
Big Brother

Television and New Media

3, 323-340

DOI: 10.1177/152747640200300307

Citation Report



Citation Report

2

# Article IF Citations

1 Show Your Real Face. New Media and Society, 2003, 5, 400-421. 3.1 62

2 â€˜But this Time You Choose!â€™. International Journal of Cultural Studies, 2004, 7, 213-231. 0.9 53

4 Reality TV as Advertainment. Popular Communication, 2004, 2, 1-20. 1.1 71

5 Not the Final Answer. European Journal of Cultural Studies, 2005, 8, 483-503. 1.5 3

6 Reality shows: uma abordagem psicossocial. Psicologia: CiÃªncia E ProfissÃ£o, 2006, 26, 190-197. 0.0 0

7 Understanding Big Brother: An Analysis of Current Research. Javnost, 2006, 13, 85-96. 0.7 6

8 Video Cultures: Television Sociology in the â€œNew TVâ€• Age. Annual Review of Sociology, 2006, 32,
103-125. 3.1 38

9 The Discipline of Watching: Detection, Risk, and Lateral Surveillance. Critical Studies in Media
Communication, 2006, 23, 391-407. 0.7 67

10 How the other half votes. International Journal of Cultural Studies, 2006, 9, 457-479. 0.9 44

11 Invisible Centers: Boris Johnson, authenticity, cultural citizenship and a centrifugal model of media
power. Social Semiotics, 2006, 16, 263-282. 0.6 8

12 Talking alone. European Journal of Cultural Studies, 2006, 9, 167-184. 1.5 109

13 A critical-historical genre analysis of reality television. Communicatio, 2007, 33, 62-76. 0.2 5

14 Therapeutics of the Self. Television and New Media, 2007, 8, 263-284. 1.5 34

15 Flagging Finnishness: Reproducing National Identity in Reality Television. Television and New Media,
2007, 8, 49-67. 1.5 53

17 Determining Dimensions of Reality: A Concept Mapping of the Reality TV Landscape. Journal of
Broadcasting and Electronic Media, 2007, 51, 371-390. 0.8 47

18 Cowboys, Outlaws and Artists. Journal of Consumer Culture, 2007, 7, 105-125. 1.5 41

19 The Endless End of Frontier Mythology: PBS's Frontier House 2002. Film and History, 2007, 37, 29-34. 0.0 1

20 Toward a Sociology of Reality Television. Sociology Compass, 2008, 2, 84-106. 1.4 20



3

Citation Report

# Article IF Citations

21 Making the Most out of 15 Minutes. Television and New Media, 2008, 9, 87-110. 1.5 64

22 Fashioning Race for the Free Market on<i>America's Next Top Model</i>. Critical Studies in Media
Communication, 2008, 25, 324-343. 0.7 81

23 Jade's confession: racism and the dialectics of celebrity. Social Semiotics, 2008, 18, 133-148. 0.6 9

24 â€œThese Two Are Speaking Welsh on Channel 4!â€•. Television and New Media, 2008, 9, 514-530. 1.5 8

26 â€œI LIKE TO SEE MY WORST PEOPLE GET VOTED OFFâ€•. Journal of Children and Media, 2008, 2, 129-146. 1.0 1

27 (Mis)recognition and the middle-class/bourgeois gaze: A case study of<i>Wife Swap</i>. Critical
Discourse Studies, 2008, 5, 319-330. 1.1 38

28 Self-Despotism: Reality Television and the New Subject of Politics. Framework, 2008, 49, 66-82. 0.0 5

29 Thatâ€™s Me: Nationalism and Identity on Balkan Reality TV. Canadian Journal of Communication, 2009, 34,
. 0.1 10

30 New directions in hybrid popular television: a reassessment of television mock-documentary. Media,
Culture and Society, 2009, 31, 231-250. 1.9 11

32 Perceptions of the Authenticity of Reality Programs and Their Relationships to Audience Involvement,
Enjoyment, and Perceived Learning. Journal of Broadcasting and Electronic Media, 2009, 53, 515-531. 0.8 70

33 Docudramatizing the real: Developments in British TV docudrama since 1990. Studies in Documentary
Film, 2010, 4, 195-208. 0.5 13

34 Mediated Voyeurism and the Guilty Pleasure of Consuming Reality Television. Media Psychology, 2010,
13, 201-221. 2.1 41

35 Big Brother RIP. Celebrity Studies, 2011, 2, 214-217. 0.4 3

36 â€˜Weâ€™re a very normal familyâ€™: Representing the mundane in Channel 4â€™s The Family. Media, Culture and
Society, 2012, 34, 21-35. 1.9 14

37 Perceptions of assertiveness among women: Triggering and managing conflict in reality television.
Discourse and Communication, 2012, 6, 379-399. 1.0 6

38 Social Movement Audiences<sup>1</sup>. Sociological Forum, 2012, 27, 1-20. 0.6 38

39 Keeping it Real? Social Class, Young People and â€˜Authenticityâ€™ in Reality TV. Sociology, 2013, 47, 460-476. 1.7 53

40 â€œFood Changed My Lifeâ€•:The Chef Jeff Projectand the Politics of Rehabilitative Cooking. Critical
Studies in Media Communication, 2013, 30, 34-51. 0.7 0



4

Citation Report

# Article IF Citations

41 Learning English Through Social Interaction: The Case of <i>Big Brother 2006,</i> Finland. Modern
Language Journal, 2013, 97, 340-359. 1.3 2

42 Two Women, a Bottle of Wine, and<i>The Bachelor</i>. Journal of Leisure Research, 2013, 45, 695-716. 1.0 20

43 â€˜No hugging please, we are Muslimsâ€™:Akademi Fantasia, Malay television audiences and the negotiation
of global popular cultural forms. Asian Journal of Communication, 2014, 24, 142-157. 0.6 4

44 The Relationship Between â€œTeen Momâ€• Reality Programming and Teenagers' Beliefs About Teen
Parenthood. Mass Communication and Society, 2014, 17, 830-852. 1.2 24

45 Classed Femininity, Performativity, and Camp in British Structured Reality Programming. Television
and New Media, 2014, 15, 197-214. 1.5 56

46 Reality-Based Television Versus the Civil Right to Privacy: A Battle of Access. Journal of Film and Video,
2015, 67, 79. 0.1 2

47 A Genre Approach to Celebrity Politics. , 2015, , . 14

48 Celebrity culture and audiences: a Swedish case study. Celebrity Studies, 2015, 6, 54-68. 0.4 5

49 Fat Acceptance TV?: Rethinking Reality Television With TLCâ€™s<i>Big Sexy</i>and the Carnivalesque.
Popular Communication, 2015, 13, 232-246. 1.1 10

50 Singlehood in<i>Treatment</i>: Interrogating the discursive alliance between postfeminism and
therapeutic culture. European Journal of Women's Studies, 2015, 22, 334-349. 0.9 10

51 Reflexivity, Conformity, and Israeli <i>Big Brother</i>. Television and New Media, 2016, 17, 243-253. 1.5 1

52 Gendering the authenticity of the military experience: male audience responses to the Korean reality
show <i>Real Men</i>. Media, Culture and Society, 2017, 39, 62-76. 1.9 7

53 Contradictions Between the Subversive and the Mainstream: Drag Cultures and RuPaulâ€™s Drag Race. ,
2017, , 29-43. 11

54 Toward an Interaction-Centered Approach to Media Events: Mediated Public Intimacy on the Reality TV
ShowBig Brother. Journal of Communication, 2017, 67, 758-780. 2.1 3

55 The Nation and the Promise of Friendship. , 2018, , . 34

56 Shared Entertainment, Shared Opinions: The Influence of Social TV Comments on the Evaluation of
Talent Shows. Journal of Broadcasting and Electronic Media, 2018, 62, 21-37. 0.8 21

57 Bashed at first sight: the experiences and coping strategies of reality-TV stars confronted with
celebrity bashing. Celebrity Studies, 2021, 12, 389-406. 0.4 6

58 Love Island, Social Media, and Sousveillance: New Pathways of Challenging Realism in Reality TV.
Frontiers in Sociology, 2019, 4, 59. 1.0 2



5

Citation Report

# Article IF Citations

60 Queering and Policing Gender: The Pedagogy of RuPaulâ€™s Drag Race. , 2019, , 95-117. 0

62 Love Island and Relationship Education. Frontiers in Sociology, 2019, 4, 79. 1.0 4

63 From Risk to Advantage: The Role of Active Mediation in the Viewing of Big Brother by Children and
Pre-adolescents. Psychological Studies, 2021, 66, 73-84. 0.5 0

65 Is Watching Others Self-Disclose Enjoyable?. Journal of Media Psychology, 2014, 26, 111-124. 0.7 5

66 â€œThereâ€™s definitely gonna be some serious carnage in this houseâ€• or how to be genuinely impolite
in<i>Big Brother</i>UK. Journal of Language Aggression and Conflict, 2015, 3, 317-348. 0.7 22

69 Convergence and Divergence. , 2011, , 31-51. 17

70 When Digital Was New. , 2011, , 52-75. 2

71 â€œIs It TV Yet?â€•. , 2011, , 76-101. 16

72 Cult Television as Digital Televisionâ€™s Cutting Edge. , 2011, , 105-131. 15

73 Multiplatforming Public Service. , 2011, , 132-157. 7

74 Little Kidsâ€™ TV. , 2011, , 158-178. 5

75 Televisionâ€™s Aesthetic of Efficiency. , 2011, , 204-229. 11

76 Scripted Spaces. , 2011, , 230-254. 19

77 Television, Interrupted. , 2011, , 255-280. 15

78 Worker Blowback. , 2011, , 283-310. 7

79 User-Created Content and Everyday Cultural Practice. , 2011, , 311-331. 14

80 Architectures of Participation. , 2011, , 332-357. 6

81 â€˜Starring... Dyer?â€™: Re-visiting Star Studies and Contemporary Celebrity Culture. Westminster Papers in
Communication and Culture, 2015, 2, 6. 0.7 60



6

Citation Report

# Article IF Citations

82 Taming Distraction: The Second Screen Assemblage, Television and the Classroom. Media and
Communication, 2016, 4, 185-198. 1.1 3

83 La mirada moral sobre la violencia en televisiÃ³n. Un anÃ¡lisis de los discursos de los espectadores.
Revista Internacional De Sociologia, 2011, 69, 679-698. 0.0 5

84 New Public Spheres: The Digital Age and Big Brother. , 2009, , 183-202. 1

85 The â€œBasis for Mutual Contemptâ€•. , 2011, , 181-203. 1

87 The Tangible Lure of the Technoself in the Age of Reality Television. , 2013, , 360-381. 0

89 Reality Shows and Celebrity Politics: a Fast Track for Novice Politicians?. , 2015, , 153-170. 0

90 Structured Reality: Designer Clothes, Fake Tans, Real Drama?. , 2016, , 185-224. 0

91 The Transformation of the Popular Israeli: The Increasing Dominance of Israelis Originally from North
Africa and the Middle East. Journal of Mass Communication and Journalism, 2016, 06, . 0.1 1

92 Big Brother: Viewers Turned Accomplices on Reality TV. , 2018, , 149-181. 0

93 Women, anger and emotion management in Love Island. Feminist Media Studies, 0, , 1-17. 1.4 1

95 Small-screen psychics: Television performance as dubious achievement. Journal of Popular Television,
2020, 8, 349-367. 0.1 1

97 Â¿QuÃ© se comenta de un reality? AnÃ¡lisis del foro en Facebook de Gran Hermano EspaÃ±a (2011-2019).
Revista De Comunicacion, 2022, 21, 51-68. 0.4 0


