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ARTICLE

A TAM-based approach to explore the effect of online experience on destination image: A smartphone

user's perspective. Journal of Destination Marketing & Management, 2018, 8, 259-270.

Linear and nonlinear relationships: a hybrid SEM-neural network approach to verify the links of

online experience with luxury hotel branding. Journal of Hospitality and Tourism Insights, 2022, 5,
1062-1079.
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