
Who buys organic food?

British Food Journal

97, 17-23

DOI: 10.1108/00070709510104303

Citation Report



Citation Report

2

# Article IF Citations

1 Change in the European Food Industry: A Research Agenda for Marketing Economists. Journal of
International Food and Agribusiness Marketing, 1997, 9, 1-17. 2.1 5

2 Organic vegetable production in the U.S.: Certified growers and their practices. Renewable
Agriculture and Food Systems, 1998, 13, 69-78. 0.5 15

3 REVISÃƒO: TECNOLOGIAS NÃƒO CONVENCIONAIS E O IMPACTO NO COMPORTAMENTO DO CONSUMIDOR.
Boletim Centro De Pesquisa De Processamento De Alimentos, 1999, 17, . 0.2 6

4 International Consumer Demand for Organic Foods. HortTechnology, 2000, 10, 663-674. 0.9 17

5 Economics of Food Labeling. Journal of Consumer Policy, 2001, 24, 117-184. 1.3 227

6 Organic milk: attitudes and consumption patterns. British Food Journal, 2002, 104, 526-542. 2.9 226

7 Consumer perception of organic food production and farm animal welfare. British Food Journal,
2002, 104, 287-299. 2.9 473

8 Purchasing motives and profile of the Greek organic consumer: a countrywide survey. British Food
Journal, 2002, 104, 730-765. 2.9 201

9 Organic product avoidance. British Food Journal, 2002, 104, 233-260. 2.9 131

10 What motivates consumers to buy organic food in the UK?. British Food Journal, 2002, 104, 345-352. 2.9 296

11 Eating 'Green': Motivations behind organic food consumption in Australia. Sociologia Ruralis, 2002,
42, 23-40. 3.4 406

12 'The Invisible Mouth': Mobilizing 'the Consumer' in Food Production-Consumption Networks.
Sociologia Ruralis, 2002, 42, 278-294. 3.4 105

13 A Comparison of the Nutritional Value, Sensory Qualities, and Food Safety of Organically and
Conventionally Produced Foods. Critical Reviews in Food Science and Nutrition, 2002, 42, 1-34. 10.3 606

14
Wine produced by organic grapes in Greece: using meansâ€”end chains analysis to reveal organic
buyers' purchasing motives in comparison to the non-buyers. Food Quality and Preference, 2003, 14,
549-566.

4.6 217

15 The European consumersâ€™ understanding and perceptions of the â€œorganicâ€• food regime. British Food
Journal, 2004, 106, 93-105. 2.9 147

16 Health and Environmental Consciousness. Journal of International Food and Agribusiness Marketing,
2004, 15, 93-136. 2.1 24

17 The Impact of Environmental Labelling on Consumer Preference: Negative vs. Positive Labels. Journal
of Consumer Policy, 2004, 27, 213-230. 1.3 165

18 Choosing organics: a path analysis of factors underlying the selection of organic food among
Australian consumers. Appetite, 2004, 43, 135-146. 3.7 316



3

Citation Report

# Article IF Citations

19 Consumer consumption and perception of organic products in Croatia. British Food Journal, 2005,
107, 263-273. 2.9 150

20 Subjective norms, attitudes and intentions of Finnish consumers in buying organic food. British Food
Journal, 2005, 107, 808-822. 2.9 617

21
Comparison of consumer perceptions and preference toward organic versus conventionally
produced foods: A review and update of the literature. Renewable Agriculture and Food Systems, 2005,
20, 193-205.

1.8 532

22 Agroâ€•biotechnology and organic food purchase in the United Kingdom. British Food Journal, 2005, 107,
84-97. 2.9 80

23 Consumer perceptions and demand for organic food in Australia: Focus group discussions. Renewable
Agriculture and Food Systems, 2005, 20, 155-167. 1.8 54

24 Organic consumersâ€™ personal values research: Testing and validating the list of values (LOV) scale and
implementing a value-based segmentation task. Food Quality and Preference, 2005, 16, 585-599. 4.6 229

25 Sensory quality in retailed organic, free range and corn-fed chicken breast. Food Research
International, 2005, 38, 495-503. 6.2 41

26 Consumers' willingness to pay for organic food. British Food Journal, 2005, 107, 320-343. 2.9 450

27 Countryâ€•ofâ€•origin effects on Chinese wine consumers. British Food Journal, 2006, 108, 396-412. 2.9 179

28 Employing a Dichotomous Choice Model to Assess Willingness to Pay (WTP) for Organically Produced
Products. Journal of Food Products Marketing, 2006, 12, 59-69. 3.3 21

29 Organic Consumers' Profile and Their Willingness to Pay (WTP) for Selected Organic Food Products
in Greece. Journal of International Consumer Marketing, 2006, 19, 81-106. 3.7 146

30 Towards an Understanding of Gender and Capital in Constituting Biotechnologies in Agriculture.
Sociologia Ruralis, 2006, 46, 261-279. 3.4 25

31 Organic Food: Buying More Safety or Just Peace of Mind? A Critical Review of the Literature. Critical
Reviews in Food Science and Nutrition, 2006, 46, 23-56. 10.3 284

32 Organic Food Demand: A Focus Group Study Involving Caucasian and African-American Shoppers.
Agriculture and Human Values, 2006, 23, 385-394. 3.0 44

33 Ethical values and motives driving organic food choice. Journal of Consumer Behaviour, 2006, 5,
420-430. 4.2 451

34 Characteristics of Organic Food Shoppers. Journal of Agricultural &amp; Applied Economics, 2007, 39,
17-28. 1.4 106

35 The Impact of Environmental and Health Motivations on the Organic Share of Produce Purchases.
Agricultural and Resource Economics Review, 2007, 36, 304-320. 1.1 34

36 How do risk beliefs and ethics affect food choice?. , 2007, , 108-121. 0



4

Citation Report

# Article IF Citations

37 Predictors of purchase of eco-labelled food products: A panel study. Food Quality and Preference,
2007, 18, 701-708. 4.6 62

38 Values and ecoâ€• and fairâ€•trade labelled products. British Food Journal, 2007, 109, 169-181. 2.9 72

39 Who are organic food consumers? A compilation and review of why people purchase organic food.
Journal of Consumer Behaviour, 2007, 6, 94-110. 4.2 1,129

40 PHYSICAL CHARACTERISTICS AND ANTIOXIDANT ACTIVITIES OF ORGANIC GRAPES. Journal of Food
Biochemistry, 2007, 31, 81-95. 2.9 6

41 The spaces and ethics of organic food. Journal of Rural Studies, 2008, 24, 219-230. 4.7 102

42 Turkish academic staffs' perception of organic foods. British Food Journal, 2008, 110, 948-960. 2.9 21

43 Decision making process of community organic food consumers: an exploratory study. Journal of
Consumer Marketing, 2008, 25, 95-104. 2.3 147

44 Organic premiums of US fresh produce. Renewable Agriculture and Food Systems, 2008, 23, 208-216. 1.8 56

45 The Brazilian consumer's understanding and perceptions of organic vegetables: a Focus Group
approach. Food Science and Technology, 2008, 28, 241-246. 1.7 16

46 Organic Foods: Do Eco-Friendly Attitudes Predict Eco-Friendly Behaviors?. Journal of American
College Health, 2009, 58, 195-202. 1.5 55

47 Consumers' Food Choices for Specific Quality Food Products. Journal of Food Products Marketing,
2009, 15, 200-212. 3.3 26

48 Exploring the decisionâ€•making process of Canadian organic food consumers. Qualitative Market
Research, 2009, 12, 443-459. 1.5 94

49 Organic consumers and new lifestyles. British Food Journal, 2009, 111, 948-974. 2.9 43

50
Comparison of Odor-Active Compounds in Sherry Wines Processed from Ecologically and
Conventionally Grown Pedro Ximenez Grapes. Journal of Agricultural and Food Chemistry, 2009, 57,
968-973.

5.2 46

51 Dutch Consumers' Willingness to Pay for Organic Olive Oil. Journal of International Food and
Agribusiness Marketing, 2009, 21, 286-311. 2.1 41

52 Personal determinants of organic food consumption: a review. British Food Journal, 2009, 111,
1140-1167. 2.9 709

53 Consumers' perceptions of sustainably produced food: a focus group study. Progress in Industrial
Ecology, 2009, 6, 355. 0.2 3

54 VITAMIN C CONTENT OF CITRUS FROM CONVENTIONAL VERSUS ORGANIC FARMING SYSTEMS. Acta
Horticulturae, 2010, , 389-394. 0.2 10



5

Citation Report

# Article IF Citations

55 The role of ethics and product personality in the intention to purchase organic food products: a
structural equation modeling approach. International Review of Economics, 2010, 57, 79-102. 1.3 58

56 Creating sustainable identities: the significance of the financially affluent self. Sustainable
Development, 2010, 18, 123-134. 12.5 35

57 The profile of the green consumer in Greece. International Journal of Consumer Studies, 2010, 34,
153-160. 11.6 116

58 Effect of Organic Poultry Purchase Frequency on Consumer Attitudes Toward Organic Poultry Meat.
Journal of Food Science, 2010, 75, S384-97. 3.1 129

59 Beliefs and purchasing practices of Cape Town consumers regarding organically produced food.
Journal of Consumer Sciences, 2010, 31, . 0.1 4

60
ORGANIC FOOD: A STUDY ON DEMOGRAPHIC CHARACTERISTICS AND FACTORS INFLUENCING PURCHASE
INTENTIONS AMONG CONSUMERS IN KLANG VALLEY, MALAYSIA. International Journal of Business and
Management, 2010, 5, .

0.2 49

61 Purchase Intention of Organic Food in Malaysia; A Religious Overview. International Journal of
Marketing Studies, 2010, 2, . 0.4 46

62 Consumersâ€™ Perceptions, Attitudes and Willingness to Pay towards Food Products with â€œNo Added
Msgâ€• Labeling. International Journal of Marketing Studies, 2010, 2, . 0.4 34

63 New or recycled products: how much are consumers willing to pay?. Journal of Consumer Marketing,
2010, 27, 458-468. 2.3 202

64 Factors influencing organic food purchase in India â€“ expert survey insights. British Food Journal,
2010, 112, 902-915. 2.9 103

65 What Motivates Consumers to Buy Organic Food: Comparison of Croatia, Bosnia Herzegovina, and
Slovenia. Journal of Food Products Marketing, 2010, 16, 278-292. 3.3 80

66 Organic farming in isolated landscapes does not benefit flower-visiting insects and pollination.
Biological Conservation, 2010, 143, 1860-1867. 4.1 84

67 Gender and food, a study of attitudes in the USA towards organic, local, U.S. grown, and GM-free
foods. Appetite, 2010, 55, 540-550. 3.7 114

68 Eating Clean and Green? Investigating Consumer Motivations towards the Purchase of Organic Food.
Australasian Marketing Journal, 2010, 18, 93-104. 5.4 317

69 Consumers' perception of farmed fish and willingness to pay for fish welfare. British Food Journal,
2011, 113, 997-1010. 2.9 63

70 Polish consumer food choices and beliefs about organic food. British Food Journal, 2011, 113, 122-137. 2.9 187

71 Lifestyle segmentation of US food shoppers to examine organic and local food consumption. Appetite,
2011, 57, 28-37. 3.7 232

72 Organic food choices and Protection Motivation Theory: Addressing the psychological sources of
heterogeneity. Food Quality and Preference, 2011, 22, 532-541. 4.6 69



6

Citation Report

# Article IF Citations

73 Willingness to pay for organic products: Differences between virtue and vice foods. International
Journal of Research in Marketing, 2011, 28, 167-180. 4.2 318

74 Generation Y consumersâ€™ selection attributes and behavioral intentions concerning green
restaurants. International Journal of Hospitality Management, 2011, 30, 803-811. 8.8 242

75 Quality of organic mandarin juice, cv. Clemenpons. Acta Alimentaria, 2011, 40, 490-501. 0.7 1

76 A study of determinants impacting consumers food choice with reference to the fast food
consumption in India. Society and Business Review, 2011, 6, 176-187. 2.6 44

77 Consumer Preferences and Willingness to Pay for Valueâ€•Added Chicken Product Attributes. Journal of
Food Science, 2011, 76, S469-77. 3.1 39

78 What Drives Household Choice of Organic Products in Grocery Stores?. Journal of Retailing, 2011, 87,
90-100. 6.2 130

79 Retail outlets: Nurturing organic food consumers. Organic Agriculture, 2011, 1, 247-259. 2.4 13

80
Unshakable loyalty in the food sector: sustainable customer retention. Empirical study of organic
food consumers in Germany. Journal Fur Verbraucherschutz Und Lebensmittelsicherheit, 2011, 6,
359-365.

1.4 8

81 The role of social identity and attitudes toward sustainability brands in buying behaviors for organic
products. Journal of Brand Management, 2011, 18, 697-708. 3.5 101

82 Attitudinal inconsistency toward organic food in relation to purchasing intention and behavior.
British Food Journal, 2012, 114, 997-1015. 2.9 91

83 Consumers' Attitude and Understanding of Organic Food: The Case of South Korea. Journal of
Foodservice Business Research, 2012, 15, 49-63. 2.3 29

84 Canadian Organic Food Consumers' Profile and Their Willingness to Pay Premium Prices. Journal of
International Food and Agribusiness Marketing, 2012, 24, 1-21. 2.1 68

85 Steps towards an organic professional kitchen. Nutrition and Food Science, 2012, 42, 181-188. 0.9 20

86 Determinants of organic food purchase intention. , 2012, , . 5

87 What are the odds of being an organic or local food shopper? Multivariate analysis of US food
shopper lifestyle segments. Agriculture and Human Values, 2012, 29, 467-480. 3.0 75

88 Organic Foods Motivations Factors for Consumers. Procedia, Social and Behavioral Sciences, 2012, 62,
661-665. 0.5 33

89 Consumer behavior and purchase intention for organic food. Journal of Consumer Marketing, 2012,
29, 412-422. 2.3 401

90 Organic Food Consumer in Romania. SSRN Electronic Journal, 2012, , . 0.4 2



7

Citation Report

# Article IF Citations

91 Key values of Chinese consumers buying sustainable goods: the case of Green Food in Fuzhou.
Research in Hospitality Management, 2012, 1, 65-73. 0.5 0

92 The Organic Food Market: Opportunities and Challenges. , 0, , . 11

93 Why Might Organic Labels Fail to Influence Consumer Choices? Marginal Labelling and Brand Equity
Effects. Journal of Consumer Policy, 2012, 35, 85-104. 1.3 130

94 Trust orientations in the organic food distribution channels: A comparative study of the Canadian
and French markets. Journal of Retailing and Consumer Services, 2013, 20, 292-301. 9.4 61

95 The Influence of the Term â€˜Organicâ€™ on Organic Food Purchasing Behavior. Procedia, Social and
Behavioral Sciences, 2013, 81, 660-671. 0.5 30

96 When good deeds leave a bad taste. Negative inferences from ethical food claims. Appetite, 2013, 62,
76-83. 3.7 95

97 What is Special about Marketing Organic Products? How Organic Assortment, Price, and Promotions
Drive Retailer Performance. Journal of Marketing, 2013, 77, 31-51. 11.3 148

98
Patterns of sociodemographic and food practice characteristics in relation to fruit and vegetable
consumption in children: results from the UK National Diet and Nutrition Survey Rolling Programme
(2008â€“2010). Public Health Nutrition, 2013, 16, 1912-1923.

2.2 17

99 Visual Data-Driven Profiling of Green Consumers. , 2013, , . 2

100 Attitude towards organic meat: an empirical investigation on West Balkans Countries (WBC)
consumers. World's Poultry Science Journal, 2013, 69, 527-540. 3.0 6

102 Consumer Behavior and Purchase Intention of Organic Food. SSRN Electronic Journal, 0, , . 0.4 4

103 Use of Structural Equation Modeling to Predict the Intention to Purchase Green and Sustainable
Homes in Malaysia. Asian Social Science, 2013, 9, . 0.2 38

104 Consumers' perception of the health aspects of organic food. Agricultural Economics (Czech) Tj ET
Q

q
0 0 0 rg
BT /Overlock 10 Tf 50 262 Td (Republic), 2013, 59, 293-299.1.1 11

105 The Influence of Green Restaurant Decision Formation Using the VAB Model: The Effect of
Environmental Concerns upon Intent to Visit. Sustainability, 2014, 6, 8736-8755. 3.2 44

106 Resource Use Efficiency in Organic Vegetable Production: A Case Study of Manzini Region, Swaziland.
Journal of Agricultural Studies, 2014, 2, 52. 0.1 3

107 Eco-Labeling Strategies and Price-Premium. Business and Society, 2014, 53, 6-44. 6.4 200

108 Enthusiastically consuming organic food. Internet Research, 2014, 24, 587-607. 4.9 41

109 Assessing the organic potential of urban Indian consumers. British Food Journal, 2014, 116, 1864-1878. 2.9 22



8

Citation Report

# Article IF Citations

110 Health-improving lifestyles of organic and functional food consumers. British Food Journal, 2014, 116,
510-526. 2.9 67

111 Consumer segments in organic foods market. Journal of Consumer Marketing, 2014, 31, 263-277. 2.3 118

112 Organic Food and the<i>Double</i>Adverse Selection: Ignorance and Social Welfare. Agroecology and
Sustainable Food Systems, 2014, 38, 230-242. 1.9 13

113 Consumersâ€™ beliefs, attitudes, and loyalty in purchasing organic foods. British Food Journal, 2014, 116,
918-930. 2.9 48

114 A Comparison of the Influence of Purchaser Attitudes and Product Attributes on Organic Wine
Preferences. Cornell Hospitality Quarterly, 2014, 55, 127-134. 3.8 52

115 Consumption of organic and functional food. A matter of well-being and health?. Appetite, 2014, 77,
96-105. 3.7 183

116 Underlying Motivations of Organic Food Purchase Intentions. Agribusiness, 2014, 30, 290-308. 3.4 75

117 Is it love for local/organic or hate for conventional? Asymmetric effects of information and taste on
label preferences in an experimental auction. Food Quality and Preference, 2014, 31, 94-105. 4.6 114

118 Identity and Saving in Ethical Consumption. Journal of Marketing & Distribution, 2014, 16, 25-48. 0.2 1

119 Consumer loyalty towards locally certified low-input farm products. British Food Journal, 2015, 117,
2300-2312. 2.9 5

120 A Study of the Consumer Motives which Influence the Purchase of Organic Food in Serbia. Economic
Themes, 2015, 53, 102-118. 0.4 11

121 Young Consumersâ€™ Intention Towards Future Green Purchasing in Malaysia. Journal of Management
Research, 2015, 7, 468. 0.0 1

122 Alternative Labeling Programs and Purchasing Behavior toward Organic Foods: The Case of the
Participatory Guarantee Systems in Brazil. Sustainability, 2015, 7, 7397-7416. 3.2 46

123 Organic Food Perception: Fad, or Healthy and Environmentally Friendly? A Case on Romanian
Consumers. Sustainability, 2015, 7, 12017-12031. 3.2 49

124 Albanian and UK Consumersâ€™ Perceptions of Farmersâ€™ Markets and Supermarkets as Outlets for
Organic Food: An Exploratory Study. Sustainability, 2015, 7, 6626-6651. 3.2 8

125 Public Awareness Concerning the Multifunctionality of Cypriot Agriculture. Agriculture and
Agricultural Science Procedia, 2015, 4, 147-157. 0.6 3

126 Consumersâ€™ willingness to pay for organic products in Thailand. International Journal of Social
Economics, 2015, 42, 480-510. 1.9 69

127 Perception and motivation to purchase organic products in Mediterranean countries. Journal of
Research in Marketing and Entrepreneurship, 2015, 17, 67-90. 1.2 20



9

Citation Report

# Article IF Citations

128 Quality design and environmental implications of green consumerism in remanufacturing.
International Journal of Production Economics, 2015, 162, 55-69. 8.9 75

129 Why Do Some Consumers Prefer Organic Food? A Discourse Analytical Perspective. Journal of Food
Products Marketing, 2015, 21, 255-273. 3.3 10

130 Quality attributes of cactus pear fruit and their role in consumer choice. British Food Journal, 2015,
117, 1637-1651. 2.9 33

131 Consumer buying motives and attitudes towards organic food in two emerging markets. International
Marketing Review, 2015, 32, 389-413. 3.6 164

132 The Role of Consumer Values and Socio-Demographics in Green Product Satisfaction: The Case of
Hybrid Cars. Psychological Reports, 2015, 117, 406-427. 1.7 17

133
Consumersâ€™ perceptions of organic food attributes and cognitive and affective attitudes as
determinants of their purchase intentions toward organic food. Food Quality and Preference, 2015,
39, 259-267.

4.6 394

134 The Concerns about Choice Attributes and Behavior Intentions of Consumers toward Food Safety
Restaurant. International Business Research, 2016, 9, 11. 0.3 6

135 Application of the Extended Theory of Planned Behavior Model to Investigate Purchase Intention of
Green Products among Thai Consumers. Sustainability, 2016, 8, 1077. 3.2 347

136 Consumersâ€™ preferences for fresh broccolis: interactive effects between country of origin and
organic labels. Agricultural Economics (United Kingdom), 2016, 47, 181-191. 3.9 87

137 Consumerâ€™s motivation, opportunities and abilities for sustainable consumption: AÂ case in China. Uwf
UmweltWirtschaftsForum, 2016, 24, 337-352. 0.4 6

138 Preference and Willingness of Consumers to Pay for Value-added Poultry Products in Niger Delta
Region of Nigeria. The Journal of Northeast Agricultural University, 2016, 23, 82-92. 0.1 3

139 An analysis of factors affecting growth of organic food. British Food Journal, 2016, 118, 2308-2325. 2.9 57

140 Ethically minded consumer behavior: Scale review, development, and validation. Journal of Business
Research, 2016, 69, 2697-2710. 10.2 171

141
Effects of label understanding level on consumersâ€™ visual attention toward sustainability and
process-related label claims found on chicken meat products. Food Quality and Preference, 2016, 50,
48-56.

4.6 67

142 Exploring the relationship between nature sounds, connectedness to nature, mood and willingness
to buy sustainable food: A retail field experiment. Appetite, 2016, 100, 133-141. 3.7 28

143 Customer value perception of organic food: cultural differences and cross-national segments.
British Food Journal, 2016, 118, 396-411. 2.9 53

144 Diffusion of food policy in the U.S.: The case of organic certification. Food Policy, 2016, 61, 80-91. 6.0 21

145 Intention to purchase organic food among young consumers: Evidences from a developing nation.
Appetite, 2016, 96, 122-128. 3.7 360



10

Citation Report

# Article IF Citations

146
The effect of varying educational intervention on consumersâ€™ understanding and attitude toward
sustainability and process-related labels found on chicken meat products. Food Quality and
Preference, 2016, 48, 146-155.

4.6 15

147 Eco-Premium or Eco-Penalty? Eco-Labels and Quality in the Organic Wine Market. Business and Society,
2017, 56, 318-356. 6.4 89

148 A Constraint-Based Approach to Wine Tourism Market Segmentation. Journal of Hospitality and
Tourism Research, 2017, 41, 415-444. 2.9 63

149 Factors Influencing Consumersâ€™ Willingness to Pay for Organic Fruits and Vegetables: Empirical
Evidence from a Consumer Survey in India. Journal of Food Products Marketing, 2017, 23, 430-451. 3.3 80

150 Market strategy for promoting green consumption: Consumer preference and policy implications for
laundry detergent. International Journal of Consumer Studies, 2017, 41, 283-290. 11.6 25

151 What is this thing called organic? â€“ How organic farming is codified in regulations. Food Policy, 2017,
68, 10-20. 6.0 139

152 Healthy food choice: Survey results from Iranian consumers toward antibioticâ€•free chicken. Journal
of Sensory Studies, 2017, 32, e12248. 1.6 15

153 The Impact of Technological Green New Product Introductions on Firm Profitability. Ecological
Economics, 2017, 136, 86-93. 5.7 47

154
Consumersâ€™ Trust in Food Quality and Willingness to Pay More for National Parksâ€™ Brands:
Preliminary Evidence From Italy. Journal of International Food and Agribusiness Marketing, 2017, 29,
120-138.

2.1 12

155 The organic industry in Australia: Current and future trends. Land Use Policy, 2017, 66, 331-339. 5.6 10

156 Is local produce more expensive? Challenging perceptions of price in local food systems. Local
Environment, 2017, 22, 746-763. 2.4 10

157 Organic Farming, Food Quality, and Human Health: A Trisection of Sustainability and a Move from
Pesticides to Eco-friendly Biofertilizers. , 2017, , 491-515. 7

158 Assessing the effect of organic-food short storytelling on consumer response. Service Industries
Journal, 2017, 37, 968-985. 8.3 15

159 Influence of online product presentation on consumersâ€™ trust in organic food. British Food Journal,
2017, 119, 2724-2739. 2.9 31

160 Health and cosmetics: Investigating consumersâ€™ values for buying organic personal care products.
Journal of Retailing and Consumer Services, 2017, 39, 154-163. 9.4 142

161 Running wild in the marketplace: the articulation and negotiation of an alternative food network.
Journal of Marketing Management, 2017, 33, 502-528. 2.3 9

162 A new wave in Romania: organic food. Consumersâ€™ motivations, perceptions, and habits. Agroecology
and Sustainable Food Systems, 2017, 41, 46-75. 1.9 50

163 Sustainable Governance of Organic Food Production When Market Forecast Is Imprecise.
Sustainability, 2017, 9, 1020. 3.2 2



11

Citation Report

# Article IF Citations

164 Beer and Organic Labels: Do Belgian Consumers Care?. Sustainability, 2017, 9, 1509. 3.2 14

165 A Review of the Benefits of Nature Experiences: More Than Meets the Eye. International Journal of
Environmental Research and Public Health, 2017, 14, 864. 2.6 212

166 A Hierarchal Model for Organic Food Expenditures in the U.S.. SSRN Electronic Journal, 2017, , . 0.4 2

167 If you build it, will they eat it? Consumer preferences for plant-based and cultured meat burgers.
Appetite, 2018, 125, 428-437. 3.7 266

168 Willingness to pay for organic products on the Serbian market. International Food and Agribusiness
Management Review, 2018, 21, 791-801. 1.4 21

169 Whatâ€™s behind organic certification of extra-virgin olive oil? A response from Italian consumers.
Journal of Food Products Marketing, 2018, 24, 946-959. 3.3 17

170 Seize the Day or Save the World? The Importance of Ethical Claims and Product Nature Congruity.
Journal of Business Ethics, 2018, 152, 783-801. 6.0 16

171 Genetically modified labeling: The role of consumersâ€™ trust and personality. Agribusiness, 2018, 34,
266-282. 3.4 14

172 Exploring pro-environmental food purchasing behaviour: An empirical analysis of Italian consumers.
Journal of Cleaner Production, 2018, 172, 3367-3378. 9.3 95

173 Hybrid modelling of the consumption of organic foods in Iran using exploratory factor analysis and
an artificial neural network. British Food Journal, 2018, 120, 44-58. 2.9 37

174 Consumersâ€™ preferred purchasing outlet of safer vegetables in Ouagadougou, Burkina Faso. Cogent
Food and Agriculture, 2018, 4, 1492360. 1.4 5

175 Impact of Awareness, Agreement and Perceived Constraints on Purchase Decision of Green Technology
Products - A Structural Equation Modelling Approach. , 2018, , . 1

176 Factors Affecting the Buying Intention of Organic Tea Consumers of Bangladesh. Journal of Open
Innovation: Technology, Market, and Complexity, 2018, 4, 24. 5.2 28

177 Figuring the pecking order. European Journal of Marketing, 2018, 52, 2334-2355. 2.9 8

178 New Market Opportunities and Consumer Heterogeneity in the U.S. Organic Food Market.
Sustainability, 2018, 10, 3166. 3.2 12

179 Consumer comments about meat anti-consumption. British Food Journal, 2018, 120, 2439-2453. 2.9 15

180 False Barriers in the Purchase of Organic Foods. The Case of Extra Virgin Olive Oil in Spain.
Sustainability, 2018, 10, 461. 3.2 24

181 Antecedents of pregnant womenâ€™s purchase intentions and willingness to pay a premium for organic
food. British Food Journal, 2018, 120, 1561-1573. 2.9 37



12

Citation Report

# Article IF Citations

182 Price premiums for organic menus at restaurants: What is an acceptable level?. International Journal
of Hospitality Management, 2019, 77, 117-127. 8.8 34

183 Identifying Worldwide Interests in Organic Foods by Google Search Engine Data. IEEE Access, 2019, 7,
147771-147781. 4.2 10

184 Factors Influencing Organic Food Purchase Intention in Developing Countries and the Moderating
Role of Knowledge. Sustainability, 2019, 11, 209. 3.2 121

185 Factors Influencing Purchase Intention of Organic Rice in Thailand. Journal of Food Products
Marketing, 2019, 25, 805-828. 3.3 18

186 Effects of the perception of traceable fresh food safety and nutrition on perceived health benefits,
affective commitment, and repurchase intention. Food Quality and Preference, 2019, 78, 103723. 4.6 36

187 A critical evaluation on the factors impacting the adoption of eco-block as a green construction
material: From a Mauritian perspective. Journal of Building Engineering, 2019, 25, 100789. 3.4 5

188 Organic Food Consumers and Purchase Intention: A Case Study in Romania. Agronomy, 2019, 9, 145. 3.0 29

189 Understanding consumer data use in new product development and the product life cycle in European
food firms â€“ An empirical study. Food Quality and Preference, 2019, 76, 20-32. 4.6 46

190 How Social Media Communications Combine with Customer Loyalty Management to Boost Green Retail
Sales. Journal of Interactive Marketing, 2019, 46, 87-100. 6.2 34

191 Factors That Influence Perceptions and Purchasing of Organic Produce by South African Consumers.
International Journal of Customer Relationship Marketing and Management, 2019, 10, 61-76. 0.4 3

192 Segmentation of Indian shoppers in the context of organic foods. South Asian Journal of Business
Studies, 2019, 9, 167-192. 1.3 8

193 Consumers awareness of the presence of pathogenic bacteria and pesticide residues on tomatoes sold
in Nairobi. African Journal of Agricultural Research Vol Pp, 2019, 14, 2146-2158. 0.5 1

194 Perceptions of Animal Welfare With a Special Focus on Turkeys. Frontiers in Veterinary Science, 2019,
6, 413. 2.2 10

195 Are green consumers really green? Exploring the factors behind the actual consumption of organic
food products. Business Strategy and the Environment, 2019, 28, 327-338. 14.3 115

196 Models for Predicting Sustainable Durable Products Consumption Behaviour: A Review Article. Vision,
2020, 24, 81-89. 2.4 10

197 Fuzzy inference system to study the behavior of the green consumer facing the perception of
greenwashing. Journal of Cleaner Production, 2020, 242, 116064. 9.3 71

198 Categorizing Organic Grain Buyers in the Midwestern United States. Sustainability, 2020, 12, 5169. 3.2 6

199 A systematic review of drivers influencing consumer willingness to pay for organic food. Trends in
Food Science and Technology, 2020, 100, 374-388. 15.1 128



13

Citation Report

# Article IF Citations

200 The Effects of Production System and Sex on the Sensory Quality Characteristics of Dorper Lamb.
Foods, 2020, 9, 725. 4.3 8

201 Analysis of Consumersâ€™ Willingness to Pay for Organic and Local Honey in Serbia. Sustainability, 2020,
12, 4686. 3.2 55

202 Profiles of sustainable food consumption: Consumer behavior toward organic food in southern
region of Brazil. Journal of Cleaner Production, 2020, 258, 120690. 9.3 86

203 Effects of physical, non-immersive virtual, and immersive virtual store environments on consumers'
perceptions and purchase behavior. Computers in Human Behavior, 2020, 110, 106374. 8.5 56

204 An ISM modeling for factors affecting the purchase of green products. Journal of Modelling in
Management, 2021, 16, 103-123. 1.9 6

205 What motivates consumers to purchase organic food in an emerging market? An empirical study from
Saudi Arabia. British Food Journal, 2021, 123, 1758-1775. 2.9 19

206 Organic food consumption and gluten-free diet, is there a link? Results in French adults without
coeliac disease. British Journal of Nutrition, 2021, 125, 1067-1078. 2.3 5

207 The willingness to consume organic food: A review. Food and Agricultural Immunology, 2021, 32,
78-104. 1.4 54

208 ìœ ê¸°ë†•ì‹•í’ˆì—• ëŒ€í•œ ì†Œë¹„ìž•ì•˜ êµ¬ë§¤ì•˜ë•„ ì˜•í–¥ìš”ì•¸ ë¶„ì„•: ë² íŠ¸ë‚¨ ì‹œìž¥ì—•ì„œ ì—°êµ¬. Journal of Channel and Retailing, 2021, 26, 127-147.0.4 3

209 A Study on the Selection Attributes Affecting Pet Food Purchase: After COVID-19 Pandemic.
International Journal of Food Properties, 2021, 24, 291-303. 3.0 5

210 Customer Behavior of Green Advertising: Confirmatory Factor Analysis. Advances in Science,
Technology and Engineering Systems, 2021, 6, 833-841. 0.5 8

211 Karar AÄŸacÄ± AlgoritmalarÄ± ile Organik ÃœrÃ¼n TÃ¼ketici Tercihlerinin Belirlenmesi: IÄŸdÄ±r Ä°li Ã–rneÄŸi. Yuzuncu Yil
University Journal of Agricultural Sciences, 2021, 31, 188-196. 0.3 4

212 THE EFFECT OF ENVIRONMENTAL FRIENDLINESS FANATICISM OF STUDENTS TOWARDS PURCHASE INTENTION
AND PURCHASE DECISION OF ORGANIC FOOD. Jurnal Manajemen & Agribisnis, 2021, , . 0.1 0

213 Tapping birdwatchers to promote birdâ€•friendly coffee consumption and conserve birds. People and
Nature, 2021, 3, 312-324. 3.7 4

214 FACTORS AFFECTING TO ORGANIC FOOD BUYING INTENTION. International Journal of Research
-GRANTHAALAYAH, 2021, 9, 583-589. 0.1 0

215 Above and beyond meat: the role of consumersâ€™ dietary behavior for the purchase of plant-based food
substitutes. Review of Managerial Science, 2022, 16, 1335-1364. 7.1 19

216 Chirping birds and barking dogs: The interactive effect of ambient sensory cue source and valence on
consumersâ€™ choice of natural products. Journal of Retailing and Consumer Services, 2021, 61, 102513. 9.4 4

217 A revisit to the role of gender, age, subjective and objective knowledge in consumersâ€™ attitudes
towards organic food. Journal of Strategic Marketing, 2023, 31, 499-515. 5.5 8



14

Citation Report

# Article IF Citations

218 Drivers of Organic Food Purchase Intention in a Developing Country: The Mediating Role of Trust.
SAGE Open, 2021, 11, 215824402110450. 1.7 8

219 Trends in Food Preferences and Sustainable Behavior during the COVID-19 Lockdown: Evidence from
Spanish Consumers. Foods, 2021, 10, 1898. 4.3 22

220
How perceived communication source and food value stimulate purchase intention of organic food:
An examination of the stimulus-organism-response (SOR) model. Journal of Cleaner Production, 2021,
312, 127807.

9.3 53

221 What motivates consumers to buy organic foods? Results of an empirical study in the United States.
PLoS ONE, 2021, 16, e0257288. 2.5 42

222 Consumersâ€™ Willingness to Pay (WTP) for Organically Farmed Fish in Bangladesh. Journal of
Agricultural &amp; Applied Economics, 2021, 53, 482-509. 1.4 8

223 Does the COVID-19 Pandemic Change Consumersâ€™ Food Consumption and Willingness-to-Pay? The Case
of China. Foods, 2021, 10, 2156. 4.3 13

224 The organic diet effect on person perception. Appetite, 2022, 168, 105696. 3.7 4

226 Organic food shopping in Australia and Bangladesh: the role of perceived organic food value in the
attitudeâ€“intentionâ€“behavior model. , 2020, , 65-84. 6

227 Artichoke (Cynara scolymus L.) as cash-cover crop in an organic vegetable system. Acta Agriculturae
Slovenica, 2015, 105, 53-60. 0.3 4

228 DETERMINANT FACTORS OF PURCHASE INTENTION ON GREEN PRODUCT. Jurnal Aplikasi Manajemen, 2017,
15, 54-62. 0.4 7

229 The Factors Affecting The Adoption Of LED Lamps. International Business and Economics Research
Journal, 2014, 13, 757. 0.4 8

230 The Use of Markets to Increase Private Investment in Environmental Stewardship. SSRN Electronic
Journal, 0, , . 0.4 23

232 THE ROLES OF CONSUMERâ€™S KNOWLEDGE AND EMOTION IN ECOLOGICAL ISSUES: An Empirical Study on
Green Consumer Behavior. Gadjah Mada International Journal of Business, 2013, 9, 81. 1.1 11

234 SaÄŸlÄ±k Bilinci, Ã‡evre Bilinci ve Organik GÄ±da Bilgisinin SatÄ±n Alma Niyetine Organik GÄ±dalara YÃ¶nelik
Tutum AracÄ±lÄ±ÄŸÄ±yla Etkisi. Akdeniz Ãœniversitesi Ä°ktisadi Ve Ä°dari Bilimler FakÃ¼ltesi Dergisi, 0, , 158-183.0.1 3

235 Consumer Actual Purchase Behavior for Organic Products In Aceh, Indonesia. , 2019, , . 3

236 Assessing perceptions of wine tourists on organic wine. Economia Agro-Alimentare, 2015, , 57-76. 0.5 2

237 Are Consumersâ€™ Egg Preferences Influenced by Animal-Welfare Conditions and Environmental
Impacts?. Sustainability, 2019, 11, 6218. 3.2 26

238 Alliance Decision of Supply Chain Considering Product Greenness and Recycling Competition.
Sustainability, 2019, 11, 6900. 3.2 4



15

Citation Report

# Article IF Citations

239 The Effectiveness of Promotional Cues for Organic Products in the German Retail Market.
Sustainability, 2019, 11, 6986. 3.2 11

240 Food Labels (Quality, Origin, and Sustainability): The Experience of Czech Producers. Sustainability,
2021, 13, 318. 3.2 14

241 Analysis of Consumer Consumption Status and Demand of Rice-wine. Journal of the Korean Society of
Food Science and Nutrition, 2013, 42, 478-486. 0.9 10

242 Consumerâ€™s Willingness to Pay for Organic Chicken Meat in Samsun Province of Turkey. Journal of
Animal and Veterinary Advances, 2011, 10, 334-340. 0.1 26

243 DETERMINANTS OF INTENTION TO INHABIT ECO-FRIENDLY HOMES IN MALAYSIA. Journal of Green Building,
2013, 8, 146-163. 0.8 4

244 Social Media, Customer Relationship Management, and Consumers' Organic Food Purchase Behavior.
Advances in Marketing, Customer Relationship Management, and E-services Book Series, 2015, , 198-215. 0.8 3

245 The Purchase and Consumption Motivations of an Organic Product by the Tunisian Consumer: an
application on the Prickly Pear Seed Oil (PPS). Journal of North African Research in Business, 0, , 1-16. 0.0 2

246 ETHICAL BEHAVIOUR: FACTORS INFLUENCING INTENTION TO BUY ORGANIC PRODUCTS IN LITHUANIA.
Economics and Management, 2014, 19, . 0.2 14

247 Comparison of the Quality of the Chicken Breasts from Organically and Conventionally Reared
Chickens. Korean Journal for Food Science of Animal Resources, 2009, 29, 409-414. 1.5 2

248 A Study on Purchasing Variables in the Consumption Group of Environmentally Friendly Agricultural
Material in Busan. Culinary Science & Hospitality Research, 2008, 14, 73-83. 0.1 0

249 A Study on Purchasing Variables in the Consumption Group of Environmentally Friendly Agricultural
Material in Busan. Culinary Science & Hospitality Research, 2008, 14, 73-83. 0.1 0

250 Organic food in Croatia: production principles and outlook. Tourism and Hospitality Management,
2010, 16, 63-74. 1.0 0

251 UtilizaÃ§Ã£o do Focus Group para avaliaÃ§Ã£o de percepÃ§Ã£o do consumidor em produtos orgÃ¢nicos.
Revista Agrogeoambiental, 2010, 2, . 0.0 0

252 Consumerâ€Ÿs preference towards organic food products. Journal of Management and Science, 2013, 1,
19-23. 0.0 0

253 Organic products, consumer behavior on market and european organic product market situation.
Potravinarstvo, 2011, 5, 20-26. 0.6 18

254 Organic Food Preference: An Empirical Study on the Profile and Loyalty of Organic Food Customers. ,
0, , . 0

255 Exploring Consumersâ€™ Purchasing Behaviour Regarding Organic Wine in a Convergence E.U. Region:
The Case of East Macedonia and Thrace, Greece. Contributions To Economics, 2013, , 133-155. 0.3 0

256 Consumer Perceptions of Agro-Food Products with Ethical Values in Serbia: An Exploratory Study.
International Journal of Nutrition and Food Sciences, 2013, 2, 153. 0.4 1



16

Citation Report

# Article IF Citations

257 Consumer Purchasing Behaviour towards Organic Products in Thailand. Advances in Marketing,
Customer Relationship Management, and E-services Book Series, 2014, , 411-433. 0.8 0

258 Government Concerns of Consumersâ€™ Intention to Purchase Green Products (Preliminary) Tj ET
Q

q
1 1 0.784314 rg
BT /Overlock 10 Tf 50 702 Td (Study-Malaysia Evidence). Journal of Applied Sciences, 2014, 14, 1757-1762.0.3 2

259 Factors Affecting Consumer Preference towards the Organic Food Purchases. Indian Journal of
Science and Technology, 2015, 8, 1-6. 0.7 11

260 Albanian and UK Consumersâ€™ Perceptions of Farmersâ€™ Markets and Supermarkets as Outlets for
Organic Food: An Exploratory Study. , 2016, , 19-49. 0

261 The Effects of Regional Branding on Soybean Products: Evidence from Consumer Longitudinal Data in
Korea. Journal of Distribution Science, 2016, 14, 109-116. 0.4 1

262 Determining the Role of Communication and Distribution Channels for Organic Foods. Advances in
Business Strategy and Competitive Advantage Book Series, 2017, , 149-164. 0.3 2

263
Measuring the Association and the Strength of Association between Attitude, Elicited Interest and
Actual Purchase of Organic Fruits and Vegetables in. Journal of Advances in Information Technology,
2017, , 177-180.

2.9 0

264 Title is missing!. Journal of Agribusiness and Rural Development, 2017, 16, 705-713. 0.3 1

266 Social Media, Customer Relationship Management, and Consumers' Organic Food Purchase Behavior. ,
2018, , 756-773. 0

267 Yunanistan Krizinin Post-Keynesyen Analizi. Akdeniz Ãœniversitesi Ä°ktisadi Ve Ä°dari Bilimler FakÃ¼ltesi
Dergisi, 0, , 1-25. 0.1 0

268 Can Bio-labels help Companies to Gain Competitive Advantage in the Organic Food Market in Germany?.
International Journal of Academic Research in Business and Social Sciences, 2018, 8, . 0.1 0

269 Organic Agricultural Products: A Comparative Study of India with Other Economies. International
Journal of Case Studies in Business, IT, and Education, 0, , 86-97. 0.0 4

270 Motherâ€™s and Pregnantâ€™s Organic Food Purchasing Behaviors. Gaziantep University Journal of Social
Sciences, 2019, 18, 457-478. 0.2 5

271 Moderating Role of Demographics on Attitude Towards Organic Food Purchase Behavior. , 2019, ,
396-413. 0

272 Emerging Trends in Sustainability of Organic Farming and its Impact on Purchase Intention - a Review
&amp;amp; Research Agenda. SSRN Electronic Journal, 0, , . 0.4 2

273 Organic vs. Conventional Food in Romania: An Overview of the Buying Decision. Sustainable
Management, WertschoÌˆpfung Und Effizienz, 2019, , 57-73. 0.0 0

274 The impact of consumer perceptions of organic food nutritional value on the willingness to pay.
Quarterly Marketing Journal, 2019, 50, 186-194. 0.4 4

275 TÃ¼keticilerin Organik TarÄ±m ÃœrÃ¼nlerine BakÄ±ÅŸ AÃ§Ä±larÄ±nÄ±n Belirlenmesi Ãœzerine Bir AraÅŸtÄ±rma: Osmaniye ve
ÅžanlÄ±urfa Ä°lleri Ã–rneÄŸi. KahramanmaraÅŸ SÃ¼tÃ§Ã¼ Ä°mam Ãœniversitesi TarÄ±m Ve DoÄŸa Dergisi, 2019, 22, 26-34.0.7 8



17

Citation Report

# Article IF Citations

276 ORGANÄ°K ÃœRÃœN SATINALMA NÄ°YETÄ°NE ETKÄ° EDEN FAKTÃ–RLERDE FÄ°YAT ALGISININ DÃœZENLEYÄ°CÄ° ROLÃœ. Business &
Management Studies: an International Journal, 2019, 7, 891-925. 0.5 1

277 Customer Readiness in Emerging Market towards Vegetable Factories. International Journal on
Advanced Science, Engineering and Information Technology, 2019, 9, 2015-2020. 0.4 0

278 Ã‡EVRE DOSTU ÃœRÃœN SATIN ALMA NÄ°YETÄ°NDE ALGILANAN KALÄ°TE, ALGILANAN RÄ°SK VE GÃœVENÄ°N ROLÃœ. Dokuz
EylÃ¼l Ãœniversitesi Sosyal Bilimler EnstitÃ¼sÃ¼ Dergisi, 0, , 1147-1171. 0.5 1

279 Pro-Environmental Consumer Behavior: A Critical Review of Literature. International Journal of
Business and Management, 2019, 15, 1. 0.2 6

280 Sustainability or Health. International Journal for Innovation Education and Research, 2020, 8, 90-107. 0.1 0

281
An Analysis of Factors Affecting on Growth of Organic Food Perception of Consumers in a Metro City
of India. International Journal of Advanced Research in Science, Communication and Technology, 0, ,
228-238.

0.0 0

282 Evaluation of Organic Food Quality in Turkey: Impact of Gender, Country of Origin and Store
Category. Journal of Administrative Sciences, 0, , . 0.4 0

283 Consumer Choice for Milk and Dairy in Romania: Does Income Really Have an Influence?. Sustainability,
2021, 13, 12204. 3.2 6

284 Moderating Role of Demographics on Attitude towards Organic Food Purchase Behavior. Advances in
Business Information Systems and Analytics Book Series, 0, , 279-295. 0.4 0

285 THE EFFECT OF FACTORS IN PREFERENCE OF ORGANIC PRODUCTS ON PURCHASE INTENTION. Mehmet Akif
Ersoy Ãœniversitesi Sosyal Bilimler EnstitÃ¼sÃ¼ Dergisi, 2021, , 134-148. 0.2 0

286 Generation Z consumers' motives and barriers to purchasing organic food products in Serbia.
Ekonomika Poljoprivrede (1979), 2021, 68, 985-1000. 0.7 4

287 Analysis of Determinants Affecting Organic Production: State Evidence from the United States.
Sustainability, 2022, 14, 503. 3.2 9

288 Shift inÂ the mindset: increasing preference towards organic food products in Indian context. Organic
Agriculture, 2022, 12, 213-228. 2.4 6

289 Socio-environmental considerations and organic food consumption: An empirical investigation of the
attitude of Indian consumers. Food Quality and Preference, 2022, 100, 104604. 4.6 6

291 Organik ÃœrÃ¼n PazarÄ±ndaki TÃ¼keticilerde Organik ÃœrÃ¼n Bilinci: Ä°stanbul ve Ä°zmir Ä°lleri Ã–rneÄŸi. Journal of
the Institute of Science and Technology, 2022, 12, 489-501. 0.9 1

293 The consumer perception and purchasing attitude towards organic food: a critical review. Nutrition
and Food Science, 2023, 53, 578-599. 0.9 7

294 Antecedents and consequences of healthiness in cafÃ© service: Moderating effect of health concern.
Frontiers in Sustainable Food Systems, 0, 6, . 3.9 0

295 Preference-Based Determinants of Consumer Choice on the Polish Organic Food Market. International
Journal of Environmental Research and Public Health, 2022, 19, 10895. 2.6 2



18

Citation Report

# Article IF Citations

296 An Exploratory Study to Identify the Gender-Based Purchase Behavior of Consumers of Natural
Cosmetics. Cosmetics, 2022, 9, 101. 3.3 4

297 Kryteria zakupu Å¼ywnoÅ›ci ekologicznej przez polskich konsumentÃ³w w odniesieniu do konsumpcji
Å›wiatowej. Zeszyty Naukowe SGGW W Warszawie - Problemy Rolnictwa Åšwiatowego, 2016, 16, 353-362. 0.1 1

298 Bio-food and perception their labeling by slovak consumers. Acta Universitatis Bohemiae Meridionales:
Vedecky Casopis Pro Ekonomiku, Rizeni A Obchod, 2012, 14, 117-124. 0.5 0

299 Impact of Food Sustainability Labels on the Price of Rice in Online Sales. Foods, 2022, 11, 3781. 4.3 10

300 Determining factors in shaping the sustainable behavior of the generation Z consumer. Frontiers in
Environmental Science, 0, 11, . 3.3 12

302 Are people's daily life habits consistent with their preference for food sustainability labels?.
Agribusiness, 2023, 39, 589-622. 3.4 0

303 Interactions Between Organic and Conventional Markets from Pest and Disease Outbreaks: The Case of
the U.S. Apple Industry. Journal of Agricultural &amp; Applied Economics, 0, , 1-27. 1.4 1

304 Les dÃ©terminants de lâ€™intention dâ€™achat des aliments biologiques chez les personnes Ã¢gÃ©es.
Gerontologie Et Societe, 2023, vol. 45, 149-171. 0.2 0

305 Direct or indirect energy savings in food and beverage services? Visitorsâ€² preferences in hotel
restaurants. Heliyon, 2023, 9, e17519. 3.2 0

306 Examining consumer purchase intention towards organic food: An empirical study. Cleaner and
Responsible Consumption, 2023, 9, 100121. 3.0 9

307 Organic Vegetable Chips: Exploring Romanian Consumersâ€™ Preferences in Relation to
Socio-Demographic Factors. Foods, 2023, 12, 3374. 4.3 1

308
Examining How and When Knowledge and Motivation Contribute to Organic Food Purchase Intention
among Individuals with Chronic Diseases: Testing a Moderated Mediation Model. Sustainability, 2023,
15, 14584.

3.2 0

309 The Examination of Purchase Intention for Organic Food in Internet Shopping from the Perspective of
the Theory of Planned Behavior. , 2023, 7, 1241-1266. 0

310 Effect of Consumer Value Perception on Consumer Purchase Intention: A Case of Private Label
Apparels. Global Business Review, 0, , . 3.1 0

311 Impact of spirituality, culture, behaviour on sustainable consumption intentions. Sustainable
Development, 0, , . 12.5 1

312 Young Adultsâ€™ Anti-Consumption Tendencies toward Organic Foods in Vietnam: The Mediating Role of
Self-Efficacy. SAGE Open, 2023, 13, . 1.7 0

313 Understanding the Intention to Purchase and Not to Purchase Organic Food among Students:
Structural Equation Modeling. , 2023, 11, e1709. 0

314 Evaluation of factors related to organic food consumption and orthorexia nervosa tendencies. Food
Science and Nutrition, 2024, 12, 3585-3592. 3.4 0


