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i Paper IF Citations

153 zthicalNleadershipaNtrustNinNorganizationNandNtheirNimpactsNonNcriticalNhotelNemployeeNoutcomescN
InternationallJournalloflHospitalitylManagementaN2022aNfegaNfehfjh 8.3 1

152 yoesNworkNengagementNmediateNtheNimpactNofNgreenNhumanNresourceNmanagementNonN
absenteeismNandNgreenNrecoveryNperformancetcNEmployeelRelationsaN2022aNaheadbofbprintaN 2.1 5

151
ManagementNcommitmentNtoNtheNecologicalNenvironmentaNgreenNworkNengagementNandNtheirN
effectsNonNhotelNemployeesâ��NgreenNworkNoutcomescNInternationallJournalloflContemporaryl
HospitalitylManagementaN2022aNaheadbofbprintaN

7.5 10

150
TheNeffectsNofNgreenNhumanNresourceNmanagementNandNperceivedNorganizationalNsupportNforNtheN
environmentNonNgreenNandNnonbgreenNhotelNemployeeNoutcomescNInternationallJournalloflHospitalityl
ManagementaN2022aNfehaNfehgeg

8.3 7

149 vnNĖnvestigationNofNŽeyNSuccessN’actorsNforNŽebabNasNanNzxampleNofNLocalN’oodNTourismNinNwonabcN
AdvanceslinlHospitalityzlTourismlandlthelServiceslIndustryaN2022aNfkjbflj 0.2 0

148
LeaderNknowledgeNhidingaNfeedbackNavoidanceNandNhotelNemployeeNoutcomesoNaNmoderatedN
mediationNmodelcNInternationallJournalloflContemporarylHospitalitylManagementaN2021aN
aheadbofbprintaN

7.5 4

147
TheNeffectsNofNonbthebjobNembeddednessNandNitsNsubbdimensionsNonNsmallbsizedNhotelNemployeesâ��N
organizationalNcommitmentaNworkNengagementNandNturnoverNintentionscNInternationallJournallofl
ContemporarylHospitalitylManagementaN2021aNaheadbofbprintaN

7.5 3

146 ĖnformalNlearningaNworkNengagementNandNtheirNeffectsNonNworkbfamilyNenrichmentcNInternationall
JournalloflProductivitylandlPerformancelManagementaN2021aNaheadbofbprintaN 2.3 1

145 yoesNŲobNzmbeddednessNMediateNtheNzffectNofNResilienceNonNxabinNvttendantsâ��NxareerNSatisfactionN
andNxreativeNPerformancetcNSustainabilityaN2021aNfhaNjfei 3.6 1

144
yoesNemployeeNengagementNmediateNtheNinfluenceNofNpsychologicalNcontractNbreachNonN
probenvironmentalNbehaviorsNandNintentNtoNremainNwithNtheNorganizationNinNtheNhotelNindustrytcN
JournalloflHospitalitylMarketinglandlManagementaN2021aNheaNhgkbhjh

6.4 17

143 xOVĖybfnaNmentalNhealthNproblemsaNandNtheirNdetrimentalNeffectsNonNhotelNemployeesâ��NpropensityN
toNbeNlateNforNworkaNabsenteeismaNandNlifeNsatisfactioncNCurrentlIssueslinlTourismaN2021aNgiaNnhibnjf 5.8 19

142
–reenNhumanNresourceNmanagementaNperceivedNgreenNorganizationalNsupportNandNtheirNeffectsNonN
hotelNemployeesâ��NbehavioralNoutcomescNInternationallJournalloflContemporarylHospitalityl
ManagementaN2021aNaheadbofbprintaN

7.5 26

141 TheNeffectNofNservantNleadershipNonNhotelNemployeesâ��NbehavioralNconsequencesoNWorkNengagementN
versusNjobNsatisfactioncNInternationallJournalloflHospitalitylManagementaN2021aNnlaNfegnni 8.3 11

140
SenseNofNcallingaNemotionalNexhaustionNandNtheirNeffectsNonNhotelNemployeesâ��NgreenNandNnonbgreenN
workNoutcomescNInternationallJournalloflContemporarylHospitalitylManagementaN2021aN
aheadbofbprintaN

7.5 8

139 ŲobNinsecurityaNworkNengagementNandNtheirNeffectsNonNhotelNemployeesâ��NnonbgreenNandN
nonattendanceNbehaviorscNInternationallJournalloflHospitalitylManagementaN2020aNmlaNfegilg 8.3 49

138 vttitudinalNandNbehavioralNoutcomesNofNworkblifeNbalanceNamongNhotelNemployeesoNTheNmediatingN
roleNofNpsychologicalNcontractNbreachcNJournalloflHospitalitylandlTourismlManagementaN2020aNigaNfnnbgen6 13

137 vpplyingN—ealthNweliefNModelNtoNUnveilNzmployeesâ��NWorkplaceNxOVĖybfnNProtectiveNwehaviorsoN
ĖnsightsNforNtheN—ospitalityNĖndustrycNInternationallJournalloflMentallHealthlPromotionaN2020aNggaNghhbgil1.8 8
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136 yoesNoptimismNmediateNtheNinfluenceNofNworkblifeNbalanceNonNhotelNsalespeopleâ��sNlifeNsatisfactionN
andNcreativeNperformancetcNJournalloflHumanlResourceslinlHospitalitylandlTourismaN2020aNfnaNmgbfef 1.6 14

135 ĖnvestigatingNtheNselectedNconsequencesNofNboreoutNamongNcabinNcrewcNJournalloflAirlTransportl
ManagementaN2020aNmgaNfeflhn 5.1 4

134
yoesNclimateNforNcreativityNmediateNtheNimpactNofNservantNleadershipNonNmanagementNinnovationN
andNinnovativeNbehaviorNinNtheNhotelNindustrytcNInternationallJournalloflContemporarylHospitalityl
ManagementaN2020aNhgaNginlbgjfl

7.5 43

133
yoesNservantNleadershipNbetterNexplainNworkNengagementaNcareerNsatisfactionNandNadaptiveN
performanceNthanNauthenticNleadershiptcNInternationallJournalloflContemporarylHospitalityl
ManagementaN2020aNhgaNgeljbgenj

7.5 53

132 vNxonceptualNModelNforN–reenN—umanNResourceNManagementoNĖndicatorsaNyifferentialNPathwaysaN
andNMultipleNProbznvironmentalNOutcomescNSustainabilityaN2020aNfgaNlemn 3.6 16

131 ĖsNpoliticalNskillNreallyNanNantidoteNinNtheNworkplaceNincivilitybemotionalNexhaustionNandNoutcomeN
relationshipNinNtheNhotelNindustrytcNJournalloflHospitalitylandlTourismlManagementaN2019aNieaNiebin 6 16

130 TheNeffectNofNjobNinsecurityNonNemployeesâ��NjobNoutcomesoNtheNmediatingNroleNofNjobNembeddednesscN
JournalloflManagementlDevelopmentaN2019aNhmaNgmmbgnl 1.5 4

129 OutcomesNofNworkplaceNostracismNamongNrestaurantNemployeescNTourismlManagementlPerspectivesaN
2019aNheaNfgnbfhl 5.8 19

128 TheNeffectsNofNsupervisorNsupportNandNselfbefficacyNonNcallNcenterNemployeesâ��NworkNengagementNandN
quittingNintentionscNInternationallJournalloflManpoweraN2019aNieaNkmmbleh 2.5 22

127 Nursesâ��NPerceptionsNofNŲobNzmbeddednessNinNPublicN—ospitalscNSAGElOpenaN2019aNnaNgfjmgiiefnmgmmi 1.5 2

126 –otNpoliticalNskilltcNInternationallJournalloflContemporarylHospitalitylManagementaN2019aNhfaNfhklbfhmn 7.5 12

125 TheNeffectsNofNnonworkNandNpersonalNresourcesNonNfrontlineNbankNemployeesâ��NworkNengagementN
andNcriticalNjobNoutcomescNInternationallJournalloflBanklMarketingaN2019aNhlaNmjmbmln 4 14

124 WorkNsocialNsupportaNworkNengagementNandNtheirNimpactsNonNmultipleNperformanceNoutcomescN
InternationallJournalloflProductivitylandlPerformancelManagementaN2019aNknaNfgglbfgij 2.3 5

123
’rontlineNhotelNemployeesâ��NpsychologicalNcapitalaNtrustNinNorganizationaNandNtheirNeffectsNonN
nonattendanceNintentionsaNabsenteeismaNandNcreativeNperformancecNJournalloflHospitalitylMarketingl
andlManagementaN2019aNgmaNgflbghn

6.4 40

122 UnravelingNtheNblackNboxcNEmployeelRelationsaN2019aNifaNklbmh 2.1 34

121 StressorsaNworkNengagementNandNtheirNeffectsNonNhotelNemployeeNoutcomescNServicelIndustriesl
JournalaN2019aNhnaNglnbgnm 5.7 39

120 ĖnternalNmarketingNpracticesaNgenuineNemotionsNandNtheirNeffectsNonNhotelNemployeesâ��N
customerborientedNbehaviorscNJournalloflHumanlResourceslinlHospitalitylandlTourismaN2019aNfmaNilble 1.6 12

119 TheNimpactNofNjobNinsecurityNonNcriticalNhotelNemployeeNoutcomesoNTheNmediatingNroleNofN
selfbefficacycNJournalloflHospitalitylMarketinglandlManagementaN2019aNgmaNkkjbkmn 6.4 23

(2019-2020)
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118 TestNofNanNintegrativeNmodelNofNtravelbrelatedNsocialNmediaNusersâ��NswitchingNintentionscNServicel
BusinessaN2019aNfhaNhhnbhkf 3.9 6

117 LinkingNresourcesNtoNcareerNsatisfactionNthroughNworkâ��familyNenrichmentcNServicelIndustrieslJournalaN
2019aNhnaNmjjbmlk 5.7 11

116 ServantNleadershipaNorganisationalNtrustaNandNbankNemployeeNoutcomescNServicelIndustrieslJournalaN
2019aNhnaNmkbfem 5.7 56

115 vntecedentsNandNoutcomesNofNjobNinsecurityNamongNsalespeoplecNMarketinglIntelligencelandl
PlanningaN2018aNhkaNgnebheg 3.2 12

114 —ighbperformanceNworkNpracticesNandNhotelNemployeeNoutcomescNInternationallJournallofl
ContemporarylHospitalitylManagementaN2018aNheaNfffgbffhh 7.5 42

113 PsychologicalNcontractNbreachNandNserviceNinnovationNbehavioroNpsychologicalNcapitalNasNaNmediatorcN
ServicelBusinessaN2018aNfgaNhejbhgn 3.9 25

112
yoesNpositiveNaffectivityNmoderateNtheNeffectNofNburnoutNonNjobNoutcomestNvnNempiricalN
investigationNamongNhotelNemployeescNJournalloflHumanlResourceslinlHospitalitylandlTourismaN2018aN
flaNhkebhli

1.6 12

111 yoN–enderNandNPriorNzxperienceNModerateNtheN’actorsNĖnfluencingNvttitudeNtowardNUsingNSocialN
MediaNforN’estivalNvttendancetcNSustainabilityaN2018aNfeaNhjen 3.6 13

110 yoesNtrustNinNorganizationNmediateNtheNinfluenceNofNservantNleadershipNonNsatisfactionNoutcomesN
amongNflightNattendantstcNInternationallJournalloflContemporarylHospitalitylManagementaN2018aNheaNhjjjbhjlh7.5 27

109 TheNeffectsNofNorganizationalNandNpersonalNresourcesNonNstressaNengagementaNandNjobNoutcomescN
InternationallJournalloflHospitalitylManagementaN2018aNliaNfilbfkf 8.3 62

108 OutcomesNofNjobNcraftingNamongNflightNattendantscNJournalloflAirlTransportlManagementaN2017aNkgaNhibih5.1 32

107 WorkNengagementNandNturnoverNintentionscNInternationallJournalloflContemporarylHospitalityl
ManagementaN2017aNgnaNfjmebfjnm 7.5 43

106 yoesNhotelNemployeesâ��NqualityNofNworkNlifeNmediateNtheNeffectNofNpsychologicalNcapitalNonNjobN
outcomestcNInternationallJournalloflContemporarylHospitalitylManagementaN2017aNgnaNfkhmbfkjl 7.5 29

105 vnNexplorationNofNtheNfactorsNinfluencingNsocialNmediaNcontinuanceNusageNandNinformationNsharingN
intentionsNamongNŽoreanNtravellerscNTourismlManagementaN2017aNkhaNflebflm 10.8 101

104 TheNeffectsNofNpsychologicalNcapitalNandNworkNengagementNonNnursesâ��NlatenessNattitudeNandN
turnoverNintentionscNJournalloflManagementlDevelopmentaN2017aNhkaNfegnbfehn 1.5 22

103 TestNofNaNmediationNmodelNofNpsychologicalNcapitalNamongNhotelNsalespeoplecNInternationallJournall
oflContemporarylHospitalitylManagementaN2017aNgnaNgflmbgfnl 7.5 71

102 LeaderNpoliticalNskillNandNcasinoNdealerNmoraleoNtheNmediatingNroleNofNfollowerNperceptionsNofN
leaderâ��memberNexchangecNServicelBusinessaN2017aNffaNkkjbkng 3.9 4

101 TheNeffectsNofNworkNsocialNsupportNandNcareerNadaptabilityNonNcareerNsatisfactionNandNturnoverN
intentionscNJournalloflManagementlandlOrganizationaN2017aNghaNhhlbhjj 1.7 40
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100
vnNexaminationNofNtheNconsequencesNofNcorporateNsocialNresponsibilityNinNtheNairlineNindustryoNWorkN
engagementaNcareerNsatisfactionaNandNvoiceNbehaviorcNJournalloflAirlTransportlManagementaN2017aN
jnaNmbfl

5.1 56

99
TheNmediatingNroleNofNworkNengagementNinNtheNrelationshipNbetweenNhighbperformanceNworkN
practicesNandNjobNoutcomesNofNemployeesNinNNigeriacNInternationallJournalloflContemporaryl
HospitalitylManagementaN2016aNgmaNghjebghlf

7.5 65

98 ServiceNemployeesâ��NfitaNworkbfamilyNconflictaNandNworkNengagementcNJournalloflServiceslMarketingaN
2016aNheaNjjibjkk 4 23

97 ĖnvestigatingNtheNimpactNofNcustomerNorientationNonNinnovativenessoNevidenceNfromNbornbglobalN
firmsNinNTurkeycNEconomiclResearch-EkonomskalIstrazivanjaaN2016aNgnaNlgfblhi 2.5 0

96 vnNempiricalNinvestigationNofNpsychologicalNcapitalNamongNflightNattendantscNJournalloflAirlTransportl
ManagementaN2016aNjjaNfnhbgeg 5.1 43

95
yoesNjobNembeddednessNmediateNtheNeffectsNofNcoworkerNandNfamilyNsupportNonNcreativeN
performancetNvnNempiricalNstudyNinNtheNhotelNindustrycNJournalloflHumanlResourceslinlHospitalityl
andlTourismaN2016aNfjaNffnbfhg

1.6 39

94 TheNzffectNofNPsychologicalNxlimateNonNŲobNOutcomesoNzvidenceNfromNtheNvirlineNĖndustrycNJournall
oflTravellandlTourismlMarketingaN2016aNhhaNffkgbffme 6.6 2

93 TestNofNaNmediationalNmodelNofNorganizationNmissionNfulfillmentoNevidenceNfromNtheNhotelNindustrycN
InternationallJournalloflContemporarylHospitalitylManagementaN2016aNgmaNnmmbfeem 7.5 12

92 TheNeffectsNofNorganizationNmissionNfulfillmentNandNperceivedNorganizationalNsupportNonNjobN
performancecNInternationallJournalloflBanklMarketingaN2016aNhiaNhkmbhml 4 52

91 yoNpsychologicalNcapitalNandNworkNengagementNfosterNfrontlineNemployeesâ��NsatisfactiontcN
InternationallJournalloflContemporarylHospitalitylManagementaN2015aNglaNfgjibfglm 7.5 140

90 yoesNManagerNSupportNReduceNtheNzffectNofNWorkâ��’amilyNxonflictNonNzmotionalNzxhaustionNandN
TurnoverNĖntentionstcNJournalloflHumanlResourceslinlHospitalitylandlTourismaN2015aNfiaNgklbgmn 1.6 17

89
—ighbPerformanceNWorkNPracticesaNPerceivedNOrganizationalNSupportaNandNTheirNzffectsNonNŲobN
OutcomesoNTestNofNaNMediationalNModelcNInternationallJournalloflHospitalitylandlTourisml
AdministrationaN2015aNfkaNgehbggh

2 16

88 —ighbperformanceNworkNpracticesaNcareerNsatisfactionaNandNserviceNrecoveryNperformanceoNaNstudyNofN
flightNattendantscNTourismlReviewaN2015aNleaNjkblf 5.2 37

87
yoNpersonalNresourcesNmediateNtheNeffectNofNperceivedNorganizationalNsupportNonNemotionalN
exhaustionNandNjobNoutcomestcNInternationallJournalloflContemporarylHospitalitylManagementaN
2015aNglaNibgk

7.5 71

86 –enderbchoiceNbehaviorNlinkagesoNanNinvestigationNinNtheNhospitalityNindustrycNTourismlandl
HospitalitylManagementaN2015aNgfaNfnfbgeg 1.4 2

85 TheNeffectsNofNhighbperformanceNworkNpracticesNandNjobNembeddednessNonNflightNattendantsUN
performanceNoutcomescNJournalloflAirlTransportlManagementaN2014aNhlaNglbhj 5.1 62

84 yoesNworkNengagementNmediateNtheNeffectsNofNchallengeNstressorsNonNjobNoutcomestNzvidenceN
fromNtheNhotelNindustrycNInternationallJournalloflHospitalitylManagementaN2014aNhkaNfibgg 8.3 90

83 TheNeffectNofNpsychologicalNcapitalNonNconflictsNinNtheNworkâ��familyNinterfaceaNturnoverNandNabsenceN
intentionscNInternationallJournalloflHospitalitylManagementaN2014aNihaNfhgbfih 8.3 74

(2014-2017)
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82
TheNzffectsNofN—ighbPerformanceNWorkNPracticesNonNPerceivedNOrganizationalNSupportNandN
TurnoverNĖntentionsoNzvidenceNfromNtheNvirlineNĖndustrycNJournalloflHumanlResourceslinlHospitalityl
andlTourismaN2014aNfhaNfehbffn

1.6 20

81
TheNeffectsNofNperceivedNcrowdingaNemotionalNdissonanceaNandNemotionalNexhaustionNonNcriticalNjobN
outcomesoNvNstudyNofNgroundNstaffNinNtheNairlineNindustrycNJournalloflAirlTransportlManagementaN
2014aNieaNfmgbfnf

5.1 30

80 TheNrelationshipNbetweenNcustomerbrelatedNsocialNstressorsNandNjobNoutcomesoNtheNmediatingNroleN
ofNemotionalNexhaustioncNEconomiclResearch-EkonomskalIstrazivanjaaN2014aNglaNifibigk 2.5 12

79 —opeaNWorkNzngagementaNandNOrganizationallyNValuedNPerformanceNOutcomesoNvnNzmpiricalNStudyN
inNtheN—otelNĖndustrycNJournalloflHospitalitylMarketinglandlManagementaN2014aNghaNklmbknm 6.4 32

78
zxploringNtheNRoleNofNOrganizationalNandNPersonalNResourcesNinNzxplainingNNurseNPerformanceNinN
PublicN—ospitalsNinNtheNTurkishNRepublicNofNNorthernNxypruscNJournalloflHealthlManagementaN2014aN
fkaNfbfg

2.1 7

77 LinkingNcoreNselfbevaluationsNandNworkNengagementNtoNworkbfamilyNfacilitationcNInternationall
JournalloflContemporarylHospitalitylManagementaN2014aNgkaNhelbhgh 7.5 57

76 TheNĖmportanceNofNSupervisorNSupportNforNzffectiveN—otelNzmployeesoNvnNzmpiricalNĖnvestigationNinN
xamerooncNCornelllHospitalitylQuarterlyaN2014aNjjaNhmmbhnl 2.2 21

75 ŲobNzmbeddednessNasNaNModeratorNofNtheNĖmpactNofNOrganisationalNŲusticeNonNTurnoverNĖntentionsoN
aNStudyNinNĖrancNInternationallJournalloflTourismlResearchaN2014aNfkaNggbhg 3.7 54

74 —ighbperformanceNworkNpracticesNandNhotelNemployeeNperformanceoNTheNmediationNofNworkN
engagementcNInternationallJournalloflHospitalitylManagementaN2013aNhgaNfhgbfie 8.3 246

73
yoesNWorkNzngagementNMediateNtheNzffectNofNPolychronicityNonNPerformanceNOutcomestNvNStudyN
inNtheN—ospitalityNĖndustryNinNNorthernNxypruscNJournalloflHumanlResourceslinlHospitalitylandl
TourismaN2013aNfgaNjgble

1.6 38

72 TheNeffectsNofNworkNoverloadNandNworkbfamilyNconflictNonNjobNembeddednessNandNjobNperformancecN
InternationallJournalloflContemporarylHospitalitylManagementaN2013aNgjaNkfibkhi 7.5 125

71 xorrelatesNofNNonworkNandNWorkNSatisfactionNvmongN—otelNzmployeesoNĖmplicationsNforNManagerscN
JournalloflHospitalitylMarketinglandlManagementaN2013aNggaNhljbiek 6.4 26

70 TheNzffectsNofNWorkâ��’amilyNxonflictNandN’acilitationNonNTurnoverNĖntentionsoNTheNModeratingNRoleN
ofNxoreNSelfbzvaluationscNInternationallJournalloflHospitalitylandlTourismlAdministrationaN2013aNfiaNgjjbgmf2 21

69 ĖnkingNPerceivedNzthicalNxlimateNtoNPerformanceNOutcomesoNTheNMediatingNRoleNofNŲobN
zmbeddednesscNEconomiclResearch-EkonomskalIstrazivanjaaN2013aNgkaNllbne 2.5 8

68 TheNeffectNofNjobNresourcefulnessNonNroleNstressaNemotionalNexhaustionNandNoverallNperformanceoNvN
studyNofNfrontlineNbankNemployeescNJournalloflFinanciallServiceslMarketingaN2013aNfmaNnfbfej 2.8 16

67 PerceptionsNofNorganizationalNpoliticsNandNhotelNemployeeNoutcomescNInternationallJournallofl
ContemporarylHospitalitylManagementaN2013aNgjaNmgbfei 7.5 82

66 —ighbperformanceNworkNpracticesaNworkNsocialNsupportNandNtheirNeffectsNonNjobNembeddednessNandN
turnoverNintentionscNInternationallJournalloflContemporarylHospitalitylManagementaN2013aNgjaNnehbngf 7.5 103

65 WhoNisNlikelyNtoNquitNnursingNjobstNvNstudyNinNtheNTurkishNRepublicNofNNorthernNxypruscNHealthl
MarketinglQuarterlyaN2013aNheaNmebnk 1.1 10
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64 yoesNhopeNmoderateNtheNimpactNofNjobNburnoutNonNfrontlineNbankNemployeesâ��NinbroleNandNextrabroleN
performancestcNInternationallJournalloflBanklMarketingaN2013aNhfaNjkble 4 34

63 yoesNŲobNzmbeddednessNMediateNtheNzffectNofNWorkNzngagementNonNŲobNOutcomestNvNStudyNofN
—otelNzmployeesNinNxamerooncNJournalloflHospitalitylMarketinglandlManagementaN2012aNgfaNiiebikf 6.4 81

62 T—zNz’’zxTNO’NMvNv–zMzNTNxOMMĖTMzNTNTONSzRVĖxzNQUvLĖTYNONNŲOwNzMwzyyzyNzSSN
vNyNPzR’ORMvNxzNOUTxOMzScNJournalloflBusinesslEconomicslandlManagementaN2012aNfhaNkfibkhk 2 41

61 PerceivedNorganizationalNsupportaNcareerNsatisfactionaNandNperformanceNoutcomescNInternationall
JournalloflContemporarylHospitalitylManagementaN2012aNgiaNlhjbljg 7.5 100

60 yoesNxustomerNOrientationNMediateNtheNzffectNofNŲobNResourcefulnessNonN—otelNzmployeeN
OutcomestNzvidenceNfromNĖrancNJournalloflHospitalitylandlTourismlManagementaN2012aNfnaNfhhbfig 6 23

59 WorkNzngagementNasNaNMediatorNofNtheNzffectsNofNPersonalityNTraitsNonNŲobNOutcomesoNvNStudyNofN
’rontlineNzmployeescNServiceslMarketinglQuarterlyaN2012aNhhaNhihbhkg 1 25

58 TheNzffectsNofNxoworkerNandNPerceivedNOrganizationalNSupportNonN—otelNzmployeeNOutcomesoNTheN
ModeratingNRoleNofNŲobNzmbeddednesscNJournalloflHospitalitylandlTourismlResearchaN2012aNhkaNinjbjfk 3.3 89

57 WorkbRelatedNyepressionNinN’rontlineNServiceNŲobsNinNtheN—ospitalityNĖndustryoNzvidenceNfromNĖrancN
JournalloflHumanlResourceslinlHospitalitylandlTourismaN2012aNffaNfkbhj 1.6 15

56 vffectivityNandNorganizationalNpoliticsNasNantecedentsNofNburnoutNamongNfrontlineNhotelNemployeescN
InternationallJournalloflHospitalitylManagementaN2012aNhfaNkkblj 8.3 47

55 PerceivedNzthicalNxlimateNandN—otelNzmployeeNOutcomesoNvnNzmpiricalNĖnvestigationNinNNigeriacN
JournalloflQualitylAssurancelinlHospitalitylandlTourismaN2012aNfhaNgmkbhfj 2 21

54 ŲobNResourcesaNWorkNzngagementaNandN—otelNzmployeeNOutcomesoNvNTimebLaggedNvnalysiscN
EconomiclResearch-EkonomskalIstrazivanjaaN2012aNgjaNffglbffhn 2.5 11

53 ŲobNResourcesaNWorkNzngagementaNandN—otelNzmployeeNOutcomesoNvNTimebLaggedNvnalysiscN
EconomiclResearch-EkonomskalIstrazivanjaaN2012aNgjaNkiibkkj 2.5 15

52 xoreNselfbevaluationsaNexhaustionaNandNjobNoutcomesoNvNstudyNofNfrontlineNhotelNemployeesNinNĖrancN
TourismlandlHospitalitylResearchaN2011aNffaNgimbgjl 2.2 31

51 yoNjobNresourcesNmoderateNtheNeffectNofNemotionalNdissonanceNonNburnouttcNInternationallJournall
oflContemporarylHospitalitylManagementaN2011aNghaNiibkj 7.5 74

50 yoNcustomerNorientationNandNjobNresourcefulnessNmoderateNtheNimpactNofNinterroleNconflictsNonN
frontlineNemployeesâ��NperformancetcNTourismlandlHospitalitylResearchaN2011aNffaNfimbfjn 2.2 19

49 ProceduralNŲusticeaNWorkNzngagementaNandNŲobNOutcomesoNzvidenceNfromNNigeriacNJournallofl
HospitalitylMarketinglandlManagementaN2011aNgeaNmjjbmlm 6.4 83

48 ŲobNResourcefulnessNasNaNModeratorNofNtheNWorkb’amilyNxonflictNâ��NŲobNSatisfactionNRelationshipoNvN
StudyNofN—otelNzmployeesNinNNigeriacNJournalloflHospitalitylandlTourismlManagementaN2011aNfmaNfebfl 6 16

47 WorkbrelatedNdepressionNinNtheNhotelNindustryoNaNstudyNinNtheNUnitedNvrabNzmiratescNInternationall
JournalloflContemporarylHospitalitylManagementaN2011aNghaNkembkgh 7.5 31

(2011-2013)
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46 xustomerNvggressionaNzmotionalNzxhaustionaNandN—otelNzmployeeNOutcomesoNvNStudyNinNtheNUnitedN
vrabNzmiratescNJournalloflTravellandlTourismlMarketingaN2011aNgmaNglnbgnj 6.6 36

45 zfficacyNofNŲobNandNPersonalNResourcesNacrossNPsychologicalNandNwehavioralNOutcomesNinNtheN—otelN
ĖndustrycNJournalloflHumanlResourceslinlHospitalitylandlTourismaN2011aNfeaNheibhfi 1.6 23

44
SzRVĖxzNQUvLĖTYaNxUSTOMzRNSvTĖS’vxTĖONNvNyNLOYvLTYoNT—zNMOyzRvTĖN–NROLzNO’N
–zNyzRNdNvPTvRNvVĖMONŽOŽYw˜�aNVvRTOTOŲ¯†NPvSĖTzNŽĖNĖMvSNĖRNLOŲvLUMvSNVvRTOTOŲ¯†N
LYTĖzSNvT¯‰VĖL–ĖUcNJournalloflBusinesslEconomicslandlManagementaN2011aNfgaNglmbhee

2 51

43 RelativeNefficacyNofNorganizationalNsupportNandNpersonalityNtraitsNinNpredictingNserviceNrecoveryNandN
jobNperformancesoNaNstudyNofNfrontlineNemployeesNinNTurkeycNTourismlReviewaN2010aNkjaNlebmh 5.2 35

42 yoNxoreNSelfbzvaluationsNMediateNtheNzffectNofNxoworkerNSupportNonNWorkNzngagementtNvNStudyN
ofN—otelNzmployeesNinNĖrancNJournalloflHospitalitylandlTourismlManagementaN2010aNflaNkgblf 6 48

41 TheNeffectNofNpositiveNandNnegativeNworkbfamilyNinteractionNonNexhaustioncNInternationallJournallofl
ContemporarylHospitalitylManagementaN2010aNggaNmhkbmjk 7.5 78

40 TheNimpactsNofNcoreNselfbevaluationsNonNcustomerbrelatedNsocialNstressorsNandNemotionalN
exhaustioncNServicelIndustrieslJournalaN2010aNheaNfjkjbfjln 5.7 28

39 vnNĖnvestigationNofNtheNRoleNofNŲobNResourcesNinNMitigatingNxustomerbRelatedNSocialNStressorsNandN
zmotionalNzxhaustioncNServiceslMarketinglQuarterlyaN2009aNhfaNlgbmm 1 27

38
TheNzffectsNofNĖnvolvementNandNSocialNSupportNonN’rontlineNzmployeeNOutcomesoNzvidenceN’romN
theNvlbanianN—otelNĖndustrycNInternationallJournalloflHospitalitylandlTourismlAdministrationaN2009aN
feaNhgkbhih

2 14

37 RoleNStressaNzmotionalNzxhaustionaNandNTurnoverNĖntentionsoNyoesNOrganizationalNTenureNinN—otelsN
MattertcNJournalloflHumanlResourceslinlHospitalitylandlTourismaN2009aNnaNfbfk 1.6 52

36 zmotionalNdissonanceNandNemotionalNexhaustionNamongNhotelNemployeesNinNNigeriacNInternationall
JournalloflHospitalitylManagementaN2009aNgmaNhinbhjm 8.3 137

35 TheNeffectsNofNjobNandNpersonalNresourcesNonNhotelNemployeesâ��NworkNengagementcNInternationall
JournalloflHospitalitylManagementaN2009aNgmaNjeibjfg 8.3 166

34 OutcomesNofNcustomerNverbalNaggressionNamongNhotelNemployeescNInternationallJournallofl
ContemporarylHospitalitylManagementaN2009aNgfaNlfhblhh 7.5 119

33 TheNeffectsNofNtwoNdirectionsNofNconflictNandNfacilitationNonNfrontlineNemployeesâ��NjobNoutcomescN
ServicelIndustrieslJournalaN2009aNgnaNnllbnnh 5.7 40

32
vnNĖnvestigationNofNtheNŲointNzffectsNofNOrganisationalNTenureNandNSupervisorNSupportNonN
Workb’amilyNxonflictNandNTurnoverNĖntentionscNJournalloflHospitalitylandlTourismlManagementaN
2009aNfkaNlhbmf

6 38

31 Workb’amilyNxonflictNandN’acilitationNinNtheN—otelNĖndustryoNvNStudyNinNNigeriacNCornelllHospitalityl
QuarterlyaN2008aNinaNhnjbifg 2.2 59

30 vttitudinalNandNbehavioralNconsequencesNofNworkbfamilyNconflictNandNfamilybworkNconflictcNJournall
oflServicelManagementaN2008aNfnaNlbhf 125

29 vffectivityaNconflictsNinNtheNworkâ��familyNinterfaceaNandNhotelNemployeeNoutcomescNInternationall
JournalloflHospitalitylManagementaN2008aNglaNhebif 8.3 76
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28 vntecedentsNandNoutcomesNofNworkâ��familyNfacilitationNandNfamilyâ��workNfacilitationNamongNfrontlineN
hotelNemployeescNInternationallJournalloflHospitalitylManagementaN2008aNglaNjflbjgm 8.3 82

27
TheNzffectsNofNŲobNyemandsaNŲobNResourcesNandNĖntrinsicNMotivationNonNzmotionalNzxhaustionNandN
TurnoverNĖntentionsoNvNStudyNinNtheNTurkishN—otelNĖndustrycNInternationallJournalloflHospitalitylandl
TourismlAdministrationaN2008aNnaNhmibiei

2 62

26 SupervisorNSupportaNWorkb’amilyNxonflictaNandNSatisfactionNOutcomesoNvnNzmpiricalNStudyNinNtheN
—otelNĖndustrycNJournalloflHumanlResourceslinlHospitalitylandlTourismaN2008aNlaNffjbfhi 1.6 44

25 vnNzxaminationNofNtheNSelectedNvntecedentsNandNOutcomesNofNWorkb’amilyNxonflictNandN
’amilybWorkNxonflictNinN’rontlineNServiceNŲobscNServiceslMarketinglQuarterlyaN2008aNgnaNfbgi 1 40

24 RoleNstressaNburnoutNandNtheirNeffectsNonNfrontlineNhotelNemployeesUNjobNperformanceoNevidenceN
fromNNorthernNxypruscNInternationallJournalloflTourismlResearchaN2008aNfeaNfffbfgk 3.7 98

23 WorkbfamilyNconflictNandNfacilitationoNimplicationsNforNhospitalityNresearchersN2008aNghlbgki 12

22 RelationshipsNofNsupervisorNsupportNandNconflictsNinNtheNworkâ��familyNinterfaceNwithNtheNselectedNjobN
outcomesNofNfrontlineNemployeescNTourismlManagementaN2007aNgmaNghmbgjg 10.8 180

21 TheNzffectsNofNxustomerNOrientationNandNŲobNResourcesNonN’rontlineNzmployeesUNŲobNOutcomescN
ServiceslMarketinglQuarterlyaN2007aNgnaNkfbln 1 47

20 TheNĖmpactNofNSelfbzfficacyNonNŲobNOutcomesNofN—otelNzmployeescNInternationallJournallofl
HospitalitylandlTourismlAdministrationaN2007aNmaNghbik 2 18

19 xonflictaNexhaustionaNandNmotivationoNvNstudyNofNfrontlineNemployeesNinNNorthernNxyprusNhotelscN
InternationallJournalloflHospitalitylManagementaN2007aNgkaNkijbkkj 8.3 117

18 TheNeffectsNofNworkNroleNandNfamilyNroleNvariablesNonNpsychologicalNandNbehavioralNoutcomesNofN
frontlineNemployeescNTourismlManagementaN2006aNglaNgjjbgkm 10.8 159

17 vnNempiricalNstudyNofNtheNselectedNconsequencesNofNfrontlineNemployeesâ��Nworkâ��familyNconflictNandN
familyâ��workNconflictcNTourismlManagementaN2006aNglaNfeflbfegm 10.8 112

16 TheNeffectsNofNworkbfamilyNconflictaNemotionalNexhaustionaNandNintrinsicNmotivationNonNjobNoutcomesN
ofNfrontblineNemployeescNInternationallJournalloflBanklMarketingaN2006aNgiaNflhbfnh 4 113

15 TheNeffectsNofNselectedNantecedentsNonNtheNserviceNrecoveryNperformanceNofNfrontlineNemployeescN
ServicelIndustrieslJournalaN2006aNgkaNhnbjl 5.7 51

14 yoesNgenderNmoderateNtheNeffectsNofNroleNstressNinNfrontlineNserviceNjobstcNJournalloflBusinessl
ResearchaN2006aNjnaNfemlbfenh 8.7 58

13 xustomerNcomplaintsNandNorganizationalNresponsesoNtheNeffectsNofNcomplainantsâ��NperceptionsNofN
justiceNonNsatisfactionNandNloyaltycNInternationallJournalloflHospitalitylManagementaN2006aNgjaNknbne 8.3 164

12 TheNeffectsNofNselectedNindividualNcharacteristicsNonNfrontlineNemployeeNperformanceNandNjobN
satisfactioncNTourismlManagementaN2006aNglaNjilbjke 10.8 119

11 MeasuringNserviceNqualityNofNbanksoNScaleNdevelopmentNandNvalidationcNJournalloflRetailinglandl
ConsumerlServicesaN2005aNfgaNhlhbhmh 8.5 221

(2005-2008)
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10 MeasuringNMarketingNxulturecNJournalloflTravellandlTourismlMarketingaN2005aNfmaNhhbil 6.6 14

9 MeasuringNserviceNqualityNofNtravelNagentsoNevidenceNfromNNorthernNxypruscNServicelIndustriesl
JournalaN2004aNgiaNmgbfee 5.7 66

8 zffectsNofNŲobNStandardizationNandNŲobNSatisfactionNonNServiceNQualitycNServiceslMarketinglQuarterly
aN2004aNgjaNfbfl 1 11

7 xustomerNxomplaintsNandNOrganizationalNResponsesoNvNStudyNofN—otelN–uestsNinNNorthernNxypruscN
JournalloflHospitalitylMarketinglandlManagementaN2004aNffaNhfbik 42

6 TheNeffectsNofNorganizationalNresponsesNtoNcomplaintsNonNsatisfactionNandNloyaltyoNaNstudyNofNhotelN
guestsNinNNorthernNxypruscNManaginglServicelQualityaN2004aNfiaNilkbimk 41

5 MzvSURĖN–NT—zNQUvLĖTYNO’NvĖRLĖNzNSzRVĖxzSoNzVĖyzNxzN’ROMNNORT—zRNNxYPRUScNTourisml
AnalysisaN2003aNmaNljbml 1.6 14

4 TheNeffectNofNmanagementNcommitmentNtoNserviceNqualityNonNemployeesâ��NaffectiveNandN
performanceNoutcomescNJournalloflthelAcademyloflMarketinglScienceaN2003aNhfaNglgbgmk 12.4 296

3 TheNMeasurementNofNŲobNSatisfactioncNInternationallJournalloflHospitalitylandlTourisml
AdministrationaN2003aNiaNknbmj 2 20

2 vntecedentsNandNoutcomesNofNserviceNrecoveryNperformanceoNanNempiricalNstudyNofNfrontlineN
employeesNinNTurkishNbankscNInternationallJournalloflBanklMarketingaN2003aNgfaNgjjbgkj 4 93

1 MeasuringNServiceNQualityNinNtheN—otelNĖndustryoNzvidencesNfromNNorthernNxypruscNAnatoliaaN2002aN
fhaNfnbhg 2.2 24
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