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74 MeaningfulMengagementMwithMa´ gamifiedMknowledgeMmanagementMsystemrMtheoreticalM
conceptualizationMandMempiricalMvalidationfMIndustrialpManagementpandpDatapSystemsdM2022dMijjdMikmmeikpk3.6

73 StandingMUpMorMStandingMzyrMUnderstandingMzystandersâ��MProactiveMReportingMResponsesMtoMSocialM
MediaM arassmentfMInformationpSystemspResearchdM2021dMkjdMmniempi 3.8 4

72 UnderstandingMenvyMandMusersâ��MresponsesMtoMenvyMinMtheMcontextMofMsocialMnetworkingMsitesrMyM
literatureMreviewfMInternationalpJournalpofpInformationpManagementdM2021dMmpdMihjkhk 16.4 9

71 UnderstandingMmassivelyMmultiplayerMonlineMroleeplayingMgameMaddictionrMyMhedonicMmanagementM
perspectivefMInformationpSystemspJournaldM2021dMkidMkkeni 5.9 13

70 CyberbullyingMonMsocialMnetworkingMsitesrMyMliteratureMreviewMandMfutureMresearchMdirectionsfM
InformationpandpManagementdM2021dMmpdMihklii 6.6 20

69 yrtificialMintelligenceMandMrobotsMinMindividualsUMlivesrMhowMtoMalignMtechnologicalMpossibilitiesMandM
ethicalMissuesfMInternetpResearchdM2021dMkidMieih 4.8 4

68 LearningMThroughMImmersionrMyssessingMtheMLearningM“ffectivenessfMCreativitypinpthepTwentypFirstp
CenturydM2021dMihmeijh 0.2

67 WhatMdrivesMtrustMtransferMfromMwebMtoMmobileMpaymentMserviceswMTheMdualMeffectsMofMperceivedM
entitativityfMInformationpandpManagementdM2020dMmodMihkjmh 6.6 14

66 CrosseSideMNetworkM“ffectsdMzrandM“quitydMandMConsumerMLoyaltyrM“videnceMfromMMobileMPaymentM
MarketfMInternationalpJournalpofpElectronicpCommercedM2020dMjldMjoqekhl 5.4 11

65 OneMappMtoMtraceMthemMallwM“xaminingMappMspecificationsMforMmassMacceptanceMofMcontactetracingM
appsfMEuropeanpJournalpofpInformationpSystemsdM2020dMjqdMlimeljp 6.4 74

64 OnlineMdisinhibitionrMconceptualizationdMmeasurementdMandMimplicationsMforMonlineMdeviantMbehaviorfM
IndustrialpManagementpandpDatapSystemsdM2020dMijidMlpenl 3.6 7

63 TransitionMfromMwebMtoMmobileMpaymentMservicesrMTheMtripleMeffectsMofMstatusMquoMinertiafM
InternationalpJournalpofpInformationpManagementdM2020dMmhdMkihekjl 16.4 28

62 TheMdigitizationMofMtheMindividualrMconceptualMfoundationsMandMopportunitiesMforMresearchfMElectronicp
MarketsdM2019dMjqdMkimekjj 4.8 7

61 CyberbullyingMonMSocialMNetworkingMSitesrMTheMCrimeMOpportunityMandMyffordanceMPerspectivesfM
JournalpofpManagementpInformationpSystemsdM2019dMkndMmolenhq 5.3 36

60 PanelMreportrMtheMdarkMsideMofMtheMdigitizationMofMtheMindividualfMInternetpResearchdM2019dMjqdMjolejpp 4.8 22

59 yntecedentsMandMconsequencesMofMexcessiveMonlineMsocialMgamingrMaMsocialMlearningMperspectivefM
InformationpTechnologypandpPeopledM2019dMkkdMnmoenpp 3.4 15

58 yloneMorMtogetherwM“xploringMtheMroleMofMdesireMforMonlineMgroupMgamingMinMplayersâ��MsocialMgameM
addictionfMInformationpandpManagementdM2019dMmndMihkikq 6.6 27
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57 OmnichannelMbusinessMresearchrMOpportunitiesMandMchallengesfMDecisionpSupportpSystemsdM2018dMihqdMiel 5.6 50

56 ’oesMgenderMmatterMinMcyberbullyingMperpetrationwMynMempiricalMinvestigationfMComputerspinpHumanp
BehaviordM2018dMoqdMjloejmo 7.7 54

55 TheMâ��’arthâ��MSideMofMTechnologyMUserMynMInductivelyM’erivedMTypologyMofMCyberdeviancefMJournalpofp
ManagementpInformationpSystemsdM2018dMkmdMihnheihqi 5.3 20

54 TheMstateMofMonlineMimpulseebuyingMresearchrMyMliteratureManalysisfMInformationpandpManagementdM
2017dMmldMjhlejio 6.6 163

53 “xaminingMeeloyaltyMtowardsMonlineMshoppingMplatformsfMInternetpResearchdM2017dMjodMohqeojn 4.8 51

52 –amificationMinMtheMWorkplacerMTheMCentralMRoleMofMtheMyestheticM“xperiencefMJournalpofp
ManagementpInformationpSystemsdM2017dMkldMjnpekhm 5.3 111

51 zeyondM edonicM“njoymentrMConceptualizingM“udaimonicMMotivationMforMPersonalMInformaticsM
TechnologyMUsagefMLecturepNotespinpComputerpSciencedM2017dMiiqeikk 0.9 2

50 CombatingMOnlineMybuserMWhatM’rivesMPeopleMtoMUseMOnlineMReportingM”unctionsMonMSocialM
NetworkingMSitesM2016dM 4

49 ynMempiricalMinvestigationMofMinformationMsharingMbehaviorMonMsocialMcommerceMsitesfMInternationalp
JournalpofpInformationpManagementdM2016dMkndMnpnenqq 16.4 89

48 UserMsatisfactionMwithMmicrobloggingrMInformationMdisseminationMversusMsocialMnetworkingfMJournalp
ofpthepAssociationpforpInformationpSciencepandpTechnologydM2016dMnodMmneoh 2.7 51

47 –enderMdifferencesMinMsatisfactionMwithM”acebookMusersfMIndustrialpManagementpandpDatapSystemsdM
2015dMiimdMipjejhn 3.6 39

46 PromotingMsalesMofMonlineMgamesMthroughMcustomerMengagementfMElectronicpCommercepResearchp
andpApplicationsdM2015dMildMjliejmh 4.6 103

45 SelfedisclosureMinMsocialMnetworkingMsitesfMInternetpResearchdM2015dMjmdMjoqejqq 4.8 133

44 WhyM’oMIMKeepMCheckingMMyM”acebookwMTheMRoleMofMUrgeMinMtheM“xcessiveMUseMofMSocialMNetworkingM
SitesM2015dM 6

43 CallMforMPapersrMIssueMigjhiofMBusinesspandpInformationpSystemspEngineeringdM2015dMmodMjqkejql 3.8

42 MassivelyMmultiplayerMonlineMgameMaddictionrMInstrumentMdevelopmentMandMvalidationfMInformationp
andpManagementdM2015dMmjdMlikelkh 6.6 39

41
 owMonlineMsocialMinteractionsMinfluenceMcustomerMinformationMcontributionMbehaviorMinMonlineM
socialMshoppingMcommunitiesrMyMsocialMlearningMtheoryMperspectivefMJournalpofpthepAssociationpforp
InformationpSciencepandpTechnologydM2015dMnndMjmiiejmji

2.7 42

40 zuildingMbrandMloyaltyMthroughMuserMengagementMinMonlineMbrandMcommunitiesMinMsocialMnetworkingM
sitesfMInformationpTechnologypandpPeopledM2015dMjpdMqheihn 3.4 167
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39 ’oMactionsMspeakMlouderMthanMvoiceswMTheMsignalingMroleMofMsocialMinformationMcuesMinMinfluencingM
consumerMpurchaseMdecisionsfMDecisionpSupportpSystemsdM2014dMnmdMmhemp 5.6 177

38 “xaminingMtheMmoderatingMeffectMofMinconsistentMreviewsMandMitsMgenderMdifferencesMonMconsumersâ��M
onlineMshoppingMdecisionfMInternationalpJournalpofpInformationpManagementdM2014dMkldMpqeqp 16.4 126

37 “xaminingMtheMinfluenceMofMonlineMreviewsMonMconsumersUMdecisionemakingrMyMheuristicâ��systematicM
modelfMDecisionpSupportpSystemsdM2014dMnodMopepq 5.6 262

36 “xploringMonlineMsocialMbehaviorMinMcrowdsourcingMcommunitiesrMyMrelationshipMmanagementM
perspectivefMComputerspinpHumanpBehaviordM2014dMlhdMilleimi 7.7 52

35 yntecedentsMandMconsequencesMofMcustomerMengagementMinMonlineMbrandMcommunitiesfMJournalpofp
MarketingpAnalyticsdM2014dMjdMpieqo 3 103

34 WhatMleadsMstudentsMtoMadoptMinformationMfromMWikipediawMynMempiricalMinvestigationMintoMtheMroleM
ofMtrustMandMinformationMusefulnessfMBritishpJournalpofpEducationalpTechnologydM2013dMlldMmhjemio 4.3 47

33 WhyMusersMkeepMansweringMquestionsMinMonlineMquestionMansweringMcommunitiesrMyMtheoreticalMandM
empiricalMinvestigationfMInternationalpJournalpofpInformationpManagementdM2013dMkkdMqkeihl 16.4 90

32 PerceivedMcriticalMmassMandMcollectiveMintentionMinMsocialMmediaesupportedMsmallMgroupM
communicationfMInternationalpJournalpofpInformationpManagementdM2013dMkkdMohoeoim 16.4 42

31
UnderstandingMtheMcontinuanceMintentionMofMknowledgeMsharingMinMonlineMcommunitiesMofMpracticeM
throughMtheMposteknowledgeesharingMevaluationMprocessesfMJournalpofpthepAssociationpforp
InformationpSciencepandpTechnologydM2013dMnldMikmoeikol

80

30 CustomerMKnowledgeMContributionMzehaviorMinMSocialMShoppingMCommunitiesM2013dM 3

29 WhatMdrivesMconsumersMtoMspreadMelectronicMwordMofMmouthMinMonlineMconsumereopinionMplatformsfM
DecisionpSupportpSystemsdM2012dMmkdMjipejjm 5.6 461

28 TheMimpactMofMelectronicMwordeofemouthMcommunicationrMyMliteratureManalysisMandMintegrativeM
modelfMDecisionpSupportpSystemsdM2012dMmldMlnieloh 5.6 673

27 ynMInvestigationMintoMtheMProblematicMUseMofM”acebookM2012dM 29

26 TheMImpactMofMObservationalMLearningMandM“lectronicMWordMofMMouthMonMConsumerMPurchaseM
’ecisionsrMTheMModeratingMRoleMofMConsumerM“xpertiseMandMConsumerMInvolvementM2012dM 14

25  arnessingMcollectiveMintelligenceMofMWebMjfhrMgroupMadoptionMandMuseMofMInternetebasedM
collaborationMtechnologiesfMKnowledgepManagementpResearchpandpPracticedM2012dMihdMkhiekii 2.1 13

24 OnlineMsocialMnetworksrMWhyMdoMstudentsMuseMfacebookwfMComputerspinpHumanpBehaviordM2011dMjodMikkoeiklk7.7 782

23  owMsocialMinfluenceMaffectsMweeintentionMtoMuseMinstantMmessagingrMTheMmoderatingMeffectMofM
usageMexperiencefMInformationpSystemspFrontiersdM2011dMikdMimoeinq 4 81

22 ConsumerUsMdecisionMtoMshopMonlinerMTheMmoderatingMroleMofMpositiveMinformationalMsocialMinfluencefM
InformationpandpManagementdM2011dMlpdMipmeiqi 6.6 152
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21 PredictingMtheMcontinuedMuseMofMInternetebasedMlearningMtechnologiesrMtheMroleMofMhabitfMBehaviourp
andpInformationpTechnologydM2011dMkhdMqieqq 2.4 93

20 “xploringMtheM–enderM’ifferencesMinMStudentMycceptenceMofManMInternetezasedMLearningMMediumM
2011dMipkeiqq 9

19 PredictingMcontinuanceMinMonlineMcommunitiesrMmodelMdevelopmentMandMempiricalMtestfMBehaviourp
andpInformationpTechnologydM2010dMjqdMkpkekql 2.4 96

18 TheMContinuanceMofMOnlineMSocialMNetworksrM owMtoMKeepMPeopleMUsingM”acebookwM2010dM 35

17 –enderM’ifferencesMinMIntentionalMSocialMyctionrMWeeIntentionMtoM“ngageMinMSocialM
Networke”acilitatedMTeamMCollaborationfMJournalpofpInformationpTechnologydM2010dMjmdMimjeinq 2.7 42

16 yMtheoreticalMmodelMofMintentionalMsocialMactionMinMonlineMsocialMnetworksfMDecisionpSupportpSystemsdM
2010dMlqdMjlekh 5.6 300

15 –enderM’ifferencesMinMtheMContinuanceMofMOnlineMSocialMNetworksfMCommunicationspinpComputerpandp
InformationpSciencedM2009dMjinejjm 0.3 7

14 UnderstandingMtheMsustainabilityMofMaMvirtualMcommunityrMmodelMdevelopmentMandMempiricalMtestfM
JournalpofpInformationpSciencedM2009dMkmdMjoqejqp 2 134

13 UnderstandingMtheMroleMofMgenderMinMbloggersUMswitchingMbehaviorfMDecisionpSupportpSystemsdM2009dM
lodMmlhemln 5.6 108

12  owMtoMkeepMmembersMusingMtheMinformationMinMaMcomputeresupportedMsocialMnetworkfMComputerspinp
HumanpBehaviordM2009dMjmdMiiojeiipi 7.7 102

11 UserMsatisfactionMwithManMinternetebasedMportalrMynMasymmetricMandMnonlinearMapproachfMJournalpofp
thepAssociationpforpInformationpSciencepandpTechnologydM2009dMnhdMiiieijj 27

10 TheMimpactMofMelectronicMwordeofemouthfMInternetpResearchdM2008dMipdMjjqejlo 4.8 685

9 TheMPowerMofMWerMUsingMInstantMMessagingMforMStudentM–roupMProjectM’iscussionM2008dM 1

8 TheMstructureMofMWebebasedMinformationMsystemsMsatisfactionrMTestingMofMcompetingMmodelsfM
JournalpofpthepAssociationpforpInformationpSciencepandpTechnologydM2008dMmqdMinioeinkh 22

7 UnderstandingMinformationMsystemsMcontinuancerMTheMcaseMofMInternetebasedMlearningMtechnologiesfM
InformationpandpManagementdM2008dMlmdMjjoejkj 6.6 296

6 TheMStructureMofMWebezasedMInformationMSystemsMSatisfactionrMynMypplicationMofMConfirmatoryM
”actorMynalysisfMLecturepNotespinpBusinesspInformationpProcessingdM2008dMjmoejok 0.6

5 UnderstandingMuserMacceptanceMofMmultimediaMmessagingMservicesrMynMempiricalMstudyfMJournalpofp
thepAssociationpforpInformationpSciencepandpTechnologydM2007dMmpdMjhnnejhoo 73

4 UnderstandingMconsumerMtrustMinMInternetMshoppingrMyMmultidisciplinaryMapproachfMJournalpofpthep
AssociationpforpInformationpSciencepandpTechnologydM2006dMmodMloqelqj 124
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3 UnderstandingMcustomerMknowledgeMsharingMinMwebebasedMdiscussionMboardsfMInternetpResearchdM
2006dMindMjpqekhk 4.8 125

2 ycceptanceMofMInternetebasedMlearningMmediumrMtheMroleMofMextrinsicMandMintrinsicMmotivationfM
InformationpandpManagementdM2005dMljdMihqmeiihl 6.6 571

1 InternetMRetailingMydoptionMbyMSmalletoeMediumMSizedM“nterprisesMWSM“sarMyMMultipleeCaseMStudyfM
InformationpSystemspFrontiersdM2004dMndMkpmekqo 4 39
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