
Does gender really matter? Exploring determinants behind consumers' intention to use
contactless fitness services during the COVID-19 pandemic: a focus onÂ health and fitness
apps

Internet Research

33, 280-307

DOI: 10.1108/intr-07-2021-0454

Citation Report



Citation Report

2

# Article IF Citations

1
â€œI Am Here to Assist Your Tourismâ€•: Predicting Continuance Intention to Use AI-based Chatbots for
Tourism. Does Gender Really Matter?. International Journal of Human-Computer Interaction, 2023, 39,
1887-1903.

4.8 10

2 Consumer attitudes toward ordering from cloud kitchens: a gender and marital status perspective.
International Journal of Contemporary Hospitality Management, 2023, 35, 1859-1879. 8.0 12

3 Avoidance of fitness or sports facilities during a lockdown: Gender and training environment could
be protective factors. Heliyon, 2023, 9, e13808. 3.2 1

4 Guest editorial: The role of digital technologies in new normal: the emergence of contactless digital
technologies and services. Internet Research, 2023, 33, 208-218. 4.9 1

5 #Sponseredathlete: the marketing of image and performance enhancing drugs on Facebook and
Instagram. Trends in Organized Crime, 0, , . 1.3 5

6 The coping strategies in fitness apps: a three-stage analysis with findings from SEM and FsQCA.
Internet Research, 0, , . 4.9 0

7 Enhancing Digital Social Interaction Using Augmented Reality in Mobile Fitness Applications. , 2023, , . 1

8 Effects of Content Characteristics and Improvement in User Satisfaction on the Reuse of Home Fitness
Application. Sustainability, 2023, 15, 8371. 3.2 0

10 Investigating Usersâ€™ Acceptance of the Metaverse with an Extended Technology Acceptance Model.
International Journal of Human-Computer Interaction, 0, , 1-17. 4.8 4

11 Importance-performance analysis in fitness apps. A study from the viewpoint of gender and age.
Frontiers in Public Health, 0, 11, . 2.7 0

12 A systematic review of intention to use fitness apps (2020â€“2023). Humanities and Social Sciences
Communications, 2023, 10, . 2.9 2

13 Are men from Mars, women from Venus? Investigating the determinants behind the intention to use
fully automated taxis. Transportation Letters, 0, , 1-12. 3.1 0

14 Chatbot interactions: How consumption values and disruptive situations influence customers'
willingness to interact. Information Systems Journal, 0, , . 6.9 0

15 Factors influencing consumersâ€™ continuance purchase intention of local food via online food
delivery services: the moderating role of gender. Cogent Business and Management, 2024, 11, . 2.9 0

16 Embracing the Future: Perceived Value, Technology Optimism and VR Tourism Behavioral Outcomes
Among Generation Z. International Journal of Human-Computer Interaction, 0, , 1-15. 4.8 0


