127,
201-213. 5.1 69



166

Citation Report

# Article IF Citations

3095
Exploring the beneficial effects of social networking site use on Chinese studentsâ€™ perceptions of
social capital and psychological well-being in Germany. International Journal of Intercultural
Relations, 2018, 67, 1-11.

1.0 34

3096 Understanding the majority opinion formation process in online environments: An exploratory
approach to Facebook. Information Processing and Management, 2018, 54, 1115-1128. 5.4 30

3097 An Exploratory Study of HBCU Accounting and Other Business Studentsâ€™ Perceptions and Usage of
LinkedIn. Accounting and Finance Research, 2018, 8, 77. 0.2 0

3098
Testing the Impact of Brief Counseling on Non-Urgent Client Self-Esteem, Social Connectedness,
Recommending Their University and Active Alumnus Intent. Journal of Educational and Developmental
Psychology, 2018, 8, 29.

0.0 0

3099 Polarization of the vaccination debate on Facebook. Vaccine, 2018, 36, 3606-3612. 1.7 256

3101 Measuring Social Capital with Twitter within the Electronics and ICT Cluster of the Basque Country.
City and Community, 2018, 17, 350-373. 0.9 8

3102 Privacy in Social Information Access. Lecture Notes in Computer Science, 2018, , 19-74. 1.0 6

3103 Patterns of motives for social network site use among sixth grade pupils in Taiwan. Telematics and
Informatics, 2018, 35, 1781-1793. 3.5 6

3104
Understanding the effects of WeChat on perceived social capital and psychological well-being among
Chinese international college students in Germany. Aslib Journal of Information Management, 2018, 70,
288-304.

1.3 37

3105
Psychological effects of belonging to a Facebook weight management group in overweight and obese
adults: Results of a randomised controlled trial. Health and Social Care in the Community, 2018, 26,
714-724.

0.7 10

3106 A trust-based recommendation method using network diffusion processes. Physica A: Statistical
Mechanics and Its Applications, 2018, 506, 679-691. 1.2 27

3107 The Philanthropic Avatar: An Analysis of Fundraising in Virtual Worlds Through the Lens of Social
Capital. International Journal of Strategic Communication, 2018, 12, 269-287. 0.9 4

3108 Understanding Digital Technology as Everyday Experience. , 2018, , 1-22. 0

3109
Editorial of the Special Issue on Following User Pathways: Key Contributions and Future Directions in
Cross-Platform Social Media Research. International Journal of Human-Computer Interaction, 2018, 34,
895-912.

3.3 18

3110 Having a Social Life. , 2018, , 77-104. 2

3111 The Benefit of Being Second: An Event Study of Social Media Adoption. Data Base for Advances in
Information Systems, 2018, 49, 54-78. 1.1 1

3112 Media use and life satisfaction: the moderating role of social events. International Review of
Economics, 2018, 65, 157-184. 0.7 10

3113 The hidden side of news diffusion: Understanding online news sharing as an interpersonal behavior.
New Media and Society, 2018, 20, 4346-4365. 3.1 34



167

Citation Report

# Article IF Citations

3114 Social Media and Civic Engagement: History, Theory, and Practice. Synthesis Lectures on
Human-Centered Informatics, 2018, 11, i-1123. 0.4 3

3115 Opinion seeking in a social network-enabled product review website: a study of word-of-mouth in the
era of digital social networks. European Journal of Information Systems, 2018, 27, 629-653. 5.5 15

3116 Mother, baby and Facebook makes three: does social media provide social support for new mothers?.
Media International Australia, 2018, 168, 122-139. 1.6 66

3117 Facebook Reactions: Impact of Introducing New Features of SNS on Social Capital. Communications in
Computer and Information Science, 2018, , 444-451. 0.4 3

3118 The impact of motives for Facebook use on Facebook addiction among ordinary users in Jordan.
International Journal of Social Psychiatry, 2018, 64, 528-535. 1.6 26

3119 Regrets, I've Had a Few. , 2018, , . 16

3120 Understanding tie strength in social networks using a local â€œbow tieâ€• framework. Scientific Reports,
2018, 8, 9349. 1.6 20

3121 The Contribution of Attachment and Social Media Practices to Relationship Development. Journal of
Counseling and Development, 2018, 96, 303-315. 1.3 6

3122 Digitaler Medienkonsum. Springer-Lehrbuch, 2018, , 197-222. 0.1 7

3123 Product Innovation. , 2018, , 1341-1344. 0

3124 One Big Digital Family. , 2018, , . 0

3125 Social Network Applications for Education: The Case of College Connect. , 2018, , 111-128. 0

3126 Social tie formation in Chinese online social commerce: The role of IT affordances. International
Journal of Information Management, 2018, 42, 49-64. 10.5 130

3127 How does time spent on WeChat bolster subjective well-being through social integration and social
capital?. Telematics and Informatics, 2018, 35, 2147-2156. 3.5 55

3128 Which Factors Determine Our Online Social Capital? An Analysis Based on Structural Equation
Modelling. Australasian Journal of Information Systems, 0, 22, . 0.3 6

3129 Religiosity and the digital divide in Canada. Communication Review, 2018, 21, 181-211. 0.8 4

3130 Millennials' green consumption behaviour: Exploring the role of social media. Corporate Social
Responsibility and Environmental Management, 2018, 25, 1388-1396. 5.0 108

3131 Sensing and Modeling Human Behavior Using Social Media and Mobile Data. , 2018, , 313-319. 2



168

Citation Report

# Article IF Citations

3132 Development of an Online and Offline Integration Hypothesis for Healthy Internet Use: Theory and
Preliminary Evidence. Frontiers in Psychology, 2018, 9, 492. 1.1 22

3133 Weibo or WeChat? Assessing Preference for Social Networking Sites and Role of Personality Traits
and Psychological Factors. Frontiers in Psychology, 2018, 9, 545. 1.1 42

3134 Malaysians' Preferences and Concerns Regarding Seeking Information About Illegal Drugs. Frontiers
in Public Health, 2018, 6, 143. 1.3 0

3135 Does Multidimensional Service Quality Generate Sustainable Use Intention for Facebook?.
Sustainability, 2018, 10, 2283. 1.6 22

3136 Exploring Selective Exposure and Selective Avoidance Behavior in Social Media. , 2018, , . 6

3137 What triggers impulse purchase in Facebook commerce?. International Journal of Mobile
Communications, 2018, 16, 459. 0.2 15

3139 Socioeconomic Inequalities in the Non use of Facebook. , 2018, , . 18

3140 Viral video ads: Emotional triggers and social media virality. Psychology and Marketing, 2018, 35,
715-726. 4.6 52

3141 Explanations as Mechanisms for Supporting Algorithmic Transparency. , 2018, , . 204

3142 Talking face-to-Facebook: Associations between online social interactions and offline relationships.
Computers in Human Behavior, 2018, 89, 88-97. 5.1 19

3143 â€œDistantâ€• Pictures Benefit Emotion Regulation in Emotion Disclosure on WeChat Moments.
Cyberpsychology, Behavior, and Social Networking, 2018, 21, 498-503. 2.1 0

3144 A mixed-method analysis of the role of online communication attitudes in the relationship between
self-monitoring and emerging adult text intensity. Computers in Human Behavior, 2018, 89, 269-278. 5.1 3

3145 Consumer engagement with eWOM on social media: the role of social capital. Online Information
Review, 2018, 42, 482-505. 2.2 96

3146 Enhancing social engagement of older adults through technology. , 2018, , 179-214. 19

3147 Measuring Employment Demand Using Internet Search Data. , 2018, , . 12

3148 Examining Self-Disclosure on Social Networking Sites: A Flow Theory and Privacy Perspective.
Behavioral Sciences (Basel, Switzerland), 2018, 8, 58. 1.0 30

3149 Using Location-Based Social Media Data to Observe Check-In Behavior and Gender Difference: Bringing
Weibo Data into Play. ISPRS International Journal of Geo-Information, 2018, 7, 196. 1.4 41

3150 Social Networking Sites Acceptance: The Role of Personal Innovativeness in Information Technology.
International Journal of Business and Management, 2018, 13, 75. 0.1 8



169

Citation Report

# Article IF Citations

3151 #europehappinessmap: A Framework for Multi-Lingual Sentiment Analysis via Social Media Big Data (A) Tj ET
Q

q
0 0 0 rg
BT /Overlock 10 Tf 50 742 Td (Twitter Case Study). Information (Switzerland), 2018, 9, 102.1.7 12

3152 Facebook Addiction: Onset Predictors. Journal of Clinical Medicine, 2018, 7, 118. 1.0 42

3153
The Effect of the Relationship Characteristics and Social Capital of the Sharing Economy Business on
the Social Network, Relationship Competitive Advantage, and Continuance Commitment. Sustainability,
2018, 10, 2203.

1.6 15

3154 Examining the core knowledge on facebook. International Journal of Information Management, 2018,
43, 52-63. 10.5 129

3155 Contingent self-worth and Facebook addiction. Computers in Human Behavior, 2018, 88, 227-235. 5.1 38

3156 My Friend Leaks My Privacy. , 2018, , . 18

3157 The Effects of Knowledge Sharing on Individual Creativity in Higher Education Institutions:
Socio-Technical View. Administrative Sciences, 2018, 8, 21. 1.5 70

3159 Modeling social support on social media: Effect of publicness and the underlying mechanisms.
Computers in Human Behavior, 2018, 87, 263-275. 5.1 18

3160 The role of social community and individual differences in minority mentoring programs. Mentoring
and Tutoring: Partnership in Learning, 2018, 26, 91-113. 0.6 13

3161 Understanding the relationship between Facebook use and adaptation to financial hardship: Evidence
from a longitudinal panel study. Computers in Human Behavior, 2018, 89, 221-229. 5.1 7

3162 The function of information immediacy and smartphone usage. Transportation Research Part F: Traffic
Psychology and Behaviour, 2018, 58, 871-880. 1.8 1

3163 Still Too Much of a Good Thing? The Replication of Tong, Van Der Heide, Langwell, and Walther (2008).
Communication Studies, 2018, 69, 294-303. 0.7 7

3164 Weak Tie Matters for Well-Being. , 2018, , . 3

3165
Revisiting the Privacy Paradox on Social Media With an Extended Privacy Calculus Model: The Effect
of Privacy Concerns, Privacy Self-Efficacy, and Social Capital on Privacy Management. American
Behavioral Scientist, 2018, 62, 1392-1412.

2.3 68

3166 Digital Political Talk and Political Participation: Comparing Established and Third Wave Democracies.
SAGE Open, 2018, 8, 215824401878498. 0.8 24

3167 An exploration of the link between adult attachment and problematic Facebook use. BMC Psychology,
2018, 6, 34. 0.9 30

3168 Facebook as a learning environment for language teaching and learning: A critical analysis of the
literature from 2010 to 2017. Journal of Computer Assisted Learning, 2018, 34, 863-875. 3.3 39

3169 Urban Media Trends for Enabling Citizen Participation in Urban Planning: Old Wine in New Barrels?.
Lecture Notes in Computer Science, 2018, , 51-63. 1.0 1



170

Citation Report

# Article IF Citations

3170 SynEva: Evaluating ML Programs by Mirror Program Synthesis. , 2018, , . 6

3171 Facebook: Risks and Opportunities in Brazilian and Portuguese Youths with Different Levels of
Psychosocial Adjustment. Spanish Journal of Psychology, 2018, 21, E31. 1.1 4

3172 Communicating bordersâ€”Governments deterring asylum seekers through social media campaigns.
Migration Studies, 0, , . 0.9 14

3173 Getting Over the Hump: Examining Curvilinear Relationships between Adolescent Self-Esteem and
Facebook Use. Journal of Broadcasting and Electronic Media, 2018, 62, 215-231. 0.8 11

3174 Factors explaining participation in WhatsApp groups: an exploratory study. Aslib Journal of
Information Management, 2018, 70, 390-413. 1.3 26

3175 Cognitive Effects of Social Media Use: A Case of Older Adults. Social Media and Society, 2018, 4,
205630511878720. 1.5 52

3176 Two types of social grooming methods depending on the trade-off between the number and strength
of social relationships. Royal Society Open Science, 2018, 5, 180148. 1.1 5

3177 Modelling Facebook usage for collaborative learning in higher education. Journal of Applied Research
in Higher Education, 2018, 10, 357-379. 1.1 11

3178 Differential effects of omni-channel touchpoints and digital behaviors on digital nativesâ€™ social cause
engagement. Journal of Research in Interactive Marketing, 2018, 12, 258-273. 7.2 21

3179 Power users are not always powerful: The effect of social trust clusters in recommender systems.
Information Sciences, 2018, 462, 1-15. 4.0 14

3180 A framework for using data analytics to measure trust in government through the social capital
generated over governmental social media platforms. , 2018, , . 5

3181 The association between valence of social media experiences and depressive symptoms. Depression and
Anxiety, 2018, 35, 784-794. 2.0 32

3182 The Conversion of Cultural Tastes into Social Network Ties. American Journal of Sociology, 2018, 123,
1684-1742. 0.3 41

3183 The impact of social networking sites on employees' performance. , 2018, , . 2

3184 Personality Depends on The Medium. , 2018, , . 23

3185 Production of the 'Self' in the Digital Age. , 2018, , . 7

3187 How Does Social Capital Associate With Being a Victim of Online Hate? Survey Evidence From the
United States, the United Kingdom, Germany, and Finland. Policy and Internet, 2018, 10, 302-323. 2.0 12

3188 Advice Communication in Cyberspace. , 2018, , . 4



171

Citation Report

# Article IF Citations

3189 Motives to use Facebook and problematic Facebook use in adolescents. Journal of Behavioral
Addictions, 2018, 7, 276-283. 1.9 26

3190 Social implications of childrenâ€™s smartphone addiction: The role of support networks and social
engagement. Journal of Behavioral Addictions, 2018, 7, 473-481. 1.9 68

3191 An investigation into the requirements of privacy in social networks and factors contributing to
usersâ€™ concerns about violation of their privacy. Social Network Analysis and Mining, 2018, 8, 1. 1.9 7

3192 Is facebook involvement associated with academic engagement among Filipino university students? A
cross-sectional study. Computers and Education, 2018, 125, 246-253. 5.1 35

3193 Creativity and Critique in Online Learning. , 2018, , . 4

3194 Job search information behaviours: An ego-net study of networking amongst young job-seekers.
Journal of Librarianship and Information Science, 2018, 50, 239-253. 1.6 16

3195 Self-Commodification and Value. , 2018, , 57-77. 1

3196 The Future of Online Teaching and Learning and an Invitation to Debate. , 2018, , 261-278. 0

3197 Digital subsistence entrepreneurs on Facebook. Technological Forecasting and Social Change, 2019,
146, 887-899. 6.2 39

3198
Problematic Online Behaviors among Adolescents and Emerging Adults: Associations between
Cyberbullying Perpetration, Problematic Social Media Use, and Psychosocial Factors. International
Journal of Mental Health and Addiction, 2019, 17, 891-908.

4.4 132

3199 Personal ties, group ties and latent ties: connecting network size to diversity and trust in the mobile
social network WeChat. Asian Journal of Communication, 2019, 29, 18-34. 0.6 78

3200
Cultural Background and Measurement of Usage Moderate the Association Between Social
Networking Sites (SNSs) Usage and Mental Health: A Meta-Analysis. Social Science Computer Review,
2019, 37, 631-648.

2.6 29

3201 Vacation Posts on Facebook: A Model for Incidental Vicarious Travel Consumption. Journal of Travel
Research, 2019, 58, 1014-1033. 5.8 35

3202 Political Brand Communities as Social Network Clusters: Winning and Trailing Candidates in the GOP
2016 Primary Elections. Journal of Political Marketing, 2019, 18, 119-147. 1.3 14

3203 Investigating the User Behaviors of Sharing Health- and Fitness-Related Information Generated by Mi
Band on Weibo. International Journal of Human-Computer Interaction, 2019, 35, 773-786. 3.3 7

3204 Privacy and Self-Disclosure in the Age of Information. , 2019, , 105-129. 1

3205 Influence of usersâ€™ psychosocial traits on Facebook travelâ€“related behavior patterns. Journal of
Vacation Marketing, 2019, 25, 252-263. 2.5 11

3206
How Social Network Site Usersâ€™ Motives Predict Their Online Network Sizes: A Quantile Regression
Approach to Japanese Twitter Usage. International Journal of Human-Computer Interaction, 2019, 35,
548-558.

3.3 5



172

Citation Report

# Article IF Citations

3207 Getting connected: Intergroup contact on Facebook. Journal of Social Psychology, 2019, 159, 344-348. 1.0 15

3208 Stumbling upon the other side: Incidental learning of counter-attitudinal political information on
Facebook. New Media and Society, 2019, 21, 248-265. 3.1 43

3209 Determinants of the knowledge of the total cost of consumer loans. Academia Revista
Latinoamericana De Administracion, 2019, 32, 2-19. 0.6 0

3210 Duality of self-promotion on social networking sites. Information Technology and People, 2019, 32,
269-296. 1.9 40

3211 Focusing on others before you shop: exposure to Facebook promotes conventional product
configurations. Journal of the Academy of Marketing Science, 2019, 47, 291-307. 7.2 22

3212 Understanding the role of social networking sites in the subjective well-being of users: a diary study.
European Journal of Information Systems, 2019, 28, 126-148. 5.5 40

3213 Patching the Melting Pot: Sociability in Facebook Groups for Engagement, Trust, and Perceptions of
Difference. Social Science Computer Review, 2019, 37, 611-630. 2.6 10

3214 Interaction Effects of System-Generated Information and Consumer Skepticism: An Evaluation of Issue
Support Behavior in CSR Twitter Campaigns. Journal of Interactive Advertising, 2019, 19, 15-28. 3.0 16

3215 Co-Location Social Networks: Linking the Physical World and Cyberspace. IEEE Transactions on Mobile
Computing, 2019, 18, 1028-1041. 3.9 8

3216
Psychometric Properties of Three Measures of â€œFacebook Engagement and/or Addictionâ€• Among a
Sample of English-Speaking Pakistani University Students. International Journal of Mental Health and
Addiction, 2019, 17, 995-1007.

4.4 2

3217 Face-to-face Contacts, Facebook Connections and Academic Support: Adolescentsâ€™ Networks between
and across Gender and Culture in Finland. Young, 2019, 27, 184-200. 1.3 3

3218 The Impacts of Personality Traits, Use Intensity and Features Use of LinkedIn on Bridging Social Capital.
Applied Research in Quality of Life, 2019, 14, 1059-1078. 1.4 11

3219 Loving Outside the Neighborhood: The Conflicting Effects of External Linkages on Incremental
Innovation in Clusters. Journal of Small Business Management, 2019, 57, 1738-1756. 2.8 7

3220 Information and friend segregation for online social networks: a user study. AI and Society, 2019, 34,
753-766. 3.1 4

3222 To have or have not: Buy buttons on social platforms. Journal of Business Research, 2019, 105, 33-48. 5.8 9

3223 Sparking conversations on Facebook brand pages: Investigating fans' reactions to rhetorical brand
posts. Journal of Pragmatics, 2019, 151, 30-44. 0.8 2

3224 The impact of Facebook Addiction and self-esteem on studentsâ€™ academic performance: A multi-group
analysis. Computers and Education, 2019, 142, 103651. 5.1 45

3225 Consumersâ€™ Privacy Concern and Privacy Protection on Social Network Sites in the Era of Big Data:
Empirical Evidence from College Students. Journal of Interactive Advertising, 2019, 19, 187-201. 3.0 26



173

Citation Report

# Article IF Citations

3226 Research and Trends in the Field of Social Media from 2012 to 2016: A Content Analysis of Studies in
Selected Journals. Estudios Sobre El Mensaje Periodistico, 2019, 25, 13-31. 0.3 0

3227 Intention to Use WhatsApp. , 2019, , . 2

3228 Disconnect between intentions and outcomes: A comparison of regretted text and photo social
networking site posts. Human Behavior and Emerging Technologies, 2019, 1, 229-239. 2.5 2

3229 Mediating effect of social support on the relationship between older adultsâ€™ use of social media and
their quality-of-life. Current Psychology, 2021, 40, 4590-4598. 1.7 29

3230 Enterprise Social Media Adoption: Its Impact on Social Capital in Work and Job Satisfaction.
Sustainability, 2019, 11, 4453. 1.6 17

3231 Building relationships on social networking sites from a social work approach. Journal of Social
Work Practice, 2019, 33, 201-215. 0.6 10

3232 Understanding Links Between Social Media Use, Sleep and Mental Health: Recent Progress and Current
Challenges. Current Sleep Medicine Reports, 2019, 5, 141-149. 0.7 55

3233 Selfie taking may be nonharmful: Evidence from adaptive and maladaptive narcissism among Chinese
young adults. Human Behavior and Emerging Technologies, 2019, 1, 240-244. 2.5 2

3234 Fostering Teacherâ€“Parent Communication: Line Plays a Significant Role in Taiwan. SAGE Open, 2019, 9,
215824401986266. 0.8 5

3235 Structural equation modeling and confirmatory factor analysis of social media use and education.
International Journal of Educational Technology in Higher Education, 2019, 16, . 4.5 33

3236 To share or not to share? The roles of false Facebook self, sex, and narcissism in re-posting self-image
enhancing products. Personality and Individual Differences, 2019, 151, 109506. 1.6 17

3237 Sub-Network Structure and Information Diffusion Behaviors in a Sustainable Fashion Sharing
Economy Platform. Sustainability, 2019, 11, 3249. 1.6 3

3238 Associations of internet access with social integration, wellbeing and physical activity among adults
in deprived communities: evidence from a household survey. BMC Public Health, 2019, 19, 860. 1.2 29

3239 Social Media in Health Communication. , 2019, , 53-82. 8

3241 Social network site use and university adjustment. Educational Psychology, 2019, 39, 1027-1046. 1.2 8

3242 The roles of social media toward Indonesianâ€™s resilience after terrorist bombing in Jakarta 2016.
Journal of Physics: Conference Series, 2019, 1175, 012257. 0.3 1

3243 Factors affecting studentsâ€™ choices of tertiary institutions in small island developing economies.
Quality in Higher Education, 2019, 25, 117-132. 0.6 4

3244 Does the use of digital media affect psychological well-being? An empirical test among children aged 9
to 12. Computers in Human Behavior, 2019, 101, 104-113. 5.1 32



174

Citation Report

# Article IF Citations

3245 Social networking sites addiction and FoMO: The mediating role of envy and the moderating role of
need to belong. Current Psychology, 2021, 40, 3879-3887. 1.7 51

3246 Group formation on a small-world: experiment and modelling. Journal of the Royal Society Interface,
2019, 16, 20180814. 1.5 4

3247 Sozialkontakte online. , 2019, , 167-194. 5

3248 The Continuance Use of Social Network Sites for Political Participation: Evidences from Arab
Countries. Journal of Global Information Technology Management, 2019, 22, 156-178. 0.5 4

3249
From Ethical to Equitable Social Media Technologies: Amplifying Underrepresented Youth Voices in
Digital Technology Design. Journal of Media Ethics: Exploring Questions of Media Morality, 2019, 34,
132-145.

0.5 14

3250 Unterhaltung online. , 2019, , 231-255. 0

3251 Online communication and interaction in distance higher education: A framework study of good
practice. International Review of Education, 2019, 65, 605-632. 1.2 82

3252 Enterprise social media usage: The motives and the moderating role of public social media experience.
Computers in Human Behavior, 2019, 101, 163-172. 5.1 75

3253 â€œI felt a sense of belonging somewhereâ€•. Supporting graduates' job transitions with WhatsApp groups.
Nurse Education Today, 2019, 81, 57-63. 1.4 21

3254 Dealing with digital misinformation: a polarised context of narratives and tribes. EFSA Journal, 2019,
17, e170720. 0.9 25

3255 The influence of social value and self-congruity on interpersonal connections in virtual social
networks by Gen-Y tourists. PLoS ONE, 2019, 14, e0217758. 1.1 8

3256 Negative Impact of Social Network Services Based on Stressor-Stress-Outcome: The Role of Experience
of Privacy Violations. Future Internet, 2019, 11, 137. 2.4 14

3257 Facebook: An Emerging Arena for Politics of Self-Determination in northern Cyprus?. South European
Society and Politics, 2019, 24, 513-533. 0.8 1

3258 Playing to the Crowd? Digital Visibility and the Social Dynamics of Purchase Disclosure. SSRN
Electronic Journal, 0, , . 0.4 0

3259 Online Compliments of Iranian Facebook Users. , 2019, , 68-92. 5

3260
Efficacy evaluation of optimal patient selection for hypopharyngeal cancer organ preservation
therapy using MRI-derived radiomic signature: Bi-institutional propensity score matched analysis.
Annals of Oncology, 2019, 30, v451.

0.6 0

3261 Associations of Migrants in Spain: An Enquiry into Their Digital Inclusion in the â€œNetwork Societyâ€• in
the 2010s. Voluntas, 2019, 30, 947-961. 1.1 3

3262 Design of a novel digital intervention to promote healthy weight management among postpartum
African American women. Contemporary Clinical Trials Communications, 2019, 16, 100460. 0.5 12



175

Citation Report

# Article IF Citations

3263 A risky investment? Examining the outcomes of emotional investment in Instagram. Telematics and
Informatics, 2019, 45, 101299. 3.5 14

3264
â€˜I feel valuedâ€™: the experience of social networking site engagement among people with intellectual
and developmental disabilities in South Korea. International Journal of Developmental Disabilities,
2021, 67, 412-421.

1.3 10

3266 A functional connectome phenotyping dataset including cognitive state and personality measures.
Scientific Data, 2019, 6, 180307. 2.4 50

3267 The relationships between personality and Facebook photographs: A study in Taiwan. Cogent Business
and Management, 2019, 6, . 1.3 1

3268 A Review of Advanced Manufacturing Strategies and Development in Typical Industrialized Countries.
Journal of Physics: Conference Series, 2019, 1237, 042007. 0.3 2

3269
The Longitudinal Association Between Passive Social Networking Site Usage and Depressive Symptoms:
The Mediating Role of Envy and Moderating Role of Life Satisfaction. Journal of Social and Clinical
Psychology, 2019, 38, 181-199.

0.2 12

3270 Evaluating the Presence of Greek Tourism-Related Public Sector Entities in Online Social Networks.
International Journal of Public Administration in the Digital Age, 2019, 6, 15-40. 0.6 1

3271 The use of social networks among university students. Educational Research and Reviews, 2019, 14,
190-199. 0.3 17

3273 The digital self and customer loyalty: from theory to virtual reality. Journal of Marketing Analytics,
2019, 7, 220-233. 2.2 10

3274 Politische Online-Partizipation und soziale Ungleichheit. , 2019, , . 6

3276 <i>Die Buribunken</i> as science fiction: the self and informational existence. Griffith Law Review,
2019, 28, 118-136. 0.6 2

3277 Examining Roles of Tour Dure Producers for Social Capital and Innovativeness in Community-Based
Tourism. Sustainability, 2019, 11, 5337. 1.6 9

3278 Psychological and physiological effects of applying self-control to the mobile phone. PLoS ONE, 2019,
14, e0224464. 1.1 11

3279 Are Aspects of Twitter Use Associated with Reduced Depressive Symptoms? The Moderating Role of
In-Person Social Support. Cyberpsychology, Behavior, and Social Networking, 2019, 22, 692-699. 2.1 18

3280 From desire to help to taking action: Effects of personal traits and social media on market mavensâ€™
diffusion of information. Psychology and Marketing, 2019, 36, 1147-1161. 4.6 16

3281 Techies Against Facebook. , 2019, , . 8

3282 What Happens After Disclosing Stigmatized Experiences on Identified Social Media. , 2019, , . 42

3283 Privacy Management Among Social Media Natives: An Exploratory Study of Facebook and Snapchat.
Social Media and Society, 2019, 5, 205630511985514. 1.5 7



176

Citation Report

# Article IF Citations

3284 What foresees college studentsâ€™ tendency to use facebook for diverse educational purposes?.
International Journal of Educational Technology in Higher Education, 2019, 16, . 4.5 20

3285 Datacentre TCP Protocol of Centralized Window Control. Journal of Physics: Conference Series,
2019, 1187, 032088. 0.3 1

3286
A study of relationship between transformational leadership and task performance: the role of social
media and affective organisational commitment. International Journal of Business Information
Systems, 2019, 31, 499.

0.2 33

3287 Statistics in archaeological social network analysis. AIP Conference Proceedings, 2019, , . 0.3 1

3288
Relationship between Self-Identity Confusion and Internet Addiction among College Students: The
Mediating Effects of Psychological Inflexibility and Experiential Avoidance. International Journal of
Environmental Research and Public Health, 2019, 16, 3225.

1.2 37

3289 Going Farther Together: The Impact of Social Capital on Sustained Participation in Open Source. , 2019,
, . 60

3290 The relationships among community experience, community commitment, brand attitude, and purchase
intention in social media. International Journal of Information Management, 2019, 49, 475-488. 10.5 124

3291 The Influence of Social Ties on Performance in Team-Based Online Games. IEEE Transactions on Games,
2021, 13, 358-367. 1.2 6

3292 Usersâ€™ Psychological Perceptions of Information Sharing in the Context of Social Media: A
Comprehensive Model. International Journal of Electronic Commerce, 2019, 23, 453-491. 1.4 32

3293 Components Affecting Intention to Use Online Dating Apps in India: A Study Conducted on Smartphone
Users. Asia-Pacific Journal of Management Research and Innovation, 2019, 15, 87-96. 0.2 8

3294
Reward-based Crowdfunding â€“ Ein prosoziales Fundraising-Instrument fÃ¼r die breite Masse?
(Reward-Based Crowdfunding â€“ A Prosocial Fundraising Tool for the Many?). SSRN Electronic Journal,
0, , .

0.4 0

3295 The impact of social media input intensity on firm performance: Evidence from Sina Weibo. Physica A:
Statistical Mechanics and Its Applications, 2019, 536, 122556. 1.2 15

3296 The reciprocal relations between facebook relationship maintenance behaviors and adolescentsâ€™
closeness to friends. Journal of Adolescence, 2019, 76, 173-184. 1.2 24

3297 Measuring latent ties on Facebook: A novel approach to studying their prevalence and relationship
with bridging social capital. Technology in Society, 2019, 59, 101176. 4.8 13

3298 Social networking and academic performance: A longitudinal perspective. Education and Information
Technologies, 2019, 24, 1545-1561. 3.5 6

3299 Discrete Ricci curvatures for directed networks. Chaos, Solitons and Fractals, 2019, 118, 347-360. 2.5 23

3300 Association of Self-Presentational Strategies on Facebook and Positive Feedback in Adolescence â€“ A
Two-Study Approach. International Journal of Developmental Sciences, 2019, 12, 189-206. 0.3 2

3301 Saudi women's identities on Facebook: Context collapse, judgement, and the imagined audience.
Electronic Journal of Information Systems in Developing Countries, 2019, 85, e12070. 0.9 4



177

Citation Report

# Article IF Citations

3302
The association between use of online social networks sites and perceived social isolation among
individuals in the second half of life: results based on a nationally representative sample in Germany.
BMC Public Health, 2019, 19, 40.

1.2 46

3303 Facebook usage and mental health: An empirical study of role of non-directional social comparisons
in the UK. International Journal of Information Management, 2019, 48, 53-62. 10.5 36

3305 How Social Media Can Foster Social Innovation in Disadvantaged Rural Communities. Sustainability,
2019, 11, 2697. 1.6 13

3306 WeChat use of mainland Chinese dual migrants in daily border crossing. Chinese Journal of
Communication, 2019, 12, 377-394. 1.3 17

3307 Building social capital with Facebook: Type of network, availability of other media, and social
self-efficacy matter#. International Journal of Human Computer Studies, 2019, 130, 113-129. 3.7 20

3308
Explaining the Use of Social Network Sites as Seen by Older Adults: The Enjoyment Component of a
Hedonic Information System. International Journal of Environmental Research and Public Health,
2019, 16, 1673.

1.2 40

3309 Spatiotemporal Analysis to Observe Gender Based Check-In Behavior by Using Social Media Big Data: A
Case Study of Guangzhou, China. Sustainability, 2019, 11, 2822. 1.6 17

3310 Psychometric properties of the Chinese version of the social media burnout scale. Current
Psychology, 2019, 40, 3556. 1.7 5

3311 Integrating academic type of social media activity with perceived academic performance: A role of
task-related and non-task-related compulsive Internet use. Computers and Education, 2019, 139, 157-172. 5.1 30

3312 Creating Political Habitus: Religion Versus Nonreligion*. Social Science Quarterly, 2019, 100, 1369-1386. 0.9 1

3313 Broadcasting for help: A typology of support-seeking strategies on Facebook. New Media and Society,
2019, 21, 2566-2588. 3.1 11

3314 An examination of psychosocial factors associated with malicious online trolling behaviors.
Personality and Individual Differences, 2019, 149, 309-314. 1.6 27

3315 Smart Information Spreading for Opinion Maximization in Social Networks. , 2019, , . 15

3316
Evaluating the role of social capital, tacit knowledge sharing, knowledge quality and reciprocity in
determining innovation capability of an organization. Journal of Knowledge Management, 2019, 23,
1105-1135.

3.2 248

3317 Quantifying gender preferences in human social interactions using a large cellphone dataset. EPJ Data
Science, 2019, 8, . 1.5 12

3318 Increase in time spent on social media is associated with modest increase in depression, conduct
problems, and episodic heavy drinking. Journal of Adolescence, 2019, 74, 201-209. 1.2 68

3319 Leisure education and social capital: The case of university programmes for older adults in China.
Journal of Hospitality, Leisure, Sport and Tourism Education, 2019, 25, 100207. 1.9 4

3320 Taking a break: The effect of taking a vacation from Facebook and Instagram on subjective well-being.
PLoS ONE, 2019, 14, e0217743. 1.1 58



178

Citation Report

# Article IF Citations

3321 WhatsApp use and student's psychological well-being: Role of social capital and social integration.
Children and Youth Services Review, 2019, 103, 200-208. 1.0 98

3322 Online social networking and subjective well-being: Mediating effects of envy and fatigue. Computers
and Education, 2019, 140, 103598. 5.1 23

3323 Finding College Student Social Networks by Mining the Records of Student ID Transactions. Symmetry,
2019, 11, 307. 1.1 8

3324 Educational Use of Facebook: A Comparison of Worldwide Examples and Turkish Context. Lecture
Notes in Educational Technology, 2019, , 251-267. 0.5 1

3325 #DeleteFacebook: Antecedents of Facebook Fatigue. Cyberpsychology, Behavior, and Social
Networking, 2019, 22, 417-422. 2.1 15

3326 My Employerâ€™s Prestige, My Prestige. Advances in Intelligent Systems and Computing, 2019, , 3-11. 0.5 0

3327 The Geographies of International Student Mobility. , 2019, , . 48

3328 User Adaptation to Constant Change in Algorithmically-Driven Social Platforms. , 2019, , . 1

3329 Using Social Network Analysis and Social Capital to Identify User Roles on Polarized Political
Conversations on Twitter. Social Media and Society, 2019, 5, 205630511984874. 1.5 28

3330 Expanding Models Testing Media Contributions to Self-Sexualization. SAGE Open, 2019, 9,
215824401984890. 0.8 12

3331 â€œTipping pointâ€• in the SoS? Minority-supportive opinion climate proportion and perceived hostility in
uncivil online discussion. New Media and Society, 2019, 21, 2483-2504. 3.1 16

3332 Examining the influential factors for continued social media use. Industrial Management and Data
Systems, 2019, 119, 1104-1127. 2.2 21

3333 Assessment of e-Social Activity in Psychiatric Patients. IEEE Journal of Biomedical and Health
Informatics, 2019, 23, 2247-2256. 3.9 8

3334 Construction of information search behavior based on data mining. Personal and Ubiquitous
Computing, 2019, , 1. 1.9 4

3335 Let Me Squeeze a Word In: Exemplification Effects, User Comments and Response to a News Story.
Western Journal of Communication, 2019, 83, 501-518. 0.8 4

3336 Continuance use intention with mobile augmented reality games. Information Technology and People,
2019, 33, 37-55. 1.9 25

3337 Crowdfunding and Social Capital: A Systematic Literature Review. SSRN Electronic Journal, 0, , . 0.4 8

3338 Level of user satisfaction on the Facebook library. Library Hi Tech News, 2019, 36, 7-8. 0.5 0



179

Citation Report

# Article IF Citations

3339
The Internet and political (in)equality in the Arab world: A multi-country study of the relationship
between Internet news use, press freedom, and protest participation. New Media and Society, 2019, 21,
1065-1084.

3.1 8

3340 From tweeting to meeting: Expansive professional learning and the academic conference backchannel.
British Journal of Educational Technology, 2019, 50, 1656-1672. 3.9 18

3341 Exploring the Effects of Social Media Use on Employee Performance. International Journal of Human
Capital and Information Technology Professionals, 2019, 10, 1-19. 0.5 10

3342 How an online women in technology group provides a locus of opposition. Computers in Human
Behavior, 2019, 98, 285-293. 5.1 6

3343
Effects of ethnocentrism and online interethnic interactions on interethnic bridging social capital
among university students: The moderating role of ethnicity. International Journal of Intercultural
Relations, 2019, 71, 48-59.

1.0 6

3344 Facebook Use, Personality Characteristics and Academic Performance. International Journal of
Web-Based Learning and Teaching Technologies, 2019, 14, 1-14. 0.6 0

3345 Online Self-Disclosure Through Social Networking Sites Addiction: A Case Study of Pakistani
University Students. Interdisciplinary Description of Complex Systems, 2019, 17, 187-208. 0.3 18

3346 How social ties contribute to collective actions on social media: A social capital approach. Public
Relations Review, 2019, 45, 101771. 1.9 28

3347 Factors impacting customer satisfaction: an empirical investigation into online shopping in India.
Journal of Information Technology Case and Application Research, 2019, 21, 13-34. 0.4 24

3348 Bridging social capital matters to Social TV viewing: Investigating the impact of social constructs on
program loyalty. Telematics and Informatics, 2019, 43, 101236. 3.5 9

3349 Understanding the role of personality traits on Facebook intensity. International Journal of Internet
Marketing and Advertising, 2019, 13, 99. 0.1 2

3350 Shyness and social media use: A meta-analytic summary of moderating and mediating effects.
Computers in Human Behavior, 2019, 98, 294-301. 5.1 21

3351
Improving the Living, Learning, and Thriving of Young Black Men: A Conceptual Framework for
Reflection and Projection. International Journal of Environmental Research and Public Health, 2019,
16, 1331.

1.2 8

3352 Strategic Social Grooming: Emergent Social Grooming Styles on Facebook, Social Capital and
Well-Being. Journal of Computer-Mediated Communication, 2019, 24, 90-107. 1.7 19

3353 Enabling sustainable built heritage revitalisation from a social and technical perspective. Facilities,
2019, 37, 704-722. 0.8 5

3354 The Impact of Advanced Capitalism on Well-being: an Evidence-Informed Model. Human Arenas, 2019, 2,
200-227. 1.1 9

3355 The relationship between daily stress, social support and Facebook Addiction Disorder. Psychiatry
Research, 2019, 276, 167-174. 1.7 103

3356 Social media for outbound leisure travel: a framework based on technology acceptance model (TAM).
Journal of Tourism Futures, 2019, 5, 43-61. 2.3 55



180

Citation Report

# Article IF Citations

3357 Social Media Usage Intensity: Impact Assessment on Buyersâ€™ Behavioural Traits. FIIB Business Review,
2019, 8, 161-171. 2.2 12

3358 Addiction to Social Media and Attachment Styles: A Systematic Literature Review. International
Journal of Mental Health and Addiction, 2019, 17, 1094-1118. 4.4 142

3359 Facebook brand community bonding: The direct and moderating effect of value creation behaviour.
Electronic Commerce Research and Applications, 2019, 35, 100850. 2.5 25

3360
Looking at One's Self Through Facebook Increases Mental Stress: A Computational Psychometric
Analysis by Using Eye-Tracking and Psychophysiology. Cyberpsychology, Behavior, and Social
Networking, 2019, 22, 307-314.

2.1 6

3361 Antecedents of impression management motivations on social network sites and their link to social
anxiety. Media Psychology, 2019, 22, 890-904. 2.1 16

3362 Understanding Perceptions of Problematic Facebook Use. , 2019, , . 30

3363 Why do we entertain ourselves with media narratives? A theory of resonance perspective on
entertainment experiences. Annals of the International Communication Association, 2019, 43, 79-96. 2.8 12

3364 Social networking and academic performance: A net benefits perspective. Education and Information
Technologies, 2019, 24, 3053-3073. 3.5 8

3365 My Colleagues Are My Friends: The Role of Facebook Contacts in Employee Identification. Management
Communication Quarterly, 2019, 33, 307-328. 1.0 21

3366 Effect of Internet Literacy in Understanding Older Adultsâ€™ Social Capital and Expected Internet
Support. Communication Research Reports, 2019, 36, 93-102. 1.0 7

3367 Effects of Second Screening: Building Social Media Social Capital through Dual Screen Use. Human
Communication Research, 2019, 45, 334-365. 1.9 11

3368 A Tool to Help or Harm? Online Social Media Use and Adult Mental Health in Indonesia. International
Journal of Mental Health and Addiction, 2019, 17, 1076-1093. 4.4 12

3369 The tone of voice of tourism brands on social media: Does it matter?. Tourism Management, 2019, 74,
173-189. 5.8 15

3370
The Longitudinal Association Between Passive Social Networking Site Usage and Depressive Symptoms:
The Mediating Role of Envy and Moderating Role of Life Satisfaction. Journal of Social and Clinical
Psychology, 2019, 38, 181-199.

0.2 1

3371 From Learning Management Systems to a Social Learning Environment. International Journal of Smart
Education and Urban Society, 2019, 10, 1-18. 0.1 3

3372 Identifying social roles using heterogeneous features in online social networks. Journal of the
Association for Information Science and Technology, 2019, 70, 660-674. 1.5 7

3373 Growing as social beings: How social media use for college sports is associated with college
studentsâ€™ group identity and collective self-esteem. Computers in Human Behavior, 2019, 97, 241-249. 5.1 30

3374 Social media as micro-encounters. International Journal of Public Sector Management, 2019, 32,
562-580. 1.2 20



181

Citation Report

# Article IF Citations

3375 Predicting Facebook addiction and state anxiety without Facebook by gender, trait anxiety, Facebook
intensity, and different Facebook activities. Journal of Behavioral Addictions, 2019, 8, 79-87. 1.9 65

3376
Facebook and Face-to-Face: Examining the Short- and Long-Term Reciprocal Effects of Interactions,
Perceived Social Support, and Depression among International Students. Journal of
Computer-Mediated Communication, 2019, 24, 73-89.

1.7 25

3377 Picture Perfect: The Relationship between Selfie Behaviors, Self-Objectification, and Depressive
Symptoms. Sex Roles, 2019, 81, 704-712. 1.4 37

3378 A hedonic motivation model in virtual reality tourism: Comparing visitors and non-visitors.
International Journal of Information Management, 2019, 46, 236-249. 10.5 234

3379 Impact of Facebook Usage on Studentsâ€™ Involvement in Studies. SSRN Electronic Journal, 0, , . 0.4 0

3380 Civility and trust in social media. Journal of Economic Behavior and Organization, 2019, 160, 83-99. 1.0 28

3381 Let us Meet Online! Examining the Factors Influencing Older Chineseâ€™s Social Networking Site Use.
Journal of Cross-Cultural Gerontology, 2019, 34, 35-49. 0.5 14

3382 Digital host national identification among Filipino temporary migrant workers. Asian Journal of
Communication, 2019, 29, 164-180. 0.6 8

3383 Exploring the anteceding impact of personalised social media advertising on online impulse buying
tendency. International Journal of Internet Marketing and Advertising, 2019, 13, 73. 0.1 30

3384 A transitional approach to the study of the information behavior of domestic migrant workers.
Journal of Documentation, 2019, 75, 314-333. 0.9 22

3385
The Role of the Quality of Collegeâ€•Based Relationship on Social Media in Collegeâ€•toâ€•Work Transition of
Korean College Students: The Longitudinal Examination of Intimacy on Social Media, Social Capital,
and Loneliness. Japanese Psychological Research, 2019, 61, 236-248.

0.4 5

3386 Unlocking the power of ephemeral content: The roles of motivations, gratification, need for closure,
and engagement. Computers in Human Behavior, 2019, 97, 67-74. 5.1 34

3387 Social network site use and Big Five personality traits: A meta-analysis. Computers in Human Behavior,
2019, 97, 280-290. 5.1 48

3388 Conflicts in Romantic Relationships over Facebook Use: Validation and Psychometric Study.
Behavioral Sciences (Basel, Switzerland), 2019, 9, 18. 1.0 11

3389 Applying an affordances approach and a developmental lens to approach adolescent social media use.
Digital Health, 2019, 5, 205520761982667. 0.9 69

3391
Investigating the Mediating Role of Social Networking Service Usage on the Big Five Personality Traits
and on the Job Satisfaction of Korean Workers. Journal of Organizational and End User Computing,
2019, 31, 110-123.

1.6 41

3392 Deviance in Social Media. SpringerBriefs in Cybersecurity, 2019, , 1-26. 0.2 6

3393 Cyber-bullying and cyber-victimization among undergraduate student teachers through the lens of
the General Aggression Model. Computers in Human Behavior, 2019, 98, 59-68. 5.1 47



182

Citation Report

# Article IF Citations

3394 Do You Reap What You Sow? The Effect of Cyberostracism on Moral Impurity. Basic and Applied Social
Psychology, 2019, 41, 132-146. 1.2 14

3395 It is about timing: Network prestige in asynchronous online discussions. Journal of Computer
Assisted Learning, 2019, 35, 503-515. 3.3 18

3396 Social network fatigue affecting continuance intention of social networking services. Data
Technologies and Applications, 2019, 53, 123-139. 0.9 28

3397 A Study of Networking and Information Exchange Factors Influencing User Participation in Niche
Social Networking Sites. International Journal of E-Business Research, 2019, 15, 1-21. 0.7 2

3398 Community of Inquiry on Facebook in a Formal Learning Setting in Higher Education. Education
Sciences, 2019, 9, 10. 1.4 8

3399 Fake News and Social Networks: How Users Interact with Fake Content. Advances in Intelligent
Systems and Computing, 2019, , 195-205. 0.5 1

3400 Give thanks for a little and you will find a lot: The role of a support seekerâ€™s reply in online support
provision. Communication Monographs, 2019, 86, 251-270. 1.9 7

3401 Does the tripartite social capital predict resilience of supply chain managers through commitment?.
Uncertain Supply Chain Management, 2019, , 399-416. 2.3 2

3402 The Effects of Social Information Cues Featured in SNS Ads on Unfamiliar Product Adoption. Journal
of Promotion Management, 2019, 25, 541-569. 2.4 9

3403 Internet Use for Social Interaction by People with Psychosis: A Systematic Review. Cyberpsychology,
Behavior, and Social Networking, 2019, 22, 336-343. 2.1 13

3404 Influence of adolescentsâ€™ peer relationships and social media on academic identity. Asia Pacific Journal
of Education, 2019, 39, 357-371. 1.2 3

3405 Examining continuance use on social network and micro-blogging sites: Different roles of self-image
and peer influence. International Journal of Information Management, 2019, 47, 215-232. 10.5 39

3406 A Novel Hybrid-Jump-Based Sampling Method for Complex Social Networks. IEEE Transactions on
Computational Social Systems, 2019, 6, 241-249. 3.2 8

3407 Implicit dimension identification in user-generated text with LSTM networks. Information Processing
and Management, 2019, 56, 1880-1893. 5.4 13

3408 Facebook Rules: Structures of Governance in Digital Capitalism and the Control of Generalized Social
Capital. Theory, Culture and Society, 2019, 36, 117-141. 1.3 19

3409 Negative influences of Facebook use through the lens of network analysis. Computers in Human
Behavior, 2019, 96, 13-22. 5.1 36

3410 Do social networking sites build and maintain social capital online in rural communities?. Journal of
Rural Studies, 2019, 66, 1-10. 2.1 34

3411 Recommending personalized events based on user preference analysis in event based social networks.
Electronic Commerce Research, 2021, 21, 707-725. 3.0 5



183

Citation Report

# Article IF Citations

3412 Getting more likes: the impact of narrative person and brand image on customerâ€“brand interactions.
Journal of the Academy of Marketing Science, 2019, 47, 1027-1045. 7.2 75

3413
Social network sites and acculturation of international sojourners in the Netherlands: The mediating
role of psychological alienation and online social support. International Journal of Intercultural
Relations, 2019, 69, 120-130.

1.0 31

3414 The influence of role stress on self-disclosure on social networking sites: A conservation of
resources perspective. Information and Management, 2019, 56, 103147. 3.6 25

3415 Empowering women micro-entrepreneurs in emerging economies: The role of information
communications technology. Journal of Business Research, 2019, 98, 191-203. 5.8 80

3416 Are Classic Theories of Celebrity Endorsements Applicable to New Media Used by Arabs? A Qualitative
Investigation of Saudi Social Media Users. Journal of Creative Communications, 2019, 14, 15-30. 1.2 2

3417 Facebook, body esteem, and body surveillance in adult women: The moderating role of self-compassion
and appearance-contingent self-worth. Body Image, 2019, 29, 17-30. 1.9 32

3418 Social network engagement and subjective wellâ€•being: a lifeâ€•course perspective. British Journal of
Sociology, 2019, 70, 1971-1995. 0.8 37

3419
Integration v. polarisation among social media users: Perspectives through social capital theory on
the recent Egyptian political landscape. Technological Forecasting and Social Change, 2019, 145,
461-473.

6.2 14

3420 In the mix: Social integration and social media adoption. Social Science Research, 2019, 82, 1-17. 1.1 70

3421 The influence of social capital through social media: a study of the creation of value in shopping
behaviour. International Review of Retail, Distribution and Consumer Research, 2019, 29, 160-177. 1.3 3

3422 Climate change adaptation, social capital, and the performance of polycentric governance
institutions. Climatic Change, 2019, 152, 307-326. 1.7 26

3423 Health and fitness online communities and product behaviour. Journal of Product and Brand
Management, 2019, 28, 188-199. 2.6 19

3424 Exploring social change through social media: The case of the Facebook group <i>Indignant
Citizens</i>. International Journal of Consumer Studies, 2019, 43, 348-357. 7.2 17

3425 A study of motivation and team member selection in online games. Asia Pacific Journal of Marketing
and Logistics, 2019, 32, 1286-1304. 1.8 8

3426 Social networking sites and customersâ€™ attitude towards advertisements. Journal of Research in
Interactive Marketing, 2019, 13, 477-491. 7.2 19

3427 Exploring the motivation of affect management in fostering social media engagement and related
insights for branding. Internet Research, 2019, 30, 67-83. 2.7 5

3428 Connecting personality traits to social networking site addiction: the mediating role of motives.
Information Technology and People, 2019, 33, 633-656. 1.9 20

3429 Measuring brand-related content in social media: a socialization theory perspective. Information
Technology and People, 2019, 33, 1281-1302. 1.9 15



184

Citation Report

# Article IF Citations

3430 Tell me who you are and I will tell you which SNS you use: SNSs participation. Online Information
Review, 2019, 44, 139-161. 2.2 40

3431 Onlineâ€“Offline Social Ties in Massive Multiplayer Online Games. Studies in Media and Communications,
2019, , 51-69. 0.1 0

3432 Enterprise social network (ESN) systems and knowledge sharing: what makes it work for users?. VINE
Journal of Information and Knowledge Management Systems, 2019, 50, 305-327. 1.2 6

3433 Poverty and the Shadow of Utopian Internet Theory: Insights from Interviews with Unemployed
Internet Users Living Below the Poverty Line. Studies in Media and Communications, 2019, , 175-197. 0.1 0

3434 User engagement in social media - empirical results from Facebook. International Journal of
Information Technology and Management, 2019, 18, 362. 0.1 2

3435
Near field communication (NFC) mobile payment in Malaysia: a partial least square-structural equation
modelling (PLS-SEM) approach. International Journal of Modelling in Operations Management, 2019, 7,
134.

0.0 3

3436 Enhancing university students' privacy literacy through an educational intervention: a Greek
case-study. International Journal of Electronic Governance, 2019, 11, 333. 0.1 4

3437 Friends with benefits. European Business Review, 2019, 31, 947-969. 1.9 8

3438 Decomposing social networking site regret: a uses and gratifications approach. Information
Technology and People, 2019, 33, 83-105. 1.9 11

3439 Are attractive reviewers more persuasive? Examining the role of physical attractiveness in online
reviews. Journal of Consumer Marketing, 2019, 36, 728-739. 1.2 18

3440 Stock hunting or blue chip investments?. Qualitative Research in Financial Markets, 2019, 12, 1-23. 1.3 11

3441 Tourist profiles and attitudes: a comparison between cities in a different phase of the life cycle.
International Journal of Tourism Cities, 2019, 6, 731-748. 1.2 0

3442
How can WeChat contribute to psychosocial benefits? Unpacking mechanisms underlying network
size, social capital and life satisfaction among sojourners. Online Information Review, 2019, 43,
1362-1378.

2.2 26

3443 The Decline of Stability in the New Millennium. , 2019, , 38-59. 0

3444 Social media marketing, Turkish behaviour and the 2016 military coup attempt. Journal of Islamic
Marketing, 2019, 4, 76. 0.2 0

3445 Evaluating Flexibility in Property Use. , 2019, , 134-163. 0

3446 Learning Topological Representation for Networks via Hierarchical Sampling. , 2019, , . 14

3447 Networking in the digital age: Identifying factors that influence adolescentsâ€™ online communication
and relationship building. Applied Developmental Science, 2022, 26, 109-126. 1.0 4



185

Citation Report

# Article IF Citations

3448 Effect of enterprise social media and psychological safety on employee's agility: mediating role of
communication quality. International Journal of Agile Systems and Management, 2019, 12, 1. 0.6 26

3449 Modeling the Formation of User Replying Network on Government Microblogs: An Exponential
Random Graph Model. , 2019, , . 1

3450 Manipulation and Malicious Personalization: Exploring the Self-Disclosure Biases Exploited by
Deceptive Attackers on Social Media. Frontiers in Artificial Intelligence, 2019, 2, 26. 2.0 10

3451 Engaging consumers in mobile instant messaging: the role of cute branded emoticons. Journal of
Product and Brand Management, 2019, 28, 849-863. 2.6 18

3452 The Comparative Analysis of Using Communication Technology and Direct Techniques in Building
School Public Relation. , 2019, , . 39

3453 Authentication and Verification of Social Networking Accounts Using Blockchain Technology.
International Journal of Computer Science and Information Technology, 2019, 11, 1-11. 0.3 6

3454 Accurate Case Outcome Modeling. , 2019, , . 2

3455 Rebuilding Social Capital in Refugees and Asylum Seekers. ACM Transactions on Computer-Human
Interaction, 2019, 26, 1-30. 4.6 26

3456 All Users are (Not) Created Equal. Proceedings of the ACM on Human-Computer Interaction, 2019, 3,
1-28. 2.5 13

3457 The Offline Nature of Online Community. International Review of Research in Open and Distance
Learning, 2019, 20, . 1.0 7

3458 Towards a distributed ABE based approach to protect privacy on online social networks. , 2019, , . 7

3459
Identifying Individual Social Capital Profiles in Low-Resource Communities: Using Cluster Analysis to
Enhance Community Engagement. Journal of the Society for Social Work and Research, 2019, 10,
477-500.

0.9 2

3460 Relationship Maintenance in the Age of Technology. , 2019, , 304-322. 3

3461

Are frequent users of social network sites good information evaluators? An investigation of
adolescentsâ€™ sourcing abilities (Â¿Son los usuarios frecuentes de las redes sociales evaluadores) Tj ET
Q

q
1 1 0.784314 rg
BT /Overlock 10 Tf 50 222 Td (competentes? Un estudio de las habilidades de los adolescentes para identificar, evaluar y hacer uso) Tj ET
Q

q
1 1 0.784314 rg
BT /Overlock 10 Tf 50 212 Td (de las fuentes). Infancia Y Aprendizaje, 2020, 43, 101-138.0.5 12

3462 Social Networks and Relationship Maintenance. , 2019, , 152-177. 2

3463
Association of Social Media Use With Social Well-Being, Positive Mental Health, and Self-Rated Health:
Disentangling Routine Use From Emotional Connection to Use. Health Education and Behavior, 2019,
46, 69S-80S.

1.3 119

3464 The Dark Side of Social Media. , 2019, , . 6

3465 Pragmatic Tool vs. Relational Hindrance. Proceedings of the ACM on Human-Computer Interaction,
2019, 3, 1-23. 2.5 9



186

Citation Report

# Article IF Citations

3466 Information-Sharing Behavior on WeChat Moments: The Role of Anonymity, Familiarity, and Intrinsic
Motivation. Frontiers in Psychology, 2019, 10, 2540. 1.1 33

3467 Do personality characteristics explain the associations between self-esteem and online social
networking behaviour?. Computers in Human Behavior, 2019, 91, 17-23. 5.1 19

3468 Facilitating professional mobile learning communities with instant messaging. Computers and
Education, 2019, 128, 102-112. 5.1 48

3469 Stop Pushing Me Away: Relative Level of Facebook Addiction Is Associated With Implicit Approach
Motivation for Facebook Stimuli. Psychological Reports, 2019, 122, 2012-2025. 0.9 9

3470 Getting Connected: An Empirical Investigation of the Relationship Between Social Capital and
Philanthropy Among Online Volunteers. Nonprofit and Voluntary Sector Quarterly, 2019, 48, 151S-173S. 1.3 7

3471 When networks speak volumes: Variation in the size of broader acquaintanceship networks. Social
Networks, 2019, 56, 55-69. 1.3 19

3472
The relationship between smartphone use for communication, social capital, and subjective well-being
in Korean adolescents: Verification using multiple latent growth modeling. Children and Youth
Services Review, 2019, 96, 93-99.

1.0 41

3473 Strong ties versus weak ties in word-of-mouth marketing. BRQ Business Research Quarterly, 2019, 22,
245-256. 2.2 38

3474 The strategic co-creation of content and student experiences in social media. Qualitative Market
Research, 2019, 22, 50-69. 1.0 15

3475 The Unfolding of Student Adjustment During the First Semester of College. Research in Higher
Education, 2019, 60, 273-292. 1.0 32

3476 Do IT freelancers increase their entrepreneurial behavior and performance by using IT self-efficacy
and social capital? Evidence from Bangladesh. Information and Management, 2019, 56, 103133. 3.6 19

3477 Social comparisons on Facebook and offline: The relationship to depressive symptoms. Personality and
Individual Differences, 2019, 141, 13-17. 1.6 21

3478 Australia's Genuine Progress Indicator Revisited (1962â€“2013). Ecological Economics, 2019, 158, 1-10. 2.9 30

3479 Social commerce as social networking. Journal of Retailing and Consumer Services, 2019, 47, 307-321. 5.3 58

3480 Clicks intended: An integrated model for nuanced social feedback system uses on Facebook. Telematics
and Informatics, 2019, 39, 11-24. 3.5 16

3481 Examining the Effects of Passive WeChat Use in China. International Journal of Human-Computer
Interaction, 2019, 35, 1630-1644. 3.3 17

3482 Compulsive internet use and the development of selfâ€•esteem and hope: A fourâ€•year longitudinal study.
Journal of Personality, 2019, 87, 981-995. 1.8 7

3483 Facebook versus Instagram: How perceived gratifications and technological attributes are related to
the change in social media usage. Social Science Journal, 2019, 56, 156-167. 0.9 57



187

Citation Report

# Article IF Citations

3484 Understanding adolescent studentsâ€™ use of Facebook and their subjective wellbeing: a gender-based
comparison. Behaviour and Information Technology, 2019, 38, 533-548. 2.5 33

3485
The relation between use intensity of private and professional SNS, social comparison, self-esteem,
and depressive tendencies in the light of self-regulation. Behaviour and Information Technology, 2019,
38, 578-591.

2.5 30

3486 Predicting web site audience demographics using content and design cues. Information and
Management, 2019, 56, 718-730. 3.6 9

3487 Facebook use and its association with subjective happiness and loneliness. Computers in Human
Behavior, 2019, 92, 151-159. 5.1 75

3488 The privacy paradox in the context of online social networking: A selfâ€•identity perspective. Journal of
the Association for Information Science and Technology, 2019, 70, 207-217. 1.5 33

3489 A Model of Factors Affecting Cyber Bullying Behaviors Among University Students. IEEE Access, 2019, 7,
2978-2985. 2.6 40

3490 Using Skype to Beat the Blues: Longitudinal Data from a National Representative Sample. American
Journal of Geriatric Psychiatry, 2019, 27, 254-262. 0.6 51

3491 Social and psychological determinants of value co-creation behavior for South Korean firms. Asia
Pacific Journal of Marketing and Logistics, 2019, 31, 14-36. 1.8 23

3492
Social comparisons, social media addiction, and social interaction: An examination of specific social
media behaviors related to major depressive disorder in a millennial population. Journal of Applied
Biobehavioral Research, 2019, 24, e12158.

2.0 49

3493 #Drugsforsale: An exploration of the use of social media and encrypted messaging apps to supply and
access drugs. International Journal of Drug Policy, 2019, 63, 101-110. 1.6 107

3494 Social media and the university decision. Do prospective students really care?. Journal of Marketing
for Higher Education, 2019, 29, 67-83. 2.3 35

3495 The impact of social networking sites on studentsâ€™ social wellbeing and academic performance.
Education and Information Technologies, 2019, 24, 2081-2094. 3.5 31

3496 A Multilevel Analysis of Social Network Characteristics and Technology Use on HIV Risk and
Protective Behaviors Among Transgender Women. AIDS and Behavior, 2019, 23, 1353-1367. 1.4 18

3497 Social media use and perceptions of physical health. Heliyon, 2019, 5, e00989. 1.4 21

3498 Dark Triad traits, Facebook intensity, and intrasexual competition. Personality and Individual
Differences, 2019, 141, 157-159. 1.6 9

3499 Understanding adolescentsâ€™ unfriending on Facebook by applying an extended theory of planned
behaviour. Behaviour and Information Technology, 2019, 38, 807-819. 2.5 7

3500 Inequalities in the social use of the Internet of things: A capital and skills perspective. New Media and
Society, 2019, 21, 1344-1361. 3.1 34

3501 â€œLikesâ€• as social rewards: Their role in online social comparison and decisions to like other People's
selfies. Computers in Human Behavior, 2019, 92, 76-86. 5.1 70



188

Citation Report

# Article IF Citations

3502 Internalizing problems as a mediator in the relationship between low effortful control and internet
abuse in adolescence: A three-wave longitudinal study. Computers in Human Behavior, 2019, 92, 47-54. 5.1 29

3503
Narcissistic adolescents' attention-seeking following social rejection: Links with social media
disclosure, problematic social media use, and smartphone stress. Computers in Human Behavior, 2019,
92, 65-75.

5.1 87

3504 WeChatting for Health: An Examination of the Relationship between Motivations and Active
Engagement. Health Communication, 2019, 34, 1764-1774. 1.8 24

3505 Does more accessibility lead to more disclosure? Exploring the influence of information accessibility
on self-disclosure in online social networks. Information Technology and People, 2019, 32, 754-780. 1.9 16

3506 Internet Use and Volunteering: Relationships and Differences Across Age and Applications. Voluntas,
2019, 30, 87-97. 1.1 18

3507 The Influence of Electronic Word of Mouth via Social Networking Sites on the Socialization of
College-Aged Consumers. Journal of Interactive Advertising, 2019, 19, 29-42. 3.0 11

3508 Platform-swinging in a poly-social-media context: How and why users navigate multiple social media
platforms. Journal of Computer-Mediated Communication, 2019, 24, 21-35. 1.7 56

3509 The volume and source of cyberabuse influences victim blame and perceptions of attractiveness.
Computers in Human Behavior, 2019, 92, 119-127. 5.1 11

3510 Instagram user characteristics and the color of their photos: Colorfulness, color diversity, and
color harmony. Information Processing and Management, 2019, 56, 1494-1505. 5.4 42

3511 Willingness to reciprocate in virtual health communities: the role of social capital, gratitude and
indebtedness. Service Business, 2019, 13, 269-287. 2.2 19

3512 The Influence of Online-Only Friends on the Substance Use of Young Adults with a History of
Childhood Maltreatment. Substance Use and Misuse, 2019, 54, 120-129. 0.7 5

3514 We're all in this together: The impact of Facebook groups on social connectedness and other
outcomes in higher education. Internet and Higher Education, 2019, 40, 44-49. 4.2 39

3515 Determinants and academic achievement effect of Facebook use in educational communication among
university students. Aslib Journal of Information Management, 2019, 71, 105-123. 1.3 12

3516
The effects of helping, self-expression, and enjoyment on social capital in social media: the moderating
effect of avoidance attachment in the tourism context. Behaviour and Information Technology, 2019,
38, 760-781.

2.5 14

3517 A brief report on the associations amongst social media use, gender, and body esteem in a UK student
sample. Current Psychology, 2019, 38, 303-307. 1.7 10

3518 The roles of media capabilities of smartphone-based SNS in developing social capital. Behaviour and
Information Technology, 2019, 38, 609-620. 2.5 26

3519 Conceptualising and validating the social capital construct in consumer-initiated online brand
communities (COBCs). Technological Forecasting and Social Change, 2019, 139, 303-310. 6.2 23

3520 Association between social media use (Twitter, Instagram, Facebook) and depressive symptoms: Are
Twitter users at higher risk?. International Journal of Social Psychiatry, 2019, 65, 14-19. 1.6 55



189

Citation Report

# Article IF Citations

3521 WeChat use intensity and social support: The moderating effect of motivators for WeChat use.
Computers in Human Behavior, 2019, 91, 244-251. 5.1 93

3522 Fake images: The effects of source, intermediary, and digital media literacy on contextual assessment
of image credibility online. New Media and Society, 2019, 21, 438-463. 3.1 98

3523 Frequency of social contact in-person vs. on Facebook: An examination of associations with
psychiatric symptoms in military veterans. Journal of Affective Disorders, 2019, 243, 375-380. 2.0 22

3524 Antecedents of social capital and its impact on satisfaction and Loyalty. Journal of Hospitality
Marketing and Management, 2019, 28, 263-284. 5.1 13

3525 Facebook, relatedness and exercise motivation in university students: A mixed methods investigation.
Computers in Human Behavior, 2019, 91, 138-150. 5.1 14

3526
Are online role-playing games more social than multiplayer first-person shooters? Investigating how
online gamersâ€™ motivations and playing habits are related to social capital acquisition and social
support. Entertainment Computing, 2019, 29, 1-9.

1.8 25

3527 A unified ecological framework for studying effects of digital places on well-being. Social Science
and Medicine, 2019, 227, 119-127. 1.8 12

3528
SNS Dependency and Community Engagement in Urban Neighborhoods: The Moderating Role of
Integrated Connectedness to a Community Storytelling Network. Communication Research, 2019, 46,
7-32.

3.9 44

3529 CONSPICUOUS CONSUMPTION OF ONLINE SOCIAL NETWORKING DEVICES AND SUBJECTIVE WELL-BEING OF
BANGKOKIANS. Singapore Economic Review, 2019, 64, 1371-1395. 0.9 2

3530 On completeness of interactive student networks. Applied Computing and Informatics, 2019, 15, 54-58. 3.7 0

3531
Can Social Networking Sites Alleviate Depression? The Relation between Authentic Online
Self-Presentation and Adolescent Depression: a Mediation Model of Perceived Social Support and
Rumination. Current Psychology, 2019, 38, 1512-1521.

1.7 35

3532 How did you hear the news? The role of traditional media, social media, and personal communication
in flashbulb memory. Memory Studies, 2019, 12, 359-376. 0.8 8

3533 Online communities as virtual cognitive niches. SynthÃˆse, 2019, 196, 377-397. 0.6 12

3534 Reader and author gender and genre in Goodreads. Journal of Librarianship and Information Science,
2019, 51, 403-430. 1.6 19

3535 A snapshot of person and thing orientations: How individual differences in interest manifest in
everyday life. Personality and Individual Differences, 2019, 136, 160-165. 1.6 6

3536 Qualitative inquiry using social media: A field-tested example. Qualitative Social Work, 2019, 18, 417-435. 0.9 24

3537 Young menâ€™s friendships: inclusive masculinities in a post-university setting. Journal of Gender
Studies, 2019, 28, 45-56. 1.3 16

3538 ICT-enabled self-determination, disability and young people. Information, Communication and Society,
2019, 22, 1112-1127. 2.6 8



190

Citation Report

# Article IF Citations

3539 I Love You but I Cyberbully You: The Role of Hostile Sexism. Journal of Interpersonal Violence, 2019, 34,
812-825. 1.3 64

3540 New forms of citizen participation using SNS: an empirical approach. Quality and Quantity, 2019, 53,
1-17. 2.0 17

3541 The psychological and motivational aspects of restaurant experience sharing behavior on social
networking sites. Service Business, 2019, 13, 25-49. 2.2 28

3542 Without each other, we have nothing: a state-of-the-art analysis on how to operationalize social
capital. Review of Managerial Science, 2019, 13, 1003-1035. 4.3 11

3543 Bridging bonds: Latvian migrantsâ€™ interpersonal ties on social networking sites. Media, Culture and
Society, 2019, 41, 104-119. 1.9 11

3544 Social Networks and Subjective Wellbeing in Australia: New Evidence from a National Survey.
Sociology, 2019, 53, 401-421. 1.7 22

3545 Self-Congruity, Social Value, and the Use of Virtual Social Networks by Generation Y Travelers.
Journal of Travel Research, 2019, 58, 398-410. 5.8 27

3546 Second Screening for News and Digital Divides. Social Science Computer Review, 2019, 37, 55-72. 2.6 11

3547 Social media competence and digital citizenship among college students. Convergence, 2019, 25, 735-752. 1.6 36

3548 Structure and returns: toward a refined understanding of Internet use and social capital.
Information, Communication and Society, 2019, 22, 1479-1496. 2.6 5

3549
Social Media Use and Well-Being in People with Physical Disabilities: Influence of SNS and Online
Community Uses on Social Support, Depression, and Psychological Disposition. Health
Communication, 2019, 34, 1043-1052.

1.8 37

3550 Effects of ICT-enabled social capital on inter-organizational relationships and performance: empirical
evidence from an emerging economy. Information Technology for Development, 2019, 25, 49-68. 2.7 13

3551
Towards professionalism through social networks: constructing an occupational community via
Facebook usage by temporary migrant workers from the Philippines. Information, Communication and
Society, 2019, 22, 1230-1252.

2.6 24

3552 Receiving supportive communication from Facebook friends: A model of social ties and supportive
communication in social network sites. Journal of Social and Personal Relationships, 2019, 36, 719-740. 1.4 23

3553 Online Social Networks and Trust. Social Indicators Research, 2019, 142, 229-260. 1.4 18

3554 Updating citizenship? The effects of digital media use on citizenship understanding and political
participation. Information, Communication and Society, 2019, 22, 1903-1928. 2.6 43

3555 Using sentiment analysis to improve supply chain intelligence. Information Systems Frontiers, 2019, 21,
469-484. 4.1 40

3556 Multi-kernel SVM based depression recognition using social media data. International Journal of
Machine Learning and Cybernetics, 2019, 10, 43-57. 2.3 71



191

Citation Report

# Article IF Citations

3557 #fitspo on Instagram: A mixed-methods approach using Netlytic and photo analysis, uncovering the
online discussion and author/image characteristics. Journal of Health Psychology, 2019, 24, 376-385. 1.3 45

3558 Social Inclusion Despite Exclusionary Sex Offense Laws: How Registered Citizens Cope With
Loneliness. Criminal Justice Policy Review, 2019, 30, 274-292. 0.5 9

3559 Feeling like at home in airports: Experiences, memories and affects of placeness among Third Culture
Kids. Applied Mobilities, 2020, 5, 155-170. 0.6 9

3560 Constructing â€œAuthenticâ€• Science: Results from a University/High School Collaboration Integrating
Digital Storytelling and Social Networking. Research in Science Education, 2020, 50, 505-528. 1.4 11

3561
A moderated mediation model of the relationship between quality of social relationships and internet
addiction: mediation by loneliness and moderation by dispositional optimism. Current Psychology,
2020, 39, 1303-1313.

1.7 12

3562 Predicting user-level marketing performance of location-based social networking sites. Journal of
Computer Information Systems, 2020, 60, 212-222. 2.0 3

3563 Imaginative geographies of international student mobility. Social and Cultural Geography, 2020, 21,
86-104. 1.6 26

3564 Not Just for Customers Anymore: Organization Facebook, Employee Social Capital, and Organizational
Identification. International Journal of Business Communication, 2020, 57, 431-451. 1.4 24

3565 Examining the Role of Tie Strength in Usersâ€™ Continuance Intention of Second-Generation Mobile
Instant Messaging Services. Information Systems Frontiers, 2020, 22, 149-170. 4.1 32

3566 Online-to-Offline Interactions and Online Community Life Cycles: A Longitudinal Study of Shared
Leisure Activities. Leisure Sciences, 2020, 42, 32-50. 2.2 19

3567 How social capital impacts the purchase intention of sustainable fashion products. Journal of
Business Research, 2020, 117, 596-603. 5.8 56

3568 An Exploratory Study of the Relationship between Social Technology Use and Depression among
College Students. Journal of College Student Psychotherapy, 2020, 34, 33-39. 0.6 5

3569
Social support through online social networking sites and addiction among college students: The
mediating roles of fear of missing out and problematic smartphone use. Current Psychology, 2020, 39,
1892-1899.

1.7 39

3570 â€œWe are fierce, independent thinkers and intelligentâ€•: Social capital and stigma management among
mothers who refuse vaccines. Social Science and Medicine, 2020, 257, 112015. 1.8 68

3571 Smartphone addiction: psychological and social factors predict the use and abuse of a social mobile
application. Information, Communication and Society, 2020, 23, 454-467. 2.6 43

3572 Let me be at my funniest: Instagram usersâ€™ motivations for using Finsta (a.k.a., fake Instagram). Social
Science Journal, 2020, 57, 58-71. 0.9 40

3573 Evaluation of the All Right? Campaignâ€™s Facebook intervention post-disaster in Canterbury, New
Zealand. Health Promotion International, 2020, 35, 111-122. 0.9 10

3576 Ð•lways with them: smartphone use by children, adolescents, and young adultsâ€”characteristics, habits
of use, sharing, and satisfaction of needs. Universal Access in the Information Society, 2020, 19, 145-155. 2.1 15



192

Citation Report

# Article IF Citations

3577 Creating customer loyalty in online brand communities. Computers in Human Behavior, 2020, 107,
105752. 5.1 42

3578 Guanxi or Justice? An Empirical Study of WeChat Voting. Journal of Business Ethics, 2020, 164, 201-225. 3.7 9

3579
INCREASING CROWDFUNDING SUCCESS THROUGH SOCIAL MEDIA: THE IMPORTANCE OF REACH AND
UTILISATION IN REWARD-BASED CROWDFUNDING. International Journal of Innovation Management,
2020, 24, 2050026.

0.7 24

3580 Employee dissent on social media and organizational discipline. Human Relations, 2020, 73, 631-652. 3.8 25

3581 Relationship between social media activities and thinking styles. Marketing Intelligence and Planning,
2020, 38, 195-208. 2.1 1

3582
Social media and life satisfaction among college students: A moderated mediation model of SNS
communication network heterogeneity and social self-efficacy on satisfaction with campus life.
Social Science Journal, 2020, 57, 85-100.

0.9 28

3583 The Making of contemporary papacy: manufactured charisma and Instagram. Information,
Communication and Society, 2020, 23, 1368-1385. 2.6 11

3584 Investigating the Impact of Personality Traits of Social Network Sites Users on Information
Disclosure in China: the Moderating Role of Gender. Information Systems Frontiers, 2020, 22, 1305-1321. 4.1 12

3585 Does social media matter in developing democracies? Examining its impact on citizen political
participation and expression in Uganda. Journal of Public Affairs, 2020, 20, e1981. 1.7 10

3586 From online strangers to offline friends: a qualitative study of video game players in Hong Kong.
Media, Culture and Society, 2020, 42, 483-501. 1.9 10

3587 Psychosocial Outcomes Associated with Engagement with Online Chat Systems. International Journal
of Human-Computer Interaction, 2020, 36, 190-198. 3.3 10

3588 Celebration Drinking around the Clock. Health Communication, 2020, 35, 1307-1315. 1.8 4

3589
PreDiKTâ€•OnOff: A complex adaptive approach to study the impact of digital social networks on
Pakistani students' personal and social life. Concurrency Computation Practice and Experience, 2020,
32, e5121.

1.4 4

3590
Understanding usersâ€™ continuous content contribution behaviours on microblogs: an integrated
perspective of uses and gratification theory and social influence theory. Behaviour and Information
Technology, 2020, 39, 525-543.

2.5 59

3591 The influence of social media use on attitude toward suicide through psychological well-being,
social isolation, and social support. Information, Communication and Society, 2020, 23, 1427-1443. 2.6 32

3592 Multiple uses and anti-purposefulness on Momo, a Chinese dating/social app. Information,
Communication and Society, 2020, 23, 1515-1530. 2.6 17

3593 Interactants and activities on Facebook, Instagram, and Twitter: Associations between social media use
and social adjustment to college. Applied Developmental Science, 2020, 24, 62-78. 1.0 49

3594
â€˜Itâ€™s all about the packagingâ€™: investigation of the motivations, intentions, and marketing implications
of sharing photographs of secondary packaging on Instagram. Information, Communication and
Society, 2020, 23, 1-19.

2.6 14



193

Citation Report

# Article IF Citations

3595 The effect of adolescentsâ€™ active social networking site use on life satisfaction: The sequential
mediating roles of positive feedback and relational certainty. Current Psychology, 2020, 39, 2087-2095. 1.7 16

3596 Potential Biases in Big Data: Omitted Voices on Social Media. Social Science Computer Review, 2020, 38,
10-24. 2.6 152

3597 Community-Centric Brokerage-Aware Access Control for Online Social Networks. Future Generation
Computer Systems, 2020, 109, 469-478. 4.9 7

3598 â€˜Consuming Goodâ€™ on Social Media: What Can Conspicuous Virtue Signalling on Facebook Tell Us
About Prosocial and Unethical Intentions?. Journal of Business Ethics, 2020, 162, 577-592. 3.7 59

3599 Social Media Elements, Ecologies, and Effects. Annual Review of Psychology, 2020, 71, 471-497. 9.9 171

3600 Associations Between Social Media Use and Suicidal Ideation in South Korea: Mediating Roles of Social
Capital and Self-esteem. Health Communication, 2020, 35, 1754-1761. 1.8 5

3601 Applying the SOBC paradigm to explain how social media overload affects academic performance.
Computers and Education, 2020, 143, 103692. 5.1 104

3602 Social media monitoring: What can marketers learn from Facebook brand photos?. Journal of Business
Research, 2020, 117, 707-717. 5.8 35

3603 Alexithymia, impulsivity, disordered social media use, mood and alcohol use in relation to facebook
self-disclosure. Computers in Human Behavior, 2020, 103, 174-180. 5.1 17

3604 Who needs social networking? An empirical enquiry into the capability of Facebook to meet human
needs and satisfaction with life. Computers in Human Behavior, 2020, 104, 106153. 5.1 28

3605 User misrepresentation in online social networks: how competition and altruism impact online
disclosure behaviours. Behaviour and Information Technology, 2020, 39, 1320-1340. 2.5 4

3606 The economic effects of Facebook. Experimental Economics, 2020, 23, 575-602. 1.0 54

3607 Surfing to help? An empirical analysis of Internet use and volunteering in 27 European societies.
European Societies, 2020, 22, 368-389. 3.9 9

3608 Celebrity abuse on Twitter: The impact of tweet valence, volume of abuse, and dark triad personality
factors on victim blaming and perceptions of severity. Computers in Human Behavior, 2020, 103, 109-119. 5.1 20

3609 Are Social Media Ruining Our Lives? A Review of Meta-Analytic Evidence. Review of General Psychology,
2020, 24, 60-74. 2.1 113

3610 The Reciprocal Effects of Loneliness and Consumer Ethnocentrism in Online Behavior. Australasian
Marketing Journal, 2020, 28, 35-46. 3.5 3

3611 A novel systematic method to evaluate computer-supported collaborative design technologies.
Research in Engineering Design - Theory, Applications, and Concurrent Engineering, 2020, 31, 53-81. 1.2 12

3612 Website design features: Exploring how social cues present in the online environment may impact risk
taking. Human Behavior and Emerging Technologies, 2020, 2, 39-49. 2.5 9



194

Citation Report

# Article IF Citations

3613 Seeing light in the dark: Investigating the dark side of social media and user response strategies.
European Management Journal, 2020, 38, 45-53. 3.1 16

3614 Opinion leader detection using whale optimization algorithm in online social network. Expert
Systems With Applications, 2020, 142, 113016. 4.4 59

3615 ICT Exposure and the Level of Wellbeing and Progress: A Cross Country Analysis. Social Indicators
Research, 2020, 147, 311-343. 1.4 28

3616 Facebooking Alone? Millennialsâ€™ Use of Social Network Sites and Volunteering. Nonprofit and
Voluntary Sector Quarterly, 2020, 49, 203-217. 1.3 22

3617 Instructor Self-Disclosure and Third-Party Generated Warrants: Student Perceptions of Professor
Social Media Use. Western Journal of Communication, 2020, 84, 79-97. 0.8 4

3618 Mixed modeling of the social network mechanisms for the sustainable development of tourism: The
case of Iranian Kurdistan. Sustainable Development, 2020, 28, 187-196. 6.9 8

3619 Emerging SNS use: the importance of social network sites for older American emerging adults.
Journal of Youth Studies, 2020, 23, 613-630. 1.5 4

3620 The Social Media Party: Fear of Missing Out (FoMO), Social Media Intensity, Connection, and
Well-Being. International Journal of Human-Computer Interaction, 2020, 36, 386-392. 3.3 137

3621 Who is on LinkedIn? Self-selection into professional online networks. Applied Economics, 2020, 52,
52-67. 1.2 10

3622 How behaviors on social network sites and online social capital influence social commerce
intentions. Information and Management, 2020, 57, 103176. 3.6 78

3623 All my online-friends are better than me â€“ three studies about ability-based comparative social media
use, self-esteem, and depressive tendencies. Behaviour and Information Technology, 2020, 39, 1110-1123. 2.5 37

3624 Gamification inducing creative ideation: a parallel mediation model. Behaviour and Information
Technology, 2020, 39, 970-994. 2.5 17

3625 Active and Passive Facebook Use and Associated Costly Off-line Helping Behavior. Psychological
Reports, 2020, 123, 2562-2581. 0.9 6

3626 The serially mediated relationship between emerging adultsâ€™ social media use and mental well-being.
Computers in Human Behavior, 2020, 102, 206-213. 5.1 54

3627 Social Media Goes to the Movies: Fear of Missing Out, Social Capital, and Social Motivations of Cinema
Attendance. Mass Communication and Society, 2020, 23, 378-399. 1.2 18

3628 The Online Dating Intensity Scale: Exploratory Factor Analysis in a Sample of Emerging Adults.
Measurement and Evaluation in Counseling and Development, 2020, 53, 1-16. 1.6 5

3629 Reshaping the Future of Social Metrology: Utilizing Quality Indicators to Develop Complexity-Based
Scientific Human and Social Capital Measurement Model. Social Indicators Research, 2020, 148, 535-567. 1.4 2

3630 Educational Networking. Lecture Notes in Social Networks, 2020, , . 0.8 3



195

Citation Report

# Article IF Citations

3631 Transgender Adolescents' Uses of Social Media for Social Support. Journal of Adolescent Health,
2020, 66, 275-280. 1.2 114

3632 Mental illness and bipolar disorder on Twitter: implications for stigma and social support. Journal of
Mental Health, 2020, 29, 191-199. 1.0 52

3633 Social networking site use and self-esteem: A meta-analytic review. Personality and Individual
Differences, 2020, 153, 109639. 1.6 59

3634 Emerging Adultsâ€™ Views on Masspersonal Self-Disclosure and their Bridging Social Capital on
Facebook. Journal of Adolescent Research, 2020, 35, 111-146. 1.3 8

3635 The impact of social media on consumer acculturation: Current challenges, opportunities, and an
agenda for research and practice. International Journal of Information Management, 2020, 51, 102026. 10.5 41

3636 Influence of Job-Dedicated Social Media on Employer Reputation. Corporate Reputation Review, 2020,
23, 241-253. 1.1 8

3637 Foreign language teachersâ€™ interactions with their students on Facebook. Computer Assisted
Language Learning, 2020, 33, 217-239. 4.8 14

3638 Online social support among breast cancer patients: longitudinal changes to Facebook use following
breast cancer diagnosis and transition off therapy. Journal of Cancer Survivorship, 2020, 14, 322-330. 1.5 15

3639 Social media intensity and first-year college studentsâ€™ academic self-efficacy in Flanders and the
United States. Communication Quarterly, 2020, 68, 115-137. 0.7 4

3640 Teenagers, screens and social media: a narrative review of reviews and key studies. Social Psychiatry
and Psychiatric Epidemiology, 2020, 55, 407-414. 1.6 318

3641 The influence of technologyâ€•mediated and inâ€•person communication on student satisfaction: The
moderating role of national culture. European Journal of Education, 2020, 55, 118-133. 1.7 2

3642 The impact of social capital on student wellbeing and university life satisfaction: a semester-long
repeated measures study. Higher Education Research and Development, 2020, 39, 898-912. 1.9 21

3643 Social network services for academic libraries: A study based on social capital and social proof.
Journal of Academic Librarianship, 2020, 46, 102091. 1.3 45

3644 An examination of relational maintenance and dissolution through social networking sites.
Computers in Human Behavior, 2020, 105, 106196. 5.1 14

3645 Student Loneliness: The Role of Social Media Through Life Transitions. Computers and Education,
2020, 146, 103754. 5.1 94

3646 Toward an Integrated Model of Online Communication Attitudes, Communication Frequency, and
Relational Closeness. Communication Studies, 2020, 71, 1-21. 0.7 5

3647 How the structure of egocentric Facebook networks is associated with exposure to risky content for
maltreated versus comparison youth. Children and Youth Services Review, 2020, 109, 104700. 1.0 1

3648
Social networking sites usage &amp; needs scale (SNSUN): a new instrument for measuring social
networking sitesâ€™ usage patterns and needs. Journal of Information and Telecommunication, 2020, 4,
151-174.

2.2 12



196

Citation Report

# Article IF Citations

3649 Examining the Role of Social Networking Fatigue toward Discontinuance Intention: The Multigroup
Effects of Gender and Age. Journal of Internet Commerce, 2020, 19, 125-152. 3.5 17

3650 Geltungsbereiche des sozialen Kapitals in Deutschland. , 2020, , . 1

3651 Connecting activities on Social Network Sites and life satisfaction: A comparison of older and
younger users. Computers in Human Behavior, 2020, 105, 106222. 5.1 62

3652
Muderinos and Media Effects: How the <i>My Favorite Murder</i> Podcast and its Social Media
Community May Promote Well-being in Audiences with Mental Illness. Journal of Radio and Audio
Media, 2020, 27, 151-169.

0.5 19

3653 A feminine burden of perfection? Appearance-related pressures on social networking sites. Telematics
and Informatics, 2020, 46, 101319. 3.5 19

3654 Use of â€˜gay dating appsâ€™ and its relationship with individual well-being and sense of community in men
who have sex with men. Psychology and Sexuality, 2020, 11, 88-102. 1.3 25

3655 A framework for Facebook advertising effectiveness: A behavioral perspective. Journal of Business
Research, 2020, 109, 76-87. 5.8 56

3656 Dysfunction of Self-Control in Facebook Addiction: Impulsivity Is the Key. Psychiatric Quarterly, 2020,
91, 91-101. 1.1 47

3657 Exploring loneliness and social networking: Recipes for hedonic well-being on Facebook. Journal of
Business Research, 2020, 115, 258-265. 5.8 34

3658 Leisure Mobility of Chinese Millennials. Journal of China Tourism Research, 2020, 16, 527-546. 1.2 9

3659
Capturing heterogeneities in orchestrating resources for accurately forecasting high (separately) Tj ET
Q

q
0 0 0 rg
BT /Overlock 10 Tf 50 347 Td (low) project management performance. International Journal of Production Economics, 2020, 224,

107556.
5.1 7

3660 The Economic Stress Model in Emerging Adulthood: The Role of Social Relationships and Financial
Capability. Emerging Adulthood, 2020, 8, 496-508. 1.4 19

3661 How Can Adolescents Benefit from the Use of Social Networks? The iGeneration on Instagram.
International Journal of Environmental Research and Public Health, 2020, 17, 6952. 1.2 23

3662 Is Social Media Use Socially Enhancing or Compensating?. Journal of Creative Communications, 2020,
15, 269-288. 1.2 7

3663 The Structuration of Identification on Organizational Membersâ€™ Social Media. International Journal
of Business Communication, 2023, 60, 464-486. 1.4 3

3664 Development of an Offline-Friend Addiction Questionnaire (O-FAQ): Are most people really social
addicts?. Behavior Research Methods, 2021, 53, 1097-1106. 2.3 14

3665 Models of using the Internet by young Poles and their social capital. Children and Youth Services
Review, 2020, 119, 105488. 1.0 1

3666 Social media literacy in L2 environments: navigating anonymous user-generated content. Computer
Assisted Language Learning, 2022, 35, 1731-1753. 4.8 11



197

Citation Report

# Article IF Citations

3667 Selfâ€•Regulation Deficiency in Predicting Problematic Use of Mobile Social Networking Apps: The Role of
Media Dependency*. Decision Sciences, 2022, 53, 827-855. 3.2 4

3668 Influencer Marketing Between Mothers: The Impact of Disclosure and Visual Brand Promotion.
Journal of Current Issues and Research in Advertising, 2021, 42, 236-257. 2.8 24

3669 How ambidextrous social networking service users balance different social capital benefits: an
evidence from WeChat. Internet Research, 2020, 31, 479-496. 2.7 4

3670 The bittersweet escape to information technology: An investigation of the stress paradox of social
network sites. Information and Management, 2020, 57, 103368. 3.6 10

3671 Fostering brandâ€“consumer interactions in social media: the role of social media uses and
gratifications. Journal of Research in Interactive Marketing, 2020, 14, 337-354. 7.2 82

3672 The effect of web add-on correction and narrative correction on belief in misinformation depending
on motivations for using social media. Behaviour and Information Technology, 2022, 41, 629-643. 2.5 19

3673 Inviting the stranger in: Intimacy, digital technology and new geographies of encounter. Progress in
Human Geography, 2021, 45, 1379-1401. 3.3 42

3674 Investigating the relation among disturbed sleep due to social media use, school burnout, and
academic performance. Journal of Adolescence, 2020, 84, 156-164. 1.2 50

3675 Tablets for deeply disadvantaged older adults: Challenges in long-term care facilities. International
Journal of Human Computer Studies, 2020, 144, 102504. 3.7 7

3676 The Flow of Political Information. , 2020, , 30-68. 0

3677 Reaching People. , 2020, , 69-102. 0

3678 The Effects of Political Information. , 2020, , 103-131. 0

3679 Digital Media and Collective Action. , 2020, , 132-157. 0

3680 Changing Organizations. , 2020, , 158-178. 0

3681 Digital Media and Democracy. , 2020, , 212-235. 0

3682 Digital Media in Politics. , 2020, , 236-254. 0

3684 Examining associations between university students' mobile social media use, online self-presentation,
social support and sense of belonging. Aslib Journal of Information Management, 2020, 72, 321-338. 1.3 46

3685 Is boredom proneness related to social media overload and fatigue? A stressâ€“strainâ€“outcome
approach. Internet Research, 2020, 30, 869-887. 2.7 110



198

Citation Report

# Article IF Citations

3686 Correlates of social media fatigue and academic performance decrement. Information Technology and
People, 2020, 34, 557-580. 1.9 81

3687 What motivates members to transact on social C2C communities? A theoretical explanation. Journal
of Consumer Marketing, 2020, 37, 399-411. 1.2 12

3688 An international investigation of opinion leadership and social media. Journal of Research in
Interactive Marketing, 2020, 14, 71-88. 7.2 35

3689 Examining how online risk exposure and online social capital influence adolescent psychological
stress. Computers in Human Behavior, 2020, 113, 106488. 5.1 18

3690 The Rise of Digital Media and the Retooling of Politics. , 2020, , 1-29. 0

3691 A machine learning approach to predict the success of crowdfunding fintech project. Journal of
Enterprise Information Management, 2022, 35, 1678-1696. 4.4 54

3692 Teaching with social media: evidence-based strategies for making remote higher education less remote.
Information and Learning Science, 2020, 121, 513-524. 0.8 47

3693 Exploring information avoidance intention of social media users: a cognitionâ€“affectâ€“conation
perspective. Internet Research, 2020, 30, 1455-1478. 2.7 77

3694 Facebook and the cultivation of ethnic diversity perceptions and attitudes. Internet Research, 2020, 30,
1123-1141. 2.7 20

3695 Does quitting social networks change feelings of loneliness among freshmen? An experimental study.
Journal of Applied Research in Higher Education, 2020, 13, 149-163. 1.1 5

3696 Linkage between social identity creation and social networking site usage: the moderating role of
usage intensity. Journal of Enterprise Information Management, 2020, 33, 1321-1335. 4.4 11

3697 Social media and consumer buying behavior decision: what entrepreneurs should know?. Management
Decision, 2021, 59, 1249-1270. 2.2 50

3698
Understanding the intention of Chinese parents to enroll their children in early enrichment
programs â€“ A social media perspective. European Early Childhood Education Research Journal, 2020,
28, 598-621.

1.2 3

3699 Why settle when there are plenty of fish in the sea? Rusbultâ€™s investment model applied to online
dating. New Media and Society, 2021, 23, 2926-2946. 3.1 12

3700 THE ROLE OF SOCIAL CAPITAL IN AFRICAN AMERICAN STEM MENTORING RELATIONSHIPS. Journal of Women
and Minorities in Science and Engineering, 2020, 26, 125-153. 0.5 18

3701 Why People Donâ€™t Use Facebook Anymore? An Investigation Into the Relationship Between the Big Five
Personality Traits and the Motivation to Leave Facebook. Frontiers in Psychology, 2020, 11, 1497. 1.1 10

3702 Contextual effects of social integration and disintegration on health status: evidence from South
Korea. BMC Public Health, 2020, 20, 940. 1.2 3

3703 Problematic Facebook use and anxiety concerning use of social media in mothers and their offspring:
An actorâ€“partner interdependence model. Addictive Behaviors Reports, 2020, 11, 100256. 1.0 23



199

Citation Report

# Article IF Citations

3704 Data in Politics. , 2020, , 179-211. 1

3705 The Privacy Calculus of â€œFriendingâ€• Across Multiple Social Media Platforms. Social Media and Society,
2020, 6, 205630512092847. 1.5 7

3706 The Relationships Among Social Media Intensity, Smartphone Addiction, and Subjective Wellbeing of
Turkish College Students. Applied Research in Quality of Life, 2021, 16, 1999-2021. 1.4 17

3707 Snapchat vs. Facebook: Differences in problematic use, behavior change attempts, and trait social
reward preferences. Addictive Behaviors Reports, 2020, 12, 100294. 1.0 9

3708 Ensuring the spread of referral marketing campaigns: a quantitative treatment. Scientific Reports,
2020, 10, 11072. 1.6 5

3709 Comparison of Psychological Status and Investment Style Between Bitcoin Investors and Share
Investors. Frontiers in Psychology, 2020, 11, 502295. 1.1 22

3710 Seeking or contributing? Evidence of knowledge sharing behaviours in promoting patientsâ€™ perceived
value of online health communities. Health Expectations, 2020, 23, 1614-1626. 1.1 7

3711 â€œI voice out because I careâ€•: the effect of online social networking on employees' likelihood to voice
and retention. Asia-Pacific Journal of Business Administration, 2020, 13, 117-137. 1.5 4

3712 Social network services and their effects on network social capital: an instrumental variables
approach. International Journal of Mobile Communications, 2020, 18, 386. 0.2 2

3713 The influence of self-construal on frequency of user activities and advertising involvement in
Msg-SN. Behaviour and Information Technology, 2022, 41, 934-945. 2.5 5

3714 Social capital, social support and perceived stress in college students: The role of resilience and life
satisfaction. Stress and Health, 2021, 37, 454-465. 1.4 35

3715 The influence of active social networking services use and social capital on flourishing in Chinese
adolescents. Children and Youth Services Review, 2020, 119, 105689. 1.0 12

3716 Purchase decision-making process using social capital: moderating effect of trustworthiness.
International Journal of Internet and Enterprise Management, 2020, 9, 261. 0.1 2

3717 Engagement and Performance Studies of Media Agencies Publications on Social Networks.
International Journal of Recent Contributions From Engineering, Science & IT, 2020, 8, 4. 0.7 0

3718 Labor for community on Facebook. AI and Society, 2020, , 1. 3.1 2

3719 Priming Effects of Social Media Use Scales on Well-Being Outcomes: The Influence of Intensity and
Addiction Scales on Self-Reported Depression. Social Media and Society, 2020, 6, 205630512096178. 1.5 11

3720 Social Capital on Social Mediaâ€”Concepts, Measurement Techniques and Trends in Operationalization.
Information (Switzerland), 2020, 11, 515. 1.7 5

3721 My favorite unreliable source? Information sharing and acquisition through informal networks.
Proceedings of the Association for Information Science and Technology, 2020, 57, e294. 0.3 1



200

Citation Report

# Article IF Citations

3722 Developing and Testing a Scale Designed to Measure Perceived Phubbing. International Journal of
Environmental Research and Public Health, 2020, 17, 8152. 1.2 10

3723 Managing the gap between disruptive innovation and people's perceptions: the case of wearable
devices. International Journal of Technology Intelligence and Planning, 2020, 12, 378. 0.6 1

3725 Social media, customer engagement, and sales organizations: A research agenda. Industrial Marketing
Management, 2020, 90, 291-299. 3.7 73

3726 Influential nodes selection to enhance data dissemination in mobile social networks: A survey.
Journal of Network and Computer Applications, 2020, 169, 102768. 5.8 15

3727 Womenâ€™s social media needs and online social capital: Bonding and bridging social capital in Pakistan.
Journal of Human Behavior in the Social Environment, 2020, 30, 989-1012. 1.1 10

3729 The Homophily Effect of Demographic Attributes: Moderating Role of Demographic Salience and Time
Effect. Journal of Applied Social Science, 2020, 14, 162-177. 0.4 1

3730 Prosumers in times of crisis: definition, archetypes and implications. Journal of Service Management,
2021, 32, 176-189. 4.4 50

3731 Smartphone Addiction and Bonding Social Capital Among University Students of Youth Community in
Bangladesh. Global Social Welfare, 2020, 7, 315-326. 1.1 3

3732 Revisiting the social enhancement and social compensation hypotheses in the social media era. , 2020, ,
313-330. 3

3733 Influence of privacy and communication factors on online behavior. International Journal of Quality
and Service Sciences, 2020, 12, 73-84. 1.4 1

3734 Social capital affects job performance through social media. Industrial Management and Data Systems,
2020, 120, 903-922. 2.2 18

3735 Enterprise social media: combating turnover in businesses. Internet Research, 2020, 30, 591-610. 2.7 21

3736 The alternatives to being silent: exploring opinion expression avoidance strategies for discussing
politics on Facebook. Internet Research, 2020, 30, 1709-1729. 2.7 8

3737 Continuance intention to use Facebook: understanding the roles of attitude and habit. Young
Consumers, 2020, 21, 319-333. 2.3 8

3738 Data capitalism and the user: An exploration of privacy cynicism in Germany. New Media and Society,
2020, 22, 1168-1187. 3.1 58

3739 How we use Facebook to achieve our goals: a priming study regarding emotion regulation, social
comparison orientation, and unaccomplished goals. Current Psychology, 2022, 41, 3664-3677. 1.7 6

3740 Hot Topics in Social Media and Reproductive Health. Journal of Pediatric and Adolescent Gynecology,
2020, 33, 619-622. 0.3 9

3741 Drivers of intensive Facebook usage among university students: An implications of U&amp;G and TPB
theories. Technology in Society, 2020, 62, 101331. 4.8 44



201

Citation Report

# Article IF Citations

3742 Social network extraction based on Web: 4. A framework. Journal of Physics: Conference Series, 2020,
1566, 012029. 0.3 1

3743 Factors affecting consumer engagement on online social networks: self-congruity, brand attachment,
and self-extension tendency. European Journal of Marketing, 2020, 54, 1407-1431. 1.7 67

3744 Get employees talking through enterprise social media! Reduce cyberslacking: a moderated mediation
model. Internet Research, 2020, 30, 1167-1202. 2.7 22

3745 The influence of subjective characteristics of social network sites on consumers' word-of-mouth
sharing. Online Information Review, 2020, 44, 977-994. 2.2 8

3747 Social Media Use and Job Performance in the Workplace: The Effects of Facebook and KakaoTalk Use on
Job Performance in South Korea. Sustainability, 2020, 12, 4052. 1.6 21

3748 Psychometric evaluation of Bergen Facebook Addiction Scale (BFAS) among Iranian adolescents.
Journal of Human Behavior in the Social Environment, 2020, 30, 881-891. 1.1 3

3749 Linking online selfâ€•presentation to identity coherence, identity confusion, and social anxiety in
emerging adulthood. British Journal of Developmental Psychology, 2020, 38, 543-565. 0.9 19

3750 Introducing the socialbot: a novel touchpoint along the young adult customer journey. European
Journal of Marketing, 2020, 54, 2621-2643. 1.7 27

3751 Motivations of employees' communicative behaviors on social media. Internet Research, 2020, 30,
971-994. 2.7 15

3752 Influence of social networking sites on life satisfaction among university students: a mediating role
of social benefit and social overload. Health Education, 2020, 120, 141-164. 0.4 54

3753 â€œWhatâ€™s on Your Mind?â€• Examining the Influence of Facebook User Motivations, Usage Intensity, and
Public Self-Disclosure on Perceived Social Capital. Sociological Focus, 2020, 53, 271-292. 0.3 2

3754 Emerging infectious disease and the challenges of social distancing in human and non-human animals.
Proceedings of the Royal Society B: Biological Sciences, 2020, 287, 20201039. 1.2 46

3755 How does a creative learning environment foster student creativity? An examination on multiple
explanatory mechanisms. Current Psychology, 2022, 41, 4667-4676. 1.7 14

3756 Pakistani Youth and Social Media Addiction: the Validation of Bergen Facebook Addiction Scale (BFAS).
International Journal of Mental Health and Addiction, 2022, 20, 581-594. 4.4 11

3757 Self-Presentation on Social Media: When Self-Enhancement Confronts Self-Verification. Journal of
Interactive Advertising, 2020, 20, 289-302. 3.0 30

3758 Digital verbunden â€“ sozial getrennt. , 2020, , . 3

3759 Social networks, health and identity: exploring culturally embedded masculinity with the Pakistani
community, West Midlands, UK. BMC Public Health, 2020, 20, 1432. 1.2 3

3760
What Makes Hotel Chefs in Korea Interact with SNS Community at Work? Modeling the Interplay
between Social Capital and Job Satisfaction by the Level of Customer Orientation. International
Journal of Environmental Research and Public Health, 2020, 17, 7129.

1.2 4



202

Citation Report

# Article IF Citations

3761 Algorithmic Analysis of Social Behavior for Profiling, Ranking, and Assessment. , 2020, , 632-653. 0

3762 Mobile social media marketing: a new marketing channel among digital natives in higher education?.
Journal of Marketing for Higher Education, 2022, 32, 113-137. 2.3 34

3763 The Association Between Facebook Use and Student Involvement: The Moderating Role of Shyness.
Journal of Student Affairs Research and Practice, 2022, 59, 1-15. 0.6 1

3764 Impact of Social Media on Work Performance at a Technopark in India. Metamorphosis, 2020, 19, 59-71. 0.8 5

3765 What we do on social media! Social representations of schoolchildren's activities on electronic
communication platforms. Heliyon, 2020, 6, e04584. 1.4 7

3766 Excessive Enterprise Social Media Use Behavior at Work: Role of Communication Visibility and
Perspective of Uses and Gratifications Theory. IEEE Access, 2020, 8, 190989-191004. 2.6 19

3767 The effects of social comparison orientation on psychological well-being in social networking sites:
Serial mediation of perceived social support and self-esteem. Current Psychology, 2022, 41, 6247-6259. 1.7 22

3768 Social Learning and Learning to Be Social: From Online Instruction to Online Education. American
Journal of Education, 2020, 127, 137-142. 0.7 2

3769
Good News! Communication Findings May be Underestimated: Comparing Effect Sizes with
Self-Reported and Logged Smartphone Use Data. Journal of Computer-Mediated Communication, 2020,
25, 346-363.

1.7 34

3770 Networked Remembrance in the Time of<i>Insta-Memories</i>. Social Media and Society, 2020, 6,
205630512094079. 1.5 9

3771 Factors that influence purchase intentions in social commerce. Technology in Society, 2020, 63, 101365. 4.8 55

3772 Interaction and Visualization Design for User Privacy Interface on Online Social Networks. SN
Computer Science, 2020, 1, 1. 2.3 3

3773 English language professors' experiences in using social media network Telegram in their classes: a
critical hermeneutic study in the context of Iran. Qualitative Research Journal, 2021, 21, 124-134. 0.4 2

3774 Drivers and Performance Implications of Frontline Employeesâ€™ Social Capital Development and
Maintenance: The Role of Online Social Networks*. Decision Sciences, 2022, 53, 181-215. 3.2 9

3775
The impact of incentive mechanism and knowledge sharing motivation on the satisfaction of fanpage's
members on Facebook in Vietnam. International Journal of Entertainment Technology and
Management, 2020, 1, 64.

0.2 0

3776 Older adultsâ€™ online social engagement and social capital: the moderating role of Internet skills.
Information, Communication and Society, 2022, 25, 942-958. 2.6 38

3777 The Role of ICT Laws and National Culture in Determining ICT Diffusion and Well-Being: A
Cross-Country Examination. Information Systems Frontiers, 2022, 24, 415-440. 4.1 12

3778 The smoking paradox: exploring why attitudes toward cigarette smoking are a weak predictor of
cigarette smoking. Psychology and Health, 2020, 36, 1-15. 1.2 0



203

Citation Report

# Article IF Citations

3779 Social Media Use and Offline Interpersonal Outcomes during Youth: A Systematic Literature Review.
Mass Communication and Society, 2020, 23, 885-911. 1.2 21

3780 Social Capital, Frequency of Media Exposure, and Subject Well-Being: Based on 2015 CGSS Data in China.
East Asia, 2020, 37, 281-299. 0.4 2

3781 Using Social Network Sites to Boost Savoring: Positive Effects on Positive Emotions. International
Journal of Environmental Research and Public Health, 2020, 17, 6407. 1.2 8

3782 Social Media Use at a U.S. Military Academy: Perceived Implications for Performance and Behavior.
Advanced Sciences and Technologies for Security Applications, 2020, , 31-49. 0.4 0

3783
Social capital in high-schools: teacher-student relationships within an online social network and
their association with in-class interactions and learning. Interactive Learning Environments, 2023, 31,
955-971.

4.4 10

3784 Medienhandeln zwischen Kompetenz, Performanz und Literacy. , 2020, , . 12

3785 Still Logged in? The Link Between Facebook Addiction, FoMO, Self-Esteem, Life Satisfaction and
Loneliness in Social Media Users. Psychological Reports, 2022, 125, 218-231. 0.9 33

3786 Behind the Hashtag: Online Disclosure of Mental Illness and Community Response on Tumblr.
American Journal of Community Psychology, 2021, 67, 419-432. 1.2 15

3787 Use of Online Communication Media as A Student Learning Tool in College and its Effect on the
Achievement of Students. , 2020, , . 13

3788 Are All â€œFriendsâ€• Beneficial? The Use of Facebook and WeChat and the Social Capital of College
Students in Macau. SAGE Open, 2020, 10, 215824402096361. 0.8 2

3789 Social Networking Sites Addiction and Materialism Among Chinese Adolescents: A Moderated
Mediation Model Involving Depression and Need to Belong. Frontiers in Psychology, 2020, 11, 581274. 1.1 11

3790 Demystifying Membersâ€™ Social Capital and Networks within an Agritourism Association: A Social
Network Analysis. Tourism and Hospitality, 2020, 1, 41-58. 0.7 4

3791 Social Media as a Marketing Tool for Political Purpose and Its Implications on Political Knowledge,
Participation, and Interest. International Journal of Online Marketing, 2020, 10, 21-33. 0.9 2

3792 Social Media as a Space for Peace Education. Palgrave Studies in Educational Media, 2020, , . 0.3 1

3793 Online News Sharing in the Face of Mixed Audiences: Context Collapse, Homophily, and Types of Social
Media. Journal of Broadcasting and Electronic Media, 2020, 64, 756-776. 0.8 11

3795 Idea Generation in Enterprise Social Media: Open versus Closed Groups and Their Network Structures.
Journal of Management Information Systems, 2020, 37, 904-932. 2.1 19

3796 Egocentric network composition and structure relative to violence victimization among a sample of
college students. Journal of American College Health, 2022, 70, 2017-2025. 0.8 4

3797 Sharenting, Peer Influence, and Privacy Concerns: A Study on the Instagram-Sharing Behaviors of
Parents in the United Kingdom. Social Media and Society, 2020, 6, 205630512097837. 1.5 27



204

Citation Report

# Article IF Citations

3798
Use of social networking applications by immigrant children, adolescents, and young adults to
maintain contact with those who remained in the country of origin: usage characteristics and habits.
International Journal of Mobile Communications, 2020, 18, 257.

0.2 2

3799 Offline and online discrimination and mental distress among lesbian, gay, and bisexual individuals: the
moderating effect of LGBTQ facebook use. Media Psychology, 2022, 25, 27-50. 2.1 13

3800
The contradiction between self-protection and self-presentation on knowledge sharing behaviour:
evidence from higher education students in Pakistan. International Journal of Knowledge and
Learning, 2020, 13, 246.

0.1 14

3801 Schadenfreude: Malicious Joy in Social Media Interactions. Frontiers in Psychology, 2020, 11, 558282. 1.1 8

3802 Privacy Risk Analysis of Online Social Networks. Synthesis Lectures on Information Security Privacy
and Trust, 2020, 10, 1-109. 0.3 1

3803 Evaluating agentsâ€™ trustworthiness within virtual societies in case of no direct experience. Cognitive
Systems Research, 2020, 64, 164-173. 1.9 6

3804 Measuring the engagement level in encrypted group conversations by using temporal networks. , 2020,
, . 1

3805 Determining perceptions, attitudes and behaviour towards social network site advertising in a
three-country context. Journal of Marketing Management, 2020, 36, 420-455. 1.2 17

3806 Testing the inadvertency hypothesis: Incidental news exposure and political disagreement across
media platforms. Journalism, 2020, 21, 1099-1118. 1.8 15

3807 A Systematic Review on Self-Construal and Social Network Sites. International Journal of Cyber
Behavior, Psychology and Learning, 2020, 10, 1-18. 0.6 0

3808 Social Capital in the Response to COVID-19. American Journal of Health Promotion, 2020, 34, 942-944. 0.9 130

3809 Active and Passive Social Networking Sites Usage and Negative Emotions: A Reciprocal Relationship?.
Journal of Social and Clinical Psychology, 2020, 39, 195-213. 0.2 11

3810 Untangling the adverse effects of late-night usage of smartphone-based SNS among University
students. Behaviour and Information Technology, 2021, 40, 1671-1687. 2.5 17

3811 Does Using Social Network Sites Reduce Depression and Promote Happiness?. International Journal of
Technology and Human Interaction, 2020, 16, 56-69. 0.3 7

3812 Perceptions on Connecting Respite Care Volunteers and Caregivers. International Journal of
Environmental Research and Public Health, 2020, 17, 2911. 1.2 8

3813 How millennialsâ€™ life concerns shape social media behaviour. Behaviour and Information Technology,
2020, , 1-18. 2.5 8

3814 The trait-state fear of missing out scale: Validity, reliability, and measurement invariance in a Chinese
sample of university students. Journal of Affective Disorders, 2020, 274, 711-718. 2.0 22

3815 Violation of Userâ€™s Privacy Rights by Facebook. , 2020, , . 0



205

Citation Report

# Article IF Citations

3816 A new framework of electronic word-of-mouth in social networking sites: the system-based approach.
International Journal of Internet Marketing and Advertising, 2020, 14, 48. 0.1 5

3817 The influence of online social networks and online social capital on constructing a new graduate
studentsâ€™ professional identity. Interactive Learning Environments, 2023, 31, 214-231. 4.4 25

3818 Using Facebook to gain health information and support: How attitude, norms, and locus of control
predict women's intentions. Australian Psychologist, 2020, 55, 670-685. 0.9 2

3819 Participatory Sensing or Sensing of Participation. International Journal of Technology and Human
Interaction, 2020, 16, 124-143. 0.3 3

3820 When Social Media Get Political: How Perceptions of Open-Mindedness Influence Political Expression
on Facebook. Social Media and Society, 2020, 6, 205630512091938. 1.5 2

3821 Do websites contain factors to aid older adultsâ€™ adoption of health-related information and
communication technology?. Journal of Communication in Healthcare, 2020, 13, 89-101. 0.8 4

3822 Using social media during job search: The case of 16â€“24 year olds in Scotland. Journal of Information
Science, 2021, 47, 535-550. 2.0 3

3823 Sharing economy: Studying the social and psychological factors and the outcomes of social
exchange. Technological Forecasting and Social Change, 2020, 158, 120143. 6.2 48

3824 Implied truth, complementary media practices, and successful atomized activism in China. Annual
Review of Social Partnerships, 2020, 5, 275-293. 1.2 2

3826 Using enterprise social media to investigate the effect of workplace conflict on employee creativity.
Telematics and Informatics, 2020, 55, 101451. 3.5 62

3827 Exploring the Impact of Information and Communication Technology on Team Social Capital and
Construction Project Performance. Journal of Management in Engineering - ASCE, 2020, 36, . 2.6 24

3828 To share is to receive: News as social currency for social media reciprocity. Journal of Applied
Journalism and Media Studies, 2020, 9, 3-20. 0.1 8

3829 Determinants of individual social capital in dairy cooperatives in West Shoa, Ethiopia. Agrekon, 2020,
59, 303-320. 0.5 6

3830 If You Travel, I Travel: Testing a Model of When and How Travel-Related Content Exposure on Facebook
Triggers the Intention to Visit a Tourist Destination. SAGE Open, 2020, 10, 215824402092551. 0.8 30

3831 Saw It on Facebook: The Role of Social Media in Facilitating Science Issue Awareness. Social Media and
Society, 2020, 6, 205630512093041. 1.5 11

3832
Development and Validation of the Online Histrionic Personality Scale (OHPS) Using the DSM-5
Criteria for Histrionic Personality Disorder. Journal of Technology in Behavioral Science, 2020, 5,
367-377.

1.3 0

3833 Reconstructing anti-capitalism as heterodoxa in Indonesia's youth-led urban environmentalism
Twitter account. Geoforum, 2020, 114, 151-158. 1.4 2

3834 Identifying factors that influence students performance through social networking sites: An
exploratory case study. Heliyon, 2020, 6, e03686. 1.4 13



206

Citation Report

# Article IF Citations

3835 Emphasizing the entrepreneur or the idea? The impact of text content emphasis on investment
decisions in crowdfunding. Decision Support Systems, 2020, 136, 113341. 3.5 36

3836
Body talk on social networking sites and body dissatisfaction among young women: A moderated
mediation model of peer appearance pressure and self-compassion. Current Psychology, 2022, 41,
1584-1594.

1.7 9

3837 Asymmetrical third-person effects on the perceptions of online risk and harm among adolescents and
adults. Behaviour and Information Technology, 2020, , 1-11. 2.5 2

3838 The relationship between dysfunctional metacognitive beliefs and problematic social networking sites
use. Scandinavian Journal of Psychology, 2020, 61, 593-598. 0.8 19

3839 Social Networks Use Disorder and Associations With Depression and Anxiety Symptoms: A Systematic
Review of Recent Research in China. Frontiers in Psychology, 2020, 11, 211. 1.1 41

3841 Medien, Zeit und Beschleunigung. Medien, Kultur, Kommunikation, 2020, , . 0.1 3

3842 Sustainability of Live Video Streamerâ€™s Strategies: Live Streaming Video Platform and Audienceâ€™s Social
Capital in South Korea. Sustainability, 2020, 12, 1969. 1.6 21

3843 The relationship between narcissism, intensity of Facebook use, Facebook flow and Facebook
addiction. Addictive Behaviors Reports, 2020, 11, 100265. 1.0 23

3844 Digital inequality in the Appalachian Ohio: Understanding how demographics, internet access, and
skills can shape vital information use (VIU). Telematics and Informatics, 2020, 50, 101380. 3.5 17

3845 Workers united: Digitally enhancing social connectedness on the shop floor. International Journal
of Information Management, 2020, 52, 102101. 10.5 12

3846 They are Watching Me: A Self-Presentational Approach to Political Expression on Facebook. Mass
Communication and Society, 2020, 23, 858-884. 1.2 3

3847 Complexity-based quality indicators for human and social capital in science and research: the case of
Serbian Homeland versus Diaspora. Scientometrics, 2020, 124, 303-328. 1.6 1

3848 Wearable technology-stimulated social interaction for promoting physical activity: A systematic
review. Cogent Social Sciences, 2020, 6, 1742517. 0.5 11

3849 Social Networking for Interpersonal Life: A Competence-Based Approach to the Rich Get Richer
Hypothesis. Social Science Computer Review, 2022, 40, 309-327. 2.6 8

3850 Shameful Secrets and Self-Presentation: Negotiating Privacy Practices Among Youth and Rural Women
in China. SAGE Open, 2020, 10, 215824402090339. 0.8 4

3851 Social Capital along Wine Trails: Spilling the Wine to Residents?. Sustainability, 2020, 12, 1592. 1.6 11

3852 Social Networking Sites and Youth Transition: The Use of Facebook and Personal Well-Being of Social
Work Young Graduates. Frontiers in Psychology, 2020, 11, 230. 1.1 12

3853 Less Facebook use â€“ More well-being and a healthier lifestyle? An experimental intervention study.
Computers in Human Behavior, 2020, 108, 106332. 5.1 75



207

Citation Report

# Article IF Citations

3854 A Comprehensive Study on Social Commerce in Social Networking Sites. SAGE Open, 2020, 10,
215824402093622. 0.8 13

3855 Use of Instagram by Pre-Service Teacher Education: Smartphone Habits and Dependency Factors.
International Journal of Environmental Research and Public Health, 2020, 17, 4097. 1.2 10

3856 Policy Makers and Their Communication Strategy. International Journal of Business Administration,
2020, 11, 1. 0.1 0

3857 Peer-To-Peer Interactions in the Sharing Economy: Exploring the Role of Reciprocity within a Chinese
Social Network. Australasian Marketing Journal, 2020, 28, 67-80. 3.5 21

3858 General and Alcohol-Related Social Media Use and Mental Health: a Large-Sample Longitudinal Study.
International Journal of Mental Health and Addiction, 2021, 19, 1991-2002. 4.4 3

3859 The challenges of internal social networking for higher education: a brief review of the literature.
Journal of Data Information and Management, 2020, 2, 225-241. 1.6 2

3860 CPartition: a Correlation-Based Space Partitioning for Content-Based Publish/Subscribe Systems with
Skewed Workload. , 2020, , . 1

3861 Does Culture Matter? A Comparative Study on the Motivations for Online Identity Reconstruction
Between China and Malaysia. SAGE Open, 2020, 10, 215824402092931. 0.8 5

3862
Impact of Problematic Smartphone Use and Instagram Use Intensity on Self-Esteem with University
Students from Physical Education. International Journal of Environmental Research and Public
Health, 2020, 17, 4336.

1.2 22

3863 Positive Sociology of Leisure. , 2020, , . 4

3864 Motivations to Use Different Social Media Types and Their Impact on Consumers' Online Brand-Related
Activities (COBRAs). Journal of Interactive Marketing, 2020, 52, 79-98. 4.3 91

3865 Employees' Problematic Behavior of Using Enterprise Social Media: Role of Visibility Affordance and
Perspective of Uses and Gratifications Theory. , 2020, , . 2

3866 A typology of masspersonal information seeking repertoires (MISR): Global implications for political
participation and subjective well-being. New Media and Society, 2021, 23, 2729-2753. 3.1 7

3867 Predicting AI News Credibility: Communicative or Social Capital or Both?. Communication Studies,
2020, 71, 428-447. 0.7 15

3868 Drivers and outcomes of Instagram Addiction: Psychological well-being as moderator. Computers in
Human Behavior, 2020, 107, 106294. 5.1 74

3869 Antecedents and gains of user participation in social media in Taiwan. Technology in Society, 2020, 61,
101243. 4.8 15

3870 Artificial neural networks for predicting social comparison effects among female Instagram users.
PLoS ONE, 2020, 15, e0229354. 1.1 14

3871 Race in Cyberspace: College Studentsâ€™ Moral Identity and Engagement with Race-Related Issues on
Social Media. Urban Review, 2020, 52, 541-561. 1.0 2



208

Citation Report

# Article IF Citations

3872
More facebook, less homesick? Investigating the short-term and long-term reciprocal relations of
interactions, homesickness, and adjustment among international students. International Journal of
Intercultural Relations, 2020, 75, 118-131.

1.0 12

3873 Marriage migrantsâ€™ use of social media. Asian Journal of Communication, 2020, 30, 83-99. 0.6 2

3874 Networked Maintenance: The Effect of Facebook Relational Maintenance on Network Centrality.
Communication Studies, 2020, 71, 187-202. 0.7 2

3875 Venture Investorsâ€™ Monitoring and Product Innovation Performance in Serial Crowdfunding
Projects: An Empirical Test. Chinese Economy, 2020, 53, 300-314. 1.1 7

3876 Predictors of Online News-Sharing Intention in the U.S and South Korea: An Application of the Theory
of Reasoned Action. Communication Studies, 2020, 71, 315-331. 0.7 19

3877 Effects of Social Media Use on Cultural Adaptation. , 2020, , 504-520. 3

3879 Using Facebook to tell stories of premature ageing and sexual and reproductive healthcare across the
life course for women with cerebral palsy in the UK and USA. BMJ Open, 2020, 10, e032172. 0.8 10

3880 A biopsychosocial approach to understanding social media addiction. Human Behavior and Emerging
Technologies, 2020, 2, 158-167. 2.5 34

3881 The Welfare Effects of Social Media. American Economic Review, 2020, 110, 629-676. 4.0 365

3882 Event Marketing in the Context of Higher Education Marketing and Digital Environments. Handel Und
Internationales Marketing, 2020, , . 0.0 2

3883 Unique associations of social media use and online appearance preoccupation with depression,
anxiety, and appearance rejection sensitivity. Body Image, 2020, 33, 66-76. 1.9 66

3884 We are all in this together: The role of individualsâ€™ social identities in problematic engagement with
video games and the internet. British Journal of Social Psychology, 2020, 59, 522-548. 1.8 7

3885 Selectivity in posting on social networks: the role of privacy concerns, social capital, and technical
literacy. Heliyon, 2020, 6, e03298. 1.4 19

3886 Social Interaction of Indonesian Rural Youths in the Internet Age. Sustainability, 2020, 12, 115. 1.6 8

3887
Effects of online and direct contact on Chinese international studentsâ€™ social capital in
intercultural networks: testing moderation of direct contact and mediation of global competence.
Higher Education, 2020, 80, 625-643.

2.8 19

3888 Campus Connections: Student and Course Networks in Higher Education. Innovative Higher
Education, 2020, 45, 135-151. 1.5 11

3889 A review on recognizing depression in social networks: challenges and opportunities. Journal of
Ambient Intelligence and Humanized Computing, 2020, 11, 4713-4729. 3.3 39

3890
The impact of innovation and gratification on authentic experience, subjective well-being, and
behavioral intention in tourism virtual reality: The moderating role of technology readiness.
Telematics and Informatics, 2020, 49, 101349.

3.5 124



209

Citation Report

# Article IF Citations

3891 Five Rings, Five Screens? A Global Examination of Social TV Influence on Social Presence and Social
Identification During the 2018 Winter Olympic Games. Communication and Sport, 2021, 9, 865-887. 1.6 6

3892 Facebook addiction and personality. Heliyon, 2020, 6, e03184. 1.4 27

3893 Could social media help in newcomers' socialization? The moderating effect of newcomersâ€™ utilitarian
motivation. Computers in Human Behavior, 2020, 107, 106273. 5.1 14

3894 Intercultural competence development via online social networking: the Japanese studentsâ€™ experience
with internationalisation in U.S. higher education. Intercultural Education, 2020, 31, 228-243. 0.4 8

3895
Are We Moving Towards Convergence or Divergence? Mapping the Intellectual Structure and Roots of
Online Social Network Research 1997â€“2017. Journal of Computer-Mediated Communication, 2020, 25,
111-128.

1.7 19

3896 Social media capital: Conceptualizing the nature, acquisition, and expenditure of social media-based
organizational resources. International Journal of Accounting Information Systems, 2020, 36, 100443. 2.6 44

3897 Exploring the Effects of Social Media on Interpersonal Communication among Family Members.
Canadian Journal of Family and Youth / Le Journal Canadien De Famille Et De La Jeunesse, 2020, 12, 66-80. 0.0 8

3898 A trip down memory lane: Antecedents and outcomes of adâ€•evoked nostalgia on Facebook. Journal of
Consumer Behaviour, 2020, 19, 314. 2.6 5

3899 The Italian version of the Thinking About Life Experiences Questionnaire and its relationship with
gender, age, and life events on Facebook. Applied Cognitive Psychology, 2020, 34, 472-488. 0.9 3

3900
The Impact of Social Media on Risk Communication of Disastersâ€”A Comparative Study Based on Sina
Weibo Blogs Related to Tianjin Explosion and Typhoon Pigeon. International Journal of Environmental
Research and Public Health, 2020, 17, 883.

1.2 20

3901 Diminishing personal information privacy weakens image concerns. PLoS ONE, 2020, 15, e0232037. 1.1 1

3902 Enterprise Social Media and Cyber-slacking: An Integrated Perspective. International Journal of
Human-Computer Interaction, 2020, 36, 1426-1436. 3.3 36

3903 Reasons for Facebook Usage: Data From 46 Countries. Frontiers in Psychology, 2020, 11, 711. 1.1 17

3904
The association between self-esteem and dimensions and classes of cross-platform social media use in
a sample of emerging adults â€“ Evidence from regression and latent class analyses. Computers in
Human Behavior, 2020, 109, 106371.

5.1 13

3905 Using social networks as a collective intelligence tool for a decision-making process about adult
lifelong education. Interactive Learning Environments, 2022, 30, 1717-1725. 4.4 5

3907 Cybervetting job applicants on social media: the new normal?. Ethics and Information Technology,
2020, 22, 175-195. 2.3 19

3908 Can buzzing bring business? Social interactions, network centrality and sales performance: An
empirical study on business-to-business communities. Journal of Business Research, 2020, 112, 170-189. 5.8 33

3909 The effects of benefit-driven commitment on usage of social media for shopping and positive
word-of-mouth. Journal of Retailing and Consumer Services, 2020, 55, 102094. 5.3 49



210

Citation Report

# Article IF Citations

3910 Effects of Social Grooming on Incivility in COVID-19. Cyberpsychology, Behavior, and Social
Networking, 2020, 23, 519-525. 2.1 41

3911
Can Social Networks Make Us More Sensitive to Social Discrimination? E-Contact, Identity Processes
and Perception of Online Sexual Discrimination in a Sample of Facebook Users. Social Sciences, 2020, 9,
47.

0.7 7

3912 Deconstructing the Seven Cs of Social Media: A Summative Perspective. International Journal of
Interactive Mobile Technologies, 2020, 14, 179. 0.7 2

3913 Effects of user behaviors on accumulation of social capital in an online social network. PLoS ONE,
2020, 15, e0231837. 1.1 10

3914 Adolescent Peer Experiences and Prospective Suicidal Ideation: The Protective Role of Online-Only
Friendships. Journal of Clinical Child and Adolescent Psychology, 2022, 51, 49-60. 2.2 21

3915
Improving Social Inclusion for People with Physical Disabilities: The Roles of Mobile Social
Networking Applications (MSNA) by Disability Support Organizations in China. International Journal
of Environmental Research and Public Health, 2020, 17, 2333.

1.2 8

3916
Unpacking the relationship between employee brand ambassadorship and employee social media usage
through employee wellbeing in workplace: A theoretical contribution. Journal of Business Research,
2020, 119, 354-363.

5.8 32

3917 Usersâ€™ Knowledge Sharing on Social Networking Sites. Journal of Computer Information Systems,
2020, , 1-10. 2.0 10

3918 The extended warming effect of social media: Examining whether the cognition of online audiences
offline drives prosocial behavior in â€˜real lifeâ€™. Computers in Human Behavior, 2020, 110, 106389. 5.1 19

3919 â€œWe Stand up for Each Other!â€• An Interpretative Phenomenological Analysis of Collective Action
among U.S. College Women. Sex Roles, 2020, 83, 657-674. 1.4 4

3920 Tea culture and industry: Customer tea buying decisionâ€•making power shaped by social capital in the
presence of mutual trust. Journal of Public Affairs, 2021, 21, . 1.7 1

3921 Social capital in the creation of AI perception. Behaviormetrika, 2021, 48, 79-102. 0.9 3

3922 Daily associations between social media use and memory failures: the mediating role of negative
affect. Journal of General Psychology, 2021, 148, 67-83. 1.6 12

3923 Mobile Social Media Use and Trailing Parentsâ€™ Life Satisfaction: Social Capital and Social Integration
Perspective. International Journal of Aging and Human Development, 2021, 92, 383-405. 1.0 26

3924 Transition issues in higher education and digital technologies: the experiences of students with
disabilities in New Zealand. Disability and Society, 2021, 36, 179-201. 1.4 10

3925 From Network Positions to Language Use: Understanding the Effects of Brokerage and Closure
Structures from a Linguistic Perspective. Health Communication, 2021, 36, 1001-1008. 1.8 1

3926 Development of theory of mind on online social networks: Evidence from Facebook, Twitter,
Instagram, and Snapchat. Journal of Business Research, 2021, 124, 652-666. 5.8 31

3927 Factors in the Effectiveness of e-Health Interventions for Chronic Back Pain: How Self-Efficacy
Mediates e-Health Literacy and Healthy Habits. Telemedicine Journal and E-Health, 2021, 27, 184-192. 1.6 11



211

Citation Report

# Article IF Citations

3928 Association Between Social Networks and Subjective Well-Being in Adolescents: A Systematic Review.
Youth and Society, 2021, 53, 175-210. 1.3 41

3929 Social networking sites use and life satisfaction. A quantitative study on older people living in
Europe. European Societies, 2021, 23, 98-118. 3.9 36

3930 Standing up or standing by: Bystander intervention in cyberbullying on social media. New Media and
Society, 2021, 23, 1379-1397. 3.1 29

3931 Personality traits, psychological well-being, Facebook addiction, health and performance: testing
their relationships. Behaviour and Information Technology, 2021, 40, 706-722. 2.5 29

3932 Determinants of cross-cutting discussion on Facebook: Political interest, news consumption, and
strong-tie heterogeneity. New Media and Society, 2021, 23, 175-192. 3.1 25

3933 Online Support Seeking and Breast Cancer Patients: Changes in Support Seeking Behavior following
Diagnosis and Transition off Cancer Therapy. Health Communication, 2021, 36, 731-740. 1.8 8

3934 Predictors of Problematic Social Media Use: Personality and Life-Position Indicators. Psychological
Reports, 2021, 124, 1110-1133. 0.9 25

3935 Effects of Facebook Personal News Sharing on Building Social Capital in Jordanian Universities.
Studies in Systems, Decision and Control, 2021, , 653-670. 0.8 17

3936 Effects of attachment styles, dark triad, rejection sensitivity, and relationship satisfaction on social
media addiction: A mediated model. Current Psychology, 2021, 40, 414-428. 1.7 55

3937 Gender differences in the effect of virtual social networks use on studentsâ€™ academic performance.
Current Psychology, 2021, 40, 744-750. 1.7 7

3938 oGBACâ€”A Group Based Access Control Framework for Information Sharing in Online Social
Networks. IEEE Transactions on Dependable and Secure Computing, 2021, 18, 100-116. 3.7 9

3939 Whom do you know? Recruitersâ€™ motives for assessing jobseekersâ€™ online networks. International
Journal of Human Resource Management, 2021, 32, 1754-1777. 3.3 10

3940 Digital nudging and privacy: improving decisions about self-disclosure in social networks. Behaviour
and Information Technology, 2021, 40, 1-19. 2.5 45

3941 The role of online social capital in the relationship between Internet use and self-worth. Current
Psychology, 2021, 40, 2073-2082. 1.7 6

3942 The association between self-reported depressive symptoms and the use of social networking sites
(SNS): A meta-analysis. Current Psychology, 2021, 40, 2174-2189. 1.7 39

3943 Development and validation of a questionnaire in spanish for evaluating facebook use. Current
Psychology, 2021, 40, 2453-2461. 1.7 1

3944 Parent-children relationship and internet addiction of adolescents: The mediating role of
self-concept. Current Psychology, 2021, 40, 2510-2517. 1.7 30

3945 Personality and emerging adults' friend selection on social networking sites: A social network
analysis perspective. PsyCh Journal, 2021, 10, 62-75. 0.5 3



212

Citation Report

# Article IF Citations

3946 Social comparison orientation and frequency: A study on international travel bloggers. Journal of
Business Research, 2021, 123, 232-240. 5.8 17

3947 Factors Underlying Engagement in Facebook Support Groups of Female Infertility Patients.
Psychological Reports, 2021, 124, 1150-1173. 0.9 16

3948 Authority updating: An expert authority evaluation algorithm considering postâ€•evaluation and power
indices in social networks. Expert Systems, 2021, 38, . 2.9 1

3949 They support, so we talk: the effects of other users on self-disclosure on social networking sites.
Information Technology and People, 2021, 34, 1039-1064. 1.9 15

3950 Social media usage and international expatriateâ€™s creativity: An empirical research in cross-cultural
context. Human Systems Management, 2021, 40, 197-209. 0.5 6

3951 Premium Private Label strategies: social networks and traditional perspectives. Journal of Innovation
& Knowledge, 2021, 6, 78-91. 7.3 8

3952 Social cohesion emerging from a community-based physical activity program: A temporal network
analysis. Network Science, 2021, 9, 35-48. 0.8 6

3953 Localized social media and civic life: Motivations, trust, and civic participation in local community
contexts. Journal of Information Technology and Politics, 2021, 18, 55-69. 1.8 36

3954 Who are you talking about? Contrasting determinants of online disclosure about self or others.
Information Technology and People, 2021, 34, 999-1017. 1.9 11

3955 From likes to love: trust catalysing the digital romantic journey. Global Knowledge, Memory and
Communication, 2021, 70, 173-186. 0.9 1

3956 Social comparison as a double-edged sword on social media: The role of envy type and online social
identity. Telematics and Informatics, 2021, 56, 101470. 3.5 51

3957 How to measure social capital in an online brand community? A comparison of three social capital
scales. Journal of Business Research, 2021, 131, 652-663. 5.8 35

3958 Fexit: The effect of political and promotional communication from friends and family on Facebook
exiting intentions. Journal of Business Research, 2021, 122, 321-334. 5.8 4

3959 Network analysis of collaboration and information sharing in the management of the Lower Mekong
River Basin. Ocean and Coastal Management, 2021, 199, 105356. 2.0 2

3960 Building relational worth in an online social community through virtual structural embeddedness
and relational embeddedness. Technological Forecasting and Social Change, 2021, 162, 120350. 6.2 17

3961 Does multitasking computer self-efficacy mitigate the impact of social media affordances on overload
and fatigue among professionals?. Information Technology and People, 2021, 34, 1439-1461. 1.9 21

3962 Investigating the role of social media on mental health. Mental Health and Social Inclusion, 2021, 25,
41-51. 0.3 24

3963 Company versus consumer performance: does brand community identification foster brand loyalty
and the consumerâ€™s personal brand?. Journal of Brand Management, 2021, 28, 8-31. 2.0 23



213

Citation Report

# Article IF Citations

3964 Association of social participation, perception of neighborhood social cohesion, and social media use
with happiness: Evidence of tradeâ€•off (JCOPâ€•20â€•277). Journal of Community Psychology, 2021, 49, 432-446. 1.0 11

3965 Sharing travel related experiences on social media â€“ Integrating social capital and face orientation.
Journal of Vacation Marketing, 2021, 27, 168-186. 2.5 10

3966 Social media, body satisfaction and well-being among adolescents: A mediation model of
appearance-ideal internalization and comparison. Body Image, 2021, 36, 139-148. 1.9 68

3967 Social by definition: How users define social platforms and why it matters. Telematics and
Informatics, 2021, 59, 101538. 3.5 28

3968 A comparison of social media behaviors between sexual minorities and heterosexual individuals.
Computers in Human Behavior, 2021, 116, 106638. 5.1 6

3969 Privacy rights in online interactions and litigation dynamics: A social custom view. European Journal
of Political Economy, 2021, 67, 101967. 1.0 3

3970 Exploring the effects of algorithm-driven news sources on political behavior and polarization.
Computers in Human Behavior, 2021, 116, 106626. 5.1 28

3971 Types of social media activities and Hong Kong South and Southeast Asians Youthâ€™s Chinese language
learning motivation. System, 2021, 97, 102432. 1.7 17

3972 Links between in-class use of social media and school adjustment of high-school pupils. Education and
Information Technologies, 2021, 26, 2853-2861. 3.5 2

3973 Impact of ICT on entrepreneurial self-efficacy in emerging economy: Sustaining lock-down during
COVID-19 pandemic. Human Systems Management, 2021, 40, 299-314. 0.5 14

3974 How social capital affects support intention: The mediating role of place identity. Journal of
Hospitality and Tourism Management, 2021, 46, 40-49. 3.5 20

3975 Cross-group or within-group attention flow? Exploring the amplification process among elite users
and social media publics in Sina Weibo. Telematics and Informatics, 2021, 56, 101480. 3.5 3

3976 So little time for so many ties: Fit between the social capital embedded in enterprise social media and
individual learning requirements. Computers in Human Behavior, 2021, 120, 106615. 5.1 16

3977 The impact of common neighbor algorithm on individual friend choices and online social networks.
Physica A: Statistical Mechanics and Its Applications, 2021, 566, 125670. 1.2 5

3978 What the Science and Engineering World Needs Now Is Twitter. Journal of Sustainable Water in the
Built Environment, 2021, 7, 01820001. 0.9 3

3979 Online lowâ€•key conspicuous behavior of fashion luxury goods: The antecedents and its impact on
consumer happiness. Journal of Consumer Behaviour, 2021, 20, 148-159. 2.6 15

3980 Thematic analysis of destination images for social media engagement marketing. Industrial
Management and Data Systems, 2021, 121, 1375-1397. 2.2 20

3981 The effect of social networking sites use on employeesâ€™ knowledge sharing. European Journal of
Training and Development, 2021, 45, 218-240. 1.2 4



214

Citation Report

# Article IF Citations

3982 The role of integrated offline/online social activity and social identification in Facebook citizenship
behaviour formation. Information Technology and People, 2021, 34, 1419-1438. 1.9 6

3983 A Review and Reappraisal of Social Media Misuse: Measurements, Consequences, and Predictors.
International Journal of Human-Computer Interaction, 2021, 37, 1-14. 3.3 12

3984 Examining social capital and online social support links: a study in online health communities facing
treatment uncertainty. International Review on Public and Nonprofit Marketing, 2021, 18, 57-94. 1.3 11

3985 Facebooking for Good: Online Contact to Address Offline Conflict. Social Science Computer Review,
2021, 39, 353-370. 2.6 4

3986 The entrepreneurial process and online social networks: forecasting survival rate. Small Business
Economics, 2021, 56, 1171-1190. 4.4 13

3987 To grieve or not to grieve (online)? Interactions with deceased Facebook friends. Death Studies, 2021,
45, 167-181. 1.8 4

3988
The longitudinal and reciprocal relationships between selfie-related behaviors and
self-objectification and appearance concerns among adolescents. New Media and Society, 2021, 23,
56-77.

3.1 52

3989 A global community or a global waste of time? Content analysis of the Facebook site â€œHumans of New
Yorkâ€•. Journal of Urban Affairs, 2021, 43, 117-139. 1.0 3

3990 Disclosure of suicidal thoughts during an e-mental health intervention: relational ethics meets
actor-network theory. Ethics and Behavior, 2021, 31, 151-170. 1.3 10

3991 Altruistic and selfish communication on social media: the moderating effects of tie strength and
interpersonal trust. Behaviour and Information Technology, 2021, 40, 320-336. 2.5 5

3992 Social media and social wellbeing in later life. Ageing and Society, 2021, 41, 1349-1370. 1.2 16

3993 Longitudinal Social Grooming Transition Patterns on Facebook, Social Capital, and Well-Being.
Journal of Computer-Mediated Communication, 2021, 26, 320-342. 1.7 1

3994 Extraction and Analysis of Facebook Public Data and Images. Lecture Notes in Electrical Engineering,
2021, , 189-202. 0.3 0

3995 The effects of social comparison on the relationships among social media addiction, self-esteem, and
general belongingness levels. Current Issues in Personality Psychology, 2021, 9, 114-124. 0.2 7

3996 Das PhÃ¤nomen Social Media. , 2021, , 13-40. 0

3997 Customer Online Feedback with an Identity Versus No Identity: The Influence on Review Comments.
Journal of Hospitality and Tourism Research, 2022, 46, 267-295. 1.8 3

3998 Research on Interactive Ritual Chain Model in Barrage Video. , 0, , . 0

3999 Using activity theory to understand the impact of social networking sites and apps use by Saudi
postgraduate students. Behaviour and Information Technology, 2022, 41, 1298-1312. 2.5 6



215

Citation Report

# Article IF Citations

4000 Social Media in Higher Education. Advances in Human and Social Aspects of Technology Book Series,
2021, , 175-202. 0.3 1

4001 IMPACT OF FACEBOOK ADDICTION DISORDER (FAD) ON STUDY HABITS AND ACADEMIC ACHIEVEMENT OF
ADOLESCENTS. MIER Journal of Educational Studies, Trends and Practices, 0, , 195-207. 0.0 2

4002 Selfie-editing, facial dissatisfaction, and cosmetic surgery consideration among Chinese adolescents:
A longitudinal study. Current Psychology, 2022, 41, 9027-9037. 1.7 14

4003 Exploring the â€œsocialnessâ€• of social media. Computers in Human Behavior Reports, 2021, 3, 100083. 2.3 19

4004 A cross-cultural study to explore the differential impacts of online social capital on psychosocial
outcomes. Computers in Human Behavior Reports, 2021, 3, 100087. 2.3 4

4005 Digital Social Networking. , 2021, , 828-849. 1

4006 Facebook Depression or Facebook Contentment. , 2021, , 1095-1116. 1

4007 Shape Shifting Across Social Media. Social Media and Society, 2021, 7, 205630512199063. 1.5 9

4008 Motivations for Social Media Use: Associations with Social Media Engagement and Body Satisfaction
and Well-Being among Adolescents. Journal of Youth and Adolescence, 2021, 50, 2279-2293. 1.9 34

4009 Use of Information Technology in Online Learning Process Applied by the Lecturers Based on the
Education and Rank Level. , 2021, , . 11

4010 Psychological impacts from COVID-19 among university students: Risk factors across seven states in
the United States. PLoS ONE, 2021, 16, e0245327. 1.1 461

4011
Association of online political participation with social media usage, perceived information quality,
political interest and political knowledge among Malaysian youth: Structural equation model
analysis. Cogent Social Sciences, 2021, 7, .

0.5 3

4012 Personal Gains from Materials in Social Networks. Lecture Notes in Networks and Systems, 2021, ,
19-24. 0.5 0

4013 The Mechanism of Linkages Between Online Community Participation and Festival Attendance: A Case
Study of a Chinese Music Festival. Event Management, 2021, 25, 27-40. 0.6 4

4014 Facebook for Engagement. International Journal of Computer-Assisted Language Learning and
Teaching, 2021, 11, 1-20. 0.5 5

4015 The Effect of Individualâ€™s Technological Belief and Usage on Their Absorptive Capacity towards Their
Learning Behaviour in Learning Environment. Sustainability, 2021, 13, 718. 1.6 8

4016 The Mediating Role of Positive Orientation and Hope of Success in the Relationship Between Perceived
Social Support and Facebook Intrusion. Social Science Computer Review, 0, , 089443932098577. 2.6 0

4017
Digital competences and skills as key factors between connectedness and tolerance to diversity on
social networking sites: Case study of social work graduates on Facebook. Current Sociology, 2022,
70, 210-226.

0.8 4



216

Citation Report

# Article IF Citations

4018 RELATIONSHIP OF INFORMATION AND MEDIA LITERACY TO CAMPUS LEADERSHIP AND ADVISERSHIP. SSRN
Electronic Journal, 0, , . 0.4 0

4019 Social network sites as a means to support personal social capital and well-being in older age: An
association study. Computers in Human Behavior Reports, 2021, 3, 100067. 2.3 17

4020 Longitudinal Trajectories, Social and Individual Antecedents, and Outcomes of Problematic Internet
Use Among Late Adolescents. Child Development, 2021, 92, e653-e673. 1.7 35

4021 Belonging and loneliness in cyberspace: impacts of social media on adolescentsâ€™ well-being. Australian
Journal of Psychology, 2021, 73, 12-23. 1.4 52

4022 Digital Social Networks From a Social Capital Perspective. Advances in Information Quality and
Management, 2021, , 1106-1117. 0.3 0

4023 Social Media and Leisure. , 2021, , 1-5. 0

4025 Youth and Interculturality in Vienna: Gaming Intervention in Intercultural Contextsâ€”Two Project
Cases. , 2021, , 207-224. 0

4026 Look Up, Look Down: Articulating Inputs and Outputs of Social Media Social Comparison. Journal of
Communication Technology, 2021, 4, . 0.1 1

4027 Self-Presentation and Subjective Well-Being in Social Network Sites: Psychological Mechanisms and
Boundary Conditions. Advances in Psychology, 2021, 11, 1057-1069. 0.0 1

4028 Are the negative effects of social networking a privilege of the rich? Social network usage and life
satisfaction across European countries. Computers in Human Behavior Reports, 2021, 3, 100078. 2.3 2

4030 Teachers Falling off the Cliff Affordances and Constraints of Social Media in School. , 0, , . 1

4031 Social Media Blueprints: A Study of Self-Representation and Identity Management. International
Journal of Asian Social Science, 2021, 11, 286-299. 0.2 0

4032 Influencer Marketing: Current Knowledge and Research Agenda. Springer Proceedings in Business and
Economics, 2021, , 201-208. 0.3 4

4033 Social networking for social capital: the declining value of presence for trusting with age. Behaviour
and Information Technology, 2022, 41, 1425-1438. 2.5 5

4034 Facebook, Social Comparison, and Subjective Well-Being. , 2021, , 1201-1217. 1

4035 Efficacy of Organizational Learning and Social Capital in Online Communities of Practice. , 2021, ,
240-266. 0

4036 The Impact of Social Capital and Time Spent on Facebook on Social Recognition and Attachment.
Advances in Marketing, Customer Relationship Management, and E-services Book Series, 2021, , 180-192. 0.7 0

4037 Exploring the Effects of Social Media Use on Employee Performance. , 2021, , 1788-1809. 0



217

Citation Report

# Article IF Citations

4038 Towards Blended Learning Designs Fostering Adults' Social Capital. , 2021, , 350-370. 0

4039 Features of On-Line Behavior in Adolescents with Different Levels of Self-Concept Clarity.
Psychological Science and Education, 2021, 26, 20-33. 0.2 5

4040 Link between social distancing, cognitive dissonance, and social networking site usage intensity: a
country-level study during the COVID-19 outbreak. Internet Research, 2021, 31, 419-456. 2.7 36

4041 Cross-Platform Differences in the Well-Being Effects of Social Media: Evidence from Longitudinal
Surveys and Trace Data. SSRN Electronic Journal, 0, , . 0.4 0

4042 Erasmus Ã–ÄŸrencilerinin Sosyal Medya KullanÄ±mlarÄ± Ve â€œAnÄ± KaÃ§Ä±rma Korkusuâ€• (FoMO). Aksaray IletisÌ§im
Dergisi, 0, , . 0.2 0

4043 Online and Offline Social Activity and Sociability Effects on Wellbeing and Social Influence: A
â€œSpilloverâ€• Effect. Advances in Applied Sociology, 2021, 11, 48-63. 0.1 0

4044
Is Technology Enhancing or Hindering Interpersonal Communication? A Framework and Preliminary
Results to Examine the Relationship Between Technology Use and Nonverbal Decoding Skill. Frontiers
in Psychology, 2020, 11, 611670.

1.1 12

4045 The Perceived Impact of Social Networking Sites and Apps on the Social Capital of Saudi Postgraduate
Students: A Case Study. Future Internet, 2021, 13, 20. 2.4 4

4046 Un Grano de Arena: Infrastructural Care, Social Media Platforms, and the Venezuelan Humanitarian
Crisis. Proceedings of the ACM on Human-Computer Interaction, 2021, 4, 1-28. 2.5 11

4047 Are gender differences in the Big Five the same on social media as offline?. Computers in Human
Behavior Reports, 2021, 3, 100085. 2.3 14

4048 The Mediating Effect of Bridging Social Capital Between Social Media Usage and Affective Attitude.
International Journal of Social Media and Online Communities, 2021, 13, 51-75. 0.1 1

4049 Refining the Blunt Instruments ofÂ Cybersecurity: A Framework toÂ Coordinate Prevention
andÂ Preservation of Behaviours. Lecture Notes in Computer Science, 2021, , 23-42. 1.0 1

4050 Reducing parent-adolescent conflicts about mobile phone use: The role of parenting styles. Mobile
Media and Communication, 2021, 9, 563-583. 3.1 4

4051 Effects of Self-Presentation Strategy and Tie Strength on Facebook Usersâ€™ Happiness and Subjective
Vitality. Journal of Happiness Studies, 2021, 22, 2961-2979. 1.9 5

4052 Unpacking the uses and gratifications of Facebook: A study among college teachers in India.
Computers in Human Behavior Reports, 2021, 3, 100066. 2.3 18

4053 Using Facebook to Recruit People with Dwarfism: Pros and Pitfalls for Disabled Participants and
Researchers. Scandinavian Journal of Disability Research, 2021, 23, 85-93. 1.1 3

4054 Social Networking Addiction Among Hong Kong University Students: Its Health Consequences and
Relationships With Parenting Behaviors. Frontiers in Public Health, 2020, 8, 555990. 1.3 18

4055 Capital access and its mobilization for academic achievement: A case of Indian higher education
system. Research in Education, 2021, 110, 58-77. 0.5 0



218

Citation Report

# Article IF Citations

4056 Exploring the linkage between offline collaboration networks and online representational network
diversity on social media. Communication Monographs, 2021, 88, 88-110. 1.9 6

4057 Technology Makes the Heart Grow Fonder? A Test of Media Multiplexity Theory for Family Closeness.
Social Sciences, 2021, 10, 25. 0.7 1

4058 Organizational Cyber Data Breach Analysis of Facebook, Equifax, and Uber Cases. International Journal
of Cyber Research and Education, 2021, 3, 58-64. 0.4 4

4059 The Difference of Social Network Sites Explained with the Employment Seeking Process. Regional
Formation and Development Studies, 2021, 17, 145-154. 0.0 2

4060 Measuring Problematic Internet Use, Internet Gaming Disorder, and Social Media Addiction in Young
Adults: Cross-sectional Survey Study. JMIR Public Health and Surveillance, 2022, 8, e27719. 1.2 20

4061
The Effects of the Fear of Missing Out on People's Social Networking Sites Use During the COVID-19
Pandemic: The Mediating Role of Online Relational Closeness and Individuals' Online Communication
Attitude. Frontiers in Psychiatry, 2021, 12, 620442.

1.3 49

4062 Impression management of South Korean sports stars through image-based social media. Sport in
Society, 0, , 1-22. 0.8 3

4063
<i>â€˜Itâ€™s social interaction.â€„.â€„. but itâ€™s notâ€™</i>: A qualitative study investigating the psycho-social
experience of social media by individuals with a visual impairment. Journal of Health Psychology, 2022,
27, 1070-1083.

1.3 6

4064 The impact of ICTs on collaborative learning: A literature review. , 2021, , 46-52. 0

4065 Heterogeneity of Facebook friend network facilitates political learning: Evidence from a panel survey
during the 2016 US presidential campaign. Communication Monographs, 2021, 88, 463-482. 1.9 5

4066 Toward a Theoretical Framework of Relational Maintenance in Computer-Mediated Communication.
Communication Theory, 2022, 32, 243-264. 2.0 12

4067 Too Much of a Good Thing: Who We Follow, What We Do, And How Much Time We Spend on Social
Media Affects Well-Being. Journal of Social and Clinical Psychology, 2021, 40, 46-68. 0.2 9

4068 Putting the social back into physical distancing: The role of digital connections in a pandemic crisis.
International Journal of Psychology, 2021, 56, 594-606. 1.7 22

4069
Social media use and subjective <scp>wellâ€•being</scp> among <scp>middleâ€•aged</scp> consumers in
Korea: Mediation model of social capital moderated by disability. Journal of Consumer Affairs, 2021, 55,
1352-1372.

1.2 7

4070 VALIDITY AND RELIABILITY OF VIETNAMESE VERSION OF CYBERBULLYING COPING STYLES SCALE FOR
STUDENTS. Dalat University Journal of Science, 2021, 12, 3. 0.0 0

4071 Do social networking sites promote life satisfaction? The explanation from an online and offline
social capital transformation. Information Technology and People, 2022, 35, 703-722. 1.9 13

4072 Social media use by first-generation college students and two forms of social capital: a revealed
causal mapping approach. Information Technology and People, 2022, 35, 344-366. 1.9 9

4073 How does WeChatâ€™s active engagement with health information contribute to psychological
well-being through social capital?. Universal Access in the Information Society, 2022, 21, 657-673. 2.1 16



219

Citation Report

# Article IF Citations

4074
Weak ties matter: Social network dynamics of mobile media multiplexity and their impact on the social
support and psychological well-being experienced by migrant workers. Mobile Media and
Communication, 2022, 10, 76-96.

3.1 9

4075
Advancing Gender Equity and Sense of Belonging in Computing: Are Documented Best Practices
Representative of Upward Transfer Students?. Community College Journal of Research and Practice,
2022, 46, 633-653.

0.8 12

4076 Social network matters: The influence of online social capital on youth political participation in
Pakistan. Journal of Information Technology and Politics, 2021, 18, 430-442. 1.8 7

4077 Loneliness and Its Associated Factors Nine Months after the COVID-19 Outbreak: A Cross-National
Study. International Journal of Environmental Research and Public Health, 2021, 18, 2841. 1.2 21

4078 Distinguishing feast-watching from cringe-watching: Planned, social, and attentive binge-watching
predicts increased well-being and decreased regret. Convergence, 2021, 27, 1507-1524. 1.6 11

4080 Camouflaging in Autistic and Non-autistic Adolescents in the Modern Context of Social Media.
Journal of Autism and Developmental Disorders, 2022, 52, 630-646. 1.7 21

4081 An empirical approach to understanding users' fake news identification on social media. Online
Information Review, 2021, 45, 1080-1096. 2.2 33

4082 Who is mentally healthy? Mental health profiles of Japanese social networking service users with a
focus on LINE, Facebook, Twitter, and Instagram. PLoS ONE, 2021, 16, e0246090. 1.1 28

4083 Echo Chamber Effect in Rumor Rebuttal Discussions About COVID-19 in China: Social Media Content
and Network Analysis Study. Journal of Medical Internet Research, 2021, 23, e27009. 2.1 16

4084
WeChat usage during COVID-19 pandemic lockdown: the mediating role of online self-disclosure on
quality of friendship and well-being. Global Knowledge, Memory and Communication, 2021,
ahead-of-print, .

0.9 5

4085 A large number of online friends and a high frequency of social interaction compensate for each
Otherâ€™s shortage in regard to perceived social support. Current Psychology, 2023, 42, 1575-1584. 1.7 11

4086 What Is above Everything?. , 2021, , 111-128. 0

4087 RELATIONSHIP AMONG SOCIAL MEDIA USES, INTERNET MEDIATION AND POLITICAL PARTICIPATION IN
PAKISTAN. Humanities and Social Sciences Reviews, 2021, 9, 43-53. 0.2 1

4088 â€˜High tide by boat, low tide we walkâ€™: the everyday digital lives of girls in remote villages of Vanua
Levu, Fiji. Children's Geographies, 2021, 19, 766-779. 1.6 4

4089
How Do Instant Messages Reduce Psychological Withdrawal Behaviors?â€”Mediation of Engagement
and Moderation of Self-Control. International Journal of Environmental Research and Public Health,
2021, 18, 2983.

1.2 3

4090 Media Literacy, Social Connectedness, and Digital Citizenship in India: Mapping Stakeholders on How
Parents and Young People Navigate a Social World. Frontiers in Human Dynamics, 2021, 3, . 1.0 11

4091 Competitive framing, emotion and heterogeneity: framing effects on Twitter in the case of an alt-right
rally. Online Information Review, 2021, ahead-of-print, . 2.2 1

4092 Knowledge sharing by clinicians using social media: A case study in Ethiopia. African Journal of
Science, Technology, Innovation and Development, 0, , 1-12. 0.8 0



220

Citation Report

# Article IF Citations

4093 Facebook usage, participation patterns, and social support from Facebook activity among smokers
with mobility impairments. Translational Behavioral Medicine, 2021, 11, 882-890. 1.2 1

4094 Political implications of disconnection on social media: A study of politically motivated unfriending.
New Media and Society, 2022, 24, 2659-2679. 3.1 12

4095 Everybody wants some: Collection and control of personal information, privacy concerns, and social
media use. New Media and Society, 2022, 24, 2705-2724. 3.1 9

4097 From observation on social media to offline political participation: The social media affordances
approach. New Media and Society, 2022, 24, 2614-2634. 3.1 30

4098 Online incivility, hate speech and political violence in Zambia: Examining the role of online political
campaign messages. Journal of African Media Studies, 2021, 13, 35-51. 0.4 3

4099 The role of metacognitions and emotion recognition in problematic SNS use among adolescents.
Journal of Affective Disorders, 2021, 282, 1-8. 2.0 15

4100 Social Media Habits of Youth in Pakistan and the Role in Developing Social Capital. Global Social
Sciences Review, 2021, VI, 272-280. 0.0 0

4101 Using Social Media for Health: National Data from HINTS 2019. Journal of Health Communication, 2021,
26, 184-193. 1.2 27

4102 From Context Collapse to â€œSafe Spacesâ€•: Selective Avoidance through Tie Dissolution on Social Media.
Mass Communication and Society, 2021, 24, 892-917. 1.2 13

4103 How trust leads to online purchase intention founded in perceived usefulness and peer
communication. Journal of Consumer Behaviour, 2021, 20, 1297-1312. 2.6 37

4104
Examining Associations Between Social Networking Site Alcohol-Specific Social Norms, Posting
Behavior, and Drinking to Cope During the COVID-19 Pandemic. Cyberpsychology, Behavior, and Social
Networking, 2021, 24, 715-721.

2.1 16

4105 The ICT basic skills: Contribution to student social media utilization activities. International Journal
of Evaluation and Research in Education, 2021, 10, 222. 0.4 9

4106 How Downward and Upward Comparisons on Facebook Influence Grandiose and Vulnerable
Narcissistsâ€™ Self-Esteemâ€”A Priming Study. Behavioral Sciences (Basel, Switzerland), 2021, 11, 39. 1.0 5

4107 Allport meets internet: A meta-analytical investigation of online intergroup contact and prejudice
reduction. International Journal of Intercultural Relations, 2021, 81, 131-141. 1.0 39

4108 Where Emerging Adults in the United States Find Meaning in Life. Adultspan Journal, 2021, 20, 47-60. 0.3 0

4109 Social network sites and obsessive-compulsive disorder: An investigation with suppression analyses.
Cyberpsychology, 2021, 15, . 0.7 4

4111 Does This Photo Make Me Look Good?. Proceedings of the ACM on Human-Computer Interaction, 2021,
5, 1-32. 2.5 2

4112
Promoting physical activity in young adult cancer survivors using mHealth and adaptive tailored
feedback strategies: Design of the Improving Physical Activity after Cancer Treatment (IMPACT)
randomized controlled trial. Contemporary Clinical Trials, 2021, 103, 106293.

0.8 11



221

Citation Report

# Article IF Citations

4113 Discourse and Identity in the Digital World: Mansoura University Website as a Model. , 2021, 30, 755-812. 0.0 0

4114 Correlations of online social network size with well-being and distress: A meta-analysis.
Cyberpsychology, 2021, 15, . 0.7 9

4115 The Use of Web-Based Social Networks: Trends, Antecedents, and Consequences. Webology, 2021, 18,
233-245. 0.3 1

4116 The Utilization of Facebook During Covid-19 Pandemic by First-Year College Students. International
Journal of Social Learning, 2021, 1, 162-171. 0.1 0

4117 Forming digital identities in social networks: the role of privacy concerns and self-esteem.
Information and Computer Security, 2021, 29, 240-262. 1.5 6

4118 The path to peopleâ€™s responses to native advertising in social media: A perspective of
self-presentational desire. Information and Management, 2021, 58, 103441. 3.6 7

4119 The power of informal institutions: The impact of clan culture on the depression of the elderly in
rural China. Journal of Integrative Agriculture, 2021, 20, 1107-1118. 1.7 8

4120 Dis"Like". Proceedings of the ACM on Human-Computer Interaction, 2021, 5, 1-19. 2.5 1

4121 Applying the Uses and Gratifications Model to Examine Consequences of Social Media Addiction.
Social Media and Society, 2021, 7, 205630512110190. 1.5 11

4122 Exploring the effect of WeChat on adjustment of international students in China. Cogent Psychology,
2021, 8, 1908705. 0.6 1

4123 Selective Avoidance on Social Media: A Comparative Study of Western Democracies. Social Science
Computer Review, 2022, 40, 1241-1258. 2.6 7

4124 Consumersâ€™ participation in information-related activities on social media. PLoS ONE, 2021, 16,
e0250248. 1.1 6

4125 Reddit Gaming Communities During Times of Transition. Social Media and Society, 2021, 7,
205630512110101. 1.5 11

4126 Determinants of Facebook use among students and its impact on collaborative learning. Information
Development, 2022, 38, 641-657. 1.4 2

4127 The relationship between Internet use and self-concept clarity: A systematic review and meta-analysis.
Cyberpsychology, 2021, 15, . 0.7 10

4128 Criteria and rules for privacy management prior to self-disclosures on social network sites (SNSs).
Cyberpsychology, 2021, 15, . 0.7 4

4129 Instagram Use, InstaMums, and Anxiety in Mothers of Young 					Children. Journal of Media Psychology,
2021, 33, 72-81. 0.7 10

4130 'A Library of People'. Proceedings of the ACM on Human-Computer Interaction, 2021, 5, 1-28. 2.5 4



222

Citation Report

# Article IF Citations

4131 Understanding the influence of user-generated content on tourist loyalty behavior in a cultural
World Heritage Site. Tourism Recreation Research, 2023, 48, 173-187. 3.3 22

4132 The Strength of Weak Ties Revisited: Further Evidence of the Role of Strong Ties in the Provision of
Online Social Support. Social Media and Society, 2021, 7, 205630512110249. 1.5 18

4133 Loneliness is negatively related to Facebook network size, but not related to Facebook network
structure. Cyberpsychology, 2021, 15, . 0.7 7

4134 Prevalence of Internet Addiction and Associated Factors Among Students in an Ethiopian University: A
Cross-Sectional Study. Journal of Social Work Practice in the Addictions, 2022, 22, 143-159. 0.4 2

4135 Balanced content space partitioning for pub/sub: a study on impact of varying partitioning
granularity. Journal of Supercomputing, 2021, 77, 13676-13702. 2.4 0

4136 Difference in communication systems explained by balance between edge and node activations. Journal
of Physics Complexity, 2021, 2, 025013. 0.9 1

4137 Transformation of CRM Activities into e-CRM: The Generating e-Loyalty and Open Innovation. Journal
of Open Innovation: Technology, Market, and Complexity, 2021, 7, 109. 2.6 17

4138 From social capital to consumer engagement: the mediating role of consumer e-empowerment. Journal
of Research in Interactive Marketing, 2021, 15, 316-335. 7.2 29

4139 Brain Coding of Social Network Structure. Journal of Neuroscience, 2021, 41, 4897-4909. 1.7 22

4140 Web workouts and consumer wellâ€•being: Theâ€‰role of digitalâ€•physical activity during theâ€‰<scp>UK
COVID</scp>â€•19 lockdown. Journal of Consumer Affairs, 2022, 56, 449-464. 1.2 13

4141 The rich get richer: Extroverts' social capital on twitter. Technology in Society, 2021, 65, 101551. 4.8 6

4142 The Role of Post-Stay Evaluation on Ewom and Hotel Revisit Intention among Gen Y. Journal of
Hospitality and Tourism Research, 2023, 47, 57-83. 1.8 7

4143 Coping with Racial Discrimination with Collective Power: How Does Bonding and Bridging Social
Capital Help Online and Offline?. Howard Journal of Communications, 2021, 32, 274-293. 0.6 1

4144 Predicting Tie Strength with Ego Network Structures. Journal of Interactive Marketing, 2021, 54, 40-52. 4.3 15

4145 Social Capital on Social Networking Sites: A Social Network Perspective. Sustainability, 2021, 13, 5147. 1.6 10

4147 The social fabric framework: steps to eliciting the social making of organisations in the digital age.
European Journal of Information Systems, 2023, 32, 127-153. 5.5 7

4148 Toward Understanding the Cultural Influences on Social Media Use of Middle Class Mothers in India. ,
2021, , . 2

4149 Prototyping for Social Wellbeing with Early Social Media Users. , 2021, 2021, . 6



223

Citation Report

# Article IF Citations

4150 Share or not? Effects of Stereotypes on Social Media Engagement Using the Stereotype Content Model.
Journalism Practice, 0, , 1-27. 1.5 3

4151 Excessive SNS use at work, technological conflicts and employee performance: A
social-cognitive-behavioral perspective. Technology in Society, 2021, 65, 101584. 4.8 32

4152 Connecting and being connected: investigating friending practices across multiple social networking
sites. Information Technology and People, 2021, ahead-of-print, . 1.9 3

4153 Multimodal connectedness and communication patterns: A comparative study across Europe, the
United States, and China. New Media and Society, 2021, 23, 1773-1797. 3.1 4

4154 Making decision with an alternative mind-set: Predicting entrepreneurial intention toward
f-commerce in a cross-country context. Journal of Retailing and Consumer Services, 2021, 60, 102475. 5.3 18

4155 Analysing tourism destination promotion through Facebook by Destination Marketing Organizations
of India. Current Issues in Tourism, 2022, 25, 1416-1431. 4.6 19

4156 How do Norwegian adolescents experience the role of social media in relation to mental health and
well-being: a qualitative study. BMC Psychology, 2021, 9, 78. 0.9 25

4157 Regression Model for the Problem of Parameter Estimation in the Gamma Poisson Model of Behavior:
an Application to the Online Social Media Posting Data. , 2021, , . 2

4158 The Strength of Structural Diversity in Online Social Networks. Research, 2021, 2021, 9831621. 2.8 3

4159 Manipulating Facebookâ€™s Notification System to Provide Evidence of Techno-Social Engineering. Social
Science Computer Review, 2022, 40, 1478-1495. 2.6 0

4160 Exploring Relational Needs on Using Social Network Sites. Journal of Computer Information Systems,
0, , 1-12. 2.0 1

4161 Livsstil til salgs: om influensermarkedsfÃ¸ring pÃ¥ sosiale medier og hvordan ungdom pÃ¥virkes. Nordisk
Tidsskrift for Ungdomsforskning, 2021, 2, 4-22. 0.2 1

4162
Social media-enabled healthcare: A conceptual model of social media affordances, online social
support, and health behaviors and outcomes. Technological Forecasting and Social Change, 2021, 166,
120574.

6.2 73

4163 Uncovering the Promises and Challenges of Social Media Use in the Low-Wage Labor Market: Insights
from Employers. , 2021, , . 6

4164 Exploring the effects of psychological ownership, gaming motivations, and primary/secondary
control on online game addiction. Decision Support Systems, 2021, 144, 113512. 3.5 27

4165 Understanding and Designing for Disaster Preparation on Social Media. , 2021, , . 0

4166
Relationship between Online Interethnic Interactions on Interethnic Bridging Social Capital: A Study
of Academic Staff in Malaysian Private Universities. Pertanika Journal of Social Science and
Humanities, 2021, 29, .

0.1 1

4167 Charting sustained usage toward mobile social media application: the criticality of expected benefits
and emotional motivations. Asia Pacific Journal of Marketing and Logistics, 2022, 34, 576-593. 1.8 5



224

Citation Report

# Article IF Citations

4169 Identity lost and found: Self-concept clarity in social network site contexts. Self and Identity, 2022, 21,
406-429. 1.0 4

4170 Offline and online communities: Differences and consequences for social inequalities. Poetics, 2021,
89, 101565. 0.6 0

4171
User engagement and self-disclosure on Snapchat and Instagram: the mediating effects of social media
addiction and fear of missing out. Journal of Economic and Administrative Sciences, 2021,
ahead-of-print, .

0.7 2

4172 â€˜Social media comes with good and bad sides, doesnâ€™t it?â€™ A balancing act of the benefits and risks of
social media use by young adults with long-term conditions. Health (United Kingdom), 2021, 25, 515-534. 0.9 4

4173 Social Networks and Open Innovation: Business Academic Productivity. Journal of Open Innovation:
Technology, Market, and Complexity, 2021, 7, 158. 2.6 2

4174 Effects of news sharing and discussion network heterogeneity on incidental exposure to
counter-attitudinal political information on Facebook. Social Science Journal, 0, , 1-13. 0.9 0

4175
Understanding Continuance Intention Determinants to Adopt Online Health Care Community: An
Empirical Study of Food Safety. International Journal of Environmental Research and Public Health,
2021, 18, 6514.

1.2 4

4176 Does Intercultural Contact Increase Anti-Racist Behavior on Social Network Sites?. Social Sciences,
2021, 10, 207. 0.7 3

4177 Making stability dependable: stable cellphone access leads to better health outcomes for those
experiencing poverty. Information, Communication and Society, 2022, 25, 2122-2139. 2.6 1

4178 Testing the effects of Facebook usage in an ethnically polarized setting. Proceedings of the National
Academy of Sciences of the United States of America, 2021, 118, . 3.3 27

4179 How behavioral homophily on social media influences the perception of tie-strengthening within
young adultsâ€™ personal networks. New Media and Society, 2023, 25, 1971-1990. 3.1 8

4180 Social media use only helps, and does not harm, daily interactions and well-being.. Technology Mind
and Behavior, 2021, 2, . 1.1 4

4181 Outlining Experience and Well-Being in the Interaction with Social Media Apps. Lecture Notes in
Networks and Systems, 2022, , 12-19. 0.5 2

4182 A Measurement Approach to the Bourdieusian Social Capital within Facebook Institutional Pages. ,
2021, , . 2

4183 How event information is trusted and shared on social media: a uses and gratification perspective.
Journal of Travel and Tourism Marketing, 2021, 38, 444-460. 3.1 17

4184
Social Media and Romantic Relationship: Excessive Social Media Use Leads to Relationship Conflicts,
Negative Outcomes, and Addiction via Mediated Pathways. Social Science Computer Review, 2022, 40,
1523-1541.

2.6 15

4185 Effects of Social Media Use on Psychological Well-Being: A Mediated Model. Frontiers in Psychology,
2021, 12, 678766. 1.1 63

4186 WhatsApp for mobile learning. Effects on knowledge, resilience and isolation in the school-to-work
transition. Internet and Higher Education, 2021, 50, 100809. 4.2 6



225

Citation Report

# Article IF Citations

4187
Body Talk on Social Networking Sites and Cosmetic Surgery Consideration Among Chinese Young
Adults: A Serial Mediation Model Based on Objectification Theory. Psychology of Women Quarterly,
2022, 46, 99-110.

1.3 13

4188 Facebook Intrusion as a Mediator Between Positive Capital and General Distress: A Cross-Cultural
Study. Frontiers in Psychiatry, 2021, 12, 667536. 1.3 8

4189 Sustainability of the Benefits of Social Media on Socializing and Learning: An Empirical Case of
Facebook. Sustainability, 2021, 13, 6731. 1.6 11

4190 THE ONLINE ROLE OF SOCIAL CAPITAL IN VENTURE FUNDING: A RESEARCH ON CROWDFUNDING. Finans
Ekonomi Ve Sosyal AraÅŸtÄ±rmalar Dergisi, 2021, 6, 359-372. 0.6 2

4191 The impact of online vs. offline acculturation on purchase intentions: A multigroup analysis of the
role of education. Journal of Business Research, 2021, 130, 724-735. 5.8 9

4192 The Mediating Role of Social Capital in Digital Information Technology Poverty Reduction an Empirical
Study in Urban and Rural China. Land, 2021, 10, 634. 1.2 12

4193 Moderating effect of gender between social media needs and psychological wellbeing: a case study of
Pakistani adolescents. Journal of Human Behavior in the Social Environment, 2022, 32, 383-401. 1.1 4

4194 Promoting Physics-Entrepreneurship Via Facebook: A Thematic Study. Thabiea Journal of Natural
Science Teaching, 2021, 4, 1. 0.1 0

4195 â€œEnthusiasmâ€• toward the other side matters: Emotion and willingness to express disagreement in
social media political conversation. Social Science Journal, 0, , 1-17. 0.9 3

4196 Augmenting student engagement through the use of social media: the role of knowledge sharing
behaviour and knowledge sharing self-efficacy. Interactive Learning Environments, 2023, 31, 4021-4033. 4.4 14

4197 Who has a Choice?: Survey-Based Predictors of Volitionality in Facebook Use and Non-use. Proceedings
of the ACM on Human-Computer Interaction, 2021, 5, 1-25. 2.5 1

4198 What links to psychological needs satisfaction and excessive WeChat use? The mediating role of
anxiety, depression and WeChat use intensity. BMC Psychology, 2021, 9, 105. 0.9 10

4199 Online course adaptation process of Suzuki Early Childhood Education Program. Turkish Journal of
Education, 0, , 195-210. 1.2 0

4200 Social media capital and civic engagement: Does type of connection matter?. International Review on
Public and Nonprofit Marketing, 2022, 19, 167-189. 1.3 8

4201 Intergroup Dialogues in the Landscape of Digital Societies: How Does the Dialogical Self Affect
Intercultural Relations in Online Contexts?. Societies, 2021, 11, 84. 0.8 2

4202 Understanding the Potential Influence of WeChat Engagement on Bonding Capital, Bridging Capital,
and Electronic Word-of-Mouth Intention. Sustainability, 2021, 13, 8489. 1.6 7

4203 Association between the use of social networking sites and mental health of young generation in
Bangladesh: A crossâ€•sectional study. Journal of Community Psychology, 2021, 49, 2276-2297. 1.0 23

4204
Young adultsâ€™ attitudes toward online self-disclosure and social connection as predictors of a
preference for online social interactions: the mediating effect of relational closeness. Atlantic
Journal of Communication, 2022, 30, 481-497.

0.7 8



226

Citation Report

# Article IF Citations

4205 Loneliness and Its Association With Social Media Use During the COVID-19 Outbreak. Social Media and
Society, 2021, 7, 205630512110338. 1.5 31

4206 Itâ€™s Who You Know (and Who You Are): Social Capital in a School-Based Parent Network. Sociology of
Education, 2021, 94, 253-270. 1.7 8

4207 Fostering knowledge-sharing behavior through social capital: the implications of face-to-face and
online interactions. Global Knowledge, Memory and Communication, 2021, ahead-of-print, . 0.9 2

4208 Buying Through Social Platforms. Journal of Organizational and End User Computing, 2021, 33, 70-93. 1.6 10

4209 Enhancing studentsâ€™ employability skills awareness through the accounting professional body on an
undergraduate accounting degree. Accounting Education, 2021, 30, 578-600. 2.3 5

4210 Plurality in the Measurement of Social Media Use and Mental Health: An Exploratory Study Among
Adolescents and Young Adults. Social Media and Society, 2021, 7, 205630512110353. 1.5 9

4211 Social media filtering and democracy: Effects of social media news use and uncivil political
discussions on social media unfriending. Computers in Human Behavior, 2021, 120, 106759. 5.1 35

4212 Online social capital, offline social capital and health: Evidence from China. Health and Social Care in
the Community, 2022, 30, . 0.7 7

4213 How protection motivation and social bond factors influence information security behavior.
Systemes D'Information Et Management, 2021, Volume 26, 77-115. 0.3 2

4214 â€œWhat drives loyal fans of brand pages to take action? The effects of self-expansion and flow on loyal
page fansâ€™ sharing and creation activitiesâ€•. Journal of Brand Management, 2021, 28, 559-577. 2.0 4

4215
Staying connected: Effects of social connectedness, cultural intelligence, and socioeconomic status
on overseas studentsâ€™ life satisfaction. International Journal of Intercultural Relations, 2021, 83,
151-162.

1.0 7

4216 What triggers usage of gift-giving apps? A comparison between users and non-users. Service Business,
2021, 15, 515-538. 2.2 1

4217 The relationship between tree canopy and social capital on physical activity in college students.
Journal of American College Health, 2023, 71, 1705-1714. 0.8 3

4218 #Allhandsondeck Shaun King and unite the right rally: mobilization and the networked social
journalist. Atlantic Journal of Communication, 0, , 1-20. 0.7 1

4219 Exploring water access in rural Kenya: narratives of social capital, gender inequalities and household
water security in Kitui county. Water International, 2021, 46, 677-696. 0.4 12

4220 How Much Are â€œMany Peopleâ€• on Facebook? Interpretations of Vague Quantifiers in Online and Offline
Contexts. SAGE Open, 2021, 11, 215824402110322. 0.8 1

4221 Real beauty: Effects of a bodyâ€•positive video on body image and capacity to mitigate exposure to social
media images. British Journal of Health Psychology, 2022, 27, 320-337. 1.9 3

4222 In Tune with the Listener: How Local Radio in Ireland has Maintained Audience Attention and Loyalty.
Online Journal of Communication and Media Technologies, 2021, 11, e202112. 0.4 3



227

Citation Report

# Article IF Citations

4223 Subjective Social Capital and Loneliness for the Elderly: The Moderator Role of Line and Facebook Use.
Social Media and Society, 2021, 7, 205630512110439. 1.5 6

4224 The Role of Subjective Construals on Reporting and Reasoning about Social Media Use. Social Media
and Society, 2021, 7, 205630512110353. 1.5 6

4225 Understanding the Role of Social Mediaâ€“Based Mental Health Support Among College Students:
Survey and Semistructured Interviews. JMIR Mental Health, 2021, 8, e24512. 1.7 14

4226 Attitudes, Emotions, and the Use of Emoji in Social Networking Apps by Children, Adolescents, and
Young Adults. Interchange, 2021, 52, 337-355. 1.0 1

4227 Social Media Addiction and Mental Health Among University Students During the COVID-19 Pandemic in
Indonesia. International Journal of Mental Health and Addiction, 2023, 21, 96-110. 4.4 39

4228 A multi-group analysis of convenience samples: free, cheap, friendly, and fancy sources. International
Journal of Social Research Methodology: Theory and Practice, 2022, 25, 861-876. 2.3 32

4229 Active instagram use and its association with self-esteem and well-being.. Technology Mind and
Behavior, 2021, 2, 1-5. 1.1 5

4230 Box office sales and social media: A cross-platform comparison of predictive ability and mechanisms.
Decision Support Systems, 2021, 147, 113517. 3.5 13

4231 A longitudinal study of the bidirectional causal relationships between online political participation
and offline collective action. Computers in Human Behavior, 2021, 121, 106810. 5.1 13

4232 Trust, Incomplete Contracting, and Corporate Innovation. Management Science, 2022, 68, 3419-3443. 2.4 32

4233 The development and psychometric testing of the expressive and instrumental Online Neighborhood
Network Uses Scale (ONNUS). Cyberpsychology, 2021, 15, . 0.7 2

4234 Social Isolation, Loneliness and Well-Being: The Impact of WeChat Use Intensity During the COVID-19
Pandemic in China. Frontiers in Psychology, 2021, 12, 707667. 1.1 12

4235 The effect of SNS uses on the Formation of Guanxi among Chinese college students. Journal of Digital
Contents Society, 2021, 22, 1261-1271. 0.1 0

4236 The Utilization of â€œGoogle Meetâ€• and â€œZoom Meetingsâ€• to Support the Lecturing Process during the
Pandemic of COVID-19. , 2021, , . 14

4237 Capital social y participaciÃ³n polÃ­tica de usuarios de Facebook. Universitas: Revista De Ciencias
Sociales Y Humanas, 2021, , 129-150. 0.2 0

4238 A Study on the Network Effectiveness of Sustainable K-Fashion and Beauty Creator Media (Social) Tj ET
Q

q
1 1 0.784314 rg
BT /Overlock 10 Tf 50 142 Td (Media) in the Digital Era. Sustainability, 2021, 13, 8758.1.6 1

4239 â€œThe world we live in nowâ€•: A qualitative investigation into parentsâ€™, teachersâ€™, and childrenâ€™s
perceptions of social networking site use. British Journal of Educational Psychology, 2022, 92, 340-363. 1.6 7

4240 Enhancing brand experience in the online social media network context: a contingency perspective.
Qualitative Market Research, 2021, 24, 581-609. 1.0 6



228

Citation Report

# Article IF Citations

4241
The effect of Instagram conspicuous consumptive behaviour on the intention to purchase luxury
goods: A developing countryâ€™s perspective. South African Journal of Information Management, 2021,
23, .

0.5 2

4242 Prosociality and the Uptake of COVID-19 Contact Tracing Apps: Survey Analysis of Intergenerational
Differences in Japan. JMIR MHealth and UHealth, 2021, 9, e29923. 1.8 16

4244 Expectancy violation in a Facebook group: What is your response?. Information Technology and
People, 2022, 35, 1428-1442. 1.9 2

4245 Toward customer-centric mobile phone reverse logistics: using the DEMATEL approach and social
media data. Kybernetes, 2022, 51, 3236-3279. 1.2 7

4246 Why free does not mean fair: Investigating usersâ€™ distributive equity perceptions of data-driven
services. International Journal of Information Management, 2021, 59, 102333. 10.5 3

4247 Social Connectivity, Sentiment and Participation on Twitter during COVID-19. International Journal of
Environmental Research and Public Health, 2021, 18, 8390. 1.2 6

4248 Fake news detection and social media trust: a cross-cultural perspective. Behaviour and Information
Technology, 2022, 41, 2953-2972. 2.5 25

4249 Interconnectivity in Collaboration Networks Impact on Member Belongingness. Journal of
Construction Engineering and Management - ASCE, 2021, 147, . 2.0 4

4250 Influencing factors for building social capital on live streaming websites. Entertainment Computing,
2021, 39, 100444. 1.8 3

4251
Exploration of the Relationships Among Narcissism, Life Satisfaction, and Loneliness of Instagram
Users and the High- and Low-Level Features of Their Photographs. Frontiers in Psychology, 2021, 12,
707074.

1.1 7

4252 Idea Co-creation on Social Media Platforms. Data Base for Advances in Information Systems, 2021, 52,
9-38. 1.1 3

4253 Entrepreneurial finance and crowdfunding in the Middle East. International Journal of
Organizational Analysis, 2023, 31, 927-944. 1.6 16

4254 Personal network e comunitÃ  ibride: le social street. Sociologia Urbana E Rurale, 2021, , 97-115. 0.0 0

4255 Internet Use and Life Satisfaction in Individuals with Physical Disabilities. Journal of Developmental
and Physical Disabilities, 0, , 1. 1.0 2

4256 How Audience Diversity Affects Consumersâ€™ Creation of Brand Posts on Facebook: A Cross Cultural
Examination. Journal of Intercultural Communication Research, 2022, 51, 271-290. 0.3 2

4257 Humor styles influence the perception of depression-related internet memes in depression. Humor,
2021, 34, 497-517. 0.6 6

4258 The relationship between basic psychological needs and phubbing: Fear of missing out as the mediator.
PsyCh Journal, 2021, 10, 916-925. 0.5 18

4259 Perceived Trust in Public Authorities Nine Months after the COVID-19 Outbreak: A Cross-National
Study. Social Sciences, 2021, 10, 349. 0.7 8



229

Citation Report

# Article IF Citations

4260 The Onset of Menstruation and Social Networking Site Use in Adolescent Girls: The Mediating Role of
Body Mass Index. International Journal of Environmental Research and Public Health, 2021, 18, 9942. 1.2 1

4261 Social Media and Studentsâ€™ Wellbeing: An Empirical Analysis during the Covid-19 Pandemic.
Sustainability, 2021, 13, 10442. 1.6 31

4262
A need for engagement opportunities and personal connections: Understanding the social community
outcomes of engineering undergraduates in a mentoring program. Journal of Engineering Education,
2021, 110, 902-924.

1.9 8

4263
Understanding how participating behaviours influenced by individual motives affect continued
generating behaviours in product-experience-shared communities. Behaviour and Information
Technology, 2022, 41, 3044-3064.

2.5 6

4264 The Dynamics of Social Capital: Examining the Reciprocity between Network Features and Social
Support. Journal of Computer-Mediated Communication, 2021, 26, 362-383. 1.7 7

4265 Modelling Facebook and Outlook event attendance decisions: coordination traps and herding.
Journal of Economic Interaction and Coordination, 2021, 16, 797-815. 0.4 0

4266 Fear of missing out and social networking sites use and abuse: A meta-analysis. Computers in Human
Behavior, 2021, 122, 106839. 5.1 77

4267
Capture coproduction behavior in networking alumni communities: Progress from platform
belongingness, knowledge sharing, and citizenship behavior. Journal of Enterprising Communities,
2021, ahead-of-print, .

1.6 1

4268 Do You Dare to Compare?: The Key Characteristics of Social Media Users Who Frequently Make Online
Upward Social Comparisons. International Journal of Human-Computer Interaction, 2022, 38, 938-948. 3.3 10

4269 Social Media Use Predicts Greater Liking in In-Person Initial Interactions. Personality and Social
Psychology Bulletin, 2022, 48, 1393-1405. 1.9 4

4270 The Effects of Mobile Social Media Use on Older Migrantsâ€™ Social Integration and Life Satisfaction:
Use Types and Self-Esteem Perspective. Social Science Computer Review, 2023, 41, 249-264. 2.6 8

4271 Young womenâ€™s body image following upwards comparison to Instagram models: The role of physical
appearance perfectionism and cognitive emotion regulation. Body Image, 2021, 38, 49-62. 1.9 54

4272 Communities Going Virtual: Examining the Roles of Online and Offline Social Capital in Pandemic
Perceived Community Resilience-Building. Mass Communication and Society, 2023, 26, 539-565. 1.2 7

4273 How Does Social Currency Influence Prosocial Behavior? The Role of Collective Self-Esteem and
Communication Network Heterogeneity. Frontiers in Psychology, 2021, 12, 672505. 1.1 4

4274 Effects of young adults' smartphone use for social media on communication network heterogeneity,
social capital and civic engagement. Online Information Review, 2022, 46, 616-638. 2.2 14

4275 Making friends on Facebook: Common group membership as a central decision rule. Computers in
Human Behavior, 2021, 126, 107040. 5.1 5

4276 The Effects of Marketing Related Activities on Brand Equity through Facebook. Journal of Business
and Social Review in Emerging Economies, 2021, 7, 613-628. 0.0 0

4277 Social networking site use and relationship quality: A double edged sword. Computers in Human
Behavior, 2021, 123, 106871. 5.1 8



230

Citation Report

# Article IF Citations

4278 Computational Journalism Analysis on Young Adults' Body Images and Attitudes Toward Plastic
Surgery. International Journal of E-Collaboration, 2021, 17, 89-108. 0.4 0

4279 An Update of Third Place Theory. International Journal of Technology and Human Interaction, 2021, 17,
117-130. 0.3 5

4280 â€œSee you soon! ADD OIL AR!â€•: Code-switching for face-work in edu-social Facebook groups. Journal of
Pragmatics, 2021, 184, 18-28. 0.8 4

4281 Supportive communication on social networking sites: The impact of post valence and relational
closeness on support provision. Telematics and Informatics, 2021, 63, 101657. 3.5 5

4282 Photovoice, claiming visibility, and women's farming identities in Australia. Emotion, Space and
Society, 2021, 41, 100835. 0.7 2

4283
A time-lagged study of two possible routes from personal innovativeness to life satisfaction in
adolescents: Learning and social interaction on mobile phones. Personality and Individual
Differences, 2021, 182, 111075.

1.6 3

4284 A generic Bayesian-based framework for enhancing top-N recommender algorithms. Information
Sciences, 2021, 580, 460-477. 4.0 2

4285 Explorations on mediated communication and beyond: Toward a theory of social media. Public
Relations Review, 2021, 47, 102112. 1.9 8

4286 How strong is the association between social media use and false consensus?. Computers in Human
Behavior, 2021, 125, 106947. 5.1 10

4287 Benefits and Risks Associated With Use of Social Media by People With Health Issues. , 2022, , 1626-1650. 0

4288 Elder orphans on Facebook: Implications for mattering and social isolation. Computers in Human
Behavior, 2022, 127, 107023. 5.1 9

4289 Online Social Support Groups/Communities. , 2022, , 349-369. 4

4290 With a little help from my friends: The role of online creator-fan communication channels in the
success of creative crowdfunding campaigns. Computers in Human Behavior, 2022, 127, 107005. 5.1 6

4291 To Be #Celts Today. Advances in Knowledge Acquisition, Transfer and Management Book Series, 2022, ,
615-626. 0.1 0

4292 How does social anxiety affect Mobile phone dependence in adolescents? The mediating role of
self-concept clarity and self-esteem. Current Psychology, 2022, 41, 8070-8077. 1.7 11

4293
The effects of internet gaming and social media use on physical activity, sleep, quality of life, and
academic performance among university students in Hong Kong: A preliminary study. Asian Journal of
Social Health and Behavior, 2021, 4, 36.

2.0 51

4294 Social media use, social anxiety, and loneliness: A systematic review. Computers in Human Behavior
Reports, 2021, 3, 100070. 2.3 125

4295 Library and Information Science Female Undergraduate Preference for Facebook as Information
Sharing Tool. Advances in Wireless Technologies and Telecommunication Book Series, 2021, , 245-261. 0.3 0



231

Citation Report

# Article IF Citations

4296 The Role of Social Media in Public Involvement. , 2021, , 1-26. 0

4297 Maximizing Social Presence to Improve Website Loyalty. , 2021, , 304-319. 0

4298
An Exploratory Study on How and Why Young and Middle-aged Adults Disclose Depressive Feelings to
Others: Focusing on the Influence of Perception of Social Norms. Journal of Korean Academy of
Community Health Nursing, 2021, 32, 12.

0.1 1

4299 EXPOSURE AND PREFERRED SOCIAL MEDIA PLATFORM OF CAMPUS LEADERS AND ADVISERS. SSRN
Electronic Journal, 0, , . 0.4 0

4300
The Relationships among Self-Worth Contingency on Othersâ€™ Approval, Appearance Comparisons on
Facebook, and Adolescent Girlsâ€™ Body Esteem: A Cross-Cultural Study. International Journal of
Environmental Research and Public Health, 2021, 18, 901.

1.2 14

4301 Social Media and Library Collaboration. , 2021, , 428-443. 0

4302 A Tale of Two Virtual Communities: A comparative analysis of culture and discourse in two online
programming communities. , 0, , . 4

4303 Polimedios y grupos pÃºblicos: un estudio comparado sobre los procesos de selecciÃ³n de plataformas
digitales. Miguel HernÃ¡ndez Communication Journal, 0, 12, 223-242. 0.2 0

4304 Helping International Students Identify Themselves. Journal of International Students, 2021, 11, 156-175. 0.4 2

4305 Enhance Customer Engagement via Facebook Fanpage for Increased Purchase Intentions. International
Journal of Online Marketing, 2021, 11, 62-77. 0.9 2

4306 #RickyRenuncia: The Hashtag That Took Collective Outrage from Social Media to the Streets. Palgrave
Macmillan Series in Global Public Diplomacy, 2021, , 159-187. 0.5 0

4307 The Daily Me versus The Daily Others: Can Social Recommender Systems Diversify User Interests?. SSRN
Electronic Journal, 0, , . 0.4 0

4308
Tweet valence, volume of abuse, and observersâ€™ dark tetrad personality factors influence
victim-blaming and the perceived severity of twitter cyberabuse. Computers in Human Behavior
Reports, 2021, 3, 100056.

2.3 7

4309 Spam Detection using ANN and ABC Algorithm. , 2021, , . 3

4310 Understanding Social Media Addiction Through Personal, Social, and Situational Factors. Advances in
Social Networking and Online Communities Book Series, 2021, , 155-182. 0.3 0

4311 â€œWho should I grant access to my post?â€•: Identifying the most suitable privacy decisions on online
social networks. Internet Research, 2021, 31, 1290-1317. 2.7 6

4312 Surviving the Digital Era: The Link Between Positive Coping, Workplace Friendships and Career
Adaptability. , 2021, , 57-78. 4

4319 The Hugging Team: The Role of Technology in Business Networking Practices. , 2011, , 333-352. 3



232

Citation Report

# Article IF Citations

4320 Social Networking as a Pedagogical Tool: Effect of Twitter Use on Interest and Efficacy in
Introductory-Level American Government Courses. , 2015, , 123-146. 4

4321 The Potential of Social Media for Students with Disabilities. , 2011, , 71-86. 4

4322 Reliable Online Social Network Data Collection. , 2012, , 183-210. 19

4323 Young Adults in a Wireless World. , 2012, , 45-56. 7

4324 Like, Comment, Share: Collaboration and Civic Engagement Within Social Network Sites. , 2013, , 127-141. 11

4325 Use of Social Media in Policing. , 2014, , 5410-5423. 6

4326 Graphical User Interfaces for Privacy Settings. , 2014, , 648-660. 4

4327 Recommendations from Heterogeneous Sources in a Technology Enhanced Learning Ecosystem. , 2014, ,
251-265. 4

4328 Security and Privacy in Social Networks: Data and Structural Anonymity. , 2020, , 265-293. 9

4329 In Pursuit of Social Capital: Upgrading Social Circle Through Edge Rewiring. Lecture Notes in
Computer Science, 2019, , 207-222. 1.0 5

4330 Reciprocity and Social Exchange in the Sharing Economy. Lecture Notes in Computer Science, 2019, ,
559-569. 1.0 1

4331 Reviewing Mixed Methods Approaches Using Social Network Analysis for Learning and Education.
Lecture Notes in Social Networks, 2020, , 43-75. 0.8 1

4332 Widening the Wedge: Digital Inequalities and Social Media in India. Global Transformations in Media
and Communication Research, 2020, , 79-101. 0.2 2

4333 Leisure and Late Adulthood: Examining the Benefits of Participation during Retirement. , 2020, , 125-135. 3

4334 Associations Between Social Media Use and Loneliness, Body Image and Disordered Eating: A
Qualitative Study of British Young Adults. , 2020, , 287-311. 3

4335 Non-parametric Bayes Belief Network for Intensity Estimation with Data on Several Last Episodes of
Personâ€™s Behavior. Studies in Systems, Decision and Control, 2021, , 486-497. 0.8 3

4336 MySpace, My Friends, My Customers. , 2008, , 94-105. 10

4337 A Framework to Investigate the Relationship Between Employee Embeddedness in Enterprise Social
Networks and Knowledge Transfer. Studies in Computational Intelligence, 2014, , 259-285. 0.7 2



233

Citation Report

# Article IF Citations

4338 Exploring the Role of Facebook in Re-Shaping Backpackerâ€™s Social Interactions. , 2013, , 299-312. 5

4339 Therapeutic Interventions in the Treatment of Problematic Internet Useâ€”Experiences from Germany.
Studies in Neuroscience, Psychology and Behavioral Economics, 2015, , 183-217. 0.1 10

4340 The Development and Validation of the Social Network Sites (SNSs) Usage Questionnaire. Lecture
Notes in Computer Science, 2014, , 113-124. 1.0 9

4341 How to Explore Consumersâ€™ Privacy Choices with Behavioral Economics. Computer Communications
and Networks, 2015, , 313-341. 0.8 1

4342 Success Measurement of Scientific Communication: The Contribution of New Media to the
Governance of Universities. , 2015, , 291-306. 3

4343 Military Parenting in the Digital Age: Existing Practices, New Possibilities. , 2016, , 265-282. 4

4344 In the Company of Robots: Views of Acceptability of Robots in Social Settings. , 2015, , 25-38. 9

4345 The Emerging Requirement for Digital Addiction Labels. Lecture Notes in Computer Science, 2015, ,
198-213. 1.0 33

4347 Modeling Motivation in a Social Network Game Using Player-Centric Traits and Personality Traits.
Lecture Notes in Computer Science, 2015, , 18-30. 1.0 22

4348
Are Spectacles the Female Equivalent of Beards for Men? How Wearing Spectacles in a LinkedIn Profile
Picture Influences Impressions of Perceived Credibility and Job Interview Likelihood. Lecture Notes in
Computer Science, 2015, , 175-184.

1.0 4

4350 Finding Healthcare Support in Online Communities: An Exploration of the Evolution and Efficacy of
Virtual Support Groups. Progress in IS, 2016, , 475-486. 0.5 9

4351 Jewish Life on Campus: From Backwater to Battleground. Journal of Magnesium and Alloys, 2016, ,
45-88. 5.5 5

4352 Networking Networks for Global Bat Conservation. , 2016, , 539-569. 11

4353 Labor Saving and Labor Making of Value in Online Congratulatory Messages. Lecture Notes in
Computer Science, 2015, , 245-260. 1.0 2

4354 Facebook Interruptions in the Workplace from a Media Uses Perspective: A Longitudinal Analysis. ,
2017, , 319-337. 1

4355 An Uncertainty Reduction Approach to Applicant Information-Seeking in Social Media: Effects on
Attributions and Hiring. , 2016, , 59-78. 17

4356 Predicting Privacy Attitudes Using Phone Metadata. Lecture Notes in Computer Science, 2016, , 51-60. 1.0 4

4357 Eldersâ€™ Perceptions on the Role of ICTs on Their Lives. Lecture Notes in Computer Science, 2016, ,
238-244. 1.0 1



234

Citation Report

# Article IF Citations

4358 Dovetailing Desires for Democracy with New ICTsâ€™ Potentiality as Platform for Activism. , 2016, , 3-23. 14

4359 PPM: A Privacy Prediction Model for Online Social Networks. Lecture Notes in Computer Science, 2016,
, 400-420. 1.0 8

4360 Knowledge Networks in Social Media. , 2017, , 171-186. 2

4361 Using Phenomenography to Understand Cultural Values in Facebook. Lecture Notes in Computer
Science, 2017, , 216-236. 1.0 1

4362 Positive and Negative Associations Between Adolescent Mental Health and Technology. , 2018, , 61-71. 2

4363 Together Through Time â€“ Social Networks and the Life Course. Frontiers in Sociology and Social
Research, 2018, , 3-26. 2.5 7

4364 Detecting Community Structure in Dynamic Social Networks Using the Concept of Leadership. Studies
in Systems, Decision and Control, 2018, , 97-118. 0.8 12

4366 Sozialkontakte online: IdentitÃ¤ten, Beziehungen, Gemeinschaften. , 2010, , 159-183. 19

4370 Facilitating Collaboration in Virtual Environments. Lecture Notes in Computer Science, 2008, , 389-393. 1.0 1

4371 The Perception of Cultural Differences in Online Self-presentation. Lecture Notes in Computer
Science, 2009, , 672-685. 1.0 10

4372 Happier Together: Integrating a Wellness Application into a Social Network Site. Lecture Notes in
Computer Science, 2010, , 27-39. 1.0 60

4373 Perception of Online Social Networks. Studies in Computational Intelligence, 2010, , 91-106. 0.7 3

4374 Collaboration through Communities of Practice in the Digital Age. Communications in Computer and
Information Science, 2010, , 18-30. 0.4 4

4375 Facebook as a Collaborative Platform in Higher Education: The Case Study of the Universitat Oberta de
Catalunya. Studies in Computational Intelligence, 2011, , 27-46. 0.7 8

4377 Learning in the Digital Age with SNSs: Creating a Profile. , 2011, , 399-418. 5

4380 Adolescentsâ€™ Online Privacy: Toward a Developmental Perspective. , 2011, , 221-234. 33

4381 Negotiating Privacy Concerns and Social Capital Needs in a Social Media Environment. , 2011, , 19-32. 141

4382 Ethics, Privacy, and Self-Restraint in Social Networking. , 2011, , 47-60. 36



235

Citation Report

# Article IF Citations

4384 A Study on Social Network Services Visualization Based on User Needs. Lecture Notes in Computer
Science, 2011, , 319-325. 1.0 5

4386 Social Capital and Knowledge Sharing â€“ Lessons Learned. International Federation for Information
Processing, 2011, , 48-57. 0.4 4

4387 Multidimensional Social Network: Model and Analysis. Lecture Notes in Computer Science, 2011, ,
378-387. 1.0 35

4388 Cognition or Affect? - Exploring Information Processing on Facebook. Lecture Notes in Computer
Science, 2011, , 171-183. 1.0 3

4389 Towards a Characterization of Egocentric Networks in Online Social Networks. Lecture Notes in
Computer Science, 2011, , 524-533. 1.0 19

4390 Managing Social Media Value Networks: From Publisher (Broadcast) to User-Centric
(Broadband-Narrowcast) Business Models. , 2013, , 269-288. 1

4392 Understanding and Modeling Usage Decline in Social Networking Services. Advances in Intelligent
Systems and Computing, 2013, , 377-388. 0.5 5

4393 Launching the New Profile on Facebook: Understanding the Triggers and Outcomes of Usersâ€™ Privacy
Concerns. Lecture Notes in Computer Science, 2012, , 325-339. 1.0 3

4394 Preventing Unraveling in Social Networks: The Anchored k-Core Problem. Lecture Notes in Computer
Science, 2012, , 440-451. 1.0 16

4395 Application of Cloud Technology, Social Networking Sites and Sensing Technology to E-Learning. New
Frontiers of Educational Research, 2013, , 343-364. 0.4 8

4396 Do Different Types of SNS Have Different Impacts on Participatory Social Capital?. Lecture Notes in
Computer Science, 2012, , 231-241. 1.0 3

4397 Connecting with Active People Matters: The Influence of an Online Community on Physical Activity
Behavior. Lecture Notes in Computer Science, 2012, , 96-109. 1.0 4

4398 Social Networking in Higher Education: A Knowledge Convergence Platform. Communications in
Computer and Information Science, 2013, , 416-425. 0.4 2

4400 Toward Social Media Based Writing. Lecture Notes in Computer Science, 2013, , 276-285. 1.0 3

4402 The Privacy Economics of Voluntary Over-disclosure in Web Forms. , 2013, , 183-209. 16

4403 Who Would Pay for Facebook? Self Esteem as a Predictor of User Behavior, Identity Construction and
Valuation of Virtual Possessions. Lecture Notes in Computer Science, 2013, , 726-743. 1.0 7

4404 Handbuch Soziale Medien. , 2017, , . 83

4405 Entwicklung und Verbreitung sozialer Medien. , 2017, , 3-22. 45



236

Citation Report

# Article IF Citations

4406 SelbstprÃ¤sentation und Beziehungsmanagement in sozialen Medien. , 2017, , 41-60. 7

4407 Soziale Medien als MÃ¶glichkeitsrÃ¤ume fÃ¼r Informelles Lernen in der beruflichen Weiterentwicklung. ,
2018, , 101-121. 5

4408 Exploring the Role of Social Media in Chronic Care Management. IFIP Advances in Information and
Communication Technology, 2014, , 163-185. 0.5 7

4409 Privacy in Online Social Networks. Lecture Notes in Social Networks, 2013, , 3-45. 0.8 4

4410 Technology Adoption by Elderly People â€“ An Empirical Analysis of Adopters and Non-Adopters of
Social Networking Sites. , 2011, , 85-110. 19

4411 The Cost of Using Facebook: Assigning Value to Privacy Protection on Social Network Sites Against
Data Mining, Identity Theft, and Social Conflict. , 2014, , 323-341. 1

4412 Rethinking Mobile Media Tactics in Protests: A Comparative Case Study of Hong Kong and Malawi.
Mobile Communication in Asia, 2016, , 215-231. 0.4 8

4414 An anatomical comparison of fake-news and trusted-news sharing pattern on Twitter. Computational
and Mathematical Organization Theory, 2021, 27, 109-133. 1.5 9

4415 Young Adult Depression and Anxiety Linked to Social Media Use: Assessment and Treatment. Clinical
Social Work Journal, 2021, 49, 368-379. 1.3 23

4416 Reddit: Affordances as an Enabler for Shifting Loyalties. Information Systems Frontiers, 2021, 23,
723-751. 4.1 12

4417 Mental health benefits and opportunities. , 2020, , 305-345. 6

4418 Social network sites influence recovery from social exclusion: Individual differences in social
anxiety. Computers in Human Behavior, 2017, 75, 538-546. 5.1 14

4419 Use of social networking sites by research scholars of the University of Delhi: A study. International
Information and Library Review, 2012, 44, 100-113. 0.8 28

4423 Affiliation or Power. Swiss Journal of Psychology, 2015, 74, 37-47. 0.9 8

4425 The Motivation for Facebook Use â€“ Is it a Matter of Bonding or Control Over Others?. Journal of
Individual Differences, 2019, 40, 26-35. 0.5 11

4426 Covering Your Face on Facebook. Journal of Media Psychology, 2012, 24, 166-180. 0.7 29

4427 Intensity of Facebook Use Is Associated With Lower Self-Concept 					Clarity. Journal of Media Psychology,
2018, 30, 160-172. 0.7 13

4428 â€œEveryday Iâ€™m Ã‡apulingâ€•. Journal of Media Psychology, 2016, 28, 148-159. 0.7 45



237

Citation Report

# Article IF Citations

4429 Impression-Motivated News Consumption. Journal of Media Psychology, 2019, 31, 203-213. 0.7 7

4430 Passive Facebook Use and Depression. Journal of Media Psychology, 2020, 32, 165-175. 0.7 22

4431 When every day is a high school reunion: Social media comparisons and self-esteem.. Journal of
Personality and Social Psychology, 2021, 121, 285-307. 2.6 61

4432 Toward improved methods in social media research.. Technology Mind and Behavior, 2020, 1, . 1.1 33

4433 Self-reflection and interpersonal connection: Making the most of self-presentation on social media..
Translational Issues in Psychological Science, 2016, 2, 294-302. 0.6 70

4434 Platform Strategy. , 2018, , 1290-1298. 2

4435 Minority Languages and Social Media. , 2019, , 451-480. 15

4436 Digital Fluency. , 2017, , 129-160. 1

4437 Engaging with European Politics Through Twitter and Facebook: Participation Beyond the National?. ,
2017, , 53-76. 53

4438 Platform Strategy. , 2016, , 1-9. 22

4439 Cyberspace: A Paradigm Shift for International Entrepreneursâ€™ Relationships?. , 2012, , 170-187. 2

4440 â€˜Usually not one to complain butâ€¦â€™: constructing identities in user-generated online reviews. , 2014, ,
65-90. 25

4442 Digital Inclusion and Disability. , 2016, , 1-23. 29

4443 Mediating the contributions of Facebook to political participation in Italy and the UK: the role of
media and political landscapes. Palgrave Communications, 2018, 4, . 4.7 3

4444 Internet users engage more with phatic posts than with health misinformation on Facebook. Palgrave
Communications, 2020, 6, . 4.7 33

4445 â€œYa bloody drongo!!!â€•. Internet Pragmatics, 2018, 1, 272-302. 1.1 16

4446 The impact of online social capital on social trust and risk perception. Asian Journal of
Communication, 2017, 27, 563-581. 0.6 19

4447 The Hogwarts Running Club and Sense of Community: A Netnography of a Virtual Community. Leisure
Sciences, 2022, 44, 959-976. 2.2 18



238

Citation Report

# Article IF Citations

4448 Networked intimacy. Intimacy and friendship among Italian Facebook users. Information,
Communication and Society, 2017, 20, 784-801. 2.6 17

4449 Mad as Hell: Campus Protests in the United States and Communicating Outrage via Facebook. African
Journalism Studies, 2017, 38, 5-20. 0.4 1

4450 Intended audience and valence of electronic word-of-mouth on social media: a study of Dutch
consumers. Internet Research, 2021, 31, 990-1017. 2.7 8

4451
The long-term effects of digital literacy programs for disadvantaged populations: analyzing
participantsâ€™ perceptions. Journal of Information Communication and Ethics in Society, 2021, 19,
146-162.

1.0 12

4452 Social network sites: definition, history, and scholarship. IEEE Engineering Management Review, 2010,
38, 16-31. 1.0 220

4453 Analyzing relationship between userâ€•generated content and local visual information with augmented
realityâ€•based locationâ€•based social networks. Transactions in GIS, 2020, 24, 704-718. 1.0 2

4454 Self-concealment, Social Network Sites Usage, Social Appearance Anxiety, Loneliness of High School
Students: A Model Testing. Journal of Education and Training Studies, 2016, 4, . 0.1 31

4455 How GCC University Students Get Local News and Information. Studies in Media and Communication,
2014, 2, . 0.1 5

4456 Facebook Uses, Boundary Spanning Activities, and Social Capital. Studies in Media and Communication,
2015, 3, . 0.1 2

4457 Web and Software Engineering The Facebook Way â€” An Undergraduate Mini Project. Innovations in
Teaching and Learning in Information and Computer Sciences, 2011, 10, 58-67. 0.2 1

4458 Social Networking in an Intensive English Program Classroom: A Language Socialization Perspective.
CALICO Journal, 2011, 28, 326-344. 0.6 83

4459 A Social Tool: Why and How ESOL Students Use Facebook. CALICO Journal, 2012, 29, 471-493. 0.6 59

4460 The Effect of Target Language Use in Social Media on Intermediate-level Chinese Language Learnersâ€™
Writing Performance. CALICO Journal, 2014, 31, 78-102. 0.6 19

4461 Social and spatial ethnic segregation. , 2013, , . 18

4462 â€œThanks for your interest in our Facebook group, but it's only for dadsâ€•. , 2016, , . 45

4463 Opportunities and Challenges Around a Tool for Social and Public Web Activity Tracking. , 2016, , . 9

4464 Repurposing FM. , 2016, , . 10

4465 When Distance Doesn't Really Matter. , 2016, , . 5



239

Citation Report

# Article IF Citations

4466 "Counting on the Group". , 2016, , . 41

4467 Founder Center. , 2017, , . 3

4468 "On Finsta, I can say 'Hail Satan'": Being Authentic but Disagreeable on Instagram. , 2020, , . 20

4469 Synthesized Social Signals: Computationally-Derived Social Signals from Account Histories. , 2020, , . 20

4470 How Well Do People Report Time Spent on Facebook?. , 2020, , . 66

4471 Fragile Masculinity. , 2020, , . 20

4472 'I Just Want to Hack Myself to Not Get Distracted'. , 2020, , . 35

4473 The Human in Emotion Recognition on Social Media: Attitudes, Outcomes, Risks. , 2020, , . 43

4474 Do I Stay or Do I Go?. Proceedings of the ACM on Human-Computer Interaction, 2019, 3, 1-27. 2.5 10

4475 Opt out of privacy or "go home". , 2019, , . 13

4476 Disclosure, Privacy, and Stigma on Social Media. ACM Transactions on Computer-Human Interaction,
2020, 27, 1-43. 4.6 43

4477 Methods for Generating Typologies of Non/use. Proceedings of the ACM on Human-Computer
Interaction, 2020, 4, 1-26. 2.5 8

4478 Reasons for Sharing With Separate Social Media Audiences During Life Transitions. , 2020, , . 3

4479 A Study of Friend Abuse Perception in Facebook. ACM Transactions on Social Computing, 2020, 3, 1-34. 1.7 6

4480 Supporting Youth Activists? Strategic Use of Social Media. Proceedings of the ACM on
Human-Computer Interaction, 2020, 4, 1-25. 2.5 4

4481 A Framework for Understanding the Relationship between Social Media Discourse and Mental Health.
Proceedings of the ACM on Human-Computer Interaction, 2020, 4, 1-23. 2.5 10

4482 Studentsâ€™ Perceptions on Social Networking Sites Influence on Academic Performance. International
Journal of Social Networking and Virtual Communities, 2012, 1, . 0.2 9

4483 This Time Itâ€™s Personal: Social Networks, Viral Politics and Identity Management. , 2010, , 1-23. 2



240

Citation Report

# Article IF Citations

4484 Facebook in the University Workplace. Media International Australia, 2013, 149, 15-27. 1.6 4

4485 Catch 22: The Paradox of Social Media Affordances and Stigmatized Online Support Groups. Social
Media and Society, 2020, 6, 205630512098447. 1.5 17

4486 Network analysis as a tool for humanitarian protection: research and practice. Journal of
International Humanitarian Action, 2020, 5, . 0.7 4

4487 Social Network Sites. , 2009, , 263-282. 8

4488 â€œIf You Disagree, Unfriend Me Nowâ€•: Exploring the Phenomenon of Invited Unfriending. American
Journal of Applied Psychology, 2019, 7, 20-29. 0.0 3

4490 The Effect of Social Capital on College Studentsâ€™ Initial Job Selection in South Korea. Journal of
Business & Management, 2014, 3, 17-29. 0.2 3

4491 The Study on Social Capital and Community Sense Formation for the Sustainability of Fashion Social
Enterprises. Fashion Business, 2015, 19, 157-174. 0.1 2

4492 From Offline Social Networks to Online Social Networks: Changes in Entrepreneurship. InformaticÄƒ
EconomicÄƒ, 2015, 20, 120-133. 0.2 12

4493 Evaluation of the Effectiveness of Social Networks and their Usage by High School Students.
Educational Process: International Journal, 2014, 3, 7-18. 0.5 7

4494 Why Does The Use of Social Network Site (SNS) Make Happy? : A Qualitative Analysis. International
Journal of Educational Methodology, 2018, 4, 109-124. 0.4 2

4495 Investigation of Social Media Addiction of High School Students. International Journal of
Educational Methodology, 2019, 5, 235-245. 0.4 9

4496 The Role of Adult Attachment Style in Online Social Network Affect, Cognition, and BehaviorÂ . Journal
of Psychology and Psychotherapy Research, 2014, 1, 24-34. 0.2 12

4497 Factors Influencing SNS Addiction among University Students. Journal of Fisheries and Marine
Sciences Education, 2014, 26, 1138-1150. 0.0 4

4498 The Linguistics of Social Networking: A Study of Writing Conventions on Facebook. Linguistik Online,
2012, 56, . 0.1 12

4499
A mediating role of social capital between corporate social responsibility and corporate reputation:
Perception of local university on CSR of KHNP. International Journal of Industrial Distribution and
Business, 2020, 11, 63-71.

0.1 2

4500 Televisiekijken, online en offline netwerkkapitaal en eenzaamheid. Tijdschrift Voor
Communicatiewetenschap, 2009, 37, 179-196. 0.2 3

4501 Composition and Structure of a Large Online Social Network in the Netherlands. PLoS ONE, 2012, 7,
e34760. 1.1 26

4502 Does Twitter Trigger Bursts in Signature Collections?. PLoS ONE, 2013, 8, e58252. 1.1 4



241

Citation Report

# Article IF Citations

4503 A Community of Strangers: The Dis-Embedding of Social Ties. PLoS ONE, 2013, 8, e67388. 1.1 20

4504 Comparing the Happiness Effects of Real and On-Line Friends. PLoS ONE, 2013, 8, e72754. 1.1 70

4505 Inverted Social Reward: Associations between Psychopathic Traits and Self-Report and Experimental
Measures of Social Reward. PLoS ONE, 2014, 9, e106000. 1.1 53

4506 Can Text Messages Increase Empathy and Prosocial Behavior? The Development and Initial Validation of
Text to Connect. PLoS ONE, 2015, 10, e0137585. 1.1 30

4507 With whom do you feel most intimate?: Exploring the quality of Facebook friendships in relation to
similarities and interaction behaviors. PLoS ONE, 2017, 12, e0176319. 1.1 2

4508 Understanding the process of social network evolution: Online-offline integrated analysis of social
tie formation. PLoS ONE, 2017, 12, e0177729. 1.1 8

4509 Debunking in a world of tribes. PLoS ONE, 2017, 12, e0181821. 1.1 185

4510 Predicting financial trouble using call dataâ€”On social capital, phone logs, and financial trouble.
PLoS ONE, 2018, 13, e0191863. 1.1 8

4511 Association between the use of social networking sites, perceived social support, and life
satisfaction: Evidence from a population-based survey in Japan. PLoS ONE, 2020, 15, e0244199. 1.1 9

4512 Facebook as an Informal Teacher Professional Development Tool. Australian Journal of Teacher
Education, 2014, 39, . 0.4 25

4513 Strategies and Struggles with Privacy in an Online Social Networking Community. , 2008, , . 71

4514 An Evaluation of DTW Approaches for Whole-of-Body Gesture Recognition. , 2014, , . 8

4516 Effects of Mobile Instant Messenger Usage Pattern and Intensity on Users' Social Capital: Focused on
Users in Their 20's and 30's. Journal of Digital Convergence, 2014, 12, 541-548. 0.1 2

4517 The effect of Attributes of Exercise/Fitness Apps on App Usage: A Convergence Perspective Based on the
Self-Determination Theory. Journal of Digital Convergence, 2015, 13, 327-339. 0.1 6

4519 Perception and Use of Social Networking Sites by the Students of Calicut University. DESIDOC Journal
of Library and Information Technology, 2011, 31, 295-301. 0.3 25

4520 Communication of Universities of Asia through Facebook: A Study. DESIDOC Journal of Library and
Information Technology, 2014, 34, 376-383. 0.3 3

4521 The Impact of E-Media on Customer Purchase Intention. International Journal of Advanced Computer
Science and Applications, 2011, 2, . 0.5 15

4522 Blended learning environments: Using social networking sites to enhance the first year experience.
Australasian Journal of Educational Technology, 2010, 26, . 2.0 181



242

Citation Report

# Article IF Citations

4523 Exploring university studentsâ€™ use of technologies beyond the formal learning context: A tale of two
online platforms. Australasian Journal of Educational Technology, 2015, 31, . 2.0 15

4524 Using Facebook as an e-portfolio in enhancing pre-service teachersâ€™ professional development.
Australasian Journal of Educational Technology, 2016, 32, . 2.0 19

4525 Factors that influence the perceived advantages and relevance of Facebook as a learning tool: An
extension of the UTAUT. Australasian Journal of Educational Technology, 2014, 30, . 2.0 53

4526 Media spoÅ‚ecznoÅ›ciowe w polskich bibliotekach, archiwach i muzeach. Biblioteka, 2017, , 183. 0.0 3

4527 Eliciting data on social relationships: The use of hand-drawn network maps in tracing the perception
of digitally mediated social ties. International Review of Social Research, 2016, 6, 256-268. 0.3 6

4528 Relations between Privacy Behaviors and Social Capital on Facebook. Libri, 2017, 67, . 0.5 2

4529 The relationship between family social capital, social media use and life satisfaction in adolescents.
Health Promotion Perspectives, 2019, 9, 307-313. 0.8 13

4530 Social media usage and health promoting lifestyle in profile related socio-demographic factors in
Turkey. Health Promotion Perspectives, 2020, 10, 80-87. 0.8 3

4531 The Structure of Online Activism. Sociological Science, 0, , 1-9. 2.0 81

4532 New Opportunities For Diversity Twitter Journalists and Traditionally Underserved Communities.
Journal of Social Media Studies, 2014, 1, 1-16. 0.2 8

4533 Cross-Border Connectivity through Social Network Sites. Journal of Social Media Studies, 2014, 1,
35-52. 0.2 2

4534 Social Media and Trust â€” A Systematic Literature Review. Journal of Business and Economics, 2015, 6,
517-524. 0.0 25

4535 Empowering Women Entrepreneurs in Emerging Economies: a Conceptual Model. Organizations and
Markets in Emerging Economies, 2014, 5, 16-30. 0.3 24

4536 Analyzing The Risk Factors Predicting The Cyberbullying Status of Secondary School Students. Egitim
Ve Bilim, 0, , . 0.1 17

4537 Effects of Social Network Use on Happiness, Psychological Well-being, and Life Satisfaction of High
School Students: Case of Facebook and Twitter. Egitim Ve Bilim, 2016, 41, . 0.1 20

4538 How Should We Blend? The Impact of Blending Social Networks on High School Studentsâ€™
Achievement and Social Networking Behaviors. Egitim Ve Bilim, 0, , . 0.1 2

4539 Evaluating Use and Attitudes Towards Social Media and ICT for Portuguese youth: the MTUAS-PY scale.
, 0, , . 5

4540 Online Life: Between Inverse Instrumentality and Functional Organs. MOJ Addiction Medicine &
Therapy, 2015, 1, . 0.1 2



243

Citation Report

# Article IF Citations

4541
Smartphone use motivation and problematic smartphone use in a national representative sample of
Chinese adolescents: The mediating roles of smartphone use time for various activities. Journal of
Behavioral Addictions, 2020, 9, 163-174.

1.9 28

4543 Three Teachersâ€™ Initial Efforts to Use Twitter for Teaching English in Public Schools.
Multimedia-Assisted Language Learning, 2010, 13, 129-154. 0.3 2

4544 The Relationship between College Studentsâ€™ SNS Addiction Tendency and Their Interpersonal Problems:
Focused on the Moderating Effect of Social Support. Bogeon Sahoe Yeongu, 2017, 37, 34-67. 0.4 6

4545 A Network Approach to the Effects of Social Capital: Bonding vs. Bridging. The E-Business Studies, 2013,
14, 203-224. 0.0 3

4546 Factors Influencing Social Game Accessibility. The E-Business Studies, 2015, 16, 145-169. 0.0 2

4547 The Use of Social Network Sites in the Workplace: a Case Study in Brazilian Companies. Brazilian
Business Review, 2014, 11, 87-114. 0.4 7

4548 Sharenting â€“ Why Do Parents Violate Their Childrenâ€™s Privacy?. New Educational Review, 2018, 54, 75-85. 0.1 34

4549 A Qualitative Exploration of Facebook Addiction: Working toward Construct Validity. Addicta the
Turkish Journal on Addictions, 2016, 3, . 0.5 13

4550 ExperiÃªncias na PÃ³s-GraduaÃ§Ã£o, Comportamento nas Redes Sociais e Bem-Estar. Educacao and Realidade,
2020, 45, . 0.2 4

4551 Sosyal Medya BaÄŸÄ±mlÄ±lÄ±ÄŸÄ± ile Depresyon ArasÄ±ndaki Ä°liÅŸki: â€œÃœniversite GenÃ§liÄŸi Ãœzerine Bir Saha AraÅŸtÄ±rmasÄ±â€•.
Galatasaray Ãœniversitesi IletiÅŸim Dergisi, 0, , . 0.2 34

4552 Memories of Our Youth: The Viral Spread of Radio Station Facebook Posts. Westminster Papers in
Communication and Culture, 2020, 15, 53-67. 0.7 2

4555 The social support in college students and its relationship with face to face and mediated by
Information and Communications Technologies (ICT). Psicogente, 2016, 19, 47-62. 0.1 2

4556 Incorporating Facebook in an Intermediate-Level Chinese Language Course. The IALLT Journal of
Language Learning Technologies, 2014, 44, 38-78. 0.2 6

4557 Big Data and Knowledge Generation in Tertiary Education in the Philippines. Journal of Contemporary
Eastern Asia, 2014, 13, 5-18. 1.0 12

4558
Does the Use of Social Network Sites and Mobile Phones Promote the Acquisition of Job-Related
Information, Job Mobility and Entrepreneurship in Asia?. Journal of Contemporary Eastern Asia, 2015,
14, 5-22.

1.0 1

4559 Factors Influencing Customer Participation in Mobile SNS: Focusing on Wechat in China. Indian
Journal of Science and Technology, 2015, 8, . 0.5 10

4560 Enhancing studentsâ€™ vocabulary knowledge using the Facebook environment. Indonesian Journal of
Applied Linguistics, 2016, 5, 217. 0.2 4

4561 Correlates Social Networking Service Addiction and Mentalã†•Social Health and Communication
Competence among Nursing Students. Seuteureseu Yeon-gu, 2016, 24, 243-251. 0.1 1



244

Citation Report

# Article IF Citations

4562
COMMUNICATION NETWORKS, ORGANIZATIONAL CONTACTS AND COMMUNICATION POWER IN GROOMING
PROFESSIONALS FOR CAREER SUCCESS. Jurnal Komunikasi: Malaysian Journal of Communication, 2014,
30, 219-242.

0.1 3

4563 Facebook Satisfaction, Life Satisfaction: Malaysian Undergraduate Experience. Jurnal Komunikasi:
Malaysian Journal of Communication, 2015, 31, 649-671. 0.1 7

4564 Facebook Usersâ€™ Engagement and Perceived Life Satisfaction. Media and Communication, 2015, 3, 5-16. 1.1 15

4565 Social Media and Alcohol: Summary of Research, Intervention Ideas and Future Study Directions.
Media and Communication, 2016, 4, 50-59. 1.1 44

4566 Planning with Citizens: Implementation of an e-Planning Platform and Analysis of Research Needs.
Urban Planning, 2016, 1, 46-64. 0.7 19

4567 Sosyal Bilgiler Ã–ÄŸretmen AdaylarÄ±nÄ±n Sosyal Medya BaÄŸÄ±mlÄ±lÄ±ÄŸÄ±. Journal of Inonu University Faculty of
Education, 0, , 193-207. 0.1 7

4568 Sosyal Medya AlanÄ±na BourdieucÃ¼ Bir YaklaÅŸÄ±m: Facebook Ãœzerine Bir Ä°nceleme. Erciyes Ä°letiÅŸim Dergisi,
2020, 7, 169-188. 0.1 3

4569 Social Capital in Information and Communications Technology Research: Past, Present, and Future.
Communications of the Association for Information Systems, 0, 25, . 0.7 20

4570 Online Social Networks, Social Capital and Health-related Behaviors: A State-of-the-art Analysis.
Communications of the Association for Information Systems, 0, 32, . 0.7 9

4571 A Look Toward the Future: Decision Support Systems Research is Alive and Well. Journal of the
Association for Information Systems, 2012, 13, 315-340. 2.4 84

4572
Use of Online Social Networking Services from a Theoretical Perspective of the
Motivation-Participation-Performance Framework. Journal of the Association for Information
Systems, 2017, 18, 141-172.

2.4 52

4573 Social Networking Usage Questionnaire: Development and Validation in an Indian Higher Education
Context. Turkish Online Journal of Distance Education, 0, , 214-227. 0.5 41

4574 Use of Social Networking Sites at Workplace in Bangladesh: Employeesâ€™ Perspective. Global Disclosure
of Economics and Business, 2015, 4, 197-204. 0.1 2

4575 Students' Perception of the Effects of Online Social Networking: An Empirical Assessment.
International Letters of Social and Humanistic Sciences, 0, 65, 152-161. 0.1 3

4576 Modern Social Support Structures: Online Social Networks and their Implications for Social
Workers. Advances in Social Work, 2009, 10, 157-175. 0.4 2

4578 Informal use of social media in higher education: A case study of Facebook groups. Nordic Journal of
Digital Literacy, 2017, 12, 114-128. 0.6 3

4579 Social Networking Sites in Education &#8211; Governmental Recommendations and Actual Use. Nordic
Journal of Digital Literacy, 2013, 8, 191-207. 0.6 6

4581 Incluso: Social software for the social inclusion of marginalized youth. Journal of Social
Intervention: Theory and Practice, 2010, 19, 5. 0.1 1



245

Citation Report

# Article IF Citations

4582
THE NATURE AND DEVELOPMENT OF YOUNG PEOPLEâ€™S SOCIAL CAPITAL: TRANSITIONS, CO-PRESENCE,
SHARED INTERESTS, AND EMOTIONAL CONNECTIONS. International Journal of Child, Youth & Family
Studies: IJCYFS, 2015, 6, 134-149.

0.1 1

4583 Factors for Successful Use of Social Networking Sites in Higher Education. South African Computer
Journal, 0, 49, . 0.1 18

4584 THE USE OF SOCIAL MEDIA (SM) AMONG PUPILS IN A RURAL PRIMARY SCHOOL IN SARAWAK, MALAYSIA.
Humanities and Social Sciences Reviews, 2019, 7, 1272-1279. 0.2 4

4585 Efectos del capital social en el empleo en MÃ©xico. Revista De Economia Institucional, 2018, 20, 263. 0.3 4

4586 On Being Social: How Social Identity Impacts Social Commerce for the Millennial Shopper. The
International Journal of Management Science and Business Administration, 2017, 3, 38-45. 0.3 10

4587 SNS and Regional Voting Behavior in Korea : The Case of the 20th General Election. Korean Political
Science Review, 2017, 51, 47-68. 0.1 3

4588 Methods Of Use Of An Online Economics Textbook. American Journal of Business Education, 2010, 3,
39-44. 0.2 4

4589 Business Students Perception Of University Library Service Quality And Satisfaction. Contemporary
Issues in Education Research, 2014, 7, 137. 0.7 4

4590 Strategies of SMM Management, Comparison of Instagram and Facebook Social Networks. Nile Journal
of Business and Economics, 2017, 3, 51. 0.3 2

4591 The â€˜Facebook' Effect: College Students' Perceptions of Online Discussions in the Age of Social
Networking. International Journal for the Scholarship of Teaching and Learning, 2012, 6, . 0.4 65

4592 More Questions Than Answers: Assessing the Impact of Online Social Networking on a
Service-Learning Project. International Journal for the Scholarship of Teaching and Learning, 2013, 7, . 0.4 5

4593 The Influence of Social Capital on Food Product Purchase Intention and SNS-WOM - Mediating Role of
Trust -. Culinary Science & Hospitality Research, 2016, 22, 254-268. 0.1 12

4594
Analyzing the Functions and Benefits of Using Mobile Facebook as a Supplemental LMS in Higher
Education. Journal of Advanced Computational Intelligence and Intelligent Informatics, 2017, 21,
971-979.

0.5 4

4595 THE EFFECTS OF PROBLEM-BASED LEARNING STRATEGIES AND LEARNING STYLE ON STUDENTS' ACHIEVEMENT
AND RETENTION IN A SOCIAL NETWORK ENVIRONMENT. INTED Proceedings, 2017, , . 0.0 1

4596 The impact of study abroad on Japanese language learners social networks. New Voices, 2011, 5, 25-63. 0.0 10

4597 The Relationship Between Social Capital and Psychological Well-Being: the Mediating Role of Internet
Marketing. Marketing and Management of Innovations, 2020, , 40-53. 0.4 9

4598 Using Visualizations to Explore Network Dynamics. Journal of Social Structure, 2013, 14, 1-24. 1.3 11

4599 Social Network Websites and Social Movement Involvement. SSRN Electronic Journal, 0, , . 0.4 4



246

Citation Report

# Article IF Citations

4600
Disentangling the Relationship between Nonprofit and Social Capital: The Role of Social Cooperatives
and Social Welfare Associations in the Development of Networks of Strong and Weak Ties. SSRN
Electronic Journal, 0, , .

0.4 1

4601
The Transformative Potential of Technology in Higher Education: The Shortcomings of MOOCCs, the
Benefits of Face-to-Face Learning and the Hybrid Model as a Possible Optimal Solution (A 2013 Spanish) Tj ET
Q

q
1 1 0.784314 rg
BT /Overlock 10 Tf 50 697 Td (Case Study). SSRN Electronic Journal, 0, , .0.4 1

4602 E-Participation: Social Capital and the Internet. SSRN Electronic Journal, 0, , . 0.4 4

4603 When Posting Aspirational Products in Social Media Lowers Interest in Luxury: Relationships between
Self-Concept, Social Signaling, and Ownership. SSRN Electronic Journal, 0, , . 0.4 2

4604 Keeping Up with the E-Joneses: Do Online Social Networks Raise Social Comparisons?. SSRN Electronic
Journal, 0, , . 0.4 8

4605 Strengthening Ties on Social Networking Sites: The Effects of Social Learning and Commitment
Building. SSRN Electronic Journal, 0, , . 0.4 2

4606 Disambiguating Identity Web References Using Web 2.0 Data and Semantics. SSRN Electronic Journal, 0,
, . 0.4 1

4607 School Social Context, Studentsâ€™ Self-Efficacy and Satisfaction in High School. Open Psychology
Journal, 2018, 11, 249-260. 0.2 6

4608 A Semantic Network and Categorical Content Analysis of Internet and Online Media Research. Open
Communication Journal, 2009, 3, 15-28. 0.2 13

4609 Connecting With Your Dentist on Facebook: Patientsâ€™ and Dentistsâ€™ Attitudes Towards Social Media
Usage in Dentistry. Journal of Medical Internet Research, 2018, 20, e10109. 2.1 61

4610 Predicting Prediabetes Through Facebook Postings: Protocol for a Mixed-Methods Study. JMIR
Research Protocols, 2018, 7, e10720. 0.5 2

4611 Perceptions of the Diabetes Online Communityâ€™s Credibility, Social Capital, and Help and Harm:
Cross-Sectional Comparison Between Baby Boomers and Younger Adults. JMIR Aging, 2019, 2, e10857. 1.4 4

4612 Measuring Interests Not Minutes: Development and Validation of the Adolescentsâ€™ Digital Technology
Interactions and Importance Scale (ADTI). Journal of Medical Internet Research, 2020, 22, e16736. 2.1 22

4613 Examining Social Capital, Social Support, and Language Use in an Online Depression Forum: Social
Network and Content Analysis. Journal of Medical Internet Research, 2020, 22, e17365. 2.1 20

4614 Assessing a WeChat-Based Integrative Family Intervention (WIFI) for Schizophrenia: Protocol for a
Stepped-Wedge Cluster Randomized Trial. JMIR Research Protocols, 2020, 9, e18538. 0.5 13

4615
New Path to Recovery and Well-Being: Cross-Sectional Study on WeChat Use and Endorsement of
WeChat-Based mHealth Among People Living With Schizophrenia in China. Journal of Medical Internet
Research, 2020, 22, e18663.

2.1 12

4616
Associations Between Substance Use and Instagram Participation to Inform Social Networkâ€“Based
Screening Models: Multimodal Cross-Sectional Study. Journal of Medical Internet Research, 2020, 22,
e21916.

2.1 9

4617 Effect of Diabetes Online Community Engagement on Health Indicators: Cross-Sectional Study. JMIR
Diabetes, 2018, 3, e8. 0.9 79



247

Citation Report

# Article IF Citations

4618 Internet Use and Access, Behavior, Cyberbullying, and Grooming: Results of an Investigative Whole
City Survey of Adolescents. Interactive Journal of Medical Research, 2017, 6, e9. 0.6 13

4619 Seeking Support on Facebook: A Content Analysis of Breast Cancer Groups. Journal of Medical
Internet Research, 2011, 13, e16. 2.1 345

4620 Activities on Facebook Reveal the Depressive State of Users. Journal of Medical Internet Research, 2013,
15, e217. 2.1 103

4621 The Role of Social Media in Online Weight Management: Systematic Review. Journal of Medical Internet
Research, 2013, 15, e262. 2.1 122

4622 Are Health Behavior Change Interventions That Use Online Social Networks Effective? A Systematic
Review. Journal of Medical Internet Research, 2014, 16, e40. 2.1 608

4623 Smoking Cessation Apps for Smartphones: Content Analysis With the Self-Determination Theory.
Journal of Medical Internet Research, 2014, 16, e44. 2.1 84

4624 The Use and Significance of a Research Networking System. Journal of Medical Internet Research, 2014,
16, e46. 2.1 10

4625
A Web-Based, Social Networking Physical Activity Intervention for Insufficiently Active Adults
Delivered via Facebook App: Randomized Controlled Trial. Journal of Medical Internet Research, 2015,
17, e174.

2.1 141

4626 Provision of a Medicines Information Service to Consumers on Facebook: An Australian Case Study.
Journal of Medical Internet Research, 2015, 17, e265. 2.1 14

4627 Impact of Baseline Assessment Modality on Enrollment and Retention in a Facebook Smoking Cessation
Study. Journal of Medical Internet Research, 2015, 17, e179. 2.1 12

4628 Long-Term Condition Self-Management Support in Online Communities: A Meta-Synthesis of Qualitative
Papers. Journal of Medical Internet Research, 2016, 18, e61. 2.1 130

4629
Exploring the Relationship Between Online Social Network Site Usage and the Impact on Quality of Life
for Older and Younger Users: An Interaction Analysis. Journal of Medical Internet Research, 2016, 18,
e245.

2.1 12

4630 With Some Help From My Network: Supplementing eHealth Literacy With Social Ties. Journal of
Medical Internet Research, 2017, 19, e98. 2.1 33

4631 Harnessing Facebook for Smoking Reduction and Cessation Interventions: Facebook User Engagement
and Social Support Predict Smoking Reduction. Journal of Medical Internet Research, 2017, 19, e168. 2.1 65

4632 Methodological and Ethical Challenges in a Web-Based Randomized Controlled Trial of a Domestic
Violence Intervention. Journal of Medical Internet Research, 2017, 19, e94. 2.1 21

4633 Facebook Groups as a Powerful and Dynamic Tool in Medical Education: Mixed-Method Study. Journal
of Medical Internet Research, 2017, 19, e408. 2.1 37

4634 Undergraduate Medical Students Using Facebook as a Peer-Mentoring Platform: A Mixed-Methods
Study. JMIR Medical Education, 2015, 1, e12. 1.2 21

4635 Social Networking Sites, Depression, and Anxiety: A Systematic Review. JMIR Mental Health, 2016, 3, e50. 1.7 414



248

Citation Report

# Article IF Citations

4636 Exploring the Use of Information and Communication Technology by People With Mood Disorder: A
Systematic Review and Metasynthesis. JMIR Mental Health, 2016, 3, e30. 1.7 6

4637 Internet Use, Depression, and Anxiety in a Healthy Adolescent Population: Prospective Cohort Study.
JMIR Mental Health, 2018, 5, e44. 1.7 15

4638 Development of a Smartphone App for a Genetics Website: The Amyotrophic Lateral Sclerosis Online
Genetics Database (ALSoD). JMIR MHealth and UHealth, 2013, 1, e18. 1.8 51

4639
Internet-Based Implementation of Non-Pharmacological Interventions of the "People Getting a Grip on
Arthritis" Educational Program: An International Online Knowledge Translation Randomized
Controlled Trial Design Protocol. JMIR Research Protocols, 2015, 4, e19.

0.5 11

4640 Comparing Crowdsourcing and Friendsourcing: A Social Media-Based Feasibility Study to Support
Alzheimer Disease Caregivers. JMIR Research Protocols, 2017, 6, e56. 0.5 31

4641
Using Social Media for the Promotion of Education and Consultation in Adolescents Who Have
Undergone Kidney Transplant: Protocol for a Randomized Control Trial. JMIR Research Protocols,
2018, 7, e3.

0.5 25

4642 If You Tweet, They Will Follow: CEO Tweets, Social Capital, and Investor Say-on-Pay Judgments. Journal
of Information Systems, 2020, 34, 105-122. 0.5 20

4643 The Importance of Peers for Visually Impaired Users of Social Media. , 2011, , . 4

4644 Content Filtering on Social Networking Sites. International Journal of Advanced Research in
Computer Science and Software Engineering, 2017, 7, 175-179. 0.1 2

4645 Portraits of Participation: Exploring the Relationship between Social Motivators and Facets of
Participation in a Twitter-based Community. , 2017, , . 5

4646 Facebook's "Free Basics" and Implications for Development: IT Identity and Social Capital. , 2017, , . 2

4647 Does the Source Matter? How Referral Channels and Personal Communication Tools Affect
ConsumersÂ• Referral Propensity. , 2017, , . 1

4648 Your Privacy Is Your Friend's Privacy: Examining Interdependent Information Disclosure on Online
Social Networks. , 2018, , . 13

4649 Emotions Trump Facts: The Role of Emotions in on Social Media: A Literature Review. , 2018, , . 11

4650 An Open Model for Researching the Role of Culture in Online Self-Disclosure. , 2018, , . 4

4651 MODEL OF PERCEIVED INFLUENCE OF ACADEMIC PERFORMANCE USING SOCIAL NETWORKING.
International Journal of Computers & Technology, 2012, 2, 24-29. 0.2 25

4652 Using the Consumption Values Theory to Analyze the Relationship between the Motives for Facebook
Use and Its Perceived Usefulness for University Students. InformaticÄƒ EconomicÄƒ, 2020, 24, 5-14. 0.2 2

4653 Empowerment: Analyzing Technologies of Multiple Variable Visibility. Surveillance &amp; Society, 2010,
8, 200-220. 0.4 17



249

Citation Report

# Article IF Citations

4654 Online Reading Informs Classroom Instruction and Promotes Collaborative Learning. Journal of
College Science Teaching, 2013, 043, . 0.5 3

4655 Impact of Facebook Usage on Studentsâ€™ Academic Achievement: Roles of Self-Regulation and Trust.
Electronic Journal of Research in Educational Psychology, 2017, 9, 961-994. 0.2 53

4656 Does Information and Communication Technology Lead to the Well-Being of Nations? A Country-Level
Empirical Investigation. MIS Quarterly: Management Information Systems, 2016, 40, 417-430. 3.1 83

4657 Beyond the Privacy Paradox: Objective Versus Relative Risk in Privacy Decision Making. MIS Quarterly:
Management Information Systems, 2018, 42, 465-488. 3.1 66

4659 Sosyal Medya UygulamalarÄ±nÄ±n Y KuÅŸaÄŸÄ± SatÄ±n Alma DavranÄ±ÅŸÄ± Ãœzerine Etkisi: Instagram Ã–rneÄŸi. OPUS
UluslararasÄ± Toplum AraÅŸtÄ±rmalarÄ± Dergisi, 0, , . 0.3 12

4660 Narsistik KiÅŸilik Ã–zelliklerinin Sosyal Medya BaÄŸÄ±mlÄ±lÄ±k DÃ¼zeyi ve GÃ¶steriÅŸÃ§i TÃ¼ketim EÄŸilimleri Ãœzerine
Etkisinin Tespiti. OPUS UluslararasÄ± Toplum AraÅŸtÄ±rmalarÄ± Dergisi, 0, , . 0.3 5

4661 Facebook Addiction and its Association with Academic Performance. Biomedical Journal of Scientific &
Technical Research, 2018, 3, . 0.0 3

4662 Using Contradictions to Ravel Teaching and Learning Challenges in a Blended IS Course in an African
University. Journal of Information Information Technology and Organizations, 0, 5, 101-124. 0.0 7

4663 Exploring Educational and Cultural Adaptation through Social Networking Sites. Journal of
Information Technology Education: Innovations in Practice, 0, 10, 001-016. 0.0 26

4664 Towards an Information Sharing Pedagogy: A Case of Using Facebook in a Large First Year Class.
Informing Science, 0, 14, 061-089. 0.0 13

4665 Exploring the Impacts of Social Networking Sites on Academic Relations in the University. Journal of
Information Technology Education:Research, 0, 10, 271-293. 0.0 16

4666 The Dual Micro/Macro Informing Role of Social Network Sites: Can Twitter Macro Messages Help
Predict Stock Prices?. Informing Science, 0, 15, 247-268. 0.0 10

4667
The Social Network Application Post-Adoptive Use Model (SNAPUM): A Model Examining Social Capital
and Other Critical Factors Affecting the Post-Adoptive Use of Facebook. Informing Science, 0, 16,
037-069.

0.0 11

4668
â€˜Our Breadcrumb Trail through the Woodsâ€™: Reflections on the Use of a Secret Facebook Group as a
Strategy for Surviving and Thriving on the Doctoral Journey. International Journal of Doctoral
Studies, 0, 10, 465-482.

1.0 3

4669 Silent Listeners: The Evolution of Privacy and Disclosure on Facebook. Journal of Privacy and
Confidentiality, 2013, 4, . 1.1 146

4670 User Perceptions of Social Media: A Comparative Study of Perceived Characteristics and User Profiles
by Social Media. Online Journal of Communication and Media Technologies, 2013, 3, . 0.4 36

4671 Updated Statuses: Understanding Facebook Use through Explicit and Implicit Measures of Attitudes
and Motivations. Online Journal of Communication and Media Technologies, 2014, 4, . 0.4 12

4672 Do Facebook and video games promote political participation among youth? Evidence from Singapore.
EJournal of EDemocracy and Open Government, 2011, 3, 70-79. 0.6 12



250

Citation Report

# Article IF Citations

4673 The Robot Privacy Paradox: Understanding How Privacy Concerns Shape Intentions to Use Social
Robots. Human-Machine Communication, 2020, 1, 87-111. 1.1 77

4674 Social Networking Websites as an Innovative Framework for Connectivism. Contemporary
Educational Technology, 2012, 3, . 1.3 15

4675
Applying the Uses and Gratifications Theory to Compare Higher Education Studentsâ€™ Motivation for
Using Social Networking Sites: Experiences from Iran, Malaysia, United Kingdom, and South Africa.
Contemporary Educational Technology, 2014, 5, .

1.3 15

4676 Young Peopleâ€™s Engagement of Social Media for Social Transformation: Study of Nigerian University
Students. Online Journal of Communication and Media Technologies, 2015, 5, 171-194. 0.4 4

4677 Social networking and education. , 2009, , . 6

4678 Language Technologies for Suicide Prevention in Social Media. , 2014, , . 8

4679 Veblen 2.0: Neoliberal Games of Social Capital and the Attention Economy as Conspicuous
Consumption. TripleC, 2014, 12, 40-56. 0.6 3

4680 Attitudes toward Open Access, Open Peer Review, and Altmetrics among Contributors to Spanish
Scholarly Journals. Journal of Scholarly Publishing, 2018, 50, 48-70. 0.3 29

4681 Association Between Usage of Social Media and Depression Among Young Adults. Journal of
Management Info, 2018, 5, 26-30. 0.2 5

4682 The Effect of Use of Social Media on Prosocial Behavior. Journal of Marketing and Information
Systems, 2019, 2, 14-20. 0.1 1

4683 Facebook Privacy Attitudes. International Journal for Innovation Education and Research, 2014, 2,
42-54. 0.0 2

4684 PLAYER - a European Project and a Game to Foster Entrepreneurship Education for Young People.
Journal of Universal Computer Science, 2012, 18, . 0.6 6

4686 From confirmation bias to echo-chambers: a data-driven approach. Sociologia E Politiche Sociali, 2019,
, 47-74. 0.1 2

4687 Online Social Networks: Changing the Face of Business Education and Career Planning. International
Journal of E-Business Management, 2010, 4, 20-33. 2.0 24

4688 SOCIAL INFLUENCE AND DEPENDENCE IN THE FACEBOOK USE BY ROMANIAN AND LITHUANIAN UNIVERSITY
STUDENTS. Problems of Education in the 21st Century, 2017, 75, 354-365. 0.3 3

4689 Effect of Facebook Use Intensity Upon Marital Satisfaction Among Pakistani Married Facebook Users: A
Model Testing. Pakistan Journal of Psychological Research, 2019, 34, 191-213. 0.1 3

4690 Exploring Modes, Strategies, and Psychosocial Consequences of Cyberbullying Perpetration and
Victimization Among University Students. Pakistan Journal of Psychological Research, 2020, 34, 787-817. 0.1 10

4691 Structural Relationships among Online Community Use, Parental Stress, Social Support, and Quality
of Life between Korean and Taiwanese Employed Mothers. Sustainability, 2020, 12, 10681. 1.6 4



251

Citation Report

# Article IF Citations

4692 Perceptions of undergraduate Graphic Design students on the educational potential of Facebook.
Research in Learning Technology, 0, 20, . 2.3 10

4693 Impact of Social Networking Sites on Interpersonal Relationship among Teenager: A Sociological
Analysis in the District of Bagerhat. British Journal of Arts and Humanities, 2019, 1, 14-27. 0.8 13

4694 Internet use: Perceptions and experiences of visually impaired older adults. Journal of Social
Inclusion, 2019, 6, 120. 0.2 17

4695 Computer-Mediated Communication in Personal Relationships. , 2011, , . 36

4696 Volunteering, Match Quality, and Internet Use. Schmollers Jahrbuch, 2016, 136, 199-226. 0.2 6

4697 Why Social Comparison on Instagram Matters: Its impact on Depression. KSII Transactions on Internet
and Information Systems, 2019, 13, . 0.7 12

4698 Increasing Student Participation in Online Group Discussions Via Facebook. Astronomy Education
Review, 0, 12, . 0.0 4

4704 Processus identitaire et ordre de l'interaction sur les rÃ©seaux socionumÃ©riques. Les Enjeux De L
Information Et De La Communication, 2010, Volume 2010, 45-64. 0.0 41

4705 Impact des rÃ©seaux sociaux surÂ la sociabilitÃ©. RÃ©seaux, 2016, nÂ° 195, 165-195. 0.1 15

4706 Defeasible Logic-Based Strategies to Regulate Facebook. Journal of Applied Sciences, 2014, 14, 2953-2966. 0.1 1

4707 Innovative Strategies for Nursing Education Program Evaluation. Journal of Nursing Education, 2010,
49, 351-354. 0.4 11

4708 Etude du lien entre cyberviolence et climat scolaireÂ : enquÃªte auprÃ¨s des collÃ©giens dâ€™Ile de France. Les
Dossiers Des Sciences De L Ã©ducation, 2015, , 69-90. 0.1 8

4709 Facebook use and individual well-being: Like me to make me happier!. Revue D'Economie Industrielle,
2017, , 101-127. 0.4 5

4710 Contre l'hypothÃ¨se de la Â«Â fin de la vie privÃ©eÂ Â». Revue FranÃ§aise Des Sciences De Lâ€™information Et De La
Communication, 2013, , . 0.2 19

4711 La migration sans rupture. Socio-Anthropologie, 2019, , 163-179. 0.1 3

4712 Les usages des outils de rÃ©seau social par des salariÃ©sÂ : Des registres privÃ©s et professionnels
individualisÃ©s. Terminal, 2017, , . 0.1 3

4713 The Diverging Effects of Social Network Sites on Receiving Job Information for Students and
Professionals. , 0, , 202-217. 4

4714 Social Networking Sites. , 2012, , 132-147. 21



252

Citation Report

# Article IF Citations

4715 The Net Generation. , 2012, , 200-211. 4

4716 Online Self-Disclosure Behaviors. , 2012, , 873-884. 1

4717 Political Behavior in Social Network Sites. , 2012, , 1050-1062. 1

4718 Understanding Cyber Behavior in Europe. , 2012, , 1234-1249. 1

4719 Actual use of Computers and the Internet by Older Adults. , 2013, , 161-190. 3

4720 Online Networking. , 2013, , 189-210. 1

4721 The Empathy Paradox. , 2013, , 204-228. 31

4722 Digital Social Media Detox (DSMD). , 2013, , 414-430. 4

4723 Social Networking, Cyber Bullying, and the Role of Community Education. , 2013, , 117-133. 4

4724 Usage of Social Media by Children and Teenagers. , 2013, , 144-178. 1

4725 Identity, Credibility, and Trust in Social Networking Sites. , 0, , 5-31. 3

4726 Personality and Social Media Use. Advances in Marketing, Customer Relationship Management, and
E-services Book Series, 2013, , 41-61. 0.7 28

4727 Social Media Marketing. Advances in Marketing, Customer Relationship Management, and E-services
Book Series, 2013, , 51-73. 0.7 4

4728 Social Media in State Governments. Advances in Electronic Government, Digital Divide, and Regional
Development Book Series, 2013, , 128-146. 0.2 9

4729 Use of Facebook by Foreign Language Instructors. Advances in Educational Technologies and
Instructional Design Book Series, 2014, , 434-458. 0.2 1

4730 Classifying Facebook Usage in the Classroom or Around It. Advances in Educational Technologies and
Instructional Design Book Series, 2014, , 62-81. 0.2 1

4731 Modeling the Use of Facebook in Environmental Higher Education. Advances in Educational
Technologies and Instructional Design Book Series, 2014, , 100-119. 0.2 5

4732 Does Facebook Provide Educational Value?. Advances in Educational Technologies and Instructional
Design Book Series, 2014, , 311-336. 0.2 5



253

Citation Report

# Article IF Citations

4733 New Visual Social Media for the Higher Education Classroom. Advances in Educational Technologies
and Instructional Design Book Series, 2014, , 368-393. 0.2 13

4734 The Role of Social Capital in Higher Education Institutions. Advances in Higher Education and
Professional Development Book Series, 2014, , 119-147. 0.1 40

4735 Social Media and SMEs in Transition Countries. Advances in Marketing, Customer Relationship
Management, and E-services Book Series, 2015, , 114-133. 0.7 6

4736 Social Media and Academic Performance of Library and Information Science Undergraduates. Advances
in Library and Information Science, 2015, , 203-229. 0.2 2

4737 Privacy, Trust, and Business Ethics for Mobile Business Social Networks. Advances in Business
Strategy and Competitive Advantage Book Series, 2015, , 390-419. 0.2 2

4738 Disclosure and Privacy Settings on Social Networking Sites. , 2015, , 287-306. 2

4739
The Influence of Perceived Interactivity of Social Media Advertising and Voluntary Self-Disclosure on
Attitudes and Intentions to Pass-Along. Advances in Marketing, Customer Relationship Management,
and E-services Book Series, 2015, , 285-301.

0.7 2

4740 Social Media as a Tool for Nonprofit Advocacy and Civic Engagement. Advances in Social Networking
and Online Communities Book Series, 0, , 66-93. 0.3 1

4741 Social Media and Civil Society Organizations (CSOS). Advances in Social Networking and Online
Communities Book Series, 0, , 237-260. 0.3 1

4742 Social Media and Gender Issues. Advances in Media, Entertainment and the Arts, 2016, , 638-669. 0.0 13

4743 On the Relationship between Online Social Support and Users' ontinuance Intention. Advances in
Marketing, Customer Relationship Management, and E-services Book Series, 2015, , 140-152. 0.7 1

4744 Smartphones and Self-Broadcasting among College Students in an Age of Social Media. Advances in
Human and Social Aspects of Technology Book Series, 2015, , 95-128. 0.3 3

4745 From Relationship to Information. Advances in Human and Social Aspects of Technology Book Series,
2015, , 241-258. 0.3 2

4746 Use of Social Media for Policing. Advances in Human and Social Aspects of Technology Book Series,
2015, , 297-326. 0.3 1

4747 â€œVisit to a Small Planetâ€•. Advances in Higher Education and Professional Development Book Series,
2016, , 528-557. 0.1 2

4748 Loyalty Strategy and Social-CRM. Advances in Marketing, Customer Relationship Management, and
E-services Book Series, 2016, , 64-93. 0.7 5

4749 The Creation of Online Communities and Social Networking Sites based on Constitutive Elements of
Identity. , 2016, , 1970-1984. 4

4750 Online Sisterhood. Advances in Human and Social Aspects of Technology Book Series, 2016, , 208-227. 0.3 2



254

Citation Report

# Article IF Citations

4751 Social Media Affordances and the Capital of Queer Self-Expression. Advances in Human and Social
Aspects of Technology Book Series, 2016, , 99-116. 0.3 5

4752 With a Little Help from My Friends. Advances in E-Business Research Series, 2017, , 157-171. 0.2 1

4753 The Fundamentals of Social Capital. Advances in Media, Entertainment and the Arts, 2017, , 259-292. 0.0 12

4754 The Influence of Perceived Interactivity of Social Media Advertising and Voluntary Self-Disclosure on
Attitudes and Intentions to Pass-Along. , 0, , 1388-1405. 2

4755 Online Social Support Groups/Communities. Advances in Healthcare Information Systems and
Administration Book Series, 2018, , 1-27. 0.2 2

4756 Psychological Benefits and Detrimental Effects of Online Social Networking. Advances in Human and
Social Aspects of Technology Book Series, 2019, , 21-39. 0.3 3

4757 Facebook Depression or Facebook Contentment. Advances in Human and Social Aspects of Technology
Book Series, 2019, , 104-125. 0.3 8

4758 Marketing and Social Media. , 2018, , 90-97. 2

4759 The Relation of Gender, Behavior, and Intimacy Development on Level of Facebook Addiction in
Emerging Adults. , 0, , 1706-1719. 1

4760 Online Self-Disclosure. Advances in Psychology, Mental Health, and Behavioral Studies, 2019, , 1-27. 0.1 3

4761 Factors Related to Phone Snubbing Behavior in Emerging Adults. Advances in Psychology, Mental
Health, and Behavioral Studies, 2019, , 164-187. 0.1 13

4762 Customer Engagement. Advances in Marketing, Customer Relationship Management, and E-services
Book Series, 2020, , 163-176. 0.7 2

4763 How the Crowd Can Teach. , 2009, , 1-17. 28

4764 Motivations for Social Networking Site Adoption. , 0, , 262-274. 3

4765 Using ePortfolios in Higher Education to Encourage Learner Reflection and Support Personalised
Learning. , 0, , 185-211. 3

4766 Online Multi-Contextual Analysis. , 0, , 542-554. 2

4767 Youth and Online Social Networking. Advances in Social Networking and Online Communities Book
Series, 0, , 17-40. 0.3 3

4768 Cultural Differences in Social Media Usage and Beliefs and Attitudes towards Advertising on Social
Media. , 2012, , 123-141. 5



255

Citation Report

# Article IF Citations

4769 Social Network Site Use among Dutch Students. , 0, , 103-125. 2

4770 Public Administrations and Citizens 2.0. , 0, , 238-263. 10

4772 Organizing With Self-Organization?. Advances in Human and Social Aspects of Technology Book
Series, 2020, , 315-337. 0.3 1

4773 Social Network Sites (SNS) and Their Irrepressible Popularity. Advances in Marketing, Customer
Relationship Management, and E-services Book Series, 2020, , 234-263. 0.7 2

4774 Responding to Hate Speech on Social Media. International Journal of Cyber Ethics in Education, 2012, 2,
45-54. 0.1 1

4775
Determinants of Continuance Intention of Facebook Usage Among Library and Information Science
Female Undergraduates in Selected Nigerian Universities. International Journal of E-Adoption, 2017, 9,
59-76.

1.0 4

4776 Effects of Social Presence and Social Capital on User Loyalty to the Social Networking Website.
International Journal of E-Business Research, 2017, 13, 18-32. 0.7 2

4777 Social Media for Public Involvement and Sustainability in International Planning and Development.
International Journal of E-Planning Research, 2015, 4, 1-17. 3.0 7

4778 To See and to Be Seen. International Journal of Interactive Communication Systems and Technologies,
2014, 4, 1-14. 0.7 1

4779 Use of SNSs, Political Efficacy, and Civic Engagement among Chinese College Students. International
Journal of Interactive Communication Systems and Technologies, 2014, 4, 15-30. 0.7 1

4780 Cultural Differences between American and Japanese Self-Presentation on SNSs. International Journal
of Interactive Communication Systems and Technologies, 2014, 4, 47-60. 0.7 4

4781 Black Nerds, Asian Activists, and Caucasian Dogs. International Journal of Interactive Communication
Systems and Technologies, 2015, 5, 14-25. 0.7 3

4782
Using Social Networks Communication Platform for Promoting Student-Initiated Holistic
Development Among Students. International Journal of Information Systems in the Service Sector,
2014, 6, 1-23.

0.2 4

4783 Drivers and Barriers to Online Social Networksâ€™ Usage. International Journal of Online Marketing,
2011, 1, 63-79. 0.9 2

4784 The Construction of a Web-Based Learning Platform from the Perspective of Computer Support for
Collaborative Design. International Journal of Online Pedagogy and Course Design, 2013, 3, 44-67. 0.3 4

4785 Student Learning and Information Technology Nexus. International Journal of Service Science,
Management, Engineering, and Technology, 2016, 7, 34-45. 0.7 13

4786 Like, Share, Recommend. International Journal of Technology and Human Interaction, 2013, 9, 20-40. 0.3 2

4787 User Perception of Social Networking Sites in the University of Swaziland. International Journal of
Virtual Communities and Social Networking, 2015, 7, 51-58. 0.2 2



256

Citation Report

# Article IF Citations

4788 Intended Continued Use Social Networking Sites. International Journal of Virtual Communities and
Social Networking, 2016, 8, 28-46. 0.2 9

4789 Innovation in Communication. International Journal of Actor-Network Theory and Technological
Innovation, 2012, 4, 39-51. 0.1 3

4790 The Media Diet of University Students in Italy. International Journal of Digital Literacy and Digital
Competence, 2010, 1, 1-10. 0.1 11

4791 A Study on the Use of Facebook in Informal Learning Contexts. International Journal of Digital
Literacy and Digital Competence, 2013, 4, 1-11. 0.1 3

4792 The Breastfeeding Controversy and Facebook. International Journal of E-Politics, 2010, 1, 16-28. 0.3 13

4793 Social Networking Sites and Complex Technology Assessment. International Journal of E-Politics,
2010, 1, 19-38. 0.3 10

4794 Antecedents to Evaluating the Brand Image of Orkut as a Social Networking Society. International
Journal of Information Systems and Social Change, 2012, 3, 60-72. 0.1 3

4795 Social Capital in Management Information Systems Literature. Journal of Information Technology
Research, 2013, 6, 1-17. 0.3 2

4796 The Diverging Effects of Social Network Sites on Receiving Job Information for Students and
Professionals. International Journal of Sociotechnology and Knowledge Development, 2010, 2, 39-53. 0.4 9

4797 Investigating the Engage in Electronic Societies via Facebook in the Arab World. International Journal
of Technology and Human Interaction, 2013, 9, 20-38. 0.3 7

4798 I Play, I Pay?. International Journal of Virtual Communities and Social Networking, 2012, 4, 19-31. 0.2 7

4799 Facebookâ€™s Rise to the Top. International Journal of Virtual Communities and Social Networking, 2012,
4, 46-60. 0.2 4

4800 Professional Social Network Site Participation. International Journal of Virtual Communities and
Social Networking, 2012, 4, 19-32. 0.2 2

4801 Modeling the Metaverse: A Theoretical Model of Effective Team Collaboration in 3D Virtual
Environments. Journal of Virtual Worlds Research, 2011, 4, . 0.6 34

4802 Social networking experiences on Facebook: A survey of gender differences amongst students. Acta
Commercii, 2014, 14, . 0.1 3

4803 Selfie use: The implications for psychopathology expression of body dysmorphic disorder. Industrial
Psychiatry, 2017, 26, 106. 0.3 15

4804 On the importance of social network sites in the transitions which characterize â€˜emerging
adulthoodâ€™. EAI Endorsed Transactions on E-Learning, 2011, 11, e4. 0.4 16

4805 Social Influence, Addictions and the Internet: The Potential of Web 2.0 Technologies in Enhancing
Treatment for Alcohol/Other Drug use Problems. Journal of Addiction Research & Therapy, 2012, , . 0.2 5



257

Citation Report

# Article IF Citations

4806 The more you use Facebook, the more you risk becoming addicted to it?: A Study Report.
Neuropsychiatry, 2016, 06, . 0.4 4

4807 Social Media and Resilience in the COVID-19 Crisis. Advances in Applied Sociology, 2020, 10, 454-464. 0.1 21

4808 A Study on the Effect of Comparison with Others and Social Support on Life Satisfaction of Facebook.
Advances in Journalism and Communication, 2020, 08, 1-15. 0.1 2

4809 Exploring Depression Symptom References on Facebook among College Freshmen: A Mixed Methods
Approach. Open Journal of Depression, 2013, 02, 35-41. 0.2 13

4810 Study on Influence of Internal Working Models and Gender Differences on Addiction of Social
Network Sites in Japanese University Students. Psychology, 2015, 06, 1832-1840. 0.3 8

4811 Facebook and Diagnosis of Depression: A Mixed Methods Study. Social Networking, 2014, 03, 187-195. 0.3 2

4812 Personality Traits and Facebook Use: The Combined/Interactive Effect of Extraversion, Neuroticism and
Conscientiousness. Social Networking, 2014, 03, 211-219. 0.3 17

4813 Insights into New Media Use by International Students: Implications for Cross-Cultural Adaptation
Theory. Social Networking, 2017, 06, 81-106. 0.3 16

4814 â€˜Last seen nowâ€™: Explaining teenage identities and social capital on social network sites in Kenya.
Journal of Development and Communication Studies, 2019, 6, 18-35. 0.3 1

4816 The Routledge Handbook of Disability Activism. , 0, , . 34

4817 Some Psychosocial Determinants of Cyber-Intimate Image Diffusion: A Cross-Sectional Study among
In-School Deaf Adolescents. Pertanika Journal of Social Science and Humanities, 2020, 28, . 0.1 1

4819 The role of authenticity in electoral social media campaigns. First Monday, 0, , . 0.6 8

4820 Interest Assortativity in Twitter. , 2016, , . 1

4821 Effect of Online Community Activities on Social Capital. The Journal of the Korea Contents
Association, 2014, 14, 153-163. 0.0 4

4822 Effects of Self-Esteem, Life Satisfaction and Gender on the Self-Presentation and Social Interaction
Motivations for Facebook Use. The Journal of the Korea Contents Association, 2014, 14, 513-528. 0.0 5

4823 Effects of Online Social Relationship on Depression among Older Adults in South Korea. The Journal
of the Korea Contents Association, 2016, 16, 623-637. 0.0 4

4824 Indigenous Voices on the Web: Folksonomies and Endangered Languages. Journal of American
Folklore, 2015, 128, 273-285. 0.0 14

4825 OMG! My Boss Just Friended Me: How Evaluations of Colleaguesâ€™ Disclosure, Gender, and Rank Shape
Personal/Professional Boundary Blurring Online. Academy of Management Journal, 2022, 65, 35-65. 4.3 18



258

Citation Report

# Article IF Citations

4826 Social Media and Loneliness - Forever connected?. Higher Education Studies, 2019, 9, 10. 0.3 24

4828 Types of support and digitalisation of personal networks. Use Facebook to rururban teenagers
Mendoza (Argentina). Redes, 2015, 26, 97. 0.1 3

4829
Applying Decomposed Theory of Planned Behaviour towards a Comprehensive Understanding of Social
Network Usage in Saudi Arabia. International Journal of Information Technology and Computer
Science, 2016, 8, 52-61.

0.8 4

4830 A developmental perspective regarding the behaviour of adolescents, young adults, and adults on
social network sites. Cyberpsychology, 2014, 8, . 0.7 19

4831 Social networkingâ€™s peril: Cognitive absorption, social networking usage, and depression.
Cyberpsychology, 2015, 9, . 0.7 24

4832 Why concern regarding privacy differs: The influence of age and (non-)participation on Facebook.
Cyberpsychology, 2016, 10, . 0.7 16

4833 Measuring individualsâ€™ concerns over collective privacy on social networking sites. Cyberpsychology,
2016, 10, . 0.7 21

4834 Ambient intimacy on Twitter. Cyberpsychology, 2016, 10, . 0.7 19

4835 Informational benefits from social media use for professional purposes: Results from a longitudinal
study. Cyberpsychology, 2016, 10, . 0.7 24

4836 â€œEverything under control?â€•: Privacy control salience influences both critical processing and
perceived persuasiveness of targeted advertising among adolescents. Cyberpsychology, 2018, 12, . 0.7 12

4837 Sharing health risk messages on social media: Effects of fear appeal message and image promotion.
Cyberpsychology, 2020, 14, . 0.7 10

4838 Facebook intensity, social network support, stability and satisfaction in long-distance and
geographically-close romantic relationships: A test of a mediation model. Cyberpsychology, 2020, 14, . 0.7 4

4839 Social network sites, fear of missing out, and psychosocial correlates. Cyberpsychology, 2020, 14, . 0.7 5

4840 Drinking among friends: The role of personality in links between online exposure to peer drinking and
adolescent alcohol use. Cyberpsychology, 2020, 14, . 0.7 4

4841 The Effect of Using SNS to Interpersonal Relation and Quality of Life : Focused on the moderating role
of communication capability. The Journal of Information Systems, 2013, 22, 29-64. 0.0 7

4842 The Effect of Mobile Network Social Gamers' Altruism on Continuous Usage Intention: The Mediating
Effect of Social Relational Capital. The Journal of Information Systems, 2016, 25, 201-223. 0.0 2

4843 Students who spend more time on Facebook tend to have higher grades: Findings from a Philippine
university. International Journal of Research Studies in Education, 2019, 8, . 0.1 2

4844 Does Facebooking make us sad? Hunting relationship between Facebook use and depression among
Filipino adolescents. International Journal of Research Studies in Educational Technology, 2012, 1, . 0.3 29



259

Citation Report

# Article IF Citations

4845 The mediating effect of relatedness on Facebook use and self-esteem. International Journal of
Research Studies in Psychology, 2012, 1, . 0.4 4

4847 Analysis of acceptance of social networking sites. African Journal of Business Management, 2012, 6, . 0.4 12

4849 The Influence of the Mass Media in the Behavior Students: A Literature Study. International Journal of
Academic Research in Business and Social Sciences, 2017, 7, . 0.0 4

4850
Perspective of Iranian University Students about Academic Use of Social Networking Sites: A Study of
Facebook. International Journal of Academic Research in Progressive Education and Development,
2013, 2, .

0.0 6

4851 Facebook â€“ selvfremstilling, small talk og social regulering. MedieKultur, 2012, 28, . 0.5 5

4852 La compÃ©tence numÃ©rique de gestion des frontiÃ¨res sur les rÃ©seaux sociaux numÃ©riquesÂ : un capital
culturel technologique Ã  la Bourdieu. Lien Social Et Politiques, 0, , 121-137. 0.1 7

4854 Being a Girl in the Age of Social Networking. Analisi, 2014, , 117. 0.6 3

4855 Online Social Networks - Opportunities for Empowering Cancer Patients. Asian Pacific Journal of
Cancer Prevention, 2016, 17, 933-936. 0.5 15

4856 Awareness of the Others on Facebook: Empirical Analysis of Social Presence. Journal of Internet
Computing and Services, 2015, 16, 93-99. 0.1 1

4857
Unifying Informal and Formal Learning Environments: Educational Use of Social Network Sites
through Implementing Community of Inquiry Framework. International Journal of E-Education
E-Business E-Management and E-Learning, 2014, 4, .

0.3 4

4858 Online Social Networking: A New Form of Social Interaction. International Journal of Social Science
and Humanity, 2011, , 96-104. 1.0 15

4861 THE INFLUENCE OF SOCIAL NETWORKING SITES ON STUDENTSâ€™ ACADEMIC PERFORMANCE IN MALAYSIA.
International Journal of Electronic Commerce Studies, 2014, 5, 247-254. 0.8 37

4862 SOCIAL SUPPORT ON FACEBOOK: THE INFLUENCE OF TIE STRENGTH AND GENDER DIFFERENCES.
International Journal of Electronic Commerce Studies, 2015, 6, 37-50. 0.8 19

4863 A Study on the Difference between Young and Old Generation of SNS Behavior. Journal of the Korea
Industrial Information Systems Research, 2015, 20, 63-77. 0.1 4

4864 If Itâ€™s Ok That Your Mom Can See It, You Can Publish Itâ€“ on Suitable Behavior in Social Media. British
Journal of Education Society & Behavioural Science, 2014, 4, 1184-1202. 0.1 1

4865 Continuance Intention to Use Facebook: A Study of Perceived Enjoyment and TAM. Bonfring
International Journal of Industrial Engineering and Management Science, 2014, 4, 24-29. 0.0 39

4866 UX of Social Network Edmodo in Undergraduate Engineering Students. International Journal of
Interactive Multimedia and Artificial Intelligence, 2015, 3, 31. 1.0 4

4867 â€œYou Can Connect with Like, the World!â€•: Social Platforms, Survival Support, and Digital Inequalities
for People Experiencing Homelessness. Journal of Computer-Mediated Communication, 0, , . 1.7 5



260

Citation Report

# Article IF Citations

4868 Real and Virtual Happiness Prediction Model Based on Multiple Regression analysis by Instagram Social
Network. , 2021, , . 0

4869 LinkedIn, a vocational social network, as a tool for promotion in selected healthcare service
providers. Management and Marketing, 2021, 16, 286-299. 0.8 0

4870 The Influences from SNS-Usage Motivation on Interpersonal Relationships among University Students:
Mediating Effect of Online and Offline Social Capital. Gajeonggwa Samui Jil Yeongu, 2021, 39, 91-105. 0.1 1

4871 An Exploratory Study on backpacking experience and COVID-19: Focused on serious leisure participants
in their 20s and 30s. Korean Journal of Leisure Recreation & Park, 2021, 45, 199-211. 0.3 0

4872 A Regression of Advanced Use of the Internet and Internet Social Capital: Digital Divide Stemming from
the Quality of Use. Journal of Digital Contents Society, 2021, 22, 1467-1476. 0.1 0

4873 Nonprofitsâ€™ Online Social Capital and Charitable Support. Journal of Nonprofit and Public Sector
Marketing, 2023, 35, 290-307. 0.9 3

4874 "The Smartest Decision for My Future": Social Media Reveals Challenges and Stress During
Post-College Life Transition. Proceedings of the ACM on Human-Computer Interaction, 2021, 5, 1-29. 2.5 12

4875
Data Subjects' Conceptualizations of and Attitudes Toward Automatic Emotion Recognition-Enabled
Wellbeing Interventions on Social Media. Proceedings of the ACM on Human-Computer Interaction,
2021, 5, 1-34.

2.5 18

4876 The Impact of Social Media on College Mental Health During the COVID-19 Pandemic: a Multinational
Review of the Existing Literature. Current Psychiatry Reports, 2021, 23, 70. 2.1 63

4877 Toward a Design Theory of Game-Mediated Social Experiences - A Study of Among Us. , 2021, , . 5

4878 An online home for the homeless: A content analysis of the subreddit r/homeless. New Media and
Society, 2023, 25, 2419-2436. 3.1 3

4879 Me, My Smartphone, and I: Development of the Smartphone Orientation Scale (SOS). International
Journal of Human-Computer Interaction, 0, , 1-9. 3.3 2

4880 Are Facebook Check-ins Always Good for Branding? The Green-eyed Monster in Chinese Culture.
Electronic Commerce Research and Applications, 2021, , 101101. 2.5 0

4881
A Study on the Sustainable Structural Relations between Social Exchange Relationship
Characteristics and Social Contagion Effect in Beauty-Related One-Person Media. Sustainability, 2021,
13, 11140.

1.6 0

4882
Does Facebook â€˜threatenâ€™ romantic relationships? Online surveillance and couple visibility behaviours
in romantic jealousy and couple relationship quality in a sample of Italian women. Journal of Family
Studies, 2023, 29, 792-806.

0.9 2

4883 Breaching Learnersâ€™ Social Distancing through Social Media during the COVID-19 Pandemic.
International Journal of Environmental Research and Public Health, 2021, 18, 11012. 1.2 25

4884 Psychometric Evaluation of the Bergen Facebook Addiction Scale: One- or Two-Factor Solution?.
International Journal of Mental Health and Addiction, 2023, 21, 1405-1420. 4.4 2

4885 Gay Dating Apps in China: Do They Alleviate or Exacerbate Loneliness? The Serial Mediation Effect of
Perceived and Internalized Sexuality Stigma. Journal of Homosexuality, 2023, 70, 347-363. 1.3 9



261

Citation Report

# Article IF Citations

4886
Understanding University Studentsâ€™ Experiences, Perceptions, and Attitudes Toward Peers Displaying
Mental Healthâ€“Related Problems on Social Networking Sites: Online Survey and Interview Study. JMIR
Mental Health, 2021, 8, e23465.

1.7 8

4887 Community Boosts Immunity? Exploring the Relationship Between Social Capital and COVID-19 Social
Distancing. Spatial Demography, 2021, , 1-31. 0.4 2

4888 Most Often Motivated by Social Media: The Who, the What, and the How Muchâ€”Experience from
Poland. Sustainability, 2021, 13, 11193. 1.6 2

4894 An Analysis of the Socio-Technical Gap in Social Networking Sites. , 2009, , 620-635. 1

4895 Diaspora Wissensnetzwerke. , 2009, , 99-130. 0

4896 The Social Impact on Web Design in Online Social Communities. Lecture Notes in Computer Science,
2009, , 207-217. 1.0 0

4898 Exploratory Study on the Relationships among Social Use of the Internet, Personality, and Well-Being.
The Journal of Information Systems, 2009, 18, 87-103. 0.0 0

4899 Sociology of Virtual Communities and Social Software Design. , 2010, , 790-803. 2

4901 Information Technology and the Learning Society. , 2010, , 120-135. 0

4902 What People Make of Social Capital Online: An Empirical Study on the Conversion of Social Capital via
Networking Sites. SSRN Electronic Journal, 0, , . 0.4 0

4903 Soziale Netzwerke und VerstÃ¤ndigung. , 2010, , 209-221. 1

4904 wConnect: A Developmental Community for Women in Computer and Information Science. , 0, , . 2

4905 Using Web 2.0 technology for work experience: student perspectives on Tawasul. Learning and
Teaching in Higher Education: Gulf Perspectives, 2010, 7, 1-18. 0.2 1

4906 Mobile Social Networks and Services. , 2010, , 22-32. 0

4907 Web 2.0 Social Networks: The Role of Trust. , 2010, , 65-82. 0

4908 The Solaria Syndrome: Social Capital in a Growing Hyper-Technological Economy. SSRN Electronic
Journal, 0, , . 0.4 2

4910 Online Participation. , 2010, , 270-280. 0

4911 Engineering Community and Place: Facebook as Megaengineering. , 2011, , 85-101. 0



262

Citation Report

# Article IF Citations

4912 An exploratory study on Social Network Services in the context of Web 2.0 period. Management &
Information Systems Review, 2010, 29, 143-167. 0.1 5

4913 Group-Agreement as a Reliability Measure for Witness Recommendations in Reputation-Based Trust
Protocols. Lecture Notes in Computer Science, 2011, , 231-255. 1.0 0

4914 A Generic Model for a Multidimensional Temporal Social Network. Communications in Computer and
Information Science, 2011, , 1-14. 0.4 2

4915
The Influence of Customer Familiarity and Personal Innovativeness toward Information Technologies
on the Sense of Virtual Community and Participation. Lecture Notes in Computer Science, 2011, ,
265-279.

1.0 0

4916 The Evolving Virtual Relationships: A Longitudinal Analysis of Player Social Networks in a Large
MMOG. SSRN Electronic Journal, 0, , . 0.4 2

4918 Aspectos Psico-SociolÃ³gicos del uso de Internet. Profesional De La Informacion, 2011, 20, 87-93. 2.7 2

4919 Handshake: A Case Study for Exploring Business Networking for the Enterprise, Inside and Out.
Lecture Notes in Computer Science, 2011, , 162-171. 1.0 4

4920 E-Communities und soziales Kapital â€“ Implikationen fÃ¼r die EU. , 2011, , 173-194. 1

4921 Netz-Werke. Funktionale Differenzierung, Selbstdarstellung und Beziehungspflege auf Social
Networking Platforms. , 2011, , 289-315. 2

4922 Soziale Vernetzung im Alltag â€“ Die Aneignung von StudiVZ. , 2011, , 55-72. 0

4923 Understanding Online Sociability: Investigations on Sociability Determinants and Cultural
Differences in Sociability Perception. , 2011, , 219-244. 0

4924 A Trust-Augmented Voting Scheme for Collaborative Privacy Management. Lecture Notes in Computer
Science, 2011, , 132-146. 1.0 2

4926 Towards Web 3.0: Mashing Up Work and Leisure. , 2011, , 136-152. 3

4927
The Impact of â€œDeviceâ€• in Social Networking: An Explorative Study with Turkish Social Network Site
Users on the Nature of Interactions through Personal Computers and Smartphones. Lecture Notes in
Computer Science, 2011, , 473-482.

1.0 0

4928 Is Your Social Networking Privacy Reliant on Intuitive Interfaces?. Lecture Notes in Computer Science,
2011, , 309-318. 1.0 0

4929 Supplanting oder Supplementing? Der Einfluss von Chat-Kommunikation auf das Sozialkapital der
Nutzer. , 2011, , 159-183. 1

4932 Twitter as Computer-Mediated Communication: Issues and Future Directions. Journal of
Communication Research, 2011, 48, 29-58. 0.1 4

4933 18. Electronic Social Networks, Teaching, and Learning. Collected Essays on Learning and Teaching, 0,
3, 106. 0.0 0



263

Citation Report

# Article IF Citations

4934 íŽ˜ì•´ìŠ¤ë¶• ìš°ì •(å•‹æƒ…)ê³¼ ì˜¨ë•¼ì•¸ ë•™ì›•(å‹•å“¡). Ewha Journal of Social Sciences, 2011, 25, 171-201. 0.1 0

4935 An Exploration Study of Virtual Project Team Development Stages. Advances in Information Sciences
and Service Sciences, 2011, 3, 63-71. 0.1 2

4936 Facebook Friends as Social Capital: How Will They Respond to the Normative Request?. Journal of
Communication Research, 2011, 48, 108-141. 0.1 0

4937 Revitalization Plan and Value of Social Network Service in the Business Organization. The KIPS
Transactions PartD, 2011, 18D, 275-286. 0.2 1

4939 How Online Identities Impact Offline Relationships. Indian Journal of Applied Research, 2011, 4, 508-513. 0.0 1

4940 Web 2.0 Socail Network Sites And Facebook Marketing. Binus Business Review, 2011, 2, 708. 0.3 0

4941 Offentlighed for en dag? Facebook-grupper og de nye â€•massebrugereâ€•. Journalistica - Tidsskrift for
Forskning I Journalistik, 2011, , . 0.1 0

4942
The Effects of the Characteristics of Coupons Purchased through a Social Shopping Site upon
Customer Satisfaction and Future Behavior Intention - Focusing on Family Restaurants -. Culinary
Science & Hospitality Research, 2011, 17, 92-107.

0.1 2

4943
An Empirical Study on the Influence of Internal and External Characteristics on the Social Business
Participation and the Moderating Effects of Psychological Contract. Journal of the Korea Society of
IT Services, 2011, 10, 1-19.

0.0 0

4944 A Study on Exploring Factors Influencing Continuance Intention in the SNS. Journal of the Korea
Industrial Information Systems Research, 2011, 16, 151-161. 0.1 5

4945
The Effects of the Characteristics of Coupons Purchased through a Social Shopping Site upon
Customer Satisfaction and Future Behavior Intention - Focusing on Family Restaurants -. Culinary
Science & Hospitality Research, 2011, 17, 92-107.

0.1 0

4946 U.S. Childrenâ€™s and Adolescentsâ€™ Internet Access, Use, and Online Behaviors. , 2012, , 220-232. 0

4947 Online Intimacy Problems. , 2012, , 885-799. 0

4948 Motivation in Online Environments. , 2012, , 1212-1224. 4

4949 Itâ€™s All about Personal Connections. , 2012, , 185-202. 1

4950 In Search of Noah's Ark for Solutions. SSRN Electronic Journal, 0, , . 0.4 0

4951 Social Network Sites and Their Role in the Sharing of Health Information. Advances in Bioinformatics
and Biomedical Engineering Book Series, 2012, , 236-247. 0.2 0

4952 Privacy Concerns in Social Network Sites. , 2012, , 139-146. 0



264

Citation Report

# Article IF Citations

4953 New Opportunities in Personal Network Data Collection. Studies in Computational Intelligence, 2012, ,
389-407. 0.7 1

4954 Continuous Knowledge Sharing in Online Social Network Communities. , 2012, , 228-247. 2

4956 â€žBring Dich ein!â€œ â€“ GenerationsÃ¼bergreifende Vermittlung von Dienstleistungen auf einem virtuellen
sozialen Marktplatz. , 2012, , 215-239. 2

4957 Utilizing Virtual Environments for the Creation and Management of an E-Mentoring Initiative. , 2012, ,
73-87. 0

4958 Role of Privacy and Trust in Mobile Business Social Networks. , 2012, , 287-313. 4

4959 From Social to Business Networks. , 2012, , 388-404. 0

4961 PLAYER. , 2012, , 202-216. 0

4962 Social Networking Sites and Complex Technology Assessment. , 2012, , 92-113. 0

4963 Adoption of Social Networking Sites. , 2012, , 600-607. 0

4964 Culture-Laden Social Engagement. , 2012, , 1-16. 0

4966 The Role of Social Networking in Civilizational Development. , 2012, , 226-251. 0

4967 Political Activities, Time, and Social Network Websites. SSRN Electronic Journal, 0, , . 0.4 0

4968 Social Net/work(ing) on Facebook. , 2012, , 315-329. 0

4969 Cyber Behavior in Marketing. , 2012, , 477-488. 0

4970 The Role of Reciprocation in Social Network Formation, with an Application to Blogging. SSRN
Electronic Journal, 0, , . 0.4 0

4974 Global Diffusion of Online Social Network Services : A Cross-Country Study. Journal of the Korea
Society of IT Services, 2012, 11, 305-323. 0.0 0

4976 Design and Implementation of SNS-based Exhibition-related Contents Recommendation Service.
Han'gug Inteo'nes Bangsong Tongsin TV Haghoe Nonmunji, 2012, 12, 95-101. 0.1 2

4978 ElektroninÄ—s prekybos muzikos Ä¯raÅ¡ais modelis. Business: Theory and Practice, 2012, 13, 160-166. 0.8 0



265

Citation Report

# Article IF Citations

4979 An Exploratory Study on the Use of Social Networking Sites and Subjective Well-Being. Journal of
Product Research, 2012, 30, 63-75. 0.0 0

4980 E-Health Knowledge Management by Australian University Students. International Journal of Reliable
and Quality E-Healthcare, 2012, 1, 43-58. 1.0 5

4981 New Directions in Educational Innovation as a Response to the Networked Society. Teacher Education
Research, 2012, 51, 282-296. 0.0 2

4983 An Empirical Study on the Influence of Social Network Services(SNS) and Individual Characteristics
on Intention to Continuous Use of SNS. Journal of the Korea Society of IT Services, 2012, 11, 17-38. 0.0 3

4985 Does Urban Density Promote Soci al Interaction? Evidence from Instrumental Variable Estimation.
Review of Regional Studies, 2012, 42, . 0.4 9

4986 Social Media: Managerial and Economic Opportunities and Challenges. , 2013, , 201-216. 0

4987 The Influence of SNS Use on Political Efficacy and Political Participation Among Korean College
Students. Journal of Political Communication, 2012, null, 369-408. 0.0 2

4988 Social Media Involvement Among College Students and General Population: Implications to Media
Management. , 2013, , 751-773. 9

4990 Youth and Online Social Networking. , 2013, , 1145-1168. 2

4991 Gender Effects and Cooperation Styles in the Facebook Community: A Quasi-Experimental Assessment.
SSRN Electronic Journal, 0, , . 0.4 0

4992 Krisenkommunikation und Soziale Medien in der vernetzten Gesellschaft â€“ Theoretische Perspektive
und empirische Befunde. , 2013, , 331-342. 0

4993 Are Most-Viewed News Articles Most-Shared?. Lecture Notes in Computer Science, 2013, , 404-415. 1.0 0

4994 An Empirical Study on Use of Social Networking Sites (SNSs): A Case Way Dissection. SSRN Electronic
Journal, 0, , . 0.4 0

4995
Using Twitter to Mobilise Protest Action: Transnational Online Mobilisation Patterns and Action
Repertoires in the Occupy Wall Street, Indignados and Aganaktismenoi Movements. SSRN Electronic
Journal, 0, , .

0.4 2

4996 Perceptions of Facebook Privacy and Career Impression Management. Lecture Notes in Computer
Science, 2013, , 616-623. 1.0 0

4997 Popularity and Similarity Among Friends: An Agent-Based Model for Friendship Development. Springer
Proceedings in Complexity, 2013, , 629-642. 0.2 0

4998 Digital worlds and civic opportunities: connecting online and offline activism in Lithuania. Media
Transformations, 2013, 10, . 0.0 0

4999 Social Media and other Web 2.0 Technologies as Communication Channels in a Cross-Cultural,
Web-Based Professional Communication Project. , 2013, , 256-272. 0



266

Citation Report

# Article IF Citations

5000 Facebook in Saudi Arabia: Some Aspects of Facebook Usage by Saudi University Students. International
Journal of Engineering and Technology, 2013, , 80-84. 0.1 4

5001 Breaking Up is Hard to Do: Why Do Travellers Unlike Travel-Related Organizations?. , 2013, , 267-279. 4

5002 Incorporating the Game of Geocaching in K-12 Classrooms and Teacher Education Programs. , 2013, ,
79-97. 5

5003 Facebook an Open Education Platform: Exploring Its Educational Uses. Communications in Computer
and Information Science, 2013, , 18-22. 0.4 1

5004
'' Titre Personnel'. Les Usages Des RRseaux Sociaux Nummriques Par Les Professionnels DDUne
Entreprise. ('For Personal Matters'. Employees' Uses of Social Network Sites.). SSRN Electronic
Journal, 0, , .

0.4 1

5005 Emerging Open-Learning Cultures: Transforming Higher Education. , 2013, , 43-101. 2

5006 Online Social Capital and Political Participation: Does the 'Online' Make Any Difference?. SSRN
Electronic Journal, 0, , . 0.4 0

5007 Understanding Usersâ€™ Continuance of Facebook. , 2013, , 47-61. 1

5009 Netified: Social Cognition in Crowds and Clouds. , 2013, , 21-44. 2

5010 Using Facebook in Teaching. , 2013, , 86-103. 3

5011 The Universal Appeal of FacebookÂ©. , 2013, , 262-284. 1

5012 Student-Faculty Communication on Facebook. , 2013, , 40-67. 0

5013 Social Software Platforms as Motor of Relationship Marketing in Services. , 2013, , 280-296. 1

5014 Marketing E-Government to Citizens. , 2013, , 75-92. 1

5015 THE INFLUENCE OF PERSONALITY AND FACEBOOK USE ON STUDENT ACADEMIC PERFORMANCE. Issues in
Information Systems, 2013, , . 0.5 5

5016 The Role of Social Networking in Civilizational Development. , 2013, , 1193-1217. 0

5017 Determinants of Use Intensity in Social Networking Sites - A Cross-cultural Study of Korea and USA. ,
2013, , . 0

5018 Psychological Safety as Determinants of the Belief in Dangerous Online Communities Mediated by
General and Online Social Anxiety. , 0, , . 0



267

Citation Report

# Article IF Citations

5019 Current Attitude Prediction Model Based on Game Theory. Lecture Notes in Computer Science, 2013, ,
469-478. 1.0 0

5020 Usersâ€™ Perceptions, Attitudes and Continuance Intentions of Facebook: Insights from Pakistan. IOSR
Journal of Business and Management, 2013, 12, 82-88. 0.1 0

5021 The Use of Social Network Sites to Market E-Government to Citizens. Advances in Electronic
Government, Digital Divide, and Regional Development Book Series, 2013, , 166-175. 0.2 0

5023 Using Online Facebook Study Groups as a Pedagogical Tool for Political Science Courses. SSRN
Electronic Journal, 0, , . 0.4 0

5024 Drivers and Barriers to Online Social Networksâ€™ Usage. , 2013, , 41-58. 0

5025 Automatic Anonymous Fingerprinting of Text Posted on Social Networking Services. Lecture Notes in
Computer Science, 2013, , 410-424. 1.0 3

5026 Pembangunan Laman Web EZ-Arabic Sebagai Alternatif Pembelajaran Maya Bahasa Arab bagi Pelajar
Sekolah Rendah Malaysia. Jurnal Teknologi (Sciences and Engineering), 2013, 61, . 0.3 4

5027 Self-Consciousness and Self-Disclosure on Social Networking Sites and Psychological Outcomes.
Journal of Product Research, 2013, 31, 49-63. 0.0 0

5028 Social Capital in Online Crowdsourcing Participation: An Empirical Study. Advances in Information
Sciences and Service Sciences, 2013, 5, 222-229. 0.1 0

5029 ELITE - A Novel Ranking Algorithm for Social Networking Sites Using Generic Scoring Function.
Journal of Internet Social Networking and Virtual Communities, 2013, , 1-18. 0.1 0

5030 MetodologÃ­as de estudio de las redes sociales online y jÃ³venes / Methodologies in the Study of Online
Social Networks and Youth. Revista Internacional De Ciencias Sociales, 2013, 2, . 0.0 0

5031 The Use of Facebook to Supplement Classroom Teaching. International Journal for E-Learning Security,
2013, 3, 270-279. 0.4 0

5032 Online Identities: National and Cultural Expression Online, an Australian Perspective. Studies in Media
and Communication, 2012, 1, . 0.1 0

5033 The Content Analysis of Korean Smoking Cessation Apps for Smartphone Application of the
Selfâ€•Determination Theory. Journal of Public Relations, 2013, 17, 76-110. 0.2 2

5034
The Impact of Opinion Leadership on the Attitude Change by the Direction of Word-of-Mouth under
the Online Social Networking Service Environment. The Journal of Society for E-Business Studies,
2013, 18, 111-130.

0.5 3

5035 Online Social Network Sites and the Concept of Social Capital. , 2013, , 122-138. 10

5036
A Study on the Effects of Communication Using Facebook on Organization Culture and Emotional
Labor : Focusing on K Quasi Non-Governmental Organization. The Journal of Society for E-Business
Studies, 2013, 18, 131-152.

0.5 1

5037 We are all friends nowadays: but what is the outcome of online friendship for young people in terms
of individual social capital?. , 2013, , 177-197. 0



268

Citation Report

# Article IF Citations

5038 A Cross-Cultural Study of SNS Participation Behavior Based on Social Capital Theory. Journal of Korea
Service Management Society, 2013, 14, 73-98. 0.0 0

5039 The Investigation of â€˜Use Motivation-Benefitâ€™ Relations in the Social Networking Service Type. Journal
of Consumption Culture, 2013, 16, 247-268. 0.1 1

5040 Usage of Pre-Made Text-Modules and Peer-Groups for Mitigating Information Asymmetry in Social
Lending. International Journal of E-Business Research, 2013, 9, 1-26. 0.7 0

5041 The Influence of Social Presence for Participating in Social Commerce. Journal of Fisheries and Marine
Sciences Education, 2013, 25, 848-862. 0.0 0

5042 The Effect of SNS Use on the Social Network: Moderating Effect of the Gender. Journal of the Korean
Society for Information Management, 2013, 30, 133-156. 0.0 2

5043 The effect of personal characteristic factors on the usage of SNS. The Journal of Information
Systems, 2013, 22, 1-24. 0.0 0

5044 Social Networks Sites : Usage and Effects. Journal of Educational and Psychological Studies [JEPS],
2013, 7, 549-558. 0.0 2

5045 Post-Adoption of Social Networking Services. International Journal of Social and Organizational
Dynamics in IT, 2013, 3, 77-95. 0.6 0

5046
An exploration of the technical, social and macro-societal pressures influencing the adoption of
online social networking services by organisations. Journal of Accounting and Organizational
Change, 2013, 9, .

1.1 0

5047 Social Capital, Self-Esteem, Popularity, Need for Accessibility to Friends, and Stress Predict Cyber
Technology Use. International Journal of Cyber Behavior, Psychology and Learning, 2013, 3, 28-43. 0.6 1

5048 Exploring the Affordances of Facebook Groups. International Journal of Knowledge Society Research,
2013, 4, 36-51. 0.8 1

5049 Diffusjon og bruk av Facebook i Norge. Sosiologisk Tidsskrift, 2013, 21, 353-373. 0.1 0

5050 Human resource management in modern enterprise in the advent of social networking. Journal on
Innovation and Sustainability, 2013, 4, 3. 0.2 1

5051 SNS in India: Gossip as a Vehicle of Activism. Networking Knowledge: Journal of the MeCCSA
Postgraduate Network, 2013, 6, . 0.1 0

5052 Effects of Utilization of Social Network Service on Collaborative Learning. Journal of the Korea
Society of Computer and Information, 2013, 18, 241-254. 0.0 3

5053 Stakeholders and Their Actions. SpringerBriefs in Digital Spaces, 2014, , 15-22. 0.2 0

5054 Social Media during the Egyptian Revolution: Egyptian Nationals at Home and Abroad. Networking
Knowledge: Journal of the MeCCSA Postgraduate Network, 2013, 6, . 0.1 0

5055 FaceEduc: Uma AdaptaÃ§Ã£o Visual do Moodle Baseada na Interface e Mecanismos de InteraÃ§Ã£o do
Facebook. , 0, , . 1



269

Citation Report

# Article IF Citations

5056 Does The Perceived Enjoyment of Social Network Sites Influence the Development of Social Capital? A
Comparative Study of Japan and Brazil. , 2013, 14, 1-27. 0

5059
The Effects of Reply Valence, Consensus and Friendâ€™s Recommendation on the Word-of-Mouth
Diffusion and Purchase Intention within the Context of Social Network Service. The E-Business
Studies, 2013, 14, 3-32.

0.0 7

5060
The Effect of Social Network Service Functional Characteristics and Individual Psychological
Motivation Factors on User's Intention of Information Sharing. Journal of the Korea Society of IT
Services, 2013, 12, 145-164.

0.0 0

5061 SOCIAL NETWORKING WEBSITES FROM THE POINT OF VIEW OF UNIVERSITY STUDENTS: A COMPARATIVE
ANALYSIS. Problems of Education in the 21st Century, 2013, 57, 61-78. 0.3 5

5062 A comparative study of social network usage and adoption among Turkish prospective teachers.
Mevlana International Journal of Education, 2013, 3, 24-42. 0.3 5

5063 Steuerung und Beeinflussung von Automobilkunden in sozialen Netzwerken. , 2014, , 101-116. 0

5064 Developing a Conceptual Framework for Modeling Deviant Cyber Flash Mob: A Socio-Computational
Approach Leveraging Hypergraph Constructs. Digital Forensics, Security and Law Journal, 0, , . 0.0 1

5065 Facing Facebook in Higher Education. Advances in Higher Education and Professional Development
Book Series, 2014, , 1-53. 0.1 1

5066 The Negative Effects of â€˜Too Accurateâ€™ Recommendation Results: A Pilot Study of the Effects of Search
Engine Overuse on Chinese Students. Lecture Notes in Computer Science, 2014, , 299-306. 1.0 0

5067 Perceptions, Practices, and Use of Facebook: A Cross-sectional Survey on Physiotherapy Students in
Pakistan. , 2014, 04, . 0

5068 Social Network Advertising: An Investigation of Its Impact on Consumer Behaviour. Communications
in Computer and Information Science, 2014, , 1-13. 0.4 0

5069 Family e Journal as an Online Relationship Enhancement Tool: A Preliminary Investigation. SOJ
Psychology, 2014, 1, . 0.3 1

5070 Multimodal Mapping of a Universityâ€™s Formal and Informal Online Brand. Advances in Educational
Technologies and Instructional Design Book Series, 2014, , 120-162. 0.2 0

5071 Promoting Critical Thinking in Virtual Teams. Advances in Human Resources Management and
Organizational Development Book Series, 2014, , 303-326. 0.2 0

5072 Farming Not Alone: Farmville Play and the Implications on Social Capital. Social Networking, 2014, 03,
230-239. 0.3 1

5073 The Role of Social Networking in Global Business Environments. Advances in Business Strategy and
Competitive Advantage Book Series, 2014, , 183-201. 0.2 57

5074 The Writing on My Wall. Advances in Higher Education and Professional Development Book Series,
2014, , 350-367. 0.1 0

5075 Facebook e novas sociabilidades: contributos da investigaÃ§Ã£o. , 2014, , 27-46. 7



270

Citation Report

# Article IF Citations

5076
Building Collaborations between University Pre-Service Student-Teachers and English Language
Students through a Socially Mediated Network. Advances in Higher Education and Professional
Development Book Series, 2014, , 44-68.

0.1 1

5077 Building Recommendation Service with Social Networks and Semantic Databases. Advances in Human
and Social Aspects of Technology Book Series, 2014, , 83-92. 0.3 0

5078 Innovating to Equality: The Egalitarian Distribution of Welfare from the Rise of Consumer
Electronics. SSRN Electronic Journal, 0, , . 0.4 0

5079 Gender Differences in the Technologyâ€™s Classic Models in Social Network Sites. Advances in E-Business
Research Series, 2014, , 126-142. 0.2 0

5080 Social Net/work(ing) on Facebook. , 2014, , 1864-1878. 0

5081 Politics 2.0 with Facebook. Advances in Human and Social Aspects of Technology Book Series, 2014, ,
179-189. 0.3 0

5082 Facebook + LMS: cenÃ¡rios para o envolvimento do estudante na aprendizagem a distÃ¢ncia. , 2014, ,
403-427. 0

5083 Conducting Online Posting Activity on a Social Networking Site (SNS) to Replace Traditional Learner
Diaries. Advances in Higher Education and Professional Development Book Series, 2014, , 489-508. 0.1 3

5084 The Utilization of Online Boundaries. Advances in Higher Education and Professional Development
Book Series, 2014, , 342-363. 0.1 0

5085 Characterizing the Activity of Friendship Triads on Facebook. Journal of Advances in Computer
Networks, 2014, 2, 35-39. 0.2 0

5086 Knowledge Sharing in the Age of Web 2.0. , 2014, , 19-38. 0

5087 Evolving Digital Communication. Advances in Human and Social Aspects of Technology Book Series,
2014, , 222-237. 0.3 0

5088 Geography and Web Communities. , 2014, , 609-611. 0

5089 Sociometric Attractiveness on Facebook*. IBusiness, 2014, 06, 180-188. 0.4 1

5091 Culture-Laden Social Engagement. , 2014, , 63-79. 0

5092 Privacy and Disclosure in a Social Networking Community. , 2014, , 1331-1335. 0

5093 Social Glue vs. Learning Tool. International Journal of Cyber Behavior, Psychology and Learning, 2014,
4, 15-27. 0.6 0

5094 Krisenkommunikation und soziale Medien in der vernetzten Gesellschaft â€“ Theoretische Perspektive
und empirische Befunde. , 2014, , 333-344. 6



271

Citation Report

# Article IF Citations

5095 The Social Scaffolding of Online Communities. Proceedings - Academy of Management, 2014, 2014, 11309. 0.0 0

5096 Formalizing the Role of Social Capital on Individuals' Continuous Use of Social Networking Sites
from a Social Cognitive Perspective. Asian Journal for Public Opinion Research, 2014, 1, 90-102. 0.1 0

5097 EFEKTIVITAS SOCIAL MEDIA ADVERTISING: PERAN BRAND FAMILIARITY DAN KONGRUENSI ENDORSER. Jurnal
Manajemen Dan Wirausaha, 2014, 16, . 0.5 0

5098 Mujeres empresarias en el uso de la web 2.0: discursos de un preludio / Entrepreneur Women in the Use
of Web 2.0: Speeches of a Prelude. Revista Internacional De Ciencias Sociales, 2014, 3, . 0.0 0

5099 â€œBe Careful Who You Friend:â€• Early Adolescentsâ€™ Reports of Safety, Privacy, and Family Monitoring of
Facebook Use. Journal of Youth Development, 2014, 9, 86-99. 0.1 1

5100 Analysis of the Facebook Profiles for Korean Users: Description and Determinants. Journal of Internet
Computing and Services, 2014, 15, 73-85. 0.1 1

5101 Social Media, Social Capital, and the Civic Participation of College Students. EJournal of Public
Affairs, 2014, 3, 7. 0.2 0

5102 South African Scientists and Engineers Leading the Walk to Innovation. , 2014, , 581-589. 0

5103 Social Media Use within the Workplace. , 2014, , 46-1-46-12. 3

5104
Profiles of Secondary School StudentsÃ¢Â€Â™ Use of Social Media and their Views about its Outcomes to
Learning. International Journal of Academic Research in Progressive Education and Development, 2014,
3, .

0.0 0

5106 The Role of SNS Usersâ€™ Motivations on SNS Engagement, Social Capital, and Subjective Well-being.
Korea International Trade Research Institute, 2014, 10, 25-52. 0.2 0

5107 INTEGRATING FACEBOOK AND ALUMNI INTO THE SOCIAL NETWORK MOBILE PLATFORM. International
Journal of Electronic Commerce Studies, 2014, 5, 109-114. 0.8 0

5108
HOW DO DIFFERENT INTERNET USE FUNCTIONS AFFECT BRIDGING AND BONDING SOCIAL CAPITAL? AN
EMPIRICAL STUDY OF THE CHINESE INTERNATIONAL STUDENTS IN JAPAN. International Journal of Cyber
Society and Education, 2014, 7, 71-88.

0.4 1

5109 AssociaÃ§Ã£o entre intensidade de uso de mÃ­dias sociais, credibilidade e decisÃ£o de compra. Navus:
Revista De GestÃ£o E Tecnologia, 0, , . 0.1 3

5110 Internet Use and Social Capital: The Case of Filipino Migrants in Japan. Online Journal of
Communication and Media Technologies, 2014, 4, . 0.4 2

5111 Influence of Social Networks on Learning Outcomes of Undergraduates. Tydskrift Vir
Geesteswetenskappe, 2014, 3, 105-112. 0.0 0

5113 Are Alternative Farmers Yielding Success with Online Marketing and Communication Tools for Their
Social Capital and Business Viability?. Journal of Applied Communications, 2014, 98, . 0.2 3

5114 The Factors of Forming Social Capital in Social Network Services and the Relationship between Social
Capital and the Propensity of Consumer Needs. Journal of Consumption Culture, 2014, 17, 105-130. 0.1 0



272

Citation Report

# Article IF Citations

5116 Demographics' Differences in Social Networking Sites Use: What Communication Motives Does it
Gratify?. International Journal of Social Work and Human Services Practice, 2014, 2, 184-194. 0.2 1

5117 Exploring Facebook (FB) as an Online Tutorial Complement in Distance Education. International
Journal of Online Pedagogy and Course Design, 2014, 4, 60-75. 0.3 2

5119 Measuring the Influence and Intensity of Customerâ€™s Sentiments in Facebook and Twitter. GSTF Journal
of Psychology, 2014, 1, . 1.0 0

5120 Psychological determinants of online disclosure on Facebook: Differences between Indonesian and
Polish users. GATR Global Journal of Business Social Sciences Review, 2014, 2, 36-52. 0.1 0

5121 Effect of social media use motive and credibility on social capital. Journal of the Korea Society of
Computer and Information, 2014, 19, 207-219. 0.0 1

5122
Effects of collaborative reflections using SNS on college student' learning motivation, problem
solving competency,and academic achievement in Creative Problem Solving activities. The Korean
Journal of Educational Methodology Studies, 2014, 26, 659-685.

0.1 2

5124 PreferÃªncia de Uso das Redes Sociais Virtuais: Uma Abordagem do Consumidor no Ambiente Online.
Revista De AdministraÃ§Ã£o E NegÃ³cios Da AmazÃ´nia, 2014, 6, 68-88. 0.0 0

5125 Exploring the Meaning of College Students' Leisure Activity: Means-end Chain Analysis of Social
Network Game Playing. International Journal of Contents, 2014, 10, 18-22. 0.1 0

5126 Project Facebook Honduras: The Construction of the Social Reality of Honduran University Youth on
Facebook. Journal of Professional Capital and Community, 2014, 1, 123-144. 0.9 0

5127 OS USOS DO FACEBOOK NAS MANIFESTAÃ‡Ã•ES DOS SIMBOLISMOS ORGANIZACIONAIS. REAd: Revista
EletrÃ´nica De AdministraÃ§Ã£o, 2014, 20, 681-712. 0.1 0

5128 The Power of Customer-generated Brand Message in the Social Network Sites. Journal of Product
Research, 2014, 32, 101-110. 0.0 0

5129
The Impact of Structural and Relational Social Capital on SNS User Satisfaction and Continuous
Information Sharing Intention. Journal of the Korea Society of Computer and Information, 2014, 19,
287-298.

0.0 1

5130 Is Scissoring a Metaphor for Disconnecting a Relationship?. Gadjah Mada International Journal of
Business, 2014, 16, 205. 0.4 0

5131 Academic Debate on Using Social Networking Media: Teachersâ€™ and Studentsâ€™ Perceptions from Two
Tertiary Institutions. International Journal of Learning and Teaching, 2015, , . 0.1 1

5132 Small Community Size of Private SNS for Bonding Relationship: Development of a Research Framework.
Lecture Notes in Computer Science, 2015, , 594-598. 1.0 0

5133 Improvement of Studying Satisfaction Using a FB-Based e-Learning Interaction Module. Journal of
Computers, 2015, 10, 138-146. 0.4 0

5134 Social Networking. Advances in Business Strategy and Competitive Advantage Book Series, 2015, ,
336-346. 0.2 0

5135 Modeling for Minimization of Loneliness of People on the Social Networking Websites. African
Journal of Psychiatry, 2015, 18, . 0.1 0



273

Citation Report

# Article IF Citations

5136 Usage of Facebook by Library and Information Science Female Undergraduate Students in Selected
Nigerian Universities. Advances in Library and Information Science, 2015, , 230-249. 0.2 0

5137 New Social Media Agendas for Teaching and Learning in Libraries. Advances in Social Networking and
Online Communities Book Series, 2015, , 268-283. 0.3 0

5138 Mediated Community from an Intergroup Perspective: A Literature Review. Lecture Notes in Computer
Science, 2015, , 145-159. 1.0 0

5139 The Audience after Virginia Tech. , 2015, , 105-125. 0

5143 Persuasive Subtleties of Social Networking Sites. Advances in Medical Technologies and Clinical
Practice Book Series, 2015, , 191-210. 0.3 1

5145 Effectively Using Facebook to Foster Civic Engagement. , 2015, , 147-171. 0

5146 Do College Students Benefit from Their Social Media Experience?. Advances in Human and Social
Aspects of Technology Book Series, 2015, , 259-278. 0.3 1

5147 Social Media Design Requirements for the Collectivist International Students. Lecture Notes in
Computer Science, 2015, , 22-33. 1.0 0

5148 The Promise of Well-Being for the Net Generation. , 2015, , 75-92. 0

5149 Relationship Marketing on Public Social Software Platforms in the Airport Industry. Advances in
Marketing, Customer Relationship Management, and E-services Book Series, 2015, , 237-257. 0.7 0

5150 Individual Attachment Style, Self-disclosure, and How People use Social Network. Communications in
Computer and Information Science, 2015, , 45-59. 0.4 0

5151 Customer Participation Behaviors and Brand Loyalty Based on the Media Characteristics of Wechat. ,
2015, , . 0

5152 Information Security and Privacy in Social Media. Advances in Social Networking and Online
Communities Book Series, 2015, , 73-101. 0.3 0

5153 Entwicklung und Verbreitung sozialer Medien. , 2015, , 1-20. 3

5154 Face to Face(book). Advances in Social Networking and Online Communities Book Series, 2015, , 45-72. 0.3 0

5155 Developing a Successful Facebook Fan Page Based on Costumers' Needs. Advances in Human and Social
Aspects of Technology Book Series, 2015, , 189-209. 0.3 0

5156 Transkonnektiver Raum, Emotionen und Skype: Binationale Paare in Irland. , 2015, , 205-219. 45

5158 Integration von Markenfans in die WertschÃ¶pfung von Medienunternehmen. , 2015, , 631-648. 1



274

Citation Report

# Article IF Citations

5159 Das PhÃ¤nomen der Sozialen Medien. , 2015, , 11-33. 7

5160 Werttreiber Fanpage-Engagement: Erfolgsfaktoren zur Integration von Markenfans. , 2015, , 701-725. 0

5161 Social networks user: current research. SovremennaÃ¢ ZarubeÅ¾naÃ¢ PsihologiÃ¢, 2015, 4, 36-46. 0.8 0

5162 SelbstprÃ¤sentation und Beziehungsmanagement in sozialen Medien. , 2015, , 1-20. 0

5163 Comparing Frequency of TV and Internet Use among African-American Students and Their Effects on
Material Values and Sociability. Online Journal of Communication and Media Technologies, 2015, 5, . 0.4 0

5164 Prior Negative Experience, Online Privacy Concerns and Intent to Disclose Personal Information in
Chinese Social Media. , 2015, , 1053-1075. 0

5165 A case study of learnersâ€™ perspectives toward college English classes utilizing Google Plus. Journal
of the Korea English Education Society, 2015, 14, 83-102. 0.1 0

5166 TeachersÃ¢Â€Â™ Use of Social Networks in Turkey: Educational Outcomes. International Journal of
Academic Research in Progressive Education and Development, 2015, 4, . 0.0 0

5167 SOCIAL CAPITAL ON FACEBOOK AS PERCEIVED BY LITHUANIAN UNIVERSITY STUDENTS: A MULTIDIMENSIONAL
PERSPECTIVE. Journal of Baltic Science Education, 2015, 14, 132-141. 0.4 8

5168
Do Online and Offline Relationship-Maintaining Behaviors Promote Bridging and Bonding Social
Capital?: Longitudinal Analysis for the Examination of Causal Relationship. Korean Journal of Social &
Personality Psychology, 2015, 29, 107-125.

0.3 0

5169 The Impacts of Message Framing and Perceived Risk of Facebook Health-promoting Messages on
Persuasion and eWOM. Journal of Public Relations, 2015, 19, 183-214. 0.2 4

5170 The effects of brand trust and brand affect on brand word of mouth and brand loyalty:focused on
the moderating effect of mobile SNS intensity. The E-Business Studies, 2015, 16, 121-144. 0.0 0

5171 Location-Based Recommender System for Mobile Devices on University Campus. , 2015, , . 1

5172 Impact of Social Networking Applications / Websites on Students in Dera Ghazi Khan City Pakistan.
Singaporean Journal of Business Economics and Management Studies, 2015, 3, 1-8. 0.1 1

5173 The Effect of Page Sincerity and User Identity on Share Intention for Corporate Facebook Page. Journal
of Product Research, 2015, 33, 9-17. 0.0 0

5174 SNS, SNS Network Type, and Political Participation: Focusing on Comparison of SNS Network
Type(Twitter and Facebook). Locality and Globality Korean Journal of Social Sciences, 2015, 39, 175-200. 0.0 0

5175
Factors Affecting Internet Gaming Addiction:SNS Addiction Tendencies, Self-Esteem, and Interpersonal
Relationships among Male Middle School Students. Indian Journal of Science and Technology, 2015, 8,
212.

0.5 3

5176 Uses and Effects of MySpace among Christian Teens and Young Adult. Journal of Professional Capital
and Community, 2015, 1, 145-166. 0.9 0



275

Citation Report

# Article IF Citations

5177 A Comparative Study on the Impact of SNS (Facebook and Twitter) on Civic and Political Participation.
Journal of Political Communication, 2015, null, 81-113. 0.0 0

5178 The Use of Social Media Services at Scottish Universities. Journal of Perspectives in Applied Academic
Practice, 2016, 4, . 0.2 0

5179 The Facebook Experience: A phenomenology of Facebook use. Online Journal of Communication and
Media Technologies, 2015, 5, . 0.4 3

5180
The Impact of Media on Studentsâ€™ Perception of the Security Risks Associated With Internet Social
Networking - A Case Study / Utjecaj medija na percepciju sigurnosnih rizika povezanih s druÅ¡tvenim
umreÅ¾avanjem putem interneta â€“ studija sluÄ•aja. Croatian Journal of Education, 2015, 17, .

0.2 1

5181 The Good, the Bad, or the Ambivalent Rumor?. Journal of Communication Research, 2015, 52, 103-166. 0.1 3

5182 User Motivation and Happiness in Social Media: Mediating Effects of Flow. Korean Journal of Social &
Personality Psychology, 2015, 29, 45-66. 0.3 0

5183 Analysis of the Social Communication on Online Social Media -Comparison of Bridging and Bonding
Social Capital-. The Journal of the Korea Contents Association, 2015, 15, 448-459. 0.0 0

5184 Using mobile communication as a tool for national growth and development. International Journal of
Computers & Technology, 2015, 14, 6351-6360. 0.2 0

5185 Poder virtual y formas de tratamiento en el discurso mediado por computadora: exploraciÃ³n en una
red comunicativa virtual. Forma Y Funcion, 2015, 28, 55-78. 0.1 2

5186 Knowledge Management of Students usage of Online Networks a Measurement Scale. , 2015, , . 0

5187 THEORETICAL GUIDELINES FOR THE UTILIZATION OF INSTRUCTIONAL SOCIAL NETWORKING WEBSITES.
Turkish Online Journal of Distance Education, 2015, . 0.5 3

5188 Pattern-Based Requirements Engineering of New Online Social Networks. International Journal of
Virtual Communities and Social Networking, 2015, 7, 23-44. 0.2 0

5189 An Analysis on User Satisfaction and Use Intention in SNS Determinants Factors. The E-Business
Studies, 2015, 16, 35-49. 0.0 1

5190 The Effects of Internet Use and Internet Efficacy on Offline and Online Engagement. Online Journal of
Communication and Media Technologies, 2015, 5, . 0.4 2

5191 Attitudes toward Writing English in Facebook: The Case of Prestige for Iranian Users. Theory and
Practice in Language Studies, 2015, 5, 2242. 0.1 0

5192
Facebook Applications to Promote Academic Engagement: Studentâ€™s Attitudes towards the Use of
Facebook as a Learning Tool. International Journal of Modern Education and Computer Science, 2015,
7, 60-66.

2.4 4

5193
Das soziale Netzwerk Facebook als unterstÃ¼tzende MaÃŸnahme fÃ¼r Studierende im Ãœbergang
Schule/Hochschule. Konzepte Und Studien Zur Hochschuldidaktik Und Lehrerbildung Mathematik,
2016, , 311-320.

0.1 0

5194
A Study on the Relationship among Social Support, Self Expression, Tourism Experience and Tourism
SNS Use Intention -Moderating Effect of Tourism SNS Usage Purpose-. Journal of Digital Convergence,
2015, 13, 105-115.

0.1 7



276

Citation Report

# Article IF Citations

5195 SNS Technology Contribution to B2C Channel Benefits. Korean Management Science Review, 2015, 32,
135-153. 0.2 0

5196 Research Expanding Current Understandings of Bullying in Sweden. Pensamiento PsicolÃ³gico, 2015, 14,
. 0.5 1

5197 Study on effects of user's emotional attachment to SNS on switching behaviors. The E-Business
Studies, 2015, 16, 255-273. 0.0 2

5198 Social Media Use and Social Integration of Ethnic Minorities in Germany: A New Interdisciplinary
Framework. Athens Journal of Mass Media and Communications, 2015, 2, 21-32. 0.3 2

5199
A comprehensive study on the brand loyalty formation process in social network service
environment: focused on the relational path based on the brand social capital. The E-Business Studies,
2015, 16, 275-304.

0.0 2

5200 E-GRIEF: IMPRESSION MANAGEMENT IN VIRTUAL GRIEF OF NEW MEDIA. Journal of Southeast Asian Studies,
2015, 20, 183-198. 0.1 0

5201 #ScienceSunday: Using Face Book as a Tool to Promote Science. International Journal of Information
and Education Technology, 2016, 6, 895-898. 0.9 0

5202 Investigating Studentsâ€™ Feelings and Their Perspectives Toward Web 2.0 Technologies in a Teacher
Education Course. , 2016, , 239-271. 0

5203 How do we interact online? An approach to researching multidimensionality of online
communication. PsiholoÅ¡ka IstraÅ¾ivanja, 2016, 19, 35-62. 0.3 0

5204 The psychosocial impact of mobile social networking among young adults in Jamaica. International
Journal of Technology Enhanced Learning, 2016, 8, 1. 0.4 0

5205 Impression management via content-dependent 'liking' on social media. International Journal of Web
Based Communities, 2016, 12, 342. 0.2 0

5206 Electronic Word-of-Mouth Communication in Online Social Networks. Advances in Marketing,
Customer Relationship Management, and E-services Book Series, 2016, , 77-102. 0.7 1

5208 Influencing Factors Increasing Popularity on Facebook â€“ Empirical Insights from European Users.
Lecture Notes in Business Information Processing, 2016, , 383-394. 0.8 1

5209 The Networked Self. Advances in Environmental Engineering and Green Technologies Book Series, 2016,
, 262-276. 0.3 0

5211 Language learning through Facebook: A descriptive case study. Journal of Foreign Language Teaching
and Applied Linguistics, 2016, 3, . 0.0 0

5212 Transnational Students: Long-Term/Degree Program Mobilities. , 2016, , 33-58. 0

5213 Peer Groups und Freundschaften auf Facebook. , 2016, , 115-128. 0

5214 Social Media Intensity, EWOM, and Conspicuous Consumption among American, Korean, and Thai
Consumers. , 2016, , 2132-2143. 0



277

Citation Report

# Article IF Citations

5215 Faculty Perceptions of Social Media as a Teaching and Learning Tool. , 2016, , . 0

5216 Social Computing: The Impact on Cultural Behavior. International Journal of Advanced Computer
Science and Applications, 2016, 7, . 0.5 0

5217 Can I Live? College Student Perceptions of Risks, Security, and Privacy in Online Spaces.
Communications in Computer and Information Science, 2016, , 69-81. 0.4 1

5218 The Impact of Social Media on Instruction in Higher Education. Advances in Mobile and Distance
Learning Book Series, 2016, , 373-401. 0.4 5

5219 Adoption of Online Social Media Innovations. , 2016, , 1924-1939. 0

5220 Caring Research and Its Future Challenges. , 2016, , 137-144. 1

5221 Conception of an SNS App for EFL learning in China Based on a Questionnaire Survey. , 2016, , . 0

5222 Profiling Internet Use of Portuguese Higher Education Students. Advances in Higher Education and
Professional Development Book Series, 2016, , 46-71. 0.1 0

5223 The design of social hyper-connectivityÂ : Video-ethnography of the uses of Mobile Social Network
Sites. Revue FranÃ§aise Des Sciences De Lâ€™information Et De La Communication, 2016, , . 0.2 1

5224 An Inquest of Articles on Online Social Networking Behavior Studies and Its Influence Towards
Academic Performance. Sains Humanika, 2016, 8, . 0.0 0

5225 A Comparison of Fundamental Network Formation Principles Between Offline and Online Friends on
Twitter. Lecture Notes in Computer Science, 2016, , 169-177. 1.0 1

5226 Like It. Advances in Civil and Industrial Engineering Book Series, 2016, , 426-445. 0.2 0

5227 â€œA Workersâ€™ Inquiry 2.0â€•: An Ethnographic Method for the Study of Produsage in Social Media
Contexts. , 2016, , 447-481. 3

5228 Journalists and Mobile. Advances in Human and Social Aspects of Technology Book Series, 2016, ,
200-219. 0.3 0

5229 Chancen qualitativer Methodik zur Exploration von StressbewÃ¤ltigungsprozessen in
Online-Netzwerken am Beispiel von Facebook. , 2016, , 127-157. 0

5231 A Study on Social Interaction Factors Influencing on Excessive Online Game Usage. Journal of Digital
Convergence, 2016, 14, 387-398. 0.1 0

5232 Studying Youth Transitions Through a Social Network: First Impressions. Life Course Research and
Social Policies, 2016, , 203-221. 0.2 0

5233 The Impact of SNSs Usage on Social Capital and Knowledge Sharing in Organization. , 2016, , . 0



278

Citation Report

# Article IF Citations

5234 Young People in the Digital Age: Metrics of Friendship. , 2016, , 1-20. 0

5235 Social Networking in Online and Offline Contexts. , 2016, , 1-10. 0

5236 Rumor Propagation Detection System in Social Network Services. Lecture Notes in Computer Science,
2016, , 86-98. 1.0 4

5237 The Emergence of Digital Social Capital in Education. , 2016, , 43-66. 2

5239 Digital Prefigurative Participation. , 2016, , 67-99. 0

5240 Sharing Is Caring, or Callous?. Lecture Notes in Computer Science, 2016, , 670-680. 1.0 0

5241 Entwicklung und Verbreitung sozialer Medien. , 2016, , 1-20. 1

5243 Wearable Device Data and Privacy: A study of Perception and Behavior. World Journal of Management,
2016, 7, 82-91. 0.2 7

5244 Facebook: Hate it or Love it, But Can You Ignore it? A Comparative Study of US and India. Journal of
Information Science Theory and Practice, 2016, 4, 65-73. 0.5 1

5245
An Analysis of the Linkage Between Social Capital, Political Interests, and Political Participation - From
the Perspective of the Youth Facebook Network Structure -. Theory and Research in Citizenship
Education, 2016, 48, 139-166.

0.0 0

5246 One Big Happy Family: Bridging and Bonding Social capital in families using Social Networking Sites.
International Journal of Indian Psychology, 2016, 3, . 0.2 0

5247 The Influence of Social Capital on Food Product Purchase Intention and SNS-WOM - Mediating Role of
Trust -. Culinary Science & Hospitality Research, 2016, 22, 254-268. 0.1 2

5248 A Study on the Determinant Factors of the Social Capital Construction through Social Media:
Focused on college students. Journal of Internet Computing and Services, 2016, 17, 97-107. 0.1 1

5250 Online Social Support and Use of SNSs Among College Students: Relationship to Online and Offline
Social Skills. Journalism and Mass Communication, 2016, 6, . 0.0 1

5251 Self-Disclosure on Mobile Instant Messenger: The Structure Relationships among Self-Esteem,
Loneliness and Motives for Using KakaoTalk. Productivity Review, 2016, 30, 169-196. 0.0 2

5252
The Impact of Trust in Mobile Instant Messenger and Platform on Mobile Contents Purchase Intention:
Focusing on Kakao Platform and KakaoTalk Emoticon. The Journal of Information Systems, 2016, 25,
131-152.

0.0 0

5253 A Study on the effect of SNS Usage Motivations on flow and addiction : Focusing on Facebook Users.
The E-Business Studies, 2016, 17, 301. 0.0 1

5254 Analysis of a Korea-based Language Teacher Organization Public Social Networking Service.
International Journal of Contents, 2016, 12, 66-74. 0.1 0



279

Citation Report

# Article IF Citations

5255 The Role of Public Relations in Social Capital. Online Journal of Communication and Media
Technologies, 2016, 6, . 0.4 3

5257
A qualitative study on the impact of social media on youth leisure culture and fandom culture:
Focusing on the results of the youth collective intelligence discussion group using Facebook.
Studies on Korean Youth, 2016, 27, 189-218.

0.1 1

5258 Relationship between Local SNS Usage and Social Capital. Journal of Distribution Science, 2016, 14,
35-44. 0.4 0

5259 Correlation of Affiliation Needs With Intensity of Using Facebook in Young Adulthood. European
Journal of Social & Behavioural Sciences, 2016, 17, 271-278. 0.3 0

5260
Taking Real-life to Cyberspace: Determining Factors Influencing Virtual Homophily among Members of
Faith Communities on online Social Networks. IOSR Journal of Humanities and Social Science, 2016, 21,
39-48.

0.0 0

5261 The Antecedents of Brand SNS Intensity in Mobile Environments : Comparison between Korea and U.S..
The E-Business Studies, 2016, 17, 195. 0.0 1

5262 A Study on the Influence of Flow on Online Community Satisfaction: Focusing on the Mediating Role
of Social Capital. Journal of Digital Convergence, 2016, 14, 171-179. 0.1 0

5263 Facets of Facebook. , 2016, , . 3

5264
Impact of Social Networking Sites on the Mauritian Youth: A Study of Their Life Styles and Its
Effectiveness in Nation Building. Online Journal of Communication and Media Technologies, 2016, 6,
86-105.

0.4 0

5265 Method-centered digital communities on protocols.io for fast-paced scientific innovation.
F1000Research, 2016, 5, 2271. 0.8 0

5266
Effects of SNS Social Capital on Trust andPurchase Intention of Food Products:Focused on the
Moderating Effects of Perceived Riskand SNS Receiver Characteristics. Culinary Science & Hospitality
Research, 2016, 22, 131-147.

0.1 1

5267 ON THE FACEBOOK DEPENDENCE AND ITS NEGATIVE EFFECTS ON UNIVERSITY STUDENTSâ€™ WORK: A
MULTI-GROUP ANALYSIS. Problems of Education in the 21st Century, 2016, 73, 62-74. 0.3 2

5268
The â€˜Privacy Paradoxâ€™ Investigation among the African American College Students: Privacy Concerns
and Self-Disclosure on the Social Network Sites. IRA-International Journal of Management & Social
Sciences (ISSN 2455-2267), 2016, 4, 619.

0.1 0

5269
Effects of SNS Social Capital on Trust andPurchase Intention of Food Products:Focused on the
Moderating Effects of Perceived Riskand SNS Receiver Characteristics. Culinary Science & Hospitality
Research, 2016, 22, 131-147.

0.1 1

5271 Impact of Technology-Mediated Communication on Student Evaluations of Advising. NACADA Journal,
2016, 36, 54-66. 0.1 8

5272
Effects of Facebook Users' Self-disclosure, Facebook Use Intensity, Privacy Concern and Trust on
Continuous Use Intention of Facebook: Focusing on the Moderating Effect of Privacy Protection Skill.
The Journal of the Korea Contents Association, 2016, 16, 53-62.

0.0 2

5273 The Impact of Late-night scapes on Hedonic Motives and Extension Intent. The Korean Journal of
Consumer and Advertising Psychology, 2016, 17, 895-927. 0.2 1

5276
Investigating the Outcomes of Social and Individual Learning by Studentsâ€™ Active Participation in the
Learning Management System: A Casual Model. Interdisciplinary Journal of Virtual Learning in Medical
Sciences, 2016, In Press, .

0.2 0



280

Citation Report

# Article IF Citations

5277 â€œNow We Are All Friends:â€• An Exploratory Action Research Project Examining the Use of a Facebook
Group for Language Learning. , 2017, , 325-340. 0

5278 Utilization of Social Networks among Saudi EFL Learners: Trends and Uses. European Scientific
Journal, 2016, 12, 464. 0.0 2

5279 Social Media and Foreign Language Teacher Education. Advances in Higher Education and Professional
Development Book Series, 2017, , 261-277. 0.1 0

5280 Technology and Inequality Case Study: Social Media. , 2017, , 107-119. 0

5281 Social Networks Impact on Potential Customers' Buying Decisions and Current Customer Loyalty.
Advances in Marketing, Customer Relationship Management, and E-services Book Series, 2017, , 173-192. 0.7 0

5282 Likes and Comments. Advances in Human and Social Aspects of Technology Book Series, 2017, , 98-111. 0.3 0

5283 Being Online in Emerging Adulthood. Advances in Human and Social Aspects of Technology Book
Series, 2017, , 226-246. 0.3 0

5284 E-Health. Advances in Healthcare Information Systems and Administration Book Series, 2017, , 49-71. 0.2 0

5285 The Impact of Social Media on Policy Decisions in International Higher Education. Advances in
Educational Marketing, Administration, and Leadership Book Series, 2017, , 173-199. 0.1 0

5286 Geography and Web Communities. , 2017, , 1-3. 0

5287 Marketing and Social Media. Advances in Business Information Systems and Analytics Book Series, 2017,
, 191-199. 0.3 0

5288 Link Dynamics and Community Formation in Social Networks. , 2017, , 1-12. 0

5289 New Mediaâ€™s Impact on China from a Culture Perspective. Communication, Culture and Change in Asia,
2017, , 95-119. 0.1 2

5290 Usage des TIC et apprentissages des Ã©tudiants inscrits en Ã©tudes islamiques Ã  lâ€™UniversitÃ© Abdelmalek
Essaadi. World Journal of Pediatrics, 2017, 14, 40. 0.8 1

5291 Mining the Edublogosphere to Enhance Teacher Professional Development. Advances in Data Mining
and Database Management Book Series, 2017, , 42-65. 0.4 2

5292 How Is the Personality of Facebook Customers?. Advances in Business Strategy and Competitive
Advantage Book Series, 2017, , 191-229. 0.2 0

5293 Determinants of Brand Recall in Social Networking Sites. Advances in Marketing, Customer
Relationship Management, and E-services Book Series, 2017, , 124-153. 0.7 0

5294 Influence of Social Media on Dating Relationships of Emerging Adults in Nigerian Universities.
Advances in Human and Social Aspects of Technology Book Series, 2017, , 168-177. 0.3 0



281

Citation Report

# Article IF Citations

5295 A Framework for Promoting Knowledge Transfer in SNS Game-Based Learning. Advances in Game-based
Learning Book Series, 2017, , 66-91. 0.2 4

5296 â€œPromotion of Science Education in India through Social Mediaâ€•. International Journal of
Communication and Media Studies, 2017, 7, 35-48. 0.1 0

5297 Graphical User Interfaces for Privacy Settings. , 2017, , 1-13. 0

5298 Privacy and Disclosure in a Social Networking Community. , 2017, , 1-5. 0

5299 The Duality of Envy in Online Social Information Consumption: An Exploratory Study. Lecture Notes in
Computer Science, 2017, , 282-297. 1.0 0

5300 Facebook Use and Well-Being in Chinese College Students. , 2017, , 225-236. 0

5301 Facebooking for a More Lively Interaction in Literature Classroom. Creative Education, 2017, 08,
749-763. 0.2 1

5302 A descriptive model of sense of community on Juba Arabic Facebook. International Journal of Web
Based Communities, 2017, 13, 36. 0.2 0

5303 Cyber-political Behavior of Iranian People in Virtual Social Networks. , 2017, , 287-293. 0

5304 Social Networking Sites Withdrawal. Lecture Notes in Computer Science, 2017, , 391-408. 1.0 0

5305 Vernetzte IndividualitÃ¤t als Modus der Integration im hybriden Mediensystem. , 2017, , 33-48. 2

5306 Digital Technologies and Adults: Social Networking, Holding Environments, and Intellectual
Development. , 2017, , 1-19. 0

5307 The Case of the Leiden â€œLifestyle 2030â€• Study. , 2017, , 305-317. 0

5308 Social Media, Social Inclusion and Womenâ€™s Self-Esteem. , 2017, , 111-122. 2

5309 Technology Adoption as a Student-Driven Learning Strategy. Advances in Educational Technologies
and Instructional Design Book Series, 2017, , 104-124. 0.2 1

5310 THE DEVELOPMENT OF SOCIAL CAPITAL IN THE CONTEXT OF PROFESSIONAL NETWORKS AND COMMUNITIES
MEDIATIZATION. RUDN Journal of Studies in Literature and Journalism, 2017, 22, 509-520. 0.1 0

5311 Identifying Support Opportunities for Foreign Students: Disentangling Language and Non-language
Problems Among a Unique Population. Lecture Notes in Computer Science, 2017, , 33-53. 1.0 0

5312 Use of Social Networking Sites by People with Health Issues. Advances in Human and Social Aspects of
Technology Book Series, 2017, , 40-60. 0.3 0



282

Citation Report

# Article IF Citations

5313 Factors related to Facebook use for academic purposes: the case for social studies courses at the
university level. International Journal of Technology Enhanced Learning, 2017, 9, 307. 0.4 0

5314 Surveying the Relationship between Psychological Disorders and Spending Time on Facebook. Social
Networking, 2017, 06, 197-205. 0.3 0

5315 Influence of Perceived usefulness on the Use of SNS: Mediating Effect of Trust in Members and SNS.
Journal of Product Research, 2017, 35, 181-189. 0.0 1

5316 Socialna sprejetost srednjeÅ¡olcev v razredu in na socialnem omreÅ¾ju Facebook. Psiholoska Obzorja, 0,
, 33-40. 0.1 0

5317
Athleteâ€“coach Interaction, Empathy Experience, and Relationship Satisfaction Perceived by Student
Athletes on Social Networking Services and Structure of the Offline Athleteâ€“coach Relationship.
Korean Journal of Sport Studies, 2017, 56, 77-100.

0.1 3

5318 RESEARCH IN ONLINE SPACE: THE USE OF SOCIAL MEDIA FOR RESEARCH SETTING. Jurnal Sistem Informasi,
2017, 13, 67. 0.6 4

5319 Interpersonal Rejection Sensitivity and Mobile Instant Messaging: Intensity, Usefulness, Stress, and Sex
differences. Ewha Journal of Social Sciences, 2017, 33, 263-296. 0.1 0

5320 Exploring the viability of tie strength and tags in access controls for photo sharing. , 2017, , . 3

5321 Revealing Employerâ€™s Name in Social Networks. Economics and Business, 2017, 30, 51-61. 0.1 0

5323 A Generic Assessment of Level of Involvement of Youngsters with Social Networking Sites. Indian
Journal of Science and Technology, 2017, 10, 1-5. 0.5 2

5324 MEASURING THE PROPENSITY FOR BUILDING SOCIAL CAPITAL DEPENDING ON TIES-STRENGTH. Journal of
Positive Management, 2017, 7, 19. 0.2 9

5325
The Influence of Perceived Social Capital on Psychological Well-Being in Facebook: The Mediated
Moderation Effect of Self-Esteem by Self-Disclosure. The Korean Journal of Consumer and Advertising
Psychology, 2017, 18, 117-150.

0.2 1

5326 Method-centered digital communities on protocols.io for fast-paced scientific innovation.
F1000Research, 2016, 5, 2271. 0.8 0

5327 The Facebook Effect: The Effectiveness of Social Proof Heuristic-Based Appeals on SNSs. Journal of
Product Research, 2017, 35, 17-25. 0.0 0

5328 UNE PERSPECIVE Ã‰VOLUTIONNISTE DU BONHEUR. Revue QuÃ©bÃ©coise De Psychologie, 2017, 38, 23-37. 0.0 1

5329 T-Shape Professionals Co-working in Smart Contexts: VEGA(ST) â€“ Venice Gateway for Science and
Technology. Advances in Intelligent Systems and Computing, 2018, , 178-190. 0.5 0

5330 Social Influence as a Parameter to Prioritize Social Problems. , 2018, , 231-238. 0

5331 Social Capital Formation and Knowledge Sharing in SNS : Moderating effect of Collectivistic Culture.
Journal of Distribution and Management Research, 2017, 20, 103-114. 0.0 0



283

Citation Report

# Article IF Citations

5332 Narcissism: A factor behind the selective sharing of news online. , 0, , . 0

5333 User's Social Network Site Loyalty. International Journal of Virtual Communities and Social
Networking, 2017, 9, 1-14. 0.2 1

5334 Leveraging Social Media for New Product Development: A Review. Information Technology Journal,
2017, 16, 91-100. 0.3 1

5335 La recepciÃ³n televisiva espaÃ±ola en la era multipantalla. Comunicacion Y Sociedad (Mexico), 2017, ,
197-216. 0.2 5

5336 Ãœniversite Ã–ÄŸrencilerinin Facebook BaÄŸlanma Stratejilerinin ve YaÅŸam DoyumlarÄ±nÄ±n Ä°ncelenmesi. Mersin
Ãœniversitesi EÄŸitim FakÃ¼ltesi Dergisi, 0, , 512-530. 0.7 3

5337 Dilution of Social Media Privacy: Security Vulnerabilities and Psychological Implications. Media
Watch (discontinued), 2017, 8, . 0.2 0

5338 Understanding Online Social Networking in Terms of Mental Health: A Boon or Bane?. Research in
Medical & Engineering Sciences, 2017, 1, . 0.0 0

5339 Possibilities of Facebook in university teaching from a case study. Apertura, 2017, 9, 132-147. 0.2 7

5340 The Narrative Construction of Fang-Nu (æˆ¿å¥´): An Urban Identity in Post-Modern China. , 2018, , 119-133. 0

5341 ê²°í˜¼ì•´ì£¼ì—¬ì„±ì•˜ ì‚¬íšŒì • ë‚™ì•¸ ê·¹ë³µ: ì†Œì…œë¯¸ë””ì–´ë¥¼ í†µí•œ ê´€ê³„ì • ì»¤ë®¤ë‹ˆì¼€ì•´ì…˜ íš¨ê³¼. Korean Journal of Journalism & Communication Studies, 2017, 61, 311-338.0.1 1

5342 Partisan selective following on twitter over time: polarization or depolarization?. Asian Journal of
Communication, 2018, 28, 227-246. 0.6 1

5343 â€žSo und nicht anders ist es gewesen!â€œ. , 2018, , 1-21. 0

5344 Information Privacy on Online Social Networks: Illusion-in-Progress in the Age of Big Data?. Annals of
Information Systems, 2018, , 179-196. 0.5 1

5345
Characteristics of Cyberaggression among College Student Minorities: Exploring Pervasiveness and
Impact through Mixed- Methods. International Journal of Criminology and Sociology (discontinued),
0, 6, .

2.0 0

5346 Does SNS as an Information Channel Improve SNS Usersâ€™ Happiness?. Journal of Distribution Science,
2017, 15, 31-39. 0.4 0

5347 University Students Usage of Facebook: The Case of Obtained Gratifications and Typology of Its Users.
Journal of Management and Strategy, 2017, 8, 30. 0.1 2

5348 Perceptions of Adolescents on Usage of Social Network Sites for Identity Development. International
Journal of Pure & Applied Bioscience, 2017, 5, 528-532. 0.1 0

5349 The Role of Perceived Online Social Capital in Predicting Travel Information Engagement. , 2018, ,
200-213. 2



284

Citation Report

# Article IF Citations

5350 Can Facebook Reduce Perceived Anxiety Among College Students? Randomized Controlled Exercise
Trial Using the Transtheoretical Model of Behavior Change. JMIR Mental Health, 2017, 4, e50. 1.7 9

5351 WHY DO CONSUMERS MAKE ONLINE SHOPPING THE EFFECT OF BIG FIVE PERSONALITY TRAITS, NARCISSISM
AND SELF-ESTEEM. Journal of Global Strategic Management, 2017, 11, 5-20. 0.1 2

5352 Soziale Netzwerk Seiten. , 2018, , 1-7. 0

5353 Sosyal Sermaye ve Sosyal Medya: Demokrasi ve VatandaÅŸlÄ±k HakkÄ±nda Bir AraÅŸtÄ±rma. Sakarya University
Journal of Education, 0, , 564-583. 0.5 2

5354 Sosyal AÄŸ Sitelerindeki Bilgilerin GÃ¼venilirliÄŸi: Lisans-YÃ¼ksek Lisans ve GÃ¼nlÃ¼k-Akademik KarÅŸÄ±laÅŸtÄ±rmalarÄ±.
Mersin Ãœniversitesi EÄŸitim FakÃ¼ltesi Dergisi, 0, , 906-918. 0.7 0

5355
The Mediating Effect of Upward Social Comparison Moderated by Control Flexibility on the
Relationship Between Social Network Service Use Intensity and Depression: Focused on Instagram.
Han'guk Simni Hakhoe Chi Kon'gang = the Korean Journal of Health Psychology, 2017, 22, 1035-1053.

0.2 4

5356 Social Capital and Political Participation: A Case Study from Rural Bangladesh. European Review of
Applied Sociology, 2017, 10, 54-64. 0.3 2

5357 The role and potential of social networks sites in tertiary education. Sinergie, 2018, , 55-81. 0.6 0

5358 Digital Platforms. Advances in E-Business Research Series, 2018, , 1-43. 0.2 1

5359 Cyberbullying and Mental Health. , 2018, , 89-99. 1

5360 Multimodal Mapping of a University's Formal and Informal Online Brand. , 2018, , 1072-1124. 0

5361 Hitch Up the Wagon: Charting the Online Commenting Landscape. , 2018, , 1-26. 0

5362 College students utility towards airtel services in theni DT with special reference NS college.
International Research Journal of Management IT and Social Sciences, 2018, , . 0.0 0

5363 Digital Media, Diversity and the Physical World. , 2018, , 41-63. 1

5364 Safe Distances. Advances in Information Security, Privacy, and Ethics Book Series, 2018, , 27-63. 0.4 0

5365 The Role of Social Media in Public Involvement. Advances in Civil and Industrial Engineering Book
Series, 2018, , 310-342. 0.2 1

5366 Instagram Usage and Its Relation to Self Esteem among Lebanese Young Adults. International Journal
of Humanities and Social Science, 2018, 8, . 0.1 0

5367 E-Safety in the Use of Social Networking Apps by Children, Adolescents, and Young Adults.
Interdisciplinary Journal of E-Skills and Lifelong Learning, 0, 14, 177-190. 0.0 1



285

Citation Report

# Article IF Citations

5368 Efficacy of Organizational Learning and Social Capital in Online Communities of Practice. Advances in
Business Strategy and Competitive Advantage Book Series, 2018, , 96-122. 0.2 1

5369 Social Network Sites in Businesses: Combating Technostress. , 2018, , . 1

5370 Motivations to Join Fitness Communities on Facebook: Which Gratifications Are Sought and Obtained?.
Lecture Notes in Computer Science, 2018, , 50-67. 1.0 4

5371 Does Facebook Provide Educational Value?. , 2018, , 1568-1595. 0

5372 To Explore the Influence of Social Grooming in WeChat Circle of Friends on College Studentsâ€™
Depressionâ€”Based on the Perspective of Social Comparison. Advances in Psychology, 2018, 08, 626-635. 0.0 0

5373 Social Networking in Online and Offline Contexts. , 2018, , 3697-3705. 0

5374 Social Media to Promote Content Learning, Motivation, and Collaboration in Teaching Research. ,
2018, , . 0

5376 Place Attachment in Adolescence. , 2018, , 2770-2779. 0

5377 Connecting with Coworkers on Social Network Sites: Strategies, Social Norms and Outcomes on
Work Relationships. , 2018, , . 3

5379 What triggers impulse purchase in Facebook commerce?. International Journal of Mobile
Communications, 2018, 16, 1. 0.2 2

5380 Modelling for Value Systems in a Diverse Online Program in the Caribbean. Advances in Educational
Technologies and Instructional Design Book Series, 2018, , 234-254. 0.2 0

5381
Determining the risk &amp; effect of selected social capital elements on rural entrepreneurship:
Empirical study of two rural district municipalities. Risk Governance & Control: Financial Markets &
Institutions, 2018, 8, 36-48.

0.2 1

5382 Determinants of Brand Recall in Social Networking Sites. , 2018, , 454-476. 0

5383 The Impact of Social Relationships on Online Word-of-Mouth and Knowledge Sharing in Social
Network Sites. , 2018, , 653-679. 0

5385 Facebook, Tele-Collaboration, and International Access to Technology in the Classroom. Advances in
Human and Social Aspects of Technology Book Series, 2018, , 274-286. 0.3 0

5386 Maximizing Social Presence to Improve Website Loyalty. Advances in Marketing, Customer Relationship
Management, and E-services Book Series, 2018, , 223-238. 0.7 0

5387 Graphical User Interfaces for Privacy Settings. , 2018, , 966-978. 0

5388 Moderating Effects of App Type on Intention of Continued Use of Mobile Apps among College Students.
International Journal of Mobile Communications, 2018, 16, 1. 0.2 0



286

Citation Report

# Article IF Citations

5389 Need for Containment as a Motivation for Facebook Use. Social Networking, 2018, 07, 1-18. 0.3 0

5390 Use of Facebook in Primary Teacher Training. Advances in Educational Technologies and Instructional
Design Book Series, 2018, , 258-279. 0.2 0

5391 Technology in the Language Classroom: How Social Media Is Changing the Way EFL Is Taught. SSRN
Electronic Journal, 0, , . 0.4 0

5392 A Panel Study on the Effects of Social Media Use and Internet Connectedness on Academic
Performance and Social Support. , 2018, , 778-793. 0

5393 Social Environment of Virtual Collaboration Using Mobile Social Media. , 2018, , . 0

5394 Moderating effect of gender on the relationship between extraversion, neuroticism,
conscientiousness, and Facebook use. International Journal of Web Based Communities, 2018, 14, 1. 0.2 0

5395 Link Dynamics and Community Formation in Social Networks. , 2018, , 1191-1202. 0

5396 Geography and Web Communities. , 2018, , 917-919. 0

5397 Privacy and Disclosure in a Social Networking Community. , 2018, , 1845-1849. 0

5398 Unterhaltung online. , 2018, , 1-25. 0

5399 Stiftungscontrolling 2.0: Neue MÃ¶glichkeiten der Impact-Messung zur Steuerung von Stiftungen. ,
2018, , 157-167. 1

5400 Teensâ€™ Perception about Social Networking Sites: Does Facebook Influence Teensâ€™ Self-Esteem?.
Psychology, 2018, 09, 1453-1474. 0.3 1

5401 Social Capital in WeChat: Moderating Role in Anxiety and Relationship with Use Intensity. , 0, , . 0

5402 Study on Usersâ€™ Responses to Facebook Messages from Dental Clinics. The Korean Academy of Oral and
Maxillofacial Implantology, 2018, 22, 18-34. 0.3 1

5403 The Impact of Suggested e-Activities via Social Networks on Improving the Linguistic Skills of Arabic
Speakers of Other Languages. European Journal of Educational Sciences, 2018, 05, . 0.1 0

5404 Introduction to Sociology of Online Social Networks in Morocco. Data Acquisition Process: Results
and Connectivity Analysis. Advances in Intelligent Systems and Computing, 2019, , 409-418. 0.5 4

5405 Theories of Self-Disclosure. , 2019, , 69-88. 3

5406 PROPAGANDA NO FACEBOOK FUNCIONA? MENSURAÃ‡ÃƒO E ELABORAÃ‡ÃƒO DE UMA ESCALA DE ATITUDE. REAd:
Revista EletrÃ´nica De AdministraÃ§Ã£o, 2018, 24, 189-217. 0.1 1



287

Citation Report

# Article IF Citations

5408
Determination of Leisure Time Orientations in University Students, The Relationship Between Leisure
Time Boredom Perceptions and Social Network Sites Usage Purposes. Turkish Journal of Sport and
Exercise, 0, , .

0.0 1

5409 Mein Haus, mein Auto, mein Roboter?. Ethik in Mediatisierten Welten, 2019, , 57-72. 0.2 19

5410
Influence of Facebook Social- Media Usage on Studentsâ€™ Spellings in English Written Assignments in
Public Day Secondary Schools in Eldoret North Sub- County. International Journal of Academic
Research in Business and Social Sciences, 2018, 8, .

0.0 0

5411
The Effect of Problematic Use of SNS on Consumer Psychological Well-being: The Moderating Role of
Conspicuous Self-Presentation. The Korean Journal of Consumer and Advertising Psychology, 2018, 19,
547-575.

0.2 0

5412 The Effect of Social Media on the Spelling Ability of Students: A Case Study of Federal College of
Education (FCE) Yola. Edelweiss Applied Science and Technology, 2018, , 262-274. 1.1 3

5413 InformaÃ§Ã£o sobre diabetes nos blogs: aplicabilidade do Modelo de AnÃ¡lise do Discurso Noticioso em
SaÃºde. SaÃºde Em Debate, 2018, 42, 965-976. 0.1 0

5414 #stopslacktivism: Why Clicks, Likes, and Shares Matter. , 2019, , 25-69. 0

5415 Publicly Private and Privately Public: Social Networking on YouTube. , 2019, , 183-205. 0

5416 The Effects on Leisure Satisfaction and Leisure Continuity according to the Use Motivation of SNS as
Leisure Activities. Korean Journal of Leisure Recreation & Park, 2018, 42, 83-94. 0.3 0

5417 The Effects of Game Userâ€™s Social Capital and Information Privacy Concern on SNGReuse Intention and
Recommendation Intention Through Flow. Management & Information Systems Review, 2018, 37, 21-39. 0.1 0

5418 Social Network to Improve the Educational Experience with the Deployment of Different Learning
Models. Lecture Notes in Social Networks, 2019, , 1-25. 0.8 0

5419 Understanding Social Support. , 2019, , 29-83. 2

5420 An Introduction to Emotions and Loneliness in a Networked Society. , 2019, , 1-9. 1

5421 Online Social Capital Among Social Networking Sites' Users. Advances in Social Networking and
Online Communities Book Series, 2019, , 90-119. 0.3 0

5422 Adult Learnersâ€™ Digital Literacies on an Online Social Networking Site: Facebook. Digital Culture and
Humanities, 2019, , 219-240. 0.1 0

5423 Cyberbullying and Social Networking Sites. Advances in Early Childhood and K-12 Education, 2019, ,
69-118. 0.2 0

5424
Perception of Stakeholders on the Use of Social Networking Tools for Classroom Instruction in
School Environment. Advances in Educational Technologies and Instructional Design Book Series,
2019, , 64-83.

0.2 0

5425 Safe Distances. , 2019, , 304-340. 0



288

Citation Report

# Article IF Citations

5426 Sustainability of Ethnic Groups in Vojvodina, Serbia: Role of Social Media. , 2019, , 1-20. 0

5427 The Review of the Impact of Personality Traits on Social Networking Sites Usage. Advances in Social
Sciences, 2019, 08, 1-7. 0.0 0

5428 Use of Social Media for Policing. , 2019, , 259-289. 1

5429 Soziale Online-Netzwerke und Gesundheit. The Springer Reference Pflegerapie, Gesundheit, 2019, ,
233-243. 0.2 0

5430 Friendship and Kinship: Driving Mobility. , 2019, , 145-169. 0

5432 Loneliness and Social Media: A Qualitative Investigation of Young Peopleâ€™s Motivations for Use, and
Perceptions of Social Networking Sites. , 2019, , 309-331. 2

5433 Literacy and Technology. , 2019, , 1-13. 0

5434 Digital Social Networking. Advances in Human and Social Aspects of Technology Book Series, 2019, ,
53-80. 0.3 0

5435 Online Communities and the Distribution of Ignorance. Studies in Applied Philosophy, Epistemology
and Rational Ethics, 2019, , 167-183. 0.2 0

5436 Supporting Human Relationship-Building in a Daily Life Community. Lecture Notes in Computer Science,
2019, , 368-380. 1.0 0

5437 You Donâ€™t Know Me But Can I Be Your Friend? Accepting Strangers as Friends in Facebook. Social
Networking, 2019, 08, 52-73. 0.3 1

5438 Visuelle AuthentizitÃ¤ten und die Rolle kontextspezifischer AuthentizitÃ¤tsmarker in der visuellen
Kommunikation. , 2019, , 101-121. 7

5439 Understanding Place: Imaginative Geographies and International Student Mobility. , 2019, , 171-198. 1

5440 Connections with Coworkers on Social Network Sites: The Good, the Bad and the Ugly. , 2019, , . 0

5441 Social Capital, Self-Esteem, Popularity, Need for Accessibility to Friends, and Stress Predict Cyber
Technology Use. , 2019, , 595-612. 0

5442 Exploring Online Dating in Line With the â€œSocial Compensationâ€• and â€œRich-Get-Richerâ€• Hypotheses. ,
2019, , 98-113. 0

5444 The Networked Self. , 2019, , 794-808. 0

5445
Mediating Effects of Emotional Venting via Instant Messaging (IM) and Positive Emotion in the
Relationship between Negative Emotion and Depression. Journal of Korean Academy of Community
Health Nursing, 2019, 30, 571.

0.1 3



289

Citation Report

# Article IF Citations

5446 Self-Affirmation through WeChat Moments. Psychology, 2019, 10, 371-383. 0.3 1

5447 Usage of Social Media Among LIS Students in India. Advances in Library and Information Science, 2019, ,
1-24. 0.2 1

5448 TRANSFORMATION OF SECRECY AND PRIVACY: SOCIAL MEDIA BEHAVIOR OF TURKISH AND KYRGYZ
STUDENTS. SelÃ§uk Ãœniversitesi TÃ¼rkiyat AraÅŸtÄ±rmalarÄ± Dergisi, 2018, , 561-580. 0.1 1

5449 Individual values and Internet use: comparison of Russia and European countries. Social Psychology
and Society, 2019, 10, 77-95. 0.1 4

5450 Factors Influencing Gossiping Behavior in Social Chatting Platforms. Advances in Media,
Entertainment and the Arts, 2019, , 33-44. 0.0 0

5451 Small Social Enterprises and Online Advertising. Advances in Logistics, Operations, and Management
Science Book Series, 2019, , 229-253. 0.3 0

5452 Two-Faced Janus: The Role of Peers in Adolescence. , 2019, , 243-269. 0

5453 A Model Imitated: From Dean to Obama. , 2019, , 67-89. 0

5454 User engagement in social media - empirical results from Facebook. International Journal of
Information Technology and Management, 2019, 18, 362. 0.1 0

5455 The Effect of Advertising Exposure on Attitude Toward the Advertising and the Brand and Purchase
Intention in Instagram. , 0, , . 3

5456 Facebook as an e-Portfolio Platform in the EFL/ESL Writing Classrooms. Materialien Deutsch Als
Fremd- Und Zweitsprache, 2019, , 115-130. 0.0 0

5457 Being Online in Emerging Adulthood. , 2019, , 1387-1407. 0

5458 Influence of College Students' Use of Social Networking Sites on Self-Concept Clarity: Mediating Role
of Social Comparison. , 0, , . 0

5459 Journalists and Mobile. , 2019, , 534-553. 0

5460 Engaging Millennial Students Through Social Media Usage and Its Impact on HBCU Persistence.
Advances in Higher Education and Professional Development Book Series, 2019, , 83-97. 0.1 2

5461 The Social Interaction Experiences of Older People in a 3D Virtual Environment. Human-computer
Interaction Series, 2019, , 101-117. 0.4 5

5462 Towards Blended Learning Designs Fostering Adults' Social Capital. Advances in Educational
Technologies and Instructional Design Book Series, 2019, , 55-80. 0.2 1

5464 A Visual Model for Privacy Awareness and Understanding in Online Social Networks. Lecture Notes in
Computer Science, 2019, , 383-398. 1.0 0



290

Citation Report

# Article IF Citations

5465 Bowie Nets and Online Interactions. , 2019, , 151-175. 0

5466 â€œType Amenâ€• or Perish!. Advances in Media, Entertainment and the Arts, 2019, , 503-518. 0.0 0

5467 The Role of Social Networking in the Social Reform of Young Society. , 2019, , 166-182. 0

5468 Being Online in Emerging Adulthood. , 2019, , 573-594. 2

5469 Social Motives for Using Social Networks: Analysis of User Groups. Social Psychology and Society,
2019, 10, 96-111. 0.1 2

5472 But It Only Benefits Them! The Influence of Social Ties on Taxation. SSRN Electronic Journal, 0, , . 0.4 0

5473 Usage of Social Media by Children and Teenagers. , 2019, , 115-151. 2

5475 â€œCheck Your Face(Book) on Pageâ€¦â€•: Unpacking the Pedagogical Potentialities of English Teachersâ€™
Wall Posts. Lingua Cultura, 2019, 13, 1. 0.1 2

5476 Hooked by the WWW: A Study of Social Networking. Asian Journal of Education and Social Studies, 0, ,
1-11. 0.2 0

5477 Redes Sociais e Sociabilidade. LICERE - Revista Do Programa De PÃ³s-graduaÃ§Ã£o Interdisciplinar Em
Estudos Do Lazer, 2019, 22, 91-121. 0.1 0

5478 TÃœRK OTOMOTÄ°V SEKTÃ–RÃœNÃœN SOSYAL MEDYA YÃ–NETÄ°MÄ° BAÄžLAMINDA FÄ°RMA - MÃœÅžTERÄ° ETKÄ°LEÅžÄ°MÄ° Ä°LÄ°ÅžKÄ°SÄ°NÄ°N
Ä°NCELENMESÄ°. Journal of Administrative Sciences, 2019, 17, 231-253. 0.4 0

5479 Role of Social Media in Cross-cultural Settings to Foster Individual Creativity: An Empirical Research
in China. DEStech Transactions on Computer Science and Engineering, 2019, , . 0.1 1

5480 Brand Public Benefits and Consumer Engagement. Journal of Asian Finance, Economics and Business
(discontinued), 2019, 6, 147-160. 1.0 1

5481 Using Instagram While â€œIn a Relationshipâ€•. Journal of Individual Differences, 2019, 40, 111-117. 0.5 5

5482 Sosiale medier &#8211; er vi alle blitt labrotter iÂ etÂ kynisk eksperiment?. , 2019, 36, 161-168. 0.1 0

5483 Online Social Networking and Transnational-Competence Development Among International Students
from Japan. Journal of International Students, 2019, 9, 432-459. 0.4 3

5484 Neighborhood Matters: The Impact of Resources on Online Participation of Warsaw Residents.
Konteksty SpoÅ‚eczne, 2019, 7, 30-45. 0.0 0

5485 Influencing Factors in the Depth-Usage of Social Media as the Business Platform by Student
Entrepreneurs. AMAR (Andalas Management Review), 2019, 3, 19-54. 0.4 1



291

Citation Report

# Article IF Citations

5486 Benefits of Employees Social Network Sites Profiles for Job Applicants. Advances in Intelligent Systems
and Computing, 2020, , 219-231. 0.5 1

5487 ERGENLERDE SOSYAL GÃœVENDE HÄ°SSETME VE MEMNUNÄ°YET Ä°LE PROBLEMLÄ° Ä°NTERNET KULLANIMI ARASINDAKÄ°
Ä°LÄ°ÅžKÄ°DE SOSYAL MEDYA TUTUMLARININ ARACILIK ROLÃœ. Trakya Ãœniversitesi Sosyal Bilimler Dergisi, 0, , 15-32.0.7 0

5488 Affetti nella rete. Il benessere degli adolescenti tra rischi e opportunitÃ  social. Psicologia Della
Salute, 2019, , 53-79. 0.3 0

5489 34. Ãœniversite Ã–ÄŸrenci Ve Ã–ÄŸretim ElemanlarÄ±nÄ±n Sosyal Medya KullanÄ±m Ve DoyumlarÄ±nÄ± Etkileyen
FaktÃ¶rlerin Belirlenmesi. Erciyes Ä°letiÅŸim Dergisi, 0, , 1445-1460. 0.1 1

5490 What makes a positive experience?. Pragmatics and Society, 2019, 10, 177-204. 0.2 5

5491 The Relationship between Motivation of Social Viewing Experiences, Satisfaction, and Loyalty in Sports
Broadcasting. International Journal of Computer Science in Sport, 2019, 18, 148-159. 0.6 3

5492 Internet Usage and Academic Performance of Sri Lankan Undergraduates. International Journal of
Academic Research in Business and Social Sciences, 2019, 9, . 0.0 0

5493 Role of Problematic Internet Use, Sense of Belonging and Social Appearance Anxiety in Facebook Use
Intensity of University Students. International Education Studies, 2019, 12, 1. 0.3 7

5494
Facebook Communication and Marketing Influence on Decision-Making and Choice of University
Student Representatives: A Studentâ€™s Perspective. Romanian Journal of Communication and Public
Relations, 2019, 21, 7.

0.4 5

5496 Sosyal AÄŸ Sitelerinin KullanÄ±mÄ± ve Ã–znel Ä°yi OluÅŸ. Current Approaches in Psychiatry, 2019, 11, 304-317. 0.2 3

5498 Social networking sites using and stress levels among the NaUKMA students. Sociology Theory
Methods Marketing, 2019, , 159-178. 0.1 0

5499 Sustainability of Ethnic Groups in Vojvodina, Serbia: Role of Social Media. , 2020, , 3633-3652. 1

5500 ALTERNATÄ°F DÄ°ASPORANIN SOSYAL MEDYA Ä°LETÄ°ÅžÄ°MÄ°: â€œNEW WAVE IN BERLINâ€• FACEBOOK GRUBU Ã–RNEÄžÄ°.
GÃ¼mÃ¼ÅŸhane Ãœniversitesi Ä°letiÅŸim FakÃ¼ltesi Elektronik Dergisi, 0, , 932-952. 0.2 4

5501 Minority Language Communities and the Web in Italy. , 2020, , 3683-3702. 0

5502
Examining the Underlying Attitudinal Components Driving Technology Adoption, Adaptation
Behaviour and Outcome in Entirety. Advances in Theory and Practice of Emerging Markets, 2020, ,
197-226.

0.7 2

5503 Does Social Capital Influence Debt Literacy? The Case of Facebook Users in Poland. Prague Economic
Papers, 2019, 28, 567-588. 0.2 2

5504 Social Media in Higher Education: A Phenomenological Study. International Journal of Academic
Research in Education, 0, , . 1.0 0

5505 SOSYAL MEDYANIN Ã–ÄžRETÄ°M FAALÄ°YETLERÄ°NDE KULLANILMASININ Ã–ÄžRENCÄ°, Ã–ÄžRETMEN VE VELÄ°LER AÃ‡ISINDAN
DEÄžERLENDÄ°RÄ°LMESÄ°: EDMODO Ã–RNEÄžÄ°. Trakya Ãœniversitesi Sosyal Bilimler Dergisi, 0, , . 0.7 2



292

Citation Report

# Article IF Citations

5506 Social Networking Sites (SNS) and Digital Communication Across Nations. , 2019, , . 0

5507 Literacy and Technology. , 2020, , 1104-1116. 0

5508 Cross Cultural Hierarchy Phenomenon: A New Communication Mechanism to Disseminate Chinese
Culture Overseas Based on Social Media. Lecture Notes in Computer Science, 2020, , 275-286. 1.0 0

5509 Symbolic Consumption in the Online World. Advances in Business Strategy and Competitive Advantage
Book Series, 2020, , 130-146. 0.2 0

5510 Modelling for Value Systems in a Diverse Online Program in the Caribbean. , 2020, , 370-386. 0

5511 Benefits and Risks Associated With Use of Social Media by People With Health Issues. Advances in
Human and Social Aspects of Technology Book Series, 2020, , 206-230. 0.3 0

5512 Today Is Your Birthday!. International Journal of Social Media and Online Communities, 2020, 12, 40-52. 0.1 0

5513 TO USE OR NOT TO USE: THE RELATIONSHIP BETWEEN PERSONALITY TRAITS AND INSTAGRAM USAGE. , 2020, ,
1561-1576. 0

5514 Sharing humour digitally in family communication. The European Journal of Humour Research, 2020, 8,
95-111. 0.2 5

5515 Facebook intensity, social network support, stability and satisfaction in long-distance and
geographically-close romantic relationships: A test of a mediation model. Cyberpsychology, 2020, 14, . 0.7 0

5516 Communication Studies and Deliberative Democracy: Current Contributions and Future Possibilities.
Journal of Deliberative Democracy, 2010, 6, . 0.3 9

5517 Sharing health risk messages on social media: Effects of fear appeal message and image promotion.
Cyberpsychology, 2020, 14, . 0.7 0

5519 â€œYa bloody drongo!!!â€•. Contemporary Discourses of Hate and Radicalism Across Space and Genres,
2020, , 67-97. 0.0 0

5520 ÃœNÄ°VERSÄ°TE Ã–ÄžRENCÄ°LERÄ°NÄ°N SOSYAL AÄž SÄ°TELERÄ°NÄ° KULLANIM AMAÃ‡LARININ Ä°NCELENMESÄ°. Sinop Ãœniversitesi
Sosyal Bilimler Dergisi, 0, , . 0.3 0

5521 GestiÃ³n de la tecnologÃ­a: una exploraciÃ³n del uso de las redes sociales en los gobiernos estatales de
MÃ©xico. Revista De GestiÃ“n PÃšblica, 2020, 1, 273. 0.1 1

5522
Impacts of Fashion SNS Usersâ€™ Consumption Values on Fashion Brand Loyalty and SNS Word of Mouth
Intentions: Exploring Moderating Effects of Social Capital and Fashion SNS Involvements.
International Journal of Costume and Fashion, 2020, 20, 58-73.

0.3 2

5523
Investigating psychological causes and consequences of playing in online gaming communities: The
roles of offline and clan-based need satisfaction. Journal of Gaming and Virtual Worlds, 2020, 12,
201-212.

0.1 4

5524 Role of Electronic Media in Changing Fashion Trends among University Students: A Case of Bahauddin
Zakariya University Multan. Review of Education, Administration and Law, 2020, 3, 31-40. 0.1 2



293

Citation Report

# Article IF Citations

5525 Attachment, Ego Resilience, Emerging Adulthood, Social Resources, and Well-Being Among
Traditional-Aged College Students. The Professional Counselor, 2020, 10, 157-169. 0.4 6

5526 Sustaining Social Cohesion in Information and Knowledge Society: The Priceless Value of Privacy.
Learning and Analytics in Intelligent Systems, 2021, , 177-198. 0.5 2

5527
The big five personality traits influencing habitual Facebook usage, life satisfaction and psychological
well-being of Generation Y students. The Journal for Transdisciplinary Research in Southern Africa,
2020, 16, .

0.2 2

5528 PERAN PEMEDIASI KEPUASAN PADA HUBUNGAN ANTARA WEBPORTAL TERHADAP DAMPAK INDIVIDU. Jurnal
Manajemen Universitas Bung Hatta, 2020, 15, . 0.1 0

5529 Perhubungan Awam, Media Sosial, Etika Kerja Islam Serta Trend Penggunaan Media Sosial di Sektor
Awam Kementerian di Malaysia. , 2020, 22, 47-66. 0.0 2

5530 Advancing a Dual-Process Model to Explain Interpersonal Versus Intergroup Communication in Social
Media. Communication Theory, 2021, 31, 798-820. 2.0 4

5532 A Study of Social Network Applications in University Education. , 2020, , . 0

5533 Friendly Social Surveillance. , 2020, , . 0

5534 Digital support seeking in adolescent girls: A qualitative study of affordances and limitations.
Cyberpsychology, 2020, 14, . 0.7 3

5535
A Study on the Factors Influencing the Body Dissatisfaction and Eating Disorders of Female Social
Network Service Users: Focusing on Objectification theory and Social Comparison theory. Fashion &
Textile Research Journal, 2020, 22, 469-480.

0.1 2

5536 Identification of Causes of Studentâ€™ Low Academic Achievements at Higher Secondary Level: A
Qualitative Study. Review of Economics and Development Studies, 2020, 6, 703-713. 0.2 0

5537 Perceptions and experience of social media use among adults with physical disability in Nigeria:
attention to social interaction. Disability and Society, 2023, 38, 1146-1163. 1.4 2

5538 The contributions of social comparison to social network site addiction. PLoS ONE, 2021, 16, e0257795. 1.1 10

5539
A network analysis approach to the relationship between fear of missing out (FoMO), smartphone
addiction, and social networking site use among a sample of Chinese university students. Computers
in Human Behavior, 2022, 128, 107086.

5.1 49

5540 An Assessment of Social Media Usage Patterns and Social Capital: Empirical Evidence From the
Agricultural Systems of China. Frontiers in Psychology, 2021, 12, 767357. 1.1 4

5541 Social media and its intersections with free speech, freedom of information and privacy. An analysis.
Icono14, 2020, 18, 231-255. 0.3 5

5542 Explaining Multidimensional Facebook Benefits: A Task-Technology Fit Approach. , 2020, , . 2

5543 The Relations between Adolescentsâ€™ Social Media Use and Subjective Well-Being: Multiple Mediation
Effects of Social Comparison and Self-Esteem. Advances in Psychology, 2020, 10, 350-358. 0.0 1



294

Citation Report

# Article IF Citations

5544 The Effect of Social Media Based Electronic Word of Mouth on Propensity to Buy Wearable Devices.
Lecture Notes in Computer Science, 2020, , 402-417. 1.0 0

5545 Usage of social networks by digital natives as a new communication platform for interpersonal
communication. Interaction Studies, 2020, 21, 440-460. 0.4 5

5546 Visually Impaired Facebook Users: In-depth interviews. Korean Journal of Journalism & Communication
Studies, 2020, 64, 43-76. 0.1 1

5547 Entrepreneursâ€™ social capital in struggles within market field. Management: Journal of Contemporary
Management Issues, 2020, 25, 83-110. 0.3 1

5548 Impact of Personality Traits on Online Knowledge Sharing Behavior in Social Media among University
Undergraduates. Kelaniya Journal of Human Resource Management, 2021, 15, 75. 0.1 2

5549 Social Media Usage During Live Sport Consumption: Generation Gap and Gender Differences Among
Season Ticket Holders. International Journal of Sport Communication, 2020, 13, 696-718. 0.4 9

5550 Sosyal AÄŸ Sitelerinde Fiziksel GÃ¶rÃ¼nÃ¼m KarÅŸÄ±laÅŸtÄ±rmalarÄ±, Bedeni BeÄŸenme ve Depresyon. Current
Approaches in Psychiatry, 0, 12, 52-69. 0.2 1

5551 How Do You Feel Online. , 2020, 4, 1-32. 7

5552 From Constructivist Educational Technology to Mobile Constructivism: How mobile learning serves
constructivism?. International Journal of Academic Research in Education, 0, , . 1.0 4

5553 Patterns of online seeking and providing help among adolescents: a preliminary study. British Journal
of Guidance and Counselling, 2022, 50, 29-42. 0.6 2

5554 Narcissism and Social-Media How social-media use can impact perceived stress on Facebook academic
motivation. , 2020, 11, 110-120. 1

5555 Usage of Social Media Applications and Social Interaction Patterns among Teenagers. Global Mass
Communication Review, 2020, V, 147-160. 0.0 0

5556 KOBÄ°â€™lerin Sosyal Medyaâ€™daki GÃ¶rÃ¼nÃ¼rlÃ¼ÄŸÃ¼: Erzurum Ä°li Ã–rneÄŸi. UluslararasÄ± Sosyal Bilimler Akademi
Dergisi, 0, , . 0.1 0

5557 Development and psychometric properties of the Social Network Sites Engagement Scale (SNSES).
Pizhuhish/haÌ„-yi MushaÌ„virah, 2020, 19, 141-168. 0.0 0

5558 Narcissism and Social-Media How social-media use can impact perceived stress on Facebook academic
motivation. , 2020, 11, 110-120. 0

5559 The coping strategies of â„Œmen left behindâ„• in the migration process in Ghana. Migration and
Development, 2022, 11, 1046-1064. 0.7 0

5560 The strategic role of corporate online references: building social capital through signaling in
business networks. Journal of Business and Industrial Marketing, 2021, 36, 1300-1321. 1.8 5

5561 Cyberbullying in elementary and middle school students: A systematic review. Computers and
Education, 2022, 176, 104356. 5.1 43



295

Citation Report

# Article IF Citations

5562 Psychopathy: Cybercrime and cyber abuse. , 2022, , 423-444. 2

5563 Platform-dependent effects of incidental exposure to political news on political knowledge and
political participation. Computers in Human Behavior, 2022, 127, 107048. 5.1 19

5564 Associations of early social media initiation on digital behaviors and the moderating role of limiting
use. Computers in Human Behavior, 2022, 127, 107053. 5.1 14

5565 Trusting Social Media News: Role of Social Influence and Emotions Using EEG as a Brain Imaging Tool.
IFIP Advances in Information and Communication Technology, 2020, , 463-474. 0.5 0

5566 Loneliness and Anxiousness as Predictors of Facebook use among College Students. International
Journal of English Literature and Social Sciences, 2020, 5, 2534-2538. 0.0 1

5567 Development and Measurement Validity of a Social Media Activity Instrument. Communications of the
Association for Information Systems, 2020, 47, 50-71. 0.7 0

5568 Social mediaâ€™s role in support networks among LGBTQ adolescents: a qualitative study. Sexual Health,
2021, 18, 421-431. 0.4 20

5569 Preservice Teachersâ€™ Personality Traits and Social Network Use Purposes. Contemporary Educational
Technology, 2019, 10, . 1.3 1

5570
Social Media Utilization and Academic Performance of Students Studying Geography in Public
Secondary Schools in Nsit Atai Local Government Area, Akwa Ibom State, Nigeria. International Journal
of Theory and Application in Elementary and Secondary School Education, 2019, 1, 25-57.

0.3 1

5571 Relative deprivation and an avoidance coping in network communication. Social Psychology and
Society, 2020, 11, 92-106. 0.1 2

5572 Ethnic Minority Youth as Digital Cultural Participants: Toward a Critical Indicator Study. Digital
Culture and Humanities, 2020, , 3-24. 0.1 1

5573 Facebook Aesthetics. Advances in Public Policy and Administration, 2020, , 139-153. 0.1 0

5574 Die Rolle der Technik. , 2020, , 245-266. 0

5575 Review of the Relationship between Social Networking Sites Use and Mental Health of Adolescents.
Advances in Social Sciences, 2020, 09, 1709-1715. 0.0 0

5576 Online Social Network Sites Usage and Impression Management of Adolescents and Relationship with
Emotional and Behavioral Problems. Psychiatry and Behavioral Sciences, 2020, 10, 148. 0.1 1

5577 A Novel Tool for Online Community Moderator Evaluation. Lecture Notes in Computer Science, 2020, ,
454-463. 1.0 0

5578 Intrinsic motivation and motives for Facebook use â€“ a formative measurement approach. , 2020, , . 0

5579 Analysis of the time spent on Facebook by Romanian university students. , 2020, , . 0



296

Citation Report

# Article IF Citations

5580 The Connection between Social Media Use and Relationship Satisfaction. Bulletin of the University of
Kiev, 2020, , 109-114. 0.1 0

5581 Usage of Social Media Among Information Technology Students of Alagappa. Advances in Library and
Information Science, 2020, , 103-123. 0.2 0

5582 With a Little Help from My Friends. , 2020, , 76-90. 0

5583 Social Media for Public Involvement and Sustainability in International Planning and Development. ,
2020, , 523-540. 0

5584 Unrest in Iran: A Leadership Crisis. SSRN Electronic Journal, 0, , . 0.4 0

5585
Comparing Gender Homophily among the Multilayer Media Social Networks of Face-to-Face, Instant
Messenger and Social Networking Services: A Case Study of a High School Classroom. Connections,
2020, 40, 77-97.

0.2 1

5586 Soziale Netzwerk Seiten. , 2020, , 67-73. 2

5587 Investigating Culture as a Precedent Factor for Dual Social Network Site Use and Social Capital
Development. Lecture Notes in Computer Science, 2020, , 434-446. 1.0 0

5588 The Effect of Social Media Use on Older Adultsâ€™ Loneliness-The Moderating Role of Self-disclosure.
Lecture Notes in Computer Science, 2020, , 131-145. 1.0 5

5589 Clinical Topics in Social Media. Advances in Psychology, Mental Health, and Behavioral Studies, 2020, ,
28-56. 0.1 0

5590 Setting Up Online Social Media Platforms to Help Manage Internship Programs. , 2020, , 101-111. 0

5591 Perceived Use and Effects of Social Media for 1 to 2.5 Generation Immigrant College Students with
Depression: Results from a Mixed Methods Survey. Lecture Notes in Computer Science, 2020, , 130-150. 1.0 2

5592 Characterizing Anxiety Disorders with Online Social and Interactional Networks. Lecture Notes in
Computer Science, 2020, , 249-264. 1.0 5

5593 â€˜Distinctionsâ€™ in Media Activity. , 2020, , 61-90. 0

5594 DIGITALIZATION: MAINSTREAM FOR THE UNIVERSITY EDUCATION AND CHALLENGES FOR THE TEACHERS.
University Management: Practice and Analysis, 2020, 24, 92-106. 0.4 2

5595 Private Interactions in Online Discussions. Advances in Educational Technologies and Instructional
Design Book Series, 2020, , 351-379. 0.2 0

5596 Theory and Application to the Digitization of Young Human Capital Support. Advances in Human
Resources Management and Organizational Development Book Series, 2020, , 100-126. 0.2 0

5597 Social Media and Library Collaboration. Advances in Library and Information Science, 2020, , 312-334. 0.2 0



297

Citation Report

# Article IF Citations

5598 Digital Marketing Culture: An Exploration of Food Truck Business f rom Online Social Capital
Perspective. , 2020, , . 0

5599 â€˜No Line on the Horizon'. Advances in Public Policy and Administration, 2020, , 53-68. 0.1 1

5600 Perceived Benefits of and Barriers to Disclosure of Depressive Feelings: An Exploratory Study Using
Semantic Network Analysis. Korean Journal of Adult Nursing, 2020, 32, 571. 0.2 1

5601 Free to Roam? PokÃ©mon GO and Childhood Anxieties. , 2020, , 167-201. 0

5602 Social Media for Mental Health: Data, Methods, and Findings. Lecture Notes in Social Networks, 2020, ,
195-220. 0.8 2

5603 Literature Review and Theoretical Foundation. , 2020, , 21-37. 0

5604
The Path and Mechanism of the Influence of Social Capital on Customer Citizenship Behavior in
Virtual Community Environment. American Journal of Industrial and Business Management, 2020, 10,
1121-1135.

0.4 2

5605 Facebook, Social Comparison, and Subjective Well-Being. Advances in Psychology, Mental Health, and
Behavioral Studies, 2020, , 268-288. 0.1 0

5606 The Politics of Immersive Storytelling. , 2020, , 175-190. 0

5607 The Onlife in Emerging Adulthood. Advances in Human and Social Aspects of Technology Book Series,
2020, , 241-264. 0.3 1

5609 A Mixed-Method Approach to Understand and Improve Individual Participation Behaviour in Online
Health Communities. , 2020, , . 0

5613 All Experiences Matter: Designing Safety Tools for Vulnerable Groups in the Caribbean. , 2020, , . 0

5614 Connectedness, Engagement, and Learning through Social Work Communities on LinkedIn.
Psychosocial Intervention, 2020, 29, 103-112. 1.1 7

5615 Ethnic Identity and Acculturation Orientation of Chinese Yi Villagers in the Context of Social Media.
Journal of Ethnic and Cultural Studies, 2021, 8, 109-127. 0.4 1

5616 STUDENTâ€™S ICT USE MOTIVES. International Journal of Cyber Behavior, Psychology and Learning, 2021,
11, 0-0. 0.6 0

5617 Student alienation at University level: Psychometric properties and relationship with studentâ€™s ICT
motives. Education and Information Technologies, 0, , 1. 3.5 1

5618 Combating pandemic: an exploration of social media usersâ€™ risk information seeking during the
COVID-19 outbreak. Journal of Risk Research, 2022, 25, 1190-1212. 1.4 10

5619 I Wish I Could Be Like Her/Him! How Self-Congruence Stimulates a Desire to Mimic. Journal of
Theoretical and Applied Electronic Commerce Research, 2021, 16, 3025-3042. 3.1 10



298

Citation Report

# Article IF Citations

5620 Modelling the role of social media usage in improving users well-being: a social enhancement model
perspective. Benchmarking, 2022, 29, 2450-2470. 2.9 12

5621 Unveiling Social Gratifications Sought and Obtained from Social Media Utilization. Jurnal the
Messenger, 2020, 12, 168. 0.7 5

5622 Civil Society Groups Involved with International Students in Japan: Typology and Social Capital
Generation. Nonprofit Policy Forum, 2020, 11, . 0.5 0

5623
Investigating the Relationship between Cross-cutting Exposure on Social Media and Opinion Extremity:
Focusing on Encountering, Interacting, and Avoiding Disagreement. Journal of Digital Contents
Society, 2020, 21, 1261-1271.

0.1 0

5625 The Web as a Platform for e-Research in the Social and Behavioral Sciences. , 0, , 34-61. 0

5626 A Cross-Cultural Examination of Student Attitudes and Gender Differences in Facebook Profile
Content. , 0, , 217-234. 0

5627 Understanding Weight Change Behaviors through Online Social Networks. , 0, , 189-214. 0

5628 E-Health Knowledge Management by Australian University Students. , 0, , 938-953. 0

5629 Incorporating the Game of Geocaching in K-12 Classrooms and Teacher Education Programs. , 0, ,
862-880. 0

5630 Using Social Network-Mediated Bridging Activities to Develop Socio-Pragmatic Awareness in
Elementary Korean. , 0, , 561-577. 2

5631 Building Collaborations between University Pre-Service Student-Teachers and English Language
Students through a Socially Mediated Network. , 0, , 1257-1281. 0

5632 Like, Share, Recommend. , 0, , 126-148. 0

5633 Adoption of Online Social Media Innovation. , 0, , 543-557. 1

5634 Social Media and other Web 2.0 Technologies as Communication Channels in a Cross-Cultural,
Web-Based Professional Communication Project. , 0, , 791-807. 0

5635 The Empathy Paradox. , 0, , 967-991. 0

5636 Personality and Social Media Use. , 0, , 992-1012. 1

5637 Italian Undergraduates Join Facebook, but Keep a Critical Distance. , 0, , 1349-1359. 0

5638 Digital Social Media Detox (DSMD). , 0, , 1619-1635. 0



299

Citation Report

# Article IF Citations

5639 Google Educational Apps as a Collaborative Learning Tool among Computer Science Learners.
Advances in Mobile and Distance Learning Book Series, 0, , 272-296. 0.4 3

5640 Privacy, Trust, and Business Ethics for Mobile Business Social Networks. , 0, , 528-556. 0

5641 Multimodal Mapping of a University's Formal and Informal Online Brand. , 0, , 586-635. 0

5642 Social Media as a Tool for Nonprofit Advocacy and Civic Engagement. , 0, , 1077-1097. 0

5643 The Utilization of Online Boundaries. , 0, , 1158-1178. 0

5644 Use of SNSs, Political Efficacy, and Civic Engagement among Chinese College Students. , 0, , 1328-1344. 0

5645 The Role of Social Networking in Global Business Environments. , 0, , 1635-1653. 8

5646 Does Facebook Provide Educational Value?. , 0, , 1842-1867. 2

5647 Information Security and Privacy in Social Media. , 0, , 1868-1896. 0

5648 New Visual Social Media for the Higher Education Classroom. , 0, , 2151-2175. 1

5649 Persuasive Subtleties of Social Networking Sites. , 0, , 310-329. 0

5650 Smartphones and Self-Broadcasting among College Students in an Age of Social Media. , 0, , 228-256. 0

5651 Face to Face(book). , 0, , 1129-1157. 0

5652 Happiness or Addiction. , 0, , 104-116. 0

5653 Like It. , 0, , 530-550. 0

5654
Educating Pre-Service and Novice Teachers on the Best Practices for Curriculum Integration of Web
2.0 Tools and Instructional Technology. Advances in Higher Education and Professional Development
Book Series, 0, , 123-142.

0.1 0

5655 The Role of Social Capital in Higher Education Institutions. , 0, , 1576-1606. 0

5656 E-Health. , 0, , 46-67. 0



300

Citation Report

# Article IF Citations

5657 Social Media and Gender Issues. , 0, , 1218-1250. 0

5658 â€œEveryone Will Be Connectedâ€•. Advances in Wireless Technologies and Telecommunication Book
Series, 0, , 28-46. 0.3 1

5659 Intended Continued Use Social Networking Sites. , 0, , 472-493. 1

5660 Embracing Student Diversity. Advances in Higher Education and Professional Development Book
Series, 0, , 1-23. 0.1 0

5661 The Impact of Social Media on Brand Loyalty. Advances in Marketing, Customer Relationship
Management, and E-services Book Series, 0, , 155-168. 0.7 0

5662 Educational Big Data and the Promise of Social Media. Advances in Educational Technologies and
Instructional Design Book Series, 0, , 76-96. 0.2 0

5663 The Writing on My Wall. , 0, , 953-971. 0

5664 â€œVisit to a Small Planetâ€•. , 0, , 188-218. 0

5665 Social Media and Foreign Language Teacher Education. , 0, , 279-295. 0

5666 The "Digitalisation" of Youth. , 0, , 345-373. 1

5667 Using Social Network Analysis to Guide Theoretical Sampling in an Ethnographic Study of a Virtual
Community. , 0, , 157-174. 1

5668 The Ethics of Security of Personal Information upon Facebook. , 0, , 46-65. 1

5669 Social Learning Sites?. , 0, , 249-268. 0

5670 Knowledge Sharing in the Age of Web 2.0. , 0, , 122-141. 1

5671 Conceptualizing Social Interactions in Networked Spaces. , 0, , 24-40. 1

5672 Sociability in Social Network Sites. , 0, , 126-146. 4

5673 Checking in at the Urban Playground. , 0, , 169-194. 1

5674 Virtually Onboarding and Supporting Adult Students in College Using Web 2.0 Technologies. , 0, ,
1013-1030. 0



301

Citation Report

# Article IF Citations

5675 Social Capital and Academic Help Seeking: Late Adolescentsâ€™ Use of People as Information Sources.
Library and Information Science, 2014, 10, 67-103. 0.2 0

5676
Study on Usersâ€™ Responses to Facebook Messages from Dental Clinics <!--Study on Usersâ€™ Responses to
Facebook Messages from Dental Clinics-->. The Korean Academy of Oral and Maxillofacial
Implantology, 2018, 22, 18-34.

0.3 0

5677 The risks of internet addiction: Structure and characteristics of perception. Obrazovanie I Nauka,
2020, 22, 108-134. 0.3 3

5678 The Use of Facebook by International Students for Information-seeking in Malaysia: A Social Network
Analysis. Libri, 2020, 70, 251-268. 0.5 6

5680 Benefits and Challenges for Social Media Users on the Autism Spectrum. , 2020, , . 4

5681 Measuring Studentsâ€™ Class-level Sense of Belonging: A Social-network-based Approach. , 0, , . 0

5682 How does Academic Performance Increase Virtual Popularity? A Case of Facebook Usage among Indian
College Students. Contemporary Educational Technology, 2020, 13, ep284. 1.3 3

5683 #T1DLooksLikeMe: Exploring Self-Disclosure, Social Support, and Type 1 Diabetes on Instagram.
Frontiers in Communication, 2020, 5, . 0.6 6

5684 Evaluating Patient-Centered Mobile Health Technologies: Definitions, Methodologies, and Outcomes.
JMIR MHealth and UHealth, 2020, 8, e17577. 1.8 24

5685 Online Social Capital and Health What. Journal of Occupational and Environmental Medicine, 2021, 63,
e42-e43. 0.9 3

5686 AlgÄ±lanan Sosyal DesteÄŸin Ã–ÄŸrencilerin Sosyal Medya TutumlarÄ±na Etkisinin Yol Analizi Ä°le Ä°ncelenmesi.
Elektronik Sosyal Bilimler Dergisi, 0, , . 0.2 4

5687 Analysis of Social Networks Usage among Students. , 2020, , . 0

5688 Research on Influencing Factors of Personal Information Disclosure Intention of Social Media in
China. Data and Information Management, 2021, 5, 195-207. 0.7 4

5689 Use of Social Media Platforms and Content Delivery in Higher Education. Journal of Higher Education
Policy and Leadership Studies, 2020, 1, 25-39. 0.1 1

5690 The influence of Facebook on Political Activism and Radicalism. Psico-USF, 2020, 25, 637-644. 0.1 1

5691 Use of Instagram, Social Comparison, and Personality as Predictors of Self-Esteem. Psico-USF, 2020, 25,
711-724. 0.1 5

5693 Social Interaction Process Analysis of Bengalis' on OrkutÂ®. , 0, , 66-87. 6

5694 Web 2.0 Social Networking Sites. Advances in Semantic Web and Information Systems Series, 0, , 57-75. 0.0 3



302

Citation Report

# Article IF Citations

5696 The Adaptive Learning Landscape. Teachers College Record, 2017, 119, 1-46. 0.4 5

5697 The Effect of Social Media Based Electronic Word of Mouth on Propensity to Buy Wearable Devices.
Lecture Notes in Computer Science, 2021, , 310-325. 1.0 0

5698 Understanding the Effect of Social Media Use on Psychological Stress During the COVID-19 Pandemic.
Advances in Psychology, Mental Health, and Behavioral Studies, 2022, , 228-249. 0.1 0

5699 The Stakes of Social Media. Advances in Data Mining and Database Management Book Series, 2022, ,
196-222. 0.4 0

5700 An Evaluation of Online Education Efficacy and the Measures to Improve It From the Perspectives of
Management Students in the Wake of COVID-19. International Journal of E-Collaboration, 2021, 18, 1-14. 0.4 3

5701 Two perspectives on gaming social capital among Korean adolescentsâ€™ gamers. Entertainment
Computing, 2022, 41, 100470. 1.8 2

5702 Ethnic Identity, Acculturation and Life Satisfaction of the Yi in the Context of social media:
Moderating and Mediating Effects. , 2021, , . 1

5703 Utility of Facebookâ€™s Social Connectedness Index in Modeling COVID-19 Spread: Exponential Random
Graph Modeling Study. JMIR Public Health and Surveillance, 2021, 7, e33617. 1.2 0

5704 The Social Online-Self-Regulation-Theory. Journal of Media Psychology, 2021, 33, 181-190. 0.7 17

5705
Findings and methodologies about student networks, learning, performance and academic
achievement in higher education: A literature review on quantitative studies. Review of Education,
2021, 9, .

1.1 3

5706 Effects of Materialism on Brand-Related User-Generated Content and Positive WOM on Social Media.
Australasian Marketing Journal, 2023, 31, 135-141. 3.5 3

5707 Social Overload and Discontinuance Intention on Facebook: A Comparative Study. Sustainability, 2021,
13, 12556. 1.6 0

5708 Identifying the development stages of virtual teams â€“ An application of social network analysis.
Information Technology and People, 2022, 35, 2368-2392. 1.9 4

5709 Social Network Sites Usage and Idol Emulation: Indirect Effect of Parasocial Interaction.
Psychological Studies, 2021, 66, 463. 0.5 1

5710 Do the offline and social media Big Five have the same dimensional structure, mean levels, and
predictive validity of social media outcomes?. Cyberpsychology, 2021, 15, . 0.7 6

5711 Fear of Missing Out and Problematic Social Media Use: A Research Among University Students in
Turkey. AJIT-e Online Academic Journal of Information Technology, 2021, 32, 12-31. 0.3 1

5712 Improving knowledge transfer through enterprise social media: the mediating role of transactive
memory. Industrial Management and Data Systems, 2022, 122, 272-291. 2.2 5

5713 Social Media as a Pathway to Leisure: Digital Leisure Culture among New Mothers with Young
Children in Taiwan. Leisure Sciences, 0, , 1-19. 2.2 12



303

Citation Report

# Article IF Citations

5714 iGen User (over) Attachment to Social Media: Reframing the Policy Intervention Conversation.
Information Systems Frontiers, 2022, 24, 1989-2006. 4.1 2

5715 Psychometric Properties of the Persian Version of Social Media Use Integration Scale (SMUIS).
International Journal of Human-Computer Interaction, 2022, 38, 1480-1485. 3.3 5

5716 Alleviating the impact of SNS fatigue on user discontinuance. Industrial Management and Data
Systems, 2022, 122, 292-321. 2.2 3

5717 Social Media for Social Support. Journal of International Students, 2022, 12, . 0.4 0

5718 Re-Conceptualizing Solitude in the Digital Era: From â€œBeing Aloneâ€• to â€œNoncommunicationâ€•.
Communication Theory, 2022, 32, 387-406. 2.0 18

5719 Educational usage of Facebook and academic achievement in distance university students: Mediated by
basic needs satisfaction. Education and Information Technologies, 2022, 27, 4905-4924. 3.5 1

5720 Social Media and Cyber-Bullying in Autistic Adults. Journal of Autism and Developmental Disorders,
2022, 52, 4966-4974. 1.7 13

5721 Post more! The mediating role of social capital between Instagram use and satisfaction with life.
Current Psychology, 2023, 42, 12175-12189. 1.7 5

5722 Chapitre 8. Travail et travailleurs de la donnÃ©e. , 2015, , 133-148. 1

5723 Chapitre 1 - Les difficultÃ©s dâ€™une rÃ©flexion sur la communication. , 2015, , 17-28. 0

5724 Chapitre 16 - Internet etÂ lesÂ Â«Â nouvelles technologies deÂ lâ€™informationÂ Â». , 2015, , 269-302. 0

5725 â€œThe Real Dealâ€•: Managing Intimacy Within Friendship at a Distance. Qualitative Sociology Review, 2016,
12, 22-42. 0.1 3

5726 The FOCUUS Modelâ€” Facilitating Occupational Performance on Campus: Uplifting Underrepresented
Students. Journal of Occupational Therapy Education, 2021, 5, . 0.1 1

5728
Exploring the Influence of Information Overload, Internet Addiction, and Social Network Addiction,
on Studentsâ€™ Well-Being and Academic Outcomes. Communications in Computer and Information
Science, 2021, , 116-135.

0.4 5

5729 Health Consequences of Online Social Capital among Middle-Aged and Older Adults in China. Applied
Research in Quality of Life, 2022, , 1-21. 1.4 8

5730 Social network fatigue: revisiting the antecedents and consequences. Online Information Review,
2022, 46, 1115-1131. 2.2 5

5731 Social Media Discussions Predict Mental Health Consultations on College Campuses. Scientific
Reports, 2022, 12, 123. 1.6 17

5733
A Survey on Online Political Participation, Social Capital, and Well-Being in Social Media Usersâ€”Based
on the Second Phase of the Third (2019) TCS Taiwan Communication Survey Database. Frontiers in
Psychology, 2021, 12, 730351.

1.1 4



304

Citation Report

# Article IF Citations

5734 Heterogeneity of Prevalence of Social Media Addiction Across Multiple Classification Schemes: Latent
Profile Analysis. Journal of Medical Internet Research, 2022, 24, e27000. 2.1 19

5735 Examining how and when Facebook intensive use shapes usersâ€™ online pro-social behaviors. Telematics
and Informatics, 2022, 67, 101753. 3.5 9

5736 â€˜What lies behind the filter?â€™ Uncovering the motivations for using augmented reality (AR) face filters
on social media and their effect on well-being. Computers in Human Behavior, 2022, 128, 107126. 5.1 60

5737 Browsing makes you feel less bad: An ecological momentary assessment of passive Qzone use and
young women's negative emotions. Psychiatry Research, 2022, 309, 114373. 1.7 5

5738 Social media interactions, purchase intention, and behavioural engagement: The mediating role of
source and content factors. Journal of Business Research, 2022, 142, 100-112. 5.8 70

5739 Social media use and well-being: What we know and what we need to know. Current Opinion in
Psychology, 2022, 45, 101294. 2.5 81

5741 Comparing the use of computer-supported collaboration tools among university students with
different life circumstances. Seminar Net, 2014, 10, . 0.6 1

5742 Broadband Internet and Social Capital. SSRN Electronic Journal, 0, , . 0.4 3

5743 An Empirical Study Examining an Extended TAM Model in the Context of a Facebook Event Page. Asian
Journal of Empirical Research, 2019, 9, 238-253. 0.2 2

5744 The Relationship between Social Media Usage and Studentsâ€™ Self-esteem among Wolaita Sodo
University Students. International Journal of Scientific and Research Publications, 2020, 10, 62-73. 0.0 1

5745 Professional Communication Tools in Higher Education: A Case Study in Implementing Slack in the
Curriculum. , 2020, , . 7

5746 Spinning Religiously: A Study on the Predictive Power of Religiosity on Bahamian Online Gamblersâ€™
Motivation and Intensity. International Journal of Bahamian Studies, 0, 26, 46. 0.0 1

5747 Effects of Using Facebook on Academic Performance of Students: A Review. , 2020, , . 2

5748 SNS Fatigue Extraction by Analyzing Twitter Data. , 2020, , . 1

5749 â€œParenting with Rumah Keluarga Rismanâ€• Facebook group as information society and determinant of
technology function. Indonesian Journal of Social Sciences, 2020, 12, 62. 0.3 1

5750 Studentsâ€™ Perceived Intensity of Lecturersâ€™ Self-Disclosure on Facebook Account. International
Journal of Academic Research in Business and Social Sciences, 2020, 10, . 0.0 0

5751 FACEBOOK â€˜SELFICIDEâ€™: ARE THEY MODERN-DAY TRAGIC ATTEMPTS OF OUR SYMBOLIC CAPITAL?. European
Journal of Sociology, 2020, 3, 22-35. 0.0 0

5752 â€œHey BCC this is Australia and we speak and read English:â€• Monolingualism and othering in relation to
linguistic diversity. Intercultural Pragmatics, 2020, 17, 577-603. 0.7 6



305

Citation Report

# Article IF Citations

5753 Professionalism in Using Online Social Networking Tool: An Assessment of LIS Studentsâ€™ Facebook
Profiles. Indian Journal of Information Sources and Services, 2020, 10, 10-13. 0.0 0

5755 Use of social networks in emerging adults: The role of irrational beliefs. Specijalna Edukacija I
Rehabilitacija, 2021, 20, 219-238. 0.3 1

5758 USE OF SOCIAL MEDIA IN THE INTEGRATION PROCESS OF REFUGEES: EXAMPLE OF SYRIAN REFUGEES LIVING
IN SANLIURFA. Ä°nÃ¶nÃ¼ Ã¼niversitesi IletiÅŸim FakÃ¼ltesi Elektronik Dergisi, 0, , . 0.0 0

5759 Social media marketing, shoppers' store love and loyalty. Marketing Intelligence and Planning, 2022,
40, 153-168. 2.1 6

5760 Impact of online social capital on academic performance: exploring the mediating role of online
knowledge sharing. Education and Information Technologies, 2022, 27, 6599-6620. 3.5 10

5761
Does the Number of Likes Affect Adolescentsâ€™ Emotions? The Moderating Role of Social Comparison
and Feedback-Seeking on Instagram. Journal of Psychology: Interdisciplinary and Applied, 2022, 156,
200-223.

0.9 4

5762 Picturing Mental Health on Instagram: Insights from a Quantitative Study Using Different Content
Formats. International Journal of Environmental Research and Public Health, 2022, 19, 1608. 1.2 3

5763 Social media as part of personal digital archives: exploring usersâ€™ practices and service providersâ€™
policies regarding the preservation of digital memories. Archival Science, 2022, 22, 259-283. 0.6 5

5764 Impact ofÂ Monetary Rewards onÂ Usersâ€™ Behavior inÂ Social Media. Studies in Computational Intelligence,
2022, , 632-643. 0.7 2

5765 Facebook Aesthetics. , 2022, , 585-599. 0

5767 Social Communication Apprehension, Self-Esteem and Facebook Addiction Among University Students
in Uganda. Contemporary Educational Technology, 2022, 14, ep354. 1.3 4

5768 Can WeChat really foster young people's civic engagement? Unraveling an underlying mechanism from
the social capital theoretical perspective. Aslib Journal of Information Management, 2023, 75, 645-663. 1.3 3

5769 Exploring the association between use of conversational artificial intelligence and social capital:
Survey evidence from Hong Kong. New Media and Society, 2024, 26, 1429-1444. 3.1 4

5770 â€˜Whatâ€™s up with ur emotions?â€™ Untangling emotional user experience on Second Life and Facebook.
Behaviour and Information Technology, 2023, 42, 46-59. 2.5 3

5772 Establishing and Testing a Quantitative Measure for Evolving Third-Place Characteristics.
International Journal of Technology and Human Interaction, 2022, 18, 1-15. 0.3 2

5773 Crowdfunding to overcome the immigrant entrepreneursâ€™ liability of outsidership: the role of
internal social capital. Small Business Economics, 2022, 59, 1519-1540. 4.4 8

5774 Towards a Conceptual Framework for Understanding the Challenges in Refugee Re-settlement.
Proceedings of the ACM on Human-Computer Interaction, 2022, 6, 1-27. 2.5 7

5775 Social Media Use and Its Associations With Mental Health 9 Months After the COVID-19 Outbreak: A
Cross-National Study. Frontiers in Public Health, 2021, 9, 752004. 1.3 20



306

Citation Report

# Article IF Citations

5776 Digitalization and subjective wellbeing in Europe. Digital Policy, Regulation and Governance, 2022, 24,
52-73. 1.0 9

5777 The internet use, social networks, and entrepreneurship: evidence from China. Technology Analysis
and Strategic Management, 2024, 36, 122-136. 2.0 6

5778 The Bergen Social Media Addiction Scale Validity in a Romanian Sample Using Item Response Theory and
Network Analysis. International Journal of Mental Health and Addiction, 2023, 21, 2475-2492. 4.4 27

5779 Social media use, stress, and coping. Current Opinion in Psychology, 2022, 45, 101305. 2.5 44

5780 Facebook Use and Job Performance: The Mediating Effects of Social Capital, Knowledge Sharing, and
Job Satisfaction. International Journal of Human-Computer Interaction, 2022, 38, 1359-1374. 3.3 3

5782 The Effects of Facebook on Use Intention. International Journal of Innovation in the Digital Economy,
2022, 13, 0-0. 0.2 0

5783 Increasing vaccination intention in pandemic times: a social marketing perspective. Italian Journal of
Marketing, 2022, 2022, 37. 1.5 2

5784 Towards an Insight Into Customer Behavior in Virtual Brand Communities. International Journal of
E-Business Research, 2022, 18, 1-26. 0.7 2

5785 Facebook usage patterns looking into the mind via the ICAP engagement framework. Behaviour and
Information Technology, 2023, 42, 514-526. 2.5 0

5786 Digital connectivity for work after hours: Its curvilinear relationship with employee job
performance. Personnel Psychology, 2023, 76, 731-757. 2.2 7

5787
The relationship between needs, motivations and information sharing behaviors on social media:
focus on the self-connection andÂ social connection. Asia Pacific Journal of Marketing and Logistics,
2023, 35, 1-16.

1.8 10

5788 Associations Between Psychological Conditions and Social Capital Among Chinese International
Students in Japan During the COVID-19 Pandemic. Journal of Disaster Research, 2022, 17, 136-143. 0.4 4

5789 Parent-adolescent relationships, peer relationships, and adolescent mobile phone addiction: The
mediating role of psychological needs satisfaction. Addictive Behaviors, 2022, 129, 107260. 1.7 22

5790 Do Facebook and Instagram differ in their influence on life satisfaction? A study of college men and
women in South Korea. Cyberpsychology, 2022, 16, . 0.7 7

5791 The brighter side of materialism: Managing impressions on social media for higher social capital.
Poetics, 2022, 92, 101651. 0.6 5

5792 Broadband Internet and social capital. Journal of Public Economics, 2022, 206, 104578. 2.2 27

5793 Compulsive Instagram use: Roles of stickiness, gratifications, and mindfulness. Cyberpsychology, 2022,
16, . 0.7 7

5794 Association between social network sites use and mental illness: A meta-analysis. Cyberpsychology,
2022, 16, . 0.7 4



307

Citation Report

# Article IF Citations

5795 How geographic mobility contributes to exposure to political difference on social media platforms.
Telematics and Informatics, 2022, 68, 101781. 3.5 0

5796 Workplace ostracism: Impact on social capital, organizational trust, and service recovery
performance. Journal of Hospitality and Tourism Management, 2022, 50, 119-126. 3.5 21

5797 Social Media and Privacy. , 2022, , 113-147. 4

5798
A trans-diagnostic cognitive behavioural conceptualisation of the positive and negative roles of
social media use in adolescentsâ€™ mental health and wellbeing. The Cognitive Behaviour Therapist, 2022,
15, .

0.4 3

5799 Privacy Theories and Frameworks. , 2022, , 15-41. 6

5800 Political Communication of Social Media: 31 March 2019 Local Elections YouTube Ads Analysis. TÃ¼rkiye
Ä°letiÅŸim AraÅŸtÄ±rmalarÄ± Dergisi, 0, , . 0.1 0

5801 The Development of Social Capital during the Process of Starting an Agritourism Business. Tourism
and Hospitality, 2022, 3, 210-224. 0.7 0

5802 Work-related social media use and employee-related outcomes: aÂ moderated mediation model.
International Journal of Emerging Markets, 2023, 18, 4948-4967. 1.3 19

5803 Social capital as a factor containing the spread of the SARS-cov-2 flu: Polish case. Cogent Social
Sciences, 2022, 8, . 0.5 2

5804 Social Media Usage Intensity and Academic Performance among Undergraduate Students in Saudi
Arabia. Contemporary Educational Technology, 2022, 14, ep361. 1.3 11

5805 My social network: Group differences in frequency of use, active use, and interactive use on Facebook,
Instagram and Twitter. Technology in Society, 2022, 68, 101922. 4.8 25

5806 Analysing learner engagement with native speaker feedback on an educational social networking site:
an ecological perspective. Computer Assisted Language Learning, 2024, 37, 114-148. 4.8 8

5809 Online-Offline: An Exploratory Study on the Relationship between Social Media Use and Positive
Mental Health during the COVID-19 Pandemic. Open Journal of Social Sciences, 2022, 10, 155-170. 0.1 0

5810 Flames of Justice in a Virtual Garden: An Analysis of a Digital Campaign on Twitter Surrounding the
Death of an Indian Celebrity. Lecture Notes in Computer Science, 2022, , 243-258. 1.0 2

5811 Cross-cultural validity of the psycho-social aspects of Facebook Use (PSAFU) scale. Psihologija, 2023,
56, 31-62. 0.2 0

5813 Using Social Media in Open, Distance, and Digital Education. , 2022, , 1-18. 2

5814 Networks in Migration Processes. Imiscoe Research Series, 2022, , 179-204. 0.4 2

5815 Community College Student Preferences for Support When Classes Go Online. Advances in
Educational Marketing, Administration, and Leadership Book Series, 2022, , 59-80. 0.1 0



308

Citation Report

# Article IF Citations

5816 Research on Internet Attitude and Social Trust of Chinese Residentsâ€”An Empirical Analysis Based on
CGSS2017 Data. Advances in Applied Mathematics, 2022, 11, 1291-1296. 0.0 0

5817 Investigating the use of social media in intimate social relationships. Behaviour and Information
Technology, 2023, 42, 379-391. 2.5 4

5818 Explaining Attitude-Consistent Exposure on Social Network Sites: The Role of Ideology, Political
Involvement, and Network Characteristics. Social Science Computer Review, 0, , 089443932110562. 2.6 1

5819 Values and Ethics in Information Systems. Business and Information Systems Engineering, 2022, 64,
247-264. 4.0 22

5820 Les rÃ©seaux personnels en France ont-ils changÃ©Â ? Une comparaison entre 2001 et 2017. Revue Francaise
De Sociologie, 2022, Vol. 62, 167-208. 0.9 1

5821 Staying connected in old age: associations between bonding social capital, loneliness and well-being
and the value of digital media. Aging and Mental Health, 2023, 27, 147-155. 1.5 7

5822 Why do people share memories online? An examination of the motives and characteristics of social
media users. Memory, 2022, 30, 450-464. 0.9 11

5823 EVALUATION OF SOCIAL MEDIA USAGE OF UNIVERSITIES IN TURKEY: A QUALITATIVE APPLICATION FOR
TWITTER POSTS. Dokuz EylÃ¼l Ãœniversitesi Sosyal Bilimler EnstitÃ¼sÃ¼ Dergisi, 0, , . 0.2 1

5824

Influence of â€œFace-to-Face Contactâ€• and â€œNon-Face-to-Face Contactâ€• on the Subsequent Decline in
Self-Rated Health and Mental Health Status of Young, Middle-Aged, and Older Japanese Adults: A
Two-Year Prospective Study. International Journal of Environmental Research and Public Health, 2022,
19, 2218.

1.2 7

5825 Predicting User Response Behaviour towards Social Media Advertising and e-WoM Antecedents.
Review of Marketing Science, 2022, 20, 83-112. 0.5 9

5826 Segmentation of collaborative consumption consumers: Social identity theory perspective.
International Journal of Consumer Studies, 2022, 46, 2445-2465. 7.2 11

5827 Organizational attractiveness: Targeting prospective employers on social networking sites. Human
Systems Management, 2022, , 1-14. 0.5 0

5828
Psychological Health and Digital Social Participation of the Older Adults during the COVID-19
Pandemic in Blekinge, Swedenâ€”An Exploratory Study. International Journal of Environmental
Research and Public Health, 2022, 19, 3711.

1.2 7

5829 Mobile phone paradox: A two-path model connecting mobile phone use and feeling of loneliness for
Filipino domestic workers in Hong Kong. Mobile Media and Communication, 2022, 10, 448-467. 3.1 7

5830 Building social capital in cruise travel via social network sites. Current Issues in Tourism, 2023, 26,
1096-1111. 4.6 5

5831
The mediating role of social recommendation in the relationship between concern over expression
and social media news participation: a comparative study of six Asian societies. Asian Journal of
Communication, 0, , 1-19.

0.6 0

5832 The Use of Crowdfunding and Social Media Platforms in Strategic Start-up Communication: A Big-data
Analysis. International Journal of Strategic Communication, 2022, 16, 313-331. 0.9 4

5833 Adolescent media use, parent involvement and health outcomes: a latent class analysis approach.
Information, Communication and Society, 0, , 1-18. 2.6 0



309

Citation Report

# Article IF Citations

5835 Scholarship on well-being and social media: A sociotechnical perspective. Current Opinion in
Psychology, 2022, 46, 101340. 2.5 8

5836 The digital communication tools and citizens' relationship with local governments: a comparison of
Georgian and Polish cities. International Review of Administrative Sciences, 2023, 89, 555-576. 1.9 4

5837 Social media platforms and social enterprise: Bibliometric analysis and systematic review.
International Journal of Information Management, 2023, 69, 102510. 10.5 23

5838 Social media engagement against fear of restrictions and surveillance: The mediating role of privacy
management. New Media and Society, 0, , 146144482210772. 3.1 2

5839 Integration of Social Media into Daily Activity of Adolescents and Self-Regulation Characteristics.
Integration of Education, 2022, 26, 130-145. 0.3 1

5840 Passive Facebook use and studentsâ€™ academic stress: The moderating role of authenticity. Journal of
American College Health, 2022, , 1-9. 0.8 0

5842 Improving Body Satisfaction Through Fitness App Use: Explicating the Role of Social Comparison,
Social Network Size, and Gender. Health Communication, 2022, , 1-12. 1.8 5

5843 Relationship Cultivation and Social Capital: Female Transnational Entrepreneursâ€™ Relationship-Based
Communication on Social Media. International Journal of Strategic Communication, 2022, 16, 182-205. 0.9 2

5844 Sosyal PaylaÅŸÄ±m Sitelerinde Bilgi PaylaÅŸma Niyeti ve Cinsiyetin RolÃ¼. Akdeniz Ãœniversitesi Ä°ktisadi Ve Ä°dari
Bilimler FakÃ¼ltesi Dergisi, 0, , 102-116. 0.1 1

5845 A structural equation model investigating the relationships among online and offline social capitals
and child polyvictimization. Child and Family Social Work, 2022, 27, 688-699. 0.6 2

5846 Attitudes and Folk Theories of Data Subjects on Transparency and Accuracy in Emotion Recognition.
Proceedings of the ACM on Human-Computer Interaction, 2022, 6, 1-35. 2.5 13

5847 Image DePO: Towards Gradual Decentralization of Online Social Networks using Decentralized
Privacy Overlays. Proceedings of the ACM on Human-Computer Interaction, 2022, 6, 1-28. 2.5 2

5848 Active and passive social media usage and depression among the elderly during COVID-19: does race
matter?. Behaviour and Information Technology, 2023, 42, 215-226. 2.5 5

5849 From voiceless to voicing: The communication empowerment of sex-trafficking survivors by using
participatory video. Asian Journal of Social Science, 2022, 50, 62-69. 0.3 1

5850 Exploring memberâ€™s knowledge sharing intention in online health communities: The effects of social
support and overload. PLoS ONE, 2022, 17, e0265628. 1.1 2

5851 Relationship between Student Engagement and Academic Network Properties. , 2022, , . 0

5852 Improving student creativity through digital technology products: A literature review. Thinking
Skills and Creativity, 2022, 44, 101032. 1.9 17

5853 COVID-19 Pandemic: The Impact of the Social Media Technology on Higher Education. Education
Sciences, 2022, 12, 261. 1.4 18



310

Citation Report

# Article IF Citations

5854 The effect of social media on social capital and life-satisfaction in the case of college sports. Atlantic
Journal of Communication, 2023, 31, 227-242. 0.7 0

5855 How exhibitionism and voyeurism contribute to engagement in SNS use: The mediating effects of
content production and consumption. Telematics and Informatics, 2022, 69, 101798. 3.5 1

5856 Consumers' willingness to share digital footprints on social media: the role of affective trust.
Information Technology and People, 2023, 36, 595-625. 1.9 1

5857 The relationship between social media usage by undergraduate nursing students and development of
their professional identity: A correlational study. Nurse Education Today, 2022, 112, 105337. 1.4 7

5858 Pregnant women's coping strategies, participation roles and social support in the online community
during the COVID-19. Information Processing and Management, 2022, 59, 102932. 5.4 7

5859
Personality traits and mental health of social networking service users: A cross-sectional
exploratory study among Japanese undergraduates. Computers in Human Behavior Reports, 2022, 6,
100177.

2.3 5

5860
Strategies to promote the use of online health applications for early detection and raising awareness
of chronic diseases among members of the general public: A systematic literature review.
International Journal of Medical Informatics, 2022, 162, 104737.

1.6 1

5861 Hybrid Social Media Use and Guanxi Types: How Do Employees Use Social Media in the Chinese
Workplace?. Information and Management, 2022, 59, 103643. 3.6 12

5862 Use Of Academic Social Networking Sites Among Lecturers In State Universities. , 0, , 18-30. 0

5863 ÐŸÑ•Ð¸Ñ…Ð¾Ð»Ð¾Ð³Ð¸Ñ‡ÐµÑ•ÐºÐ¾Ðµ Ð±Ð»Ð°Ð³Ð¾Ð¿Ð¾Ð»ÑƒÑ‡Ð¸Ðµ Ð¿Ð¾Ð»ÑŒÐ·Ð¾Ð²Ð°Ñ‚ÐµÐ»ÐµÐ¹ Ñ•Ð¾Ñ†Ð¸Ð°Ð»ÑŒÐ½Ñ‹Ñ… Ñ•ÐµÑ‚ÐµÐ¹ Ñ• Ñ€Ð°Ð·Ð½Ñ‹Ð¼ ÑƒÑ€Ð¾Ð²Ð½ÐµÐ¼ Ð²Ð¾Ð²Ð»ÐµÑ‡ÐµÐ½Ð½Ð¾Ñ•Ñ‚Ð¸. , 2021, 14, .0

5864 Beden EÄŸitimi Ã–ÄŸretmenlerinin Ä°nternet KullanÄ±m DurumlarÄ±nÄ±n Ä°ncelenmesi. UluslararasÄ± Sosyal Bilgilerde
Yeni YaklaÅŸÄ±mlar Dergisi (IJONASS), 0, , . 0.0 1

5865 Understanding Depression Detection Using Social Media. , 2021, , . 2

5866 Influencer fit post vs celebrity fit post: which one engages Instagram users more?. Spanish Journal of
Marketing - ESIC, 2022, 26, 98-116. 2.7 11

5867 Analysing Usersâ€™ Engagement with eSports Team: Does Covid-19 Matter?. , 2022, , 243-271. 2

5868
Too tied to fail: a multidimensional approach to social capital in crowdfunding campaigns. Evidences
from Italian agri-food businesses. Journal of Small Business and Enterprise Development, 2022, 29,
719-741.

1.6 3

5869 â€œWhy I quit journalism:â€• Former journalistsâ€™ advice giving as a way to regain control. Journalism,
2023, 24, 62-77. 1.8 5

5870 Investigating effects of social endorsements on exposure to and engagement with political
disagreement on social networking sites*. Social Science Quarterly, 2022, 103, 214-224. 0.9 0

5871 Social Media Literacy among Oil Palm Smallholders in East Malaysia and Association with Oil Palm
Integration Practices. Sustainability, 2021, 13, 13802. 1.6 3



311

Citation Report

# Article IF Citations

5872 The company you keep: Social network characteristics and political participation disparity among
adolescents and young adults. New Media and Society, 2024, 26, 782-804. 3.1 2

5873 The impact of social capital on entrepreneurial intention and its antecedents: Differences between
social capital online and offline. BRQ Business Research Quarterly, 0, , 234094442110622. 2.2 5

5874 Behavioral intention and continued adoption of Facebook: An exploratory study of graduate students
in Bangladesh during the Covid-19 pandemic. Management, 2021, 25, 153-186. 0.3 8

5875 Digital networks: Elements of a theoretical framework. Social Networks, 2024, 77, 31-42. 1.3 6

5876 Does Perceived Advertising Value Alleviate Advertising Avoidance in Mobile Social Media? Exploring Its
Moderated Mediation Effects. Sustainability, 2022, 14, 253. 1.6 5

5877 From Wellbeing to Social Media and Back: A Multi-Method Approach to Assessing the Bi-Directional
Relationship Between Wellbeing and Social Media Use. Frontiers in Psychology, 2021, 12, 789302. 1.1 6

5878 Digital platforms: customer satisfaction, eWOM and the moderating role of perceived technological
innovativeness. Information Technology and People, 2022, 35, 2470-2499. 1.9 14

5879 Loneliness, Escapism, and Identification With Media Characters: An Exploration of the Psychological
Factors Underlying Binge-Watching Tendency. Frontiers in Psychology, 2021, 12, 785970. 1.1 3

5880 Social media usage and employee creativity: is relational energy a missing link?. Online Information
Review, 2022, 46, 1034-1053. 2.2 7

5881 Measuring personal branding in social media: a tool for visualizing influence. , 2021, , . 0

5882 Islamic Faith-Based Content and Religious Social-media Motives. Journal of Ethnic and Cultural
Studies, 2022, 9, 19-38. 0.4 3

5883 Digital Socialligators? Social Media-Induced Perceived Support During the Transition to the COVID-19
Lockdown. Social Science Computer Review, 2023, 41, 748-767. 2.6 3

5884 Social media use, psychological well-being and physical health during lockdown. Information,
Communication and Society, 2023, 26, 1452-1469. 2.6 12

5885 Agentâ€“Scene Romanticisation of WFH: Pentadic Criticism of WFH Representations in Popular Culture. ,
2021, , 183-201. 0

5886 Please stop rubbing your relationship in my Face(book): An investigation of online romantic social
comparison.. Canadian Journal of Behavioural Science, 2022, 54, 182-193. 0.5 0

5887 Changing the Context of Student Engagement: Using Facebook to Increase Community College Student
Persistence and Success. Teachers College Record, 2015, 117, 1-42. 0.4 17

5888
Psychological Well-Being and Social Media Use: A Meta-Analysis of Associations between Social Media
Use and Depression, Anxiety, Loneliness, Eudaimonic, Hedonic and Social Well-Being. SSRN Electronic
Journal, 0, , .

0.4 10

5889 The bright side of social network sites: On the potential of online social capital for mental health.
Digital Health, 2022, 8, 205520762210931. 0.9 6



312

Citation Report

# Article IF Citations

5890 Location-Based Mobile Gaming and Local Depression Trends: A Study of PokÃ©mon Go. Journal of
Management Information Systems, 2022, 39, 68-101. 2.1 10

5891 The Use of Information and Communication Technologies and Social Capital: the Nature of the
Correlation. Social Psychology and Society, 2022, 13, 5-21. 0.1 3

5892
ComunicaciÃ³n digital de los colegios de trabajo social en EspaÃ±a en las redes sociales online
Â¿coaliciÃ³n, jerarquizaciÃ³n o aislamiento?. Revista Espanola De Investigaciones Sociologicas, 2024, ,
39-60.

0.0 1

5893 The Moderating Effects of Online and Offline Social Capital on the Relationship between Narcissism
and Aggression among University Students. Gajeonggwa Samui Jil Yeongu, 2022, 40, 77-98. 0.1 0

5894 Adolescent Digital Technology Interactions and Importance: Associations with Depression and
Well-Being. Cyberpsychology, Behavior, and Social Networking, 2022, , . 2.1 2

5895 Sustaining the Benefits of Social Media on Usersâ€™ Health Beliefs Regarding COVID-19 Prevention.
Sustainability, 2022, 14, 4809. 1.6 0

5896 Bridging social capital through the use of social networking sites: A systematic literature review.
Journal of Human Behavior in the Social Environment, 2023, 33, 473-489. 1.1 3

5897 â€œOn My Head About Itâ€•: College Aspirations, Social Media Participation, and Community Cultural
Wealth. Social Media and Society, 2022, 8, 205630512210915. 1.5 1

5898 eHealth Engagement on Facebook during COVID-19: Simplistic Computational Data Analysis.
International Journal of Environmental Research and Public Health, 2022, 19, 4615. 1.2 2

5899
Associations of intensity and emotional connection related to online social networking use on the
risk of incident depression among Chinese adolescents: A prospective cohort study. Journal of
Affective Disorders, 2022, 308, 116-122.

2.0 2

5904 Exploring the Experience of Undergraduate Research: A Case Study Using facebook. , 0, , . 2

5906 A Characterization of Social Networks for Effective Communication and Collaboration in Computing
Education. , 0, , . 1

5930 Culturally Unique Social Patterns in Computer-Mediated Social Networking. , 0, , 1272-1285. 1

5931 The determinants of social capital. , 2012, , . 0

5934 Social Media Addiction Profiles and Their Antecedents Using Latent Profile Analysis:Â The Contribution
of Social Anxiety, Gender, and Age. SSRN Electronic Journal, 0, , . 0.4 0

5936 Social Networking Sites (SNS) The Factors of Users Intention toward Online Self-Disclosure in
Kingdom of Bahrain.. International Journal of Technology Diffusion, 2022, 13, 0-0. 0.2 0

5939 Cyberbullying and Social Networking Sites. , 2022, , 1056-1092. 0

5940 Psychological Benefits and Detrimental Effects of Online Social Networking. , 2022, , 1640-1658. 0



313

Citation Report

# Article IF Citations

5941 Exploring the factors affecting content dissemination through WeChat official accounts: a
heuristic-systematic model perspective. Electronic Commerce Research, 2023, 23, 2713-2735. 3.0 1

5942 Perceiving Affordances Differently: The Unintended Consequences When Young Autistic Adults
Engage with Social Media. , 2022, , . 2

5943 Moderating impact of brand authenticity and control over ads on the effectiveness of Facebook
advertising: a two-sample study. EuroMed Journal of Business, 2022, ahead-of-print, . 1.7 2

5944 The Use of Discord Servers to Buy and Sell Drugs. Contemporary Drug Problems, 2022, 49, 453-477. 0.7 7

5945 The CAT Effect: Exploring the Impact of Casual Affective Triggers on Online Surveysâ€™ Response Rates. ,
2022, , . 1

5946 To Self-Persuade or be Persuaded: Examining Interventions for Usersâ€™ Privacy Setting Selection. , 2022,
, . 4

5947 Developing a Smart Home Technology Innovation for People With Physical and Mental Health
Problems: Considerations and Recommendations. JMIR MHealth and UHealth, 2022, 10, e25116. 1.8 6

5948 Instagram Data Donation: A Case Study on Collecting Ecologically Valid Social Media Data for the
Purpose of Adolescent Online Risk Detection. , 2022, , . 11

5949 Cyberbullying Behaviors in Online Travel Community: Membersâ€™ Perceptions and Sustainability in
Online Community. Sustainability, 2022, 14, 5220. 1.6 2

5950 Instagram celebrities and positive user responses. The mediating role of user â€œlikeâ€•. Journal of
Contemporary Marketing Science, 2022, 5, 65-80. 0.6 3

5951 Community Dynamics in Technospiritual Interventions: Lessons Learned from a Church-based mHealth
Pilot. , 2022, , . 12

5952 Sad or just jealous? Using Experience Sampling to Understand and Detect Negative Affective
Experiences on Instagram. , 2022, , . 1

5953 Mindsets Matter: How Beliefs About Facebook Moderate the Association Between Time Spent and
Well-Being. , 2022, , . 5

5954 A bottom-up simulation on competition of online interpersonal communication platforms. Journal of
Economic Interaction and Coordination, 2022, , 1-29. 0.4 0

5955 Effects of Social Media Usage on Consumersâ€™ Purchase Intention in Social Commerce: A
Cross-Cultural Empirical Analysis. Frontiers in Psychology, 2022, 13, . 1.1 10

5956 Digital Reconciliation: A Social Media Reconciliation Model (SMRC). Peace Review, 0, , 1-9. 0.1 0

5957 Social media and happiness nexus in the millennial generation. Telecommunications Policy, 2022, 46,
102368. 2.6 6

5958 Assessing problematic use of social media: where do we stand and what can be improved?. Current
Opinion in Behavioral Sciences, 2022, 45, 101145. 2.0 24



314

Citation Report

# Article IF Citations

5960 Exploring Customer Engagement on Social Networking Sites. Journal of Global Information
Management, 2022, 30, 1-28. 1.4 1

5961 The Dark Side of Social Media: Content Effects on the Relationship Between Materialism and
Consumption Behaviors. Frontiers in Psychology, 2022, 13, 870614. 1.1 22

5962 Updating â€˜Storiesâ€™ on social media and its relationships to contextual age and narcissism: A tale of
three platforms â€“ WhatsApp, Instagram and Facebook. Heliyon, 2022, 8, e09412. 1.4 6

5963 Mapping the conceptual structure of intellectual capital research: A co-word analysis. Journal of
Innovation & Knowledge, 2022, 7, 100202. 7.3 18

5964 Effects of Social Media Usage on Social Integration of University Students. International Journal of
Technology in Teaching & Learning, 2019, 15, . 0.1 4

5965 Profiles of social networking sites users in the Netherlands. , 0, , . 16

5966 An Exploratory Study on the Social Capital and Subjective Well-Being in Social Network Games.
Journal of Korea Game Society, 2011, 11, 105-116. 0.1 5

5967
Advocacy 2.0: An Analysis of How Advocacy Groups in the United States Perceive and Use Social Media
as Tools for Facilitating Civic Engagement and Collective Action. Journal of Information Policy, 2012,
2, 1-25.

0.7 40

5969 ÐžÑ•Ð¾Ð±ÐµÐ½Ð½Ð¾Ñ•Ñ‚Ð¸ Ð¸Ñ•Ð¿Ð¾Ð»ÑŒÐ·Ð¾Ð²Ð°Ð½Ð¸Ñ• Ñ•Ð¾Ñ†Ð¸Ð°Ð»ÑŒÐ½Ñ‹Ñ… Ñ•ÐµÑ‚ÐµÐ¹ Ð² Ñ•Ð²Ñ•Ð·Ð¸ Ñ• Ð¿Ñ€Ð¾ÐºÑ€Ð°Ñ•Ñ‚Ð¸Ð½Ð°Ñ†Ð¸ÐµÐ¹ Ð¸ Ñ•Ð°Ð¼Ð¾Ñ€ÐµÐ³ÑƒÐ»Ñ•Ñ†Ð¸ÐµÐ¹. , 2018, 11, .0

5970 Sensory Stimuli to Sustainable Social Wellbeing: A Multimodal Approach Based on Warm Scent.
Behavioral Sciences (Basel, Switzerland), 2022, 12, 146. 1.0 2

5971
A Community of Practice Facilitated by Facebook for Integrating New Online EFL Writing Forms into
Assiut University College of Education. Al-MaÄŸallah Al-Ê¿ilmiyyatÌˆ Li KulliyyatÌˆ Al-TarbiyyatÌˆ - Ç¦Ä•miÊ¿atÌˆ El-WadÄ«
Al-Ç¦adÄ«d, 2013, 5, 581-650.

0.0 3

5973 Blokzincir TabanlÄ± Sosyal Medya Pazarlama. Alanya Akademik BakÄ±ÅŸ, 0, , . 0.1 0

5974 Signaling the Intent to Change Online Communities: A Case From a Reddit Gaming Community. Social
Media and Society, 2022, 8, 205630512210968. 1.5 4

5975 Racial/Ethnic Differences and Retirement Involvement: A Latent Profile Analysis. Journal of Financial
Counseling and Planning, 0, , JFCP-2021-0062.R2. 0.5 0

5976
How Emotional Labor and Job Stress Affect the Job Performance of Tour Leaders: Moderating Effects
of Job Characteristics and Social Media Use Intensity. International Journal of Hospitality and Tourism
Administration, 2024, 25, 30-58.

1.7 1

5977 Death of a child, birth of a guild: Factors aiding the rapid formation of online support communities.
Information Society, 2022, 38, 188-199. 1.7 4

5978 Interethnic weak ties online and out-group attitudes among Dutch ethnic majority adolescents.
European Societies, 0, , 1-30. 3.9 2

5979 The Effect of Social Media User Behaviors on Security and Privacy Threats. IEEE Access, 2022, 10,
57674-57684. 2.6 6



315

Citation Report

# Article IF Citations

5980 The Interplay between Organizational Structure, Culture and EmployeesÂ’ Socio-Emotional Skills within
Their Social Capital. SSRN Electronic Journal, 0, , . 0.4 0

5981 Bourdieusian e-capital perspective enhancing digital capital discussion in the realm of third level
digital divide. Information Technology and People, 2022, 35, 231-252. 1.9 3

5982 Psychological ownership towards online brand communities driving brand engagement: a visitorsâ€™
perspective. Journal of Strategic Marketing, 2022, 30, 355-388. 3.7 2

5983 The effects of advertisement disclosure on heavy and light Instagram users. Electronic Markets, 2022,
32, 1351-1372. 4.4 4

5984 The information sharing among students on social media: the role of social capital and trust. VINE
Journal of Information and Knowledge Management Systems, 2022, ahead-of-print, . 1.2 3

5985 Corporate Usersâ€™ Attachment to Social Networking Sites: Examining the Role of Social Capital and
Perceived Benefits. Information Systems Frontiers, 2023, 25, 1197-1217. 4.1 5

5986 Does Computer-Mediated Communication Competence Enrich Social Capital? The Mediating Role of
Social Networks Sites. International Journal of Human-Computer Interaction, 2023, 39, 2048-2060. 3.3 1

5987 Exploring the associations of youth Facebook addiction with social capital perceptions. Online
Information Review, 2023, 47, 283-298. 2.2 20

5988 Is swiping right risky? Dating app use, sexual satisfaction, and risky sexual behavior among adolescents
and young adults. Sexual and Relationship Therapy, 0, , 1-24. 0.7 2

5989 Loneliness and Social Media Use Among Adolescents with Psychiatric Disorders. Cyberpsychology,
Behavior, and Social Networking, 0, , . 2.1 1

5990 Does Passive Facebook Use Promote Feelings of Social Connectedness?. Media and Communication,
2022, 10, 119-129. 1.1 3

5991 Studentsâ€™ Mental Health, Well-Being, and Loneliness during the COVID-19 Pandemic: A Cross-National
Study. Healthcare (Switzerland), 2022, 10, 996. 1.0 12

5992 Enhance Customer Engagement via Facebook Fanpage for Increased Purchase Intentions. , 2022, ,
1117-1134. 0

6000 THE RELATIONSHIP BETWEEN THE USE OF SOCIAL MEDIA AND LONELINESS DURING COVID-19 PANDEMIC.
AtatÃ¼rk Ä°letiÅŸim Dergisi, 2021, , 93-110. 0.1 0

6001 Determining the motivations to use Computer-Mediated Communication. , 2021, , . 0

6002 Facebook KullanÄ±mÄ± ve Mental Ä°yi OluÅŸ ArasÄ±ndaki Ä°liÅŸki. UluslararasÄ± KaramanoÄŸlu Mehmetbey EÄŸitim
AraÅŸtÄ±rmalarÄ± Dergisi:, 0, , . 0.1 0

6003
Rich Get Richer: Extraversion Statistically Predicts Reduced Internet Addiction through Less Online
Anonymity Preference and Extraversion Compensation. Behavioral Sciences (Basel, Switzerland), 2022,
12, 193.

1.0 6

6004 Social Media Theories. , 2022, , 21-36. 0



316

Citation Report

# Article IF Citations

6005
Are You Getting Likes as Anticipated? Untangling the Relationship between Received Likes, Social
Support from Friends, and Mental Health via Expectancy Violation Theory. Journal of Broadcasting
and Electronic Media, 0, , 1-21.

0.8 2

6006 Investment in digital infrastructure: Why and for whom?. Region, 2022, 9, 147-163. 0.3 3

6007 QAnon: The Networks of Misinformation and Conspiracy Theories on Social Media. , 2022, , 251-268. 1

6008 The Influence of Social Media Networks on Learning Performance and Studentsâ€™ Perceptions of Their
Use in Education: A Literature Review. Contemporary Educational Technology, 2022, 14, ep378. 1.3 2

6009 Predicting verbal reasoning from virtual community membership in a sample of Russian young adults.
Heliyon, 2022, 8, e09664. 1.4 1

6010
The link between online gaming behaviour and unethical decision-making in emerging adults: the
mediating roles of game cheating and moral disengagement. Behaviour and Information Technology,
2023, 42, 1534-1547.

2.5 3

6011 Computer-Mediated Communication and Well-Being in the Age of Social Media: A Systematic Review.
Journal of Social and Personal Relationships, 2023, 40, 420-458. 1.4 3

6012 Leisure Education in Colleges and Universities. International Journal of the Sociology of Leisure, 0, , . 2.0 0

6013 The virtual good farmer: Farmersâ€™ use of social media and the (re)presentation of â€œgood farmingâ€•.
Sociologia Ruralis, 2022, 62, 437-458. 1.8 11

6014 Slapping Cats, Bopping Heads, and Oreo Shakes: Understanding Indicators of Virality in TikTok Short
Videos. , 2022, , . 7

6015 How online social interactions predict the sense of virtual community via social capital: Testing a
dual-process model with an interestâ€“based SNS. Computers in Human Behavior, 2022, 135, 107347. 5.1 6

6016 Mapeando redes sociais na internet atravÃ©s da conversaÃ§Ã£o mediada pelo computador. , 2009, , 253-274. 5

6018 Who Can Escape from Echo-Chambers?Â Investigating the Predictive Power of PoliticalÂ Orientation,
Social Media Use and Demographics. SSRN Electronic Journal, 0, , . 0.4 1

6019 Demystifying Oxbridge: a qualitative video analysis of information sharing strategies by student
vloggers for prospective applicants. British Journal of Sociology of Education, 2022, 43, 1094-1115. 1.1 0

6020 Impact of Social Media Usage on Civic Engagement towards Societal Problems: Qualitative Modelling
Approach. Discrete Dynamics in Nature and Society, 2022, 2022, 1-10. 0.5 1

6021 The use of online social network sites during the COVID-19 pandemic as a protective or risk factor for
well-being of university students. Cyberpsychology, 2022, 16, . 0.7 4

6022
Does Misinformation Thrive With Social Networking Site (SNS) Dependency and Perceived Online
Social Impact Among Social Media Users in Nigeria? Testing a Structural Equation Model. Journal of
Asian and African Studies, 2024, 59, 307-322.

0.9 1

6023 Social media use and mental health in young adults of Greece: A cross-sectional study. Clinical
Psychology in Europe, 2022, 4, . 0.5 0



317

Citation Report

# Article IF Citations

6024 How technological affordances predict political expression via Quora: Mediated by risk appraisal and
moderated by social motivation. Cyberpsychology, 2022, 16, . 0.7 1

6025 Psychometric assessment of the Bangla version of the Bergen Social Media Addiction Scale. Heliyon,
2022, 8, e09929. 1.4 6

6026 A cyber-risk framework for coordination of the prevention and preservation of behaviours1. Journal
of Computer Security, 2022, 30, 327-356. 0.5 0

6027 Exploring the effects of social capital on the compulsive use of online social networks in civil unrest
contexts. Heliyon, 2022, 8, e09990. 1.4 2

6028 Development and Validation of the Social Media Capital Scale (SMC): A Brand New Measure for Online
Social Capital. Human Behavior and Emerging Technologies, 2022, 2022, 1-15. 2.5 7

6029 Self-Esteem and Real Self and False Self Presentation on Facebook Among Emerging Adults: The
Moderating Role of Social Anxiety. Emerging Adulthood, 2022, 10, 1361-1375. 1.4 3

6030 How Does Social Comparison Influence Chinese Adolescentsâ€™ Flourishing through Short Videos?.
International Journal of Environmental Research and Public Health, 2022, 19, 8093. 1.2 2

6031 Types and Sources of Stigma on Opioid Use Treatment and Recovery Communities on Reddit. Substance
Use and Misuse, 2022, 57, 1511-1522. 0.7 11

6033 Social media, misinformation, and age inequality in online political engagement. Journal of
Information Technology and Politics, 2023, 20, 269-285. 1.8 7

6034 Culture and Digital Media in Adolescent Development. , 2022, , 162-187. 10

6035 A New BAT and PageRank Algorithm for Propagation Probability in Social Networks. Applied Sciences
(Switzerland), 2022, 12, 6858. 1.3 5

6036 Social media celebrities and new world order. What drives purchasing behavior among social media
followers?. Journal of Retailing and Consumer Services, 2022, 68, 103076. 5.3 24

6037 A Systematic Review on Self-Construal and Social Network Sites. , 2022, , 359-379. 0

6038 Today Is Your Birthday!. , 2022, , 1140-1153. 0

6039 Exploring the Intellectual Structure of â€œFear of Missing Outâ€• Scholarship: Current Status and Future
Potential. International Journal of Human-Computer Interaction, 2023, 39, 3406-3430. 3.3 2

6040 Weâ€™re a good match: Selective political friending on social networking sites. Communications: the
European Journal of Communication Research, 2022, . 0.3 0

6041 Latent network capital and gender in crowdfunding: Evidence from the Kiva platform. Technological
Forecasting and Social Change, 2022, 182, 121865. 6.2 3

6042 Exploring usersâ€™ switching intention and behavior on social networking sites: Linear and nonlinear
perspectives. Computer Standards and Interfaces, 2023, 83, 103660. 3.8 2



318

Citation Report

# Article IF Citations

6043 Participatory or Vicarious? When Networked Belonging Challenges Networks of Belonging.
Observatorio, 0, , . 0.1 1

6044 Security and Trust in Online Social Networks. Synthesis Lectures on Information Security Privacy and
Trust, 2014, , . 0.3 7

6045 Adverse Effects of Online Social Networking on Children and Adolescents. , 2014, 10, 80-92. 3

6046 Assessment of Students Performance and E-learning Experience using Online Social Networks. , 2022, ,
. 0

6047 Determinants of Women's Online Buying Behavior. Advances in Logistics, Operations, and Management
Science Book Series, 2022, , 247-268. 0.3 0

6048 Clinical Topics in Social Media. , 2022, , 119-139. 0

6049 Does Using Social Network Sites Reduce Depression and Promote Happiness?. , 2022, , 1170-1185. 0

6050 A Study of Networking and Information Exchange Factors Influencing User Participation in Niche
Social Networking Sites. , 2022, , 239-262. 0

6051 Understanding Social Media Addiction Through Personal, Social, and Situational Factors. , 2022, ,
967-994. 0

6052 Online Social Capital Among Social Networking Sites' Users. , 2022, , 691-714. 0

6053 Online Self-Disclosure. , 2022, , 494-514. 0

6054 Psychological Benefits and Detrimental Effects of Online Social Networking. , 2022, , 38-56. 0

6055 Social Network Sites (SNS) and Their Irrepressible Popularity. , 2022, , 1027-1050. 0

6056 Are we ready for MICE 5.0? An investigation of technology use in the MICE industry using social media
big data. Tourism Management Perspectives, 2022, 43, 100991. 3.2 1

6057 Investigating the Influence of Social Media on Employee Creativity: A Perspective from Social Network
Ties. Creativity Research Journal, 2024, 36, 70-88. 1.7 3

6058 Older Adultsâ€™ Views on Social Interactions and Online Socializing Games â€“ A Qualitative Study.
Journal of Gerontological Social Work, 0, , 1-17. 0.6 3

6059 Effects of short-video use on undergraduatesâ€™ weight- loss intention: a regulatory mediation model.
Current Psychology, 0, , . 1.7 2

6060 The paradoxical effect of interpersonal support from the social media on the post-relocation
adjustment difficulties among Filipino typhoon survivors. Current Psychology, 0, , . 1.7 0



319

Citation Report

# Article IF Citations

6061 Impact of Facebook usage intensity on fear of missing out and depression: Moderated mediating effect
of Facebook usage behaviour. Telematics and Informatics, 2022, 74, 101878. 3.5 8

6062 The usersâ€™ point of view: towards a model of government information behavior on social media.
Heliyon, 2022, 8, e10146. 1.4 4

6063 Habitual Facebook use as a prognosticator for life satisfaction and psychological well-being: social
safeness as a moderator. Arab Gulf Journal of Scientific Research, 2022, 40, 153-179. 0.3 8

6064 Black Undergraduate Networking on an Urban, Historically White Campus: The Making of Social
Capital. Education and Urban Society, 2024, 56, 367-390. 0.8 0

6065 Developing a feature-centric andÂ affordance-based conceptualization of social media interactions. Asia
Pacific Journal of Marketing and Logistics, 2023, 35, 1224-1244. 1.8 2

6066 Facebook usage and quality of life of individuals with visual impairments. British Journal of Visual
Impairment, 2023, 41, 965-979. 0.5 2

6067 Muscles, popularity, social capital, and computer skills: Examining â€œpowerâ€• in cyberbullying.
Aggressive Behavior, 2022, 48, 608-615. 1.5 2

6069
Identifying the impact of WeChat interaction on college adjustment and academic performance among
freshmen: The mediator role school connectedness. Education and Information Technologies, 2023,
28, 1987-2007.

3.5 3

6071 Relationship between personality traits and facebook addiction: A meta-analysis. Heliyon, 2022, 8,
e10315. 1.4 11

6072 Social Media and Democracy. , 0, , . 0

6073 Social media use in female adolescents: Associations with anxiety, loneliness, and sleep disturbances.
Acta Psychologica, 2022, 229, 103706. 0.7 17

6074 â€˜Choiceâ€™ of social media platform or encrypted messaging app to buy and sell illegal drugs.
International Journal of Drug Policy, 2022, 108, 103819. 1.6 7

6075 How to retain customers in omnichannel retailing: Considering the roles of brand experience and
purchase behavior. Journal of Retailing and Consumer Services, 2022, 69, 103070. 5.3 20

6076 Social media addiction profiles and their antecedents using latent profile analysis: The contribution
of social anxiety, gender, and age. Telematics and Informatics, 2022, 74, 101879. 3.5 37

6077 International studentsâ€™ psychosocial well-being and social media use at the onset of the COVID-19
pandemic: A latent profile analysis. Computers in Human Behavior, 2022, 137, 107409. 5.1 10

6078 Uses and gratifications of photo sharing on Instagram. International Journal of Human Computer
Studies, 2022, 168, 102917. 3.7 9

6079 Unfriending effects: Testing contrasting indirect-effects relationships between exposure to hate
speech on political talk via social media unfriending. Computers in Human Behavior, 2022, 137, 107414. 5.1 8

6080 Social Media and Library Services. Synthesis Lectures on Information Concepts, Retrieval, and
Services, 2015, , . 0.6 8



320

Citation Report

# Article IF Citations

6082
Free tumbler in Snapchat vs coffee tasting ticket in Instagram: the impact of gift type and message type
on B2C gift-giving on different social media platforms. European Journal of Marketing, 2022, 56,
2369-2390.

1.7 2

6083 No social media for six hours? The emotional experience of Meta's global outage according to FoMO,
JoMO and internet intensity. Computers in Human Behavior, 2023, 138, 107474. 5.1 7

6084 Mobile Communications to Social Robotics: Relationships and Emotions. SSRN Electronic Journal, 0, , . 0.4 0

6085 Social Commerce Intention, Social Interaction, and Social Support. Journal of Organizational and End
User Computing, 2022, 34, 1-23. 1.6 3

6086 Adolescent Perceptions of the Risks and Benefits of Social Networking Site Use. International Journal
of Cyber Behavior, Psychology and Learning, 2022, 12, 1-22. 0.6 0

6087 The Determinants of Community Involvement Information Disclosure on Social Media by Malaysian
PLCs. Studies in Computational Intelligence, 2022, , 343-357. 0.7 0

6088 No Time for Love? The Impact of ICTs on Time Allocation and Relationships in Japan. SSRN Electronic
Journal, 0, , . 0.4 1

6089 Ephemeral Emotional Resonance: User-Perceived Functional Value Leading to Short-Form Video Useâ€‹.
SSRN Electronic Journal, 0, , . 0.4 0

6090 The Mediating Role of Consumption-Oriented SNS Usage on Fear of Missing Out and Social
Comparison. International Journal of E-Adoption, 2022, 14, 1-20. 1.0 0

6091 How Life Transitions Influence Peopleâ€™s Use ofÂ theÂ Internet: A Clustering Approach. Lecture Notes in
Computer Science, 2022, , 97-112. 1.0 0

6092 Impact of social media on student life. I-manager S Journal on Information Technology, 2022, 11, 35. 0.2 6

6093 Digital Inclusion and Social Networks Among Adults with Disabilities in South Korea. , 2022, , 277-299. 0

6094 Effects of Internet Use on Well-Being in Rural China. Journal of Global Information Management,
2022, 30, 1-22. 1.4 0

6095 The Importance of Social Capital in the VUCA Environment. Management for Professionals, 2022, ,
179-191. 0.3 1

6096 Virtual social interaction and loneliness among emerging adults amid the COVID-19 pandemic. Current
Research in Ecological and Social Psychology, 2022, 3, 100058. 0.9 6

6097 Impact of SNS Behavior on Social Commerce Purchase Intention. International Journal of Software
Innovation, 2022, 10, 1-12. 0.3 1

6098 Ephemeral Emotional Resonance: User-Perceived Functional Value Leading to Short-Form Video Useâ€‹.
SSRN Electronic Journal, 0, , . 0.4 0

6099 An Analysis Between SNS and Social Capital Types in Japan. IFIP Advances in Information and
Communication Technology, 2022, , 58-66. 0.5 0



321

Citation Report

# Article IF Citations

6100 Ø¹Ù„Ø§Ù‚Ø© Ø§Ø³ØªØ®Ø¯Ø§Ù… Ù…ÙˆÙ‚Ø¹ Ø§Ù„Ø´Ø¨ÙƒØ© Ø§Ù„Ø§Ø¬ØªÙ…Ø§Ø¹ÙŠØ© Ù•Ø§ÙŠØ³Ø¨ÙˆÙƒ Ø¨ØªØ±Ø§ÙƒÙ… Ø±Ø£Ø³ Ø§Ù„Ù…Ø§Ù„ Ø§Ù„Ø§Ø¬ØªÙ…Ø§Ø¹ÙŠ. Al-baÌ„hÌ£itÌ± Al-iÊ»laÌ„miÌ„, 2022, 13, 43-68.0.1 0

6101 Facebook Use, Personality Characteristics and Academic Performance. , 2022, , 1390-1405. 0

6102 The relationship between Chinese adults' self-assessments of family social status in childhood and
depression: A moderated mediation model. Journal of Affective Disorders, 2023, 320, 284-290. 2.0 3

6103 Use of Facebook in Primary Teacher Training. , 2022, , 1911-1932. 0

6104 Perception of Stakeholders on the Use of Social Networking Tools for Classroom Instruction in
School Environment. , 2022, , 746-760. 0

6105 Engaging Millennial Students Through Social Media Usage and Its Impact on HBCU Persistence. , 2022, ,
424-433. 0

6106 Facebook for Engagement. , 2022, , 1337-1358. 0

6107 Library and Information Science Female Undergraduate Preference for Facebook as Information
Sharing Tool. , 2022, , 1514-1530. 0

6108 Usage of Social Media Among LIS Students in India. , 2022, , 854-872. 0

6109 Usage of Social Media Among Information Technology Students of Alagappa. , 2022, , 889-909. 0

6110 Organizing With Self-Organization?. , 2022, , 75-97. 0

6111 THE ROLE OF FEAR OF MISSING OUT (FoMO) IN THE RELATIONSHIP BETWEEN PERSONALITY TRAITS AND
CYBERLOAFING. Ege Akademik Bakis (Ege Academic Review), 0, , . 0.2 1

6112 Embedded self-conceptualization and social learning in online social networking platforms.
Frontiers in Psychology, 0, 13, . 1.1 0

6113 Effect of social capital on youth self-employment in Holeta town, Ethiopia. International Journal of
Social Economics, 2022, 50, 210. 1.1 1

6114 Knowledge sharing of health technology among clinicians in integrated care system: The role of
social networks. Frontiers in Psychology, 0, 13, . 1.1 0

6115 How does consumer-to-consumer community interaction affect brand trust?. Frontiers in
Environmental Science, 0, 10, . 1.5 0

6116 Does Artificial Intelligence Satisfy You? A Meta-Analysis of User Gratification and User Satisfaction
with AI-Powered Chatbots. International Journal of Human-Computer Interaction, 2024, 40, 613-623. 3.3 15

6117 Social Media Continuance from the Perspective of Commitment. Journal of Computer Information
Systems, 2023, 63, 904-918. 2.0 2



322

Citation Report

# Article IF Citations

6118 General, Network, and Communicative Characteristics of Facebook Use in Relation to Quality of Life
during Older Adulthood. Communication Reports, 0, , 1-14. 0.6 1

6119 Internet Use and Subjective Well-Being of the Elderly: An Analysis of the Mediating Effect Based on
Social Capital. International Journal of Environmental Research and Public Health, 2022, 19, 12087. 1.2 6

6120 Network matters: An examination of the direct and mediated influences of network size and
heterogeneity on WeChat fatigue. Computers in Human Behavior, 2023, 139, 107489. 5.1 8

6121 Carbon neutrality vs. neutralitÃ© carbone: A comparative study on French and English usersâ€™
perceptions and social capital on Twitter. Frontiers in Environmental Science, 0, 10, . 1.5 5

6122 Positive Demand Spillover of Popular App Adoption: Implications for Platform Ownersâ€™ Management of
Complements. Information Systems Research, 0, , . 2.2 0

6123 How academic performance influences social integration: The moderation effect of cultural distance
among Chinese crossâ€•borderers. Brain and Behavior, 0, , . 1.0 4

6124 Natural Language Content Mediates the Association Between Active Interactions on Social Network
Services and Subjective Well-Being. Cyberpsychology, Behavior, and Social Networking, 0, , . 2.1 0

6125 Virtual community participation as â€œSiriusâ€• Leisure. World Leisure Journal, 0, , 1-18. 0.7 0

6126 Private Interactions in Online Discussions. , 2022, , 2030-2058. 0

6127 The elementary forms of digital communication. PLoS ONE, 2022, 17, e0273726. 1.1 4

6128
The Influence of SNS on Policy Support to Mitigate Public Health Crises: The Mediating Role of General
and Personal Risk Perceptions. International Journal of Environmental Research and Public Health,
2022, 19, 10933.

1.2 2

6129 Experimental longitudinal evidence for causal role of social media use and physical activity in
COVID-19 burden and mental health. Zeitschrift Fur Gesundheitswissenschaften, 2023, 31, 1885-1898. 0.8 12

6130 Relationships between Social Networking Sites Use and Self-Esteem: The Moderating Role of Gender.
International Journal of Environmental Research and Public Health, 2022, 19, 11462. 1.2 7

6131 YENÄ° MEDYA VE SOSYAL HÄ°ZMET: SOSYAL MEDYANIN SOSYAL HÄ°ZMET ALANINDAKÄ° YERÄ°. Ä°mgelem:, 2022, 6,
413-434. 0.1 1

6132 Social Media Use and Depression Among Young Adults: Rehabilitation Counseling Implications. Journal
of Applied Rehabilitation Counseling, 2022, 53, 228-243. 0.0 0

6133 International human capital in the local labour market: experiences of the foreign-educated
Kazakhstani graduates. Journal of Education and Work, 2022, 35, 700-718. 0.8 1

6134 Using digital technology to enhance youth participatory evaluation. Evaluation, 2022, 28, 540-554. 0.7 0

6136
The effects of social capital on entrepreneurial resilience of SME from China: A moderated mediation
model of entrepreneurial passion and Confucian traditional golden-mean thinking. Frontiers in
Psychology, 0, 13, .

1.1 4



323

Citation Report

# Article IF Citations

6137 Sharing Brands on Social Media: The Roles of Behavioral Commitment and Modality in Identity Shift.
International Journal of Consumer Studies, 0, , . 7.2 0

6138 Examining Different Viewer Engagement Patterns for Social Capital on Streaming Communities. Social
Science Computer Review, 0, , 089443932211319. 2.6 0

6139 Reframing Third Places: Environmental Changes of Merging Places During COVID-19. Journal of
Interior Design, 2023, 48, 12-28. 0.4 2

6140 You Don't Know How I Feel: Insider-Outsider Perspective Gaps in Cyberbullying Risk Detection.
Proceedings of the International AAAI Conference on Weblogs and Social Media, 0, 15, 290-302. 1.5 7

6141 Facebook Use and Social Capital â€” A Longitudinal Study. Proceedings of the International AAAI
Conference on Weblogs and Social Media, 2011, 5, 454-457. 1.5 3

6142 Privacy in Interaction: Exploring Disclosure and Social Capital in Facebook. Proceedings of the
International AAAI Conference on Weblogs and Social Media, 2012, 6, 330-337. 1.5 14

6143 Factors Affecting End-User Satisfaction on Facebook. Proceedings of the International AAAI
Conference on Weblogs and Social Media, 2012, 6, 575-578. 1.5 5

6144 Grassroots Professional Development: How Teachers Use Twitter. Proceedings of the International
AAAI Conference on Weblogs and Social Media, 2012, 6, 106-113. 1.5 15

6145 How Does Social Capital Affect Retweets?. Proceedings of the International AAAI Conference on
Weblogs and Social Media, 2011, 5, 305-312. 1.5 12

6146 Calling All Facebook Friends: Exploring Requests for Help on Facebook. Proceedings of the
International AAAI Conference on Weblogs and Social Media, 2013, 7, 155-164. 1.5 8

6147 On Unravelling Opinions of Issue Specific-Silent Users in Social Media. Proceedings of the
International AAAI Conference on Weblogs and Social Media, 2016, 10, 141-150. 1.5 2

6148 Mobile Lifelines in the Lives of People Who Are Homeless. , 2022, , 35-64. 1

6149 Soziale online Netzwerke und Gesundheit. The Springer Reference Pflegerapie, Gesundheit, 2022, ,
237-248. 0.2 0

6150 INVESTIGATION OF THE EFFECT OF SOCIAL MEDIA ADDICTION LEVELS OF UNIVERSITY STUDENTS ON VIRTUAL
ENVIRONMENT LONELINESS LEVELS. Journal of Educational Technology and Online Learning, 0, , . 0.6 0

6151 The Impact of Social Media Use on Young Adultsâ€™ Quality of Life During the COVID-19 Pandemic in South
India. , 2022, , . 4

6152 Exploring patterns of Facebook usage, social capital, loneliness and well-being among a diverse South
African student sample. , 2022, 33, 57-72. 4

6153
â€œA Streetcar Named Instagram Desireâ€•: Evolutionary Psychological Perspectives on the Multifarious
Human Desires That Shape Instagram Selfie-and-Groupfie Cultures. Behavioral Sciences (Basel,) Tj ET
Q

q
0 0 0 rg
BT /Overlock 10 Tf 50 97 Td (Switzerland), 2022, 12, 396.1.0 1

6154 â€œInstant Happinessâ€•: Smartphones as tools for everyday emotion regulation. International Journal of
Human Computer Studies, 2023, 170, 102958. 3.7 7



324

Citation Report

# Article IF Citations

6155 Concept analysis of adolescent use of social media for emotional wellâ€•being. International Journal of
Nursing Practice, 2023, 29, . 0.8 4

6156 Graph-Based Conversation Analysis in Social Media. Big Data and Cognitive Computing, 2022, 6, 113. 2.9 4

6157 Positive Effects of Digital Technology Use by Adolescents: A Scoping Review of the Literature.
International Journal of Environmental Research and Public Health, 2022, 19, 14009. 1.2 6

6158 Online Social Behaviors in the Context of Religiosity: A Neural-Networks-Supported Approach to
Theists and Atheists. Religions, 2022, 13, 1021. 0.3 0

6159 What keeps me engaging? A study of consumers' continuous social media brand engagement practices.
Information Technology and People, 2023, 36, 2440-2468. 1.9 3

6160 What Factors Influence Usersâ€™ Willingness to Share Knowledge in Online Groups and How?. Journal
of the Knowledge Economy, 0, , . 2.7 1

6161 Chinese Universitiesâ€™ Image Repair after Network Public Opinion Events: Strategy Choice and Effect
Evaluation. Discrete Dynamics in Nature and Society, 2022, 2022, 1-14. 0.5 1

6162 People-Nearby Applications Use and Local Community Experiences: Disentangling Their Interplay
through a Multilevel, Multiple Informant Approach. Media Psychology, 2023, 26, 278-305. 2.1 3

6163 The more engaging, the more enjoyable? Age matters in predicting perceived enjoyment with different
Facebook activities. Frontiers in Psychology, 0, 13, . 1.1 1

6164 Comparing factors affecting self-disclosure behavior between German and South Korean SNS users.
Telematics and Informatics, 2022, 75, 101904. 3.5 2

6165 Lurking with intent: Teacher purposeful learning using facebook. Teaching and Teacher Education,
2023, 121, 103913. 1.6 3

6166 Facebook depression with depressed users: The mediating effects of dependency and self-criticism on
facebook addiction and depressiveness. Computers in Human Behavior, 2023, 139, 107549. 5.1 4

6167
Benefits and risks of LGBT social media use for sexual and gender minority individuals: An
investigation of psychosocial mechanisms of LGBT social media use and well-being. Computers in
Human Behavior, 2023, 139, 107531.

5.1 5

6168 Measuring User Engagement. Synthesis Lectures on Information Concepts, Retrieval, and Services,
2015, , . 0.6 28

6170 Salsa: Leveraging Email to Create a Social Network for the Enterprise. Proceedings of the
International AAAI Conference on Weblogs and Social Media, 2009, 3, 323-326. 1.5 0

6171 Who Acquires Friends Through Social Media and Why? â€œRich Get Richerâ€• Versus â€œSeek and Ye Shall
Findâ€•. Proceedings of the International AAAI Conference on Weblogs and Social Media, 2010, 4, 170-177. 1.5 33

6172 Decomposing Discussion Forums and Boards Using User Roles. Proceedings of the International AAAI
Conference on Weblogs and Social Media, 2010, 4, 215-218. 1.5 41

6173 Counting on Friends: Cues to Perceived Trustworthiness in Facebook Profiles. Proceedings of the
International AAAI Conference on Weblogs and Social Media, 2014, 8, 495-504. 1.5 4



325

Citation Report

# Article IF Citations

6174 A DNN based age and gender recognition technique for user identification during account creation in
social media. AIP Conference Proceedings, 2022, , . 0.3 0

6175 Server connection versus marital disconnection: An investigation of the effect of internet addiction
on couple burnout in Iran. Technology in Society, 2023, 72, 102163. 4.8 2

6176 â€œIâ€™m Never Happy with What I Writeâ€•: Challenges and strategies of people with dyslexia on social
media. Proceedings of the International AAAI Conference on Weblogs and Social Media, 2018, 12, . 1.5 7

6177 Characterizing Audience Engagement and Assessing Its Impact on Social Media Disclosures of Mental
Illnesses. Proceedings of the International AAAI Conference on Weblogs and Social Media, 2018, 12, . 1.5 20

6178 Massively Multiplayer Online Role-Playing Games on Promoting Social Well-Being in the COVID-19
Pandemic. , 2022, , . 0

6179 Ubiquitous local community experiences: unravelling the social added value of neighborhood-related
social media. Psicologia Di Comunita, 2022, , 56-79. 0.1 0

6180 Separate Online Networks During Life Transitions. Proceedings of the ACM on Human-Computer
Interaction, 2022, 6, 1-30. 2.5 3

6181 You Are Not Alone. Proceedings of the ACM on Human-Computer Interaction, 2022, 6, 1-30. 2.5 1

6182 Facebook Use and Cyberbullying by Students with Learning Disabilities: The Role of Self-Esteem and
Loneliness. Psychological Reports, 0, , 003329412211384. 0.9 1

6183 Selfâ€•efficacy, sympathy, and attributions: Understanding helping intentions towards disclosers of
mental health concerns on social media. Journal of Applied Social Psychology, 2023, 53, 275-286. 1.3 0

6184
Can an online mentoring social network assist students with intellectual disabilities or autism in
coping with special needs and accumulating social capital?. Education and Information Technologies,
0, , .

3.5 0

6185 Behold the Once and Future Me: Online Identity After the End of a Romantic Relationship. Proceedings
of the ACM on Human-Computer Interaction, 2022, 6, 1-35. 2.5 0

6186 Imagined Online Communities: Communionship, Sovereignty, and Inclusiveness in Facebook Groups.
Proceedings of the ACM on Human-Computer Interaction, 2022, 6, 1-29. 2.5 1

6187 Social Media's Role During Identity Changes Related to Major Life Events. Proceedings of the ACM on
Human-Computer Interaction, 2022, 6, 1-22. 2.5 0

6188
The interconnections among the intensity of social network use, anxiety, smartphone addiction and
the parent-child relationship of adolescents: A moderated mediation effect. Acta Psychologica, 2022,
231, 103796.

0.7 4

6189 "I Am Concerned, But...": Streamers' Privacy Concerns and Strategies In Live Streaming Information
Disclosure. Proceedings of the ACM on Human-Computer Interaction, 2022, 6, 1-31. 2.5 0

6190 User behaviors in consumer-generated media under monetary reward schemes. Journal of
Computational Social Science, 2023, 6, 389-409. 1.4 1

6191
Exploring the pathway from seeking to sharing social support in e-learning: an investigation based on
the norm of reciprocity and expectation confirmation theory. Current Psychology, 2023, 42,
29461-29472.

1.7 4



326

Citation Report

# Article IF Citations

6192 Social media and learning. , 2023, , 431-442. 0

6193 Social Media and Adolescent Mental Health. , 2022, , . 0

6194 Where do I belong? A study of associations between guanxi capital and local identity through WeChat
use among Chinese youth. Technological Forecasting and Social Change, 2023, 187, 122198. 6.2 1

6195 Employee online personal/professional boundary blurring and work engagement: Social media anxiety
as a key contingency. Computers in Human Behavior Reports, 2023, 9, 100265. 2.3 2

6196 Modelling the significance of social support, theory of planned behaviour and trust for social capital
growth in energy sectors. AIP Conference Proceedings, 2022, , . 0.3 0

6197 SOCIAL MEDIA AND SOCIAL RELATIONSHIPS: A CASE STUDY IN KURDISTAN SOCIETY. , 2018, 14, 31-42. 3

6198 HUBUNGAN INTENSITAS PENGGUNAAN INSTAGRAM DENGAN IMPULSE BUYING PADA REMAJA PEREMPUAN DI
JAKARTA. , 2021, 12, 53-66. 1

6199 The Effect of a 1-Week Abstinence From Instagram on Mental Health in Youth and Young Adults.
Kindheit Und Entwicklung (discontinued), 2022, 31, 200-210. 0.1 3

6200 Determinants of escape from echo chambers: The predictive power of political orientation, social
media use, and demographics. Annual Review of Social Partnerships, 2023, 8, 155-173. 1.2 3

6201 Facebook use intensity and depressive symptoms: a moderated mediation model of problematic
Facebook use, age, neuroticism, and extraversion. BMC Psychology, 2022, 10, . 0.9 2

6202 Family communication patterns and internet addiction among Iranian female high school students:
The mediating role of psychological needs satisfaction. Cyberpsychology, 2022, 16, . 0.7 1

6203 The Association Between Neuroticism and Problematic Social Networking Sites Use: The Role of Fear
of Missing out and Self-Control. Psychological Reports, 0, , 003329412211420. 0.9 1

6204 The Role of Social Media in Employee Knowledge Sharing. Advances in Finance, Accounting, and
Economics, 2022, , 138-160. 0.3 1

6205 Social media engagement and realâ€•time marketing: Using netâ€•effects and setâ€•theoretic approaches to
understand audience and contentâ€•related effects. Psychology and Marketing, 2023, 40, 497-515. 4.6 5

6207 INTERNET USE, FINANCE ACQUISITION AND RETURNING MIGRANT WORKERSâ€™ HOME ENTREPRENEURSHIP â€”
EMPIRICAL ANALYSIS BASED ON CLDS2016. Singapore Economic Review, 2023, 68, 1787-1813. 0.9 2

6208 Understanding the Role of Social Media Usersâ€™ Self-Presentation on Social Media Marketing and Brand
Loyalty Relationship. Vision, 0, , 097226292211311. 1.5 0

6209
How Are Bystanders Involved in Cyberbullying? A Latent Class Analysis of the Cyberbystander and
Their Characteristics in Different Intervention Stages. International Journal of Environmental
Research and Public Health, 2022, 19, 16083.

1.2 1

6210
Does Social Comparison and Facebook Addiction Lead to Negative Mental Health? A Pilot Study of
Emerging Adults Using Structural Equation Modelling. Journal of Technology in Behavioral Science,
0, , .

1.3 0



327

Citation Report

# Article IF Citations

6211 Influence of Social Media among Tourists with a Special Reference to Wayanad, Kerala. International
Journal of Advanced Research in Science, Communication and Technology, 0, , 347-359. 0.0 0

6212 The Role of Social Media Platforms in Contemporary New Zealand LGBTQâ€‰+â€‰Movements. Journal of
Communication Inquiry, 2023, 47, 345-361. 0.6 1

6213
The Impact of Social Media on Employee Mental Health and Behavior Based on the Context of
Intelligence-Driven Digital Data. International Journal of Environmental Research and Public Health,
2022, 19, 16965.

1.2 1

6214 Coughs, colds and â€œfreshersâ€™ fluâ€• survey in the University of Cambridge, 2007â€“2008. Epidemics, 2022, ,
100659. 1.5 0

6215 Instagram Use and Mental Well-Being. Journal of Nervous and Mental Disease, 2022, 210, 960-965. 0.5 4

6216 A corpus-based pragmatic analysis of Jordaniansâ€™ Facebook Status Updates during COVID-19. Ampersand,
2022, , 100099. 0.6 2

6217 Is Conspicuous Consumption Influenced by Cyber-Ostracism? A Moderated Mediation Model.
Behavioral Sciences (Basel, Switzerland), 2023, 13, 6. 1.0 0

6218 Short video usersâ€™ personality traits and social sharing motivation. Frontiers in Psychology, 0, 13, . 1.1 3

6219 Information Diffusion or Deviation? An Exponential Random Graph Model of Activism Against
Discrimination on Airbnb. Journal of Hospitality and Tourism Research, 0, , 109634802211439. 1.8 2

6220 Transformation of Consumer Expectations for Well-Being in Hospitality: A Systems Framework.
Journal of Hospitality and Tourism Research, 2023, 47, NP4-NP17. 1.8 6

6221 Privacy Risk Awareness and Intent to Disclose Personal Information of Users Using Two Social
Networks: Facebook and Instagram. , 2023, 2, . 0

6222 A four-level meta-analytic review of the relationship between social media and well-being: a fresh
perspective in the context of COVID-19. Current Psychology, 0, , . 1.7 6

6223
HOW DOES AN ENTERPRISE USE SOCIAL MEDIA POSTS TO ACQUIRE ONLINE SOCIAL CAPITAL? A
MEASUREMENT PERSPECTIVE BASED ON WECHAT USERSâ€™ DIGITAL FOOTPRINTS. Journal of Organizational
Computing and Electronic Commerce, 2022, 32, 175-195.

1.0 0

6224
Using Social Media for Social Motives Moderates the Relationship between Post-Traumatic Symptoms
during a COVID-19-Related Lockdown and Improvement of Distress after Lockdown. Behavioral
Sciences (Basel, Switzerland), 2023, 13, 53.

1.0 2

6225 Conservation of resources theory perspective of social media ostracism influence on lurking
intentions. Behaviour and Information Technology, 2024, 43, 212-229. 2.5 3

6226 Exploring the Festival Attendeesâ€™ Experiences on Social Media: A Study on the Guangzhou
International Light Festival. SAGE Open, 2023, 13, 215824402211451. 0.8 0

6227 Social media and clinical psychology: Friends or foes?. , 2013, 1, 20-26. 1

6228 Cyberpsychology: A field lacking theoretical foundations. , 2018, 1, 12-14. 1



328

Citation Report

# Article IF Citations

6229 Bibliometric analyses of social media for educational purposes over four decades. Frontiers in
Psychology, 0, 13, . 1.1 3

6230 Using Social Media in Open, Distance, and Digital Education. , 2023, , 1237-1254. 0

6231 Associations between social media use and loneliness in a cross-national population: do motives for
social media use matter?. Health Psychology and Behavioral Medicine, 2023, 11, . 0.8 5

6232 Social Connectedness and Impulsivity as Predictors of Cyberbullying Behaviors in Early Adolescence.
Journal of Aggression, Maltreatment and Trauma, 2023, 32, 726-744. 0.9 0

6233 Smartphone and Social Capital: Changing Lives and Lifestyles of the Youth. , 2023, , 1-19. 0

6234 Black Womenâ€™s Social Media Use Integration and Social Media Addiction. Social Media and Society,
2023, 9, 205630512211489. 1.5 2

6235 #ContextMatters! A network tree approach to model the link between social media use and well-being.
Computers in Human Behavior Reports, 2023, 9, 100269. 2.3 1

6236 Acquiring Information for the Social Organization: The Role of Social Media Use and Social Capital.
Smart Innovation, Systems and Technologies, 2023, , 199-207. 0.5 1

6237 To Like or Not to Like? An Experimental Study on Relational Closeness, Social Grooming, Reciprocity,
and Emotions in Social Media Liking. Journal of Computer-Mediated Communication, 2023, 28, . 1.7 1

6238 The Big-five personality traits and their link to problematic and compensatory Facebook use: A
systematic review and meta-analysis. Addictive Behaviors, 2023, 139, 107603. 1.7 4

6239
When People With Chronic Conditions Turn to Peers on Social Media to Obtain and Share
Information: Systematic Review of the Implications for Relationships With Health Care Professionals.
Journal of Medical Internet Research, 0, 25, e41156.

2.1 2

6240 Time Spent on Instagram and Body Image, Self-esteem, and Physical Comparison Among Young Adults in
Spain: Observational Study. JMIR Formative Research, 0, 7, e42207. 0.7 1

6241 Capital social y compromiso cÃ­vico: una nueva exploraciÃ³n de la tesis del cÃ­rculo virtuoso. Revista
Internacional De Sociologia, 2022, 80, e220. 0.0 1

6242 Â¿Se acumula capital social en Asia Oriental con el uso de las redes sociales? Inferencia causal
estadÃ­stica con datos del Asian Barometer Survey. Revista Internacional De Sociologia, 2022, 80, e215. 0.0 1

6243 Repensando el capital social en la era digital y en sociedades diversas. Revista Internacional De
Sociologia, 2022, 80, e214. 0.0 1

6244 Broadband Internet and Social Capital. , 2018, , . 0

6245 An Examination of the Impact of Gender and Culture on Facebook Privacy and Trust in Guam. , 2018, 27,
29-56. 2

6246 Beyond the trade-offs on Facebook: the underlying mechanisms of privacy choices. Information
Systems and E-Business Management, 2023, 21, 353-387. 2.2 4



329

Citation Report

# Article IF Citations

6247 How Does Social Media Impact Consumersâ€™ Sustainable Purchase Intention?. Review of Marketing
Science, 2023, 21, 143-168. 0.5 3

6248 PRIVACY AND ONLINE SOCIAL NETWORK. Brazilian Journal of Information Science, 0, 17, e0230005. 0.2 0

6249 Understanding the relationship between the use of social media and the prevalence of anxiety at the
country level: a multi-country examination. International Business Review, 2023, 32, 102102. 2.6 2

6250 An initial investigation of the role of depressive and anxious syndromes in Problematic Internet Use in
adolescence and young adults. Cyberpsychology, 2023, 17, . 0.7 0

6251 Opinion Leaders for Information Diffusion Using Graph Neural Network in Online Social Networks.
ACM Transactions on the Web, 2023, 17, 1-37. 2.0 10

6252 The Most Swipeable You: Experiences and <scp>Selfâ€•Perception</scp> of Tinder Users. Journal of
American Culture, The, 2023, 46, 44-54. 0.0 0

6253 WeChat Moments Among International Students: Building Guanxi Networks in China. Journal of
Global Information Technology Management, 2023, 26, 47-76. 0.5 3

6256 Chapitre 1. Les difficultÃ©s dâ€™une rÃ©flexion sur la communication. , 2022, , 17-28. 0

6257 Determinants of cyberbullying perpetration on Facebook among secondary school students in
Southern Thailand. Social Psychology of Education, 0, , . 1.2 0

6258 CMC Users' Positive and Negative Emotions. Advances in Wireless Technologies and
Telecommunication Book Series, 2023, , 188-210. 0.3 1

6259 Employee social media use and creativity: exploring the mediating role of psychological need
satisfaction and the moderating role of conscientiousness. Current Psychology, 2024, 43, 2847-2858. 1.7 1

6260 The effects of facebook use on network social capital and subjective well-being: A generational
cohort analysis from the Taiwan social change survey. Heliyon, 2023, 9, e14969. 1.4 2

6261 Impact of internet usage on the subjective well-being of urban and rural households: Evidence from
Vietnam. Telecommunications Policy, 2023, 47, 102518. 2.6 3

6262 Active and passive behavior in social media: Validating the Social Media Activity Questionnaire (SMAQ).
, 2023, 10, 100048. 4

6263 Cooperate to play: How in-game cooperation knowledge impacts online gamer loyalty. Computers in
Human Behavior, 2023, 143, 107686. 5.1 1

6264 Body talk on social networking sites and restrained eating among adolescents: A test of a multiple
mediation model. Body Image, 2023, 45, 145-152. 1.9 1

6265 Mediation of transgender impression management between transgender privacy paradox and Trans
Facebook Persona: A trans perspective. Computers in Human Behavior, 2023, 143, 107700. 5.1 0

6266 Development of a scale for capturing psychological aspects of physicalâ€“digital integration:
relationships with psychosocial functioning and facial emotion recognition. AI and Society, 0, , . 3.1 0



330

Citation Report

# Article IF Citations

6267 The Right Not to Be Subjected to AI Profiling Based on Publicly Available Dataâ€”Privacy and the
Exceptionalism of AI Profiling. Philosophy and Technology, 2023, 36, . 2.6 2

6268 Facebook use and body dissatisfaction moderate the association between discrimination and
suicidality among LGBQ individuals. Computers in Human Behavior, 2023, 144, 107729. 5.1 1

6269 Investigating trait antecedents of normative and deceptive Like-seeking on Instagram. Personality and
Individual Differences, 2023, 208, 112175. 1.6 3

6272 Facebook Use Among African American and Hispanic Students: An Exploratory Investigation of
Perceived Academic Impact. , 2016, 25, . 2

6273 A Narrative Literature Review Using Placemaking Theories to Unravel Student Social Connectedness in
Hybrid University Learning Environments. Buildings, 2023, 13, 339. 1.4 2

6274 Gender Differences in Student Attitude toward Privacy in Facebook. , 2014, 13, . 3

6275 The Moderating Effects of Technology on Career Success: Can Social Networks Shatter the Glass
Ceiling?. , 2009, 18, . 2

6276
Integrating social media variables as predictors, mediators, and moderators within body image
frameworks: Potential mechanisms of action to consider in future research. Body Image, 2023, 44,
197-221.

1.9 13

6277 Designing a Chatbot for Helping Parenting Practice. Applied Sciences (Switzerland), 2023, 13, 1793. 1.3 3

6278 Enhancing social connectedness: How adults with vision impairment perceive and use social media in
Nigeria. New Media and Society, 0, , 146144482211489. 3.1 1

6279 â€œEn Insta se busca mÃ¡s una reacciÃ³nâ€•. CaracterizaciÃ³n, contenidos y uso de las redes para la
comunicaciÃ³n interpersonal entre jÃ³venes. Mediaciones Sociales, 0, 21, e85418. 0.1 0

6280 Envy, Social Comparison, and Depression on Social Networking Sites: A Systematic Review. European
Journal of Investigation in Health, Psychology and Education, 2023, 13, 364-376. 1.1 2

6281 Social media-induced fear of missing out (FoMO) and social media fatigue: The role of narcissism,
comparison and disclosure. Journal of Business Research, 2023, 159, 113693. 5.8 12

6282 Does Internet Use Promote Subjective Well-Being? Evidence from the Different Age Groups Based on
CGSS 2017 Data. International Journal of Environmental Research and Public Health, 2023, 20, 2897. 1.2 3

6283 Social Media Use and Consumption Culture: Evidence from a Cross-Sectional Survey and Machine
Learning Approach of College Students. , 2023, , 372-378. 0

6284 The Role of Digital Platforms in Womenâ€™s Entrepreneurial Opportunity Process: Does Online Social
Capital Matter?. Human Behavior and Emerging Technologies, 2023, 2023, 1-15. 2.5 3

6285 Exploring Gen Yâ€™s Motivations to Join Social Networking Sites. Media Asia, 2009, 36, 240-248. 0.5 1

6286 Enhancing structural balance theory and measurement to analyze signed digraphs of real-world
social networks. Frontiers in Human Dynamics, 0, 4, . 1.0 1



331

Citation Report

# Article IF Citations

6288
Transactional leadership matters in green creative behaviour through workplace learning andÂ green
knowledge management: moderating role of social network sites use. Personnel Review, 2024, 53,
317-335.

1.6 5

6289 Conceptualizing and Measuring Social Media Use in Health and Well-being Studies: Systematic Review.
Journal of Medical Internet Research, 0, 25, e43191. 2.1 5

6290 Profile identification and characterization of risk perceptions and preventive behaviors during the
COVID-19 pandemic: A latent profile analysis. Frontiers in Psychology, 0, 14, . 1.1 1

6291 Impact of Social Media on Young Generationâ€™s Green Consumption Behavior through Subjective Norms
and Perceived Green Value. Sustainability, 2023, 15, 3739. 1.6 16

6292 Sensibilisierung fÃ¼r psychische Gesundheit durch soziale Medien. , 2022, , 161-215. 0

6293 Association Between Social Networking Site Use Intensity and Depression Among Chinese Pregnant
Women: Cross-sectional Study. Journal of Medical Internet Research, 0, 25, e41793. 2.1 2

6294 Acquiring information for the social organization: the role of social media use and social capital.
Social Network Analysis and Mining, 2023, 13, . 1.9 1

6295 Social media links with social capital to trust in healthcare facilities: empirical evidence from
Bangladesh. Library Hi Tech, 2023, 41, 210-228. 3.7 12

6296
A Foodieâ€™s Proselytization Mediates Lifestyle and Affective Commitment: An Application of Affect
Heuristics in the Hospitality Sector. International Journal of Hospitality and Tourism Administration,
0, , 1-21.

1.7 4

6297 ENGLISH AS AN INTERNATIONAL LINK LANGUAGE. Towards Excellence, 0, , 1760-1771. 0.0 0

6298 Do human values find genuine expression on social media platforms? The influence of human values
on millennials' socialÂ media activities. Internet Research, 2024, 34, 538-562. 2.7 2

6299
Technology Is a â€œBlessing and a Curseâ€•: The Perceived Risks and Benefits of Digital Technology
Adoption at Domestic Violence Organizations that Serve Teens. Journal of Technology in Human
Services, 2023, 41, 96-124.

0.9 5

6300 Social Media and Impact of Altruistic Motivation, Egoistic Motivation, Subjective Norms, and EWOM
toward Green Consumption Behavior: An Empirical Investigation. Sustainability, 2023, 15, 4222. 1.6 8

6301 First-Generation Black College Men in the United States and the Value of Cohort-Based Programs:
Addressing Inequities Through the YBMen Project. , 2023, , 53-71. 0

6302 Virtual Social Capital of Young Academics. Discourse, 2023, 9, 69-83. 0.0 0

6303 A Rights-Based Approach to Childrenâ€™s Digital Participation in the Multi-Level System of the European
Union. Juridicum â€“ Schriften Zum Medien-, Informations- Und Datenrecht, 2023, , 73-110. 0.0 0

6304 The Impact of What Others Do, Approve Of, and Expect You to Do: An In-Depth Analysis of Social Norms
and Self-Disclosure on Social Media. Social Media and Society, 2023, 9, 205630512311564. 1.5 6

6305 The influence of social capital on local retail patronage in an urban setting. International Journal of
Consumer Studies, 2023, 47, 1467-1482. 7.2 0



332

Citation Report

# Article IF Citations

6307 A Surprise Birthday Party inÂ VR: Leveraging Social Virtual Reality toÂ Maintain Existing Close Ties
overÂ Distance. Lecture Notes in Computer Science, 2023, , 268-285. 1.0 0

6308 Go vegan! digital influence and social media use in the purchase intention of vegan products in the
cosmetics industry. Social Network Analysis and Mining, 2023, 13, . 1.9 3

6309
Do sustainability motivations drive satisfaction and engagement in the sharing economy, or is it just
price and convenience? Some answers in a collaborative housing context. Journal of Hospitality and
Tourism Insights, 2024, 7, 291-311.

2.2 1

6310 Studentsâ€™ Motivations for using Facebook for Academic Purposes: Qualitative Approach. Dirasat:
Human and Social Sciences, 2023, 50, 99-110. 0.0 0

6311 Fear of Missing Out: Depression and the Internet. , 2023, , 63-77. 1

6312 Introduction to the Virtual World: Pros and Cons of Social Media. , 2023, , 31-48. 0

6313 Los ODS en distribuciÃ³n comercial. ADResearch ESIC International Journal of Communication
Research, 0, 29, e253. 0.5 0

6314 Enter into society: Digitalized livelihoods and prosumer labor for people with disabilities in China.
Frontiers in Psychology, 0, 14, . 1.1 0

6315 Cultivating knowledge sharing among academics: the role of social media and the impact of social
capital. Journal of Electronic Resources Librarianship, 2023, 35, 28-46. 0.1 0

6316 Understanding antecedents of active product recommendations behaviour in online social
networking communities. Current Psychology, 2024, 43, 2933-2946. 1.7 0

6317 Political Power and Material Identity: Saudi Women in Real and Virtual Societies. Gulf Studies, 2023, ,
619-632. 0.2 0

6318 Personality Traits as Determinants of Facebook Behavior: Study of Indian Gen-Z. International
Symposia in Economic Theory and Econometrics, 2023, , 67-83. 0.2 5

6319 A longitudinal examination of WeChat usage intensity, behavioral engagement, and cross-cultural
adjustment among international students in China. Higher Education, 2024, 87, 661-683. 2.8 3

6320
Implications of the COVID-19 Pandemic for the Well-Being of Emerging Adult Populations: A Synthesis
of Findings From the COVID-19 Eating and Activity Over Time (C-EAT) Study. Emerging Adulthood, 0, ,
216769682311660.

1.4 0

6321 Social media and political involvement in Cambodia. Cogent Social Sciences, 2023, 9, . 0.5 2

6322 The Role of Envy in the Relation between Social Networking Sites Use and Depression: a Systematic
Review. , 2022, , . 0

6323 Pattern of Facebook use by university students during the COVID-19 pandemic: relations with
loneliness and resilience. Social Network Analysis and Mining, 2023, 13, . 1.9 0

6324 Exploring the Interplay of Cultural Restraint: The Relationship between Social Media Motivation and
Subjective Happiness. Social Sciences, 2023, 12, 228. 0.7 5



333

Citation Report

# Article IF Citations

6325 Opportunities for Social Media to Support Aspiring Entrepreneurs with Financial Constraints.
Proceedings of the ACM on Human-Computer Interaction, 2023, 7, 1-27. 2.5 0

6326
A study of programming learning perceptions and effectiveness under a blended learning model with
live streaming: comparisons between full-time and working students. Interactive Learning
Environments, 0, , 1-15.

4.4 1

6327 High Risk, High Reward: Social Networking Online in Under-resourced Communities. , 2023, , . 1

6328 "Everyone is Covered": Exploring the Role of Online Interactions in Facilitating Connection and Social
Support in Black Churches. , 2023, , . 0

6329 Combating Toxicity, Harassment, and Abuse in Online Social Spaces: A Workshop at CHI 2023. , 2023, , . 0

6331 Self-disclosure on social media: Examining the factors of connectedness, escapism, and social
comparison. AIP Conference Proceedings, 2023, , . 0.3 0

6363 Social Media and Forms of Connectedness. , 2023, , 59-83. 0

6366 Mental Health Awareness Through Social Media. , 2023, , 123-164. 0

6369 Nutzung sozialer Medien an einer U.S. MilitÃ¤rakademie: Wahrgenommene Auswirkungen auf Leistung
und Verhalten. , 2023, , 41-63. 0

6376 Imprints of Social Media Psychology: Redefining the Pursuit of the Social Change. , 2022, , 1-18. 0

6382 Technoturity: Exploring the Paradox of Technology and Effect on Workplace Performance. , 2023, , . 0

6398 ANN Model to Predict Religiosity Based on Social Online Behaviors and Personality Traits.
Communications in Computer and Information Science, 2023, , 138-146. 0.4 0

6401 The Need forÂ Biometric Anti-spoofing Policies: The Case of Etsy. Lecture Notes of the Institute for
Computer Sciences, Social-Informatics and Telecommunications Engineering, 2023, , 295-306. 0.2 0

6416 Sustainability in the Age of Networking and Virtual Social Capital. Advances in Social Networking and
Online Communities Book Series, 2023, , 73-90. 0.3 0

6429 Employee Boundary Management Practices and Challenges. , 2023, , 401-423. 0

6435 Social Media and Gen Y at Work. Impact of Meat Consumption on Health and Environmental
Sustainability, 2023, , 123-142. 0.4 1

6456 Exploring the Implementation of Fintech Through Crowdfunding and an Appropriate Crowdfunding
Model for Student Entrepreneurs. , 2023, , 731-751. 0

6462 The Mediation Role of Social Trust in the Relationship Between Online Media Use and Social
Participation: An Analysis Based on the WVS2018 Data. , 2023, , 1138-1142. 0



334

Citation Report

# Article IF Citations

6464 Online privacy concerns and self-disclosure: Identifying the antecedents. AIP Conference Proceedings,
2023, , . 0.3 0

6465 Assessing Credibility Factors of Short-Form Social Media Posts: A Crowdsourced Online Experiment. ,
2023, , . 0

6466 Technology for Humanity. Business and Information Systems Engineering, 2023, 65, 487-496. 4.0 0

6481 Digital Technologies and Adults: Social Networking, Holding Environments, and Intellectual
Development. , 2023, , 613-630. 0

6529 The Effects of Social Networking Sites on Child and Adolescent Psychology. Advances in Psychology,
Mental Health, and Behavioral Studies, 2023, , 459-473. 0.1 0

6534 Digital and Digitised Space as an Opportunity for Advancement. , 2024, , 53-78. 0

6535 The Influence of Social Media Usage on Consumersâ€™ Sustainable Clothing Consumption Practices.
Sustainable Textiles, 2023, , 75-100. 0.4 0

6539 Does Green Blogging Affect Consumer Green Behaviour? Moderating Role of Green Psychology
Variable. , 2023, , 183-192. 0

6552 Leveraging Online Communities for Building Social Capital in University Libraries. Advances in Higher
Education and Professional Development Book Series, 2023, , 266-289. 0.1 1

6556 Kommunikation online: Notbehelf oder kreative Spielwiese?. , 2023, , 31-44. 0

6557 Social Media und Wohlbefinden. , 2023, , 95-110. 0

6558 Anxiety in Immersive World: A Self-Presentational Perspective of Facebook Use. , 2024, , 247-268. 0

6560
Is Like-Seeking a Form of Conspicuous Consumption? Investigating Trait Antecedents of Normative and
Deceptive Like-Seeking on Instagram. Developments in Marketing Science: Proceedings of the Academy
of Marketing Science, 2024, , 44-55.

0.1 0

6573 Why am I getting uncomfortable with othersâ€™ life experiences? Neglected side effects of sharing
through social media. , 2024, , 263-287. 0

6576 The Impact of Social Media on Communication. Advances in Media, Entertainment and the Arts, 2024, ,
28-34. 0.0 0

6592 Social Media and Leisure. , 2023, , 6617-6621. 0

6593 Internet and Quality of Life. , 2023, , 3617-3622. 0

6594 Sense of Belonging. , 2023, , 6308-6310. 0



335

Citation Report

# Article IF Citations

6595 Economic Aspects of Social Media: Facebookâ€™s Potential for Generating Business in Iran. , 2024, , 37-59. 0

6596 The Utilization of ICT in Learning by Level of Education, Gender, and Teacher Employment Status. , 2023,
, . 0

6607 Social Media Use and Subjective Well-Being of Visually Impaired Individuals in Beijing: A Mixed Methods
Study. , 2024, , 145-168. 0

6619 Abnormal behavior of following peers in an online game indicates bipolar disorder and
manic/hypomanic episodes. , 2023, , . 0


