35

papers

37

all docs

411340

2,021 20
citations h-index
37 37
docs citations times ranked

425179
34

g-index

1911

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

An integrated duality theory frameworR (IDTF): marking pathways for consumer decision-making
researchers in the hospitality and tourism industry. International Journal of Contemporary
Hospitality Management, 2022, 34, 2597-2619.

Travelling to compete: antecedents of individuals&€™ involvement in small-scale sports events. Tourism 2.3 10
Recreation Research, 2021, 46, 531-547. :

Destination atmospheric cues as Rey influencers of touristsa€™ word-of-mouth communication: tourist
visitation at two Mediterranean capital cities. Tourism Recreation Research, 2021, 46, 85-108.

A bricolage perspective on democratising innovation: The case of 3D printing in makerspaces. 6.2 39
Technological Forecasting and Social Change, 2021, 163, 120453. )

Big data empowered agility for dynamic, volatile, and time-sensitive service industries: the case of
tourism sector. International Journal of Contemporary Hospitality Management, 2021, 33, 1015-1036.

Beyond smart systems adoption: Enabling diffusion and assimilation of smartness in hospitality.

International Journal of Hospitality Management, 2021, 98, 103042. 53 23

Triggers of consumersd€™ enhanced digital engagement and the role of digital technologies in
transforming the retail ecosystem during COVID-19 pandemic. Technological Forecasting and Social
Change, 2021, 172, 121029.

City image, city brand personality and generation Z residents' life satisfaction under economic crisis:

Predictors of city-related social media engagement. Journal of Business Research, 2020, 119, 453-463. 58 71

Exploring how mindfulness may enhance perceived value of travel experience. Service Industries
Journal, 2020, 40, 800-824.

Editorial: Delineating the Visiting Experience: Matching Destination and Stakeholder Personalities. 11 5
Frontiers in Psychology, 2020, 11, 1800. )

Commentary: Differences of Perceived Image Generated through the Web Site: Empirical Evidence
Obtained in Spanish Destinations. Frontiers in Psychology, 2020, 11, 735.

The <i>Cinderella</i> moment: Exploring consumers' motivations to engage with renting as

collaborative luxury consumption mode. Psychology and Marketing, 2020, 37, 740-753. 46 65

Facilitating tourists' decision making through open data analyses: A novel recommender system.
Tourism Management Perspectives, 2019, 31, 323-331.

Bicgi Data as a Game Changer: How Does It Shape Business Intelligence Within a Tourism and Hospitality 14
Industry Context?., 2019, , 163-181.

Technological evolution and tourist decision-making: a perspective article. Tourism Review, 2019, 75,
273-278.

Investigating Tourists&€™ Revisit Proxies: The Key Role of Destination Loyalty and Its Dimensions. Journal 5.8 37
of Travel Research, 2019, 58, 1123-1145. )

The Effect of Sport Tourists' Travel Style, Destination and Event Choices, and Motivation on Their

Involvement in Small-Scale Sports Events. Event Management, 2018, 22, 745-765.

Predicting hotel attractiveness via personality traits of applicants. International Journal of

Contemporary Hospitality Management, 2018, 30, 3135-3155. 53 22



20

22

24

26

28

30

32

34

NikoLAOS D StYLOS

ARTICLE IF CITATIONS

Knowledge Push Curve (KPC) in retailing: Evidence from patented innovations analysis affecting

retailers’ competitiveness. Journal of Retailing and Consumer Services, 2018, 44, 150-160.

Exergy as an indicator for enhancing evaluation of environmental management performance in the

hospitality industry. Journal of Cleaner Production, 2018, 198, 1503-1514. 4.6 21

The effects of online social networking on retail consumer dynamics in the attractions industry: The
case of &€ E-dad€™ theme park, Taiwan. Technological Forecasting and Social Change, 2017, 124, 283-294.

Generation Z consumers' expectations of interactions in smart retailing: A future agenda. Computers 5.1 350
in Human Behavior, 2017, 77, 374-381. )

a€You will like it!d€™ using open data to predict tourists' response to a tourist attraction. Tourism
Management, 2017, 60, 430-438.

Exergy analysis for a proposed binary geothermal power plant in Nisyros Island, Greece. Geothermics,

2017, 70, 38-46. 15 31

Unraveling the diverse nature of service quality in a sharing economy. International Journal of
Contemporary Hospitality Management, 2017, 29, 2279-2301.

Service quality, satisfaction, and customer loyalty in Airbnb accommodation in Thailand.

International Journal of Tourism Research, 2017, 19, 693-704. 21 104

Linking the dots among destination images, place attachment, and revisit intentions: A study among
British and Russian tourists. Tourism Management, 2017, 60, 15-29.

Destination images, holistic images and personal normative beliefs: Predictors of intention to revisit

a destination. Tourism Management, 2016, 53, 40-60. 58 236

Differences in Sustainable Management Between Four- and Five-Star Hotels Regarding the Perceptions
of Three-Pillar Sustainability. Journal of Hospitality Marketing and Management, 2015, 24, 791-825.

Integration of the environmental management aspect in the optimization of the design and planning of

energy systems. Journal of Cleaner Production, 2015, 106, 576-593. 4.6 39

Environmental impacts of the Greek electricity generation sector. Sustainable Energy Technologies
and Assessments, 2014, 5, 19-27.

Carbon footprint of polycrystalline photovoltaic systems. Journal of Cleaner Production, 2014, 64,
639-645. +6 b2

Exergetic life cycle assessment of a grid-connected, polycrystalline silicon photovoltaic system.
International Journal of Life Cycle Assessment, 2014, 19, 1716-1732.

LCA of Multicrystalline Silicon Photovoltaic Systems - Part 1: Present Situation and Future

Perspectives (8 pp). International Journal of Life Cycle Assessment, 2006, 11, 129-136. 2.2 2

LCA of Multicrystalline Silicon Photovoltaic Systems - Part 2: Application on an Island Economy (8 pp).

International Journal of Life Cycle Assessment, 2006, 11, 183-188.




