
Voice assistants in hospitality: using artificial intelligence for customer service

Journal of Hospitality and Tourism Technology

13, 386-403

DOI: 10.1108/jhtt-03-2021-0104

Citation Report



Citation Report

2

# Article IF Citations

1 Smart cruising: smart technology applications and their diffusion in cruise tourism. Journal of
Hospitality and Tourism Technology, 2022, 13, 626-649. 3.8 15

2
A systematic and critical review of Internet of Things in contemporary hospitality: a roadmap and
avenues for future research. International Journal of Contemporary Hospitality Management, 2023, 35,
533-562.

8.0 22

3 How Do Illiterate People Interact with an Intelligent Voice Assistant?. International Journal of
Human-Computer Interaction, 2024, 40, 584-602. 4.8 4

4 Hospitality Feedback System 4.0: Digitalization of Feedback System with Integration of Industry 4.0
Enabling Technologies. Sustainability, 2022, 14, 12158. 3.2 15

5
Smart hospitality: from smart cities and smart tourism towards agile business ecosystems in
networked destinations. International Journal of Contemporary Hospitality Management, 2023, 35,
369-393.

8.0 60

6 Educational Integrated Management System based on Artificial Intelligence and Multimedia. , 2022, , . 0

7 Functionality and usability features of ubiquitous mobile technologies: the acceptance of interactive
travel apps. Journal of Hospitality and Tourism Technology, 2023, 14, 188-207. 3.8 9

8 ChatGPT for tourism: applications, benefits and risks. Tourism Review, 2024, 79, 290-303. 6.4 61

9
Opinion Paper: â€œSo what if ChatGPT wrote it?â€• Multidisciplinary perspectives on opportunities,
challenges and implications of generative conversational AI for research, practice and policy.
International Journal of Information Management, 2023, 71, 102642.

17.5 634

10 Smart and sustainable hotels: Tourism Agenda 2030 perspective article. Tourism Review, 2023, 78,
344-351. 6.4 14

11 Impacts of Smart Technology on Customer Experience. Advances in Hospitality, Tourism and the
Services Industry, 2023, , 1-11. 0.2 0

12 How Do Customers React to Technology in the Hospitality and Tourism Industry?. Journal of
Hospitality and Tourism Research, 0, , 109634802311686. 2.9 5

13 Title is missing!. , 2023, , . 0

14 Title is missing!. , 2023, , . 0

15 How should voice assistants be heard? The mitigating effect of verbal and vocal warmth in voice
assistant service failure. Service Industries Journal, 2023, 43, 806-826. 8.3 1

16
Impact of irritation and negative emotions on the performance of voice assistants: Netting
dissatisfied customersâ€™ perspectives. International Journal of Information Management, 2023, 72,
102662.

17.5 8

17 Robots in Tourism and Hospitality: The Perception of Future Professionals. Human Behavior and
Emerging Technologies, 2023, 2023, 1-12. 4.4 0

18
Cross-segment validation of customer support for AI-based service robots at luxury, fine-dining,
casual, and quick-service restaurants. International Journal of Contemporary Hospitality
Management, 2023, ahead-of-print, .

8.0 4



3

Citation Report

# Article IF Citations

19 Orbital and sub-orbital space tourism: motivation, constraint and artificial intelligence. Tourism
Review, 2024, 79, 392-407. 6.4 6

20 Artificial intelligenceâ€™s impact on hospitality and tourism marketing: exploring key themes and
addressing challenges. Current Issues in Tourism, 0, , 1-18. 7.2 17

21 Check-in to the future: Exploring the impact of contemporary information technologies and artificial
intelligence on the hotel industry. TuristiÄ•ko Poslovanje, 2023, , 5-17. 0.4 3

22 The impact of fast-food restaurant customersâ€™ digital transformation on perceived value and
well-being. Journal of Hospitality and Tourism Technology, 0, , . 3.8 0

23 Facing the era of smartness â€“ delivering excellent smart hospitality experiences through cloud
computing. Journal of Hospitality Marketing and Management, 0, , 1-27. 8.2 2

24 Scaling Up Customer Support Using Artificial Intelligence and Machine Learning Techniques. Advances
in Marketing, Customer Relationship Management, and E-services Book Series, 2023, , 23-45. 0.8 3

25 Smart speakers and customer experience in service contexts. Psychology and Marketing, 2023, 40,
2326-2340. 8.2 1

26 Staycation Makers' Motivation and Their Preference for Robot/AI-Assisted Products and Services:
Some Observations From Hanoi, Vietnam. , 2023, , 107-121. 0

27 Robots, Artificial Intelligence and Service Automation in Tourism and Quality of Life. International
Handbooks of Quality-of-life, 2023, , 533-544. 0.5 0

28 The new era of hotel marketing: integrating cutting-edge technologies with core marketing principles.
Journal of Hospitality and Tourism Technology, 2024, 15, 123-137. 3.8 2

29 ChatGPT for Recreation Enthusiasts: What to Expect in the Future?. Sportive, 2023, 6, 67-83. 0.5 0

30 Influence of artificial intelligence (AI) perception on career resilience and informal learning. Tourism
Review, 0, , . 6.4 1

31 Tips and trips: a structural model of guestsâ€™ intentions to stay and tip for AI-based services in hotels.
Journal of Hospitality and Tourism Technology, 0, , . 3.8 0

32 The artificial intelligence-enabled customer experience in tourism: a systematic literature review.
Tourism Review, 0, , . 6.4 1

33 We Need Digital Inquiries Before Arrival! Key Drivers of Hotel Customersâ€™ Willingness to Pay Premium.
Journal of Quality Assurance in Hospitality and Tourism, 0, , 1-23. 3.0 3

34 Automated decision-making: Hoteliersâ€™ perceptions. Technology in Society, 2024, 76, 102430. 9.4 1

35 Anthropomorphic chatbots as a catalyst for marketing brand experience: evidence from online travel
agencies. Current Issues in Tourism, 0, , 1-20. 7.2 1

37
The role of chatgpt on customer service in the hospitality industry: An exploratory study of
hospitality workers' experiences and perceptions. Tourism and Hospitality Management, 2023, 29,
583-592.

1.0 2



4

Citation Report

# Article IF Citations

38 Artificial Intelligence for Innovative Customer Services in the Hospitality Industry of India. Advances
in Business Information Systems and Analytics Book Series, 2023, , 219-239. 0.4 0

39 Can the humanisation of smart home speakers improve user's attitude towards covert information
collection?. Journal of Research in Interactive Marketing, 0, , . 8.9 0

40
The next big thing: role of ChatGPT in personal knowledge management challenges and opportunities
for knowledge workers across diverse disciplines. Global Knowledge, Memory and Communication, 0,
, .

1.4 0

41 Do you trust ChatGPTs? Effects of the ethical and quality issues of generative AI on travel decisions.
Journal of Travel and Tourism Marketing, 2023, 40, 779-801. 7.0 1

42 Personalizing guest experience with generative AI in the hotel industry: there's more to it than meets
a Kiwiâ€™s eye. Current Issues in Tourism, 0, , 1-18. 7.2 0

43
What drives the adoption of artificial intelligence among consumers in the hospitality sector: a
systematic literature review and future agenda. Journal of Hospitality and Tourism Technology, 2024,
15, 211-231.

3.8 0

44 Implication of Artificial Intelligence in Hospitality Marketing. Advances in Hospitality, Tourism and the
Services Industry, 2024, , 291-310. 0.2 0

45
Knowledge, attitude and practice (KAP) of hotel employees about artificial intelligence usage in
hotels: A case study of Katsina metropolis. Zbornik Radova Departmana Za Geografiju Turizam I
Hotelijerstvo, 2023, , 141-149.

0.3 0

46 Agent-Based Discrete Event Simulation Platform Using BIM for Robotic Studies. , 2024, , . 0

47
Artificial intelligence, virtual and augmented reality, social media, online reviews, and influencers: a
review of how service businesses use promotional devices and future research directions.
International Journal of Advertising, 0, , 1-31.

6.7 0


