Citation Report



11

13

15

17

ARTICLE IF CITATIONS

Environmentally friendly replacement of automobiles. Journal of Economic Psychology, 1995, 16,
513-529. 216

a€ceCulture, consumption and lifestyles in relation to sustainable developmenté€: Studies in

Environmental Science, 1995, 65, 1201-1225.

Danish consumers' attitudes to the functional and environmental characteristics of food packaging. 13 101
Journal of Consumer Policy, 1996, 19, 339-363. )

Towards sound environmental behaviour: Exploring household participation in waste management.
Journal of Consumer Policy, 1996, 19, 45-67.

Toward Sustainable Consumption: Two New Perspectives. Journal of Consumer Policy, 1997, 20,
409-442. 1.3 107

Consumer Law and the Environment: From Consumer to Citizen. Journal of Consumer Policy, 1998, 21,
45-70.

Review and Critical Assessment of Research on Marketing and the Environment. Journal of Marketing 9.3 237
Management, 1998, 14, 513-532. :

Social Structural and Social Psychological Bases of Environmental Concern. Environment and
Behavior, 1998, 30, 450-471.

Marketing and the Tragedy of the Commons: A Synthesis, Commentary, and Analysis for Action. Journal 3.4 190
of Public Policy and Marketing, 1999, 18, 218-229. :

Intelligent transportation system and traffic safety 4€“ drivers perception and acceptance of electronic
speed checkers. Transportation Research Part C: Emerging Technologies, 1999, 7, 131-147.

Spillover processes in the development of a sustainable consumption pattern. Journal of Economic 9.9 258
Psychology, 1999, 20, 53-81. :

ENVIRONMENTAL CONCERN: CONCEPTUAL DEFINITIONS, MEASUREMENT METHODS, AND RESEARCH
FINDINGS. Journal of Environmental Psychology, 1999, 19, 369-382.

Morality and Rationality in Environmental Policy. Journal of Consumer Policy, 1999, 22, 395-417. 1.3 119

New Environmental Theories: Toward a Coherent Theory of Environmentally Significant Behavior.
Journal of Social Issues, 2000, 56, 407-424.

Consumer Protection and Environmental Protection: Contradictions and Suggested Steps Towards

Integration. Journal of Consumer Policy, 2000, 23, 63-78. 1.3 o

Utilisation of Selected Demographics and Psychographics in Understanding Recycling Behaviour.
Greener Management International, 2001, 2001, 74-93.

Measurement and Determinants of Environmentally Significant Consumer Behavior. Environment and a7 595
Behavior, 2002, 34, 335-362. )

Human values and the emergence of a sustainable consumption pattern: A panel study. Journal of

Economic Psychology, 2002, 23, 605-630.




19

21

23

25

27

29

31

33

35

CITATION REPORT

ARTICLE IF CITATIONS

Spillover of environment-friendly consumer behaviour. Journal of Environmental Psychology, 2003, 51 410
23,225-236. )

A cognitive dissonance interpretation of consistencies and inconsistencies in environmentally

responsible behavior. Journal of Environmental Psychology, 2004, 24, 93-103.

The big clean up: social marketing for the Auckland region. Local Environment, 2004, 9, 507-526. 2.4 7

A review of intervention studies aimed at household energy conservation. Journal of Environmental
Psychology, 2005, 25, 273-291.

The Changing Relationship between Consumer and Environmental Policy: Analyzing JCP's Quarter
Century of Coverage. , 2005, , 23-35.

Partnerships for sustainability: Effective practice?. Local Environment, 2005, 10, 275-298.

Understanding repetitive travel mode choices in a stable context: A panel study approach.

Transportation Research, Part A: Policy and Practice, 2006, 40, 621-638. 42 88

The Impact of Institutions on the Decision How to Decide. SSRN Electronic Journal, 2006, , .

Environmental Morale and Motivation. SSRN Electronic Journal, 2006, , . 0.4 35

The impact of institutions on the decision how to decide. Journal of Institutional Economics, 2007, 3,
323-349.

Consumers and Corporate Social Responsibility: Matching the Unmatchable?. Australasian Marketing 5.4 75
Journal, 2007, 15, 27-36. )

A hierarchical analysis of the green consciousness of the Egyptian consumer. Psychology and
Marketing, 2007, 24, 445-473.

Models of Decision Making and Residential Energy Use. Annual Review of Environment and Resources, 13.4 567
2007, 32, 169-203. :

Exploring consumer attitude and behaviour towards green practices in the lodging industry in India.
International Journal of Contemporary Hospitality Management, 2007, 19, 364-377.

? Human Behavior and Environmental Sustainability: Problems, Driving Forces, and Research Topics.

Journal of Social Issues, 2007, 63, 1-19. 3.3 322

Greening the Danes? Experience with consumption and environment policies. Journal of Consumer
Policy, 2007, 30, 91-116.

Consumer Policy in a Market Economy Considerations from the Perspective of the Economics of
Information, the New Institutional Economics as well as Behavioural Economics. Journal of 1.3 31
Consumer Policy, 2008, 31, 285-313.

Policy Climates and Reductions in Automobile Use<sup>*</sup>. Social Science Quarterly, 2008, 89,

1293-1311.




37

40

42

44

46

48

50

52

54

CITATION REPORT

ARTICLE IF CITATIONS

Environmental morale and motivation. , 2008, , 406-428. 19

Theory and method in economics and psychology. , 2008, , 9-36.

The economic psychology of the stock market. , 2008, , 39-63. 2

Stock prices: insights from behavioral finance. , 2008, , 64-104.

Financial decisions in the household. , 2008, , 132-154. 9

Corporate social responsibility: the case of long-term and responsible investment. , 2008, , 155-178.

Wealth, consumption and happiness. , 2008, , 199-226. 18

Lay perceptions of government economic activity. , 2008, , 255-280.

How big should government be?., 2008, , 281-303. 0

Sustainable consumption and lifestyle change. , 2008, , 335-362.

Evolutionary economics and psychology. , 2008, , 493-511. 2

Evolutionary psychology and economic psychology. , 2008, , 512-526.

Neuroeconomics: what neuroscience can learn from economics. , 2008, , 457-492. 8

Inter-temporal choice and self-control: saving and borrowing. , 2008, , 105-131.

Economic and psychological determinants of car ownership and use. , 2008, , 383-405. 3

Contingent valuation as a research method: environmental values and human behaviour. , 2008, ,
429-454,

Comparing models of consumer behaviour. , 2008, , 227-252. 4

Consumption and identity. , 2008, , 181-198.




56

58

60

62

64

66

68

70

72

CITATION REPORT

ARTICLE IF CITATIONS

Integrating explanations of tax evasion and avoidance. , 2008, , 304-332. 10

Environmentally significant behavior in the home. , 2008, , 363-382.

Elucidating Green Consumers: A Cluster Analytic Approach on Proenvironmental Purchase and

Curtailment Behaviors. Journal of Euromarketing, 2009, 18, 245-267. 0.0 13

Encouraging pro-environmental behaviour: An integrative review and research agenda. Journal of
Environmental Psychology, 2009, 29, 309-317.

Like father, like son? Intergenerational transmission of values, attitudes, and behaviours in the

environmental domain. Journal of Environmental Psychology, 2009, 29, 414-421. 51 227

Consumer decisions in the black market for stolen or counterfeit goods. Journal of Economic
Psychology, 2009, 30, 162-171.

Exploring the Social Dynamics of Proenvironmental Behavior Change. Journal of Industrial Ecology, 5.5 99
2010, 14, 137-149. :

Determinants of environmentally responsible behaviours for greenhouse gas reduction.
International Journal of Consumer Studies, 2009, 33, 151-161.

Promoting public transport as a subscription service: Effects of a free month travel card. Transport

Policy, 2009, 16, 335-343. 6.6 162

Packaging and Proenvironmental Consumption Behavior. Environment and Behavior, 2009, 41, 125-146.

Electricity saving in households&€”A social cognitive approach. Energy Policy, 2010, 38, 7732-7743. 8.8 202

Understanding and responding to the climate change issue: Towards a whole-of-science research
agenda. Journal of Management and Organization, 2010, 16, 16-47.

The Effect of Interventions on the Environmental Behaviour of Australian Motel Guests. Tourism and 2.8 7
Hospitality Research, 2010, 10, 255-268. ’

Corporate social responsibility &€ does it matter to consumers?., 2010, , 517-538.

Consumer behaviour and environmental quality in Hawaii. Management of Environmental Quality,

2010, 21, 290-298. 4.3 6

Country Differences in Sustainable Consumption: The Case of Organic Food. Journal of
Macromarketing, 2010, 30, 171-185.

The impact of values, environmental concern, and willingness to acceFt economic sacrifices to
protect the environment on tourists&€™ intentions to buy ecologically sustainable tourism alternatives. 3.8 149
Tourism and Hospitality Research, 2011, 11, 278-288.

Greening the greenhouse grower. A behavioral analysis of a sector-initiated system to reduce the

environmental load of greenhouses. Journal of Environmental Management, 2011, 92, 2461-2469.




74

76

79

81

83

86

88

90

92

CITATION REPORT

ARTICLE IF CITATIONS

What is (responsible) consumption? Discussing environment and consumption with children from

different socioeconomic backgrounds in The Netherlands. The Environmentalist, 2011, 31, 216-226. 0.7 14

Companies Promoting Sustainable Consumption of Employees. Journal of Consumer Policy, 2011, 34,

161-174.

Behavioral dimensions of climate change: drivers, responses, barriers, and interventions. Wiley

Interdisciplinary Reviews: Climate Change, 2011, 2, 801-827. 8.1 240

Design analysis. , 2011, , .

The mediating effect of value orientation on the relationship between socio-demographic factors and

environmental concern in Swedish touristsa€™ vacation choices. Journal of Ecotourism, 2012, 11, 16-33. 2.9 32

Exploring the use of a game to stimulate energy saving in households. Journal of Design Research,
2012, 10, 102.

Environmental Sustainability at Work: A Call to Action. Industrial and Organizational Psychology, 0.6 396
2012, 5, 444-466. ’

A Discussion of Underlying Theories Explaining the Spillover of Environmentally Friendly Behavior
Phenomenon. Procedia, Social and Behavioral Sciences, 2012, 50, 1061-1072.

3€ Blame it on marketingd€™: consumers' views on unsustainable consumption. International Journal of 1.6 70
Consumer Studies, 2012, 36, 656-667. :

One More Awareness Gap? The Behavioura€“Impact Gap Problem. Journal of Consumer Policy, 2012, 35,
145-163.

Energy saving behaviours: Development of a practice-based model. Energy Policy, 2013, 61, 371-381. 8.8 102

Corporate Greening beyond Formal Programs, Initiatives, and Systems: A Conceptual Model for
Voluntary Pro&€environmental Behavior of Employees. European Management Review, 2013, 10, 83-98.

Encouraging pro-environmental behaviour: the role of sustainability-focused events. Journal of 9.9 108
Sustainable Tourism, 2013, 21, 1113-1128. :

Intervention strategy to stimulate energy-saving behavior of local residents. Energy Policy, 2013, 52,
706-715.

Promoting purchases of sustainable groceries: An intervention study. Journal of Environmental 51 54
Psychology, 2013, 33, 53-67. .

Influence of interventions and internal motivation on Swedish homeownersa€™ change of on-site
sewage systems. Resources, Conservation and Recycling, 2013, 76, 27-40.

The introduction of a single-use carrier bag charge in Wales: Attitude change and behavioural

spillover effects. Journal of Environmental Psychology, 2013, 36, 240-247. 51 199

Predicting the diversity of internal temperatures from the English residential sector using panel

methods. Applied Energy, 2013, 102, 601-621.




94

96

99

101

103

106

108

110

112

CITATION REPORT

ARTICLE IF CITATIONS

Understanding the inherent complexity of sustainable consumption: A social cognitive framework. 102 270
Journal of Business Research, 2013, 66, 1227-1234. )

Applying the motivation-opportunity-ability (MOA) model to reveal factors that influence inclusive

engagement within local community festivals. International Journal of Event and Festival
Management, 2013, 4, 186-205.

Evolutions in the ecologically conscious consumer behaviour in Greece. EuroMed Journal of 3.9 23
Business, 2013, 8, 17-35. :

Development of a questionnaire for identifying driver's personal values in driving. , 2013, , .

Happiness and limits to sustainable tourism mobility: a new conceptual model. Journal of Sustainable 9.9 49
Tourism, 2013, 21, 1017-1035. )

Physiciansa€™ Adoption of Electronic Medical Records: Model Development Using Ability 4€* Motivation -
Opportunity Framework. Lecture Notes in Computer Science, 2013, , 41-49.

Household recycling in Cyprus: attitudes, barriers and behaviour. World Review of Entrepreneurship,

Management and Sustainable Development, 2013, 9, 291. 0.2 1

Empirical Analysis of Structural Equation on Pro-Environmental Behaviors. Advanced Materials
Research, 0, 955-959, 1508-1513.

Knowledge Sharing and Innovative Work Behaviour in Healthcare: A Microa€tevel Investigation of

Direct and Indirect Effects. Creativity and Innovation Management, 2014, 23, 400-414. 3.3 157

An Integrated Framework for Encouraging Pro-environmental Behaviour: The role of values,
situational factors and goals. Journal of Environmental Psychology, 2014, 38, 104-115.

Factors influencing sustainable consumption behaviors: a survey of the rural residents in China. 0.3 395
Journal of Cleaner Production, 2014, 63, 152-165. :

Promoting lower-carbon lifestyles: the role of personal values, climate change communications and
carbon allowances in processes of change. Environmental Education Research, 2014, 20, 434-435.

Sustainability labels on food products: Consumer motivation, understanding and use. Food Policy, 6.0 828
2014, 44,177-189. :

Children, parents and home energy use: Exploring motivations and limits to energy demand reduction.
Energy Policy, 2014, 65, 351-358.

Behavioural spillover in the environmental domain: An intervention study. Journal of Environmental 51 209
Psychology, 2014, 40, 381-390. :

Effects of green brand on green purchase intention. Marketing Intelligence and Planning, 2014, 32,
250-268.

Do public programs in & energy regionsa€™ affect citizen attitudes and behavior?. Energy Policy, 2014, 69,

8.8 13

Who attempts to drive less in New England?. Transportation Research Part F: Traffic Psychology and

Behaviour, 2014, 23, 69-80.




114

116

120

122

124

126

128

130

133

CITATION REPORT

ARTICLE IF CITATIONS

The life and work of Folke A—lander (19354€“2013). Journal of Economic Psychology, 2014, 43, ii-vi. 2.2 0

Not to buy or can be & nudgeda€™ to buy? Exploring behavioral interventions for energy policy in India.

Energy Research and Social Science, 2015, 7, 78-83.

Mapping out the design opportunities: pathways of sustainable behaviour. International Journal of

Sustainable Engineering, 2015, 8, 163-172. 35 16

Sport Management and The Natural Environment. , O, , .

Sustainability marketing. , 2015, , . 4

A Conceptual Framework to Enable the Changes Required for a One-Planet Future. Environmental
Values, 2015, 24, 663-688.

Sustainable consumption in Vietnam: an explorative study among the urban middle class. International 1.6 76
Journal of Consumer Studies, 2015, 39, 608-618. ’

Political Trust and Perceptions of the Quality of Institutional Arrangements 4€“ how do they influence
the public's acceptance of environmental rules. Environmental Policy and Governance, 2015, 25,
424-438.

Rethinking Economic Growth from an Environmental Macroeconomics Perspective. SSRN Electronic

Journal, O, . 04 o

A Conceptual Framework of the Adoption and Practice of Environmental Actions in Households.
Sustainability, 2015, 7, 5793-5818.

Conflicts in Everyday Life: The Influence of Competing Goals on Domestic Energy Conservation.

Sustainability, 2015, 7, 5963-5980. 8.2 12

Understanding the human dimensions of a sustainable energy transition. Frontiers in Psychology,
2015, 6, 805.

The ethical imperative of constructive engagement in a world confounded by the commons dilemma,

social traps and geopolitical conflicts. , 2015, , . 17

Shopping travel behaviour. International Journal of Retail and Distribution Management, 2015, 43,
469-484.

Toward a Sustainable Faucet Design. Environment and Behavior, 2015, 47, 85-101. 4.7 6

Factors Affecting Green Purchase Behaviour and Future Research Directions. International Strategic
Management Review, 2015, 3, 128-143.

Behavior Model Development for Understanding PEBs. , 2015, , 47-62. 3

Consumer behavior in renewable electricity: Can branding in accordance with identity signaling

increase demand for renewable electricity and strengthen supplier brands?. Energy Policy, 2015, 78,
11-21.




136

138

140

142

144

146

148

150

152

CITATION REPORT

ARTICLE IF CITATIONS

Models accounting for intention-behavior discordance in the physical activity domain: a usera€™s guide,
content overview, and review of current evidence. International Journal of Behavioral Nutrition and 4.6 142
Physical Activity, 2015, 12, 9.

Sustainable campus: engaging the community in sustainability. International Journal of Sustainability

in Higher Education, 2015, 16, 57-71.

Electronic waste recovery in Finland: Consumersd€™ perceptions towards recycling and re-use of mobile 74 152
phones. Waste Management, 2015, 45, 374-384. ’

Factors affecting consumersd€™ choices concerning sustainable packaging during product purchase and
recycling. Resources, Conservation and Recycling, 2015, 103, 58-68.

The existing situation and challenges regarding the use of plastic carrier bags in Europe. Waste 3.9 30
Management and Research, 2015, 33, 419-428. :

Determinants of sustainable/green consumption: a review. International Journal of Environmental
Technology and Management, 2016, 19, 316.

Consumera€™s motivation, opportunities and abilities for sustainable consumption: AAcase in China. Uwf 0.4 6
UmweltWirtschaftsForum, 2016, 24, 337-352. :

Developing interventions to change recycling behaviors: A case study of applying behavioral science.
Applied Environmental Education and Communication, 2016, 15, 325-3309.

Electricity-saving behavior antecedents: Electricity-Saving motivations, constraints, knowledge and
beliefs. , 2016, , .

Spillover from past recycling to green apparel shopping behavior: the role of environmental concern
and anticipated guilt. Fashion and Textiles, 2016, 3, .

Sustainable user innovation from a policy perspective: a systematic literature review. Journal of 0.3 46
Cleaner Production, 2016, 133, 65-77. :

New hydropower development in Norway: Municipalitiesx3 attitude, involvement and perceived barriers.
Renewable and Sustainable Energy Reviews, 2016, 61, 235-244.

Breakfast barriers and opportunities for children living in a Dutch disadvantaged neighbourhood. a7 9
Appetite, 2016, 107, 372-382. :

Consumer knowledge in pro-environmental behavior. World Journal of Science Technology and
Sustainable Development, 2016, 13, 328-352.

Pro-environmental purchase behaviour: The role of consumers' biospheric values. Journal of Retailing 94 200
and Consumer Services, 2016, 33, 98-108. '

Promoting Pro-environmental Behavior in Ecotourism Destination. , 2016, , 1023-1039.

Decision support to choose renovation actions in order to reduce house energy consumption € An

applied approach. Building and Environment, 2016, 109, 121-134. 69 19

Clustering household energy-saving behaviours by behavioural attribute. Energy Policy, 2016, 92,

444-454.




154

156

158

160

163

165

167

169

171

10

CITATION REPORT

ARTICLE IF CITATIONS

What keeps Chinese from recycling: Accessibility of recycling facilities and the behavior. Resources, 10.8 130
Conservation and Recycling, 2016, 109, 176-186. )

Decoupling and displaced emissions: on Swedish consumers, Chinese producers and policy to address

the climate impact of consumption. Journal of Cleaner Production, 2016, 134, 320-329.

GetGreen Vietnam: towards more sustainable behaviour among the urban middle class. Journal of

Cleaner Production, 2016, 134, 178-190. 93 18

Understanding farmer cooperatives' self-inspection behavior to guarantee agri-product safety in
China. Food Control, 2016, 59, 320-327.

The emergence of ambivalent leisure consumers 4€“ The case of boating along the Swedish West Coast. 0.3 5
Journal of Cleaner Production, 2017, 145, 35-44. :

The Impact-Likelihood Matrix: A policy tool for behaviour prioritisation. Environmental Science and
Policy, 2017, 70, 9-20.

Investigating the determinants of consumersa€™ sustainable purchase behaviour. Sustainable 110 113
Production and Consumption, 2017, 10, 110-120. ’

Mediating Effect of Environmental Orientation on Pro-Environmental Purchase Intentions in a
Low-Involvement Product Situation. Australasian Marketing Journal, 2017, 25, 115-125.

Energy use behaviors in buildings: Towards an integrated conceptual framework. Energy Research and

Social Science, 2017, 23, 97-112. 64 47

Getting the sustainability message across: an endorsed Colombian environmental cinematographic
strategy. International Journal of Advertising, 2017, 36, 910-927.

The BetterBirth Program: Pursuing Effective Adoption and Sustained Use of the WHO Safe Childbirth
ChecRlist Through Coaching-Based Implementation in Uttar Pradesh, India. Global Health, Science and 1.7 26
Practice, 2017, 5, 232-243.

Design for reduced resource consumption during the use phase of products. CIRP Annals -
Manufacturing Technology, 2017, 66, 635-658.

What explains the intention to bring mobile phones for recycling? A study on university students in

China and Germany. International Economics and Economic Policy, 2017, 14, 501-516. 23 24

Persuasive Technology. , 2017, , 3-12.

Green consumerism: overview and further research directions. International Journal of Process

Management and Benchmarking, 2017, 7, 206. 0.2 25

Design for alternative ways of doing - explorations in the context of thermal comfort. Journal of
Design Research, 2017, 15, 153.

The Involvement of Future Generations in the Circular Economy Paradigm: An Empirical Analysis on

Aluminium Packaging Recycling in Spain. Sustainability, 2017, 9, 2345. 8.2 22

The Psychology of Sustainable Seafood Consumption: A Comprehensive Approach. Foods, 2017, 6, 86.




173

175

177

179

181

183

185

187

189

11

CITATION REPORT

ARTICLE IF CITATIONS

Sustainable Seafood Consumption in Action: Relevant Behaviors and their Predictors. Sustainability,
2017,9, 2313. 3.2 22

Local community engagement in a festival in Indonesia. International Journal of Culture, Tourism and

Hospitality Research, 2018, 12, 29-46.

Ergonomics and Human Factors for a Sustainable Future. , 2018, , . 16

Cosmetic specifications in the food waste issue: Supply chain considerations and practices
concerning suboptimal food products. Journal of Cleaner Production, 2018, 183, 698-709.

What should consumer organizations do to drive environmental sustainability?. Journal of Cleaner 0.3 45
Production, 2018, 181, 201-208. )

Understanding Residential Sustainable Energy Behaviour and Policy Preferences. , 0, , 516-540.

Resources and requirements of educational upward mobility. British Journal of Sociology of L8 15
Education, 2018, 39, 860-875. )

Differential public support for waste management policy: The case of Hong Kong. Journal of Cleaner
Production, 2018, 175, 477-488.

Initiatives for the energy renovation of single-family houses in Denmark evaluated on the basis of

barriers and motivators. Energy and Buildings, 2018, 167, 347-358. 6.7 49

Young consumersd€™ green purchase behaviour in an emerging market. Journal of Strategic Marketing,
2018, 26, 583-600.

Environmental ideology and household energy conservation in Beijing. Journal of Cleaner 0.3 16
Production, 2018, 195, 1600-1608. )

Does One Good Turn Deserve Another? Evidence of Domain-Specific Licensing in Energy Behavior.
Environment and Behavior, 2018, 50, 839-863.

Front-Country Campers' Constraints, Negotiation, and Pro-Environment Behavioral Intention: An

Extension to the Theory of Planned Behavior. Leisure Sciences, 2018, 40, 174-193. 3.1 20

Which factors determine the extent of house ownersd€™ energy-related refurbishment projects? A
Motivation-Opportunity-Ability Approach. Sustainable Cities and Society, 2018, 36, 33-41.

A Cross-Cultural Perspective on Motives and Patterns of Brand Recommendation in Social Media.

International Journal of Online Marketing, 2018, 8, 27-44. 11 6

Drivers of Vegetable Consumption in Urban Nigeria: Food Choice Motives, Knowledge, and
Self-Efficacy. Sustainability, 2018, 10, 4771.

Innovating by doing: promoting on-the-job experimentation through a climate for innovation.

International Journal of Entrepreneurial Venturing, 2018, 10, 362. 0.5 7

The Role of Social Norms in the Structural Model Explaining Alcohol Use Among Students. Drustvena

Istrazivanja, 2018, 27, 605-628.




191

193

195

197

199

201

203

205

207

12

CITATION REPORT

ARTICLE IF CITATIONS

Analysis of Influencing Factors of Big Data Adoption in Chinese Enterprises Using DANP Technique. 3.9 24
Sustainability, 2018, 10, 3956. ’

Sustainable Consumption Patterns and the Malleability of Consumer Preferences. , 0, , 369-392.

On Occupant Behavior and Innovation Studies Towards High Performance Buildings: A

Transdisciplinary Approach. Sustainability, 2018, 10, 3567. 3.2 7

Determinants of Fair Trade Product Purchase Intention of Dutch Consumers According to the
Extended Theory of Planned Behaviour. Journal of Consumer Policy, 2018, 41, 191-210.

The Determinants of Green Packaging that Influence Buyersa€™ Willingness to Pay a Price Premium.

Australasian Marketing Journal, 2018, 26, 221-230. 5.4 71

Integration of the Opportunitya€Abilitya€Motivation behavior change framework into a coaching&€based
<scp>WHO«<[scp> Safe Childbirth Checklist program in India. International Journal of Gynecology and
Obstetrics, 2018, 142, 321-328.

Examining the Challenges of Responsible Consumption in an Emerging Market. , 2018, , 299-327. 3

Sorting Household Waste at the Source. , 2019, , 105-114.

Evaluation of the Role of Environmental Education in Manesht and Ghelarang Geotourism

Destination, Iran. Journal of Quality Assurance in Hospitality and Tourism, 2019, 20, 681-708. 3.0 o

Psychological Barriers to Environmentally Responsible Consumption. Accounting, Finance,
Sustainability, Governance & Fraud, 2019, , 103-128.

Ethics, Social Responsibility and Sustainability in Marketing. Accounting, Finance, Sustainability,

Governance & Fraud, 2019, , . 04 4

Integrated Model for Green Purchasing Intention and Green Adoption: Future Research Direction.
Journal of Sociological Research, 2019, 10, 23.

Household Waste Sorting and Engagement in Everyday Life Occupations After Migrationa€”A Scoping 3.9 20
Review. Sustainability, 2019, 11, 4701. ’

A behavioral analysis of farmers during land reallocation processes of land consolidation in China:
Insights from Guangxi and Shandong provinces. Land Use Policy, 2019, 89, 104230.

Between hesitation and decisivenessa€”Understanding consumers' ego, altruism, and eagerness to pay

for renewable energy. Sustainable Development, 2019, 27, 932-944. 125 6

The SOMOAR operationalization: a holistic concept to travel decision modelling. Tourism Review,
2019, 74, 613-631.

Clinical Performance Feedback Intervention Theory (CP-FIT): a new theory for designing, implementing,
and evaluatinF feedback in health care based on a systematic review and meta-synthesis of qualitative 6.9 164
research. Implementation Science, 2019, 14, 40.

Healthy Diet as a Global Sustainable Development Issue. , 2019, , 361-384.




209

211

213

215

217

219

221

223

225

13

CITATION REPORT

ARTICLE IF CITATIONS

Understanding energy-saving behaviors in the American workplace: A unified theory of motivation,

opportunity, and ability. Energy Research and Social Science, 2019, 51, 198-209. 64 92

Explaining consumer choice of low carbon footprint goods using the behavioral spillover effect in

German-speaking countries. Journal of Cleaner Production, 2019, 214, 429-439.

Environmental consciousness of European consumers: A segmentation-based study. Journal of 0.3 70
Cleaner Production, 2019, 221, 1-9. :

Communicating Sustainability: Using Community Media to Influence Rural Peoplea€™s Intention to Adopt
Sustainable Behaviour. Sustainability, 2019, 11, 812.

Adopting Temperance-Oriented Behavior? New Possibilities for Consumers and Their Food Waste.

Journal of Agricultural and Environmental Ethics, 2019, 32, 5-26. L7 14

Brand sustainability among young consumers: an AHP-TOPSIS approach. Young Consumers, 2019, 20,
314-337.

Smallholder farmersd€™ engagement in non-certified organic farming: a case from Southern China. 2.9 4
British Food Journal, 2019, 122, 465-481. ’

An experimental study of consumption orientations, environmental sustainability advertising and
home-sharing adoption intentions. International Journal of Contemporary Hospitality Management,
2019, 31, 4605-4627.

What is the Profile of the Investor in Household Solar Photovoltaic Energy Systems?. Energies, 2019,
12, 4451. 31 v

A theories of practice perspective in understanding barriers to sustainable commuting: The case of
United Arab Emirates. International Journal of Nonprofit and Voluntary Sector Marketing, 2019, 24,
e1668.

Inhibitors of sustainable consumption: Insights from university academic staff in southern Nigeria. 125 ;
Sustainable Development, 2019, 27, 96-108. :

A comparison study of 4€ motivation&€“intentiona€“behaviora€™ model on household solid waste sorting in
China and Singapore. Journal of Cleaner Production, 2019, 211, 442-454.

Promoting pro-environmental behaviour in a community in Singapore &€* from raising awareness to

behavioural change. Environmental Education Research, 2019, 25, 1019-1037. 2.9 36

Understanding Collaborative Consumption: An Extension of the Theory of Planned Behavior with
Value-Based Personal Norms. Journal of Business Ethics, 2019, 158, 679-697.

Cliniciansa€™ ability, motivation, and opportunity to acquire and transfer knowledge: An age-driven

perspective. Health Care Management Review, 2019, 44, 216-223. L4 3

d€celtd€™s Not Easy Living a Sustainable Lifestyled€s How Greater Knowledge Leads to Dilemmas, Tensions and
Paralysis. Journal of Business Ethics, 2019, 154, 759-779.

Policymakers&€™ views on sustainable end-user innovation: Implications for sustainable innovation. 0.3 2
Journal of Cleaner Production, 2020, 254, 120030. :

Food waste as the consequence of competing motivations, lack of opportunities, and insufficient

abilities. Resources Conservation & Recycling X, 2020, 5, 100026.




227

229

231

233

235

237

240

242

244

14

CITATION REPORT

ARTICLE IF CITATIONS

Genetically Modified Cropsa€™ Environmental Impact and Trust in Eco-labels. Australasian Marketing 5.4 5
Journal, 2020, 28, 361-373. :

Merging Theory of Planned Behavior and Value Identity Personal norm model to explain

pro-environmental behaviors. Sustainable Production and Consumption, 2020, 24, 169-180.

Householdersa€™ readiness for demand-side response: A qualitative study of how domestic tasks might
be shifted in time. Energy and Buildings, 2020, 215, 109888.

Service portfolio extensions and sales incentives: an examination of financial value-added services
provided by logistics service providers. International Journal of Supply Chain and Operations
Resilience, 2020, 4, 21.

Energy demand science for a decarbonized society in the context of the residential sector. Renewable

and Sustainable Energy Reviews, 2020, 132, 110051. 164 33

Behavior and perception of younger generation towards green products. Journal of Public Affairs,
2022, 22,e2288.

Determinants of energy tracking application use at the city level: Evidence from France. Energy Policy, 8.8 8
2020, 147,111866. :

Consumer Motivation and Environmental Impact of Laundry Machine-Sharing: Analysis of Surveys in
Tokyo and Bangkok. Sustainability, 2020, 12, 9756.

How to Cope with Perceived Tension towards Sustainable Consumption? Exploring Pro-Environmental

Behavior Expertsd€™ Coping Strategies. Sustainability, 2020, 12, 8782. 3.2 2

The Influence of User-Adapted, Instructive Information on Participation in a Recycling Scheme: A Case
Study in a Medium-Sized Swedish City. Recycling, 2020, 5, 7.

A Systematic Literature Review and Bibliometric Analysis of Recycling Behavior. Journal of Global

Marketing, 2020, 33, 354-376. 3.4 43

Consumer Considerations for the Implementation of Sustainable Packaging: A Review. Sustainability,
2020, 12, 2192.

A systematic review of occupant behavior in building energy policy. Building and Environment, 2020, 6.9 105
175, 106807. :

Financial rewards for long-term environmental protection. Journal of Environmental Psychology,
2020, 68, 101411.

Willingness and Behaviors of Farmersa€™ Green Disposal of Pesticide Packaging Waste in Henan, China: A
Perceived Value Formation Mechanism Perspective. International Journal of Environmental Research 2.6 23
and Public Health, 2020, 17, 3753.

Impact of opportunity and ability to translate environmental attitude into ecologically conscious
consumer behavior. Journal of Marketing Theory and Practice, 2020, 28, 173-186.

Consumer acceptance of circular business models. Journal of Cleaner Production, 2020, 254, 119988. 9.3 42

Antibiotics use versus profitability on sow farms in the Netherlands. Preventive Veterinary Medicine,

2020, 178, 104981.




246

248

250

252

254

256

258

260

262

15

CITATION REPORT

ARTICLE IF CITATIONS

Household Waste Sorting Participation in Developing Countriesd€”A Meta-Analysis. Recycling, 2020, 5, 6. 5.0 30

The analysis of pro-environmental behaviour based on ecoIoEical worldviews, environmental

training| knowledge and goal frames. Journal of Cleaner Production, 2021, 279, 123518.

Rise Up: Understanding Youth Social Entrepreneurs and Their Ecosystems. Journal of Public Policy and

Marketing, 2021, 40, 206-225. 3.4 22

The impact of motivation, intention, and contextual factors on green purchasing behavior: New
energy vehicles as an example. Business Strategy and the Environment, 2021, 30, 1249-1269.

Volition to behave sustainably: An examination of the role of selfa€eontrol. Journal of Consumer

Behaviour, 2021, 20, 776-790. 4.2 o

Volunteering in environment conservation program: gain or loss?. Journal of Environmental Planning
and Management, 2021, 64, 1536-1554.

Nachhaltiger Konsum. , 2021, , 1-18. 1

Consumption in the Circular Economy: Learning from Our Mistakes. Sustainability, 2021, 13, 601.

The meanings of energy: a case study of student air conditioning activity. Energy Efficiency, 2021, 14, 1. 2.8 2

Comprehensive Measurement of Italian Domestic Food Waste in a European Framework. Sustainability,
2021, 13, 1492.

Landlords with no lands: a systematic literature review on hybrid multi-sided platforms and platform

thinking. European Journal of Innovation Management, 2022, 25, 64-96. 4.6 27

A conceptual model identifying apartment owners' attitude formation towards solar photovoltaic
(PV) adoption. Property Management, 2021, 39, 325-342.

Elaborating the science of food choice for rapidly changing food systems in low-and middle-income 81 39
countries. Global Food Security, 2021, 28, 100503. ’

Roles of socio-physical environments on air quality control policy with respect to knowledge,
attitude and intention. Journal of Cleaner Production, 2021, 288, 125735.

Effects of improved information and volunteer support on segregation of solid waste at the
household level in urban settings in Madhya Pradesh, India (I-MISS): protocol of a cluster randomized 2.9 8
controlled trial. BMC Public Health, 2021, 21, 694.

Communicating returnable packaging via ease of use labeling. International Review of Retail,
Distribution and Consumer Research, 2021, 31, 481-497.

The influential factors and consequences of knowledge sharing for expatriates. International

Journal of Emerging Markets, 2023, 18, 705-727. 2.2 6

An evaluation of a consumer food waste awareness campaign using the motivation opportunity ability

frameworR. Resources, Conservation and Recycling, 2021, 168, 105313.




264

266

268

270

272

274

276

278

280

16

CITATION REPORT

ARTICLE IF CITATIONS

Identifying Energy-Use Behavior and Energy-Use Profiles of Hotel Guests. Applied Sciences 05 1
(Switzerland), 2021, 11, 6093. ’

Personalized Nutrition Advice: Preferred Ways of Receiving Information Related to Psychological

Characteristics. Frontiers in Psychology, 2021, 12, 575465.

A snapshot of food-based dietary guidelines implementation in selected countries. Global Food 81 15
Security, 2021, 29, 100533. :

Moving from Niche to Norm: Lessons from Food Waste Initiatives. Sustainability, 2021, 13, 7667.

Reducing personal air-travel: Restrictions, options and the role of justifications. Transportation

Research, Part D: Transport and Environment, 2021, 96, 102859. 6.8 8

Human behaviour change as a tool for improved animal welfare. Veterinary Record, 2021, 189, 67-69.

Consumer ethics: A review and research agenda. Psychology and Marketing, 2022, 39, 111. 8.2 48

To read or not to read: An extension of the theory of planned behaviour to food label use.
International Journal of Consumer Studies, 2022, 46, 984-993.

Energy saving at work: Understanding the roles of normative values and perceived benefits and costs
in single-person and shared offices in the United States. Energy Research and Social Science, 2021, 79, 6.4 13
102173.

Intention to Purchase Milk Packaged in Biodegradable Packaging: Evidence from Italian Consumers.
Foods, 2021, 10, 2068.

Transition pathway of consumer perception toward a sharing economy: Analysis of consumption
value for behavioral transition to laundromats. Sustainable Production and Consumption, 2021, 28, 11.0 4
1708-1723.

Education for Environmental Citizenship and Responsible Environmental Behaviour. Environmental
Discourses in Science Education, 2020, , 115-137.

Household Food Wasted€”How to Avoid [t? An Integrative Review. , 2020, , 27-55. 28

Commute Green! The Potential of Enterprise Social Networks for Ecological Mobility Concepts. IFIP
Advances in Information and Communication Technology, 2019, , 128-139.

Does Trigger Location Matter? The Influence of Localization and Motivation on the Persuasiveness of

Mobile Purchase Recommendations. Lecture Notes in Computer Science, 2015, , 121-132. L3 o

Finding Kairos: The Influence of Context-Based Timing on Compliance with Well-Being Triggers.
Lecture Notes in Computer Science, 2017, , 89-101.

Generating Sustainable Value from Open Data in a Sharing Society. IFIP Advances in Information and

Communication Technology, 2014, , 62-82. 0.7 19

Nachhaltige GAV4tesiegel und ihre Rolle im Verbraucherverhalten. Management-Reihe Corporate Social

Responsibility, 2015, , 69-95.




283

285

287

289

291

293

295

297

299

17

CITATION REPORT

ARTICLE IF CITATIONS

Psychologists Can Do Much to Support Sustainable Development 1Authors' names in alphabetical
order. E-mail schmuck@gp.tu-berlin.de and C.A..Vlek@ppsw.rug.nl.. European Psychologist, 2003, 8, 3.1 59
66-76.

Supporting Adherence to Medicines for Long-Term Conditions. European Psychologist, 2019, 24, 82-96.

The Psychology of Green Organizations. , 2015, , . 22

One Person in the Battlefield is Not a Warrior: Self-Construal, Perceived Ability to Make a Difference,
and Socially Responsible Behavior. SSRN Electronic Journal, O, , .

Rational Overrides: Influence Behaviour Beyond Nudging. , O, , . 3

Atevreci TAl4ketim DavranA+AYA+: BoyutlarA+ ve A-IASAV4mAY4. A—mer Halisdemir Aceniversitesi A°ktisadi Ve A°dari Bilimlgr)
FakAValtesi Dergisi, 2018, 11, 42-66. :

Using Social Marketing to Encourage the Purchase of Fuel-Efficient Vehicles. , 2014, , 253-277. 1

Sustainable Consumption and Social Institutions. Advances in Marketing, Customer Relationship
Management, and E-services Book Series, 2016, , 409-428.

Understanding and responding to the climate change issue: Towards a whole-of-science research

agenda. Journal of Management and Organization, 2010, 16, 16-47. 3.0 20

Symbolic and affective motives, constraints and self-efficacy among Romanian car buyers. Journal of
Marketing and Consumer Behaviour in Emerging Markets, 2019, 2019, 14-29.

Los determinantes de la compra de productos con etiquetas de contenido social y ambiental.

CIRIEC-Espana Revista De Economia Publica, Social Y Cooperativa, 2019, , 235. 05 2

Towards Socially Responsible Consumption: An Evaluation of Religiosity and Money Ethics.
International Journal of Trade Economics and Finance, 2010, 1, 32-35.

Capabilities and Opportunities of Flexitarians to Become Food Innovators for a Healthy Planet: Two

Explorative Studies. Sustainability, 2021, 13, 11135. 3.2 24

Supporting Behavior Change in Cooperative Driving. Communications in Computer and Information
Science, 2012, , 323-327.

Einsatz umweltpolitischer Instrumente in der Abfallwirtschaft 8€” eine theoretische und praktische
AceberprAYafung der Bewirtschaftung von Verkaufsverpackungen., 1999, , 17-66.

The Impact of Chinese Consumers' Environmental Knowledge and Concern on Purchasing Intention to
Green Products - Focusing on the Moderating Effect of Idiocentrism -. Korea International Trade
Research Institute, 2014, 10, 631-648.

Determinants of sustainable/green consumption: a review. International Journal of Environmental

Technology and Management, 2016, 19, 316. 0.2 9

The Regulatory Consumer in EU and National Law? Case Study of the Normative Concept of the

Consumer in Hungary and Poland. SSRN Electronic Journal, O, , .




301

303

305

307

309

311

313

316

318

18

CITATION REPORT

ARTICLE IF CITATIONS

Fuel Efficient Vehicles. Advances in Marketing, Customer Relationship Management, and E-services 0.8 1
Book Series, 2017, , 36-58. :

Efficient Energy Utilization: Internet of Connected Home Appliances (Cha). SSRN Electronic Journal, O,

)

Determinants Which Influence Purchase Behaviour of Energy Efficient Household Appliances in

Emerging Markets. Approaches To Global Sustainability, Markets, and Governance, 2018, , 97-110. 0.5 3

Postrzegana wartoAAt produktu ekologicznego a rzeczywiste zachowania konsumentA3w. Prace Naukowe
Uniwersytetu ERonomicznego We WrocA,awiu, 2018, , 214-222.

Consumer food cooperatives as complex adaptive networks the case of five cooperatives from Poland.

Annals of the Polish Association of Agricultural and Agribusiness Economists, 2018, XX, 184-189. 0.3 1

CONSUMER FOOD COOPERATIVES AS COMPLE X ADAPTIVE NETWORKS &€ THE CASE OF FIVE COOPERATIVES
FROM POLAND. Annals of the Polish Association of Agricultural and Agribusiness Economists, 2018,
XX, 184-189.

Ochrona przyrody i Asrodowiska w dyskursie 4€2Newsweekaa€si 4€2Tygodnika Powszechnego&€: Ruch 0.2 o
Prawniczy, Eronomiczny | Socjologiczny (1962), 2018, 80, 287-299. )

Environmental Corporate Social Responsibility (ECSR) As a Predictor of Consumera€™s Green Behavior.
International Journal of Business and Management, 2018, 13, 241.

Pro-environmental Consumption Behavior: Influential Factors and Theoretical Explanations. A°nsan Ve 0.3
Toplum Bilimleri AraAYtAtrmalarA+ Dergisi, 2018, 7, 2978-3007. :

Expanding Research Agenda for Sustainable Consumption and Social Institutions. Advances in
Marketing, Customer Relationship Management, and E-services Book Series, 2019, , 284-300.

A Cross-Cultural Perspective on Motives and Patterns of Brand Recommendation in Social Media. , 1
2019, , 388-406.

Training and employee productivity of selected insurance: Perspectives for the board of directors.
Corporate Board, 2019, 15, 17-26.

Using Motivation, Opportunity, and Ability Model in Social Marketing to Predict 4€ceGalamseya€-Behavior 17 10
in Ghana. Social Marketing Quarterly, 2020, 26, 28-46. )

Which Factors Drive Firmsa€™ Green Information Technology Practices?a€”an Integrated DEMATEL&€“ANP
Approach., 0, , .

The Role of Forest and Environmental Conservation Film in Creating Nature Connectedness and

Pro-Environmental Behaviour. Quarterly Review of Film and Video, 2023, 40, 187-214. 0.2 1

Proposing a Cyclic Model of Tourist Decision Making: A Review and Integration of Behavioral and
Choice-Set Models. Journal of Hospitality and Tourism Research, 2023, 47, 1161-1186.

The use of food swaps to encourage healthier online food choices: a randomized controlled trial.

International Journal of Behavioral Nutrition and Physical Activity, 2021, 18, 156. 4.6 14

Designing Educational Programs to Promote Environmental Civic Actions in Japan and Thailand: The

Case of Renewable Energy. Japanese Journal of Environmental Education, 2021, 31, 2_25-37.




320

322

324

326

328

330

332

336

338

19

CITATION REPORT

ARTICLE IF CITATIONS

Do solar households want demand response and shared electricity data? Exploring motivation, ability

and opportunity in Australia. Energy Research and Social Science, 2022, 87, 102480. 64 4

Integrating the Theory of Planned Behavior and the Norm Activation Model to Investigate Organic

Food Purchase Intention: Evidence from Vietnam. Sustainability, 2022, 14, 816.

Finding that elusive bell and other issues - experiences from starting to cycle during a pandemic.

Cities, 2022, 122, 103574. 5.6 4

Drivers of and barriers to consumersa€™ plastic packaging waste avoidance and recycling 4€“ A systematic
literature review. Waste Management, 2022, 141, 63-78.

Applying the Pro-Circular change model to restaurant and retail businessesd€™ preferences for circular

economy: evidence from Indonesia. Sustainability: Science, Practice, and Policy, 2022, 18, 97-113. 19 3

Development and Validation of the Motivation to Avoid Food Waste Scale. SSRN Electronic Journal, O,

y .

The WHO Guidelines for Safe Wastewater Use in Agriculture: A Review of Implementation Challenges

and Possible Solutions in the Global South. Water (Switzerland), 2022, 14, 864. 27 14

Enhancing local community participation towards herlta%e tourism in Taiping, Malaysia: application of
the Motivation-Opportunity-Ability (MOA) model. Journal of Heritage Tourism, 2022, 17, 465-484.

What encourages people to carpool? A conceptual framework of carpooling psychological factors

and research propositions. Transportation Research Interdisciplinary Perspectives, 2021, 12, 100493. 2.7 12

Crowdfunding, gender and the promise of financial democracy: a systematic review. International
Journal of Gender and Entrepreneurship, 2022, 14, 263-283.

Can Crop Insurance Encourage Farmers to Adopt Environmentally Friendly Agricultural

Technologya€”The Evidence from Shandong Province in China. Sustainability, 2021, 13, 13843. 8.2 4

Incentivizing Consumers Towards a More Sustainable Online Shopping Behavior. , 2022, , .

Purchase Intention on Sustainable products: A Case study on Free-Range Eggs in Taiwan. Applied

Economics, O, , 1-11. 2.2 2

Evolutionary economics and psychology. , 2016, , .

Motivation, preference, socioeconomic, and building features: New paradigm of analyzing electricity

consumption in residential buildings. Building and Environment, 2022, 219, 109177. 6.9 21

Revealing Consumer Behavior toward Green Consumption. Sustainability, 2022, 14, 5806.

Do plastic warning labels reduce consumers' willingness to pay for plastic egg packaging? a€* Evidence

from a choice experiment. Ecological Economics, 2022, 198, 107460. 57 6

One Person in the Battlefield is Not a Warrior: Self-Construal, Perceived Ability to Make a Difference,

and Socially Responsible Behavior. SSRN Electronic Journal, O, , .




340

342

344

346

348

350

352

354

356

20

CITATION REPORT

ARTICLE IF CITATIONS

The Impact of Pro-environmental Awareness Components on Green Consumption Behavior: The
Moderation Effect of Consumer Perceived Cost, Policy Incentives, and Face Culture. Frontiers in 2.1 20
Psychology, O, 13, .

Dynamics of Household Waste Segregation Behaviour in Urban Community in Ujjain, India: A

Framework Analysis. International Journal of Environmental Research and Public Health, 2022, 19, 7321.

Implementation practice models for development in low- and middle-income countries: systematic

review of peer-reviewed literature. BMC Public Health, 2022, 22, . 2.9 8

Reflective thinking, ambiguity tolerance, and knowledge sharing: application of the
motivation-opportunity-ability framework. Journal of Workplace Learning, 2022, 34, 707-724.

Divergence between Willingness and Behavior of Farmers to Purchase Socialized Agricultural

Services: From a Heterogeneity Perspective of Land Scale. Land, 2022, 11, 1121. 2.9 16

Invisible, intangible, irrelevant, yet inevitable? Qualitative insights into consumer perceptions of
heating tariffs and drop-in renewable gases in the German domestic heating market. Energy Research
and Social Science, 2022, 91, 102744.

Factors Influencing Household Waste Separation Behavior: Cases of Russia and Finland. Recycling,
2022, 7, 52. 5.0 13

Determining the effects of government's perceived ecological roles on Chinese consumers'
proenvironmental attitude, and green consumerism: The moderating effect of greenwashing
perceptions. Journal of Public Affairs, 2023, 23, .

Promoting electronic customer-to-customer interaction: evidence from social commerce sites.

Service Industries Journal, 0, , 1-27. 8.3 5

Behaving or not? Explaining energy conservation via identity, values, and awareness in U.S. suburban
homes. Energy Research and Social Science, 2022, 92, 102805.

Understanding Mobile Payment Adaption with the Integrated Model of UTAUT and MOA Model. , 2022, , . 0

COVID-19 SalgA+nA+ DATneminde SAVardAVarAlaslebilir TAV4ketim DavranAxAVlarAznda YaAYanan DeAYiAYim. YAgnetim Ve Ekono
AraAYtAtrmalarA+ Dergisi, O, , . :

Integrated Framework for Identifying Energy-Use Behavior of Hotel Guests. Lecture Notes in Civil 0.4 o
Engineering, 2023, , 103-114. .

Environmental Ethics: Modelling for Values and Choices. Sustainable Development Goals Series, 2023, ,
151-174.

The Positive Influence of Watching Others Receive Preferential Treatment on Rewards Program

Participation: The Moderating Role of Rule Knowledge. Services Marketing Quarterly, O, , 1-21. L1 0

Goal-framing theory in environmental behaviours: review, future research agenda and possible
applications in behavioural change. Journal of Social Marketing, 2023, 13, 20-40.

Factors influencing green purchases: An emerging market perspective. Sustainable Development, 2023,
31, 865-876. 1258

Analysis of Occupant Behaviours in Energy Efficiency Retrofitting Projects. Land, 2022, 11, 1944.




358

360

362

364

366

368

370

372

374

21

CITATION REPORT

ARTICLE IF CITATIONS

Determinants of the adoption of tiny houses and their role in alleviating housing shortages in 0.8 1
Germany. Clean Technologies and Recycling, 2022, 2, 199-224. :

Transcending Linearity in Understanding Green Consumer Behaviour: A Sociala€“Cognitive Framework

for Behaviour Changes in an Emerging Economy Context. Sustainability, 2022, 14, 14855.

Development and validation of the motivation to avoid food waste scale. Global Environmental 78 3
Change, 2023, 78, 102626. )

Medication nonadherence: health impact, prevalence, correlates and interventions. Psychology and
Health, 2023, 38, 726-765.

Assessing the Community Participation in Ecotourism at Ulu Muda Forest Reserve, Malaysia. , 2023, , o
155-178.

Biopolymer-Based Hydrogels for Harvesting Water from Humid Air: A Review. Sustainability, 2023, 15,
848.

Are They Actually Sustainable? The Social Desirability Bias in Sustainable Consumption Surveys. , 2022, , o
533-560.

Analysing the Influence of Green Marketing Communication in Consumersa€™ Green Purchase Behaviour.
International Journal of Environmental Research and Public Health, 2023, 20, 1356.

Determinants of energy efficient retrofits in residential sector: A comprehensive analysis. Energy and

Buildings, 2023, 282, 112801. 6.7 1

Exploring the Motivations, Abilities and Opportunities of Young Entrepreneurs to Engage in
Sustainable Tourism Business in the Mountain Area. Sustainability, 2023, 15, 1956.

How motivation, opportunity, and ability impact sustainable consumption behaviour of fresh berry 0.3 6
products. Journal of Cleaner Production, 2023, 401, 136698. :

How to reduce consumer food waste at household level: A literature review on drivers and levers
for behavioural change. Sustainable Production and Consumption, 2023, 38, 104-114.

Use-up day and flexible recipes: Reducing household food waste by helping families prepare food they

already have. Resources, Conservation and Recycling, 2023, 194, 106986. 10.8 3

Development and Evaluation of an Index to Measure the Ability to Get Vaccinated for COVID-19.
Vaccines, 2023, 11, 342.

Investigating pro-environmental behaviour among students: towards an integrated framework based
on the transtheoretical model of behaviour change. Environment, Development and Sustainability, 5.0 0
2024, 26, 6751-6780.

Green behavior among Gen Z consumers in an emerging market: eco-friendly versus non-eco-friendly
products. Young Consumers, 2023, 24, 234-252.

Managing Event Stakeholders Expect the unexpected. , 2022, , . 0

Ecological Footprint and Willingness to Pay for Green Goods: Evidence from the Netherlands. Energy

Journal, 2024, 45, 257-285.




CITATION REPORT

# ARTICLE IF CITATIONS

Consumer Behavior and Sustainabilitﬁ in the Construction Industrya€”Relevance of

376 Sustainability-Related Criteria in Purchasing Decision. Buildings, 2023, 13, 638.

3.1 3

Motivation, Opportunity, and Ability of Chinese Tourists to Stay at Green Hotels in Thailand. Journal

of China Tourism Research, 2024, 20, 241-260.

UX Design Workshop for Building Relationships Between Humans and Intelligent Objects Using 8€'Ta€%o+a€%oe =

378 8€%0B&€™ Toolkit. Lecture Notes in Computer Science, 2023, , 160-165. 1.3 o

Consumer Policy. , 2023, , 1-8.

Alongitudinal study on organic food continuance behavior of Generation Y and Generation Z: can

380 |ealth consciousness moderate the decision?. Young Consumers, 2023, 24, 513-539.

3.5 1

Study on the Mechanism of Influencing Adolescentsa€™ Willingness to Participate in Ice Sports.
Children, 2023, 10, 1080.

3go  turning FOP nutrition labels into action: A systematic review of label+Ainterventions. Food Policy, 6.0 3
2023, 120, 102479. :

E/ people are bad at leftover food management? A systematic literature review and a framework to
analyze household leftover food waste generation behavior. Appetite, 2023, 186, 106577.

Consumer behavior research on traditional foods in Africa: A scoping review. Cogent Business and

384 Management, 2023, 10, . =9

Consumer Perceptions of Sustainable Products: A Systematic Literature Review. Sustainability, 2023, 15,
8923.

3g6  Oreen Cosmetics. Advances in Marketing, Customer Relationship Management, and E-services Book 0.8 o
Series, 2023, , 41-67. :

Towards Sustainable Fashion Consumption: An Exploratory Study of Consumer Behavior in a
Developing Country. Journal of Sustainable Marketing, 0, , 1-21.

Flattery will get you somewhere, sometimes? The effect of flattery and hotel segments on a hotel

388 guests' green behavior. Journal of Consumer Behaviour, 0, , .

4.2 1

Understanding evolutionary process of public participation leveraging agent-based simulation: The
case of waste incineration power projects. Journal of Environmental Management, 2023, 345, 118595.

Relationships between economic development and resident environmental behavior and participation
390 in areas with different economic and similar natural and cultural conditions. Environmental 2.3 0
Research Communications, 2023, 5, 075007.

Triggers of electricity-use efficiency amongst low-income households in Kumasi, Ghana. Scientific
African, 2023, 21, e01855.

Adoption of Voluntary Measures for Reducing Electricity Consumption in the REPowerEU Plan

392 Context: A Romanian Consumer Perspective. Amfiteatru Economic, 2023, 25, 760.

2.1 (0]

Spheres of transformation: exploring personal, political and practical drivers of farmer agency and

behaviour change in the Netherlands. Environmental Innovation and Societal Transitions, 2023, 49,
100776.

22



CITATION REPORT

# ARTICLE IF CITATIONS

Research on Online Sales of Low-Carbon Agricultural Products by New Urban Agricultural Business

394 Entities: Evidence from Shanghai, China. Sustainability, 2023, 15, 13477. 3.2 o

Environmental Policies and the Promotion of Pro-Environmental Consumer Behavior: A Systematic

Literature Review. Journal of Macromarketing, 2024, 44, 30-58.

What Factors Influence Consumers to Buy Green Products? An Analysis through the

396 Motivationd€“Opportunityd€“Ability Framework and Consumer Awareness. Sustainability, 2023, 15, 13872.

The Importance of Knowing What Your Customers Know to Drive Ecologically and Economically
Effective Circular Design: A Case Study in Sports. World Sustainability Series, 2023, , 153-196.

Towards a Sustainable Future: Evaluating Eco-Labels in the Context of Consumer Neuroscience.

398 Aektisadi A°dari Ve Siyasal AraAYtA+rmalar Dergisi, 2023, 8, 958-975. 0.6 0

Intrinsic motivation strongly affects the readiness toward circular food consumption: evidence
from the motivationa€“opportunitya€“ability model. British Food Journal, 2024, 126, 715-737.

400  Going Green: A Review on the Role of Motivation in Sustainable Behavior. Sustainability, 2023, 15, 15429. 3.2 0

Convenient tools and social norms: Measuring the effectiveness of an intervention to reduce
household food waste. Journal of Cleaner Production, 2023, 429, 139604.

402  Message framing to promote solar panels. Nature Communications, 2023, 14, . 12.8 0

Motivations behind daily preventative household food waste behaviours: The role of gain, hedonic,
normative, and competing goals. Sustainable Production and Consumption, 2023, 43, 278-296.

What influences consumer food waste in urban households? Guidelines for communication

404 strategies in Portugal. Journal of Cleaner Production, 2023, 429, 139577.

9.3 (0]

Understanding and achieving sustainable consumption: Integrating international political economy
and psychology perspectives. Business Strategy and Development, 2024, 7, .

The perceptions of food service staff in a nursing home on an upcoming transition towards a healthy

406 4nd sustainable food environment: a qualitative study. BMC Geriatrics, 2023, 23, .

2.7 1

Assessing the Determinants of Compliance with Contribution Payments to the National Health
Insurance Scheme among Informal Workers in Indonesia. International Journal of Environmental
Research and Public Health, 2023, 20, 7130.

Opportunity, motivation, and ability: how to increase peopled€™s knowledge of pesticides and biocides.

408 Applied Environmental Education and Communication, 0, , 1-16.

1.1 (0]

Interventions to promote household waste segregation: A systematic review. Heliyon, 2024, 10, e24332.

Does the purchase intention of green consumers align with their zero-waste buying behaviour? An
410  empirical study on a proactive approach towards embracing waste-free consumption. Heliyon, 2024, 10, 3.2 0
€25022.

Socio-environmental factors and solar housing system adoption: moderating effect of attitude.

Innovative Infrastructure Solutions, 2024, 9, .

23



CITATION REPORT

# ARTICLE IF CITATIONS

Is More Merrier? Consumersa€™ Inferred Value of Sustainable Aspects for Plastic Food Packaging.

412 Journal of International Food and Agribusiness Marketing, O, , 1-28.

2.1 (0]

Time for sustainable marheting to build a green conscience in consumers: Evidence from a hybrid

review. Journal of Cleaner Production, 2024, 443, 141188.

Moderating role of policy incentive and perceived cost in relationship of environmental awareness

H4 and green consumption behavior. PLoS ONE, 2024, 19, e0296632. 2:5 o

Factors Affecting Green Purchase Behaviour and Future Marketing Strategy. American Journal of
Industrial and Business Management, 2024, 14, 194-213.

A Systematic Review of Pre-Post Studies Testing Behaviour Change Interventions to Reduce Consumer

6 E50d Waste in the Household. Sustainability, 2024, 16, 1963. 3.2 0

User Experience Analysis of Library Intelligent Book-Lending Cabinets Service Based on MOA Modelal3Case
Study of China. , 2023, , .

418 Consumer influence on lightweight packaging waste generation in Germany. Cleaner and Responsible 3.0 o
Consumption, 2024, 12, 100185. :

How to move the transition to sustainable food consumption towards a societal tipping point.

Technological Forecasting and Social Change, 2024, 203, 123329.

Analysis of consumer preferences and attitudes towards sustainable consumption of plastic beverage

420 packaging in Malaysia. IOP Conference Series: Earth and Environmental Science, 2024, 1304, 012003.

0.3 (0]

24



