
Kikuko Omori

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/9570759/publications.pdf

Version: 2024-02-01

10

papers

590

citations

5

h-index

1684188

9

g-index

1474206

11

all docs

11

docs citations

11

times ranked

772

citing authors



Kikuko Omori

2

# Article IF Citations

1 Does Facebook make you lonely?: A meta analysis. Computers in Human Behavior, 2014, 36, 446-452. 8.5 273

2 Trusting Social Media as a Source of Health Information: Online Surveys Comparing the United States,
Korea, and Hong Kong. Journal of Medical Internet Research, 2016, 18, e25. 4.3 138

3 Health information seeking in the Web 2.0 age: Trust in social media, uncertainty reduction, and
self-disclosure. Computers in Human Behavior, 2016, 56, 289-294. 8.5 119

4 Japanese College Studentsâ€™ Media Exposure to Sexually Explicit Materials, Perceptions of Women, and
Sexually Permissive Attitudes. Journal of Intercultural Communication Research, 2011, 40, 93-110. 0.9 27

5 Testing an additive model for the effectiveness of evidence on the persuasiveness of a message. Social
Influence, 2012, 7, 65-77. 1.6 16

6 Evidence of Analytic Versus Holistic Thinking in Viewing Magazine Images: Preliminary Findings.
Qualitative Research Reports in Communication, 2013, 14, 53-61. 1.5 4

7 Narcissism as a predictor of number of selfies: a cross-cultural examination of Japanese and American
postings. Communication Research Reports, 2021, 38, 186-194. 1.8 4

8 Intergenerational communication satisfaction among Japanese Americans through communication
accommodation. Journal of Multilingual and Multicultural Development, 0, , 1-14. 1.7 1

9
When Age and Race/Ethnicity Salience Meet: Group Salience and Its Association with Communicative
Behaviour, and Intergenerational Communication Satisfaction among Japanese Americans. Journal of
Intercultural Communication Research, 2023, 52, 129-147.

0.9 1

10
Website Usersâ€™ Perceptions of Source Credibility Through Online Doctor Profiles: Cultural
Differences Based on Doctorsâ€™ Approach to Medicine. Journal of Consumer Health on the Internet,
2019, 23, 343-365.

0.4 0


