
Teck-Yong Eng

ListeofePublicationsebyeYeareine
DescendingeOrder

Source:ehttps:uuexalytcomuauthorspdfu78x9v5vutecksyongsengspublicationssbysyeartpdf

Version:eyvy4sv4sy6e

ThisedocumentehasebeenegeneratedebasedeonetheepublicationseandecitationserecordedebyeexalytcomteFore

theelatesteversioneofethisepublicationelistrevisitetheelinkegiveneabovet

TheethirdecolumneisetheeimpactefactoremIFneofetheejournalreandetheefourthecolumneisetheenumbereofe

citationseofetheearticlet

40
papers

1,064
citations

17
h-index

32
g-index

42
ext. papers

1,252
ext. citations

4.7
avg, IF

5.05
L-index



h Paper IF Citations

40 zreNincumbentNbanksNbygonesNinNtheNfaceNofNdigitalNtransformationxfNJournalpofpGeneralp
ManagementdN2020dNmodNoheor 1.3 8

39 –orporateNbrandingNandNvalueNcreationNforNinitiatingNandNmanagingNrelationshipsNinN’k’NmarketsfN
QualitativepMarketpResearchdN2020dNkldNokpeooi 1.6 2

38 InternationalNsocialNentrepreneurshipNandNsocialNvalueNcreationNinNcauseerelatedNmarketingNthroughN
personalNrelationshipsNandNaccountabilityfNInternationalpMarketingpReviewdN2020dNlpdNrmnerpo 4.4 5

37 DevelopmentNofNinternationalNmarketNinformationNinNemergingNeconomyNfamilyNSMEssNTheNroleNofN
participativeNgovernancefNJournalpofpSmallpBusinesspManagementdN2020dNielh 3 3

36 VerticalNstakeholderNcollaborationsNforNfirmNinnovativenessNinNnewNproductNdevelopmentsNTheN
moderatingNrolesNofNlegalNbondsNandNoperationalNlinkagesfNJournalpofpBusinesspResearchdN2020dNiirdNipkeiqm8.7 6

35 InternalNsocialNcapitalNandNinternationalNfirmNperformanceNinNemergingNmarketNfamilyNfirmssNTheN
mediatingNroleNofNparticipativeNgovernancefNInternationalpSmallpBusinesspJournaldN2018dNlodNqqperih 5.5 25

34
TheNroleNofNhorizontalNandNverticalNnewNproductNalliancesNinNresponsiveNandNproactiveNmarketN
orientationsNandNperformanceNofNindustrialNmanufacturingNfirmsfNIndustrialpMarketingpManagementdN
2017dNomdNkneln

6.9 50

33 znNexploratoryNstudyNofNinternationalNopportunityNidentificationNamongNfamilyNfirmsfNInternationalp
BusinesspReviewdN2016dNkndNlllelmn 6.2 58

32 znNempiricalNstudyNofN–hineseNSMENgroceryNretailersâ��NdistributionNcapabilitiesfNSupplypChainp
ManagementdN2016dNkidNolepp 10 8

31 ’randNoriginNandNcountryNofNproductionNcongruitysNEvidenceNfromNtheNUKNandN–hinafNJournalpofp
BusinesspResearchdN2016dNordNnphlenpii 8.7 17

30 TheNantecedentsNofNcrossefunctionalNcoordinationNandNtheirNimplicationsNforNmarketingN
adaptivenessfNJournalpofpBusinesspResearchdN2016dNordNnrmoenrnn 8.7 15

29 znNInvestigationNofNMarketingN–apabilitiesNandNSocialNEnterpriseNPerformanceNinNtheNUKNandNJapanfN
EntrepreneurshippTheorypandpPracticedN2015dNlrdNkopekrq 6.6 81

28 –ollaborativeNNewNProductNzlliancessNzNReviewNofNtheNLiteratureNandNResearchNPerspectivesfN
StrategicpChangedN2015dNkmdNlnielpi 1.4 4

27 ’usinessetoe’usinessNMarketingN2015dNiel

26 ManagingN’randingNandNLegitimacysNzNStudyNofN–harityNRetailNSectorfNNonprofitpandpVoluntarypSectorp
QuarterlydN2014dNmldNokreoni 1.9 10

25 InternationalNRUDNpartnershipsNandNintrafirmNRUDâ��marketingâ��productionNintegrationNofN
manufacturingNfirmsNinNemergingNeconomiesfNIndustrialpMarketingpManagementdN2014dNmldNlkemm 6.9 30

24 StrategicNDirectionNofN–orporateN–ommunityNInvolvementfNJournalpofpBusinesspEthicsdN2013dNiindNmoremqp4.3 25

Teck-Yong Eng

2



23 TheNRoleNofNRelationallyNEmbeddedNNetworkNTiesNinNResourceNzcquisitionNofN’ritishNNonprofitN
OrganizationsfNNonprofitpandpVoluntarypSectorpQuarterlydN2012dNmidNihrkeiiin 1.9 29

22 ExploringNaNdynamicNframeworkNofNinnovativeNcapabilitysNaNtheoreticalNintegrationNofNtechnologicalN
andNmarketingNcapabilitiesfNTechnologypAnalysispandpStrategicpManagementdN2011dNkldNihhieihil 3.2 15

21 PsychologicalNandNculturalNinsightsNintoNconsumptionNofNluxuryNWesternNbrandsNinNIndiafNJournalpofp
CustomerpBehaviordN2010dNrdNnnepn 2.4 93

20 ManufactureNupgradeNandNinterfirmNrelationshipNdevelopmentsNtheNcaseNofNelectronicsNfirmsNinNtheN
PearlNRiverNDeltafNAsiapPacificpBusinesspReviewdN2009dNindNnhpenkn 1.2 7

19 znNinvestigationNofNmarketingNcapabilitiesNandNupgradingNperformanceNofNmanufacturersNinN
mainlandN–hinaNandNHongNKongfNJournalpofpWorldpBusinessdN2009dNmmdNmolempn 6.1 44

18 StrategiesNforNimprovingNnewNproductNadoptionNinNuncertainNenvironmentssNzNselectiveNreviewNofN
theNliteraturefNIndustrialpMarketingpManagementdN2009dNlqdNkpnekqk 6.9 51

17 –ustomerNportfolioNplanningNinNaNbusinessNnetworkNcontextfNJournalpofpMarketingpManagementdN
2008dNkmdNnopenqp 3.2 7

16 TheNEffectsNofNtheNInternetNonNNetworkNStructuresNandN’usinessNPerformancefNElectronicpMarketsdN
2008dNiqdNrieihi 4.8 6

15 EecustomerNserviceNcapabilityNandNvalueNcreationfNServicepIndustriespJournaldN2008dNkqdNikrleilho 5.7 17

14 znNinvestigationNofNinternetNcoordinationNmechanismsNinNnetworkNorganizationsfNJournalpofp
InteractivepMarketingdN2007dNkidNoiepn 9.8 12

13 znNinvestigationNintoNtheNmediatingNroleNofNcrossefunctionalNcoordinationNonNtheNlinkageNbetweenN
organizationalNnormsNandNS–MNperformancefNIndustrialpMarketingpManagementdN2006dNlndNpokeppl 6.9 72

12 znNexaminationNofNtheNantecedentsNofNeecustomerNloyaltyNinNaNconfucianNculturesNTheNcaseNofNSouthN
KoreafNServicepIndustriespJournaldN2006dNkodNmlpemnq 5.7 27

11 SMEsNandNtheNStrategicN–ontextNforN–ommunicationfNJournalpofpMarketingpCommunicationsdN2006dN
ikdNkknekml 2.2 4

10 GovernanceNmechanismsNandNrelationshipNproductivityNinNverticalNcoordinationNforNnewNproductN
developmentfNTechnovationdN2006dNkodNpoiepor 7.9 16

9 MobileNsupplyNchainNmanagementsN–hallengesNforNimplementationfNTechnovationdN2006dNkodNoqkeoqo 7.9 43

8 –onceptualizationNofNStrategyNinN’usinessNNetworksfNJournalpofpMarketingpChannelsdN2005dNildNprerk 0.4 6

7 ProductNvarietyNstrategyNforNimprovingNnewNproductNdevelopmentNproficienciesfNTechnovationdN2005
dNkndNihhieihin 7.9 17

6 TheNEffectsNofNLearningNonNRelationshipNValueNinNaN’usinessNNetworkN–ontextfNJournalpofp
Business-to-BusinesspMarketingdN2005dNikdNopeihi 2.3 33

(2005-2012)

3



5 TheNInfluenceNofNaNFirmVsN–rosseFunctionalNOrientationNonNSupplyN–hainNPerformancefNJournalpofp
SupplypChainpManagementdN2005dNmidNmeio 4.1 40

4 znNempiricalNanalysisNofNtheNinfluenceNofNcrosserelationalNimpactsNofNstrategyNanalysisNonN
relationshipNperformanceNinNaNbusinessNnetworkNcontextfNJournalpofpStrategicpMarketingdN2005dNildNkireklp2.7 16

3 ImplicationsNofNtheNInternetNforNKnowledgeN–reationNandNDisseminationNinN–lustersNofNHietechNFirmsfN
EuropeanpManagementpJournaldN2004dNkkdNqperq 4.8 32

2 TheNroleNofNeemarketplacesNinNsupplyNchainNmanagementfNIndustrialpMarketingpManagementdN2004dN
lldNrpeihn 6.9 126

1 TheNimpactNofNplatformebasedNproductNdevelopmentNproficienciesNonNproductNfamilyNsuccessfN
JournalpofpStrategicpMarketingdN2003dNiidNknnekor 2.7 1

Teck-Yong Eng

4


