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j Paper IF Citations

178 PartialK“eastKSquaresKStructuralKvquationK”odelingKSP“SXSv”TKUsingKöYKClassroomlCompanion:l
BusinessWK2021WK 0.1 254

177 ”oderationKrnalysisYKClassroomlCompanion:lBusinessWK2021WKbffXbhc 0.1 1

176 OverviewKofKöKandKöStudioYKClassroomlCompanion:lBusinessWK2021WKdbXeh 0.1

175 vvaluationKofKtheKStructuralK”odelYKClassroomlCompanion:lBusinessWK2021WKbbfXbdi 0.1 1

174 PredictionkKtovetedWKYetKworsakenpKzntroducingKaKtrossXValidatedKPredictiveKrbilityKTestKinKPartialK
“eastKSquaresKPathK”odelingYKDecisionlSciencesWK2021WKfcWKdgcXdjc 3.7 23

173 vvaluationKofKöeflectiveK”easurementK”odelsYKClassroomlCompanion:lBusinessWK2021WKhfXja 0.1 3

172 rnKzntroductionKtoKStructuralKvquationK”odelingYKClassroomlCompanion:lBusinessWK2021WKbXcj 0.1 17

171 TheKSv”inöKPackageYKClassroomlCompanion:lBusinessWK2021WKejXhe 0.1 0

170 ”ediationKrnalysisYKClassroomlCompanion:lBusinessWK2021WKbdjXbfd 0.1 5

169 vvaluationKofKwormativeK”easurementK”odelsYKClassroomlCompanion:lBusinessWK2021WKjbXbbd 0.1 1

168 tOVzuXbjWKsustainableKdevelopmentKchallengesKofK“atinKrmericaKandKtheKtaribbeanWKandKtheK
potentialKenginesKforKanKSuxsXbasedKrecoveryYKManagementlResearchWK2021WKbjWKccXdh 1.4 11

167 TurningKtomplainingKtustomersKintoK“oyalKtustomerskK”oderatorsKofKtheKtomplaintK
yandlingâ��tustomerK“oyaltyKöelationshipYKJournalloflMarketingWK2020WKieWKhjXjj 11 21

166 vffectsKofKfirmXWKindustryXWKandKcountryXlevelKinnovationKonKfirmKperformanceYKMarketinglLettersWK
2020WKdbWKcdbXcef 2.3 3

165 tonsumerKarroganceKandKwordXofXmouthYKJournalloflthelAcademyloflMarketinglScienceWK2020WKeiWKbbbgXbbdh12.4 4

164 PerceivedKóualitykKuoesKPerformanceK”atterpK2020WKebXff

163 tustomerK“oyaltykKyeyWKStickKrroundKforKaKWhileLK2020WKbbhXbdi

162 PerceivedKValuekKzsKztKöeallyKrllKrboutKPricepK2020WKfhXgj
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161 SatisfiedKtustomerskKrnKrssetKurivingKwinancialKPerformanceK2020WKbdjXbfe 2

160 YourKwuturekKOpportunitiesKforKtustomerKtentricityKandKSatisfactionK2020WKbffXbhd

159 uefiningKtustomerKSatisfactionkKrKStrategicKtompanyKrssetpK2020WKbXce 2

158 rtSzkKzsKSatisfactionKxuaranteedpK2020WKhbXjg

157 tustomerKvxpectationskKWhatKuoKYourKtustomersKuemandpK2020WKcfXdj

156 TheKöeignKofKtheKtustomerK2020WK 3

155 TheKtheoreticalKevolutionKandKuseKofKtheKUppsalaK”odelKofKinternationalizationKinKtheKinternationalK
businessKecosystemYKJournalloflInternationallBusinesslStudiesWK2020WKfbWKdiXej 8.5 20

154 ”arketingâ��sKvalueKpropositionskKaKfocusKonKexitWKvoiceWKandKloyaltyYKAMSlReviewWK2020WKbaWKbifXbii 3 1

153
tompetingKassessmentsKofKmarketXdrivenWKsustainabilityXcenteredWKandKstakeholderXfocusedK
approachesKtoKtheKcustomerXbrandKrelationshipsKandKperformanceYKJournalloflBusinesslResearchWK
2019WKjfWKfdbXfed

8.7 7

152 ”anualKdeKPartialK“eastKSquaresKStructuralKvquationK”odelingKSP“SXSv”TKSSegundaKvdiciˆ‡nTK2019WK 137

151 ueploymentKofKSupplyKthainKSecurityKPracticeskKrntecedentsKandKtonsequencesYKDecisionlSciencesWK
2019WKfaWKefjXejh 3.7 8

150 rntecedentsKandKtonsequencesKofKtustomerKSatisfactionkKuoKTheyKuifferKrcrossKOnlineKandKOfflineK
PurchasespYKJournalloflRetailingWK2019WKjfWKbaXcd 6.5 96

149 rnKrssessmentKofKtheKvxportingK“iteraturekKUsingKTheoryKandKuataKtoKzdentifyKwutureKöesearchK
uirectionsYKJournalloflInternationallMarketingWK2018WKcgWKbbiXbed 3.9 32

148
TheKapplicationKofKhumanKresourceKmanagementKpoliciesKwithinKtheKmarketingKorganizationkKTheK
impactKonKbusinessKandKmarketingKstrategyKimplementationYKIndustriallMarketinglManagementWK
2018WKgjWKgcXhd

6.9 32

147 rddressingKvndogeneityKinKznternationalK”arketingKrpplicationsKofKPartialK“eastKSquaresKStructuralK
vquationK”odelingYKJournalloflInternationallMarketingWK2018WKcgWKbXcb 3.9 209

146 rKTenKtountryXtompanyKStudyKofKSustainabilityKandKProductX”arketKPerformancekKznfluencesKofK
uoingKxoodWKWarmKxlowWKandKPriceKwairnessYKJournalloflMacromarketingWK2018WKdiWKcecXcgb 1.9 23

145 trossXnationalKresearchKandKinternationalKbusinesskKrnKinterdisciplinaryKpathYKInternationallBusinessl
ReviewWK2017WKcgWKijXbab 6.2 13

144 uoKmanagersKknowKwhatKtheirKcustomersKthinkKandKwhypYKJournalloflthelAcademyloflMarketingl
ScienceWK2017WKefWKdhXfe 12.4 65

(2017-2020)
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143 ”irrorWKmirrorKonKtheKwallkKaKcomparativeKevaluationKofKcompositeXbasedKstructuralKequationK
modelingKmethodsYKJournalloflthelAcademyloflMarketinglScienceWK2017WKefWKgbgXgdc 12.4 550

142 uisruptiveKmarketingKstrategyYKAMSlReviewWK2017WKhWKcaXcf 3 15

141 rnKvmpiricalKvxaminationKofKwirmWKzndustryWKandKTemporalKvffectsKonKtorporateKSocialKPerformanceYK
BusinesslandlSocietyWK2016WKffWKbbccXbbfg 4.5 37

140 öevisitingKtheKfirmWKindustryWKandKcountryKeffectsKonKprofitabilityKunderKrecessionaryKandKexpansionK
periodskKrKmultilevelKanalysisYKStrategiclManagementlJournalWK2016WKdhWKbeeiXbehb 5.2 63

139 TowardKaKâ��TheoreticalKToolboxâ��KforKtheKSupplierXvnabledKwuzzyKwrontKvndKofKtheK–ewKProductK
uevelopmentKProcessYKJournalloflSupplylChainlManagementWK2016WKfcWKggXib 4.1 39

138 rssessingKPerformanceKOutcomesKinK”arketingYKJournalloflMarketingWK2016WKiaWKbXca 11 269

137
”eyerKandKPengâ��sKcaafKarticleKasKaKfoundationKforKanKexpandedKandKrefinedKinternationalKbusinessK
researchKagendakKtontextWKorganizationsWKandKtheoriesYKJournalloflInternationallBusinesslStudiesWK
2016WKehWKcdXdc

8.5 38

136 rKStakeholderK”arketingKrpproachKtoKSustainableKsusinessYKReviewloflMarketinglResearchWK2016WKgbXbab0.3 6

135 rdjustingKtheKWarmXxlowKThermostatkKyowKzncentivizingKParticipationKinKVoluntaryKxreenK
ProgramsK”oderatesKTheirKzmpactKonKServiceKSatisfactionYKJournalloflMarketingWK2016WKiaWKfgXhb 11 55

134 StockKöeturnsKonKtustomerKSatisfactionKuoKseatKtheK”arketkKxaugingKtheKvffectKofKaK”arketingK
zntangibleYKJournalloflMarketingWK2016WKiaWKjcXbah 11 79

133 znternationalKöelationshipK”arketingkKzntellectualKwoundationsKandKrvenuesKforKwurtherKöesearchYK
JournalloflInternationallMarketingWK2015WKcdWKbXcb 3.9 59

132 rssessmentKofKProactiveKvnvironmentalKznitiativeskKvvaluationKofKvfficiencyKsasedKonKzntervalXScaleK
uataYKIEEElTransactionslonlEngineeringlManagementWK2015WKgcWKciaXcjd 2.6 12

131 TheKöoleKofK”arketingKthannelsKinKSupplyKthainK”anagementYKJournalloflRetailingWK2015WKjbWKfigXgaj 6.5 120

130 vxaminingKaKkeyKcorporateKrolekKTheKinfluenceKofKcapitalKallocationKcompetencyKonKbusinessKunitK
performanceYKStrategiclManagementlJournalWK2015WKdgWKbabhXbade 5.2 40

129 rntecedentsKandKtonsequencesKofK”arketingKandKznnovationKtompetencekKuoesKOrientationK
”atterpYKDevelopmentslinlMarketinglScience:lProceedingsloflthelAcademyloflMarketinglScienceWK2015WKeehXefg0.1 1

128 trossX–ationalKuifferencesKinKtonsumerKSatisfactionkK”obileKServicesKinKvmergingKandKuevelopedK
”arketsYKJournalloflInternationallMarketingWK2015WKcdWKbXce 3.9 54

127 ”arketKorientationWKknowledgeKcompetenceWKandKinnovationYKInternationallJournalloflResearchlinl
MarketingWK2015WKdcWKdajXdbi 5.5 92

126
tustomerKParticipationKandK’nowledgeK“evelkKyowKWillKitKrffectKtheKueliveryKofKtheKyealthKtareK
OfferingpYKDevelopmentslinlMarketinglScience:lProceedingsloflthelAcademyloflMarketinglScienceWK
2015WKcaiXcbc

0.1 1
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125 WhichKisK”oreKzmportantKforKznnovationpKWhatKyouK’nowKorKhowKyouKShareKitKWithinKyourKwirmpYK
DevelopmentslinlMarketinglScience:lProceedingsloflthelAcademyloflMarketinglScienceWK2015WKbeaXbei 0.1

124 tommonKseliefsKandKöealityKrboutKP“SkKtommentsKonKöˆ¶nkkˆ¶KandKvvermannKScabdTYKOrganizationall
ResearchlMethodsWK2014WKbhWKbicXcaj 5.7 1201

123 rntecedentsKandKPerformanceKOutcomesKofKStrategicKvnvironmentalKSourcingkKrnKznvestigationKofK
öesourceXsasedKProcessKandKtontingencyKvffectsYKJournalloflBusinesslLogisticsWK2014WKdfWKbhcXbja 4.6 37

122 UnderstandingKuriversKofKöiskXrdjustedKPerformanceKforKServiceKwirmsKwithKznternationalK
OperationsUYKDecisionlSciencesWK2013WKeeWKhffXhid 3.7 15

121 rKbibliometricKanalysisKofKtheKglobalKbrandingKliteratureKandKaKresearchKagendaYKJournallofl
InternationallBusinesslStudiesWK2013WKeeWKgccXgde 8.5 110

120 rnKassessmentKofKhierarchicalKlinearKmodelingKinKinternationalKbusinessWKmanagementWKandK
marketingYKInternationallBusinesslReviewWK2013WKccWKggdXghh 6.2 29

119 “ookingKsackwardKznsteadKofKworwardkKrspirationXurivenKznfluencesKonKtheKvfficiencyKofKtheKtapitalK
rllocationKProcessYKAcademyloflManagementlJournalWK2013WKfgWKbaibXbbad 6.1 63

118 SupplyKthainK’nowledgeKandKPerformancekKrK”etaXrnalysisYKDecisionlSciencesWK2013WKeeWKiedXihf 3.7 52

117 SupplierKöationalizationkKrKSourcingKuecisionK”odelYKDecisionlSciencesWK2013WKeeWKfhXig 3.7 36

116 xlobalKSupplyKthainK”anagementkKTowardKaKTheoreticallyKurivenKöesearchKrgendaYKGloballStrategyl
JournalWK2013WKdWKcchXced 6.3 42

115 TheKroleKofKcontextKinKtheKmultinationalityXperformanceKrelationshipkKrKmetaXanalyticKreviewYKGloball
StrategylJournalWK2012WKcWKbaiXbcb 6.3 49

114 rK”ultilevelKvxaminationKofKtheKuriversKofKwirmK”ultinationalitykKrK”etaXrnalysisYKJournallofl
ManagementWK2012WKdiWKfacXfda 8.8 90

113 sUz“uz–xKTyvOöYKrsOUTKSUPP“YKtyrz–K”r–rxv”v–TkKSO”vKTOO“SKwöO”KTyvK
Oöxr–zZrTzO–r“KStzv–tvSYKJournalloflSupplylChainlManagementWK2011WKehWKbcXbi 4.1 58

112 TheKöetailingK“iteratureKasKaKsasisKforKwranchisingKöesearchkKUsingKzntellectualKStructureKtoKrdvanceK
TheoryYKJournalloflRetailingWK2011WKihWKcgjXcie 6.5 27

111
rddressingKtommonK”ethodKVariancekKxuidelinesKforKSurveyKöesearchKonKznformationKTechnologyWK
OperationsWKandKSupplyKthainK”anagementYKIEEElTransactionslonlEngineeringlManagementWK2011WK
fiWKfhiXfii

2.6 262

110 StakeholderKmarketingkKaKdefinitionKandKconceptualKframeworkYKAMSlReviewWK2011WKbWKeeXgf 3 117

109 wormsKofKmarketKorientationKandKfirmKperformancekKrKcomplementaryKapproachYKAMSlReviewWK2011WK
bWKbefXbfd 3 9

108 TowardKaKtheoryKofKtheKboundaryXspanningKmarketingKorganizationKandKinsightsKfromKdbK
organizationKtheoriesYKJournalloflthelAcademyloflMarketinglScienceWK2011WKdjWKfajXfdg 12.4 100

(2011-2015)
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107 rKstrategicKfocusKonKmultinationalityKandKfirmKperformanceYKGloballStrategylJournalWK2011WKbWKbhbXbhe 6.3 12

106 StakeholderKorientationkKdevelopmentKandKtestingKofKaKframeworkKforKsociallyKresponsibleK
marketingYKJournalloflStrategiclMarketingWK2011WKbjWKdbdXddi 2.7 49

105 wirmXSpecificKrssetsWK”ultinationalityWKandKwinancialKPerformancekKrK”etaXanalyticKöeviewKandK
TheoreticalKzntegrationYKAcademyloflManagementlJournalWK2011WKfeWKehXhc 6.1 161

104 OrganizationKTheoriesKtanKznformKöesearchKonKtheK”arketingKOrganizationYKSpringerBriefslinl
BusinessWK2011WKcfXfg 0.3

103 rKTheoryKofKtheKsoundaryXSpanningK”arketingKOrganizationYKSpringerBriefslinlBusinessWK2011WKhXce 0.3

102 uiscussionWKznsightsWKandKzmplicationsYKSpringerBriefslinlBusinessWK2011WKfhXgf 0.3

101 WorriedKaboutKstrategyKimplementationpKuonâ��tKoverlookKmarketingRsKroleYKBusinesslHorizonsWK2010WK
fdWKegjXehj 10.1 34

100 ’nowledgeK”anagementKandKsalancedKScorecardKOutcomeskKvxploringKtheKzmportanceKofK
znterpretationWK“earningKandKznternationalityYKBritishlJournalloflManagementWK2010WKcbWKjghXjic 5.6 25

99 TheKstructureKofKJzsSRsKsocialKnetworkKandKtheKrelevanceKofKintraXcountryKvariationkKrKtypologyKforK
futureKresearchYKJournalloflInternationallBusinesslStudiesWK2010WKebWKjcfXjde 8.5 41

98 wromK”arketKOrientationKtoKStakeholderKOrientationYKJournalloflPubliclPolicylandlMarketingWK2010WK
cjWKjdXjg 3.8 156

97 wactorsKinfluencingKtheKrelativeKimportanceKofKmarketingKstrategyKcreativityKandKmarketingKstrategyK
implementationKeffectivenessYKIndustriallMarketinglManagementWK2010WKdjWKffbXffj 6.9 99

96 öiskKUncertaintyKandKSupplyKthainKuecisionskKrKöealKOptionsKPerspectiveYKDecisionlSciencesWK2010WK
ebWKedfXefi 3.7 110

95 zntraXorganizationalKfactorsKandKmarketKorientationkKeffectsKofKnationalKcultureYKInternationall
MarketinglReviewWK2009WKcgWKgddXgfa 4.4 25

94 ’nowledgeKmanagementKorientationWKmarketKorientationWKandKfirmKperformancekKanKintegrationKandK
empiricalKexaminationYKJournalloflStrategiclMarketingWK2009WKbhWKjjXbcc 2.7 50

93 TheKeffectsKofKnationalKcultureKonKmarketKorientationkKtonceptualKframeworkKandKresearchK
propositionsYKInternationallBusinesslReviewWK2009WKbiWKbbbXbbi 6.2 28

92 TheKeffectsKofKinnovationâ��costKstrategyWKknowledgeWKandKactionKinKtheKsupplyKchainKonKfirmK
performanceYKJournalloflOperationslManagementWK2009WKchWKeafXecb 5.2 136

91 SourcingKöesearchKasKanKzntellectualK–etworkKofKzdeasUYKDecisionlSciencesWK2008WKdjWKdcdXddf 3.7 19

90 sestKvalueKsupplyKchainskKrKkeyKcompetitiveKweaponKforKtheKcbstKcenturyYKBusinesslHorizonsWK2008WK
fbWKcdfXced 10.1 73
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89 uataKequivalenceKinKcrossXculturalKinternationalKbusinessKresearchkKassessmentKandKguidelinesYK
JournalloflInternationallBusinesslStudiesWK2008WKdjWKbachXbaee 8.5 255

88 ”arketKorientationWKemployeeKdevelopmentKpracticesWKandKperformanceKinKlogisticsKserviceKproviderK
firmsYKIndustriallMarketinglManagementWK2008WKdhWKdfdXdgg 6.9 94

87 vntrepreneuringKasKaKpuzzlekKanKattemptKtoKitsKexplanationKwithKtruncationKofKsubjectiveKprobabilityK
distributionKofKprospectsYKStrategiclEntrepreneurshiplJournalWK2008WKcWKbffXbgh 3.7 17

86 vxploitingKinnovativeKopportunitiesKinKglobalKpurchasingkKrnKassessmentKofKethicalKclimateKandK
relationshipKperformanceYKIndustriallMarketinglManagementWK2008WKdhWKgjXic 6.9 68

85 rnKassessmentKofKtheKmeasurementKofKperformanceKinKinternationalKbusinessKresearchYKJournallofl
InternationallBusinesslStudiesWK2008WKdjWKbageXbaia 8.5 265

84 óUr“zTYWKOPvörTzO–r“K“OxzSTztSKSTörTvxYWKr–uKövPUötyrSvKz–Tv–TzO–SkKrKPöOwz“vK
uvVzrTzO–Kr–r“YSzSYKJournalloflBusinesslLogisticsWK2007WKciWKbafXbdc 4.6 34

83 “eadershipWKtheKbuyingKcenterWKandKsupplyKchainKperformancekKrKstudyKofKlinkedKusersWKbuyersWKandK
suppliersYKIndustriallMarketinglManagementWK2007WKdgWKdjdXead 6.9 36

82 TowardKgreaterKintegrationKofKinsightsKfromKorganizationKtheoryKandKsupplyKchainKmanagementYK
JournalloflOperationslManagementWK2007WKcfWKeffXefi 5.2 68

81 sridgingKorganizationKtheoryKandKsupplyKchainKmanagementkKTheKcaseKofKbestKvalueKsupplyKchainsYK
JournalloflOperationslManagementWK2007WKcfWKfhdXfia 5.2 439

80 wirmWKstrategicKgroupWKandKindustryKinfluencesKonKperformanceYKStrategiclManagementlJournalWK2007
WKciWKbehXbgh 5.2 252

79 TowardKgreaterKunderstandingKofKmarketKorientationKandKtheKresourceXbasedKviewYKStrategicl
ManagementlJournalWK2007WKciWKjgbXjge 5.2 277

78 StrategicKsupplyKchainKmanagementkKzmprovingKperformanceKthroughKaKcultureKofKcompetitivenessK
andKknowledgeKdevelopmentYKStrategiclManagementlJournalWK2007WKciWKbadfXbafc 5.2 391

77 OnKtheKimportanceKofKmatchingKstrategicKbehaviorKandKtargetKmarketKselectionKtoKbusinessKstrategyK
inKhighXtechKmarketsYKJournalloflthelAcademyloflMarketinglScienceWK2007WKdfWKfXbh 12.4 74

76 TheKserviceKencounterKinKaKmultiXnationalKcontextYKJournalloflServiceslMarketingWK2007WKcbWKefbXegb 4 34

75 WhatKurivesKPerformanceKinKxloballyKwocusedK”arketingKOrganizationspKrKThreeXtountryKStudyYK
JournalloflInternationallMarketingWK2007WKbfWKfiXif 3.9 23

74 StaticKTriangularKSimulationKasKaK”ethodologyKforKznternationalKStrategicK”anagementKöesearchYK
ResearchlMethodologylinlStrategylandlManagementWK2007WKbcbXbfj 0.5 0

73 rnKanalysisKofKoperationsXorientedKdriversKofKcustomerKloyaltyKforKtwoKserviceKchannelsYKJournallofl
ResearchlinlInteractivelMarketingWK2007WKbWKhiXbab 1

72 tustomerKbehavioralKintentionsKforKonlineKpurchaseskKrnKexaminationKofKfulfillmentKmethodKandK
customerKexperienceKlevelYKJournalloflOperationslManagementWK2006WKceWKbceXbeh 5.2 74

(2006-2008)
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71 TheKrelationshipKofKlearningKandKmemoryKwithKorganizationalKperformancekKTheKmoderatingKroleKofK
turbulenceYKJournalloflthelAcademyloflMarketinglScienceWK2006WKdeWKgaaXgbc 12.4 134

70 TheKmoderatingKinfluenceKofKstrategicKorientationKonKtheKstrategyKformationK
capabilityâ��performanceKrelationshipYKStrategiclManagementlJournalWK2006WKchWKbccbXbcdb 5.2 243

69 ’nowledgeKasKaKstrategicKresourceKinKsupplyKchainsYKJournalloflOperationslManagementWK2006WKceWKefiXehf5.2 223

68 TheKimportanceKofKstructureKandKprocessKtoKstrategyKimplementationYKBusinesslHorizonsWK2005WKeiWKehXfe10.1 84

67 rKglobalKmarketKadvantageKframeworkkKtheKroleKofKglobalKmarketKknowledgeKcompetenciesYK
InternationallBusinesslReviewWK2005WKbeWKbXbj 6.2 75

66 rKconceptualizationKofKanKorganizationalKlearningKcultureKinKinternationalKjointKventuresYKIndustriall
MarketinglManagementWK2005WKdeWKedaXedj 6.9 103

65 tustomerKsehaviorKinKanKOnlineKOrderingKrpplicationkKrKuecisionKScoringK”odelUYKDecisionlSciencesWK
2005WKdgWKfgjXfji 3.7 73

64 WelcomeKyomekKznnovatingKtheKworwardKSupplyKthainYKBusinesslStrategylReviewWK2005WKbgWKdbXdh 3

63 öemovingKtheKcontextualKlenskKrKmultinationalWKmultiXsettingKcomparisonKofKserviceKevaluationK
modelsYKJournalloflRetailingWK2005WKibWKcbfXcda 6.5 239

62 vxtendingKtheKsupplyKchainkKzntegratingKoperationsKandKmarketingKinKtheKonlineKgroceryKindustryYK
JournalloflOperationslManagementWK2005WKcdWKgecXggb 5.2 153

61 znnovativenessKandKcapacityKtoKinnovateKinKaKcomplexityKofKfirmXlevelKrelationshipskKrKresponseKtoK
WoodsideKScaaeTYKIndustriallMarketinglManagementWK2005WKdeWKcibXcid 6.9 38

60 ”arketKorientationKandKperformancekKanKintegrationKofKdisparateKapproachesYKStrategicl
ManagementlJournalWK2005WKcgWKbbhdXbbib 5.2 356

59 TheKPerformanceKzmplicationsKofKwitKamongKsusinessKStrategyWK”arketingKOrganizationKStructureWK
andKStrategicKsehaviorYKJournalloflMarketingWK2005WKgjWKejXgf 11 524

58 rKStudyKofKtheKServiceKvncounterKinKvightKtountriesYKJournalloflInternationallMarketingWK2004WKbcWKjXdf 3.9 73

57 rnKassessmentKofKtheKuseKofKstructuralKequationKmodelingKinKstrategicKmanagementKresearchYK
StrategiclManagementlJournalWK2004WKcfWKdjhXeae 5.2 472

56 TheKimpactKofKtheKallianceKonKtheKpartnerskKrKlookKatKcauseâ��brandKalliancesYKPsychologylandl
MarketingWK2004WKcbWKfajXfdb 3.9 277

55 PredictorsKofKfirmXlevelKpoliticalKbehaviorKinKtheKglobalKbusinessKenvironmentkKanKinvestigationKofK
specificKactivitiesKemployedKbyKUSKfirmsYKInternationallBusinesslReviewWK2004WKbdWKdajXdcj 6.2 31

54 xlobalKsupplyKchainKmanagementkKrnKintegrationKofKscholarlyKthoughtsYKIndustriallMarketingl
ManagementWK2004WKddWKdXf 6.9 14
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53 znnovativenesskKztsKantecedentsKandKimpactKonKbusinessKperformanceYKIndustriallMarketingl
ManagementWK2004WKddWKecjXedi 6.9 1156

52 z–wOö”rTzO–KPöOtvSSz–xWK’–OW“vuxvKuvVv“OP”v–TWKr–uKSTörTvxztKSUPP“YKtyrz–K
PvöwOö”r–tvYYKAcademyloflManagementlJournalWK2004WKehWKcebXcfd 6.1 412

51 TheKöoleKofKvntrepreneurshipKinKsuildingKtulturalKtompetitivenessKinKuifferentKOrganizationalK
TypesYKJournalloflManagementWK2003WKcjWKeabXecg 8.8 47

50 OrganizationalKlearningKasKaKstrategicKresourceKinKsupplyKmanagementYKJournalloflOperationsl
ManagementWK2003WKcbWKfebXffg 5.2 168

49 TheKöoleKofKvntrepreneurshipKinKsuildingKtulturalKtompetitivenessKinKuifferentKOrganizationalK
TypesYKJournalloflManagementWK2003WKcjWKeabXecg 8.8 146

48 rKöesearchKrgendaKforKtheK–exusKofKProductKuevelopmentKandKSupplyKthainK”anagementK
ProcessesYKJournalloflProductlInnovationlManagementWK2003WKcaWKdddXddg 7.1 24

47 rnKzntegrationKofKThoughtsKonK’nowledgeK”anagementYKDecisionlSciencesWK2003WKdeWKbijXbjf 3.7 70

46 tulturalKtompetitivenessKinKxlobalKSourcingYKIndustriallMarketinglManagementWK2002WKdbWKcfXde 6.9 29

45 tycleKtimeKandKindustrialKmarketingkKrnKintroductionKbyKtheKguestKeditorYKIndustriallMarketingl
ManagementWK2002WKdbWKcihXcja 6.9 7

44 r–Kv”Pzöztr“Kz–VvSTzxrTzO–KOwK”rö’vTKsröözvöSKr–uKTyvKPO“zTztr“KrtTzVzTzvSKOwK
z–uzVzuUr“Kwzö”SYKInternationallJournalloflCommercelandlManagementWK2002WKbcWKijXbag 1

43 rKlongitudinalKstudyKofKtheKlearningKclimateKandKcycleKtimeKinKsupplyKchainsYKJournalloflBusinesslandl
IndustriallMarketingWK2002WKbhWKdacXdcd 3 42
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