9

papers

10

all docs

1478505

143 6
citations h-index
10 10
docs citations times ranked

1588992

g-index

96

citing authors



\Vaudall D

ARTICLE IF CITATIONS

Save for Safe: Effect of COVID-19 Pandemic on Consumers' Saving and Spending Behavior in China.

Frontiers in Psychology, 2021, 12, 636859.

Feeling Deficient but Reluctant to Improve: How Perceived Control Affects Consumers' Willingness to
Purchase Self-mprovement Products Under Self-Deficit Situations. Frontiers in Psychology, 2021, 12, 2.1 1
544523.

Shapea€“Trait Consistency: The Matching Effect of Consumer Power State and Shape Preference.
Frontiers in Psychology, 2021, 12, 615647.

The Impact of COVID-19 and Public Health Emergencies on Consumer Purchase of Scarce Products in 07 44
China. Frontiers in Public Health, 2020, 8, 617166. ’

Will Buying Follow Others Ease Their Threat of Death? An Analysis of Consumer Data during the
Period of COVID-19 in China. International Journal of Environmental Research and Public Health, 2020,
17,3215.

Hedonism or self-growth? The influence of perceived control on individual product preferences for

individuals under self-threat. Asia Pacific Journal of Marketing and Logistics, 2019, 32, 1343-1361. 3.2 6

How a Ferceived status change increase consumersa€™ tendency toward consumption through double
psychological mechanisms. Asian Journal of Social Psychology, 2018, 21, 65-73.

Mating Goals Moderate Powera€™s Effect on Conspicuous Consumption Among Women. Evolutionary 0.9 8
Psychology, 2017, 15, 147470491772391. )

Why Chinese Elites buy what they buy. International Journal of Market Research, 2015, 57, 877-908.




