
Cyber-Politics

American Behavioral Scientist

40, 1208-1225

DOI: 10.1177/0002764297040008018

Citation Report



Citation Report

2

# Article IF Citations

1 Adoption of the World Wide Web by American Political Candidates, 1996-1998. Journal of Broadcasting
and Electronic Media, 2000, 44, 556-568. 0.8 60

2 The Role of Significant Policy Issues in the 2000 Presidential Primaries. American Behavioral Scientist,
2001, 44, 2082-2100. 2.3 12

4 Whose interactive' channel? Exploring the concept of interactivity defined in Taiwan's 2000
presidential election online campaigns. Asian Journal of Communication, 2002, 12, 50-78. 0.6 5

5 Who's on and why are they there?: A study of visitors to electoral candidates' websites in Taiwan.
Asian Journal of Communication, 2002, 12, 30-49. 0.6 1

6 Webelievability: A Path Model Examining How Convenience and Reliance Predict Online Credibility.
Journalism and Mass Communication Quarterly, 2002, 79, 619-642. 1.4 151

9 Wag the Blog: How Reliance on Traditional Media and the Internet Influence Credibility Perceptions of
Weblogs Among Blog Users. Journalism and Mass Communication Quarterly, 2004, 81, 622-642. 1.4 465

10 For Whom the Web Toils: How Internet Experience Predicts Web Reliance and Credibility. Atlantic
Journal of Communication, 2004, 12, 19-45. 0.7 23

11 Textâ€•based interactivity in candidate campaign web sites: A case study from the 2002 elections. Western
Journal of Communication, 2004, 68, 322-342. 0.8 45

12 Web Campaign in the 2002 Greek Municipal Elections. Journal of Political Marketing, 2005, 4, 33-50. 1.3 18

13 Campaign Politics and the Digital Divide. Political Research Quarterly, 2007, 60, 31-42. 1.1 85

14 Parliamentary Candidates Running on the Web for the 2004 Greek National Elections. Journal of
Political Marketing, 2008, 7, 256-277. 1.3 20

15 Nonprofit Organizations' Perceptions and Uses of the Internet. Television and New Media, 2008, 9,
407-428. 1.5 23

16 Creating a Web of Trust and Change: Testing the Gamson Hypothesis on Politically Interested Internet
Users. Atlantic Journal of Communication, 2010, 18, 259-279. 0.7 8

17 Choosing Is Believing? How Web Gratifications and Reliance Affect Internet Credibility Among
Politically Interested Users. Atlantic Journal of Communication, 2010, 18, 1-21. 0.7 58

19 MyFaceTube Politics. Social Science Computer Review, 2010, 28, 24-44. 2.6 270

20
Politics of representation in the digital media environment: presentation of the female candidate
between news coverage and the website in the 2007 Korean presidential primary. Asian Journal of
Communication, 2012, 22, 601-620.

0.6 11

21 All Political Participation Is Socially Networked?. Social Science Computer Review, 2013, 31, 527-541. 2.6 75

22 Putting out Fire with Gasoline: Testing the Gamson Hypothesis on Media Reliance and Political
Activity. Journal of Broadcasting and Electronic Media, 2013, 57, 456-481. 0.8 9



3

Citation Report

# Article IF Citations

23 Social Watching a 2012 Republican Presidential Primary Debate. American Behavioral Scientist, 2014, 58,
556-573. 2.3 36

24 Political use of twitter. , 2014, , . 17

26 The Net Effect of Social Media on Election Results: The Case of Twitter in 2014 Turkish Local Elections.
Public Administration and Information Technology, 2016, , 265-279. 0.6 5

27 Virtual Political Office Where Gender and Culture Meet. , 2008, , 641-667. 0

28 A study of the candidatesâ€™online press release and news coverage in the 17th presidential election.
Journal of Political Communication, 2009, null, 5-44. 0.0 0

29 Das Internet im Wahlkampf: Eine EinfÃ¼hrung. , 2011, , 9-65. 10

30 An Evaluation Framework for MPs Websites. , 2012, , 144-163. 0

31 Post, reply, retweet â€“ Einsatz und Resonanz von Twitter im Bundestagswahlkampf 2013. , 2015, , 275-294. 7

32 Information needs and sources of electorates in Nigeria. Library Management, 2021, 42, 22-45. 0.6 0

33 What a Difference a Download Makes. , 0, , 577-603. 1

34 Implementation of Twitter in Spanish political environments. Visual Review: Internacional Visual
Culture Review, 2022, 9, 1-11. 0.1 2


