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InternationalhJournalhofhHospitalityhManagementaM2022aMfefaMfehfen 8.3 1
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112 vweaMconsumerMconformityMandMsocialMconnectednesscMMarketinghIntelligencehandhPlanningaM2021aMhnaMmnhbnem3.2 1
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andMemployeeMbrandMsupportMinMhigherMeducationcMJournalhofhBrandhManagementaM2020aMglaMfihbfjn 3.3 5
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cobbrandMpersonalityMtraitscMInternationalhMarketinghReviewaM2020aMhlaMffjjbffme 4.4 4

106 TheMnextMfrontieroMusingMspaceMasMmanagementMstrategyMbManMexploratoryMstudycMBottomhLine:h
ManaginghLibraryhFinancesaM2020aMhhaMgflbggn 2.6 0

105 ”mpactMofMxRMMstrategyMonMrelationshipMcommitmentMandMnewMproductMdevelopmentoMmediatingM
effectsMofMlearningMfromMfailurecMJournalhofhStrategichMarketingaM2020aMfbhm 2.7 2
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103 MeasuringMcustomerMbasedMplaceMbrandMequityMVxwPwzWMfromMaMpublicMdiplomacyMperspectiveoM
zvidenceMfromMWestMwengalcMJournalhofhBusinesshResearchaM2020aMffkaMlhiblii 8.7 12
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economycMAsiahPacifichJournalhofhManagementaM2020aMhlaMffifbffkh 2.5 25

101 StimulatingMconsumerMcommunityMcreationMthroughMaMcobdesignMapproachcMInternationalhJournalhofh
MarkethResearchaM2020aMkgaMflkbfni 1.7 1

100 TheMriseMofMsmartMconsumersoMroleMofMsmartMservicescapeMandMsmartMconsumerMexperienceM
cobcreationcMJournalhofhMarketinghManagementaM2019aMhjaMfimebfjfh 3.2 37
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98 LocalizationMofMcomputerbmediatedMcommunicationMandMcorporateMimpressionMonMonlineM
communitiescMInternethResearchaM2019aMgnaMniebnkn 4.8 2

97 TheMimportanceMofMxSRMinitiativesMinMbuildingMcustomerMsupportMandMloyaltycMAsiahPacifichJournalhofh
MarketinghandhLogisticsaM2019aMhfaMknfblfh 3.2 21

96 TheMdimensionalityMofMcorporateMcommunicationMmanagementMVxxMWcMBottomhLine:hManaginghLibraryh
FinancesaM2019aMhgaMlfbnl 2.6 3

95 ProbznvironmentalMwehavioursMandMValuebweliefbNormMTheoryoMvssessingMUnobservedM
“eterogeneityMofMTwoMzthnicM’roupscMSustainabilityaM2019aMffaMhghl 3.6 35

94 UnderstandingMNewMReligionbxompliantMProductMvdoptionMVNRxPvWMinM”slamicMMarketscMJournalhofh
GlobalhMarketingaM2019aMhgaMgmmbheg 2.4 6

93 ProjectingMuniversityMbrandMimageMviaMsatisfactionMandMbehavioralMresponsecMQualitativehMarketh
ResearchaM2019aMghaMilbkm 1.6 1

92 xonceptualizingMandMmanagingMcorporateMlogooMaMqualitativeMstudycMQualitativehMarkethResearchaM
2019aMggaMhmfbiei 1.6 1

91 vnMintegratedMcoreMcompetenceMevaluationMframeworkMforMportfolioMmanagementMinMtheMoilM
industrycMInternationalhJournalhofhManagementhandhDecisionhMakingaM2019aMfmaMggn 0.4 2

90 xonceptualisingMandMvalidatingMtheMsocialMcapitalMconstructMinMconsumerbinitiatedMonlineMbrandM
communitiesMVxOwxsWcMTechnologicalhForecastinghandhSocialhChangeaM2019aMfhnaMhehbhfe 9.5 14

89 vntecedentsMandMconsequencesMofMcorporateMcommunicationMmanagementMVxxMWcMBottomhLine:h
ManaginghLibraryhFinancesaM2018aMhfaMjkblj 2.6 3

88 vMreviewMofMserviceMqualityMandMserviceMdeliverycMBusinesshProcesshManagementhJournalaM2018aMgiaMgnjbhgm3.6 26

87 vnMinvestigationMofMtheMcorporateMidentityMconstructMinMxhinaoMManagerialMevidenceMfromMtheMhighM
technologyMindustrycMJournalhofhMarketinghCommunicationsaM2018aMgiaMllnbmee 2.2 4

86 xompetitionMvscMcollaborationoMaMfourMsetMgameMtheoryMbMinnovationaMcollaborationaMimitationaMandMUdoM
nothingUcMInternationalhJournalhofhTechnologyhManagementaM2018aMlkaMgmj 1.2 1

85 SizeMdoesMmatteroMzffectsMofMinbgameMadvertisingMstimuliMonMbrandMrecallMandMbrandMrecognitioncM
ComputershinhHumanhBehavioraM2018aMmkaMhffbhfm 7.7 20

84 “owMdoMentrepreneursMlearnMandMengageMinManMonlineMcommunitybofbpracticetMvMcaseMstudyM
approachcMBehaviourhandhInformationhTechnologyaM2018aMhlaMlfiblhj 2.4 13

83 FoodMconsumptionMwhenMtravellingMabroadoMYoungMxhineseMsojournersUMfoodMconsumptionMinMtheMUKcM
AppetiteaM2018aMfgfaMfnmbgek 4.5 13

82 TheMroleMofMcorporateMidentityMmanagementMinMtheMhigherMeducationMsectoroManMexploratoryMcaseM
studycMJournalhofhMarketinghCommunicationsaM2018aMgiaMhhlbhjn 2.2 22

81 vdvancingM”slamicMbrandingoMTheMinfluenceMofMreligiousMbeliefsMandMreligionbcompliantMproductM
adoptioncMThehMarketinghReviewaM2018aMfmaMgjbhn 1.3 2
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80 vweaMspiritualityMandMconspicuousMconsumerMbehaviorcMInternationalhJournalhofhConsumerhStudiesaM
2018aMigaMmgnbmhn 5.7 17

79 FromMvweMtoMzcologicalMwehavioroMTheMMediatingMRoleMofMxonnectednessMtoMNaturecMSustainabilityaM
2018aMfeaMgill 3.6 37

78
”mpactMofMperceivedMsocialMmediaMmarketingMactivitiesMonMbrandMandMvalueMconsciousnessoMrolesMofM
usageaMmaterialismMandMconspicuousMconsumptioncMInternationalhJournalhofhInternethMarketinghandh
AdvertisingaM2018aMfgaMghh

0.7 13

77 yoMconsumersMwantMmobileMcommercetMvMcloserMlookMatMMbshoppingMandMtechnologyMadoptionMinM
MalaysiacMAsiahPacifichJournalhofhMarketinghandhLogisticsaM2018aMheaMfekibfemk 3.2 39

76 ResponsibleMbrandsMvsMactiveMbrandstMvnMexaminationMofMbrandMpersonalityMonMbrandMawarenessaM
brandMtrustaMandMbrandMloyaltycMMarketinghIntelligencehandhPlanningaM2017aMhjaMfkkbfln 3.2 32

75 ”nternetMentrepreneurshipMandMâ��theMsharingMofMinformationâ��MinManM”nternetbofbThingsMcontextcM
InternethResearchaM2017aMglaMlibnk 4.8 49

74 “owMyoesMSelfbconceptMandMwrandMPersonalityMvffectMLuxuryMxonsumersâ��MPurchasingMyecisionstcM
SpringerhSerieshinhFashionhBusinessaM2017aMfnbim 0.2 1

73
”nvestigatingMtheMUsesMofMxorporateMReputationMandM”tsMzffectsMonMwrandMSegmentationaMwrandM
yifferentiationaMandMwrandMPositioningoMzvidenceMfromMtheMTaiwaneseMPharmaceuticalM”ndustrycM
InternationalhStudieshofhManagementhandhOrganizationaM2017aMilaMgiebgjl

1.2 4

72 WhenMwillMfirmsMshareMinformationMandMcollaborateMtoMachieveMinnovationtcMBottomhLine:hManagingh
LibraryhFinancesaM2017aMheaMkjbmk 2.6 11

71 WhyMdoMsatisfiedMcustomersMdefecttMvMcloserMlookMatMtheMsimultaneousMeffectsMofMswitchingMbarriersM
andMinducementsMonMcustomerMloyaltycMJournalhofhServicehTheoryhandhPracticeaM2017aMglaMkfkbkif 3.1 42

70 xonsumerbbasedMvirtualMbrandMpersonalityMVxwVwPWaMcustomerMsatisfactionMandMbrandMloyaltyMinMtheM
onlineMbankingMindustrycMInternationalhJournalhofhBankhMarketingaM2017aMhjaMhlebhne 4 21

69 yecisionMandMintuitionMduringMorganizationalMchangecMBottomhLine:hManaginghLibraryhFinancesaM2017aM
heaMghkbgji 2.6 0

68 ’uanxiM’RXMVganqingaMrenqingaMxinrenWMandMconflictMmanagementMinMSinobUSMbusinessMrelationshipscM
IndustrialhMarketinghManagementaM2017aMkkaMfehbffi 6.9 44

67 TheMconceptMofMconsumerMvulnerabilityoMScaleMdevelopmentMandMvalidationcMInternationalhJournalhofh
ConsumerhStudiesaM2017aMifaMlknblll 5.7 15

66 “ealthMandMcosmeticsoM”nvestigatingMconsumersâ��MvaluesMforMbuyingMorganicMpersonalMcareMproductscM
JournalhofhRetailinghandhConsumerhServicesaM2017aMhnaMfjibfkh 8.5 65

65 MisuseMofMinformationMandMprivacyMissuesoMunderstandingMtheMdriversMforMperceptionsMofMunfairnesscM
BottomhLine:hManaginghLibraryhFinancesaM2017aMheaMfhgbfje 2.6 4

64 TheM”mportanceMofMzthicsMinMwrandingoMMediatingMzffectsMofMzthicalMwrandingMonMxompanyM
ReputationMandMwrandMLoyaltycMBusinesshEthicshQuarterlyaM2017aMglaMhnhbigg 1.3 19

63 WhenMnewMproductMdevelopmentMfailsMinMxhinaoMmediatingMeffectsMofMvoiceMbehaviourMandMlearningM
fromMfailurecMAsiahPacifichBusinesshReviewaM2017aMghaMjjnbjlj 1.2 6
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62 TheMintegrityMchallengeMofMtheM”nternetbofbThingsMV”oTWoMonMunderstandingMitsMdarkMsidecMJournalhofh
MarketinghManagementaM2017aMhhaMfijbfjm 3.2 45

61 xonstituentsMandMconsequencesMofMsmartMcustomerMexperienceMinMretailingcMTechnologicalh
ForecastinghandhSocialhChangeaM2017aMfgiaMgjlbgle 9.5 119

60 TowardsMaMbrandingMorientedMhigherMeducationMsectoroMvnMoverviewMofMtheMfourMperspectivesMonM
universityMmarketingMstudiescMThehMarketinghReviewaM2017aMflaMmlbffk 1.3 2

59 ”ntroductionMtoMvsiaMwrandingoMxonnectingMwrandsaMxonsumersMandMxompaniesM2017aMfbfg 1

58 xonsumerbwasedMxhainMRestaurantMwrandMzquityoM”nsightsMfromMSouthMKoreaM2017aMmebni

57 xonclusionMtoMvsiaMwrandingoMxonnectingMwrandsaMxonsumersMandMxompaniesM2017aMhgebhhf

56 xompetitionMvscMcollaborationMinMtheMgenerationMandMadoptionMofMaMsequenceMofMnewMtechnologiesoMaM
gameMtheoryMapproachcMTechnologyhAnalysishandhStrategichManagementaM2016aMgmaMhimbhln 3.2 10

55 xountryMbrandingMemergingMfromMcitizensâ��MemotionsMandMtheMperceptionsMofMcompetitiveMadvantageoM
TheMcaseMofMMalaysiacMJournalhofhVacationhMarketingaM2016aMggaMfhbgm 3.4 15

54 WearableMtechnologiesoMTheMroleMofMusefulnessMandMvisibilityMinMsmartwatchMadoptioncMComputershinh
HumanhBehavioraM2016aMkjaMglkbgmi 7.7 246

53 “RMpracticeaMorganisationalMcommitmentMTMcitizenshipMbehaviourcMEmployeehRelationsaM2016aMhmaMnelbngk 2.1 16

52 ”mpactMofMmaterialMvscMexperientialMpurchaseMtypesMonMhappinessoMTheMmoderatingMroleMofM
selfbdiscrepancycMJournalhofhConsumerhBehaviouraM2016aMfjaMjlfbjln 3 7

51 TheMroleMofMplaceMbrandingMandMimageMinMtheMdevelopmentMofMsectoralMclustersoMTheMcaseMofMyubaicM
JournalhofhBrandhManagementaM2016aMghaMhmhbieg 3.3 23

50 Whatâ��sMinMaMuniversityMlogotMwuildingMcommitmentMinMhigherMeducationcMJournalhofhBrandh
ManagementaM2016aMghaMfhlbfjg 3.3 13

49 wrandMambidexterityMandMcommitmentMinMhigherMeducationoMvnMexploratoryMstudycMJournalhofh
BusinesshResearchaM2016aMknaMhfejbhffg 8.7 37

48 ”nternetMofMthingsMcapabilityMandMalliancecMInternethResearchaM2016aMgkaMiegbihi 4.8 36

47 xonstructingMonlineMswitchingMbarriersoMexaminingMtheMeffectsMofMswitchingMcostsMandMalternativeM
attractivenessMonMebstoreMloyaltyMinMonlineMpurebplayMretailerscMElectronichMarketsaM2016aMgkaMfjlbflf 4.8 51

46 xriticalMbrandMinnovationMfactorsMVxw”FWoMUnderstandingMinnovationMandMmarketMperformanceMinMtheM
xhineseMhighbtechMserviceMindustrycMJournalhofhBusinesshResearchaM2016aMknaMgilfbgiln 8.7 20

45 ReverseMteachingoMzxploringMstudentMperceptionsMofMâ��flipMteachingâ��cMActivehLearninghinhHigherh
EducationaM2016aMflaMjfbkf 2.6 29
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44 vMframeworkMofMplaceMbrandingaMplaceMimageaMandMplaceMreputationcMQualitativehMarkethResearchaM
2016aMfnaMgifbgki 1.6 62

43 PlacebbasedMbrandMexperienceaMplaceMattachmentMandMloyaltycMMarketinghIntelligencehandhPlanningaM
2016aMhiaM 3.2 29

42 zxplicatingMindustrialMbrandMequitycMIndustrialhManagementhandhDatahSystemsaM2016aMffkaMmjmbmmg 3.6 6

41 xhinaâ��sMOutboundMTourismoM”nvestigatingMWordbofbMouthMandMitsMzffectMonMPerceivedMValueaM
SatisfactionMandMLoyaltycMJournalhofhChinahTourismhResearchaM2016aMfgaMfjnbflm 1.6 6

40 FairnessMmanagementM2015aMgfjbghg

39 FairnessMmanagementM2015aMgjhbglh

38 FairnessMmanagementoM”ndiaaMPakistanMandMwangladeshM2015aMghhbgjg

37
zxploringMzlectronicMWordbofbMouthMVeWOMWMinMTheMxonsumerMPurchaseMyecisionbMakingMProcessoM
TheMxaseMofMOnlineM“olidaysMâ��MzvidenceMfromMUnitedMKingdomMVUKWMxonsumerscMJournalhofhTravelh
andhTourismhMarketingaM2015aMhgaMnjhbnle

6.6 40

36 ”nternalMbrandingMinMuniversitiesMandMtheMlessonsMlearntMfromMtheMpastoMtheMsignificanceMofMemployeeM
brandMsupportMandMtransformationalMleadershipcMJournalhofhMarketinghforhHigherhEducationaM2015aMgjaMgeibghl1.1 24

35 FairnessMqualityoMaMconceptualMmodelMandMmultiplebitemMscaleMforMassessingMfirmsâ��MfairnessMâ��ManM
exploratoryMstudycMJournalhofhMarketinghManagementaM2015aMhfaMffmfbfgek 3.2 10

34 xonsumerbbasedMchainMrestaurantMbrandMequityaMbrandMreputationaMandMbrandMtrustcMInternationalh
JournalhofhHospitalityhManagementaM2015aMjeaMmibnh 8.3 97

33 vnMintegratedMmodelMofMfirmsâ��MbrandMlikeabilityoMantecedentsMandMconsequencescMJournalhofhStrategich
MarketingaM2015aMghaMfggbfie 2.7 16

32 MeasuringMserviceMqualityoMaMsystematicMreviewMofMliteraturecMInternationalhJournalhofhServicesvh
EconomicshandhManagementaM2015aMlaMgi 0.4 16

31 vMreviewMofMtheMusesMofMcorporateMreputationoMyifferentMperspectivesMandMdefinitionscMThehMarketingh
ReviewaM2015aMfjaMgkhbgmm 1.3 2

30 TheMwrandMLikeabilityMScaleoMvnMzxploratoryMStudyMofMLikeabilityMinMFirmbLevelMwrandscMInternationalh
JournalhofhMarkethResearchaM2015aMjlaMlllbmee 1.7 15

29 RadicalMinnovationaMmarketMorientationaMandMriskbtakingMinMxhineseMnewMventuresoManMexploratoryM
studycMInternationalhJournalhofhTechnologyhManagementaM2015aMklaMil 1.2 25

28
wrandMinnovationMandMsocialMmediaoMKnowledgeMacquisitionMfromMsocialMmediaaMmarketMorientationaM
andMtheMmoderatingMroleMofMsocialMmediaMstrategicMcapabilitycMIndustrialhMarketinghManagementaM
2015aMjfaMffbgj

6.9 113

27 zthicalMmarketingM2015aMjjbln 2
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26 zlectronicMxRMMandMperceptionsMofMunfairnesscMInformationhTechnologyhandhManagementaM2015aMfkaMhjfbhkg1.8 11

25 zxploringMtheMcorporateMimageMformationMprocesscMQualitativehMarkethResearchaM2015aMfmaMmkbffi 1.6 50

24 vMFrameworkMofMwrandMStrategyMandMtheMâ��’localizationâ��MvpproachcMAdvanceshinhMarketingvhCustomerh
RelationshiphManagementvhandhEwserviceshBookhSeriesaM2015aMfefbfgj 0.3 2

23
TiesMwithMgovernmentaMstrategicMcapabilityaMandMorganizationalMambidexterityoMevidenceMfromMxhinaâ��sM
informationMcommunicationMtechnologyMindustrycMInformationhTechnologyhandhManagementaM2014aM
fjaMmf

1.8 13

22 NonbtargetedMcustomersMinMindividualisticMversusMcollectivisticMculturescMServicehIndustrieshJournalaM
2014aMhiaMffnnbfgfm 5.7 5

21 OnlineMloyaltyMandMitsMinteractionMwithMswitchingMbarrierscMJournalhofhRetailinghandhConsumerhServicesaM
2014aMgfaMnigbnin 8.5 20

20 vMcriticalMreviewMofMtheMliteratureMonMauthenticityoMevolutionMandMfutureMresearchMagendacM
InternationalhJournalhofhServicesvhEconomicshandhManagementaM2014aMkaMhhn 0.4 5

19 TheMcustomerMrelationshipMmanagementMparadoxoMFiveMstepsMtoMcreateMaMfairerMorganisationcMSocialh
BusinessaM2014aMiaMgelbghe 1.4 2

18 xorporateMimpressionMformationMinMonlineMcommunitiesoMaMqualitativeMstudycMQualitativehMarketh
ResearchaM2014aMflaMifebiie 1.6 8

17 ”tâ��sMjustMnotMfairoMexploringMtheMeffectsMofMfirmMcustomizationMonMunfairnessMperceptionsaMtrustMandM
loyaltycMJournalhofhServiceshMarketingaM2014aMgmaMimibinl 4 25

16 KnowledgeMManagementaMLearningMwehaviorMfromMFailureMandMNewMProductMyevelopmentMinMNewM
TechnologyMVenturescMSystemshResearchhandhBehavioralhScienceaM2014aMhfaMiejbigh 1.8 21

15 FiveMareasMtoMadvanceMbrandingMtheoryMandMpracticecMJournalhofhBrandhManagementaM2014aMgfaMljmblkn 3.3 31

14 xustomerMengagementMplanningMemergingMfromMtheMâ��individualistbcollectivistâ��bframeworkcM
MarketinghIntelligencehandhPlanningaM2014aMhgaMifbkj 3.2 16

13 RetailMfairnessoMzxploringMconsumerMperceptionsMofMfairnessMtowardsMretailersâ��MmarketingMtacticscM
JournalhofhRetailinghandhConsumerhServicesaM2013aMgeaMhffbhgi 8.5 45

12 TheMdarkMsideMofMxRMoMadvantagedMandMdisadvantagedMcustomerscMJournalhofhConsumerhMarketingaM
2013aMheaMflbhe 2 41

11 vreMyouMprovidingMtheMâ��rightâ��McustomerMexperiencetMTheMcaseMofMwancaMPopolareMdiMwaricM
InternationalhJournalhofhBankhMarketingaM2013aMhfaMjekbjgm 4 50

10 zxploringMtheMroleMofMtheMonlineMcustomerMexperienceMinMfirmsUMmultibchannelMstrategyoManMempiricalM
analysisMofMtheMretailMbankingMservicesMsectorcMJournalhofhStrategichMarketingaM2013aMgfaMignbiig 2.7 51

9 PublicMaffairsMinMxhinaoMexploringMtheMroleMofMbrandMfairnessMperceptionsMinMtheMcaseMofM
MercedesbwenzcMJournalhofhPublichAffairsaM2013aMfhaMiehbifi 1.3 9

(2013-2015)

7



8 vMframeworkMofMbrandMlikeabilityoManMexploratoryMstudyMofMlikeabilityMinMfirmblevelMbrandscMJournalhofh
StrategichMarketingaM2013aMgfaMhkmbhne 2.7 37

7 TheMwrandMLikeabilityMzffectoMxanMFirmsMmakeMThemselvesMmoreMLikeabletcMJournalhofhGeneralh
ManagementaM2013aMhmaMgjbje 1.3 16

6 vMreviewMofMcustomerMrelationshipMmanagementoMsuccessesaMadvancesaMpitfallsMandMfuturescMBusinessh
ProcesshManagementhJournalaM2012aMfmaMieebifn 3.6 83

5 xustomerMrelationshipMmanagementoMadvancesaMdarkMsidesaMexploitationMandMunfairnesscM
InternationalhJournalhofhElectronichCustomerhRelationshiphManagementaM2012aMkaMf 1.1 11

4
TheMdarkMsideMofMcustomerMrelationshipMmanagementoMzxploringMtheMunderlyingMreasonsMforMpitfallsaM
exploitationMandMunfairnesscMJournalhofhDatabasehMarketinghandhCustomerhStrategyhManagementaM
2012aMfnaMjkble

14

3 FairnessMqualityoMTheMroleMofMfairnessMinMaMsocialMandMethicallyMorientedMmarketingMlandscapecMTheh
MarketinghReviewaM2012aMfgaMhhhbhii 1.3 10

2 TheMtargetedMandMnonbtargetedMframeworkoMyifferentialMimpactMofMmarketingMtacticsMonMcustomerM
perceptionscMJournalhofhTargetingvhMeasurementhandhAnalysishforhMarketingaM2012aMgeaMnkbfem 8

1 TheMdarkMsideMofMxRMcMThehMarketinghReviewaM2011aMffaMfhlbfin 1.3 14
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