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j Paper IF Citations

188 tustomerKversusKmemberKengagementkKuoesKmutualityKmatterpYKJournalcofcCoroperativec
OrganizationcandcManagementWK2022WKbaWKbaabgg 2.2 1

187 rKRaschKanalysisKofKserviceKperformanceKinKaKtourismKcontextYKJournalcofcBusinesscResearchWK2022WK
bdjWKddiXdfd 8.7 2

186 WhatKrolesKdoKS”vKmembersKhaveKinKcooperativespYKJournalcofcCoroperativecOrganizationcandc
ManagementWK2022WKbaWKbaabhc 2.2 0

185 tonclusionsKandK“essonsK“earntK2022WKeejXeii

184 truiseKpassengersâ��KriskKreductionKstrategiesKinKtheKwakeKofKtOVzuXbjYKAsiacPacificcJournalcofcTourismc
ResearchWK2021WKcgWKbbijXbcag 2.9 3

183 vxperiencesWKpostXtripKdestinationKimageWKsatisfactionKandKloyaltykKrKstudyKinKanKecotourismKcontextYK
JournalcofcDestinationcMarketingcicManagementWK2021WKbjWKbaafeh 4.7 25

182 truisingKthroughKaKpandemickKTheKimpactKofKtOVzuXbjKonKintentionsKtoKcruiseYKTransportationc
ResearchcInterdisciplinarycPerspectivesWK2021WKjWKbaadci 7.3 17

181 WhyKdoKS”vsKjoinKtoXoperativespKrKcomparisonKofKS”vKownerXmanagersKandKtoXoperativeK
executivesKviewsYKJournalcofcCoroperativecOrganizationcandcManagementWK2021WKjWKbaabci 2.2 3

180 tonnectingKtourismKexperienceKandKenvironmentalKlearningYKCurrentcIssuescincTourismWK2021WKceWKbhjcXbhjh5.8 2

179 vxploringKpersonalityKandKfitKforKgardenKfestivalsKandKparkskKaKsestXWorstKScalingKapproachYKCurrentc
IssuescincTourismWK2021WKceWKbgigXbhac 5.8

178 zdentifyingKinfluencersKonKsocialKmediaYKInternationalcJournalcofcInformationcManagementWK2021WKfgWKbacceg16.4 34

177 vxperiencesKandKvalueKperceptionsKofKanKecotourismKtripKâ��KanKempiricalKstudyKofKoutboundKthineseK
touristsYKTourismcRecreationcResearchWK2021WKegWKdddXdee 2.1 2

176 OnlineKbrandKadvocacyKandKbrandKloyaltykKaKreciprocalKrelationshippYKAsiacPacificcJournalcofc
MarketingcandcLogisticsWK2021WKaheadXofXprintWK 3.2 6

175 ValueXfacilitatingKsimplificationKinKmarketingkKrKsystematicKreviewKandKresearchKagendaYK
InternationalcJournalcofcManagementcReviewsWK2021WKcdWKchhXcjj 6.4 1

174 znfluencerKvndorsementskKyowKrdvertisingKuisclosureKandKSourceKtredibilityKrffectKtonsumerK
PurchaseKzntentionKonKSocialK”ediaYKAustralasiancMarketingcJournalWK2020WKciWKbgaXbha 5 53

173 PersonifyingKuestinationskKrKPersonalKValuesKrpproachYKJournalcofcTravelcResearchWK2020WKfjWKbbgiXbbif 6.3 4

172 TheKrntecedentsKandKtonsequencesKofKValueKtoXtreationKsehaviorsKinKaKyotelKSettingkKrK
TwoXtountryKStudyYKCornellcHospitalitycQuarterlyWK2020WKgbWKdfdXdgi 2.2 19
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171 vnhancingKmemberXinstitutionKrelationshipsKthroughKsocialKmediakKTheKroleKofKotherXuserK
engagementKbehaviorKandKsimilarityKperceptionsYKJournalcofcBusinesscResearchWK2020WKbcbWKgecXgfe 8.7 8

170 uriversKandKrelationshipKbenefitsKofKcustomerKwillingnessKtoKengageKinKtSRKinitiativesYKJournalcofc
ServicecTheorycandcPracticeWK2020WKdaWKfXcj 3.1 7

169 ServiceKemployeesâ��KpersonalityWKcustomerKorientationKandKcustomerKincivilityYKInternationalcJournalc
ofcQualitycandcServicecSciencesWK2020WKbcWKcibXcjg 1.9 4

168 vmotionKregulationKinKserviceKencounterskKareKcustomerKdisplaysKrealpYKJournalcofcServicecTheorycandc
PracticeWK2020WKdaWKbhbXbje 3.1 1

167
uoesKcorporateKsocialKresponsibilityKimproveKbrandsâ��KresponsibleKandKactiveKpersonalityK
dimensionspKrnKexperimentalKinvestigationYKJournalcofcProductcandcBrandcManagementWK2020WK
aheadXofXprintWK

4.3 4

166 PerceivedKvaluesXcongruenceKandKemployeesRKchangeKbeliefsYKJournalcofcManagementcandc
OrganizationWK2020WKbXbj 1.7 1

165 ”emberKloyaltyKandKWO”KinKcoXoperativeKandKmutualKenterprisesYKJournalcofcServicescMarketingWK
2019WKddWKdadXdbf 4 7

164 TacklingKsocialKmediaKdataKanalysisYKQualitativecMarketcResearchWK2019WKccWKjeXbbd 1.6 35

163 tustomerKvalueKcocreationKactivitiesYKJournalcofcServicecTheorycandcPracticeWK2019WKcjWKcicXdai 3.1 11

162 TheKstrategicKcoXcreationKofKcontentKandKstudentKexperiencesKinKsocialKmediaYKQualitativecMarketc
ResearchWK2019WKccWKfaXgj 1.6 8

161 TwoXwayKacculturationKinKsocialKmediakKTheKroleKofKinstitutionalKeffortsYKTechnologicalcForecastingc
andcSocialcChangeWK2019WKbefWKfdcXfec 9.5 7

160 TestingKandKvxtendingKSchwartzKRefinedKValueKTheoryKUsingKaKsestXWorstKScalingKrpproachYK
AssessmentWK2019WKcgWKbggXbia 3.7 30

159 trPTURz–xKr–uKtOXtRvrTz–xKSTUuv–TKvXPvRzv–tvSKz–KSOtzr“K”vuzrkKrKSOtzr“Kzuv–TzTYK
TyvORYKPvRSPvtTzVvYKJournalcofcMarketingcTheorycandcPracticeWK2018WKcgWKffXhb 2.2 35

158 –rVzxrTz–xKO–“z–vKsRr–uKruVOtrtYKSOsrTkKr–KvXP“ORrTORYKr–r“YSzSYKJournalcofc
MarketingcTheorycandcPracticeWK2018WKcgWKjjXbbg 2.2 15

157 toXcreatingKaKtSRKStrategyKwithKtustomersKtoKueliverKxreaterKValueYKCSRpcSustainabilitypcEthicscic
GovernanceWK2018WKijXbah 0.2 3

156 rntecedentsKtoKtonsumerKPeerKtommunicationKthroughKSocialKrdvertisingkKrKSelfXuisclosureK
TheoryKPerspectiveYKJournalcofcInteractivecAdvertisingWK2018WKbiWKffXhb 6.2 8

155 ORxr–zSrTzO–r“KwrtTORSWKr–TztzPrTvuKRv–TSKr–uKtO””vRtzr“zSrTzO–Kz–KS”vsYK
InternationalcJournalcofcInnovationcManagementWK2018WKccWKbifaabi 1.5 7

154 tustomerKengagementKbehaviorKinKindividualisticKandKcollectivisticKmarketsYKJournalcofcBusinessc
ResearchWK2018WKigWKcibXcja 8.7 63

(2018-2020)
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153 “inkingKsocialKmediaKtoKcustomerKrelationshipKmanagementKStR”TkKaKqualitativeKstudyKonKS”vsYK
JournalcofcSmallcBusinesscandcEntrepreneurshipWK2018WKdaWKbjdXcbe 2.3 54

152 TheKinfluenceKofKnegativeKpublicityKonKbrandKequitykKattributionWKimageWKattitudeKandKpurchaseK
intentionYKJournalcofcProductcandcBrandcManagementWK2018WKchWKeeaXefb 4.3 27

151 TheKmemberKwearsKwourKyatskKrKmemberKidentificationKframeworkKforKcoXoperativeKenterprisesYK
JournalcofcCoroperativecOrganizationcandcManagementWK2018WKgWKcaXdd 2.2 20

150 ValueKdriversKandKadventureKtourismYKJournalcofcServicecTheorycandcPracticeWK2017WKchWKbacXbcc 3.1 25

149 PersonalKvaluesKandKtheKtheoryKofKplannedKbehaviourkKrKstudyKofKvaluesKandKholidayKtradeXoffsKinK
youngKadultsYKTourismcManagementWK2017WKgcWKbahXbaj 10.8 28

148 tustomerKengagementKinKtSRkKaKutilityKtheoryKmodelKwithKmoderatingKvariablesYKJournalcofcServicec
TheorycandcPracticeWK2017WKchWKiddXifd 3.1 26

147 rKnetnographyKofKaKuniversityâ��sKsocialKmediaKbrandKcommunitykKvxploringKcollaborativeKcoXcreationK
tacticsYKJournalcofcGlobalcScholarscofcMarketingcScienceWK2017WKchWKbeiXbge 2.3 7

146 znternationalKstudentsâ��KuniversityKpreferenceskKhowKdifferentKareK”alaysianKandKthineseKstudentspYK
InternationalcJournalcofcEducationalcManagementWK2016WKdaWKbjhXcba 0.9 14

145 winancialKinstrumentsKandKequityKstructuresKforKraisingKcapitalKinKcoXoperativesYKJournalcofc
AccountingcandcOrganizationalcChangeWK2016WKbcWKfaXhe 1.5 8

144 UsingKblueprintingKandKbenchmarkingKtoKidentifyKmarketingKresourcesKthatKhelpKcoXcreateKcustomerK
valueYKJournalcofcBusinesscResearchWK2016WKgjWKfgfdXfggb 8.7 13

143 vpilogueKtoKtheKSpecialKzssueKandKreflectionsKonKtheKfutureKofKengagementKresearchYKJournalcofc
MarketingcManagementWK2016WKdcWKfigXfje 3.2 41

142 wactorsKrffectingKznvestmentKzntentionskKrKtonsumerKsehaviourKPerspectiveK2016WKcabXccd 1

141 vffectsKofKcountryKandKdeliveryKmodeKonKperceivedKriskKinKinternationalKhigherKeducationYKJournalcofc
MarketingcforcHighercEducationWK2015WKcfWKbhbXcad 1.1 14

140 zntegratingKsocialKissuesKandKcustomerKengagementKtoKdriveKloyaltyKinKaKserviceKorganisationYK
JournalcofcServicescMarketingWK2015WKcjWKfehXffj 4 32

139 ”odellingKtR”KinKaKSocialK”ediaKrgeYKAustralasiancMarketingcJournalWK2015WKcdWKchXdh 5 64

138 ResearchKPerformanceKofK”arketingKrcademicsKandKuepartmentskKrnKznternationalKtomparisonYK
AustralasiancMarketingcJournalWK2015WKcdWKbffXbgb 5 11

137 wuzzyK“ogicKforKSocialKSimulationKUsingK–et“ogoYKJasssWK2015WKbiWK 4.8 20

136 wactorsKenhancingKwordXofXmouthKinfluencekKpositiveKandKnegativeKserviceXrelatedKmessagesYK
EuropeancJournalcofcMarketingWK2014WKeiWKddgXdfj 4.4 113
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135 TouristsRKstrategieskKrnKacculturationKapproachYKTourismcManagementWK2014WKeaWKdbbXdca 10.8 28

134 SelfXueterminationKTheoryKandKWordKofK”outhKaboutKvnergyXSavingKsehaviorskKrnKOnlineK
vxperimentYKPsychologycandcMarketingWK2014WKdbWKgjiXhbg 3.9 47

133 ueliveringKgoodKservicekKpersonalKresourcesWKjobKsatisfactionKandKnursesRKRcustomerRKSpatientTK
orientationYKJournalcofcAdvancedcNursingWK2014WKhaWKbffdXgd 3.1 15

132 “owXtechKvsKhighXtechKentrepreneurshipkKrKstudyKinKwranceKandKrustraliaYKJournalcofcInnovationc
EconomicscandcManagementWK2014WKbeWKbcb 0.8 11

131 rustraliaRsK“eadingKtoXOperativeKandK”utualKvnterprisesKinKcabeYKSSRNcElectroniccJournalWK2014WK 1 5

130 vxploringKwoolKapparelKconsumersâ��KethicalKconcernsKandKpreferencesYKJournalcofcFashioncMarketingc
andcManagementWK2014WKbiWKbgjXbig 3.8 12

129 vnergyKsavingKbehaviourskKuevelopmentKofKaKpracticeXbasedKmodelYKEnergycPolicyWK2013WKgbWKdhbXdib 7.2 81

128 SelfXdeterminationKtheoryKandKconsumerKbehaviouralKchangekKvvidenceKfromKaKhouseholdK
energyXsavingKbehaviourKstudyYKJournalcofcEnvironmentalcPsychologyWK2013WKdfWKfjXgg 6.7 126

127 vntrepreneurshipWKvaluesWKandK”uslimKvalueskKsomeKinsightsKfromK”inangkabauKentrepreneursYK
InternationalcJournalcofcSocialcEntrepreneurshipcandcInnovationWK2013WKcWKdgb 1 6

126 wactorsKaffectingKinvestmentKintentionskKrKconsumerKbehaviourKperspectiveYKJournalcofcFinancialc
ServicescMarketingWK2013WKbiWKdabXdbf 2.8 22

125 TheKvffectKofKxlobalKtompanyKrnimosityKonKxlobalKsrandKrttitudesKinKvmergingKandKuevelopedK
”arketskKuoesKPerceivedKValueK”atterpYKJournalcofcInternationalcMarketingWK2013WKcbWKbhXdi 3.9 66

124 ”akingKsenseKofKconsumersâ��KwoolKapparelKpreferencesYKJournalcofcthecTextilecInstituteWK2012WKbadWKeafXebf1.5 10

123 WordKofKmouthkKmeasuringKtheKpowerKofKindividualKmessagesYKEuropeancJournalcofcMarketingWK2012WK
egWKcdhXcfh 4.4 127

122 vxploringKconsumerKbeliefsKaboutKwoolKapparelKinKtheKUSrKandKrustraliaYKJournalcofcthecTextilec
InstituteWK2012WKbadWKeaXeh 1.5 10

121 RevisitingKtheKglobalKmarketKforKhigherKeducationYKAsiacPacificcJournalcofcMarketingcandcLogisticsWK
2012WKceWKhbhXhdh 3.2 46

120 TheKznfluenceKPersonalityKandK“eaderKsehavioursKhaveKonKTeacherKSelfXleadershipKinKVocationalK
tollegesYKEducationalcManagementcAdministrationcandcLeadershipWK2012WKeaWKhahXhcd 1.1 13

119 TheKproblemXsolvingKserviceKworkerkKrppraisalKmechanismsKandKpositiveKaffectiveKexperiencesK
duringKcustomerKinteractionsYKHumancRelationsWK2012WKgfWKbbhjXbcag 4.3 30

118 WordKofKmouthKantecedentsKinKanKeducationalKcontextkKaKSingaporeanKstudyYKInternationalcJournalc
ofcEducationalcManagementWK2012WKcgWKghiXgjf 0.9 23

(2012-2014)
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117 YoungKrustralianKconsumersâ��KpreferencesKforKfashionKapparelKattributesYKJournalcofcFashionc
MarketingcandcManagementWK2012WKbgWKchfXcij 3.8 32

116 ReconceptualizingKprofessionalKserviceKfirmKinnovationKcapabilitykKScaleKdevelopmentYKIndustrialc
MarketingcManagementWK2011WKeaWKbcgeXbchd 6.9 99

115 TheKmarketingKpracticesXperformanceKrelationshipKinKprofessionalKserviceKfirmsYKJournalcofcServicec
ManagementWK2011WKccWKcjcXdbg 7.4 34

114
”odellingKtheKfaddishWKfashionableKandKefficientKdiffusionKofKagriculturalKtechnologieskKrKcaseKstudyK
ofKtheKdiffusionKofKwoolKtestingKtechnologyKinKrustraliaYKTechnologicalcForecastingcandcSocialcChange
WK2011WKhiWKegiXeia

9.5 28

113 TheKbigKfiveWKemotionalKexhaustionKandKcitizenshipKbehaviorsKinKserviceKsettingskKTheKmediatingKroleK
ofKemotionalKlaborYKPersonalitycandcIndividualcDifferencesWK2011WKfaWKedXei 3.3 55

112 SchwartzKValuesKtlustersKinKtheKUnitedKStatesKandKthinaYKJournalcofcCrossrCulturalcPsychologyWK2011WK
ecWKcdeXcfc 1.9 38

111 tonflictXhandlingKstyleKmeasurementkKaKbestXworstKscalingKapplicationYKInternationalcJournalcofc
ConflictcManagementWK2010WKcbWKcibXdai 2 28

110 zsKSchwartzâ��sKValueKSurveyKanKzntervalKScaleWKandKuoesKztKReallyK”atterpYKJournalcofcCrossrCulturalc
PsychologyWK2010WKebWKhgXig 1.9 12

109 yowKprofessionalKserviceKfirmsKcompeteKinKtheKmarketkKanKexploratoryKstudyYKJournalcofcMarketingc
ManagementWK2010WKcgWKciXff 3.2 30

108 RiskWKuncertaintyKandKtheKtheoryKofKplannedKbehaviorkKrKtourismKexampleYKTourismcManagementWK
2010WKdbWKhjhXiaf 10.8 386

107 TRrVv“vRSâ��KtURRv–tYKtO–VvRSzO–KsvyrVzORSYKAnnalscofcTourismcResearchWK2010WKdhWKcgfXcgj 7.7 1

106 TouristsRKinformationKsearchkKtheKdifferentialKimpactKofKriskKandKuncertaintyKavoidanceYKInternationalc
JournalcofcTourismcResearchWK2010WKbcWKdcbXddd 3.7 76

105 PatronsRKintentionsKtoKcontinueKusingKaKrecreationKcentrekKaKsuggestedKmodelYKManagingcLeisureWK
2009WKbeWKbhhXbje 8

104 O–XwrR”Kz––OVrTzO–Kz–KTyvKrUSTRr“zr–KWOO“Kz–uUSTRYkKrKSv–Sv”r’z–xKPvRSPvtTzVvYK
ExperimentalcAgricultureWK2009WKefWKcjfXdbc 1.7 5

103 StrategicKplanningKinKgrowthKorientedKsmallKfirmsYKInternationalcJournalcofcEntrepreneurialcBehaviourc
andcResearchWK2009WKbfWKdcaXdef 4.3 53

102 Vr“UvWKSrTzSwrtTzO–Kr–uKsvyrVzORr“Kz–Tv–TzO–SKz–Kr–KruVv–TURvKTOURzS”KtO–TvXTYK
AnnalscofcTourismcResearchWK2009WKdgWKebdXedi 7.7 458

101 PreferencesKforKtrainingKoptionskKrKconjointKanalysisYKHumancResourcecDevelopmentcQuarterlyWK2009WK
caWKdahXdda 2.4 14

100 OnlineKandKoffXlineKtravelKpackagesKpreferenceskKaKconjointKanalysisYKInternationalcJournalcofcTourismc
ResearchWK2009WKbbWKdbXea 3.7 31
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99 rKSocioXcognitiveKPerspectiveKofKzndustryKznnovationKznitiativesYKPrometheusWK2009WKchWKcfbXcgf 0 4

98 TheKeffectivenessKofKselfXmanagementKtrainingKinKorganisationsKfromKtwoKculturallyKdifferentK
countriesYKJournalcofcManagementcDevelopmentWK2009WKciWKgddXgeg 1.5 6

97 JournalKQualitykKrKxoogleKScholarKrnalysisYKAustralasiancMarketingcJournalWK2009WKbhWKbfaXbfd 5 19

96 TheKstructureKofKintraindividualKvalueKchangeYKJournalcofcPersonalitycandcSocialcPsychologyWK2009WKjhWKjbdXcj6.5 203

95 ProfessionalKServiceKwirmsKareKRelationshipK”arketerskKsutKuoesKSizeK”atterpYKAustralasianc
MarketingcJournalWK2008WKbgWKdaXeh 5 11

94 TheKbestXworstKscalingKapproachkKanKalternativeKtoKSchwartzRsKValuesKSurveyYKJournalcofcPersonalityc
AssessmentWK2008WKjaWKddfXeh 2.8 144

93 wactorsKinfluencingKwordKofKmouthKeffectivenesskKreceiverKperspectivesYKEuropeancJournalcofc
MarketingWK2008WKecWKdeeXdge 4.4 248

92 rustralianKeducationalKinstitutionsRKinternationalKmarketsYKInternationalcJournalcofcEducationalc
ManagementWK2008WKccWKccjXcdi 0.9 23

91 “ookingKatKleaderskKaKconjointKanalysisYKLeadershipcandcOrganizationcDevelopmentcJournalWK2008WKcjWKegbXehc2.9 3

90 uoKretailKstockbrokersKunderstandKclientsRKinvestmentKpreferencespYKJournalcofcFinancialcServicesc
MarketingWK2008WKbdWKbdfXbej 2.8 12

89 “ookingKatKsehavioralKznnovativenessYKJournalcofcOrganizationalcandcEndcUsercComputingWK2008WKcaWKbXcc 6.2 5

88 StrategyKmatterskKstrategicKpositioningKandKperformanceKinKtheKeducationKservicesKsectorYK
InternationalcJournalcofcNonprofitcandcVoluntarycSectorcMarketingWK2008WKbdWKbebXbfb 0.6 19

87 tonceptualizingKwordXofXmouthKactivityWKtriggersKandKconditionskKanKexploratoryKstudyYKEuropeanc
JournalcofcMarketingWK2007WKebWKbehfXbeje 4.4 194

86 TheKimpactKofKaKshortKselfXmanagementKtrainingKinterventionKinKaKretailKbankingKenvironmentYK
HumancResourcecDevelopmentcQuarterlyWK2007WKbiWKbfjXbhi 2.4 8

85 ”easuringKvaluesKusingKbestXworstKscalingkKTheK“OVKexampleYKPsychologycandcMarketingWK2007WKceWKbaedXbafi3.9 95

84 Touristsâ��KintentionKtoKvisitKaKcountrykKTheKimpactKofKculturalKdistanceYKTourismcManagementWK2007WK
ciWKbejhXbfag 10.8 187

83 rreKyofstedeRsKandKSchwartzRsKvalueKframeworksKcongruentpYKInternationalcMarketingcReviewWK2007WK
ceWKbgeXbia 4.4 128

82 TheKselectionKofKinternationalKretailKfranchiseesKinKvastKrsiaYKAsiacPacificcJournalcofcMarketingcandc
LogisticsWK2007WKbjWKdiaXdjh 3.2 22

(2007-2009)
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81
toefficientKsetaKandKyierarchicalKztemKtlusteringkKrnKrnalyticalKProcedureKforKvstablishingKandK
uisplayingKtheKuimensionalityKandKyomogeneityKofKSummatedKScalesYKOrganizationalcResearchc
MethodsWK2006WKjWKhiXji

5.7 34

80 TheKvalidationKofKaKuseKinnovativenessKscaleYKEuropeancJournalcofcInnovationcManagementWK2005WKiWKehbXeib4.2 28

79 zndividualKznvestorKPreferenceskKrKSegmentationKrnalysisYKJournalcofcBehavioralcFinanceWK2005WKgWKgXbe 1.9 44

78 TheKzmpactKofKxenderKandKxenerationKonKtheKStartXUpKxoalsKandKSatisfactionKofKyomeXsasedKandK
tommercialKvnterprisesYKSmallcEnterprisecResearch:cthecJournalcofcSEAANZWK2005WKbdWKhcXia 1.3 8

77 sorderlessKeducationkKsomeKimplicationsKforKmanagementYKInternationalcJournalcofcEducationalc
ManagementWK2005WKbjWKeciXedg 0.9 9

76 tloseKtoKtheKâ��edgeâ��kKtriticalKissuesKforKadventureKtourismKoperatorsYKAsiacPacificcJournalcofcTourismc
ResearchWK2005WKbaWKcehXcgb 2.9 49

75 uynamicKmodellingKofKinterXorganisationalKinformationKmanagementKsystemsKandKrelationshipsKinK
foodKchainsYKJournalconcChaincandcNetworkcScienceWK2004WKeWKffXhb 1

74 WhatKindividualKinvestorsKvaluekKSomeKrustralianKevidenceYKJournalcofcEconomiccPsychologyWK2004WK
cfWKfdjXfff 2.5 97

73 ”easuringKnewKproductKsuccesskKanKempiricalKinvestigationKofKrustralianKS”vsYKIndustrialcMarketingc
ManagementWK2004WKddWKbbhXbcd 6.9 89

72 TheKimpactKofKemotionalKreactionKandKcognitiveKroleKofKoccupationalKstressKonKpublicKaccountantsRK
performanceYKAsiancReviewcofcAccountingWK2004WKbcWKgeXhi 1.1 3

71 PerceptionsKofK”arketingKJournalsKbyKSeniorKrcademicsKinKrustraliaKandK–ewKZealandYKAustralasianc
MarketingcJournalWK2004WKbcWKfbXgb 5 44

70 xenerationalKuifferencesKinKtheKStartXUpKxoalsKandK“aterKSatisfactionKofKWomenKSmallKsusinessK
ProprietorsYKSmallcEnterprisecResearch:cthecJournalcofcSEAANZWK2004WKbcWKhbXia 1.3 5

69 TheKthirdKwavekKfutureKtrendsKinKinternationalKeducationYKInternationalcJournalcofcEducationalc
ManagementWK2003WKbhWKjaXjj 0.9 73

68 rreKThereKtognitiveKuissonanceKSegmentspYKAustraliancJournalcofcManagementWK2003WKciWKcchXcej 2.6 65

67 suyerZsellerKreflectionsKonKinterXorganisationalKinformationKsystemskKzmplicationsKforKchainKdataK
collectionKmethodsYKJournalconcChaincandcNetworkcScienceWK2002WKcWKbbhXbdd 1

66 –ewKProductKuevelopmentKProcessesKinKSmallKandK”ediumXSizedKvnterpriseskKSomeKrustralianK
vvidenceYKJournalcofcSmallcBusinesscManagementWK2002WKeaWKchXec 3 85

65 â��PushXpullâ��KfactorsKinfluencingKinternationalKstudentKdestinationKchoiceYKInternationalcJournalcofc
EducationalcManagementWK2002WKbgWKicXja 0.9 555

64 Studentsâ��KpreferencesKforKuniversitykKaKconjointKanalysisYKInternationalcJournalcofcEducationalc
ManagementWK2002WKbgWKeaXef 0.9 219
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63 rgencyXclientKchemistrykKdemographicKandKpsychographicKinfluencesYKInternationalcJournalcofc
AdvertisingWK2001WKcaWKbgjXbih 3.6 19

62 ”arketKresearchKinKrustralianKS”vskKrnKempiricalKstudyYKSmallcEnterprisecResearch:cthecJournalcofc
SEAANZWK2001WKjWKbhXdb 1.3 0

61 tonsumerKperceivedKvaluekKTheKdevelopmentKofKaKmultipleKitemKscaleYKJournalcofcRetailingWK2001WKhhWKcadXcca6.5 2934

60 ResourceKadequacyKinKnewKproductKdevelopmentkKaKdiscriminantKanalysisYKEuropeancJournalcofc
InnovationcManagementWK2001WKeWKfdXfj 4.2 12

59 triticalKSuccessKwactorsKinKtheK”arketingKofKanKvducationalKznstitutionkKrKtomparisonKofK
znstitutionalKandKStudentKPerspectivesYKJournalcofcMarketingcforcHighercEducationWK2001WKbaWKdjXfh 1.1 30

58 tognitiveKdissonanceKafterKpurchasekKrKmultidimensionalKscaleYKPsychologycandcMarketingWK2000WKbhWKdgjXdif3.9 142

57 ”oderatorsKofKtheKbrandKimageZperceivedKproductKqualityKrelationshipYKJournalcofcBrandc
ManagementWK2000WKhWKecfXedd 3.3 22

56 SupervisoryKwactorsKrffectingKJobKSatisfactionKinKPublicKrccountingKwirmsYKAustraliancAccountingc
ReviewWK2000WKbaWKgfXhc 2.4 12

55 SustainableKcompetitiveKadvantageKforKeducationalKinstitutionskKaKsuggestedKmodelYKInternationalc
JournalcofcEducationalcManagementWK1999WKbdWKcihXdaa 0.9 60

54 TheKroleKofKperceivedKriskKinKtheKqualityXvalueKrelationshipkKrKstudyKinKaKretailKenvironmentYKJournalc
ofcRetailingWK1999WKhfWKhhXbaf 6.5 945

53 rustralianKandKJapaneseKValueKStereotypeskKrKtwoKtountryKStudyYKJournalcofcInternationalcBusinessc
StudiesWK1999WKdaWKcadXcbg 8.5 28

52 RelationshipsKbetweenKvariousKmeasurementsKofKworkplaceKperformanceYKJournalcofcManagementc
DevelopmentWK1997WKbgWKdeXec 1.5 1

51 OwnershipKpatternsKforKdurableKgoodsKandKfinancialKassetskKaKRaschKanalysisYKAppliedcEconomicsWK
1997WKcjWKjadXjbb 1.6 39

50 RetailKserviceKqualityKandKperceivedKvalueYKJournalcofcRetailingcandcConsumercServicesWK1997WKeWKdjXei 8.5 188

49 tollectingKznformationKfromKxroupskKrKtomparisonKofKTwoK”ethodsYKInternationalcJournalcofcMarketc
ResearchWK1997WKdjWKbXbe 12

48 ”easuringKserviceKqualityKinKaKtertiaryKinstitutionYKJournalcofcEducationalcAdministrationWK1996WKdeWKhcXic 1.1 76

47 tombinedKeffectsKofKincentivesKandKbarriersKonKfirmsRKexportKdecisionsYKInternationalcBusinessc
ReviewWK1996WKfWKfdXgf 6.2 49

46 ServiceKQualityKinKvducationalKznstitutionskKrKworeignKStudentKViewYKJournalcofcMarketingcforcHigherc
EducationWK1996WKhWKifXje 1.1 8

(1996-2001)
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45 rKmanagementKperspectiveKonKbusinessKethicsYKJournalcofcBusinesscEthicsWK1995WKbeWKgadXgbb 4.3 20

44 ”eansKorKendspKvthicalKdecisionKframeworksKinKtheKWesternKrustralianKPublicKServiceYKJournalcofc
BusinesscEthicsWK1995WKbeWKgcjXgeb 4.3 4

43 znformationKSearchKforKaKProfessionalKServiceYKServicescMarketingcQuarterlyWK1995WKbbWKefXga 5

42 ServiceKQualityKinKWesternKrustralianKvducationalKznstitutionsYKJournalcofcRelationshipcMarketingWK
1995WKbWKbdbXbec

41 vxportKsarriersKinKtheKWesternKrustralianKyorticultureKzndustryYKJournalcofcInternationalcFoodcandc
AgribusinesscMarketingWK1995WKgWKfdXha 1.5 3

40 TheKimpactKofKtheKworkKenvironmentKonKethicalKdecisionKmakingkKSomeKrustralianKevidenceYKJournalc
ofcBusinesscEthicsWK1994WKbdWKdchXddj 4.3 73

39 ServiceKQualityKandKTheKOverseasRKStudentkKSomeKrustralianKvxperiencesYKAsiacPacificcJournalcofc
MarketingcandcLogisticsWK1994WKgWKciXea 3.2 9

38 ResidentsRKperceptionsKonKimpactKofKtheKrmericaRsKtupYKAnnalscofcTourismcResearchWK1993WKcaWKfhbXfic 7.7 86

37 tORPORrTvKz––OVrTzO–kKSO”vKrUSTRr“zr–KvXPvRzv–tvSYKPrometheusWK1993WKbbWKcaaXcbi 0 3

36 StressKandKtheKPoliceKOfficerkKSomeKWestKrustralianKvvidenceYKThecPolicecJournal:cAcQuarterlyc
ReviewcforcthecPolicecForcescofcthecCommonwealthcandcEnglishrspeakingcWorldWK1993WKggWKchhXcja 0.9 18

35 TheKvffectsKofKProductivityKvnhancementkKSomeKtommunityKViewsYKEconomiccandcLabourcRelationsc
ReviewWK1992WKdWKbhhXbih 2.1 2

34 zdealKuecisionXmakingKStylesKzndicatedKbyKueputyKPrincipalsYKJournalcofcEducationalcAdministrationWK
1992WKdaWK 1.1 6

33 WhoKShouldKuecidepK’eyKrreasKforKParticipationYKLeadershipcandcOrganizationcDevelopmentcJournalWK
1991WKbcWKiXbb 2.9 5

32 rKsenefitKSegmentationKofKtheKwinancialKPlanningK”arketYKInternationalcJournalcofcBankcMarketingWK
1991WKjWKcfXcj 4 9

31 RetailersRKattitudesKtowardsKshopliftingKandKpreventionKdevicesYKInternationalcReviewcofcRetailpc
DistributioncandcConsumercResearchWK1991WKbWKdabXdbd 1.7 2

30 OrganizationalKtommitmentKandKtheKWestKrustralianKPoliceKworceYKThecPolicecJournal:cAcQuarterlyc
ReviewcforcthecPolicecForcescofcthecCommonwealthcandcEnglishrspeakingcWorldWK1991WKgeWKbgiXbhh 0.9 12

29 tonsumerKrcquisitionKPatternsKforKuurableKxoodskKrKRaschKrnalysisYKEuropeancJournalcofcMarketingWK
1990WKceWKdbXdj 4.4 4

28 sr–’z–xKz–uUSTRYKv”P“OYvvSKr–uKTvty–O“Oxztr“Ktyr–xvYKPrometheusWK1987WKfWKcieXdad 0 2
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27 vxaminingKPerceptionsKofKandKPreferencesKforKuifferentKWageKSystemskKrKJointKSpaceKrpproachYK
AustraliancJournalcofcManagementWK1986WKbbWKjhXbbf 2.6

26 tommunityKrttitudesKtoKzndustrialKRelationsKzssuesKinKPerthWKbjheXbjieYKJournalcofcIndustrialc
RelationsWK1985WKchWKgbXgh 1.9 3

25 PrisonKOfficersRKWorkKrttitudeskKTheKznfluenceKofKsackgroundKandKWorkKvxperienceYKAustraliancandc
NewcZealandcJournalcofcCriminologyWK1985WKbiWKbhXce 1.9 6

24 “evelsKofKtustodyKandKrttitudeKuifferencesKrmongKPrisonKOfficerskKrKtomparativeKStudyYKAustralianc
andcNewcZealandcJournalcofcCriminologyWK1984WKbhWKihXje 1.9 8

23 torporateKObjectivesKofKtreditKUnionsKinKWesternKrustraliaYKInternationalcJournalcofcBankcMarketing
WK1984WKcWKfiXgh 4 2

22 vxaminingKbusinessKstudentsRKcareerKpreferenceskKrKperceptualKspaceKapproachYKJournalcofc
VocationalcBehaviorWK1983WKcdWKbbXcb 6 13

21 “ifeKStyleKandKRadioK“isteningKPatternsKinKPerthWKWesternKrustraliaYKAustraliancJournalcofc
ManagementWK1983WKiWKhbXib 2.6 3

20 JobKSatisfactionKinKtheKSouthKWesternKrustralianKTimberKzndustrykKrKPerceptualK”appingKrpproachYK
ManagementcResearchcReviewWK1983WKgWKfXj 1

19 UsingKtonjointKrnalysisKtoKuetermineKaKtompensationKPackageYKManagementcResearchcReviewWK
1983WKgWKbbXbf 2

18 siorhythmsKandKtheKincidenceKofKindustrialKaccidentsYKJournalcofcSafetycResearchWK1983WKbeWKbghXbhc 4 5

17 TheKmeasurementKofKshopXfloorKjobKsatisfactionkKTheKconvergentKandKdiscriminantKvalidityKofKtheK
WorkerKOpinionKSurveyYKJournalcofcOccupationalcPsychologyWK1982WKffWKchXdd 11

16 tonsumerKrcquisitionKPatternsKforKuurableKxoodskKrustralianKvvidenceYKJournalcofcConsumerc
ResearchWK1982WKiWKefg 6.3 29

15 “ifeKStyleKandKTelevisionKViewingKsehaviourKinKPerthWKWesternKrustraliaYKAustraliancJournalcofc
ManagementWK1981WKgWKbajXbce 2.6 21

14 r–r“YZz–xKPRvwvRv–tvSKwORKz–VvST”v–TKPROJvtTSkKrK”U“Tzuz”v–SzO–r“KStr“z–xK
rPPROrtyUYKDecisioncSciencesWK1980WKbbWKehbXeib 3.7 6

13 vxportKinstabilityKandKconcentrationKinKtheKlessKdevelopedKcountriesYKJournalcofcDevelopmentc
EconomicsWK1977WKeWKchjXcjh 3.6 21

12 SUsJvtTzVvKvVr“UrTzO–SKwORKPROuUtTKuvSzx–KuvtzSzO–SYKDecisioncSciencesWK1975WKgWKbcaXbde 3.7 5

11 sestXworstKscalingkKanKalternativeKtoKratingsKdatabhhXbii 5

10 vthicalKrttitudesKinKsusinesskKrKtomparativeKStudyKinKSevenKtountriesijXbaa

(-1986)
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9 rKuiagnosticKToolKforKyR”KsenchmarkingKwithinKaKyealthKtareKSystemYKAdvancescincHealthcCarec
ManagementWchdXcjf 0.8

8 tOVzuXbjâ��sKimpactKonKtheKperceivedKriskKofKoceanKcruisingkKrKbestXworstKscalingKstudyKofKrustralianK
consumersYKTourismcEconomicsWbdfeibggcbbafef 3.1 6

7 znfluenceKofKworkKdesignKandKworkKstatusKonKpartXtimeKemployeesRKinclusionKandKworkKengagementkK
someKrustralianKevidenceYKJournalcofcManagementcandcOrganizationWbXbi 1.7

6 vxploringKonlineKdestinationKbrandKadvocacyYKTourismcRecreationcResearchWbXbj 2.1 1

5 rustraliaRsK“eadingKtoXOperativeKandK”utualKvnterprisesKinKcabfYKSSRNcElectroniccJournalW 1 1

4 vmployerKandKemployeeKperspectivesKofKyR”KpracticesKwithinKS”vsYKSmallcEnterprisecResearch:cthec
JournalcofcSEAANZWbXcc 1.3 0

3 SimilarityXrttractionKtlusterKofKOutboundKthineseKTouristskKWhoKselongsKTherepYKJournalcofc
HospitalitycandcTourismcResearchWbajgdeiacbjjgee 3.3

2 SavingKenergyKatKhomekKvxploringKtheKroleKofKbehaviorKregulationKandKhabitYKInternationalcJournalcofc
ConsumercStudiesW 5.7 2

1 ResearchKperformanceKofKrustralianKandK–ewKZealandKmarketingKacademicskKrchievingKrigorKandK
relevanceYKAustralasiancMarketingcJournalWbeebdficccbajea 5 2
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