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78 MulticollinearityKandKMeasurementKyrrorKinKStructuralKyquationKModelsnK—mplicationsKforKTheoryK
TestingbKMarketingsScienceYK2004YKfgYKiemaifm 3.6 685

77 vuildingKOrganizationalKwapabilitiesKforKManagingKyconomicKwrisisnKTheKRoleKofKMarketKOrientationK
andKStrategicKzlexibilitybKJournalsofsMarketingYK2001YKjiYKjkald 11 580

76 TheKRoleKofKtheK—nstitutionalKynvironmentKinKMarketingKwhannelsbKJournalsofsMarketingYK2002YKjjYKlfamk 11 328

75 LocationYKLocationYKLocationnK–owKNetworkKymbeddednessKuffectsKProjectKSuccessKinKOpenKSourceK
SystemsbKManagementsScienceYK2006YKifYKedhgaedij 3.9 290

74 TheKRoleKofKRelationalKKnowledgeKStoresKinK—nterfirmKPartneringbKJournalsofsMarketingYK2004YKjlYKfeagj 11 248

73 unK—nvestigationKintoKtheKuntecedentsKofKOrganizationalKParticipationKinKvusinessatoavusinessK
ylectronicKMarketsbKJournalsofsMarketingYK2001YKjiYKekagg 11 238

72 WashingKuwayKYourKSinssKworporateKSocialKResponsibilityYKworporateKSocialK—rresponsibilityYKandK
zirmKPerformancebKJournalsofsMarketingYK2016YKldYKimakm 11 229

71 TheKwhiefKMarketingKOfficerKMattersLbKJournalsofsMarketingYK2015YKkmYKeaff 11 200

70 StrategicKResponsesKtoKNewKTechnologiesKandKTheirK—mpactKonKzirmKPerformancebKJournalsofs
MarketingYK2004YKjlYKeikaeke 11 197

69 —ncentiveaulignedKwonjointKunalysisbKJournalsofsMarketingsResearchYK2005YKhfYKjkalf 5.2 197

68 —nformationKTechnologyKwompetenciesYKOrganizationalKugilityYKandKzirmKPerformancenKynablingKandK
zacilitatingKRolesbKInformationsSystemssResearchYK2013YKfhYKmkjammk 3.8 194

67 SatisfactionKStrengthKandKwustomerKLoyaltybKJournalsofsMarketingsResearchYK2007YKhhYKeigaejg 5.2 188

66 TheKroleKofKtheKsocialaidentityKfunctionKofKattitudesKinKconsumerKinnovativenessKandKopinionK
leadershipbKJournalsofsEconomicsPsychologyYK2000YKfeYKfggafif 2.5 133

65 TheKTimingKofKRepeatKPurchasesKofKwonsumerKxurableK’oodsnKTheKRoleKofKzunctionalKvasesKofK
wonsumerKuttitudesbKJournalsofsMarketingsResearchYK2004YKheYKedeaeei 5.2 123

64 yffectsKofKwustomerKandK—nnovationKussetKwonfigurationKStrategiesKonKzirmKPerformancebKJournalsofs
MarketingsResearchYK2011YKhlYKilkajdf 5.2 117

63 wustomerKSatisfactionK–eterogeneityKandKShareholderKValuebKJournalsofsMarketingsResearchYK2010YK
hkYKjefajfj 5.2 102

62 ymbeddednessKofKOrganizationalKwapabilitiesVbKDecisionsSciencesYK2007YKglYKhieahll 3.7 95
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61 VicariousKLearningKinKNewKProductK—ntroductionsKinKtheKyarlyKYearsKofKaKwonvergingKMarketbK
ManagementsScienceYK2007YKigYKejafl 3.9 92

60 yarlyayntrantKudvantageYKWordaofaMouthKwommunicationYKvrandKSimilarityYKandKtheKwonsumerK
xecisionaMakingKProcessbKJournalsofsConsumersPsychologyYK2003YKegYKelkaemk 3.1 90

59 TheKStockKMarketKinKtheKxriverSsKSeatLK—mplicationsKforKRRxKandKMarketingbKManagementsScienceYK
2011YKikYKeimhaejdm 3.9 68

58 WhoKcompetesKwithKwhomsKuKdemandabasedKperspectiveKforKidentifyingKandKrepresentingK
asymmetricKcompetitionbKStrategicsManagementsJournalYK2006YKfkYKedeaefm 5.2 63

57 –ybridKstrategicKgroupsbKStrategicsManagementsJournalYK2008YKfmYKfmgagek 5.2 62

56 PleaseYKletSsKgetKanKanswerâ��anyKanswernKNeedKforKconsumerKcognitiveKclosurebKPsychologysands
MarketingYK2000YKekYKmeeamgh 3.9 54

55 TheKSalesKLeadKvlackK–olenKOnKSalesKRepsSKzollowaUpKofKMarketingKLeadsbKJournalsofsMarketingYK
2013YKkkYKifajk 11 51

54 vusinessatoavusinessKvuyingnKwhallengesKandKOpportunitiesbKCustomersNeedssandsSolutionsYK2015YKfYKemgafdl0.8 50

53 —ndividualKxifferencesKinKvrandKSchematicitybKJournalsofsMarketingsResearchYK2012YKhmYKeeiaegd 5.2 49

52 zunctionalKformsKofKtheKsatisfactionâ��loyaltyKrelationshipbKInternationalsJournalsofsResearchsins
MarketingYK2011YKflYKglaid 5.5 46

51 ynvironmentsYKunobservedKheterogeneityYKandKtheKeffectKofKmarketKorientationKonKoutcomesKforK
highatechKfirmsbKJournalsofsthesAcademysofsMarketingsScienceYK2013YKheYKfdjafgg 12.4 45

50
MarketingKwhannelsKinKzoreignKMarketsnKwontrolKMechanismsKandKtheKModeratingKRoleKofK
MultinationalKworporationK–eadquartersâ��SubsidiaryKRelationshipbKJournalsofsMarketingsResearchYK
2013YKidYKgklagml

5.2 43

49 Usera’eneratedKOpenKSourceKProductsnKzounderSsKSocialKwapitalKandKTimeKtoKProductKReleasebK
MarketingsScienceYK2012YKgeYKhkhahmf 3.6 42

48 StockKMarketKReactionsKtoKwustomerKandKwompetitorKOrientationsnKTheKwaseKofK—nitialKPublicK
OfferingsbKMarketingsScienceYK2013YKgfYKkdall 3.6 41

47 TheKUniversityKRankingsK’amebKAmericansStatisticianYK2008YKjfYKfgfafgk 5 39

46 TheK—nternetKasKaKMicroKMarketingKToolnKTargetingKwonsumersKthroughKPreferencesKRevealedKinK
MusicKNewsgroupKUsagebKJournalsofsBusinesssResearchYK1998YKheYKekmaelj 8.7 37

45 PuttingKmarketafacingKtechnologyKtoKworknKOrganizationalKdriversKofKwRMKperformancebKMarketings
LettersYK2010YKfeYKgjiaglg 2.3 36

44 uKwlusterwiseKvilinearKMultidimensionalKScalingKMethodologyKforKSimultaneousKSegmentationKandK
PositioningKunalysesbKJournalsofsMarketingsResearchYK2008YKhiYKfldafmf 5.2 36
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43 wrisesKinKbusinessKmarketsnKimplicationsKforKinterfirmKlinkagesbKJournalsofsthesAcademysofsMarketings
ScienceYK2007YKgiYKgmlahej 12.4 36

42 ProductKrecallsKandKtheKmoderatingKroleKofKbrandKcommitmentbKMarketingsLettersYK2014YKfiYKekmaeme 2.3 34

41 ’overnanceKMechanismsKinKvusinessatoavusinessKylectronicKMarketsbKJournalsofsMarketingYK2010YKkhYKhiajf11 33

40 xoesKTrustKxetermineKSatisfactionKinKMarketingKwhannelKRelationshipssKTheKModeratingKRoleKofK
yxchangeKPartnerSsKPriceKwompetitivenessbKJournalsofsBusiness-to-BusinesssMarketingYK1999YKjYKeael 2.3 33

39 MarketKMotivesYKxistinctiveKwapabilitiesYKandKxomesticK—nertianKuK–ybridKModelKofK—nnovationK
’enerationbKJournalsofsMarketingsResearchYK1999YKgjYKmi 5.2 32

38 xynamicKstrategicKgroupsnKderivingKspatialKevolutionaryKpathsbKStrategicsManagementsJournalYK2009YK
gdYKehfdaehgm 5.2 31

37 UnderstandingKtheKantecedentsKofKcollateralKlearningKinKnewKproductKalliancesbKInternationalsJournals
ofsResearchsinsMarketingYK2008YKfiYKemfafdd 5.5 31

36
wountingKchickensKbeforeKtheKeggsKhatchnKussociatingKnewKproductKdevelopmentKportfoliosKwithK
shareholderKexpectationsKinKtheKpharmaceuticalKsectorbKInternationalsJournalsofsResearchsins
MarketingYK2008YKfiYKfjeafkf

5.5 29

35 OrganizationalKxebutKonKtheKPublicKStagenKMarketingKMyopiaKandK—nitialKPublicKOfferingsbKMarketings
ScienceYK2016YKgiYKjijajki 3.6 26

34 MobilityKofKTopKMarketingKandKSalesKyxecutivesKinKvusinessatoavusinessKMarketsnKuKSocialKNetworkK
PerspectivebKJournalsofsMarketingsResearchYK2017YKihYKjidajkd 5.2 26

33 WithinaSellerKandKvuyerâ��SellerKNetworkKStructuresKandKKeyKuccountKProfitabilitybKJournalsofs
MarketingYK2019YKlgYKedlaegf 11 26

32 SupplieraSelectedKReferralsbKJournalsofsMarketingYK2014YKklYKghaie 11 25

31 NavigatingKLocalKynvironmentsKwithK’lobalKStrategiesnKuKwontingencyKModelKofKMultinationalK
SubsidiaryKPerformancebKMarketingsScienceYK2008YKfkYKlljamdf 3.6 25

30 unalystKyarningKzorecastsKandKudvertisingKandKRRxKvudgetsnKRoleKofKugencyKTheoreticKMonitoringK
andKvondingKwostsbKJournalsofsMarketingsResearchYK2016YKigYKildaimj 5.2 24

29 uKmanagerialKcapitalKperspectiveKonKchiefKmarketingKofficerKsuccessionbKInternationalsJournalsofs
ResearchsinsMarketingYK2015YKgfYKejhaekl 5.5 24

28 walculatingYKcreatingYKandKclaimingKvalueKinKbusinessKmarketsnKStatusKandKresearchKagendabK
MarketingsLettersYK2010YKfeYKflkafmm 2.3 23

27 PurchasingKManagersSKPerceivedKviasKinKSupplieraSelectedKReferralsbKJournalsofsSupplysChains
ManagementYK2013YKhmYKleami 4.1 21

26 StrategicKManipulationKofKUniversityKRankingsYKtheKPrestigeKyffectYKandKStudentKUniversityKwhoicebK
JournalsofsMarketingsResearchYK2019YKijYKjmeakdk 5.2 20
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25 JapaneseKcareerKprogressnKanKempiricalKexaminationbKJournalsofsInternationalsBusinesssStudiesYK2006YK
gkYKehlaeje 8.5 18

24 MNwKsubsidiaryKchannelKrelationshipsKasKextendedKlinksnK—mplicationsKofKglobalKstrategiesbKJournalsofs
InternationalsBusinesssStudiesYK2013YKhhYKklkalef 8.5 17

23 —nternationalKdirectKmarketingKonKtheKinternetnKxoKinternetKusersKformKaKglobalKsegmentsbKJournalsofs
DirectsMarketingYK1996YKedYKhiail 15

22 ModelingKstrategicKgroupKdynamicsnKuKhiddenKMarkovKapproachbKQuantitativesMarketingsands
EconomicsYK2010YKlYKfheafkh 0.9 14

21 wustomerKSatisfactionKandK—tsK—mpactKonKtheKzutureKwostsKofKSellingbKJournalsofsMarketingYK2020YKlhYKfgahh11 12

20 unKalternativeKefficientKrepresentationKofKdemandabasedKcompetitiveKasymmetrybKStrategics
ManagementsJournalYK2007YKflYKkiiakjj 5.2 12

19 wableKNewsKWarsKonKtheK—nternetnKwompetitionKandKUsera’eneratedKwontentbKInformationsSystemss
ResearchYK2015YKfjYKgdeagem 3.8 9

18 uttributeaLevelK–eterogeneitybKManagementsScienceYK2015YKjeYKllialmk 3.9 8

17 TheKroleKofKidiosyncraticKattributeKevaluationKinKmassKcustomizationbKJournalsofsConsumers
PsychologyYK2010YKfdYKgjmagld 3.1 8

16 ystimatingKwontagionKonKtheK—nternetnKyvidenceKfromKtheKxiffusionKofKxigitalc—nformationKProductsbK
JournalsofsInteractivesMarketingYK2010YKfhYKeaeg 9.8 8

15 UsingKcointegrationKanalysisKforKmodelingKmarketingKinteractionsKinKdynamicKenvironmentsnK
methodologicalKissuesKandKanKempiricalKillustrationbKJournalsofsBusinesssResearchYK2001YKieYKefkaehh 8.7 8

14 vrandKNameKTypesKandKwonsumerKxemandnKyvidenceKfromKwhinaâ��sKuutomobileKMarketbKJournalsofs
MarketingsResearchYK2019YKijYKeilaeki 5.2 7

13 xoKLargerKuudiencesK’enerateK’reaterKRevenuesKUnderKPayKWhatKYouKWantsKyvidenceKfromKaKLiveK
StreamingKPlatformbKMarketingsScienceYK2021YKhdYKmjhamlh 3.6 7

12 JournalKofKMarketingKResearchnKLookingKzorwardbKJournalsofsMarketingsResearchYK2017YKihYKeah 5.2 6

11 whoiceKofK’eographicalKLocationKasK’overnanceKStrategyKinKOutsourcingKwontractsnKLocalizedK
OutsourcingYK’lobalKOutsourcingYKandKOnshoreKOutsourcingbKCustomersNeedssandsSolutionsYK2014YKeYKeeaff0.8 6

10
VirtualKinterorganizationalKrelationshipsKinKbusinessatoabusinessKelectronicKmarketsnKheterogeneityK
inKtheKeffectsKofKorganizationalKinterdependenceKonKrelationalKoutcomesbKJournalsofsthesAcademysofs
MarketingsScienceYK2015YKhgYKjedajfl

12.4 5

9 yarlyayntrantKudvantageYKWordaofaMouthKwommunicationYKvrandKSimilarityYKandKtheKwonsumerK
xecisionaMakingKProcessbKJournalsofsConsumersPsychologyYK2003YKegYKelkaemk 3.1 4

8 MarketingK—nsightsKfromKMultimediaKxatanKTextYK—mageYKuudioYKandKVideobKJournalsofsMarketings
ResearchYK2021YKilYKedfiaedgg 5.2 3
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7 wommentarynKTowardKzormalizingKSocialK—nfluenceKStructuresKinKvusinessatoavusinessKwustomerK
JourneysbKJournalsofsMarketingYK2021YKliYKmlaedf 11 3

6 OrganizationalK–erdingKinKudvertisingKSpendingKxisclosuresnKyvidenceKandKMechanismsbKJournalsofs
MarketingsResearchYK2021YKilYKieiaigl 5.2 3

5 yducationKandKMarketingnKxecisionKMakingYKSpendingYKandKwonsumptionbKJournalsofsMarketings
ResearchYK2022YKimYKeaed 5.2 2

4 TrendsKinKvusinessKMarketsbKCustomersNeedssandsSolutionsYK2015YKfYKemeaemf 0.8 1

3 wompetitionKandKzirmKServiceKReliabilityKxecisionsnKuKStudyKofKtheKuirlineK—ndustrybKJournalsofs
MarketingsResearchYK2021YKilYKgkkagmm 5.2 1

2 wonsumerKvoycottsYKwountryKofKOriginYKandKProductKwompetitionnKyvidenceKfromKwhinaâ��sK
uutomobileKMarketbKManagementsScienceYK2021YKjkYKilikailkk 3.9 1

1 JvKSteenkampKonKtheKSuccessKofKMarketingKScholarshipKinKNetherlandsbKCustomersNeedssands
SolutionsYK2015YKfYKeegaeel 0.8
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