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207 zactorsLinfluencingLadoptionLofLmobileLbankingLbyL”ordanianLbankLcustomersnLyxtendingLUTuUTfL
withLtrustbLInternationalhJournalhofhInformationhManagementYL2017YLgkYLmmaeed 16.4 483

206 ReaexaminingLtheLUnifiedLTheoryLofLucceptanceLandLUseLofLTechnologyLTUTuUTUnLTowardsLaL
RevisedLTheoreticalL®odelbLInformationhSystemshFrontiersYL2019YLfeYLkemakgh 4 423

205 udvancesLinLSocialL®ediaLResearchnLPastYLPresentLandLzuturebLInformationhSystemshFrontiersYL2018YL
fdYLigeaiil 4 397

204 SocialLmediaLinLmarketingnLuLreviewLandLanalysisLofLtheLexistingLliteraturebLTelematicshandh
InformaticsYL2017YLghYLeekkaeemd 8.1 396

203 TheLunifiedLtheoryLofLacceptanceLandLuseLofLtechnologyLTUTuUTUnLaLliteratureLreviewbLJournalhofh
EnterprisehInformationhManagementYL2015YLflYLhhgahll 4.4 365

202
urtificialL“ntelligenceLTu“UnL®ultidisciplinaryLperspectivesLonLemergingLchallengesYLopportunitiesYL
andLagendaLforLresearchYLpracticeLandLpolicybLInternationalhJournalhofhInformationhManagementYL
2021YLikYLedemmh

16.4 352

201 vlockchainLresearchYLpracticeLandLpolicynLupplicationsYLbenefitsYLlimitationsYLemergingLresearchL
themesLandLresearchLagendabLInternationalhJournalhofhInformationhManagementYL2019YLhmYLeehaefm 16.4 291

200 unLempiricalLvalidationLofLaLunifiedLmodelLofLelectronicLgovernmentLadoptionLTU®y‘uUbL
GovernmenthInformationhQuarterlyYL2017YLghYLfeeafgd 7.6 275

199 “mpactLofLwOV“xaemLpandemicLonLinformationLmanagementLresearchLandLpracticenLTransformingL
educationYLworkLandLlifebLInternationalhJournalhofhInformationhManagementYL2020YLiiYLedffee 16.4 251

198 wonsumerLadoptionLofLmobileLbankingLinL”ordanbLJournalhofhEnterprisehInformationhManagementYL
2016YLfmYLeelaegm 4.4 217

197 PredictingLtheLâ��helpfulnessâ��LofLonlineLconsumerLreviewsbLJournalhofhBusinesshResearchYL2017YLkdYLghjagii 8.7 194

196 witizensâ��LadoptionLofLanLelectronicLgovernmentLsystemnLtowardsLaLunifiedLviewbLInformationhSystemsh
FrontiersYL2017YLemYLihmaijl 4 188

195 varriersLtoLeffectiveLcircularLsupplyLchainLmanagementLinLaLdevelopingLcountryLcontextbLProductionh
PlanninghandhControlYL2018YLfmYLiieaijm 4.3 187

194 yxaminingLfactorsLinfluencingL”ordanianLcustomersâ��LintentionsLandLadoptionLofLinternetLbankingnL
yxtendingLUTuUTfLwithLriskbLJournalhofhRetailinghandhConsumerhServicesYL2018YLhdYLefiaegl 8.5 173

193 SocialLmediaLmarketingnLwomparativeLeffectLofLadvertisementLsourcesbLJournalhofhRetailinghandh
ConsumerhServicesYL2019YLhjYLilajm 8.5 163

192 udoptionLofLonlineLpublicLgrievanceLredressalLsystemLinL“ndianLTowardLdevelopingLaLunifiedLviewbL
ComputershinhHumanhBehaviorYL2016YLimYLfjiaflf 7.7 157

191 wonsumerLuseLofLmobileLbankingLT®avankingULinLSaudiLurabianLTowardsLanLintegratedLmodelbL
InternationalhJournalhofhInformationhManagementYL2019YLhhYLglaif 16.4 156
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190 witizenSsLadoptionLofLanLeagovernmentLsystemnLValidatingLextendedLsocialLcognitiveLtheoryLTSwTUbL
GovernmenthInformationhQuarterlyYL2015YLgfYLekfaele 7.6 151

189 “nvestigatingLsuccessLofLanLeagovernmentLinitiativenLValidationLofLanLintegratedL“SLsuccessLmodelbL
InformationhSystemshFrontiersYL2015YLekYLefkaehf 4 151

188 yxaminingLadoptionLofLmobileLinternetLinLSaudiLurabianLyxtendingLTu®LwithLperceivedLenjoymentYL
innovativenessLandLtrustbLTechnologyhinhSocietyYL2018YLiiYLeddaeed 6.3 140

187 ynablersLtoLimplementLsustainableLinitiativesLinLagriafoodLsupplyLchainsbLInternationalhJournalhofh
ProductionhEconomicsYL2018YLfdgYLgkmagmg 9.3 134

186 wonsumerLadoptionLofL“nternetLbankingLinL”ordannLyxaminingLtheLroleLofLhedonicLmotivationYLhabitYL
selfaefficacyLandLtrustbLJournalhofhFinancialhServiceshMarketingYL2015YLfdYLehiaeik 2.8 128

185 uLmetaaanalysisLofLexistingLresearchLonLcitizenLadoptionLofLeagovernmentbLInformationhSystemsh
FrontiersYL2015YLekYLihkaijg 4 120

184 TheLbattleLofLvrainLvsbL’eartnLuLliteratureLreviewLandLmetaaanalysisLofLâ��hedonicLmotivationâ��LuseLinL
UTuUTfbLInternationalhJournalhofhInformationhManagementYL2019YLhjYLfffafgi 16.4 104

183 StateaofatheaartLinLopenLdataLresearchnL“nsightsLfromLexistingLliteratureLandLaLresearchLagendabL
JournalhofhOrganizationalhComputinghandhElectronichCommerceYL2016YLfjYLehahd 1.8 103

182
UnderstandingLconsumerLadoptionLofLmobileLpaymentLinL“ndianLyxtendingL®etaaUTuUTLmodelLwithL
personalLinnovativenessYLanxietyYLtrustYLandLgrievanceLredressalbLInternationalhJournalhofhInformationh
ManagementYL2020YLihYLedfehh

16.4 102

181 TheLeffectLofLtelepresenceYLsocialLpresenceLandLinvolvementLonLconsumerLbrandLengagementnLunL
empiricalLstudyLofLnonaprofitLorganizationsbLJournalhofhRetailinghandhConsumerhServicesYL2018YLhdYLegmaehm8.5 99

180 varriersLtoLtheLxevelopmentLofLSmartLwitiesLinL“ndianLwontextbLInformationhSystemshFrontiersYL2019YL
feYLidgaifi 4 99

179 xrivingLinnovationLthroughLbigLopenLlinkedLdataLTvO xUnLyxploringLantecedentsLusingLinterpretiveL
structuralLmodellingbLInformationhSystemshFrontiersYL2017YLemYLemkafef 4 79

178 TheLeffectLofLcharacteristicsLofLsourceLcredibilityLonLconsumerLbehaviournLuLmetaaanalysisbLJournalh
ofhRetailinghandhConsumerhServicesYL2020YLigYLedekgj 8.5 79

177 “nformationLsystemsLprojectLfailureLâ��LanalysisLofLcausalLlinksLusingLinterpretiveLstructuralLmodellingbL
ProductionhPlanninghandhControlYL2016YLfkYLegegaeggg 4.3 75

176 uL®etaaanalysisLofLtheLUnifiedLTheoryLofLucceptanceLandLUseLofLTechnologyLTUTuUTUbLInternationalh
FederationhforhInformationhProcessingYL2011YLeiiaekd 73

175 “mpactLofLinternetLofLthingsLT“oTULinLdisasterLmanagementnLaLtaskatechnologyLfitLperspectivebLAnnalsh
ofhOperationshResearchYL2019YLflgYLkimakmh 3.2 72

174 ®obileLapplicationsLinLgovernmentLservicesLTm‘auppULfromLuserSsLperspectivesnLuLpredictiveL
modellingLapproachbLGovernmenthInformationhQuarterlyYL2018YLgiYLiikaijl 7.6 69

173 SecurityYLPrivacyLandLRisksLWithinLSmartLwitiesnL iteratureLReviewLandLxevelopmentLofLaLSmartLwityL
“nteractionLzrameworkbLInformationhSystemshFrontiersYL2020YLeaff 4 67
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172 “nvestigatingLtheLantecedentsLofLcustomerLbrandLengagementLandLconsumerabasedLbrandLequityLinL
socialLmediabLJournalhofhRetailinghandhConsumerhServicesYL2020YLigYLedekjk 8.5 66

171
UsingLprivacyLcalculusLtheoryLtoLexploreLentrepreneurialLdirectionsLinLmobileLlocationabasedL
advertisingnL“dentifyingLintrusivenessLasLtheLcriticalLriskLfactorbLComputershinhHumanhBehaviorYL2019YL
miYLfmiagdj

7.7 65

170 TrustworthinessLofLdigitalLgovernmentLservicesnLderivingLaLcomprehensiveLtheoryLthroughL
interpretiveLstructuralLmodellingbLPublichManagementhReviewYL2018YLfdYLjhkajke 3.6 62

169 yventLclassificationLandLlocationLpredictionLfromLtweetsLduringLdisastersbLAnnalshofhOperationsh
ResearchYL2019YLflgYLkgkakik 3.2 59

168 TheLyffectLofLylectronicLWordLofL®outhLwommunicationsLonL“ntentionLtoLvuynLuL®etaaunalysisbL
InformationhSystemshFrontiersYL2020YLffYLefdgaeffj 4 59

167
ThreeLdimensionalLproductLpresentationLqualityLantecedentsLandLtheirLconsequencesLforLonlineL
retailersnLTheLmoderatingLroleLofLvirtualLproductLexperiencebLJournalhofhRetailinghandhConsumerh
ServicesYL2017YLgjYLfdgafek

8.5 58

166 yxploringLbarriersLofLmacommerceLadoptionLinLS®ysLinLtheLU–nLxevelopingLaLframeworkLusingL“S®bL
InternationalhJournalhofhInformationhManagementYL2019YLhhYLeheaeig 16.4 58

165 “nterpretiveLstructuralLmodellingLandLfuzzyL®“w®uwLapproachesLforLcustomerLcentricLbeefLsupplyL
chainnLapplicationLofLaLbigLdataLtechniquebLProductionhPlanninghandhControlYL2017YLflYLmhiamjg 4.3 57

164 ”ordanianLconsumersâ��LadoptionLofLtelebankingbLInternationalhJournalhofhBankhMarketingYL2016YLghYLjmdakdm4 56

163 uLmetaaanalysisLbasedLmodifiedLunifiedLtheoryLofLacceptanceLandLuseLofLtechnologyLTmetaaUTuUTUnL
aLreviewLofLemergingLliteraturebLCurrenthOpinionhinhPsychologyYL2020YLgjYLegael 6.2 55

162 unalysingLchallengesYLbarriersLandLwSzLofLegovLadoptionbLTransforminghGovernment:hPeoplevhProcessh
andhPolicyYL2013YLkYLekkaeml 2.3 54

161 TheL“mpactLofLSocialL®ediaLonLwonsumersâ��LucculturationLandLPurchaseL“ntentionsbLInformationh
SystemshFrontiersYL2018YLfdYLidgaieh 4 51

160 RankingLonlineLconsumerLreviewsbLElectronichCommercehResearchhandhApplicationsYL2018YLfmYLklalm 4.6 50

159 “nvolvementLinLemergencyLsupplyLchainLforLdisasterLmanagementnLaLcognitiveLdissonanceL
perspectivebLInternationalhJournalhofhProductionhResearchYL2018YLijYLjkilajkkg 7.8 49

158 ReflectingLonLya‘overnmentLResearchbLInternationalhJournalhofhElectronichGovernmenthResearchYL
2011YLkYLjhall 0.7 46

157 whallengesLforLadoptingLandLimplementingL“oTLinLsmartLcitiesbLInternethResearchYL2019YLfmYLeilmaejej 4.8 45

156 SocialL®edianLTheL‘oodYLtheLvadYLandLtheLUglybLInformationhSystemshFrontiersYL2018YLfdYLhemahfg 4 44

155 TheLextendedLUnifiedLTheoryLofLucceptanceLandLUseLofLTechnologyLTUTuUTfUnLuLsystematicL
literatureLreviewLandLtheoryLevaluationbLInternationalhJournalhofhInformationhManagementYL2021YLikYLedffjm16.4 44
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154 PredictingLchangingLpatternnLbuildingLmodelLforLconsumerLdecisionLmakingLinLdigitalLmarketbL
JournalhofhEnterprisehInformationhManagementYL2018YLgeYLjkhakdg 4.4 41

153 wonsumerLucceptanceLandLUseLofL“nformationLTechnologynLuL®etaaunalyticLyvaluationLofLUTuUTfbL
InformationhSystemshFrontiersYL2020YLfgYLmlk 4 40

152 varriersLtoLtheLadoptionLofLblockchainLtechnologyLinLbusinessLsupplyLchainsnLaLtotalLinterpretiveL
structuralLmodellingLTT“S®ULapproachbLInternationalhJournalhofhProductionhResearchYL2021YLimYLggglaggim 7.8 40

151 zindingLandLRankingL’ighaQualityLunswersLinLwommunityLQuestionLunsweringLSitesbLGlobalhJournalh
ofhFlexiblehSystemshManagementYL2018YLemYLigajl 5.9 40

150 UsingLwlickersLinLaL argeLvusinessLwlassnLyxaminingLUseLvehaviorLandLSatisfactionbLJournalhofh
MarketinghEducationYL2016YLglYLhkajh 2.1 38

149 unLintegratedLmodelLforLmabankingLadoptionLinLSaudiLurabiabLInternationalhJournalhofhBankh
MarketingYL2019YLgkYLhifahkl 4 38

148 uLdeepLmultiamodalLneuralLnetworkLforLinformativeLTwitterLcontentLclassificationLduringL
emergenciesbLAnnalshofhOperationshResearchYL2020YLe 3.2 34

147 yxploringLreviewsLandLreviewLsequencesLonLeacommerceLplatformnLuLstudyLofLhelpfulLreviewsLonL
umazonbinbLJournalhofhRetailinghandhConsumerhServicesYL2018YLhiYLfeagf 8.5 32

146 UseLofLSocialL®ediaLinLwitizenawentricLylectronicL‘overnmentLServicesbLInternationalhJournalhofh
ElectronichGovernmenthResearchYL2017YLegYLiiakm 0.7 32

145 UnderstandingLu“LadoptionLinLmanufacturingLandLproductionLfirmsLusingLanLintegratedLTu®aTOyL
modelbLTechnologicalhForecastinghandhSocialhChangeYL2021YLekdYLefdlld 9.5 32

144 ®appingL“SLfailureLfactorsLonLPR“Nwyf´fiLstagesnLanLapplicationLofL“nterpretiveLRankingLProcessL
T“RPUbLProductionhPlanninghandhControlYL2017YLflYLkkjakmd 4.3 30

143 SmartL®onitoringLandLwontrollingLofL‘overnmentLPoliciesLUsingLSocialL®ediaLandLwloudL
womputingbLInformationhSystemshFrontiersYL2019YLffYLgei 4 29

142 yvaluatingLalternativeLtheoreticalLmodelsLforLexaminingLcitizenLcentricLadoptionLofLeagovernmentbL
TransforminghGovernment:hPeoplevhProcesshandhPolicyYL2013YLkYLfkahm 2.3 29

141 uLmetaaanalysisLofLtheLUTuUTLmodelLinLtheLmobileLbankingLliteraturenLTheLmoderatingLroleLofL
sampleLsizeLandLculturebLJournalhofhBusinesshResearchYL2021YLegfYLgihagkf 8.7 29

140 yxploringLtheLRoleLofLSocialL®ediaLinLea‘overnmentL2017YL 27

139 zromLâ��touchâ��´ toLaLâ��multisensoryâ��´ experiencenLTheLimpactLofLtechnologyLinterfaceLandLproductLtypeL
onLconsumerLresponsesbLPsychologyhandhMarketingYL2021YLglYLgliagmj 3.9 27

138 TheL“TLwayLofLloafingLinLclassnLyxtendingLtheLtheoryLofLplannedLbehaviorLTTPvULtoLunderstandL
studentsâ��LcyberslackingLintentionsbLComputershinhHumanhBehaviorYL2019YLedeYLeehaefg 7.7 25

137 yxaminingLtheLSuccessLofLtheLOnlineLPublicL‘rievanceLRedressalLSystemsnLunLyxtensionLofLtheL“SL
SuccessL®odelbLInformationhSystemshManagementYL2015YLgfYLgmaim 3.1 25

(2015-2018)
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136 SocialLmediaLasLaLtoolLofLknowledgeLsharingLinLacademianLanLempiricalLstudyLusingLvalanceYL
instrumentalityLandLexpectancyLTV“yULapproachbLJournalhofhKnowledgehManagementYL2020YLfhYLfigeafiif7.3 24

135 yvaluatingLtheLValidityLofL“SLSuccessL®odelsLforLtheLylectronicL‘overnmentLResearchbLInternationalh
JournalhofhElectronichGovernmenthResearchYL2013YLmYLeaff 0.7 23

134 ylucidationLofL“SLprojectLsuccessLfactorsnLanLinterpretiveLstructuralLmodellingLapproachbLAnnalshofh
OperationshResearchYL2020YLfliYLgiajj 3.2 23

133 PredictingLtheLhelpfulnessLscoreLofLonlineLreviewsLusingLconvolutionalLneuralLnetworkbLSofth
ComputingYL2020YLfhYLedmlmaeeddi 3.5 23

132 uLmetaaanalysisLofLtheLfactorsLaffectingLeWO®LprovidingLbehaviourbLEuropeanhJournalhofhMarketingYL
2021YLiiYLedjkaeedf 4.4 23

131 udoptionLofLu“aempoweredLindustrialLrobotsLinLautoLcomponentLmanufacturingLcompaniesbL
ProductionhPlanninghandhControlYeaek 4.3 23

130 xetectionLofLspamLreviewsnLaLsentimentLanalysisLapproachbLCSIhTransactionshonhICTYL2018YLjYLegkaehl 0.4 23

129 xigitalLPaymentsLudoptionnLunLunalysisLofL iteraturebLLecturehNoteshinhComputerhScienceYL2017YLjeakd 0.9 22

128 witizenSsLudoptionLofLanLya‘overnmentLSystembLInternationalhJournalhofhElectronichGovernmenth
ResearchYL2015YLeeYLeafg 0.7 22

127 TheLimpactLofLsocialLmediaLonLconsumerLacculturationnLwurrentLchallengesYLopportunitiesYLandLanL
agendaLforLresearchLandLpracticebLInternationalhJournalhofhInformationhManagementYL2020YLieYLedfdfj 16.4 22

126 yxaminingLtheLimpactLofLmobileLinteractivityLonLcustomerLengagementLinLtheLcontextLofLmobileL
shoppingbLJournalhofhEnterprisehInformationhManagementYL2020YLggYLjfkajig 4.4 22

125 xisasterLmanagementLinLvangladeshnLdevelopingLanLeffectiveLemergencyLsupplyLchainLnetworkbL
AnnalshofhOperationshResearchYL2019YLflgYLehjgaehlk 3.2 22

124 yvolutionLofLsupplyLchainLrippleLeffectnLaLbibliometricLandLmetaaanalyticLviewLofLtheLconstructsbL
InternationalhJournalhofhProductionhResearchYL2021YLimYLefmaehk 7.8 22

123 TheLchangingLlandscapeLofL“SLprojectLfailurenLanLexaminationLofLtheLkeyLfactorsbLJournalhofh
EnterprisehInformationhManagementYL2017YLgdYLehfaeji 4.4 21

122 zactorsLinfluencingLeadiplomacyLimplementationnLyxploringLcausalLrelationshipsLusingLinterpretiveL
structuralLmodellingbLGovernmenthInformationhQuarterlyYL2018YLgiYLidfaieh 7.6 21

121 PerspectivesLonLtheLfutureLofLmanufacturingLwithinLtheL“ndustryLhbdLerabLProductionhPlanninghandh
ControlYL2020YLeafe 4.3 21

120 TheLimpactLofLsocialLnetworkingLsitesLonLsocializationLandLpoliticalLengagementnLRoleLofL
acculturationbLTechnologicalhForecastinghandhSocialhChangeYL2019YLehiYLidgaief 9.5 21

119 “dentifyingLreputationLcollectorsLinLcommunityLquestionLansweringLTwQuULsitesnLyxploringLtheLdarkL
sideLofLsocialLmediabLInternationalhJournalhofhInformationhManagementYL2018YLhfYLfiagi 16.4 21
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118 PurchaseLintentionLinLanLelectronicLcommerceLenvironmentbLInformationhTechnologyhandhPeopleYL
2019YLgfYLeghiaegki 3.4 20

117 UnderstandingLdarkLsideLofLartificialLintelligenceLTu“ULintegratedLbusinessLanalyticsnLassessingLfirmâ��sL
operationalLinefficiencyLandLcompetitivenessbLEuropeanhJournalhofhInformationhSystemsYeafh 6.4 20

116 ProfilingLyxistingLResearchLonLSocialL“nnovationLinLtheLPublicLSectorbLInformationhSystemsh
ManagementYL2014YLgeYLfimafkg 3.1 19

115 TowardsLwyberbullyingafreeLsocialLmediaLinLsmartLcitiesnLaLunifiedLmultiamodalLapproachbLSofth
ComputingYL2020YLfhYLeedimaeedkd 3.5 19

114 ShouldLconsumersLrequestLcostLtransparencysbLEuropeanhJournalhofhMarketingYL2015YLhmYLemjeaemkm 4.4 18

113 wommonLServicesLwentresLTwSwsULasLanLapproachLtoLbridgeLtheLdigitalLdividebLTransformingh
Government:hPeoplevhProcesshandhPolicyYL2016YLedYLieeaifi 2.3 17

112 yagovernmentLadoptionLresearchnLanLanalysisLofLtheLemployeeSsLperspectivebLInternationalhJournalh
ofhBusinesshInformationhSystemsYL2013YLehYLheh 0.6 17

111 –eyLchallengesLtoLdigitalLfinancialLservicesLinLemergingLeconomiesnLtheL“ndianLcontextbLInformationh
TechnologyhandhPeopleYL2019YLggYLemlaffm 3.4 16

110 SocialLmediaLresearchLinLtheLcontextLofLemergingLmarketsbLJournalhofhAdvanceshinhManagementh
ResearchYL2018YLeiYLeeiaefm 2.2 16

109 uLreviewLofLliteratureLonLtheLuseLofLclickersLinLtheLbusinessLandLmanagementLdisciplinebL
InternationalhJournalhofhManagementhEducationYL2016YLehYLkhame 2.6 16

108 wonsumerLudoptionLofLSelfaServiceLTechnologiesLinLtheLwontextLofLtheL”ordanianLvankingL“ndustrynL
yxaminingLtheL®oderatingLRoleLofLwhannelLTypesbLInformationhSystemshManagementYL2019YLgjYLfljagdi 3.1 16

107 wonsumerLbehaviourLinLtheLcontextLofLS®SabasedLmarketingbLThehMarketinghReviewYL2015YLeiYLegiaejd 1.3 16

106 wanL®arketingLStrategiesLynhanceLtheLudoptionLofLylectronicL‘overnmentL“nitiativessbLInternationalh
JournalhofhElectronichGovernmenthResearchYL2014YLedYLeak 0.7 16

105 yxaminingLtheLimpactLofLsocialLcommerceLdimensionsLonLcustomersSLvalueLcocreationnLTheL
mediatingLeffectLofLsocialLtrustbLJournalhofhConsumerhBehaviourYL2019YLelYLhgeahhj 3 16

104 xroneLasLaLServiceLTxaaSULinLpromotingLcleanerLagriculturalLproductionLandLwircularLyconomyLforL
ethicalLSustainableLSupplyLwhainLdevelopmentbLJournalhofhCleanerhProductionYL2021YLflkYLefiiff 10.3 16

103 SocialL®ediaLudoptionYLUsageLundL“mpactL“nLvusinessaToavusinessLTvfvULwontextnLuL
StateaOfaTheaurtL iteratureLReviewbLInformationhSystemshFrontiersYe 4 16

102 ziftyLyearsLofLinformationLmanagementLresearchnLuLconceptualLstructureLanalysisLusingLstructuralL
topicLmodelingbLInternationalhJournalhofhInformationhManagementYL2021YLilYLedfgej 16.4 14

101 UseLofLâ��’abitâ��L“sLnotLaL’abitLinLUnderstandingL“ndividualLTechnologyLudoptionnLuLReviewLofLUTuUTfL
vasedLympiricalLStudiesbLIFIPhAdvanceshinhInformationhandhCommunicationhTechnologyYL2019YLfkkafmh 0.5 14

(2019-2019)
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100 whallengesLcommonLserviceLcentersLTwSwsULfaceLinLdeliveringLeagovernmentLservicesLinLruralL“ndiabL
GovernmenthInformationhQuarterlyYL2021YLglYLedeikg 7.6 14

99 ussessingLwonsumersâ��LwoaproductionLandLzutureLParticipationLOnLValueLwoacreationLandLvusinessL
venefitnLanLzaPawavL®odelLPerspectivebLInformationhSystemshFrontiersYe 4 13

98 uLvibliometricLunalysisLofLurticlesLwitingLtheLUnifiedLTheoryLofLucceptanceLandLUseLofLTechnologybL
IntegratedhSerieshonhInformationhSystemsYL2012YLgkajf 13

97 uLSystematicLReviewLofLyxtantL iteratureLinLSocialL®ediaLinLtheL®arketingLPerspectivebLLectureh
NoteshinhComputerhScienceYL2016YLkmalm 0.9 12

96 “mpactLassessmentLofLsocialLmediaLusageLinLvfvLmarketingnLuLreviewLofLtheLliteratureLandLaLwayL
forwardbLJournalhofhBusinesshResearchYL2021YLegeYLefeaegm 8.7 12

95 “mpactLofLacculturationYLonlineLparticipationLandLinvolvementLonLvotingLintentionsbLGovernmenth
InformationhQuarterlyYL2019YLgjYLiedaiem 7.6 11

94
unLextendedLxe oneLandL®c eanSsLinformationLsystemLmodelLforLexaminingLsuccessLofLonlineL
publicLgrievanceLredressalLsystemLinL“ndianLcontextbLInternationalhJournalhofhIndianhCulturehandh
BusinesshManagementYL2015YLedYLfjk

0.4 11

93 uLSystematicLReviewLofLwitationsLofLUTuUTfLurticleLandL“tsLUsageLTrendsbLLecturehNoteshinh
ComputerhScienceYL2017YLglahm 0.9 11

92 uttentionavasedL ST®LNetworkLforLRumorLVeracityLystimationLofLTweetsbLInformationhSystemsh
FrontiersYL2020YLe 4 11

91 ®ultiamodalLaggressionLidentificationLusingLwonvolutionalLNeuralLNetworkLandLvinaryLParticleL
SwarmLOptimizationbLFuturehGenerationhComputerhSystemsYL2021YLeelYLelkaemk 7.5 11

90 NarcissismYLinteractivityYLcommunityYLandLonlineLrevengeLbehaviornLTheLmoderatingLroleLofLsocialL
presenceLamongL”ordanianLconsumersbLComputershinhHumanhBehaviorYL2020YLedhYLedjekd 7.7 11

89 SpamLreviewLdetectionLusingL ST®LautoencodernLanLunsupervisedLapproachbLElectronichCommerceh
ResearchYL2020YLe 2.1 10

88 uLreviewLandLweightLanalysisLofLtheLpredictorsLandLlinkagesLinLelectronicLgovernmentLadoptionL
researchbLInternationalhJournalhofhIndianhCulturehandhBusinesshManagementYL2014YLlYLegm 0.4 10

87 SocialLwommerceLinLymergingL®arketsLandLitsL“mpactLonLOnlineLwommunityLyngagementbL
InformationhSystemshFrontiersYL2020YLe 4 10

86 ’asLwovidaemLacceleratedLopportunitiesLforLdigitalLentrepreneurshipsLunL“ndianLperspectivebL
TechnologicalhForecastinghandhSocialhChangeYL2022YLekiYLefehei 9.5 9

85 ’owLdoesLbusinessLanalyticsLcontributeLtoLorganisationalLperformanceLandLbusinessLvaluesLuL
resourceabasedLviewbLInformationhTechnologyhandhPeopleYL2021YLaheadaofaprintYL 3.4 9

84 unalysisLofLchallengesLforLblockchainLadoptionLwithinLtheL“ndianLpublicLsectornLanLinterpretiveL
structuralLmodellingLapproachbLInformationhTechnologyhandhPeopleYL2021YLaheadaofaprintYL 3.4 9

83 SequentialLPurchaseLRecommendationLSystemLforLyawommerceLSitesbLLecturehNoteshinhComputerh
ScienceYL2017YLgjjagki 0.9 8
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82 RoleLofLSmartLwitiesLinLwreatingLSustainableLwitiesLandLwommunitiesnLuLSystematicL iteratureL
ReviewbLIFIPhAdvanceshinhInformationhandhCommunicationhTechnologyYL2019YLgeeagfh 0.5 8

81 ®obileLpaymentLappsLfillingLvalueLgapsnL“ntegratingLconsumptionLvaluesLwithLinitialLtrustLandL
customerLinvolvementbLJournalhofhRetailinghandhConsumerhServicesYL2022YLjjYLedfmhj 8.5 8

80 TheLinherentLtensionsLwithinLsustainableLsupplyLchainsnLaLcaseLstudyLfromLvangladeshbLProductionh
PlanninghandhControlYL2020YLgeYLmgfamhm 4.3 8

79  ockdownLandLsustainabilitynLunLeffectiveLmodelLofLinformationLandLcommunicationLtechnologybL
TechnologicalhForecastinghandhSocialhChangeYL2021YLejiYLefdige 9.5 8

78 xevelopingLaLmodifiedLtotalLinterpretiveLstructuralLmodelLT®aT“S®ULforLorganizationalLstrategicL
cybersecurityLmanagementbLTechnologicalhForecastinghandhSocialhChangeYL2021YLekdYLefdlkf 9.5 8

77 uggressiveLSocialL®ediaLPostLxetectionLSystemLwontainingLSymbolicL“magesbLLecturehNoteshinh
ComputerhScienceYL2019YLheiahfh 0.9 7

76 xiversityLandLxiffusionLofLTheoriesYL®odelsYLandLTheoreticalLwonstructsLinLe‘overnmentLResearchbL
LecturehNoteshinhComputerhScienceYL2011YLeaef 0.9 7

75 “ndianLTravellersâ��LudoptionLofLuirbnbLPlatformbLInformationhSystemshFrontiersYL2020YLe 4 7

74 yxploringLtheLdriversLofLcustomersâ��LbrandLattitudesLofLonlineLtravelLagencyLservicesnLuLtextaminingL
basedLapproachbLJournalhofhBusinesshResearchYL2021YLeflYLgmeahdh 8.7 7

73
xigitalLPaymentsLudoptionLResearchnLuL®etaaunalysisLforL‘eneralisingLtheLyffectsLofLuttitudeYLwostYL
“nnovativenessYL®obilityLandLPriceLValueLonLvehaviouralL“ntentionbLIFIPhAdvanceshinhInformationhandh
CommunicationhTechnologyYL2019YLemhafdj

0.5 7

72 unLempiricalLexaminationLofLantecedentsLdeterminingLstudentsSLusageLofLclickersLinLaLdigitalL
marketingLmodulebLInternationalhJournalhofhBusinesshInformationhSystemsYL2018YLfkYLlj 0.6 7

71 wanLclickingLpromoteLlearningsbLJournalhofhInternationalhEducationhinhBusinessYL2017YLedYLfdeafei 0.9 6

70 ®obileLupplicationLudoptionLPredictorsnLSystematicLReviewLofLUTuUTfLStudiesLUsingLWeightL
unalysisbLLecturehNoteshinhComputerhScienceYL2018YLeaef 0.9 6

69 TheLeffectLofLu“abasedLwR®LonLorganizationLperformanceLandLcompetitiveLadvantagenLunLempiricalL
analysisLinLtheLvfvLcontextbLIndustrialhMarketinghManagementYL2021YLmkYLfdiafem 6.9 6

68 udoptionLofL®obileLvankingLinL”ordannLyxploringLxemographicLxifferencesLonLwustomersâ��L
PerceptionsbLLecturehNoteshinhComputerhScienceYL2015YLegafg 0.9 5

67 PredictingLStockL®ovementsLusingLSocialLNetworkbLLecturehNoteshinhComputerhScienceYL2016YLijkaikf 0.9 5

66 ReviewLofLTheoreticalL®odelsLandL imitationsLofLSocialLwommerceLudoptionL iteraturebLLectureh
NoteshinhComputerhScienceYL2019YLgaef 0.9 5

65 PropagationLofLonlineLconsumerLperceivedLnegativitynLQuantifyingLtheLeffectLofLsupplyLchainL
underperformanceLonLpassengerLcarLsalesbLJournalhofhBusinesshResearchYL2021YLegfYLedfaeeh 8.7 5
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64
QuantifyingLtheLeffectLofLeWO®LembeddedLconsumerLperceptionsLonLsalesnLunLintegratedL
aspectalevelLsentimentLanalysisLandLpanelLdataLmodelingLapproachbLJournalhofhBusinesshResearchYL
2022YLeglYLifajh

8.7 5

63 “nvestigatingLgenderLdifferencesLinLconsumersâ��LexperienceLofLguiltnLuLcomparativeLstudybLJournalhofh
RetailinghandhConsumerhServicesYL2017YLgmYLkeakl 8.5 4

62 wonsumersâ��LusageLofLfoodLdeliveryLappnLaLtheoryLofLconsumptionLvaluesbLJournalhofhHospitalityh
MarketinghandhManagementYeaem 6.4 4

61 witizenSsLudoptionLofLanLya‘overnmentLSystemL2020YLjieajkh 4

60 TheLimpactLofLonlineLvsbLofflineLacculturationLonLpurchaseLintentionsnLuLmultigroupLanalysisLofLtheL
roleLofLeducationbLJournalhofhBusinesshResearchYL2021YLegdYLkfhakgi 8.7 4

59 uLwomparativeLunalysisLofL®achineL earningLTechniquesLforLxisasteraRelatedLTweetLwlassificationL
2019YL 4

58 writicalLSuccessLzactorsLofLtheLxigitalLPaymentL“nfrastructureLforLxevelopingLyconomiesbLIFIPh
AdvanceshinhInformationhandhCommunicationhTechnologyYL2019YLeegaefi 0.5 4

57 ytamooneLandLmarketingLrelationshipLgovernancenLTheLeffectLofLdigitalLtransformationLandL“wTL
duringLtheLwOV“xaemLpandemicbLIndustrialhMarketinghManagementYL2021YLmlYLfheafih 6.9 4

56
yxaminingLtheLzactorsLuffectingL“ntentionLtoLUseLofYLandLUserLSatisfactionLwithLOnlineLPublicL
‘rievanceLRedressalLSystemLTOP‘RSULinL“ndiabLIFIPhAdvanceshinhInformationhandhCommunicationh
TechnologyYL2013YLfhdafjd

0.5 3

55 ussessingLSupplyLwhainLResilienceLxuringLtheLPandemicLUsingLNetworkLunalysisbLIEEEhTransactionsh
onhEngineeringhManagementYL2021YLeaeh 2.6 3

54
yxaminingLtheL“nfluenceLofL®obileLStoreLzeaturesLonLUserLyaSatisfactionnLyxtendingLUTuUTfLwithL
PersonalizationYLResponsivenessYLandLPerceivedLSecurityLandLPrivacybLLecturehNoteshinhComputerh
ScienceYL2019YLidaje

0.9 3

53 UseLofLSocialL®ediaLbyLbfbLwompaniesnLSystematicL iteratureLReviewLandLSuggestionsLforLzutureL
ResearchbLLecturehNoteshinhComputerhScienceYL2019YLghiagii 0.9 3

52 SocialLwommerceLudoptionLPredictorsnLuLReviewLandLWeightLunalysisbLLecturehNoteshinhComputerh
ScienceYL2020YLekjaeme 0.9 3

51 uL®ethodologicalLwritiqueLofLtheL“nterpretiveLRankingLProcessLforLyxaminingL“SLProjectLzailurebL
InformationhSystemshManagementYL2020YLgkYLefhaegi 3.1 3

50 vilingualLwyberaaggressionLdetectionLonLsocialLmediaLusingL ST®LautoencoderbLSofthComputingYL
2021YLfiYLlmmmamdef 3.5 3

49 xigitalLPaymentsLudoptionLResearchnLuLReviewLofLzactorsL“nfluencingLwonsumerâ��sLuttitudeYL
“ntentionLandLUsagebLLecturehNoteshinhComputerhScienceYL2018YLhiaif 0.9 3

48 udvancingLtheLUnderstandingLofLtheLRoleLofLResponsibleLu“LinLtheLwontinuedLUseLofL“o®TLinL
’ealthcarebLInformationhSystemshFrontiersYL2021YLeafd 4 3

47 TheLUseLofLylaborationL ikelihoodL®odelLinLeWO®LResearchnL iteratureLReviewLandL
WeightaunalysisbLLecturehNoteshinhComputerhScienceYL2021YLhmiaidi 0.9 3
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46 RumourLVeracityLystimationLwithLxeepL earningLforLTwitterbLIFIPhAdvanceshinhInformationhandh
CommunicationhTechnologyYL2019YLgieagjg 0.5 2

45 SentimentLunalysisLofLProductsâ��LReviewsLwontainingLynglishLandL’indiLTextsbLLecturehNoteshinh
ComputerhScienceYL2015YLhejahff 0.9 2

44 unLunalysisLofLtheLwomponentsLofLProjectLSuccessbLSpringerBriefshinhInformationhSystemsYL2016YLfkahg 0.1 2

43 witizensSLuwarenessYLucceptanceLandLUseLofL®obileL‘overnmentLServicesLinL“ndiaL2018YL 2

42 xevelopingLenvironmentalLcollaborationLamongLsupplyLchainLpartnersLforLsustainableLconsumptionL
RLproductionnL“nsightsLfromLanLautoLsectorLsupplyLchainbLJournalhofhCleanerhProductionYL2022YLgglYLegdjem10.3 2

41 yxaminingLtheLeffectsLofLenterpriseLsocialLmediaLonLoperationalLandLsocialLperformanceLduringL
environmentalLdisruptionbLTechnologicalhForecastinghandhSocialhChangeYL2021YLekiYLefegjh 9.5 2

40 udvancingLsustainableLdevelopmentLgoalsLthroughLinterdisciplinarityLinLsustainableLtourismL
researchbLJournalhofhSustainablehTourismYeafi 5.7 2

39 wognitiveLcomputingLbasedLethicalLprinciplesLforLimprovingLorganisationalLreputationnLuLvfvLdigitalL
marketingLperspectivebLJournalhofhBusinesshResearchYL2021YLeheYLjliajli 8.7 2

38
NetizensSLbehaviorLtowardsLaLblockchainabasedLesportsLframeworknLaLTPvLandLmachineLlearningL
integratedLapproachbLInternationalhJournalhofhSportshMarketinghandhSponsorshipYL2021YL
aheadaofaprintYL

2.3 2

37
TowardLaLwonceptualL®odelLforLyxaminingLtheLRoleLofLSocialL®ediaLonLSocialLwustomerL
RelationshipL®anagementLTSwR®ULSystembLIFIPhAdvanceshinhInformationhandhCommunicationh
TechnologyYL2019YLedfaedm

0.5 2

36 “nvestigatingLtheL“mpactLofLSocialL®ediaLwommerceLwonstructsLonLSocialLTrustLandLwustomerLValueL
woacreationnLuLTheoreticalLunalysisbLAdvanceshinhTheoryhandhPracticehofhEmerginghMarketsYL2020YLheaii 0.3 2

35 xigitalLPaymentLudoptionLinL“ndianL“nsightsLfromLTwitterLunalyticsbLLecturehNoteshinhComputerh
ScienceYL2019YLhfiahgj 0.9 2

34 uL®etaaanalysisLofLSocialLwommerceLudoptionLResearchbLIFIPhAdvanceshinhInformationhandh
CommunicationhTechnologyYL2020YLhdhahel 0.5 2

33 SocialLmediaLanalyticsLforLendausersSLexpectationLmanagementLinLinformationLsystemsL
developmentLprojectsbLInformationhTechnologyhandhPeopleYL2021YLaheadaofaprintYL 3.4 2

32 yxaminingLtheLzactorsLuffectingLvehaviouralL“ntentionLtoLudoptL®obileL’ealthLinL”ordanbLLectureh
NoteshinhComputerhScienceYL2018YLhimahjk 0.9 2

31 “nfluenceLofLconsumerLcosmopolitanismLonLpurchaseLintentionLofLforeignLvsLlocalLbrandsnLaL
developingLcountryLperspectivebLInternationalhJournalhofhEmerginghMarketsYL2021YLaheadaofaprintYL 2.3 2

30 yxploringLtheLsynergyLbetweenLnanoainfluencersLandLsportsLcommunitynLbehaviorLmappingLthroughL
machineLlearningbLInformationhTechnologyhandhPeopleYL2021YLaheadaofaprintYL 3.4 2

29 “LwonStLtouchLmoneyLbecauseLitLisLdirtynLexaminingLcustomerSsLloyaltyLtowardL®apaymentbL
InternationalhJournalhofhBankhMarketingYL2021YLaheadaofaprintYL 4 2
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28 UseLofLseminarsLforLteachingLandLlearningLinLhigherLeducationnLrecommendationsLforLbusinessLandL
managementLteachingbLInternationalhJournalhofhBusinesshExcellenceYL2017YLegYLfgl 0.7 1

27 uL®apReduceLvasedLxistributedLzrameworkLforLSimilarityLSearchLinL’ealthcareLvigLxataL
ynvironmentbLLecturehNoteshinhComputerhScienceYL2015YLekgaelf 0.9 1

26
unLympiricalLStudyLofLzacebookLudoptionLumongLYoungLudultsLinLaLNortheasternLStateLofL“ndianL
ValidationLofLyxtendedLTechnologyLucceptanceL®odelLTTu®UbLLecturehNoteshinhComputerhScienceYL
2016YLfdjafel

0.9 1

25 uLTechnoavusinessLPlatformLtoL“mproveLwustomerLyxperienceLzollowingLtheLvrandLwrisisLRecoverynL
uLvfvLPerspectivebbLInformationhSystemshFrontiersYL2022YLeafi 4 1

24 ”ournalLofLwomputerL“nformationLSystemsnL“ntellectualLandLwonceptualLStructurebLJournalhofh
ComputerhInformationhSystemsYeage 1.9 1

23 ymployeesâ��LucceptanceLofLu“L“ntegratedLwR®LSystemnLxevelopmentLofLaLwonceptualL®odelbLIFIPh
AdvanceshinhInformationhandhCommunicationhTechnologyYL2020YLjkmajlk 0.5 1

22
uLReviewLandLWeightLunalysisLofLzactorsLuffectingL’elpfulnessLofLylectronicLWordaofa®outhL
wommunicationsbLDevelopmentshinhMarketinghScience:hProceedingshofhthehAcademyhofhMarketingh
ScienceYL2020YLhjmahkm

0.1 1

21 TheLOptimalLwonfigurationLofL“TaynabledLxynamicLwapabilitiesLinLaLfirmâ��sLwapabilitiesLPortfolionLaL
StrategicLulignmentLPerspectivebLInformationhSystemshFrontiersYe 4 1

20 OnLtheLintellectualLstructureLandLinfluenceLofLtourismLsocialLscienceLresearchbLAnnalshofhTourismh
ResearchYL2021YLmeYLedgehf 7.7 1

19 ‘enreLzractionLxetectionLofLaL®ovieLUsingLTextL®iningbLAdvanceshinhIntelligenthSystemshandh
ComputingYL2018YLejkaekk 0.4 1

18 ussessingLOrganizationalLUsersâ��L“ntentionsLandLvehaviorLtoLu“L“ntegratedLwR®LSystemsnLaL
®etaaUTuUTLupproachbLInformationhSystemshFrontiersYe 4 1

17 OptimisingLsmallascaleLelectronicLcommerceLsupplyLchainLoperationsnLaLdynamicLcostasharingL
contractLapproachbLAnnalshofhOperationshResearchYe 3.2 1

16 veingLsociallyLresponsiblenL’owLgreenLselfaidentityLandLlocusLofLcontrolLimpactLgreenLpurchasingL
intentionssbLJournalhofhCleanerhProductionYL2022YLgikYLegelmi 10.3 1

15 VirtualLagentsLandLflowLexperiencenLunLempiricalLexaminationLofLu“apoweredLchatbotsbL
TechnologicalhForecastinghandhSocialhChangeYL2022YLeleYLefekkf 9.5 1

14 ®obileLuppLStoresLfromLtheLUserâ��sLPerspectivebLIFIPhAdvanceshinhInformationhandhCommunicationh
TechnologyYL2019YLfeagd 0.5 0

13 udvancesLinLylectronicL‘overnmentLTea‘overnmentULudoptionLResearchLinLSuuRwLwountriesbL
LecturehNoteshinhComputerhScienceYL2017YLehkaeil 0.9 0

12 RejoindernLaLreplyLtoLcommentsLonLâ��shouldLconsumersLrequestLcostLtransparencysâ��bLEuropeanh
JournalhofhMarketingYL2015YLhmYLemmmafddg 4.4 0

11 ®ultiachannelLxigitalL®arketingLStrategyLinLanLymergingLyconomynLTheLwaseLofLzlintoboxLinL“ndiabL
AdvanceshinhTheoryhandhPracticehofhEmerginghMarketsYL2020YLfgmafhl 0.3 0
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10 xoLSocialL®ediaL®arketingLuctivitiesL“mproveLvrandL oyaltysLunLympiricalLStudyLonL uxuryLzashionL
vrandsbLInformationhSystemshFrontiersYe 4 0

9 untecedencesLandLwonsequencesLofLwustomerLyngagementLinLOnlineLvrandLwommunitiesnL
®ultianationalLPerspectivebLIFIPhAdvanceshinhInformationhandhCommunicationhTechnologyYL2020YLhemahfk 0.5

8 UseLofLSocialL®ediaLinLwitizenawentricLylectronicL‘overnmentLServicesL2019YLmifamkk

7 uL®achineL earningL®odelLforLReviewLRatingL“nconsistencyLinLyacommerceLWebsitesbLAdvanceshinh
IntelligenthSystemshandhComputingYL2021YLffeafgd 0.4

6 WeightLunalysisLofLtheLzactorsLuffectingLeWO®LProvidingLvehaviorbLLecturehNoteshinhComputerh
ScienceYL2020YLfjjafki 0.9

5 wonsumerL®obileLShoppingLucceptanceLPredictorsLandL inkagesnLuLSystematicLReviewLandLWeightL
unalysisbLLecturehNoteshinhComputerhScienceYL2020YLejeaeki 0.9

4 ussessingLwhallengesLtoL®obileLWalletLUsageLinL“ndianLunL“nterpretiveLStructuralL®odelingL
upproachbLIFIPhAdvanceshinhInformationhandhCommunicationhTechnologyYL2020YLedgaeeg 0.5

3 yvaluatingLtheLValidityLofL“SLSuccessL®odelsLforLtheLylectronicL‘overnmentLResearchL2015YLemjiaemlj

2 ReflectingLonLya‘overnmentLResearchL2013YLgilaglf

1 unLympiricalL“nvestigationLonLvusinessLunalyticsLinLSoftwareLandLSystemsLxevelopmentLProjectsbL
InformationhSystemshFrontiersYe 4
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