Citation Report



ARTICLE

Social network markets: a new definition of the creative industries. Journal of Cultural Economics,
2008, 32, 167-185.

a€ Binged€™ drinking in the UK: a social network phenomenon. Mind and Society, 2009, 8, 135-152.

Deep information from limited observation of robust yet fragile systems. Physica A: Statistical
Mechanics and Its Applications, 2009, 388, 3283-3287.

Simulation Model for the Studying of the Self-organizing Team. , 2009, , .

Experimental analysis of self-organizing team&€™s behaviors. Expert Systems With Applications, 2010, 37,
727-732.

Do the attributes of products matter for success in social network markets?. , 2012, , .

2.2

2.6

7.6

CITATIONS

352




