
Janet A Hoek

ListjofjPublicationsjbyjCitations

Source:jhttps://exaly.com/authorypdf/9270130/janetyayhoekypublicationsybyycitations.pdf

Version:j2024y04y27j

Thisjdocumentjhasjbeenjgeneratedjbasedjonjthejpublicationsjandjcitationsjrecordedjbyjexaly.com.jForj

thejlatestjversionjofjthisjpublicationjlistxjvisitjthejlinkjgivenjabove.

ThejthirdjcolumnjisjthejimpactjfactorjsIFtjofjthejjournalxjandjthejfourthjcolumnjisjthejnumberjofj

citationsjofjthejarticle.

150
papers

2,733
citations

29
h-index

45
g-index

168
ext. papers

3,312
ext. citations

3.9
avg, IF

5.65
L-index



m Paper IF Citations

150 RegulationUIpublicIhealthIandIsocialImarketingiIaIbehaviourIchangeItrinityWIJournalkofkSocialk
MarketingUI2011UI1UIbaVcc 2.4 138

149 pIsystematicIreviewIonItheIimpactIofIpointVofVsaleItobaccoIpromotionIonIsmokingWINicotinekandk
TobaccokResearchUI2015UI1fUIaV1f 4.9 124

148 ”sychologicalIdistressUIanxietyUIfamilyIviolenceUIsuicidalityUIandIwellbeingIinI’ewIZealandIduringItheI
r“VxsV1hIlockdowniIpIcrossVsectionalIstudyWIPLoSkONEUI2020UI1dUIeZac1edg 3.7 112

147 pnIxnvestigationIofIuactorsIpssociatedIWithIòtudentI”articipationIinIòtudyIpbroadWIJournalkofk
StudieskinkInternationalkEducationUI2010UI1cUIcf1VchZ 1.8 85

146 xnterpretiveIfrontVofVpackInutritionIlabelsWIromparingIcompetingIrecommendationsWIAppetiteUI2014
UIgaUIefVff 4.5 77

145 ”ointVofVsaleItobaccoIpromotionIandIyouthIsmokingiIaImetaVanalysisWITobaccokControlUI2016UIadUIegbVegh5.3 71

144 tffectsIofIdissuasiveIpackagingIonIyoungIadultIsmokersWITobaccokControlUI2011UIaZUI1gbVg 5.3 71

143 òocialIsmokersPImanagementIofIconflictedIidentitiesWITobaccokControlUI2013UIaaUIae1Vd 5.3 69

142 āobaccoIbrandingUIplainIpackagingUIpictorialIwarningsUIandIsymbolicIconsumptionWIQualitativek
HealthkResearchUI2012UIaaUIebZVh 3.9 60

141 wowIdoItobaccoIretailIdisplaysIaffectIcessationIattemptsnIuindingsIfromIaIqualitativeIstudyWI
TobaccokControlUI2010UI1hUIbbcVf 5.3 60

140 pnIexplorationIofIparentsPIfoodIpurchasingIbehavioursWIAppetiteUI2009UIdbUIahfVbZa 4.5 60

139 òponsorshipIandIadvertisingiIaIcomparisonIofItheirIeffectsWIJournalkofkMarketingkCommunicationsUI
1997UIbUIa1Vba 2.2 56

138 pdvertisingIandIobesityiIaIbehavioralIperspectiveWIJournalkofkHealthkCommunicationUI2006UI11UIcZhVab 2.5 54

137 vraphicIwarningIlabelsIonIplainIcigaretteIpacksiIwillItheyImakeIaIdifferenceItoIadolescentsnWISocialk
SciencekandkMedicineUI2012UIfcUI1aehVfb 5.1 50

136 zidsPramiIpnI“bjectiveI‘ethodologyItoIòtudyItheIWorldIinIWhichIrhildrenI…iveWIAmericankJournalk
ofkPreventivekMedicineUI2017UIdbUIeghVehd 6.1 48

135 sualIuseIofIelectronicInicotineIdeliveryIsystemsIQt’sòRIandIsmokedItobaccoiIaIqualitativeIanalysisWI
TobaccokControlUI2019UIagUI1bV1h 5.3 45

134 ‘arketIsegmentationWIMarketingkIntelligencekPlanningUI1996UIaUIadVbc 43

Janet A Hoek

2



133 ‘essageIframingIeffectsIonIpriceIdiscountingWIJournalkofkProductkandkBrandkManagementUI2006UI1dUIcdgVced4.3 41

132 sescriptiveIandIevaluativeIattributesiIwhatIrelevanceItoImarketersnWIJournalkofkProductkandkBrandk
ManagementUI2000UIhUIc1dVcbd 4.3 39

131 YoungIadultsPIinterpretationsIofItobaccoIbrandsiIimplicationsIforItobaccoIcontrolWINicotinekandk
TobaccokResearchUI2011UI1bUIh11Vg 4.9 37

130 tffectsIofIalternativeIlabelIformatsIonIchoiceIofIhighVIandIlowVsodiumIproductsIinIaI’ewIZealandI
populationIsampleWIPublickHealthkNutritionUI2012UI1dUIfgbVh1 3.3 37

129
sirectVtoVconsumerIadvertisingIofIprescriptionImedicinesIinItheIUnitedIòtatesIandI’ewIZealandiIanI
analysisIofIregulatoryIapproachesIandIconsumerIresponsesWIInternationalkJournalkofkAdvertisingUI
2004UIabUI1hfVaaf

3.6 35

128 āheIqehaviorIofIRespondentsUI’onrespondentsUIandIRefusersIpcrossI‘ailIòurveysWIPublickOpinionk
QuarterlyUI1992UIdeUIdbZ 2.5 35

127 pIqualitativeIexplorationIofIyoungIadultIsmokersPIresponsesItoInovelItobaccoIwarningsWIBMCkPublick
HealthUI2013UI1bUIeZh 4.1 31

126 xnformedIchoiceIandItheInannyIstateiIlearningIfromItheItobaccoIindustryWIPublickHealthUI2015UI1ahUI1ZbgVcd4 31

125 wowIdoIyoungIadultIfemaleIsmokersIinterpretIdissuasiveIcigaretteIsticksnWIJournalkofkSocialk
MarketingUI2015UIdUIa1Vbh 2.4 30

124 pnIpnalysisIofIronsumersPIResponsesItoIrauseIRelatedI‘arketingWIJournalkofkNonprofitkandkPublick
SectorkMarketingUI2008UIaZUIagbVahf 1 30

123 â��òmokingIisIbadUIitPsInotIcoolâ�ƒyetIxPmIstillIdoingIitâ��iIruesIforItobaccoIconsumptionIinIaIâ��darkâ��I
marketWIJournalkofkBusinesskResearchUI2015UIegUIaZefVaZfc 8.7 29

122 sissuasiveIcigaretteIsticksiItheInextIstepIinIstandardisedIQPplainPRIpackagingnWITobaccokControlUI2016UI
adUIehhVfZd 5.3 29

121 sirectVtoVronsumerIpdvertisingIdownIUnderiIpnIplternativeI”erspectiveIandIRegulatoryI
urameworkWIJournalkofkPublickPolicykandkMarketingUI2002UIa1UIaZaVa1a 3.8 29

120 āheIimpactIofIanIincreaseIinIexciseItaxIonItheIretailIpriceIofItobaccoIinI’ewIZealandWITobaccok
ControlUI2016UIadUIcdgVeb 5.3 28

119 tffectsIofIbrandIvariantsIonIsmokersPIchoiceIbehavioursIandIriskIperceptionsWITobaccokControlUI
2016UIadUI1eZVd 5.3 26

118 ”lainIpackagingiIlegislativeIdifferencesIinIpustraliaUIuranceUItheIUzUI’ewIZealandIandI’orwayUIandI
optionsIforIstrengtheningIregulationsWITobaccokControlUI2019UIagUIcgdVcha 5.3 26

117 uoodUIfizzyUIandIfootballiIpromotingIunhealthyIfoodIandIbeveragesIthroughIsportIVIaI’ewIZealandI
caseIstudyWIBMCkPublickHealthUI2013UI1bUI1ae 4.1 26

116 òomeItffectsIofIāobaccoIòponsorshipIpdvertisementsIonIYoungI‘alesWIInternationalkJournalkofk
AdvertisingUI1993UI1aUIadVbd 3.6 26

(1993-2006)

3



115 rrossingItheIsmokingIdivideIforIyoungIadultsiIexpressionsIofIstigmaIandIidentityIamongIsmokersI
andInonsmokersWINicotinekandkTobaccokResearchUI2013UI1dUIddaVe 4.9 25

114 āobaccoIpromotionIrestrictionsiIironiesIandIunintendedIconsequencesWIJournalkofkBusinesskResearch
UI2004UIdfUI1adZV1adf 8.7 25

113 tthicalIclaimsIandIlabellingiIpnIanalysisIofIconsumersPIbeliefsIandIchoiceIbehavioursWIJournalkofk
MarketingkManagementUI2013UIahUIffaVfha 3.2 24

112 pIqualitativeIanalysisIofIPinformedIchoicePIamongIyoungIadultIsmokersWITobaccokControlUI2016UIadUIceVd15.3 23

111 pIqualitativeIanalysisIofIlowIincomeIsmokersPIresponsesItoItobaccoIexciseItaxIincreasesWI
InternationalkJournalkofkDrugkPolicyUI2016UIbfUIgaVgh 5.5 21

110 YouthItobaccoIaccessiItrendsIandIpolicyIimplicationsWIBMJkOpenUI2014UIcUIeZZceb1 3 21

109 pIcrossVsectionalIanalysisIofIhowIyoungIadultsIperceiveItobaccoIbrandsiIimplicationsIforIurārI
signatoriesWIBMCkPublickHealthUI2012UI1aUIfhe 4.1 21

108 pdvancingItheIretailIendgameiIpublicIperceptionsIofIretailIpolicyIinterventionsWITobaccokControlUI
2014UIabUI1eZVe 5.3 20

107 PāheItimesIareIchangingPiI’ewIZealandIsmokersPIperceptionsIofItheItobaccoIendgameWITobaccok
ControlUI2013UIaaUIbhdVcZZ 5.3 20

106 xnformationIpccessibilityIandIronsumersPIznowledgeIofI”rescriptionIsrugIqenefitsIandIRisksWI
JournalkofkConsumerkAffairsUI2011UIcdUIacgVafc 2 20

105 ronflictIofIinterestIandIurārIimplementationIinIrhinaWITobaccokControlUI2012UIa1UIc1aVd 5.3 20

104 òponsorshipI‘anagementIandItvaluationWIJournalkofkPromotionkManagementUI1993UI1UIdbVee 2.3 20

103 xmpactIofIremovingIpointVofVsaleItobaccoIdisplaysiIdataIfromIaI’ewIZealandIyouthIsurveyWITobaccok
ControlUI2017UIaeUIbhaVbhg 5.3 19

102 –ualitativeIanalysisIofIyoungIadultIt’sòIusersPIexpectationsIandIexperiencesWIBMJkOpenUI2017UIfUIeZ1chhZ3 19

101 pnIxnvestigationIofIāobaccoIRetailI“utletsIasIaIrueIforIòmokingWIAustralasiankMarketingkJournalUI
2013UIa1UIabcVabh 5 19

100 YoungIadultIsusceptibleInonVsmokersPIandIsmokersPIresponsesItoIcapsuleIcigarettesWITobaccok
ControlUI2019UIagUIchgVdZd 5.3 19

99 rhangesIinIāobaccoIUseIsuringItheIaZaZIr“VxsV1hI…ockdownIinI’ewIZealandWINicotinekandk
TobaccokResearchUI2021UIabUIgeeVgf1 4.9 18

98 āheIāeaIqagItxperimentiI‘oreItvidenceIonIxncentivesIinI‘ailIòurveysWIInternationalkJournalkofk
MarketkResearchUI1998UIcZUI1Ve 17

Janet A Hoek

4



97 òhouldIeVcigaretteIuseIbeIincludedIinIindoorIsmokingIbansnWIBulletinkofkthekWorldkHealthk
OrganizationUI2017UIhdUIdcZVdc1 8.2 16

96 òilverIliningsIofItheIr“VxsV1hIlockdownIinI’ewIZealandWIPLoSkONEUI2021UI1eUIeZachefg 3.7 15

95
WouldIplacingIpictorialIhealthIwarningsIonIwaterpipeIdevicesIreduceIwaterpipeItobaccoIsmokingnI
pIqualitativeIexplorationIofItgyptianIwaterpipeIsmokersPIandInonVsmokersPIresponsesWITobaccok
ControlUI2019UIagUIcfdVcfg

5.3 14

94 āheIResponseIofIYoungIpdultIòmokersIandI’onsmokersIinItheIUnitedIzingdomItoIsissuasiveI
rigarettesiIpnI“nlineIòurveyWINicotinekandkTobaccokResearchUI2019UIa1UIaafVabb 4.9 14

93 RoleIofIflavoursIinIvapingIuptakeIandIcessationIamongI’ewIZealandIsmokersIandInonVsmokersiIaI
crossVsectionalIstudyWITobaccokControlUI2021UIbZUI1ZgV11Z 5.3 14

92 YouthIexposureItoIinVvehicleIsecondVhandIsmokeIandItheirIsmokingIbehavioursiItrendsIandI
associationsIinIrepeatedInationalIsurveysIQaZZeVaZ1aRWITobaccokControlUI2015UIacUI1ceVda 5.3 13

91 –ualitativeIexplorationIofIyoungIadultIRY“IsmokersPIpracticesWITobaccokControlUI2016UIaeUIdebVdeg 5.3 13

90 RegulatingItheIsaleIofItobaccoIinI’ewIZealandiIpIqualitativeIanalysisIofIretailersPIviewsIandI
implicationsIforIadvocacyWIInternationalkJournalkofkDrugkPolicyUI2015UIaeUI1aaaVbZ 5.5 13

89 wowIadolescentsIviewItheItobaccoIendgameIandItobaccoIcontrolImeasuresiItrendsIandI
associationsIinIsupportIamongI1cV1dIyearIoldsWITobaccokControlUI2015UIacUIcchVdc 5.3 13

88 pIqualitativeIanalysisIofImessagesItoIpromoteIsmokingIcessationIamongIpregnantIwomenWIBMJk
OpenUI2014UIcUIeZZef1e 3 13

87 xncreasedIsmokerIrecognitionIofIaInationalIquitlineInumberIfollowingIintroductionIofIimprovedI
packIwarningsiIxārI”rojectI’ewIZealandWINicotinekandkTobaccokResearchUI2010UI1aIòupplUIòfaVf 4.9 13

86 pIcomparisonIofIonVpackI–uitlineIinformationIformatsWITobaccokControlUI2016UIadUIa11Vf 5.3 12

85 pIqualitativeIstudyIofI’ewIZealandIparentsPIviewsIonIfrontVofVpackInutritionIlabelsWINutritionkandk
DieteticsUI2010UIefUIhZVhe 2.5 12

84 KwealthyItatingIVIwealthyIpctionKiIevaluatingI’ewIZealandPsIobesityIpreventionIstrategyWIBMCk
PublickHealthUI2009UIhUIcda 4.1 12

83 uoodIadvertisingIandIselfVregulationiIaIviewIfromItheItrenchesWIAustraliankandkNewkZealandkJournalk
ofkPublickHealthUI2008UIbaUIae1Vd 2.3 12

82 tffectsIofItobaccoIadvertisingIrestrictionsiIweakIresponsesItoIstrongImeasuresnWIInternationalk
JournalkofkAdvertisingUI1999UI1gUIabVbh 3.6 12

81 òhouldIsupportIforIobesityIinterventionsIorIperceptionsIofItheirIperceivedIeffectivenessIshapeI
policynWIAustraliankandkNewkZealandkJournalkofkPublickHealthUI2015UIbhUI1faVe 2.3 11

80 rolorsUIqrandsUIandIārademarksWIJournalkofkAdvertisingkResearchUI2010UIdZUIb1eVbaa 2.1 11

(2010-2017)

5



79 …essonsIfromI’ewIZealandPsIintroductionIofIpictorialIhealthIwarningsIonItobaccoIpackagingWI
BulletinkofkthekWorldkHealthkOrganizationUI2010UIggUIge1Ve 8.2 11

78 pnalysisIofItheIlogicIandIframingIofIaItobaccoIindustryIcampaignIopposingIstandardisedIpackagingI
legislationIinI’ewIZealandWITobaccokControlUI2017UIaeUIeahVebb 5.3 10

77 â��RingIRingâ��iIVisualI”unIorI”assingI“ffniIpnItxaminationIofIāheoreticalIandIResearchIxssuesIprisingI
fromIpmbushI‘arketingWIAustralasiankMarketingkJournalUI1997UIdUIbbVcb 10

76 ”ostingIbehaviourIpatternsIinIanIonlineIsmokingIcessationIsocialInetworkiIimplicationsIforI
interventionIdesignIandIdevelopmentWIPLoSkONEUI2014UIhUIe1ZeeZb 3.7 10

75
”lainIpackagingIofIwaterpipeItobacconIpIqualitativeIanalysisIexploringIwaterpipeIsmokersPIandI
nonVsmokersPIresponsesItoIenhancedIversusIexistingIpictorialIhealthIwarningsIinItgyptWIBMJkOpenUI
2018UIgUIeZabche

3 10

74 òmokersPI”erceptionsIofItheIRelativeItffectivenessIofIuiveIāobaccoIRetailIReductionI”oliciesWI
NicotinekandkTobaccokResearchUI2017UI1hUIacdVada 4.9 9

73 tvaluatingItheItmotionalIxmpactIofIWarningIxmagesIonIYoungIpdultIòmokersIandIòusceptibleI
’onVòmokersWIJournalkofkHealthkCommunicationUI2018UIabUIah1Vahg 2.5 9

72 òmokingIasIanIPinformedIchoicePiIimplicationsIforIendgameIstrategiesWITobaccokControlUI2017UIaeUIeehVefb5.3 9

71 YoungIpdultIòmokersPIandI”riorVòmokersPItvaluationsIofI’ovelIāobaccoIWarningIxmagesWINicotinek
andkTobaccokResearchUI2016UI1gUIhbVf 4.9 9

70 òodiumIandInutritionIlabellingiIaIqualitativeIstudyIexploringI’ewIZealandIconsumersPIfoodI
purchasingIbehavioursWIPublickHealthkNutritionUI2014UI1fUI11bgVce 3.3 9

69 RationalisationIasIdelusioniIpictorialIhealthIwarningsIandItobaccoIindustryIargumentsWIJournalkofk
ConsumerkMarketingUI2011UIagUIcfeVcgb 2 9

68 āheI‘eaningIofIâ��…ightâ��IandIâ��Ultralightâ��IrigarettesiIpIrommentaryIonIòmithUIòtuttsUIandIZankWI
JournalkofkPublickPolicykandkMarketingUI2012UIb1UIaabVab1 3.8 9

67 tthicalIandIpracticalIimplicationsIofIpharmaceuticalIdirectVtoVconsumerIadvertisingWIInternationalk
JournalkofkNonprofitkandkVoluntarykSectorkMarketingUI2008UI1bUIfbVgf 0.6 9

66 pImodelIforIaddressingIstakeholdersPIconcernsIaboutIdirectVtoVconsumerIadvertisingIofI
prescriptionImedicinesWIEuropeankJournalkofkMarketingUI2005UIbhUI11d1V11ed 4.4 9

65 āheItffectIofIpppealUIromplexityIandIāoneIinIaI‘ailIòurveyIroveringI…etterWIInternationalkJournalkofk
MarketkResearchUI1995UIbfUI1V1a 9

64 pIqualitativeIanalysisIofI‘˜�oriIandI”acificIsmokersPIviewsIonIinformedIchoiceIandIsmokingWIBMJk
OpenUI2016UIeUIeZ11c1d 3 9

63 RegulatingItobaccoIretailIinI’ewIZealandiIwhatIcanIweIlearnIfromIoverseasnWINewkZealandkMedicalk
JournalUI2016UI1ahUIfcVh 0.8 9

62 tstimatingItheIeffectsIofInovelIonVpackIwarningsIonIyoungIadultIsmokersIandIsusceptibleI
nonVsmokersWITobaccokControlUI2018UIafUId1hVdad 5.3 8

Janet A Hoek

6



61
YouthI”referencesIforIRollVYourV“wnIVersusIuactoryV‘adeIrigarettesiIārendsIandIpssociationsIinI
RepeatedI’ationalIòurveysIQaZZeVaZ1bRIandIxmplicationsIforI”olicyWINicotinekandkTobaccokResearchUI
2016UI1gUIhdhVed

4.9 8

60 ”romotingIYouthIòmokefreeIqehaviouriIpnItvaluationIofIaIòocialI’ormsIrampaignWIAustralasiank
MarketingkJournalUI2011UI1hUIdgVec 5 8

59 āobaccoIretailIdisplaysiIaIcomparisonIofIindustryIargumentsIandIretailersPIexperiencesWITobaccok
ControlUI2012UIa1UIchfVdZ1 5.3 8

58 pIqualitativeIanalysisIofI’ewIZealandIretailersPIresponsesItoIstandardisedIpackagingIlegislationIandI
tobaccoIindustryIoppositionWIBMJkOpenUI2015UIdUIeZZhda1 3 7

57 òtrongIpublicIsupportIforIplainIpackagingIofItobaccoIproductsWIAustraliankandkNewkZealandkJournalk
ofkPublickHealthUI2012UIbeUIcZdVf 2.3 7

56 āoIhaveIorInotItoIhavenItthicsIandIregulationIofIdirectItoIconsumerIadvertisingIofIprescriptionI
medicinesWIJournalkofkMarketingkCommunicationsUI2002UIgUIf1Vgd 2.2 7

55 āobaccoIpromotionIrestrictionsIâ��IpnIinternationalIregulatoryIimpassenWIInternationalkMarketingk
ReviewUI2000UI1fUIa1eVabZ 4.4 7

54 tffectIofItxposureItoIòmokingIinI‘oviesIonIYoungIpdultIòmokingIinI’ewIZealandWIPLoSkONEUI2016UI
11UIeZ1cgeha 3.7 7

53 qpāQ’ZRIdrawsIonIcigaretteImarketingItacticsItoIlaunchIVypeIinI’ewIZealandWITobaccokControlUI
2019UIagUIe1eaVe1eb 5.3 7

52 ‘ajorityIsupportIamongItheIpublicUIyouthIandIsmokersIforIretailVlevelIcontrolsItoIhelpIendItobaccoI
useIinI’ewIZealandWINewkZealandkMedicalkJournalUI2012UI1adUI1ehVfc 0.8 7

51 sirectItoIconsumerIadvertisingIversusIdiseaseIawarenessIadvertisingiIconsumerIperspectivesIfromI
downIunderWIJournalkofkPublickAffairsUI2010UI11UInYaVnYa 1.3 6

50 ulavorIrapsuleIVariantsPI”erformanceIinIaIKsarkI‘arketKiIxmplicationsIforIòtandardizedI”ackagingWI
NicotinekandkTobaccokResearchUI2020UIaaUIgdbVgde 4.9 6

49 òmokefreeIaZadVVuseIofImassImediaIinI’ewIZealandIlacksIalignmentIwithIevidenceIandIneedsWI
AustraliankandkNewkZealandkJournalkofkPublickHealthUI2014UIbgUIbhdVe 2.3 5

48 sistributionIofInewIgraphicIwarningIlabelsiIpreItobaccoIcompaniesIfollowingIregulationsnWITobaccok
InducedkDiseasesUI2009UIdUI1c 3.2 5

47 ”olicyIoptionsIforIextendingIstandardizedItobaccoIpackagingWIBulletinkofkthekWorldkHealthk
OrganizationUI2017UIhdUIfaeVfag 8.2 5

46 pIqualitativeIexplorationIofIinformationVseekingIbyIelectronicInicotineIdeliveryIsystemsIQt’sòRI
usersIinI’ewIZealandWIBMJkOpenUI2018UIgUIeZabbfd 3 5

45 tstimatingItheIPconsumerIsurplusPIforIbrandedIversusIstandardisedItobaccoIpackagingWITobaccok
ControlUI2016UIadUIec1Vecf 5.3 4

44 soI”lainI”ackagingIandI”ictorialIWarningsIpffectIòmokersPIandI’onVòmokersPIqehavioralI
xntentionsnWIJournalkofkConsumerkAffairsUI2018UIdaUIdVbc 2 4

(2018-2016)

7



43 pnItxplorationIofIòmokingVtoVVapingIāransitionIpttemptsIUsingIaIKòmartKItlectronicI’icotineI
seliveryIòystemWINicotinekandkTobaccokResearchUI2019UIa1UI1bbhV1bce 4.9 4

42 pvoidanceIofItobaccoIhealthIwarningsnIpnIeyeVtrackingIapproachWIAddictionUI2021UI11eUI1aeV1bg 4.6 4

41 wowIdoIadolescentsIperceiveIplainIpackagingnWINewkZealandkMedicalkJournalUI2013UI1aeUI1ZZVb 0.8 4

40 quttingIoutiIanIanalysisIofIsupportIforImeasuresItoIaddressItobaccoIproductIwasteWITobaccok
ControlUI2019UI 5.3 3

39 ’ewIZealandItobaccoIretailersPIunderstandingsIofIandIattitudesItowardsIsellingItlectronicI’icotineI
seliveryIòystemsiIaIqualitativeIexplorationWITobaccokControlUI2020UIahUIeadVebZ 5.3 3

38 xtPsIyustIòteamiIaIqualitativeIanalysisIofI’ewIZealandIt’sòIusersPIperceptionsIofIsecondhandI
aerosolWITobaccokControlUI2021UIbZUIbZVbd 5.3 3

37 WhatIdoesItheIaZadIòmokefreeIvoalImeanItoItheI’ewIZealandIpublicnWINewkZealandkMedicalk
JournalUI2014UI1afUI1Z1Vb 0.8 3

36 xsItheI’ZIvovernmentIrespondingIadequatelyItoItheI‘˜�oriIpffairsIòelectIrommitteePsIaZ1ZI
recommendationsIonItobaccoIcontrolnIpIbriefIreviewWINewkZealandkMedicalkJournalUI2016UI1ahUIhbVf 0.8 3

35 tlectronicIcigaretteIonlineImarketingIbyI’ewIZealandIvendorsWINewkZealandkMedicalkJournalUI2019UI
1baUIaZVbb 0.8 3

34 pustralianIsmokersPIexperiencesIandIperceptionsIofIrecessedIandIfirmIfilterIcigarettesWITobaccok
ControlUI2021UIbZUIeeZVeef 5.3 2

33 rompetingIteammatesiIfoodIinI’ewIZealandIsportsIsettingsWIHealthkPromotionkInternationalUI2019UI
bcUIgZbVg1Z 3 2

32 ’ewIZealandIpolicyIexpertsPIappraisalIofIinterventionsItoIreduceIsmokingIinIyoungIadultsiIaI
qualitativeIinvestigationWIBMJkOpenUI2017UIfUIeZ1fgbf 3 2

31 RespondentIUnderstandingIofItheI1hhhIReferendumI–uestionIonIaIReformIofItheI’ewIZealandI
yusticeIòystemWIAustraliankJournalkofkPoliticalkScienceUI2002UIbfUIbZbVb1d 0.7 2

30 ”revalenceIandIcharacteristicsIofItobaccoIpurchasesIinIconvenienceIstoresiIresultsIofIaI
postpurchaseIinterceptIsurveyIinIsunedinUI’ewIZealandWITobaccokControlUI2019UIagUIeheVfZZ 5.3 2

29 rlosingItheIgapsIinItobaccoIendgameIevidenceiIaIscopingIreviewWWITobaccokControlUI2022UIb1UIbedVbfd 5.3 2

28 RollVyourVownIlooseItobaccoIpackagingIwarningIlabelsiIaIqualitativeIstudyIusingIaInovelIelicitationI
methodWITobaccokControlUI2020UIahUIefaVefg 5.3 1

27 wighlyIdeficientIalcoholIhealthIwarningIlabelsIinIaIhighVincomeIcountryIwithIaIvoluntaryIsystemWI
DrugkandkAlcoholkReviewUI2018UIbfUIe1eVeae 3.2 1

26 savidIāakesIonIvoliathiIpnIpnalysisIofIòurveyItvidenceIinIaIārademarkIsisputeWIInternationalk
JournalkofkMarketkResearchUI2003UIcdUI1V1g 1.7 1

Janet A Hoek

8



25 āherePsInoIsmokeIwithoutIfireiIòmokingIinIsmokeVfreeIacuteImentalIhealthIwardsWIPLoSkONEUI2021UI
1eUIeZadhhgc 3.7 1

24 rhoiceIandIVarietyVòeekingIofItVliquidsIandIulavorIrategoriesIbyI’ewIZealandIòmokersIUsingIanI
tlectronicIrigaretteiIpI…ongitudinalIòtudyWINicotinekandkTobaccokResearchUI2021UIabUIfhgVgZe 4.9 1

23 āobaccoIpackIdisplayIatIhospitalityIvenuesIafterItheIintroductionIofIstandardisedItobaccoI
packagingIinI’ewIZealandiIaIfieldIobservationIstudyWIBMJkOpenUI2019UIhUIeZafgeg 3 1

22 pnIpnalysisIofIāobaccoI”lacementIinIYouāubeIrartoonIòeriesIāheIqigI…ezIòhowWINicotinekandk
TobaccokResearchUI2020UIaaUIdgZVdga 4.9 1

21 pI–ualitativeIpnalysisIofI‘aoriIandI”acificIpeoplePsItxperiencesIofIUsingItlectronicI’icotineI
seliveryIòystemsIQt’sòRWINicotinekandkTobaccokResearchUI2021UIabUIddZVdde 4.9 1

20 āobaccoIexciseItaxesiIaIhealthIandIsocialIjusticeImeasurenWITobaccokControlUI2021UIbZUIadgVadh 5.3 1

19 venderIviolenceiImarketplaceIviolenceIandIsymbolicIviolenceIinIsocialImovementsWIJournalkofk
MarketingkManagementUI2021UIbfUIegVgb 3.2 1

18 “nlineImarketingIactivityIfollowingI’ewIZealandPsIvapingIlegislationWITobaccokControlUI2021UI 5.3 1

17 y””O‘PsIvlobalI”erspectiveIandIxmpactiIpnIpgendaIforIResearchIonI‘arketingIandI”ublicI”olicyWI
JournalkofkPublickPolicykandkMarketingUZfcbh1dea11Zcha 3.8 1

16 ‘anagingIòmokefreeI‘omentumiIYoungIRY“Iòmokersâ��IResponsesItoIāobaccoItndgameI
òtrategiesWIJournalkofkMacromarketingUI2020UIcZUIadZVaed 1.9 0

15 qarIptmosphericsIandIòmokingiIpI–ualitativeIpnalysisIofI’ewIZealandIYoungIpdultIòmokersWI
NicotinekandkTobaccokResearchUI2021UIabUIfacVfb1 4.9 0

14 āobaccoIa1iIpnI“pportunityItoIReduceIāobaccoIpvailabilityIandIxncreaseIòmokefreeIòettingsnWI
NicotinekandkTobaccokResearchUI2020UIaaUI1adaV1adb 4.9 0

13 pnIpnalysisIofItVrigaretteI‘arketingIinI’ewIZealandIāobaccoIRetailI“utletsI”riorItoI…egislativeI
rhangeWINicotinekandkTobaccokResearchUI2020UIaaUI1aa1V1aac 4.9 0

12 āheIlongVtermIsupplyIofItobaccoIandInicotineiIsomeIgoalsUIprinciplesIandIpolicyIimplicationsWI
TobaccokControlUI2020UIahUIehhVfZa 5.3 0

11
’ewIZealandPsIproposedIbanIonIalcoholIsponsorshipIofIsportiIaIcostVeffectiveUIproVequityIandI
feasibleImoveItowardsIreducingIalcoholVrelatedIharmWIThekLancetkRegionalkHealthkzkWesternkPacificUI
2021UI1bUI1ZZa1g

5 0

10 āhrivingIinIaIpandemiciIseterminantsIofIexcellentIwellbeingIamongI’ewIZealandersIduringItheI
aZaZIr“VxsV1hIlockdownjIaIcrossVsectionalIsurveyWWIPLoSkONEUI2022UI1fUIeZaeafcd 3.7 0

9 ”lainItobaccoIpackagingiIprogressUIchallengesUIlearningIandIopportunitiesWWITobaccokControlUI2022UI
b1UIaebVaf1 5.3 0

8 pIqualitativeIanalysisIofIelectronicInicotineIdeliveryIsystemsIQt’sòRIuptakeIandIuseIamongIyoungI
adultIneverVsmokersIinI’ewIZealandWIPLoSkONEUI2022UI1fUIeZaegcch 3.7 0

(2022-2021)

9



7 rommentaryIonI‘unafˆ†etIalWIQaZ11RiIvrowingIinternationalImomentumIforIplainItobaccoI
packagingWIAddictionUI2011UI1ZeUI1d11Va 4.6

6 uightingItheIuorceIofIrhaosnIsevelopingIaIResearchIuocusWIAustralasiankMarketingkJournalUI2008UI
1eUIfbVff 5

5 xsIthereIanIintersectionIbetweenIâ��marketIjusticeâ��IandIâ��socialIjusticeâ��nWIJournalkofkSocialkMarketingUI
2017UIfUIac1Vach 2.4

4 ’ewIZealandIrollVyourVownIsmokersPIreactionItoInovelIrollVyourVownItobaccoIpackagingIwarningI
labelsWIDrugkandkAlcoholkReviewUI2021UIcZUI1ZhaV11ZZ 3.2

3 òtandardisedIQplainRIpackagingiItheItimeIforIimplementationIhasIcomeWINewkZealandkMedicalk
JournalUI2015UI1agUIcfVd1 0.8

2 ReasonsIforIstoppingIeVcigaretteIuseIamongIsmokersiIfindingsIfromItheIaZ1gIxārI’ewIZealandI
òurveyWINewkZealandkMedicalkJournalUI2020UI1bbUI11fV1a1 0.8

1 pIqualitativeIanalysisIofIhowIpeopleIwhoIsmokeIandImanageIlowerIincomesIperceiveItheI
òmokefreeIaZadIgoalWINewkZealandkMedicalkJournalUI2021UI1bcUIgbVgf 0.8

Janet A Hoek

10


