
Sara Dolnicar

ListhofhPublicationshbyhYearhinh
DescendinghOrder

Source:hhttps:yyexalyxcomyauthorvpdfy84307ysaravdolnicarvpublicationsvbyvyearxpdf

Version:h2024v04v27h

ThishdocumenthhashbeenhgeneratedhbasedhonhthehpublicationshandhcitationshrecordedhbyhexalyxcomxhForh

thehlatesthversionhofhthishpublicationhlistuhvisiththehlinkhgivenhabovex

ThehthirdhcolumnhishthehimpacthfactorhpIFrhofhthehjournaluhandhthehfourthhcolumnhishthehnumberhofh

citationshofhtheharticlex

243
papers

8,931
citations

58
h-index

86
g-index

319
ext. papers

10,418
ext. citations

4.9
avg, IF

7.29
L-index



k Paper IF Citations

243 yabitJdrivesJsustainableJtouristJbehaviourXJAnnalsiofiTourismiResearchVJ2022VJjcVJbaddcj 7.7 8

242 SegmentationJWJTourismJ2022VJbWe

241 uesigningJxoodJSurveyJStudiesJ2022VJjfWbba

240 TourismJandJvaccineJhesitancyXJAnnalsiofiTourismiResearchVJ2021VJjcVJbaddca 7.7 5

239 fYhWpointJâ��’ikertJscalesâ��JarenQtJalwaysJtheJbestJoptionXJAnnalsiofiTourismiResearchVJ2021VJjbVJbadcjh 7.7 3

238 uriversJofJplateJwasteJatJbuffetskJrJcomprehensiveJconceptualJmodelJbasedJonJobservationalJdataJ
andJstaffJinsightsXJAnnalsiofiTourismiResearchiEmpiricaliInsightsVJ2021VJcVJbaaaba 3 6

237 TheJshuttleJbusJsurveykJrchievingJhigherJresponseJratesJinJRlongitudinalSJguestJsurveysXJAnnalsiofi
TourismiResearchVJ2021VJigVJbacjgc 7.7 1

236 SharingJeconomyJandJpeerWtoWpeerJaccommodationJâ��JaJperspectiveJpaperXJTourismiReviewVJ2021VJ
hgVJdeWdh 5.2 3

235 vatJupKJ—reventionJofJplateJwasteJinJtourismJandJhospitalitykJaJperspectiveJpaperXJTourismiReviewVJ
2021VJhgVJedWeg 5.2 4

234 TheJevolutionJofJrirbnbJregulationJWJrnJinternationalJlongitudinalJinvestigationJcaaiâ��cacaXJAnnalsi
ofiTourismiResearchVJ2021VJihVJbacjid 7.7 8

233 TheJexcusesJtouristsJuseJtoJjustifyJenvironmentallyJunfriendlyJbehavioursXJTourismiManagementVJ
2021VJidVJbaecfd 10.8 5

232 yowJmanyJmanuscriptsJshouldJzJreviewJforJjournalspJ—ayingJitJforwardJtoJourJacademicJchildrenJandJ
ourJacademicJchildrenJyetJunbornXJAnnalsiofiTourismiResearchVJ2021VJigVJbadafj 7.7 3

231 TheJformationJandJfunctioningJofJtheJrirbnbJneoWtribeXJvxploringJpeerWtoWpeerJaccommodationJ
hostJgroupsXJTourismiManagementiPerspectivesVJ2021VJdhVJbaahga 5.8 4

230 WhichJtypesJofJproductJattributesJleadJtoJaviationJvoluntaryJcarbonJoffsettingJamongJairJ
passengerspXJTourismiManagementVJ2021VJifVJbaechg 10.8 11

229 â��ToJtleanJorJ”otJtoJtleanpâ��JÖeducingJuailyJÖoutineJyotelJÖoomJtleaningJbyJ’ettingJTouristsJ
rnswerJThisJQuestionJforJThemselvesXJJournaliofiTraveliResearchVJ2021VJgaVJccaWccj 6.3 11

228 tognitiveJloadJreductionJstrategiesJinJquestionnaireJdesignXJInternationaliJournaliofiMarketi
ResearchVJ2021VJgdVJbcfWbdd 1.7 2

227 “arketJSegmentationJforJeWTourismJ2021VJbWbf 1
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226 woodJWasteJ2021VJbWc

225 uesigningJforJmoreJenvironmentallyJfriendlyJtourismXJAnnalsiofiTourismiResearchVJ2020VJieVJbacjdd 7.7 34

224 ÖeducingJtheJplateJwasteJofJfamiliesJatJhotelJbuffetsJâ��JrJquasiWexperimentalJfieldJstudyXJTourismi
ManagementVJ2020VJiaVJbaebad 10.8 34

223 rJproWactiveJmodelJofJjournalJeditingXJAnnalsiofiTourismiResearchVJ2020VJibVJbacije 7.7 6

222 t–VzubjJandJrirbnbJWJuisruptingJtheJuisruptorXJAnnalsiofiTourismiResearchVJ2020VJidVJbacjgb 7.7 108

221 uoesJhostingJonJrirbnbJofferJhostsJvacationWlikeJbenefitspJ—roposingJaJreconceptualizationJofJ
peerWtoWpeerJaccommodationXJJournaliofiHospitalityiandiTourismiManagementVJ2020VJedVJbbbWbbj 6 15

220 tarbonJlabelsJonJrestaurantJmenuskJdoJpeopleJpayJattentionJtoJthempXJJournaliofiSustainablei
TourismVJ2020VJciVJfbWgi 5.7 14

219 rJreviewJofJexperimentsJinJtourismJandJhospitalityXJAnnalsiofiTourismiResearchVJ2020VJiaVJbacifi 7.7 110

218 WhyJquantitativeJpapersJbasedJonJprimaryJdataJgetJdeskWrejectedJbyXJAnnalsiofiTourismiResearchVJ
2020VJidVJbacjib 7.7 9

217 uoJtouristsJnoticeJsocialJresponsibilityJinformationpXJCurrentiIssuesiiniTourismVJ2020VJcdVJffjWfhb 5.8 2

216 tonceptualizingJvacationJdedicationXJCurrentiIssuesiiniTourismVJ2020VJcdVJbhdcWbhdg 5.8 3

215 â��zJknowJwhatJyouâ��reJgoingJtoJaskJmeâ��JWhyJrespondentsJdonâ��tJreadJsurveyJquestionsXJInternationali
JournaliofiMarketiResearchVJ2019VJgbVJdggWdhj 1.7 7

214 ÖeduceJreuseJâ�ƒJandJdonQtJrecycleKXJAnnalsiofiTourismiResearchVJ2019VJhhVJgcWgd 7.7 1

213 “akingJcauseWrelatedJcorporateJsocialJresponsibilityJRtSÖSJcountJinJholidayJaccommodationJchoiceXJ
TourismiManagementVJ2019VJhfVJggWhh 10.8 31

212 srillianceJisJsuccinctkJvmbraceJandJrespectJtheJshortJcommunicationXJAnnalsiofiTourismiResearchVJ
2019VJhgVJcja 7.7 3

211 vnablingJpeopleJwithJimpairmentsJtoJuseJrirbnbXJAnnalsiofiTourismiResearchVJ2019VJhgVJchiWcij 7.7 23

210 tarerJwactorsJrssociatedJwithJwosterW—lacementJSuccessJandJsreakdownXJBritishiJournaliofiSociali
WorkVJ2019VJejVJfadWfcc 1.2 7

209
rJreviewJofJresearchJintoJpaidJonlineJpeerWtoWpeerJaccommodationkJ’aunchingJtheJrnnalsJofJ
TourismJÖesearchJturatedJtollectionJonJpeerWtoWpeerJaccommodationXXJAnnalsiofiTourismiResearchVJ
2019VJhfVJceiWcge

7.7 112

(2019-2021)
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208 uriversJofJplateJwastekJrJminiJtheoryJofJactionJbasedJonJstaffJobservationsXJAnnalsiofiTourismi
ResearchVJ2019VJhiVJbachdb 7.7 14

207 “aximizingJparticipationJfromJonlineJsurveyJpanelJmembersXJInternationaliJournaliofiMarketi
ResearchVJ2019VJbehahifdbjiiaha 1.7 4

206 zmprovingJtheJstabilityJofJmarketJsegmentationJanalysisXJInternationaliJournaliofiContemporaryi
HospitalityiManagementVJ2019VJdcVJbdjdWbebb 7.5 13

205 SurveyJresearchJinJtourismkJaJperspectiveJpaperXJTourismiReviewVJ2019VJhfVJcaWcd 5.2 2

204 “arketJsegmentationJanalysisJinJtourismkJaJperspectiveJpaperXJTourismiReviewVJ2019VJhfVJefWei 5.2 19

203 thangingJserviceJsettingsJforJtheJenvironmentkJyowJtoJreduceJnegativeJenvironmentalJimpactsJ
withoutJsacrificingJtouristJsatisfactionXJAnnalsiofiTourismiResearchVJ2019VJhgVJdabWdae 7.7 12

202 rJgoodJgraphJisJworthJaJthousandJnumbersXJAnnalsiofiTourismiResearchVJ2019VJhgVJddiWdec 7.7 0

201 TheJchangingJimportanceJofJvacationskJ—roposingJaJtheoreticalJexplanationJforJtheJchangingJ
contributionJofJvacationsJtoJpeopleâ��sJqualityJofJlifeXJAnnalsiofiTourismiResearchVJ2019VJhhVJbfeWbfh 7.7 2

200 —ublicJacceptanceJofJrecycledJwaterXJInternationaliJournaliofiWateriResourcesiDevelopmentVJ2019VJ
dfVJffbWfig 3 81

199 rJSharingWsasedJrpproachJtoJvnticingJTouristsJtoJsehaveJ“oreJvnvironmentallyJwriendlyXJJournaliofi
TraveliResearchVJ2019VJfiVJcebWcfc 6.3 65

198 WhatJcanJagenciesJdoJtoJincreaseJfosterJcarerJsatisfactionpXJChildiandiFamilyiSocialiWorkVJ2018VJcdVJcbcWccb1.3 8

197 znstructionalJ“anipulationJtheckskJrJlongitudinalJanalysisJwithJimplicationsJforJ“TurkXJInternationali
JournaliofiResearchiiniMarketingVJ2018VJdfVJcfiWcgj 5.5 30

196 woodJtourismJsubsegmentskJrJdataWdrivenJanalysisXJInternationaliJournaliofiTourismiResearchVJ2018VJ
caVJdghWdhh 3.7 38

195 zdentifyingJsuperfluousJsurveyJitemsXJJournaliofiRetailingiandiConsumeriServicesVJ2018VJedVJdjWef 8.5 7

194 sitingJ–ffJ“oreJThanJTheyJtanJthewkJwoodJWasteJatJyotelJsreakfastJsuffetsXJJournaliofiTraveli
ResearchVJ2018VJfhVJcdcWcec 6.3 65

193 yowJtoJrvoidJÖandomJ“arketJSegmentationJSolutionsXJJournaliofiTraveliResearchVJ2018VJfhVJgjWic 6.3 41

192 “arketJSegmentationJrnalysisXJManagementiforiProfessionalsVJ2018VJ 0.4 32

191 “arketJSegmentationJrnalysisXJManagementiforiProfessionalsVJ2018VJbbWcc 0.4 6
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190 StepJjkJtustomisingJtheJ“arketingJ“ixXJManagementiforiProfessionalsVJ2018VJcefWcfe 0.4

189 StepJbakJvvaluationJandJ“onitoringXJManagementiforiProfessionalsVJ2018VJcffWcgh 0.4 1

188 StepJdkJtollectingJuataXJManagementiforiProfessionalsVJ2018VJdjWff 0.4

187 StepJekJvxploringJuataXJManagementiforiProfessionalsVJ2018VJfhWhd 0.4 1

186 StepJfkJvxtractingJSegmentsXJManagementiforiProfessionalsVJ2018VJhfWbib 0.4 3

185 StepJgkJ—rofilingJSegmentsXJManagementiforiProfessionalsVJ2018VJbidWbjh 0.4 1

184 StepJhkJuescribingJSegmentsXJManagementiforiProfessionalsVJ2018VJbjjWcdg 0.4

183 rJreflectionJonJsurveyJresearchJinJhospitalityXJInternationaliJournaliofiContemporaryiHospitalityi
ManagementVJ2018VJdaVJdebcWdecc 7.5 17

182 znJaJxalaxyJwarVJwarJrwayJXJXJXJ“arketJYourselfJuifferentlyXJJournaliofiTraveliResearchVJ2017VJfgVJfjdWfji 6.3 4

181 UsingJsegmentJlevelJstabilityJtoJselectJtargetJsegmentsJinJdataWdrivenJmarketJsegmentationJ
studiesXJMarketingiLettersVJ2017VJciVJecdWedg 2.3 9

180 “ayJzJsleepJinJyourJbedpJxettingJpermissionJtoJbookXJAnnalsiofiTourismiResearchVJ2017VJgcVJbWbc 7.7 90

179 SubstitutableJbyJpeerWtoWpeerJaccommodationJnetworkspXJAnnalsiofiTourismiResearchVJ2017VJggVJbifWbii7.7 61

178 zmprovingJcarbonJoffsettingJappealsJinJonlineJairplaneJticketJpurchasingkJtestingJnewJmessagesVJ
andJusingJnewJtestJmethodsXJJournaliofiSustainableiTourismVJ2017VJcfVJjffWjgj 5.7 33

177 WhatJmakesJfosterJcarersJthinkJaboutJquittingpJÖecommendationsJforJimprovedJretentionJofJfosterJ
carersXJChildiandiFamilyiSocialiWorkVJ2017VJccVJbbhfWbbig 1.3 25

176 uriversJofJproWenvironmentalJtouristJbehavioursJareJnotJuniversalXJJournaliofiCleaneriProductionVJ
2017VJbggVJihjWija 10.3 89

175 VisitingJfriendsJorJrelativespXJTourismiManagementVJ2017VJgaVJfgWge 10.8 27

174 “ethodsJinJSegmentationJ2017VJjdWbah 5

173 tommunicatingJwithJparentsJofJobeseJchildrenkJwhichJchannelsJareJmostJeffectivepXJHealthi
ExpectationsVJ2017VJcaVJdejWdga 3.7 4

(2017-2018)
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172 WhichJhotelJguestJsegmentsJreuseJtowelspJSellingJsustainableJtourismJservicesJthroughJtargetJ
marketingXJJournaliofiSustainableiTourismVJ2017VJcfVJjcbWjde 5.7 50

171 ÖesidentsJ–penJTheirJyomesJtoJTouristsJWhenJuisasterJStrikesXJJournaliofiTraveliResearchVJ2017VJ
fgVJbagfWbahi 6.3 27

170 uoJ—roWenvironmentalJrppealsJTriggerJ—roWenvironmentalJsehaviorJinJyotelJxuestspXJJournaliofi
TraveliResearchVJ2017VJfgVJjiiWjjh 6.3 78

169 UniqueJweaturesJofJtheJ”etworksJ2017VJ 5

168 TheJsusinessJ“odelJ2017VJ 3

167 rirbnbJandJitsJtompetitorsJ2017VJ 3

166 vntrepreneurshipJ–pportunitiesJ2017VJ 7

165 willingJznfrastructureJxapsJ2017VJ 2

164 wacilitatingJvventsJ2017VJ 1

163 ÖegulatoryJÖeactionsJrroundJtheJWorldJ2017VJ 4

162 ”etworksJinJthinaJ2017VJ 2

161 xuestsJwithJuisabilitiesJ2017VJ 1

160 vnvironmentalJSustainabilityJ2017VJ 1

159 TypesJofJ”etworkJ“embersJ2017VJ 1

158 TheJSharingJvconomyJ2017VJ 1

157 WillJ”etworksJsecomeJ–neWstopJTravelJShopspJ2017VJ 1

156 ”etworksJandJyostsJâ��JaJ’oveWyateJÖelationshipJ2017VJ 1

155 uoJyostsJuiscriminatepJ2017VJ 1
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154 yelpingJwhenJuisasterJyitsJ2017VJ 1

153 zncreasingJtivicJvngagementJThroughJ“arketJSegmentationJ2017VJbcjWbec 1

152 WordWofW“outhJSegmentskJ–nlineVJ–fflineVJVisualJorJVerbalpXJJournaliofiTraveliResearchVJ2016VJffVJeibWejc6.3 41

151 —reventingJtouristsJfromJcancelingJinJtimesJofJcrisesXJAnnalsiofiTourismiResearchVJ2016VJgaVJeiWgc 7.7 28

150 tomparingJrssociationJxridsJandJâ��—ickJrnyâ��J’istsJforJ“easuringJsrandJrttributesXJInternationali
JournaliofiMarketiResearchVJ2016VJfiVJhhjWhjd 1.7 3

149 UptakeJofJresourceJefficiencyJmeasuresJamongJvuropeanJsmallJandJmediumWsizedJaccommodationJ
andJfoodJserviceJprovidersXJJournaliofiHospitalityiandiTourismiManagementVJ2016VJcgVJefWej 6 18

148 tommunicatingJtoJcultureJaudiencesXJMarketingiIntelligenceiandiPlanningVJ2016VJdeVJegcWeif 3.2 2

147 zncreasingJsampleJsizeJcompensatesJforJdataJproblemsJinJsegmentationJstudiesXJJournaliofiBusinessi
ResearchVJ2016VJgjVJjjcWjjj 8.7 66

146 uoesJecoJcertificationJsellJtourismJservicespJvvidenceJfromJaJquasiWexperimentalJobservationJstudyJ
inJzcelandXJJournaliofiSustainableiTourismVJ2016VJceVJgjeWhbe 5.7 67

145 ÖesearchJinJaJculturallyJdiverseJworldkJreducingJredundanciesVJincreasingJrelevanceXJTourismiReviewVJ
2016VJhbVJbWf 5.2 13

144 —ublicJacceptanceJandJperceptionsJofJalternativeJwaterJsourceskJaJcomparativeJstudyJinJnineJ
locationsXJInternationaliJournaliofiWateriResourcesiDevelopmentVJ2016VJdcVJgfaWghd 3 67

143 Someoneâ��sJbeenJsleepingJinJmyJbedXJAnnalsiofiTourismiResearchVJ2016VJfiVJbfjWbgc 7.7 103

142 ÖesponseJstyleJcorrectedJmarketJsegmentationJforJordinalJdataXJMarketingiLettersVJ2016VJchVJhcjWheb 2.3 5

141
wramingJrdvertisementsJtoJvlicitJ—ositiveJvmotionsJandJrttractJwosterJtarerskJrnJznvestigationJzntoJ
theJvffectsJofJrdvertisingJ–nJyighWtognitiveWvlaborationJuonationsXJJournaliofiAdvertisingiResearch
VJ2016VJfgVJefgWegj

2.1 8

140 TouristJsegmentsQJjustificationsJforJbehavingJinJanJenvironmentallyJunsustainableJwayXJJournaliofi
SustainableiTourismVJ2016VJceVJbfagWbfcc 5.7 18

139 rnJuntappedJgoldJminepJvxploringJtheJpotentialJofJmarketJbasketJanalysisJtoJgrowJhotelJrevenueXJ
InternationaliJournaliofiHospitalityiManagementVJ2016VJfgVJbbjWbcf 8.3 24

138 “easuringJenvironmentallyJsustainableJtouristJbehaviourXJAnnalsiofiTourismiResearchVJ2016VJfjVJdaWee 7.7 110

137 seyondJtemporalJreflectionsJinJthanatourismJresearchXJAnnalsiofiTourismiResearchVJ2015VJfcVJbhhWbhj 7.7 8

(2015-2017)
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136 TheJreadabilityJofJarticlesJinJtourismJjournalsXJAnnalsiofiTourismiResearchVJ2015VJfcVJbgbWbgg 7.7 27

135 TheJcharacteristicsJofJpotentialJenvironmentalJvolunteerskJimplicationsJforJmarketingJ
communicationsXJAustralasianiJournaliofiEnvironmentaliManagementVJ2015VJccVJdcjWddj 2 8

134 TheJhybridJtouristXJAnnalsiofiTourismiResearchVJ2015VJfeVJbjaWcad 7.7 31

133 WhyJtheJ’evelWwreeJworcedWthoiceJsinaryJ“easureJofJsrandJsenefitJseliefsJWorksJSoJWellXJ
InternationaliJournaliofiMarketiResearchVJ2015VJfhVJcdjWcfg 1.7 7

132 rJtonceptualJwrameworkJofJSkilledJwemaleJ“igrantJÖetentionXJEconomiciPapersVJ2015VJdeVJbbiWbch 0.8 1

131 trisisWresistantJtouristsXJAnnalsiofiTourismiResearchVJ2015VJfdVJegWga 7.7 122

130 znJfutureVJzJwouldJloveJtoJseeJâ�ƒJaJreflectionJonJtheJstateJofJquantitativeJtourismJresearchXJTourismi
ReviewVJ2015VJhaVJcfjWcgd 5.2 10

129 SegmentingJrustralianJonlineJpanellistsJbasedJonJvolunteeringJmotivationsXJAsiaiPacificiJournaliofi
MarketingiandiLogisticsVJ2015VJchVJeWcc 3.2 4

128 uoJSatisfiedJTouristsJÖeallyJzntendJtoJtomeJsackpJThreeJtoncernsJwithJvmpiricalJStudiesJofJtheJ
’inkJbetweenJSatisfactionJandJsehavioralJzntentionXJJournaliofiTraveliResearchVJ2015VJfeVJbfcWbhi 6.3 69

127 TourismJmarketingJresearchkJ—astVJpresentJandJfutureXJAnnalsiofiTourismiResearchVJ2014VJehVJdbWeh 7.7 102

126 srandingJwaterXJWateriResearchVJ2014VJfhVJdcfWdi 12.5 20

125 TheJattitudeâ��behaviourJgapJinJsustainableJtourismXJAnnalsiofiTourismiResearchVJ2014VJeiVJhgWjf 7.7 314

124 UsingJgraphicalJstatisticsJtoJbetterJunderstandJmarketJsegmentationJsolutionsXJInternationali
JournaliofiMarketiResearchVJ2014VJfgVJcahWcda 1.7 8

123 zncludingJuonQtJknowJanswerJoptionsJinJbrandJimageJsurveysJimprovesJdataJqualityXJInternationali
JournaliofiMarketiResearchVJ2014VJfgVJddWfa 1.7 17

122 ÖequiredJSampleJSizesJforJuataWurivenJ“arketJSegmentationJrnalysesJinJTourismXJJournaliofiTraveli
ResearchVJ2014VJfdVJcjgWdag 6.3 109

121 tanJtouristsJeasilyJchooseJaJlowJcarbonJfootprintJvacationpXJJournaliofiSustainableiTourismVJ2014VJ
ccVJbhfWbje 5.7 58

120 TheJdiamondJprofessorkJaJportraitJofJ…osefJ“azanecXJAnatoliaVJ2014VJcfVJdccWddc 2.2 4

119 rJ—SYty–’–xztr’J—Ö–wz’vJ–wJ—–Tv”Tzr’JY–UTyJ“v”T–ÖJV–’U”TvvÖSXJJournaliofiCommunityi
PsychologyVJ2014VJecVJddiWdfb 2.2
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118 TheJscienceJofJattractingJfosterJcarersXJChildiandiFamilyiSocialiWorkVJ2014VJbjVJgfWhf 1.3 7

117 ValidlyJ“easuringJuestinationJzmageJinJSurveyJStudiesXJJournaliofiTraveliResearchVJ2013VJfcVJdWbe 6.3 83

116 QualityJofJlifeJandJtourismkJrJconceptualJframeworkJandJnovelJsegmentationJbaseXJJournaliofi
BusinessiResearchVJ2013VJggVJhceWhcj 8.7 67

115 LTranslatingLJbetweenJsurveyJanswerJformatsXJJournaliofiBusinessiResearchVJ2013VJggVJbcjiWbdag 8.7 21

114 yeterogeneityJinJriskJandJsafetyJperceptionsJofJinternationalJtouristsXJTourismiManagementVJ2013VJ
dgVJfacWfba 10.8 132

113 T–UÖzS“J“rÖ‘vTJSvx“v”TrTz–”kJrJSTv—JsYJSTv—JxUzuvJ2013VJihWbae 2

112 tompetitionJorJcollaborationpJTheJeffectJofJnonWprofitJbrandJimageJonJvolunteerJrecruitmentJ
strategyXJJournaliofiBrandiManagementVJ2013VJcaVJgijWhae 3.3 15

111 uynamicVJznteractiveJSurveyJQuestionsJtanJzncreaseJSurveyJuataJQualityXJJournaliofiTraveliandi
TourismiMarketingVJ2013VJdaVJgjaWgjj 6.6 13

110 rskingJxoodJSurveyJQuestionsXJJournaliofiTraveliResearchVJ2013VJfcVJffbWfhe 6.3 75

109 WaterJconservationJbehaviorJinJrustraliaXJJournaliofiEnvironmentaliManagementVJ2012VJbafVJeeWfc 7.9 79

108 ”ewspaperJcoverageJofJwaterJissuesJinJrustraliaXJWateriResearchVJ2012VJegVJgejhWfah 12.5 40

107 zmpulseJpurchasingJinJtourismJâ��JlearningsJfromJaJstudyJinJaJmaturedJmarketXJAnatoliaVJ2012VJcdVJcgiWcig 2.2 18

106 yeterogeneityJrmongJ—otentialJwosterJtarerskJrnJznvestigationJofJÖeasonsJforJ”otJwosterJtaringXJ
AustralianiSocialiWorkVJ2012VJgfVJdicWdjh 1.2 6

105 QualityWofW’ifeJandJTravelJ“otivationskJzntegratingJtheJTwoJtonceptsJinJtheJxrevilleaJ“odelJ2012VJcjdWdai 11

104 tommunityJacceptanceJofJrecycledJwaterkJcanJweJinoculateJtheJpublicJagainstJscareJcampaignspXJ
JournaliofiPubliciAffairsVJ2012VJbcVJddhWdeg 1.3 22

103 TheJcontributionJofJvacationsJtoJqualityJofJlifeXJAnnalsiofiTourismiResearchVJ2012VJdjVJfjWid 7.7 225

102 yopeJforJtheJwuturekJzdentifyingJtheJzndividualJuifferenceJtharacteristicsJofJ—eopleJWhoJrreJ
znterestedJznJandJzntendJToJwosterWtareXJBritishiJournaliofiSocialiWorkVJ2012VJecVJhWcf 1.2 16

101 rttractingJVolunteersJinJyighlyJ“ulticulturalJSocietieskJrJ“arketingJthallengeXJJournaliofiNonprofiti
andiPubliciSectoriMarketingVJ2012VJceVJdfbWdgj 1 14

(2012-2014)
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100 siclusteringkJ–vercomingJuataJuimensionalityJ—roblemsJinJ“arketJSegmentationXJJournaliofiTraveli
ResearchVJ2012VJfbVJebWej 6.3 74

99 yarvestingJtheJâ��susinessJTestJTripâ��kJtonvertingJsusinessJTravelersJtoJyolidaymakersXJJournaliofi
TraveliandiTourismiMarketingVJ2012VJcjVJeafWebf 6.6 10

98 znformingJdestinationJrecommenderJsystemsJdesignJandJevaluationJthroughJquantitativeJresearchXJ
InternationaliJournaliofiCulturewiTourismiandiHospitalityiResearchVJ2012VJgVJcjhWdbf 2.2 23

97 –neJlegacyJofJ“azaneckJbinaryJquestionsJareJaJsimpleVJstableJandJvalidJmeasureJofJevaluativeJ
beliefsXJInternationaliJournaliofiCulturewiTourismiandiHospitalityiResearchVJ2012VJgVJdbgWdcf 2.2 10

96 â��—ickJrnyâ��J“easuresJtontaminateJsrandJzmageJStudiesXJInternationaliJournaliofiMarketiResearchVJ
2012VJfeVJicbWide 1.7 14

95 VoluntaryJrelocationJâ��JrnJexplorationJofJrustralianJattitudesJinJtheJcontextJofJdroughtVJrecycledJ
andJdesalinatedJwaterXJGlobaliEnvironmentaliChangeVJ2011VJcbVJbaieWbaje 10.1 12

94 WhatJaffectsJpublicJacceptanceJofJrecycledJandJdesalinatedJwaterpXJWateriResearchVJ2011VJefVJjddWed 12.5 179

93 QuickVJSimpleJandJÖeliablekJworcedJsinaryJSurveyJQuestionsXJInternationaliJournaliofiMarketi
ResearchVJ2011VJfdVJcdbWcfc 1.7 54

92 SelfWcongruityJandJvolunteeringkJaJmultiWorganisationJcomparisonXJEuropeaniJournaliofiMarketingVJ
2011VJefVJhdjWhfi 4.4 22

91 —ersonalityJandJ“otivationJ“atterJinJTouringJyolidayskJrJ—reliminaryJznvestigationJzntoJ
yeterogeneityJrmongJTouringJTravelersXJTourismiAnalysisVJ2011VJbgVJdcjWdec 1.6 2

90 ‘eyJdriversJofJairlineJloyaltyXJTourismiManagementVJ2011VJdcVJbacaWbacg 10.8 83

89 uoesJwaterJcontextJinfluenceJbehaviourJandJattitudesJtoJwaterJconservationpXJAustralasianiJournali
ofiEnvironmentaliManagementVJ2011VJbiVJehWga 2 65

88 TheJsustainabilityâ��profitabilityJtradeWoffJinJtourismkJcanJitJbeJovercomepXJJournaliofiSustainablei
TourismVJ2011VJbjVJbffWbgj 5.7 76
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78 ShortWhaulJcityJtravelJisJtrulyJenvironmentallyJsustainableXJTourismiManagementVJ2010VJdbVJfafWfbc 10.8 25
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67 uoesJ–neJSizeJwitJrllpJTheJSuitabilityJofJrnswerJwormatsJforJuifferentJtonstructsJ“easuredXJ
AustralasianiMarketingiJournalVJ2009VJbhVJfiWge 5 10

66 UnderstandingJtheJrustralianJvnvironmentalJVolunteeringJ“arketkJrJsasisJforJsehaviouralJthangeJ
andJaJSustainableJwutureXJAustralasianiMarketingiJournalVJ2009VJbhVJbjcWcad 5 11

65 “ethodologicalJreasonsJforJtheJtheoryYpracticeJdivideJinJmarketJsegmentationXJJournaliofi
MarketingiManagementVJ2009VJcfVJdfhWdhd 3.2 53
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60 TheJlowJstabilityJofJbrandWattributeJassociationsJisJpartlyJdueJtoJmarketJresearchJmethodologyXJ
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58 vnvironmentWfriendlyJTouristskJWhatJuoJWeJÖeallyJ‘nowJrboutJThempXJJournaliofiSustainablei
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55 TheJvffectJofJwundingJthangesJonJ—ublicJSectorJ”onprofitJ–rganizationskJTheJtaseJofJsushcareJ
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yeterogeneityJinJuestinationJzmageJ“easurementXJTourismiAnalysisVJ2007VJbcVJeehWegb 1.6 10
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RetailingiandiConsumeriServicesVJ2007VJbeVJbaiWbcc 8.5 45

39 QuestionJStabilityJinJsrandJzmageJ“easurementkJtomparingJrlternativeJrnswerJwormatsJandJ
rccountingJforJyeterogeneityJinJuescriptiveJ“odelsXJAustralasianiMarketingiJournalVJ2007VJbfVJcgWeb 5 9
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JournaliofiCulturewiTourismiandiHospitalityiResearchVJ2007VJbVJcijWcjf 2.2 7

37 rJ“arketW–rientedJrpproachJtoJÖesponsiblyJ“anagingJznformationJ—rivacyJtoncernsJinJuirectJ
“arketingXJJournaliofiAdvertisingVJ2007VJdgVJbcdWbej 4.4 54

36 thapterJfJrcceptedJStandardsJUnderminingJtheJValidityJofJTourismJÖesearchXJAdvancesiiniCulturewi
TourismiandiHospitalityiResearchVJ2007VJbdbWbib 0.1 3

35 QtrisesQJthatJscareJtouristskJinvestigatingJtouristsQJtravelWrelatedJconcernsXJ2007VJjiWbaj 12

34 ”atureWtonservingJTouristskJTheJ”eedJforJaJsroaderJ—erspectiveXJAnatoliaVJ2006VJbhVJcdfWcff 2.2 36

33 —rotectingJtonsumerJ—rivacyJinJtheJtompanyQSJsestJznterestXJAustralasianiMarketingiJournalVJ2006VJ
beVJdjWgb 5 7

32 rreJWeJurawingJtheJÖightJtonclusionspJTheJuangersJofJrnswerJwormatJvffectsJinJvmpiricalJTourismJ
ÖesearchXJTourismiAnalysisVJ2006VJbbVJbjjWcaj 1.6 2

31 ÖecycledJwaterJforJconsumerJmarketsJâ��JaJmarketingJresearchJreviewJandJagendaXJDesalinationVJ
2006VJbihVJcadWcbe 10.3 37

30 ToJSegmentJorJnotJtoJSegmentpJrnJznvestigationJofJSegmentationJStrategyJSuccessJunderJVaryingJ
“arketJtonditionsXJAustralasianiMarketingiJournalVJ2005VJbdVJcaWdf 5 9

29 ShouldJWeJStillJ’ectureJorJ…ustJ—ostJvxaminationJQuestionsJonJtheJWebpkJtheJnatureJofJtheJshiftJ
towardsJpragmatismJinJundergraduateJlectureJattendanceXJQualityiiniHigheriEducationVJ2005VJbbVJbadWbbf1.6 27

(2005-2007)

13
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rpproachesXJJournaliofiQualityiAssuranceiiniHospitalityiandiTourismVJ2005VJfVJbijWcah 2 3

26 UnderstandingJbarriersJtoJleisureJtravelkJTouristJfearsJasJaJmarketingJbasisXJJournaliofiVacationi
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24 znsightsJintoJSustainableJTouristsJinJrustriakJrJuataWbasedJrJ—rioriJSegmentationJrpproachXJJournali
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InternationaliJournaliofiTourismiSciencesVJ2003VJdVJgfWhi 1.7 7

20 TÖrt‘z”xJurTrWuÖzVv”J“rÖ‘vTJSvx“v”TSXJTourismiAnalysisVJ2003VJiVJcchWcdc 1.6 10

19
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SportiandiTourismVJ2003VJiVJbigWbjg 1.3 56
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16 rJÖeviewJofJuataWurivenJ“arketJSegmentationJinJTourismXJJournaliofiTraveliandiTourismiMarketingVJ
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13 sehavioralJ“arketJSegmentationJofJsinaryJxuestJSurveyJuataJwithJsaggedJtlusteringXJLecturei
NotesiiniComputeriScienceVJ2001VJbbbWbbi 0.9 2
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MarketingVJ2000VJiVJedWfh 6.6 19
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