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Dixon’s library: on the structuring of the marketplace and marketing practices. Journal of Historical
Research in Marketing, 2011, 3, 118-130

Producing historical critical marketing studies: theory, method and politics. Journal of Historical o 5
Research in Marketing, 2011, 3, 549-575 3 3

Correspondence sales education in the early twentieth century: The case of The Sheldon School
(1902B9). Business History, 2011, 53, 1130-1151

Percival White (1887[970): Marketing Engineer. Marketing Theory, 2011, 11, 455-478 25 18

Macromarketing Roundtable CommentarylThe Export of Marketing Education. Journal of
Macromarketing, 2011, 31, 312-321

Intellectual contributions and Qap-spottinglJournal of Marketing Management, 2011, 27, 449-457 32 9

Key Concepts in Critical Management Studies 2011,

Towards a history of critical marketing studies. Journal of Marketing Management, 2010, 26, 773-824 32 111

The emergence of MP3 technology. Journal of Historical Research in Marketing, 2010, 2, 397-425

Reading Ehe marketing revolutionlthrough the prism of the FBI. Journal of Marketing Management,

2010, 26, 90-107 32 20

Reading Professor David D. Monieson. Journal of Historical Research in Marketing, 2010, 2, 227-237

Ernest Dichter and Consumer Behaviour: Intellectual Primacy and Interpretive Consumer Research
2010, 91-106 3

Thinking ‘Communities of Academic Practice’: on space, enterprise and governance in marketing
academia. Journal of Marketing Management, 2009, 25, 635-642

Eventalizing the marketing concept. Journal of Marketing Management, 2009, 25, 191-217 32 19

Rethinking the Emergence of Relationship Marketing. Journal of Macromarketing, 2009, 29, 193-206




(-2009)

=

7

L5

13

11

Competition, cooperation and open price associations. Journal of Historical Research in Marketing,

2009, 1, 122-143 03 18

Quaker Travels, Fellow Traveler?: Wroe AldersonB Visit to Russia during the Cold War. Journal of
Macromarketing, 2009, 29, 303-324

Editing The History of Marketing Thought. Journal of Historical Research in Marketing, 2009, 1,318-329 o3 8

Critical Marketing Studies 2009,

Relationship Marketing at Wanamaker’s in the Nineteenth and Early Twentieth Centuries. Journal L 5
of Macromarketing, 2008, 28, 169-182 9 4

Marketing Theory 2008,

History of Marketing Thought 2008, 22

Cognitive anthropology and the problem-solving behaviour of green consumers. Journal of
Consumer Behaviour, 2006, 5, 235-244

The ordering of marketing theory: the influence of McCarthyism and the Cold War. Marketing 6
Theory, 2006, 6, 163-199 2.5 5

Anthropology and consumer research: qualitative insights into green consumer behavior.
Qualitative Market Research, 2006, 9, 8-25

Remembering motivation research: toward an alternative genealogy of interpretive consumer

research. Marketing Theory, 2006, 6, 429-466 2y 1Yy

NEGOTIATING INCOMMENSURABILITY IN MARKETING THEORY. Advances in Doctoral Research in
Management, 2006, 21-46

The Philosophy of Marketing Theory: Historical and Future Directions. The Marketing Review, 2004,
4,307-340 34

Anti-corporate protest as consumer spectacle. Management Decision, 2002, 40, 363-371

On being critically oriented in precarious times: for resistant curiosity. Journal of Marketing
Management,1-12 32

Critical Marketing [Marketing in Critical Condition127-150

Critical Marketing Studies83-87 4

Foundations of Marketing Thought




1

MARK TADAJEWSKI

Writing telepathy back into marketing theory. Marketing Theory,147059312210956



