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l Paper IF Citations

72 TowardsNaNhistoryNofNcriticalNmarketingNstudiesdNJournalvofvMarketingvManagementbN2010bNhlbNmmicnhj 3.2 111

71 RememberingNmotivationNresearchpNtowardNanNalternativeNgenealogyNofNinterpretiveNconsumerN
researchdNMarketingvTheorybN2006bNlbNjhocjll 2.5 105

70 ”istoricalNresearchNinNmarketingNtheoryNandNpracticepNaNreviewNessaydNJournalvofvMarketingv
ManagementbN2014bNifbNghiocghog 3.2 79

69 TheNorderingNofNmarketingNtheorypNtheNinfluenceNofNMcyarthyismNandNtheNyoldNWardNMarketingv
TheorybN2006bNlbNglicgoo 2.5 65

68 wcademicNlabourbNjournalNrankingNlistsNandNtheNpoliticsNofNknowledgeNproductionNinNmarketingdN
JournalvofvMarketingvManagementbN2016bNihbNgcgn 3.2 54

67 TheNdiscoursesNofNmarketingNandNdevelopmentpNtowardsNâ��criticalNtransformativeNmarketingN
researchâ��dNJournalvofvMarketingvManagementbN2014bNifbNgmhncgmmg 3.2 43

66 ScientificNmarketingNmanagementNandNtheNemergenceNofNtheNethicalNmarketingNconceptdNJournalvofv
MarketingvManagementbN2012bNhnbNimclg 3.2 36

65 RethinkingNtheN‘mergenceNofNRelationshipNMarketingdNJournalvofvMacromarketingbN2009bNhobNgoichfl 1.9 29

64 yompensatoryNconsumptionNandNconsumerNcompromisespNaNstatecofcthecartNreviewdNJournalvofv
MarketingvManagementbN2018bNijbNolcgii 3.2 27

63 yharacterNanalysisNandNracismNinNmarketingNtheoryNandNpracticedNMarketingvTheorybN2012bNghbNjnkckfn 2.5 27

62 yraftingNtheNmarketNforNbottledNwaterpNaNsocialNpraxeologyNapproachdNEuropeanvJournalvofvMarketing
bN2015bNjobNihmcijo 4.4 25

61
zevelopingNMarketsuNUnderstandingNtheNRoleNofNMarketsNandNzevelopmentNatNtheN–ntersectionNofN
MacromarketingNandNTransformativeNyonsumerNResearchNVTyRWdNJournalvofvMacromarketingbN2015bN
ikbNhkmchmg

1.9 25

60 RelationshipNMarketingNatNWanamakerUsNinNtheNNineteenthNandN‘arlyNTwentiethNyenturiesdNJournalv
ofvMacromarketingbN2008bNhnbNglocgnh 1.9 24

59 TheNPhilosophyNofNMarketingNTheorypN”istoricalNandN’utureNzirectionsdNThevMarketingvReviewbN2004bN
jbNifmcijf 1.3 24

58 ProducingNhistoricalNcriticalNmarketingNstudiespNtheorybNmethodNandNpoliticsdNJournalvofvHistoricalv
ResearchvinvMarketingbN2011bNibNkjockmk 0.3 23

57 ”istoryNofNMarketingNThoughtN2008bN 22

56 ”istoryNandNcriticalNmarketingNstudiesdNJournalvofvHistoricalvResearchvinvMarketingbN2012bNjbNjjfcjkh 0.3 21
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55 ’ocusNgroupspNhistorybNepistemologyNandNnoncindividualisticNconsumerNresearchdNConsumptionv
MarketsvandvCulturebN2016bNgobNigocijk 1.7 20

54 RememberingNfemaleNcontributorsNtoNmarketingNtheorybNthoughtNandNpracticedNJournalvofvHistoricalv
ResearchvinvMarketingbN2013bNkbNhlfchmh 0.3 20

53 ReadingNâ��theNmarketingNrevolutionâ��NthroughNtheNprismNofNtheN’x–dNJournalvofvMarketingvManagementbN
2010bNhlbNofcgfm 3.2 20

52 yorrespondenceNsalesNeducationNinNtheNearlyNtwentiethNcenturypNTheNcaseNofNTheNSheldonNSchoolN
Vgofhâ��ioWdNBusinessvHistorybN2011bNkibNggifcggkg 0.4 20

51 ‘ventalizingNtheNmarketingNconceptdNJournalvofvMarketingvManagementbN2009bNhkbNgogchgm 3.2 19

50 PromotingNtheNconsumerNsocietypN‘rnestNzichterbNtheNyoldNWarNandN’x–dNJournalvofvHistoricalv
ResearchvinvMarketingbN2013bNkbNgohchgg 0.3 18

49 yompetitionbNcooperationNandNopenNpriceNassociationsdNJournalvofvHistoricalvResearchvinvMarketingbN
2009bNgbNghhcgji 0.3 18

48 PercivalNWhiteNVgnnmâ��gomfWpNMarketingN‘ngineerdNMarketingvTheorybN2011bNggbNjkkcjmn 2.5 18

47 yriticalNMarketingNStudiesN2009bN 18

46 QuakerNTravelsbN’ellowNTravelerupNWroeNwldersonâ��sNVisitNtoNRussiaNduringNtheNyoldNWardNJournalvofv
MacromarketingbN2009bNhobNificihj 1.9 17

45 ParadigmNdebatesNandNmarketingNtheorybNthoughtNandNpracticedNJournalvofvHistoricalvResearchvinv
MarketingbN2014bNlbNificiif 0.3 16

44 ”elenNWoodwardNandN”azelNKyrkdNJournalvofvHistoricalvResearchvinvMarketingbN2013bNkbNinkcjgh 0.3 15

43 wnticcorporateNprotestNasNconsumerNspectacledNManagementvDecisionbN2002bNjfbNilicimg 4.4 15

42 KeyNyonceptsNinNyriticalNManagementNStudiesN2011bN 15

41 SanctioningNvaluepNTheNlegalNsystembNhypercpowerNandNtheNlegitimationNofNMPidNMarketingvTheorybN
2017bNgmbNhgochjf 2.5 14

40 xelkâ��sNVgonnWNâ��PossessionsNandNtheNextendedNselfâ��NrevisiteddNJournalvofvHistoricalvResearchvinv
MarketingbN2015bNmbNgnjchfm 0.3 12

39 wnthropologyNandNconsumerNresearchpNqualitativeNinsightsNintoNgreenNconsumerNbehaviordN
QualitativevMarketvResearchbN2006bNobNnchk 1.6 12

38 RelevancebNresponsibilitybNcriticalNperformativitybNtestimonyNandNpositiveNmarketingpNcontributingNtoN
marketingNtheorybNthoughtNandNpracticedNJournalvofvMarketingvManagementbN2016bNihbNgkgicgkil 3.2 11
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37 TheNemergenceNofNMPiNtechnologydNJournalvofvHistoricalvResearchvinvMarketingbN2010bNhbNiomcjhk 0.3 11

36 MacromarketingNRoundtableNyommentaryâ��TheN‘xportNofNMarketingN‘ducationdNJournalvofv
MacromarketingbN2011bNigbNighcihg 1.9 11

35 ”abitNasNaNcentralNconceptNinNmarketingdNMarketingvTheorybN2019bNgobNjjmcjll 2.5 9

34 OriginsNofNmarketingNthoughtNinNxritaindNEuropeanvJournalvofvMarketingbN2015bNjobNgfglcgfio 4.4 9

33 TheNyompleteN‘nglishNTradesmanNâ��NbusinessNrelationsbNtrustbNandNhonestyNorNâ��letâ��sNrethinkNtheN
historyNofNrelationshipNmarketingâ��dNJournalvofvHistoricalvResearchvinvMarketingbN2015bNmbNjfmcjhh 0.3 9

32 WastebNwrtbNandNSocialNyhangepNTransformativeNyonsumerNResearchNOutsideNofNtheNwcademyudN
JournalvofvMacromarketingbN2014bNijbNnfcnl 1.9 9

31 –ntellectualNcontributionsNandNâ��gapcspottingâ��dNJournalvofvMarketingvManagementbN2011bNhmbNjjocjkm 3.2 9

30 ‘ditingNTheN”istoryNofNMarketingNThoughtdNJournalvofvHistoricalvResearchvinvMarketingbN2009bNgbNignciho 0.3 8

29 yognitiveNanthropologyNandNtheNproblemcsolvingNbehaviourNofNgreenNconsumersdNJournalvofv
ConsumervBehaviourbN2006bNkbNhikchjj 3 8

28 ”ypercpowerbNtheNmarketingNconceptNandNconsumerNasNâ��bossâ��dNMarketingvTheorybN2016bNglbNkgickig 2.5 8

27 yhartingNrelationshipNmarketingNpracticepNitNreallyNdidnâ��tNemergeNinNtheNgomfsdNJournalvofvHistoricalv
ResearchvinvMarketingbN2015bNmbNjnlckfn 0.3 7

26 ThinkingNUyommunitiesNofNwcademicNPracticeUpNonNspacebNenterpriseNandNgovernanceNinNmarketingN
academiadNJournalvofvMarketingvManagementbN2009bNhkbNlikcljh 3.2 6

25 yriticalNreflectionsNonNtheNmarketingNconceptNandNconsumerNsovereigntyN2018bNgolchhj 5

24 WhatN–sNyriticalNMarketingNStudiesuNReadingNMacrobNSocialbNandNyriticalNMarketingNStudiesN2014bNiockh 5

23 TheNRotaryNylubNandNtheNPromotionNofNtheNSocialNResponsibilitiesNofNxusinessNinNtheN‘arlyNhfthN
yenturydNBusinessvandvSocietybN2017bNklbNomkcgffi 4.5 4

22 –nterpretingNxrownNandN”ackleyNVhfghWdNJournalvofvHistoricalvResearchvinvMarketingbN2012bNjbNiglcihi 0.3 4

21 MarketingNTheoryN2008bN 4

20 yriticalNMarketingNStudiesnicnm 4
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19 TheNalternativeNâ��MarketingNRevolutionâ��dNJournalvofvHistoricalvResearchvinvMarketingbN2016bNnbNifnciij 0.3 4

18 MarketingNandNtheNyoldNWarpNanNoverviewdNJournalvofvHistoricalvResearchvinvMarketingbN2016bNnbNhcgl 0.3 4

17 wutobiographicalNreflectionsNpartN––pNriskbNtenacityNandNphilosophiesNofNresearchdNJournalvofvHistoricalv
ResearchvinvMarketingbN2017bNobNhgfchgl 0.3 3

16 ReadingNProfessorNzavidNzdNMoniesondNJournalvofvHistoricalvResearchvinvMarketingbN2010bNhbNhhmchim 0.3 3

15 yriticalNMarketingNâ��NMarketingNinNyriticalNyonditionghmcgkf 3

14 ‘rnestNzichterNandNyonsumerNxehaviourpN–ntellectualNPrimacyNandN–nterpretiveNyonsumerNResearchN
2010bNogcgfl 3

13 ’romNgoodscdominantNlogicNtoNservicecdominantNlogicuNServicebNserviceNcapitalismNandNserviceN
socialismdNMarketingvTheorybN2021bNhgbNggicgij 2.5 3

12 ModernNpioneersNinNmarketingpNautobiographicalNsketchesNbyNleadingNscholarsdNJournalvofvHistoricalv
ResearchvinvMarketingbN2017bNobNggncghl 0.3 2

11 zixonUsNlibrarypNonNtheNstructuringNofNtheNmarketplaceNandNmarketingNpracticesdNJournalvofvHistoricalv
ResearchvinvMarketingbN2011bNibNggncgif 0.3 2

10 –ntroducingNandNadvancingNyriticalNMarketingNStudiesN2018bNgcij 2

9 ’oundationsNofNMarketingNThought 2

8 MarketizationpN‘xploringNtheN“eographicN‘xpansionNofNMarketN–deologyN2020bNichf 2

7 OnNbeingNcriticallyNorientedNinNprecariousNtimespNforNresistantNcuriositydNJournalvofvMarketingv
Managementbgcgh 3.2 1

6 WritingNtelepathyNbackNintoNmarketingNtheorydNMarketingvTheorybgjmfkoighhgfokl 2.5 1

5 ‘ngagingNmarketingNmanagementdNJournalvofvMarketingvManagementbN2012bNhnbNokkcokl 3.2

4 â��WhenNyouNtireNofNmarketingNyouNtireNofNlifeâ��NorNwhyNyouNshouldNattendNtheNwcademyNofNMarketingN
conferencedNJournalvofvMarketingvManagementbN2020bNilbNglggcglgj 3.2

3 N‘“OT–wT–N“N–NyOMM‘NSURwx–L–TYN–NNMwRK‘T–N“NT”‘ORYdNAdvancesvinvDoctoralvResearchvinv
ManagementbN2006bNhgcjl

2 WilliamNwdNShryerbNscientificNadvertisingbNhabitsNandNmotivationNresearchdNJournalvofvHistoricalv
ResearchvinvMarketingbN2020bNghbNgomchgn 0.3
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1 TheNKnackNofNSellingpNscientificNsalesmanshipbNrelationalNthemesNandNmilitaryNmetaphorsNinNearlyN
marketingNthoughtdNJournalvofvHistoricalvResearchvinvMarketingbN2020bNghbNhiochlh 0.3
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