
Networking by female business owners in Northern Ireland

Journal of Business Venturing

7, 237-251

DOI: 10.1016/0883-9026(92)90029-q

Citation Report



Citation Report

2

# Article IF Citations

1 Community brokers: Their role in the formation and development of business ventures.
Entrepreneurship and Regional Development, 1993, 5, 247-264. 3.3 32

2 Correlates of women's chief executive status: Comparisons with men chief executives and women top
managers. Journal of Career Development, 1995, 21, 201-212. 2.8 9

3 Paradigms and entrepreneurial networksâ€“some methodological challenges. Entrepreneurship and
Regional Development, 1995, 7, 215-232. 3.3 134

4 Correlates of Women's Chief Executive Status: Comparisons with Men Chief Executives and Women
Top Managers. Journal of Career Development, 1995, 21, 201-212. 2.8 8

5 New venture growth and personal networks. Journal of Business Research, 1996, 36, 37-50. 10.2 280

6 Developing Small Business Networks in New Zealand. Policy and Society, 1996, 12, 64-88. 0.1 1

7 BUSINESS NETWORKS OUTSIDE AN INDUSTRIAL DISTRICT. Tijdschrift Voor Economische En Sociale
Geografie, 1996, 87, 222-236. 2.1 12

8 Invisible entrepreneurs:the neglect of women business owners by mass media and scholarly journals
in the USA. Entrepreneurship and Regional Development, 1997, 9, 221-238. 3.3 180

9 Discontinuance among new firms in retail: The influence of initial resources, strategy, and gender.
Journal of Business Venturing, 1997, 12, 125-145. 6.3 298

10 Israeli women entrepreneurs: An examination of factors affecting performance. Journal of Business
Venturing, 1997, 12, 315-339. 6.3 347

11 Women Entrepreneurs in Family Business: The Hungarian Case. Family Business Review, 1997, 10, 281-302. 6.6 39

12 Promoting Business Networks. New Zealand Geographer, 1997, 53, 41-46. 0.9 0

13 Personal networks in emerging knowledge-based firms: spatial and functional patterns.
Entrepreneurship and Regional Development, 1998, 10, 297-312. 3.3 235

14 The development and application of a qualitative approach to researching the marketing networks of
small firm entrepreneurs. Qualitative Market Research, 1999, 2, 71-81. 1.5 63

15 Women as managers in family firms. Gender in Management, 1999, 14, 76-88. 0.5 32

16 Work and Employment in Small Businesses: Perpetuating and Challenging Gender Traditions. Gender,
Work and Organization, 2000, 7, 45-56. 4.7 62

17 The Differences in Financial Structure Between Women- and Men-Owned Family Businesses. Journal of
Family and Economic Issues, 2000, 21, 209-226. 2.4 25

18 THE PROTEAN ENTREPRENEUR: THE ENTREPRENEURIAL PROCESS AS FITTING SELF AND CIRCUMSTANCE.
Journal of Enterprising Culture, 2000, 08, 201-234. 0.5 60



3

Citation Report

# Article IF Citations

19 Start-Up Capital: "Does Gender Matter?". , 2001, 16, 329-346. 454

20 Examining Female Entrepreneurs' Management Style: An Application of a Relational Frame. Journal of
Business Ethics, 2001, 29, 253-269. 6.0 164

21 Entrepreneurial Networks in the Micro-Business Sector: Examining Differences Across Gender and
Business Stage. Journal of Small Business and Entrepreneurship, 2001, 16, 40-55. 4.9 9

22 Gender Differences in Small Business Owner-Managers. International Journal of Entrepreneurship and
Innovation, 2002, 3, 93-107. 2.3 12

23 Gender Differences in Strategy and Human Resource Management. International Small Business
Journal, 2002, 20, 443-476. 4.8 66

24 Diversity in entrepreneurship: ethnic and female roles in urban economic life. International Journal
of Social Economics, 2003, 30, 1131-1161. 1.9 117

25 Diversity in Entrepreneurship: Ethnic and Female Roles in  Urban Economic Life. SSRN Electronic
Journal, 2003, , . 0.4 0

26 The entrepreneurial womanâ€™s career model: current research and a typological framework. Equality,
Diversity and Inclusion, 2004, 23, 78-98. 0.4 12

27 SME marketing networking: a strategic approach. Strategic Change, 2004, 13, 369-382. 4.1 47

28 ENTERPRISING WOMEN: GENDER AND MATURITY IN NEW VENTURE CREATION AND DEVELOPMENT. Journal
of Enterprising Culture, 2005, 13, 255-271. 0.5 26

29 Developing strategic marketing through the use of marketing networks. Journal of Strategic
Marketing, 2005, 13, 81-92. 5.5 45

30 Business accomplishments, gender and entrepreneurial self-image. Journal of Business Venturing,
2005, 20, 483-518. 6.3 163

31 A tale of passion: New insights into entrepreneurship from a parenthood metaphor. Journal of
Business Venturing, 2005, 20, 23-45. 6.3 471

32 The impact of gender, social capital and networks on business ownership: a research agenda.
International Journal of Entrepreneurial Behaviour and Research, 2005, 11, 338-357. 3.8 126

33 Social Capital and the Willingness to Become Self-Employed: Is There a Difference between Women and
Men?. SSRN Electronic Journal, 2006, , . 0.4 0

34 Un regard critique sur l'entrepreneuriat fÃ©mininÂ : une synthÃ¨se des Ã©tudes des 25 derniÃ¨res annÃ©es.
Gestion: Revue Internationale De Gestion, 2006, Vol. 31, 36-50. 0.0 42

35 Gender differences in ethnic entrepreneurship. International Journal of Entrepreneurship and
Innovation Management, 2006, 6, 173. 0.1 22

36 Managing 'collisions' between entrepreneurial networks and industrial supply chains: a modified
Penrosian perspective. International Journal of Management Concepts and Philosophy, 2006, 2, 82. 0.1 0



4

Citation Report

# Article IF Citations

37 Why Research on Women Entrepreneurs Needs New Directions. Entrepreneurship Theory and Practice,
2006, 30, 595-621. 10.2 1,260

38 Forced to Play by the Rules? Theorizing how Mixedâ€“Sex Founding Teams Benefit Women Entrepreneurs
in Maleâ€“Dominated Contexts. Entrepreneurship Theory and Practice, 2006, 30, 623-642. 10.2 211

39 Breaking the family and friends' circle: Predictors of external financing usage among men and women
entrepreneurs in a transitional economy. Venture Capital, 2006, 8, 109-132. 1.6 48

40 The Role Of Social Networks At Different Stages Of Business Formation. Small Enterprise Research:
the Journal of SEAANZ, 2007, 15, 22-38. 1.9 32

41 Franchising as a path to self-employment for Australian female entrepreneurs. Journal of Management
and Organization, 2007, 13, 345-365. 3.0 12

42 Modeling the relationship between networking and firm performance. Journal of Business Venturing,
2007, 22, 852-874. 6.3 346

43 A Foucauldian Framework for Discourse Analysis. , 2007, , . 16

44 Antecedents of Entrepreneurial Propensity: Findings from Singapore, Hong Kong and Taiwan. SSRN
Electronic Journal, 0, , . 0.4 4

45 The Role of Gender in Opportunity Identification. Entrepreneurship Theory and Practice, 2007, 31,
365-386. 10.2 293

46 Breaking the â€œBamboo Curtainâ€• and the â€œGlass Ceilingâ€•: The Experience of Women Entrepreneurs in
High-Tech Industries in an Emerging Market. Journal of Business Ethics, 2008, 80, 547-564. 6.0 127

47
Exploring the relationship of perceived automotive salesperson attributes, customer satisfaction and
intentions to automotive service department patronage: The moderating role of customer gender.
Journal of Retailing and Consumer Services, 2008, 15, 469-479.

9.4 37

48 Managerial work and genderâ€”Ethnography of cooperative relationships in small software companies.
Scandinavian Journal of Management, 2008, 24, 354-363. 1.9 32

49 The role of entrepreneurial capital in building service reputation. Service Industries Journal, 2008, 28,
899-917. 8.3 42

50 Gender and the Use of Business Advice: Evidence from Firms in the Scottish Service Sector.
Environment and Planning C: Urban Analytics and City Science, 2008, 26, 292-314. 1.5 26

51 Breaking the â€˜Bamboo Curtainâ€™ and the â€˜Glass Ceilingâ€™: The Experience of Women Entrepreneurs in
High-Tech Industries in an Emerging Market. SSRN Electronic Journal, 2008, , . 0.4 1

52 FEMALE ENTREPRENEURS' AUTHORITY: IS THE CREATIVE ASPECT OF AUTHORITY A MASCULINE FICTION IN
MANAGERIAL AND ENTREPRENEURIAL PARADIGMS?. Journal of Enterprising Culture, 2009, 17, 419-441. 0.5 17

53 Resource mobilization through business owners' networks: is gender an issue?. International Journal
of Gender and Entrepreneurship, 2009, 1, 226-252. 3.2 42

54 Social Capital and the Willingness to Become Self-Employed. International Studies of Management and
Organization, 2009, 39, 33-64. 0.6 16



5

Citation Report

# Article IF Citations

55 Opportunity recognition and the tendency to be an entrepreneur: A bivariate genetics perspective.
Organizational Behavior and Human Decision Processes, 2009, 110, 108-117. 2.5 98

56 Gender and Entrepreneurial Networks. Regional Studies, 2009, 43, 135-149. 4.4 130

57 Gender and entrepreneurial capital: implications for firm performance. International Journal of
Gender and Entrepreneurship, 2009, 1, 25-41. 3.2 87

58 WOMEN, GLASS CEILING, AND PROFESSIONALIZATION IN FAMILY SMEs: A MISSED LINK. Journal of
Enterprising Culture, 2009, 17, 497-525. 0.5 41

59 Gender Issues in Entrepreneurship. Foundations and Trends in Entrepreneurship, 2009, 5, 497-621. 1.9 157

60 La capacitÃ© dâ€™absorption, lâ€™Ã©lÃ©ment clÃ© dans la comprÃ©hension de la relation entre information et
innovation. Revue Internationale PME, 0, 22, 133-168. 0.5 1

61 The demographic antecedents and performance consequences of the socialâ€•network structure in
work teams. Team Performance Management, 2010, 16, 388-412. 1.3 14

62 Services supporting female entrepreneurs. Service Industries Journal, 2010, 30, 1479-1498. 8.3 46

63 The Potential and Challenge of the Network Realization Capability for SMEs in Ireland and Finland.
Journal of Business Market Management, 2010, 4, 27-49. 0.7 13

65 Research on entrepreneur networks. International Journal of Gender and Entrepreneurship, 2010, 2,
83-102. 3.2 91

66 Gender differences in entrepreneurial networking and participation. International Journal of Gender
and Entrepreneurship, 2010, 2, 213-227. 3.2 100

67 Challenges for spatially oriented entrepreneurship research. Entrepreneurship and Regional
Development, 2011, 23, 575-602. 3.3 111

68
Un regard structural sur lâ€™inÃ©galitÃ© des genres au travail : La causalitÃ© des diffÃ©rences Â« genrÃ©es Â»
dans les caractÃ©ristiques de rÃ©seau de lâ€™employÃ©. Psychologie Du Travail Et Des Organisations, 2011, 17,
175-192.

0.3 3

69 How Do Women Entrepreneurs Use the Virtual Network <i>Facebook?</i>. International Journal of
Entrepreneurship and Innovation, 2011, 12, 257-269. 2.3 10

70 Gender differences in entrepreneurial networks: adding an alter perspective. Gender in Management,
2011, 26, 332-350. 1.9 28

71 Where does female entrepreneurial human capital come from? A review of the literature. Innovation:
Management, Policy and Practice, 2011, 13, 391-411. 3.9 12

72 Discovery of entrepreneurial opportunities: a gender perspective. Industrial Management and Data
Systems, 2011, 111, 755-775. 3.7 50

73 SMEs' Networking Capability and International Performance. Advances in Business Marketing and
Purchasing, 2011, , 199-376. 0.3 16



6

Citation Report

# Article IF Citations

74 Entrepreneurs' Perceptions of Business Networks: Does Gender Matter?. International Journal of
Entrepreneurship and Innovation, 2011, 12, 271-281. 2.3 26

75 Leading an entrepreneurial workforce: development or decline?. Education and Training, 2011, 53,
762-783. 3.1 3

76 Ethnic female business owners: more female or more ethnic entrepreneurs. Journal of Small Business
and Enterprise Development, 2012, 19, 192-208. 2.6 26

77 Why do nascent entrepreneurs use external assistance programs?. Journal of Entrepreneurship and
Public Policy, 2012, 1, 166-182. 1.1 11

78 Experiences of ethnic minority immigrant women entrepreneurs in contrast to male counterparts.
International Journal of Entrepreneurship and Small Business, 2012, 15, 502. 0.2 2

79 Factors affecting the success of women entrepreneurs. International Entrepreneurship and
Management Journal, 2012, 8, 487-497. 5.0 91

80 Innovativeness and Performance in Women-Owned Small Firms: The Role of Knowledge Acquisition.
Journal of Small Business and Entrepreneurship, 2012, 25, 307-326. 4.9 15

81 Networking: Gender differences and the association with firm performance. International Small
Business Journal, 2012, 30, 536-558. 4.8 109

82 The disposition to become an entrepreneur and the jacks-of-all-trades in social and human capital.
Journal of Socio-Economics, 2013, 47, 55-72. 1.0 41

83 Developing Quality in Networks: The Experience of Male and Female Entrepreneurs in New
Technology-Based Ventures. New Technology Based Firms in the New Millennium, 2013, , 71-94. 0.1 2

84 Networking women entrepreneurs: fruitful for business growth?. International Journal of Gender
and Entrepreneurship, 2013, 5, 60-77. 3.2 46

85 Role of social capital and self-efficacy in opportunity recognition of female entrepreneurs: insights
from Turkey and Vietnam. International Journal of Entrepreneurship and Small Business, 2013, 18, 211. 0.2 5

87 Cluster-Based Industrial Development. , 2014, , . 20

89 Birds of a Feather: Informal Recruitment Practices and Gendered Outcomes for Screenwriting Work
in the UK Film Industry. Sociological Review, 2015, 63, 84-96. 1.6 43

90 Gendering pursuits of innovation: embeddedness in networks and culture. International Journal of
Entrepreneurship and Small Business, 2015, 24, 83. 0.2 21

91 Gender differences in the use of assistance programs. Journal of Entrepreneurship and Public Policy,
2015, 4, 85-101. 1.1 9

92 Impact of Information Society Research in the Global South. , 2015, , . 3

93 Performance effects of top management team gender diversity during the merger and acquisition
process. Management Decision, 2015, 53, 57-74. 3.9 49



7

Citation Report

# Article IF Citations

94 The Internet and Indonesian Women Entrepreneurs: Examining the Impact of Social Media on Women
Empowerment. , 2015, , 203-222. 12

95 What to avoid to succeed as an entrepreneur. Journal of Business Research, 2015, 68, 2279-2284. 10.2 48

96 The Economics of Interfirm Networks. Advances in Japanese Business and Economics, 2015, , . 0.0 8

97
Entrepreneurial orientation and knowledge acquisition: effects on performance in the specific
context of women-owned firms. International Entrepreneurship and Management Journal, 2015, 11,
695-717.

5.0 59

98 Why Create Value for Others? An Exploration of Social Entrepreneurial Motives. Journal of Small
Business Management, 2016, 54, 1015-1037. 4.8 103

100 Womenâ€™s entrepreneurship and social capital. , 2016, , . 2

102 Female entrepreneurship in startup ecosystems worldwide. Journal of Business Research, 2016, 69,
5163-5168. 10.2 118

103 Gender and Entrepreneurship: An Annotated Bibliography. Foundations and Trends in
Entrepreneurship, 2016, 12, 287-441. 1.9 37

104 The Network Characteristic of Chinese SMEs in Malaysia and Their Performance. , 2016, , 39-47. 8

105 Whatâ€™s new in female entrepreneurship research? Answers from the literature. International
Entrepreneurship and Management Journal, 2016, 12, 735-764. 5.0 140

106 Female entrepreneurial networks and foreign market entry. Journal of Small Business and Enterprise
Development, 2017, 24, 119-135. 2.6 23

107 Simply the best: An exploration of advice that small business owners value. Journal of Business
Venturing Insights, 2017, 8, 33-40. 3.4 16

108 Strength matters: Tie strength as a causal driver of networksâ€™ information benefits. Social Science
Research, 2017, 65, 268-281. 2.0 78

109 Female underperformance or goal orientated behavior?. International Journal of Gender and
Entrepreneurship, 2017, 9, 298-318. 3.2 5

110 The role of trait emotional intelligence in predicting networking behavior. Revista Brasileira De
Gestao De Negocios, 2017, 19, 30-47. 0.5 2

111 Why husbands matter: Review of spousal influence on women entrepreneurship in sub-Saharan Africa.
Africa Journal of Management, 2018, 4, 1-32. 1.1 38

112 SME international innovation and strategic adaptiveness. International Marketing Review, 2018, 35,
280-300. 3.6 32

113 Gendered Networking: Gender, Environment, and Managerial Networking. Public Administration
Review, 2018, 78, 409-421. 4.1 17



8

Citation Report

# Article IF Citations

114 A look back over the past 40Â years of female entrepreneurship: mapping knowledge networks.
Scientometrics, 2018, 115, 953-987. 3.0 49

115 The salient role of institutions in Womenâ€™s entrepreneurship: a critical review and agenda for future
research. International Entrepreneurship and Management Journal, 2018, 14, 857-882. 5.0 34

116 CaracterizaciÃ³n del emprendimiento femenino en EspaÃ±a: Una visiÃ³n de conjunto. REVESCO Revista De
Estudios Cooperativos, 2018, 129, 39-65. 0.5 9

117 Gender Gap in Entrepreneurship. SSRN Electronic Journal, 0, , . 0.4 0

118 Gender Equalities in Entrepreneurship: How Close, Or Far, Have We Come in Italy?. International
Journal of Business and Management, 2018, 13, 75. 0.2 4

119 Chapter 3 Entrepreneurs, Networks, and Economic Development: A Review of Recent Research.
Advances in Entrepreneurship, Firm Emergence and Growth, 2018, , 71-116. 1.5 22

120 Gender Inequality in Screenwriting Work. , 2018, , . 19

121 GENDER COMPARISONS IN SUCCESS EVALUATION AND SME PERFORMANCE IN CANADA. Journal of
Developmental Entrepreneurship, 2018, 23, 1850004. 0.8 1

122 Business Sustainability of Start-Ups Based on Government Support: An Empirical Study of Korean
Start-Ups. Sustainability, 2019, 11, 4851. 3.2 15

123 Gender gap in entrepreneurship. Research Policy, 2019, 48, 1666-1680. 6.4 230

124 The networks and success of female entrepreneurs in China. Social Networks, 2019, 58, 37-49. 2.1 77

125 Where is my partner? The role of gender in the formation of entrepreneurial businesses. Small
Business Economics, 2019, 52, 131-151. 6.7 22

126 Entrepreneurial womenâ€™s networks: the case of Dâ€™Uva â€“ Portugal wine girls. International Journal of
Entrepreneurial Behaviour and Research, 2019, 25, 298-322. 3.8 26

127 Female Entrepreneurship and the Metanarrative of Economic Growth: A Critical Review of Underlying
Assumptions. International Journal of Management Reviews, 2019, 21, 24-49. 8.3 45

128 Obstacles and opportunities for female leadership in mammalian societies: A comparative perspective.
Leadership Quarterly, 2020, 31, 101267. 5.8 23

130 Networking: a business for women. Small Business Economics, 2020, 55, 329-348. 6.7 21

131 A legacy of attention to embeddedness in gendered institutions. International Journal of Gender and
Entrepreneurship, 2020, 12, 53-76. 3.2 10

132 Viewing marketing through entrepreneurial mindset: a systematic review. International Journal of
Emerging Markets, 2020, 16, 133-153. 2.2 21



9

Citation Report

# Article IF Citations

133 International Short-Term Trips and the Development of a Global Mindset in Business Students. Journal
of Teaching in International Business, 2020, 31, 358-379. 0.5 8

134 World of male and female entrepreneurs: Findings from a global study. Strategic Change, 2020, 29,
725-736. 4.1 3

135 Does network work? Women businessâ€•owners' access to information regarding financial support
from development programme in Bangladesh. Business Strategy and Development, 2021, 4, 148-158. 4.2 6

136 Pulling Effects in Immigrant Entrepreneurship: Does Gender Matter?. Economic Geography, 2021, 97,
1-33. 4.6 7

137 Role of Old Boysâ€™ Networks and Regulatory Approaches in Selection Processes for Female Directors.
British Journal of Management, 2022, 33, 784-805. 5.0 21

138 Female farmers in the United States: Research needs and policy questions. Food Policy, 2021, 101,
102039. 6.0 17

139 Mind the gender gap: the impact of university education on the entrepreneurial entry of female and
male STEM graduates. Small Business Economics, 2022, 59, 143-161. 6.7 15

140 Female entrepreneurs in a time of crisis: evidence from Ireland. International Journal of Gender and
Entrepreneurship, 2021, 13, 106-120. 3.2 18

141 Insights on the glass ceiling for immigrant women entrepreneurs in the technology sector.
International Journal of Gender and Entrepreneurship, 2022, 14, 44-68. 3.2 9

143
An â€œInformedâ€• Intent Model: Incorporating Human Capital, Social Capital, and Gender Variables into
the Theoretical Model of Entrepreneurial Intentions. International Studies in Entrepreneurship, 2009,
, 35-50.

0.8 61

144 Female Young Entrepreneurship: Practical Evidence. Innovation, Technology and Knowledge
Management, 2014, , 127-141. 0.8 2

145 Entrepreneurial constraints on women in chile: an empirical approach. DimensiÃ“n Empresarial, 2017,
15, . 0.2 3

146
The Study on the Women Entrepreneursâ€™ Psychological, Environmental, Personal Factors Affecting on
Entrepreneurial Motivation and Performance. Asia-Pacific Journal of Business Venturing and
Entrepreneurship, 2014, 9, 45-60.

0.1 6

147 Using the Social Network for Business Sustainability: Examining Start-up SME Firms in Malaysia.
Information Management and Business Review, 2015, 7, 18-26. 0.1 1

148 Institutions, Gender, and Entrepreneurship in Latin America. Advances in Business Strategy and
Competitive Advantage Book Series, 2018, , 19-41. 0.3 2

149 SME marketing networking. , 2020, , . 3

150 Gender, Entrepreneurship and Business Finance: Investigating the Relationship between Banks and
Entrepreneurs in the UK. , 2006, , . 10

151 Franchising as a path to self-employment for Australian female entrepreneurs. Journal of Management
and Organization, 2007, 13, 345-365. 3.0 5



10

Citation Report

# Article IF Citations

152 The role of social networks at different stages of business formation. Small Enterprise Research,
2007, 15, 22-38. 0.0 3

153 The Comparative Analysis of Gender and Social Network among Malay SMEs Entrepreneurs in Malaysia.
Singaporean Journal of Business Economics and Management Studies, 2015, 3, 715-718. 0.2 4

154 Blogging as Entrepreneurial Sweatshop. SSRN Electronic Journal, 0, , . 0.4 0

155 Environmental Factors and Female Entrepreneurship: A Quantitative Study in Spain. Studies in
Fuzziness and Soft Computing, 2012, , 243-259. 0.8 4

156 An Insight into the Networking Approaches of Women Entrepreneurs in Mauritius. SSRN Electronic
Journal, 0, , . 0.4 1

157 Do Female Entrepreneurs Face More Growth Obstacles? Evidence from Latin American Countries. SSRN
Electronic Journal, 0, , . 0.4 0

158 Relationship between Entrepreneurship Development and Youth Unemployment Reduction in Nigeria.
Journal of Transformative Entrepreneurship, 2013, , 112-123. 0.3 1

159 Empreendedorismo Feminino como Sujeito de Pesquisa. Revista Brasileira De Gestao De Negocios, 2014, ,
319-342. 0.5 6

160 Status of Youth Entrepreneurship in Korea. Asia-Pacific Journal of Business Venturing and
Entrepreneurship, 2014, 9, 1-8. 0.1 1

161 Determinants of Business and Financial Network Formation by Japanese Start-up Firms: Does Foundersâ€™
Human Capital Matter?. Advances in Japanese Business and Economics, 2015, , 135-156. 0.0 0

162 The Gendered Dynamics of the Recruitment of Screenwriters. , 2018, , 87-109. 0

164
WOMEN ENTREPRENEURSHIP AND SOCIAL CAPITAL: A QUALITATIVE RESEARCH - KADIN GÄ°RÄ°ÅžÄ°MCÄ°LÄ°ÄžÄ° VE SOSYAL
SERMAYE: NÄ°TEL BÄ°R ARAÅžTIRMA. Mehmet Akif Ersoy Ãœniversitesi Sosyal Bilimler EnstitÃ¼sÃ¼ Dergisi, 2019, 11,
127-148.

0.2 6

165 Why Research on Women Entrepreneurs Needs New Directions. , 2020, , 65-104. 0

166 Social Capital in the Start-Up Phase of Female-Owned Microenterprises. Springer Proceedings in
Business and Economics, 2020, , 133-153. 0.3 0

168 Institutions, Gender, and Entrepreneurship in Latin America. , 0, , 1334-1355. 0

169 What's the Difference?! Gender, Personality, and the Propensity to Start a Business. SSRN Electronic
Journal, 0, , . 0.4 15

170 InfluÃªncia das AmeaÃ§as de GÃªnero e Comportamento de SuperaÃ§Ã£o na SatisfaÃ§Ã£o de Empreendedoras.
Future Studies Research Journal: Trends and Strategies, 2020, 12, 416-437. 0.2 0

171 Theorizing Gender in Social Network Research:Â What We Do and What We CanÂ DoÂ Differently. Academy
of Management Annals, 2022, 16, 588-620. 9.6 15



11

Citation Report

# Article IF Citations

173 Twitter and Development of Social Capital: A Gender Perspective. , 2023, 9, 100037. 0

174 The role of strong ties in empowering women entrepreneurs in collectivist contexts. International
Journal of Gender and Entrepreneurship, 2023, 15, 122-146. 3.2 4

175 DOES RELIGIOSITY MATTER FOR NEW VENTURE CREATION AMONG GEN Y AND GEN Z IN INDONESIA?. Journal
of Developmental Entrepreneurship, 2023, 28, . 0.8 0

176 Discovery, discernment, and exploitation: Entrepreneurial mechanisms at the nexus of individual and
opportunity. Strategic Management Journal, 2023, 44, 2858-2887. 7.3 2

177 Examining E-Commerce Adoption in Farmer Entrepreneurship and the Role of Social Networks: Data
from China. Journal of the Knowledge Economy, 0, , . 4.4 2

178 Save women entrepreneurs: gender, cultural context, and micro-commerce performance in Togo.
Small Business Economics, 2024, 62, 1099-1133. 6.7 0

179 Gender Gap in Entrepreneurship. , 2024, , 1-4. 0


