
Jiyeon So

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/9607195/publications.pdf

Version: 2024-02-01

30

papers

1,445

citations

15

h-index

567281

29

g-index

477307

30

all docs

30

docs citations

30

times ranked

1442

citing authors



Jiyeon So

2

# Article IF Citations

1 Facebook Friends with (Health) Benefits? Exploring Social Network Site Use and Perceptions of Social
Support, Stress, and Well-Being. Cyberpsychology, Behavior, and Social Networking, 2013, 16, 721-727. 3.9 379

2 A Further Extension of the Extended Parallel Process Model (E-EPPM): Implications of Cognitive
Appraisal Theory of Emotion and Dispositional Coping Style. Health Communication, 2013, 28, 72-83. 3.1 154

3 Message fatigue: Conceptual definition, operationalization, and correlates. Communication
Monographs, 2017, 84, 5-29. 2.7 97

4 What Do People Like to â€œShareâ€• About Obesity? A Content Analysis of Frequent Retweets About Obesity
on Twitter. Health Communication, 2016, 31, 193-206. 3.1 96

5 Young Children's Learning With Digital Media. Computers in the Schools, 2009, 26, 271-283. 1.0 95

6 Reexamining Fear Appeal Models from Cognitive Appraisal Theory and Functional Emotion Theory
Perspectives. Communication Monographs, 2016, 83, 120-144. 2.7 93

7 How Message Fatigue toward Health Messages Leads to Ineffective Persuasive Outcomes: Examining
the Mediating Roles of Reactance and Inattention. Journal of Health Communication, 2018, 23, 109-116. 2.4 87

8 Information Seeking Upon Exposure to Risk Messages: Predictors, Outcomes, and Mediating Roles of
Health Information Seeking. Communication Research, 2019, 46, 663-687. 5.9 86

9 Influence of Social Identity on Self-Efficacy Beliefs Through Perceived Social Support: A Social
Identity Theory Perspective. Communication Studies, 2016, 67, 588-604. 1.2 57

10 Reduction of Perceived Social Distance as an Explanation for Media's Influence on Personal Risk
Perceptions: A Test of the Risk Convergence Model. Human Communication Research, 2013, 39, 317-338. 3.4 47

11 Uses, Gratifications, and Beyond: Toward a Model of Motivated Media Exposure and Its Effects on Risk
Perception. Communication Theory, 2012, 22, 116-137. 3.2 33

12 An Initial Investigation Into Naturally Occurring Loss- and Gain-Framed Memorable Breast Cancer
Messages. Communication Quarterly, 2012, 60, 1-16. 1.3 23

13 Contributions of emotional flow in narrative persuasion: An empirical test of the emotional flow
framework. Communication Quarterly, 2020, 68, 161-182. 1.3 22

14 Do Emotions Spark Interest in Alternative Tobacco Products?. Health Education and Behavior, 2017, 44,
598-612. 2.5 21

15
Which Type of Risk Information to Use for Whom? Moderating Role of Outcome-Relevant Involvement
in the Effects of Statistical and Exemplified Risk Information on Risk Perceptions. Journal of Health
Communication, 2017, 22, 304-311.

2.4 18

16 Genre-Specific Media and Perceptions of Personal and Social Risk of Smoking Among South Korean
College Students. Journal of Health Communication, 2011, 16, 533-549. 2.4 17

17 A Profile of Individuals with Anti-tobacco Message Fatigue. American Journal of Health Behavior, 2018,
42, 109-118. 1.4 17

18 Predictors and Effects of Anti-Obesity Message Fatigue: A Thought-Listing Analysis. Health
Communication, 2019, 34, 755-763. 3.1 17



3

Jiyeon So

# Article IF Citations

19 Success Expectancy: A Mediator of the Effects of Source Similarity and Self-Efficacy on Health
Behavior Intention. Health Communication, 2020, 35, 1063-1072. 3.1 17

20 Could Watching TV Be Good for You? Examining How Media Consumption Patterns Relate to Salivary
Cortisol. Health Communication, 2016, 31, 1345-1355. 3.1 14

21 Personal, Social, and Cultural Correlates of Self-Efficacy Beliefs Among South Korean College
Smokers. Health Communication, 2009, 24, 337-345. 3.1 13

22 Reactions to tobacco warning labels: predictors and outcomes of adaptive and maladaptive responses.
Addiction Research and Theory, 2019, 27, 383-393. 1.9 10

23 Personalization of Risk Through Convergence of Self- and Character-Risk. Communication Research,
2016, 43, 1094-1115. 5.9 7

24 Tailoring Temporal Message Frames to Individualsâ€™ Time Orientation Strengthens the Relationship
between Risk Perception and Behavioral Intention. Journal of Health Communication, 2020, 25, 971-981. 2.4 7

25 Counterproductive effects of overfamiliar antitobacco messages on smoking cessation intentions via
message fatigue and resistance to persuasion.. Psychology of Addictive Behaviors, 2022, 36, 931-941. 2.1 6

26 Effects of self-affirmation on message persuasiveness: a cross-cultural study of the U.S. and South
Korea. Asian Journal of Communication, 2019, 29, 128-148. 1.0 5

27
An Investigation of Cognitive Processing of Fear Appeal Messages Promoting HPV Vaccination:
Predictors and Outcomes of Magnitude and Valence of Cognitive Responses. Journal of Health
Communication, 2020, 25, 885-894.

2.4 3

28
Is a success story of an underdog more powerful than one of a similar other? examining effects of
model similarity and success attribution on intention to exercise. Communication Quarterly, 2022, 70,
205-225.

1.3 2

29
The Effects of COVID-19 News Frames on Support for Punishment Policy in Individuals : The Mediating
Effects of Responsibility Perception and Anger. Korean Journal of Journalism & Communication
Studies, 2021, 65, 70-105.

0.4 1

30 Beyond Depth and Breadth: Taking â€œTypesâ€• of Health Information Sought into Consideration with
Cluster Analysis. Journal of Health Communication, 2022, 27, 27-36. 2.4 1


