
Joshua A Tucker

List of Publications by Year
in descending order

Source: https://exaly.com/author-pdf/7813665/publications.pdf

Version: 2024-02-01

34

papers

6,447

citations

18

h-index

430754

27

g-index

526166

42

all docs

42

docs citations

42

times ranked

7954

citing authors



Joshua A Tucker

2

# Article IF Citations

1 Using social and behavioural science to support COVID-19 pandemic response. Nature Human
Behaviour, 2020, 4, 460-471. 6.2 3,200

2 Less than you think: Prevalence and predictors of fake news dissemination on Facebook. Science
Advances, 2019, 5, eaau4586. 4.7 723

3 Emotion shapes the diffusion of moralized content in social networks. Proceedings of the National
Academy of Sciences of the United States of America, 2017, 114, 7313-7318. 3.3 527

4 Social Media, Political Polarization, and Political Disinformation: A Review of the Scientific
Literature. SSRN Electronic Journal, 0, , . 0.4 387

5 From Liberation to Turmoil: Social Media And Democracy. Journal of Democracy, 2017, 28, 46-59. 1.1 213

6 Who Leads? Who Follows? Measuring Issue Attention and Agenda Setting by Legislators and the Mass
Public Using Social Media Data. American Political Science Review, 2019, 113, 883-901. 2.6 209

7
Political Expression and Action on Social Media: Exploring the Relationship Between Lower- and
Higher-Threshold Political Activities Among Twitter Users in Italy. Journal of Computer-Mediated
Communication, 2015, 20, 221-239.

1.7 175

8 Detecting Bots on Russian Political Twitter. Big Data, 2017, 5, 310-324. 2.1 107

9 Communist socialization and post-communist economic and political attitudes. Electoral Studies,
2014, 33, 77-89. 1.0 85

10 Turning the Virtual Tables: Government Strategies for Addressing Online Opposition with an
Application to Russia. Comparative Politics, 2018, 50, 435-482. 0.6 83

11 Political Psychology in the Digital (mis)Information age: A Model of News Belief and Sharing. Social
Issues and Policy Review, 2021, 15, 84-113. 3.7 74

12 Cross-Platform State Propaganda: Russian Trolls on Twitter and YouTube during the 2016 U.S.
Presidential Election. International Journal of Press/Politics, 2020, 25, 357-389. 3.0 70

13 How Accurate Are Survey Responses on Social Media and Politics?. Political Communication, 2019, 36,
241-258. 2.3 57

14 Content-based features predict social media influence operations. Science Advances, 2020, 6, eabb5824. 4.7 41

15 Elites Tweet to Get Feet Off the Streets: Measuring Regime Social Media Strategies During Protest.
Political Science Research and Methods, 2019, 7, 815-834. 1.7 36

16 Communist Legacies and Left-Authoritarianism. Comparative Political Studies, 2020, 53, 1861-1889. 2.3 32

17 For Whom the Bot Tolls: A Neural Networks Approach to Measuring Political Orientation of Twitter
Bots in Russia. SAGE Open, 2019, 9, 215824401982771. 0.8 28

18 The (Null) Effects of Clickbait Headlines on Polarization, Trust, and Learning. Public Opinion
Quarterly, 2020, 84, 49-73. 0.9 27



3

Joshua A Tucker

# Article IF Citations

19 Testing the effects of Facebook usage in an ethnically polarized setting. Proceedings of the National
Academy of Sciences of the United States of America, 2021, 118, . 3.3 27

20 News credibility labels have limited average effects on news diet quality and fail to reduce
misperceptions. Science Advances, 2022, 8, eabl3844. 4.7 24

21 Tweeting identity? Ukrainian, Russian, and #Euromaidan. Journal of Comparative Economics, 2016, 44,
16-40. 1.2 17

22 Accessibility and generalizability: Are social media effects moderated by age or digital literacy?.
Research and Politics, 2021, 8, 205316802110169. 0.7 16

23 Why Botter: How Pro-Government Bots Fight Opposition in Russia. American Political Science Review,
2022, 116, 843-857. 2.6 11

24 Pandemic Politics in Eurasia: Roadmap for a New Research Subfield. Problems of Post-Communism,
2021, 68, 1-16. 1.3 10

25 Conclusion: The Challenges and Opportunities for Social Media Research. , 2020, , 313-331. 9

26 Whatâ€™s Not to Like? Facebook Page Likes Reveal Limited Polarization in Lifestyle Preferences. Political
Communication, 2022, 39, 311-338. 2.3 9

27 Facts and Where to Find Them: Empirical Research on Internet Platforms and Content Moderation. ,
2020, , 220-251. 8

28 Donâ€™t Republicans Tweet Too? Using Twitter to Assess the Consequences of Political Endorsements by
Celebrities. Perspectives on Politics, 2020, 18, 144-160. 0.2 7

29 Democratic Creative Destruction? The Effect of a Changing Media Landscape on Democracy. , 2020, ,
139-162. 7

30 Bots and Computational Propaganda: Automation for Communication and Control. , 2020, , 89-110. 6

31 You Wonâ€™t Believe Our Results! But They Might: Heterogeneity in Beliefs About the Accuracy of Online
Media. Journal of Experimental Political Science, 2022, 9, 267-277. 1.9 4

32 Short of Suspension: How Suspension Warnings Can Reduce Hate Speech on Twitter. Perspectives on
Politics, 2023, 21, 651-663. 0.2 3

33 Dealing with Disinformation: Evaluating the Case for Amendment of Section 230 of the
Communications Decency Act. , 2020, , 252-285. 2

34 The Times They Are Rarely A-Changin'. Journal of Quantitative Description: Digital Media, 0, 1, . 1.0 0


