
Meeyoung Cha

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/9137380/publications.pdf

Version: 2024-02-01

33

papers

2,197

citations

14

h-index

623574

29

g-index

477173

38

all docs

38

docs citations

38

times ranked

1756

citing authors



Meeyoung Cha

2

# Article IF Citations

1 A measurement-driven analysis of information propagation in the flickr social network. , 2009, , . 555

2 Prominent Features of Rumor Propagation in Online Social Media. , 2013, , . 485

3 Analyzing the Video Popularity Characteristics of Large-Scale User Generated Content Systems.
IEEE/ACM Transactions on Networking, 2009, 17, 1357-1370. 2.6 437

4 Rumor Detection over Varying Time Windows. PLoS ONE, 2017, 12, e0168344. 1.1 253

5 Modeling the Adoption of Innovations in the Presence of Geographic and Media Influences. PLoS ONE,
2012, 7, e29528. 1.1 124

6 Misinformation, believability, and vaccine acceptance over 40 countries: Takeaways from the initial
phase of the COVID-19 infodemic. PLoS ONE, 2022, 17, e0263381. 1.1 41

7 Urban green space and happiness in developed countries. EPJ Data Science, 2021, 10, 28. 1.5 30

8 Detecting fake news in social media. Communications of the ACM, 2020, 63, 68-71. 3.3 26

9 Detecting Incongruity between News Headline and Body Text via a Deep Hierarchical Encoder.
Proceedings of the AAAI Conference on Artificial Intelligence, 2019, 33, 791-800. 3.6 21

10 Prevalence of Misinformation and Factchecks on the COVID-19 Pandemic in 35 Countries:
Observational Infodemiology Study. JMIR Human Factors, 2021, 8, e23279. 1.0 21

11 COVID-19 Discourse on Twitter in Four Asian Countries: Case Study of Risk Communication. Journal of
Medical Internet Research, 2021, 23, e23272. 2.1 21

12 Insights from an expressive writing intervention on Facebook to help alleviate depressive symptoms.
Computers in Human Behavior, 2016, 62, 613-619. 5.1 20

13 The spread of media content through blogs. Social Network Analysis and Mining, 2012, 2, 249-264. 1.9 19

14 The Effect of Bad News and CEO Apology of Corporate on User Responses in Social Media. PLoS ONE,
2015, 10, e0126358. 1.1 19

15 Lightweight and Robust Representation of Economic Scales from Satellite Imagery. Proceedings of the
AAAI Conference on Artificial Intelligence, 2020, 34, 428-436. 3.6 17

16 Understanding Facebook news post comment reading and reacting behavior through political
extremism and cultural orientation. Computers in Human Behavior, 2019, 100, 118-126. 5.1 16

17 Automatically Detecting Imageâ€“Text Mismatch on Instagram with Deep Learning. Journal of
Advertising, 2021, 50, 52-62. 4.1 14

18 Clustering Insomnia Patterns by Data From Wearable Devices: Algorithm Development and Validation
Study. JMIR MHealth and UHealth, 2019, 7, e14473. 1.8 14



3

Meeyoung Cha

# Article IF Citations

19 Mitigating Embedding and Class Assignment Mismatch in Unsupervised Image Classification. Lecture
Notes in Computer Science, 2020, , 768-784. 1.0 13

20 QAnon shifts into the mainstream, remains a far-right ally. Heliyon, 2022, 8, e08764. 1.4 9

21 An Experimental Study to Understand User Experience and Perception Bias Occurred by Fact-checking
Messages. , 2021, , . 8

22 Redundant multicast routing in multilayer networks with shared risk resource groups: Complexity,
models and algorithms. Computers and Operations Research, 2010, 37, 1731-1739. 2.4 7

23 Understanding and identifying the use of emotes in toxic chat on Twitch. Online Social Networks and
Media, 2022, 27, 100180. 2.3 7

24 Learning to Detect Incongruence in News Headline and Body Text via a Graph Neural Network. IEEE
Access, 2021, 9, 36195-36206. 2.6 5

25 Analyzing Biases in Perception of Truth in News Stories and Their Implications for Fact Checking. IEEE
Transactions on Computational Social Systems, 2022, 9, 839-850. 3.2 4

26 Finding epic moments in live content through deep learning on collective decisions. EPJ Data Science,
2021, 10, . 1.5 2

27 Active Learning for Human-in-the-Loop Customs Inspection. IEEE Transactions on Knowledge and Data
Engineering, 2023, 35, 12039-12052. 4.0 2

28 A Model for Nowcasting Commodity Price based on Social Media Data. Journal of KIISE, 2017, 44,
1258-1268. 0.0 1

29 Churn Analysis of Maximum Level Users in Online Games. Journal of KIISE, 2017, 44, 314-322. 0.0 1

30 Initial Small Data Reveal Rumor Traits via Recurrent Neural Networks. Journal of KIISE, 2017, 44,
680-685. 0.0 1

31 Others Are to Blame: Whom People Consider Responsible for Online Misinformation. Proceedings of
the ACM on Human-Computer Interaction, 2022, 6, 1-25. 2.5 1

32 Using Web Data to Reveal 22-Year History of Sneaker Designs. , 2022, , . 1

33 Ballparking the Urban Placeness: A Case Study of Analyzing Starbucks Posts on Instagram. Lecture
Notes in Computer Science, 2018, , 291-307. 1.0 0


