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282 ”rediştingKpurşhğsingKıehğviorKonKıusinessXtoXıusinessKmğrketsYK2001WKdfWKbgiXbib 14

281
UnderstğndingKonlineKşustomerKrepurşhğsingKintentionKğndKtheKmediğtingKroleKofKtrustKâ��KğnK
empirişğlKinvestigğtionKinKtwoKdevelopedKşountriesYKEuropeaniJournaliofiInformationiSystemsWK2009WK
biWKcafXccc

6.4 154

280 „nowledgeKshğringKğndKşustomerKrelğtionshipKmğnğgementKinKtheKtrğvelKservişeKğlliğnşesYK2009WKcaWKbeahXbecb24

279 rnKvxtendedKModelKofKzSKtontinuğnşeKforKznformğtionK“rientedKMoıileKrpplişğtionsYK2010WK 1

278 xovernmentKweısiteKservişeKquğlitykKğKstudyKofKtheKzrishKrevenueKonlineKservişeYKEuropeaniJournaliofi
InformationiSystemsWK2010WKbjWKgejXggh 6.4 59

277 tonsumerKlifestylesKğndKonlineKshoppingKşontinuğnşeKintentionYK2010WKbbWKcchXced 41

276 tustomersKonKtheKweıKğreKnotKğllKşreğtedKequğlkKtheKmoderğtingKroleKofKinternetKshoppingK
experienşeYK2010WKcaWKcfbXchb 14

275 ServişeKwithKğnKvXSmilekKvmployeeKruthentişityKğndKtustomerKUsğgeKofKÃeıXsğsedKServişesYK2011WK

274  heKVğlueKofKztXvnğıledK—etğilerKLeğrningkK”ersonğlizedK”roduştK—eşommendğtionsKğndKtustomerK
StoreKLoyğltyKinKvleştronişKMğrketsYK2011WKdfWKifj 97

273 “nlineKtustomerKvxperienşekKrK—eviewKofKtheKsusinessXtoXtonsumerK“nlineK”urşhğseKtontextYK
2011WKbdWKceXdj 156

272 vxğminingKtheKimpğştKofKprivğşyWKtrustKğndKriskKperşeptionsKıeyondKmonetğryKtrğnsğştionskKrnK
integrğtedKmodelYK2011WKbaWKhacXhbf 126

271 —epurşhğseKintentionKinKsctKeXşommerşeâ��rKrelğtionshipKquğlityKperspeştiveYKInformationiandi
ManagementWK2011WKeiWKbjcXcaa 6.6 191

270  heKşritişğlKfğştorsKimpğştKonKonlineKşustomerKsğtisfğştionYK2011WKdWKchgXcib 45

269 worgiveKÜourKwğilureskKyowKtheKtustomerX“rgğnizğtionK—elğtionshipKsenefitsKforKtheKServişeK
—eşoverypYK2011WK

268 yowKweısiteKsoşiğlnessKleğdsKtoKweısiteKuseYKEuropeaniJournaliofiInformationiSystemsWK2011WKcaWKbbiXbdc6.4 65

267 rKstudyKonKeXt—MKimplementğtionKğndKeXloyğltyKğtKdifferentKstğgesKofKtrğnsğştionKşyşleYK2012WKbbWKcha 5

266  heKıenefitsKğndKdğngersKofKenjoymentKwithKsoşiğlKnetworkingKweısitesYKEuropeaniJournaliofi
InformationiSystemsWK2012WKcbWKfbcXfci 6.4 345
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265 VğnKşouşhKnğğrKşomputerYK2012WKdiWKeecXegc 1

264 —eXexğminingKtheKinfluenşeKofKtrustKonKonlineKrepeğtKpurşhğseKintentionkK heKmoderğtingKroleKofK
hğıitKğndKitsKğnteşedentsYK2012WKfdWKidfXief 293

263 wğştorsKinfluenşingKznternetKshoppingKvğlueKğndKşustomerKrepurşhğseKintentionYK2012WKbbWKdheXdih 186

262 “nlineKtustomerKvxperienşeKinKeX—etğilingkKrnKempirişğlKmodelKofKrnteşedentsKğndK“utşomesYK
2012WKiiWKdaiXdcc 497

261  heKimpğştKofKinformğtionKseşurityKfğilureKonKşustomerKıehğviorskKrKstudyKonKğKlğrgeXsşğleKhğşkingK
inşidentKonKtheKinternetYK2012WKbeWKdhfXdjd 21

260 â��ueğlKofKtheKuğyâ��K”lğtformskKÃhğtKurivesKtonsumerKLoyğltypYK2013WKfWKbgfXbhh 14

259 â��ueğlKofKtheKuğyâ��X”lğttformenkKÃğsKtreiıtKdieK„undenloyğlitˆ⁄tpYK2013WKffWKbfjXbhd

258 zdentifyingKfğilureKreşoveryKstrğtegiesKforKpğperKindustriğlKsuppliersYK2013WKecWKbcddXbcee 9

257  heKğdoptionKofKgğmifişğtionKinKeXığnkingYK2013WK 10

256 wğştorsKinfluenşingKşonsumersRKonlineKshoppingKinKthinğYK2013WKhWKcbeXcda 54

255
 heKğnteşedentsKofKşustomerKsğtisfğştionKğndKitsKlinkKtoKşomplğintKintentionsKinKonlineKshoppingkKrnK
integrğtionKofKjustişeWKteşhnologyWKğndKtrustYKInternationaliJournaliofiInformationiManagementWK2013
WKddWKbggXbhg

16.4 166

254  ooKıusyKtoKhelpkKrnteşedentsKğndKoutşomesKofKinterğştionğlKjustişeKinKweıXığsedKservişeK
enşountersYKInternationaliJournaliofiInformationiManagementWK2013WKddWKgheXgid 16.4 37

253 znvestigğtingKuseKşontinuğnşeKofKdğtğKminingKtoolsYKInternationaliJournaliofiInformationi
ManagementWK2013WKddWKhjbXiab 16.4 26

252  heKdeterminğntsKofKşontinuousKuseKofKsoşiğlKnetworkingKsiteskKrnKempirişğlKstudyKonK ğiwğneseK
journğlXtypeKıloggersâ��KşontinuousKselfXdisşlosureKıehğviorYK2013WKbcWKbadXbbb 20

251 znformğtionKselfXeffişğşyKğndKinformğtionKşhğnnelsYK2013WKdhWKihcXija 25

250 ”erşeivedK–uğlityWK”erşeivedKVğlueKğndK—epurşhğseKueşisionKinK“nlineKShoppingKtontextYK2013WK
dbbWKedXei 6

249 yowKflowKexperienşeKğffeştsKintentionKtoKuseKmusişKstreğmingKservişeYK2014WK 3

248 tonsumerKuissonğnşeKinKtheKtontextKofK“nlineKtonsumerKsehğviorkKrK—eviewKğndK—eseğrşhK
rgendğYKJournaliofiInternetiCommerceWK2014WKbdWKbbgXbdh 3.8 11
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247 ueterminğntsKofKeXşonsumerKproduştivityKinKproduştKretrievğlKonKğKşommerşiğlKweısitekKrnK
experimentğlKğpproğşhYKInformationiandiManagementWK2014WKfbWKdhfXdja 6.6 7

246 MeğsuringKşustomerKpreXpurşhğseKsğtisfğştionKinKğKretğilKsettingYK2014WKdeWKcbcXccj 15

245 rKModelKforKueteştingKtustomerKLevelKzntentionsKtoK”urşhğseKinKsctKÃeısitesKUsingK “”SzSKğndK
wuzzyKLogişK—uleXsğsedKSystemYK2014WKdjWKbjahXbjcc 23

244 ModerğtingKeffeştsKofKonlineKshoppingKexperienşeKonKşustomerKsğtisfğştionKğndKrepurşhğseK
intentionsYKInternationaliJournaliofiRetailiandiDistributioniManagementWK2014WKecWKbihXcae 3.5 116

243 wğştorsKğffeştingKonlineKrepurşhğseKintentionYK2014WKbbeWKfjhXgbb 66

242 ueterminğntsKofKrepurşhğseKintentionKinKonlineKgroupXıuyingkK heKperspeştivesKofKueLoneKQK
MşLeğnKzSKsuşşessKmodelKğndKtrustYK2014WKdgWKcdeXcef 179

241 rnKinvestigğtionKofKfğştorsKğffeştingKşustomerKseleştionKofKonlineKhotelKıookingKşhğnnelsYK2014WKdjWKhbXid 84

240 “nlineKreXpurşhğseKintentionkK estingKexpeştğtionKşonfirmğtionKmodelKvtMKonKonlineKshoppingK
şontextKinKzrğnYK2014WK 1

239 ÃineKğttriıutesWKperşeivedKriskKğndKonlineKwineKrepurşhğseKintentionkK heKşrossXlevelKinterğştionK
effeştsKofKweısiteKquğlityYK2014WKedWKbaiXbca 47

238 vX eşhnologiesYK2015WK

237 tustomerKheterogenityKinKtheKdevelopmentKofKeXloyğltyYK2015WKjWKbjaXcbd 10

236 rKtonşeptuğlKwrğmeworkKforKMeğsuringKvXfulfillmentKuimensionskKrKtonsumerK”erspeştiveYKJournali
ofiInternetiCommerceWK2015WKbeWKdgdXdid 3.8 11

235  heKeffeştKofKonlineKsoşiğlKvğlueKonKsğtisfğştionKğndKşontinuedKuseKofKsoşiğlKmediğYKEuropeani
JournaliofiInformationiSystemsWK2015WKceWKdjbXeba 6.4 45

234  heKğttitudeKşuıeâ��rKthreeXdimensionğlKmodelKofKsituğtionğlKfğştorsKinKzSKğdoptionKğndKtheirK
impğştKonKtheKğttitudeâ��ıehğviorKrelğtionshipYKInformationiandiManagementWK2015WKfcWKgbbXgch 6.6 22

233 wğştorsKinfluenşingKşontinuğnşeKintentionKtoKuseKsoşiğlKnetworkKsiteskK heKwğşeıookKşğseYK2015WKfdWKbacXbba 117

232 vxğminingKtheKğnteşedentsKofKuserKgrğtifişğtionKğndKitsKeffeştsKonKindividuğlsâ��KsoşiğlKnetworkK
servişesKusğgekKtheKmoderğtingKroleKofKhğıitYKEuropeaniJournaliofiInformationiSystemsWK2015WKceWKebbXeda6.4 54

231 “nlineKinformğtionKquğlityKğndKşonsumerKsğtisfğştionkK heKmoderğtingKrolesKofKşontextuğlKfğştorsKâ��K
rKmetğXğnğlysisYKInformationiandiManagementWK2015WKfcWKjgfXjib 6.6 57

230 rnteşedentsKğndKşonsequenşesKofKeXshoppingkKğnKintegrğtedKmodelYK2015WKcfWKbieXcbh 62
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229 UserKğşşeptğnşeKofKSğğSXığsedKşollğıorğtionKtoolskKğKşğseKofKxoogleKuoşsYK2015WKciWKecdXeec 39

228 —eXexğminingKonlineKşustomerKexperienşeKtoKinşludeKpurşhğseKfrequenşyKğndKperşeivedKriskYK
JournaliofiRetailingiandiConsumeriServicesWK2015WKcfWKibXjf 8.5 144

227 MğkingKtheKmostKofKinformğtionKteşhnologyKQKsystemsKusğgekKrKliterğtureKreviewWKfrğmeworkKğndK
futureKreseğrşhKğgendğYK2015WKejWKfebXfgg 75

226  heKrşşeptğnşeKğndKUseKofKznnovğtiveK eşhnologyYK2015WKegWKeiXgh 7

225 –uittingKtheKuseKofKğKhğıituğtedKhedonişKinformğtionKsystemkKğKtheoretişğlKmodelKğndKempirişğlK
exğminğtionKofKwğşeıookKusersYKEuropeaniJournaliofiInformationiSystemsWK2015WKceWKedbXeeg 6.4 144

224
UnderstğndingKtheKdeterminğntsKofKonlineKrepeğtKpurşhğseKintentionKğndKmoderğtingKroleKofKhğıitkK
 heKşğseKofKonlineKgroupXıuyingKinK ğiwğnYKInternationaliJournaliofiInformationiManagementWK2015WK
dfWKefXfg

16.4 148

223  heKeffeştKofKweısiteKfeğturesKinKonlineKrelğtionshipKmğrketingkKrKşğseKofKonlineKhotelKıookingYK
2015WKbeWKcccXcdc 155

222 wğştorsKthğtKinfluenşeKstudentsRKprogrğmmingKskillskKğKşğseKstudyKfromKğK’igeriğnKuniversityYK2016WK
dWKchh 3

221 SğtisfğştionWKtrustKğndKonlineKpurşhğseKintentionkKrKstudyKofKşonsumerKperşeptionsYK2016WK 2

220 ”lğyingKseriouslyKâ��KyowKgğmifişğtionKğndKsoşiğlKşuesKinfluenşeKığnkKşustomersKtoKuseKgğmifiedK
eXıusinessKğpplişğtionsYK2016WKgdWKdjcXeah 67

219 “nlineKpurşhğseKdeterminğntsKofKloyğltykK heKmediğtingKeffeştKofKsğtisfğştionKinKtourismYKJournaliofi
RetailingiandiConsumeriServicesWK2016WKdaWKchjXcjb 8.5 42

218 tustomerKperşeptionKofKtS—KinitiğtiveskKitsKğnteşedentsKğndKşonsequenşesYK2016WKbcWKcgdXchj 29

217  heKeffeştKofKıenefitsKgenerğtedKfromKinterğştingKwithKırğndedKmoıileKğppsKonKşonsumerK
sğtisfğştionKğndKpurşhğseKintentionsYKJournaliofiRetailingiandiConsumeriServicesWK2016WKdbWKdbdXdcc 8.5 83

216 suildingKloyğltyKinKeXşommerşeYK2016WKfaWKedbXegb 11

215 rnKextendedKonlineKpurşhğseKintentionKmodelKforKmiddleXğgedKonlineKusersYK2016WKcaWKbdcXbeg 27

214 ÃhğtKğreKtheKuimensionsKofK“nlineKSğtisfğştionpYK2016WKjWKefXfj

213 yowKtustomerKvxpeştğtionsKseşomeKrdjustedKrfterK”urşhğseYKInternationaliJournaliofiElectronici
CommerceWK2016WKcaWKeedXegj 5.4 14

212 UnderstğndingKonlineKrepurşhğseKintentionkKsoşiğlKexşhğngeKtheoryKğndKshoppingKhğıitYK2016WKbeWKbjXef 42
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211 toXşreğtingKvğlueKinKhotelsKusingKmoıileKdevişeskKrKşonşeptuğlKmodelKwithKempirişğlKvğlidğtionYK
2016WKfcWKbdbXbec 83

210 uoesKeğseXofXuseKşontriıutesKtoKtheKperşeptionKofKenjoymentpKrKşğseKofKgğmifişğtionKinKeXığnkingYK
2016WKgbWKbbeXbcg 63

209 UnderstğndingKtheKdeterminğntsKofKhotelKıookingKintentionsKğndKmoderğtingKroleKofKhğıitYK2016WK
feWKfcXgh 90

208 wrğmeworkKforKsuşşessKofKonlineKırğndKmğnğgementkKğKsystemğtişKliterğtureKreviewYK2016WKbcWKdaa

207 ztRsKğıoutKtimekK—evisitingKU rU cKtoKexğmineKşonsumersâ��KintentionsKtoKuseK’wtKmoıileKpğymentsK
inKhotelsYK2016WKfdWKbhXcj 210

206 vxploringKtheKinfluentiğlKfğştorsKinKşontinuğnşeKusğgeKofKmoıileKsoşiğlKrppskKSğtisfğştionWKhğıitWKğndK
şustomerKvğlueKperspeştivesYK2016WKddWKdecXdff 306

205 “nlineKtustomerKvxperienşeKğndKztsK—elğtionshipKtoK—epurşhğseKzntentionkKrnKvmpirişğlKtğseKofK
“nlineK rğvelKrgenşiesKinKthinğYK2016WKcbWKbaifXbajj 21

204 rpprğisğlKofKliterğtureKonKşustomerKexperienşeKinKtourismKseştorkKreviewKğndKfrğmeworkYK2016WKbjWKcjgXdcb 42

203 UntğnglingKtheKrelğtionshipsKıetweenKşonsumerKşhğrğşteristişsWKshoppingKvğluesWKğndKıehğviorğlK
intentionKinKonlineKgroupKıuyingYK2017WKcfWKfehXfgg 23

202 vxğminingKorgğnizğtionsâ��KşontinuedKuseKofKopenKsourşeKteşhnologiesYKInformationiTechnologyiandi
PeopleWK2017WKdaWKceXeg 3.4 2

201 suildingKtustomerKLoyğltykK heKvffeştKofKvxperientiğlKStğteWKtheKVğlueKofKShoppingWKğndK rustKğndK
”erşeivedKVğlueKofKServişeKonK“nlineKtlothesKShoppingYK2017WKdfWKbfgXbhb 17

200 vXfulfillmentKdimensionsKğndKitsKinfluenşeKonKşustomersKinKeXtğilingkKğKşritişğlKreviewYKAsiaiPacifici
JournaliofiMarketingiandiLogisticsWK2017WKcjWKdehXdgj 3.2 28

199 rnğlyzingKşustomerKsğtisfğştionkKusersKperspeştiveKtowğrdsKonlineKshoppingYK2017WKiWKcggXcii 23

198 topingKwithKtheKriskKofKinternetKşonneştivityKinKhotelskK”erspeştivesKfromKrmerişğnKşonsumersK
trğvelingKinternğtionğllyYK2017WKgbWKdiaXdjd 20

197 rnimğtedKşonversğtionğlKğgentsKğndKeXşonsumerKproduştivitykK heKrolesKofKğgentsKğndKindividuğlK
şhğrğşteristişsYKInformationiandiManagementWK2017WKfeWKfefXffj 6.6 43

196 UnderstğndingKtheKformğtionKofKeXloyğltyKığsedKonKğKdedişğtionXşonstrğintKperspeştiveYK2017WKchWKeiXgf 2

195 rppsKforKmoıileKığnkingKğndKşustomerKsğtisfğştionkKğKşrossXşulturğlKstudyYK2017WKdfWKbbddXbbfd 42

194 znvestigğtingKtheKonlineKşustomerKexperienşeKâ��KğKscsKperspeştiveYK2017WKdfWKgfhXghc 15
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193  heK—oleKofKMXtommerşeK—eğdinessKinKvmergingKğndKuevelopedKMğrketsYK2017WKcfWKcfXfb 49

192  heKğgentKıiddingKhğıitKğndKuseKmodelKSrsyUMTKğndKitsKvğlidğtionKinKtheK ğoığoKonlineKğuştionK
şontextYKInformationiandiManagementWK2017WKfeWKcibXcjb 6.6 9

191 znformğtionKsystemKşontinuğnşeKusğgekKmoderğtingKroleKofKhğıitYK2017WKcgWKbgg 2

190  heKueterminğntsKofK—epeğtK”urşhğseKzntentionKforKLuxuryKsrğndsKğmongKxenerğtionKÜKtonsumersK
inKMğlğysiğYK2017WKbdWKbcf 2

189 tontinuğnşeKusğgeKintentionKğndKintentionKtoKreşommendKonKinformğtionKığsedKmoıileK
ğpplişğtionkKrKteşhnologişğlKğndKuserKexperienşeKperspeştiveYK2017WK

188 “nlineKşustomerKexperienşeKS“tvTKinKşlothingKeXretğilYKInternationaliJournaliofiRetailiandi
DistributioniManagementWK2018WKegWKdcdXdeg 3.5 40

187  imeKeffeştKofKdisşonfirmğtionKonKonlineKshoppingYK2018WKdhWKihXbab 7

186 ModelingKşonsumerKdistrustKofKonlineKhotelKreviewsYK2018WKhbWKhhXja 56

185 SignğlingKeffeştKofKweısiteKusğıilityKonKrepurşhğseKintentionYKInternationaliJournaliofiInformationi
ManagementWK2018WKdjWKcciXceb 16.4 57

184  heKeffeştsKofKtwoXwğyKşommunişğtionKğndKşhğtKservişeKusğgeKonKşonsumerKğttitudesKinKtheK
eXşommerşeKretğilingKseştorYK2018WKciWKcafXcbh 34

183  heKpowerKofKğKthumısXupkKÃillKeXşommerşeKswitşhKtoKsoşiğlKşommerşepYKInformationiandi
ManagementWK2018WKffWKdeaXdfh 6.6 67

182 UnderstğndingKtheKeffeştKofKtheKdisşrepğnşyKıetweenKsoughtKğndKoıtğinedKgrğtifişğtionKonKsoşiğlK
networkingKsiteKusersRKsğtisfğştionKğndKşontinuğnşeKintentionYK2018WKhjWKbdhXbfd 53

181 ÃhğtKmotivğtesKpeopleKtoKşontinuouslyKpostKselfiespK heKmoderğtingKroleKofKperşeivedKrelğtiveK
ğdvğntğgeYK2018WKiaWKbadXbbb 11

180 ”rediştingKShoppersRKtontinuousKsuyingKzntentionKUsingKMoıileKrppsYK2018WKjWKgjXid 0

179 uevelopmentKofKreseğrşhKşontinuousKusğgeKintentionKofKeXşommerşeYKrKsystemğtişKreviewKofK
literğtureKfromKcaajKtoKcabfYK2018WKhWKhd 4

178 suildKğnK“nlineKShopKÃeısiteKUsingKytmlK”rogrğmmingKLğnguğgeYK2018WKeahWKabcage

177 vffeştKofK“nlineKSeşondXyğndKShoppingKvxperienşeKonK—epurşhğseKzntentionYK2018WKjWKdgXeh 1

176 ueterminğntsKofKşustomerKloyğltyKinKonlineKgroupXıuyingkKtheKselfXregulğtionKmeşhğnismYK2018WKbXcc
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175 ”urşhğseKexperienşeKğndKinvolvementKforKriskKperşeptionKinKonlineKgroupKıuyingYK2018WKjWKfihXgah 6

174 ShiftsKinK“nlineKtonsumerKsehğviorkKrK”reliminğryKznvestigğtionKofKtheK’etKxenerğtionYK2018WKbdWKbXcf 26

173 tonsumersRKperşeptionsWKpurşhğseKintentionWKğndKwillingnessKtoKpğyKğKpremiumKprişeKforKsğfeK
vegetğıleskKrKşğseKstudyKofKseijingWKthinğYK2018WKbjhWKbejiXbfah 78

172 ModelingKsğtisfğştionKğndKrepurşhğseKintentionsKofKmoıileKsmğrtKwristığndskKtheKroleKofKsoşiğlK
mindfulnessKğndKperşeivedKvğlueYK2018WKbjWKcdhXcfa 6

171  heKroleKofKweısiteKstimuliKofKexperienşeKonKengğgementKğndKırğndKğdvoşğşyYK2018WKjWKcaeXccc 33

170 ÃhoKwillKstğyKwithKtheKırğndKğfterKpostingKnonXfZfKrğtingKofKpurşhğsepKrnKempirişğlKstudyKofKonlineK
şonsumerKrepurşhğseKıehğviorYK2019WKbjWKeaf 2

169  heKznfluenşeKofK“nlineKShoppingKueterminğntsKonKtustomerKSğtisfğştionKinKtheKSerıiğnKMğrketYK
2019WKbeWKaXa 47

168 ÃhğtRsKinKtheKsoxpKznvestigğtionKofKseğutyKSuısşriptionKsoxK—etğilKServişesYK2019WKeiWKifXbac 4

167 “nlineKşustomerKexperienşeKinKeXretğilingkKimplişğtionsKforKweıKentrepreneurshipYK2019WKbfWKgfbXghf 13

166 sğrriersKtoKonlineKshoppingYK2019WKdaWKdb 6

165 ÃhğtKurivesKMXShoppersKtoKtontinueKUsingKMoıileKuevişesKtoKsuypYK2019WKchWKidXbac 24

164 ”syşhosoşiğlKfğştorsKinfluenşingKshğredKıişyşleKtrğvelKşhoişesKğmongKthinesekKrnKğpplişğtionKofK
theoryKplğnnedKıehğviorYK2019WKbeWKeacbajge 13

163 UnderstğndingKtustomerK—epurşhğseKzntentionKinKvXşommerşekK—oleKofK”erşeivedK”rişeWKueliveryK
–uğlityWKğndK”erşeivedKVğlueYK2019WKiWKbecXbfh 11

162 MğnğgingKonlineKproduştKğssortmentKğndKorderKfulfillmentKforKsuperiorKeXtğilingKservişeKexperienşeYK
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