
The impact of pictorial health warnings on purchases of sugary drinks for children: A
randomized controlled trial

PLoS Medicine

19, e1003885

DOI: 10.1371/journal.pmed.1003885

Citation Report



Citation Report

2

# Article IF Citations

2 Do sugar warning labels influence parentsâ€™ selection of a labeled snack for their children? A
randomized trial in a virtual convenience store. Appetite, 2022, 175, 106059. 3.7 2

3 Front-of-Package Labels on Unhealthy Packaged Foods in India: Evidence from a Randomized Field
Experiment. Nutrients, 2022, 14, 3128. 4.1 9

4 â€œSugary drinksâ€• and graphic warning labels: Critique of a recent U.S. study of parents' beverage
choices for their children. Journal of Consumer Behaviour, 0, , . 4.2 0

5 Exploring the effects of added sugar labels on food purchasing behaviour in Australian parents: An
online randomised controlled trial. PLoS ONE, 2022, 17, e0271435. 2.5 1

6 Designing Effective Alcohol Warnings: Consumer Reactions to Icons and Health Topics. American
Journal of Preventive Medicine, 2023, 64, 157-166. 3.0 5

7 Effect of Front-of-Package Information, Fruit Imagery, and Highâ€“Added Sugar Warning Labels on
Parent Beverage Choices for Children. JAMA Network Open, 2022, 5, e2236384. 5.9 2

8 Nudging Interventions on Alcohol and Tobacco Consumption in Adults: A Scoping Review of the
Literature. International Journal of Environmental Research and Public Health, 2023, 20, 1675. 2.6 5

9 Effects of Sugary Beverage Text and Pictorial Warnings: A Randomized Trial. American Journal of
Preventive Medicine, 2023, 64, 716-727. 3.0 0

10 Effects of pictorial warnings on parents' purchases and perceptions of sugarâ€•sweetened beverage
categories. Pediatric Obesity, 2023, 18, . 2.8 0

11
Impact on alcohol selection and online purchasing of changing the proportion of available
non-alcoholic versus alcoholic drinks: A randomised controlled trial. PLoS Medicine, 2023, 20,
e1004193.

8.4 5

12 Associations between Knowledge of Health Risks and Sugar-Sweetened Beverage Intake among US
Adolescents. Nutrients, 2023, 15, 2408. 4.1 1

13 How pictorial warnings change parentsâ€™ purchases of sugar-sweetened beverage for their children:
mechanisms of impact. International Journal of Behavioral Nutrition and Physical Activity, 2023, 20, . 4.6 3

14
A Content Analysis of Persuasive Appeals Used in Media Campaigns to Encourage and Discourage
Sugary Beverages and Water in the United States. International Journal of Environmental Research
and Public Health, 2023, 20, 6359.

2.6 1

15 The effect of a One Health message intervention on willingness to pay for antibiotic-free animal
foods: A randomized controlled trial among Chinese college students. One Health, 2023, 17, 100612. 3.4 0

16 Effects of 4 Interpretive Front-of-Package Labeling Systems on Hypothetical Beverage and Snack
Selections. JAMA Network Open, 2023, 6, e2333515. 5.9 0

17 å•¥åº·çš„ã•ªé£Ÿè¡Œå‹•ã•®å®Ÿè·µã‚’æ”¯æ•´ã•™ã‚‹ã•Ÿã‚•ã•®æ—¥æœ¬ç‰ˆæ „é¤Šãƒ—ãƒãƒ•ã‚¡ã‚¤ãƒ«ãƒ¢ãƒ‡ãƒ«è©¦æ¡ˆã•®å®Ÿè¡Œå•¯èƒ½æ€§èª¿æŸ»ï¼šé£Ÿç¿’æ…£æ”¹å–„æ„•æ¬²ã•®æœ‰ç„¡ã•«ã‚ˆã‚‹æ¨ªæ–çš„æ¤œè¨Ž. The Japanese Journal of Nutrition and Dietetics, 2023, 81, 246-259.0.1 0

18 Is evoking fear effective? Exploratory findings from a randomised experiment on the impacts of health
warning labels on sugar-sweetened beverages. Public Health Nutrition, 2024, 27, . 2.2 0


