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k Paper IF Citations

119 zriversLofLandLbarriersLtoLconsumersTLplasticLpackagingLwasteLavoidanceLandLrecyclingLbLwL
systematicLliteratureLreviewccLWastefManagementaL2022aLfifaLlhbmn 8.6 4

118 ‘xperimentalLevidenceLofLmoralLcleansingLinLtheLinterpersonalLandLenvironmentalLdomainscLJournalf
offBehavioralfandfExperimentalfEconomicsaL2022aLomaLfefnhn 1.5 0

117 WhenLpeopleLareLgreenLandLgreedypLwLnewLperspectiveLofLrecyclingLrewardsLandLcrowdingboutLinL
“ermanyaLtheLUSwLandLyhinacLJournalfoffBusinessfResearchaL2022aLfiiaLgfmbghk 8.7 0

116 –LdidLmyLbitMLTheLimpactLofLcompensatoryLbeliefsLandLnormsLonLtheLadoptionLofLelectricLvehiclesLinL
NorwaycLEnergyfResearchfandfSocialfScienceaL2022aLnoaLfegkif 7.7 2

115 ”owLtoLmakeLenergyLefficiencyLlabelsLmoreLeffectivepL–nsightsLfromLdiscreteLchoiceLexperimentsLinL
“hanaLandLtheLPhilippinescLEnergyfResearchfandfSocialfScienceaL2022aLniaLfeghge 7.7 1

114 WhatLroleLdoLclimateLconsiderationsLplayLinLconsumptionLofLredLmeatLinLNorwayucLGlobalf
EnvironmentalfChangeaL2022aLmhaLfegioe 10.1 0

113 wLsystematicLliteratureLreviewLonLmetaLsustainabilityLlabelingLâ��LWhatLdoLweLUnotVLknowucLJournalfoff
CleanerfProductionaL2021aLgohaLfglfoi 10.3 6

112 wLResearchLwgendaLtoLxetterLUnderstandLtheL”umanLzimensionsLofL‘nergyLTransitionscLFrontiersfinf
PsychologyaL2021aLfgaLlmgmml 3.4 10

111 yountryLimageLandLconsumerLevaluationLofLimportedLproductspLtestLofLaLhierarchicalLmodelLinLfourL
countriescLEuropeanfJournalfoffMarketingaL2021aLkkaLiiibilm 4.4 5

110 yopingLwithLmultipleLidentitiesLrelatedLtoLmeatLconsumptioncLPsychologyfandfMarketingaL2021aLhnaLfkobfng3.9 5

109
zoLonlineLenvironmentsLpromoteLsufficiencyLorLoverconsumptionuLOnlineLadvertisementLandLsocialL
mediaLeffectsLonLclothingaLdigitalLdevicesaLandLairLtravelLconsumptioncLJournalfoffConsumerf
BehaviouraL2021aLgeaLgnnbhen

3 18

108
WhyLdoLpeopleLcontinueLdrivingLconventionalLcarsLdespiteLclimateLchangeuLSocialbpsychologicalLandL
institutionalLinsightsLfromLaLsurveyLofLNorwegianLcommuterscLEnergyfResearchfandfSocialfScienceaL
2021aLmoaLfegfln

7.7 1

107 yonsumerLbehaviorLandLclimateLchangepLconsumersLneedLconsiderableLassistancecLCurrentfOpinionf
infBehavioralfSciencesaL2021aLigaLobfi 4 14

106 xehaviourLyhangeLforLSustainableLyonsumptioncLJournalfoffConsumerfPolicyaL2020aLihaLgiobgkh 2.4 3

105 wgeingLinLaLtransitborientedLcitypLSatisfactionLwithLtransportaLsocialLinclusionLandLwellbeingcL
TransportfPolicyaL2020aLomaLnkboi 5.7 11

104 —ournalLofLyonsumerLPolicyâ��sLiethLwnniversaryLyonferencepLwL’orwardLÖookingLyonsumerLPolicyL
ResearchLwgendacLJournalfoffConsumerfPolicyaL2020aLihaLfbo 2.4 6

103 “oalLactivationLforLsustainableLconsumerLchoicespLwLcomparativeLstudyLofLzenmarkLandLxrazilcL
JournalfoffConsumerfBehaviouraL2020aLfoaLkklbklo 3 7
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102 â��xeLyarefulLWhatLYouLSayâ��pLTheLroleLofLpsychologicalLreactanceLonLtheLimpactLofLprobenvironmentalL
normativeLappealscLJournalfoffBusinessfResearchaL2020aLffhaLgkmbglk 8.7 20

101 wffluenceLandLunsustainableLconsumptionLlevelspLTheLroleLofLconsumerLcreditcLCleanerfandf
ResponsiblefConsumptionaL2020aLfaLfeeeeh 1.6 2

100 zevelopingb‘conomyLpreferencesLforLimportedLorganicLfoodLproductscLJournalfoffInternationalf
ConsumerfMarketingaL2019aLhfaLggkbgio 2.1 10

99
ReflectingLonLxehavioralLSpilloverLinLyontextpL”owLzoLxehavioralLMotivationsLandLwwarenessL
yatalyzeLOtherL‘nvironmentallyLResponsibleLwctionsLinLxrazilaLyhinaaLandLzenmarkucLFrontiersfinf
PsychologyaL2019aLfeaLmnn

3.4 16

98 wLsenseLofLsustainabilityuLâ��L”owLsensoryLconsumerLscienceLcanLcontributeLtoLsustainableL
developmentLofLtheLfoodLsectorcLTrendsfinfFoodfSciencefandfTechnologyaL2019aLoeaLfnebfnl 15.3 37

97 SocialLdesirabilityLandLsustainableLfoodLresearchpLwLsystematicLliteratureLreviewcLFoodfQualityfandf
PreferenceaL2019aLmfaLfhlbfie 5.8 37

96 PerceptualLandLmotivationalLreasonsLforLtheLlowLadoptionLofLelectricLcarsLinLzenmarkcL
TransportationfResearchfPartfF:fTrafficfPsychologyfandfBehaviouraL2019aLlkaLnobfel 4.5 29

95 WhatLdrivesLorganicLfoodLconsumptionLinLÖebanonucLInternationalfJournalfoffNonprofitfandf
VoluntaryfSectorfMarketingaL2019aLgiaLeflli 0.6 3

94 TheLroleLofLcarLownershipLinLattitudesLtowardsLpublicLtransportpLwLcomparativeLstudyLofL“uangzhouL
andLxrisbanecLTransportationfResearchfPartfF:fTrafficfPsychologyfandfBehaviouraL2019aLleaLlnkbloo 4.5 28

93 TheLimpactLofLorganicLcertificationLandLcountryLofLoriginLonLconsumerLfoodLchoiceLinLdevelopedLandL
emergingLeconomiescLFoodfQualityfandfPreferenceaL2019aLmgaLfebhe 5.8 42

92 yhangingL”ouseholdL‘nergyLUsagepLTheLzownsidesLofL–ncentivesLandL”owLtoLOvercomeLThemcLIEEEf
PowerfandfEnergyfMagazineaL2018aLflaLigbin 2.4 6

91 T”‘L–MPORTwNy‘LO’LyUÖTURwÖLVwÖU‘SLwNzLTRUSTL’ORL–NNOVwT–ONLâ��LwL‘UROP‘wNLSTUzYcL
InternationalfJournalfoffInnovationfManagementaL2018aLggaLfnkeefm 1.5 8

90 yonsumersTLevaluationLofLimportedLorganicLfoodLproductspLTheLroleLofLgeographicalLdistancecL
AppetiteaL2018aLfheaLfhibfik 4.5 16

89 TransportbrelatedLlifestyleLandLenvironmentallybfriendlyLtravelLmodeLchoicespLwLmultiblevelL
approachcLTransportationfResearchsfPartfA:fPolicyfandfPracticeaL2018aLfemaLfllbfnl 3.7 12

88 –LnudgeLmyselfpL‘xploringLâ��selfbnudgingâ��LstrategiesLtoLdriveLsustainableLconsumptionLbehaviourcL
InternationalfJournalfoffConsumerfStudiesaL2018aLigaLfifbfki 5.7 22

87 wLSocialLNormsL–nterventionL“oingLWrongpLxoomerangL‘ffectsLfromLzescriptiveLNormsL–nformationcL
SustainabilityaL2018aLfeaLgnin 3.6 47

86 ’rugalLorLgreenuLxasicLdriversLofLenergyLsavingLinL‘uropeanLhouseholdscLJournalfoffCleanerf
ProductionaL2018aLfomaLfkgfbfkhe 10.3 25

85 TheL–mportanceLofLyonsumerLTrustLforLtheL‘mergenceLofLaLMarketLforL“reenLProductspLTheLyaseLofL
OrganicL’oodcLJournalfoffBusinessfEthicsaL2017aLfieaLhghbhhm 4.3 254

(2017-2020)
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84 ”owLimportantLisLcountrybofboriginLforLorganicLfoodLconsumersuLwLreviewLofLtheLliteratureLandL
suggestionsLforLfutureLresearchcLBritishfFoodfJournalaL2017aLffoaLkigbkkm 2.8 70

83 WillLtheLyonsistentLOrganicL’oodLyonsumerLStepL’orwarduLwnL‘mpiricalLwnalysiscLJournalfoff
ConsumerfResearchaL2017aLiiaLkfobkhk 6.3 56

82 ‘conomicLPsychologyLandLProb‘nvironmentalLxehaviourL2017aLihkbike 4

81 TheLimpactLofLattitudesLandLperceptionsLonLtravelLmodeLchoiceLandLcarLownershipLinLaLyhineseL
megacitypLTheLcaseLofL“uangzhoucLResearchfinfTransportationfEconomicsaL2017aLlgaLkmblm 2.4 38

80 ”ousingbrelatedLlifestyleLandLenergyLsavingpLwLmultiblevelLapproachcLEnergyfPolicyaL2017aLfegaLmhbnm 7.2 30

79 SustainableLSeafoodLyonsumptionLinLwctionpLRelevantLxehaviorsLandLtheirLPredictorscLSustainabilityaL
2017aLoaLghfh 3.6 14

78
WhyLyoungLpeopleLdoLthingsLforLtheLenvironmentpLTheLroleLofLparentingLforLadolescentsâ��L
motivationLtoLengageLinLprobenvironmentalLbehaviourcLJournalfoffEnvironmentalfPsychologyaL2017aL
kiaLffbfo

6.7 60

77 yelebrationLofLieLYearsLofLtheL—ournalLofLyonsumerLPolicyLandLWhatLtheLNextLieLMightLÖookLÖikecL
JournalfoffConsumerfPolicyaL2017aLieaLghkbgii 2.4

76 SustainableLfoodLconsumptionLinLtheLnexusLbetweenLnationalLcontextLandLprivateLlifestylepLwL
multiblevelLstudycLFoodfQualityfandfPreferenceaL2017aLkkaLflbgk 5.8 63

75 ”owLstableLisLtheLvalueLbasisLforLorganicLfoodLconsumptionLinLyhinaucLJournalfoffCleanerfProductionaL
2016aLfhiaLgfibggi 10.3 59

74 wLwelcomeLtoLourLnewL‘ditorialLxoardcLJournalfoffConsumerfPolicyaL2016aLhoaLfbf 2.4 1

73 TextingLyourLwayLtoLhealthierLeatinguL‘ffectsLofLparticipatingLinLaLfeedbackLinterventionLusingLtextL
messagingLonLadolescentsTLfruitLandLvegetableLintakecLHealthfEducationfResearchaL2016aLhfaLfmfbni 1.8 17

72 ’rontiersLinLSustainableLyonsumptionLResearchcLGaiaaL2016aLgkaLghibgie 1.4 26

71 SustainableLuserLinnovationLfromLaLpolicyLperspectivepLaLsystematicLliteratureLreviewcLJournalfoff
CleanerfProductionaL2016aLfhhaLlkbmm 10.3 33

70 wLbetterLcarbonLfootprintLlabelcLJournalfoffCleanerfProductionaL2016aLfgkaLnlboi 10.3 61

69 yonsumerLbuyingLmotivesLandLattitudesLtowardsLorganicLfoodLinLtwoLemergingLmarketscL
InternationalfMarketingfReviewaL2015aLhgaLhnobifh 4.4 116

68 ”andbookLofLResearchLonLSustainableLyonsumptionL2015aL 26

67 ‘xploringLprivateLconsumersâ��LwillingnessLtoLadoptLSmartL“ridLtechnologycLInternationalfJournalfoff
ConsumerfStudiesaL2015aLhoaLlinblle 5.7 13
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66 ’ollowingLfamilyLorLfriendscLSocialLnormsLinLadolescentLhealthyLeatingcLAppetiteaL2015aLnlaLkible 4.5 89

65 ’olkeLˆ�landeraLgfL—ulyLfohkâ��gnLzecemberLgefhcLJournalfoffConsumerfPolicyaL2014aLhmaLfbh 2.4 3

64 xehaviouralLspilloverLinLtheLenvironmentalLdomainpLwnLinterventionLstudycLJournalfoffEnvironmentalf
PsychologyaL2014aLieaLhnfbhoe 6.7 151

63 ResponsibleLtechnologyLacceptancepLModelLdevelopmentLandLapplicationLtoLconsumerLacceptanceL
ofLSmartL“ridLtechnologycLAppliedfEnergyaL2014aLfhiaLhogbiee 10.7 94

62 TheLimportanceLofLframingLforLconsumerLacceptanceLofLtheLSmartL“ridpLwLcomparativeLstudyLofL
zenmarkaLNorwayLandLSwitzerlandcLEnergyfResearchfandfSocialfScienceaL2014aLhaLffhbfgh 7.7 37

61 TheLMediatedL–nfluenceLofLaLTraceabilityLÖabelLonLyonsumerâ��sLWillingnessLtoLxuyLtheLÖabelledL
ProductcLJournalfoffBusinessfEthicsaL2014aLfgiaLgnhbgok 4.3 52

60 –nformingLVersusLNudgingLinL‘nvironmentalLPolicycLJournalfoffConsumerfPolicyaL2014aLhmaLhifbhkl 2.4 132

59 TheLroleLofLpriceLasLaLproductLattributeLinLtheLorganicLfoodLcontextpLwnLexplorationLbasedLonLactualL
purchaseLdatacLFoodfQualityfandfPreferenceaL2014aLhmaLkgble 5.8 135

58 WhoLattemptsLtoLdriveLlessLinLNewL‘nglanducLTransportationfResearchfPartfF:fTrafficfPsychologyfandf
BehaviouraL2014aLghaLlobne 4.5 18

57 TheLMediatedL–nfluencesLofLPerceivedLNormsLonLProbenvironmentalLxehaviorcLRevuefDnEconomief
PolitiqueaL2014aLfgiaLfmo 0.1 12

56 SocialLMarketingLinLTravelLzemandLManagementL2014aLffhbfgo 4

55 UnsustainableLyonsumptioncLEuropeanfPsychologistaL2014aLfoaLnibok 4.4 71

54 TheLmoderatingLroleLofLhumanLvaluesLinLplannedLbehaviorpLtheLcaseLofLyhineseLconsumersTL
intentionLtoLbuyLorganicLfoodcLJournalfoffConsumerfMarketingaL2013aLheaLhhkbhii 2 122

53 zirectLandLmediatedLimpactsLofLproductLandLprocessLcharacteristicsLonLconsumersâ��LchoiceLofL
organicLvscLconventionalLchickencLFoodfQualityfandfPreferenceaL2013aLgoaLfelbffg 5.8 26

52 TheL—ournalLofLyonsumerLPolicyLOutstandingLReviewerLwwardLgefhcLJournalfoffConsumerfPolicyaL
2013aLhlaLhlmbhln 2.4

51 wctionLspeaksLlouderLthanLwordspLTheLeffectLofLpersonalLattitudesLandLfamilyLnormsLonL
adolescentsâ��LprobenvironmentalLbehaviourcLJournalfoffEconomicfPsychologyaL2012aLhhaLgogbheg 2.5 141

50 ’romLKnowledgeLtoLwctionâ��NewLPathsLTowardsLSustainableLyonsumptioncLJournalfoffConsumerf
PolicyaL2012aLhkaLfbk 2.4 33

49 yhineseLconsumersâ��LadoptionLofLaLâ��greenâ��LinnovationLâ��LTheLcaseLofLorganicLfoodcLJournalfoff
MarketingfManagementaL2012aLgnaLhfhbhhh 3.2 124

(2012-2015)
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48 zoesLgreenLconsumerismLincreaseLtheLacceptanceLofLwindLpowerucLEnergyfPolicyaL2012aLkfaLnkibnlg 7.2 101

47 yonsumerLzecisionLMakingLRegardingLaLâ��“reenâ��L‘verydayLProductcLPsychologyfandfMarketingaL2012aL
goaLfnmbfom 3.9 142

46 ’amilyLmembersTLrolesLinLhealthybeatingLsocializationLbasedLonLaLhealthybeatingLinterventioncLYoungf
ConsumersaL2012aLfhaLgenbggh 2.4 16

45 SustainableLyonsumptionpLOpportunitiesLforLyonsumerLResearchLandLPublicLPolicycLJournalfoffPublicf
PolicyfandfMarketingaL2011aLheaLhfbhn 3.8 432

44 ’eedbackLonLhouseholdLelectricityLconsumptionpLlearningLandLsocialLinfluenceLprocessescL
InternationalfJournalfoffConsumerfStudiesaL2011aLhkaLfhnbfik 5.7 98

43 “reeningLtheLgreenhouseLgrowercLwLbehavioralLanalysisLofLaLsectorbinitiatedLsystemLtoLreduceLtheL
environmentalLloadLofLgreenhousescLJournalfoffEnvironmentalfManagementaL2011aLogaLgilfbo 7.9 7

42 wnL‘ditorialLandLaLWelcomepLOurLNewL‘ditorialLxoardLUgeffâ��gefkVcLJournalfoffConsumerfPolicyaL
2011aLhiaLfbf 2.4 1

41 PuttingLSustainableLyonsumptionLintoLPracticecLJournalfoffConsumerfPolicyaL2011aLhiaLhbn 2.4 47

40 TheL—ournalLofLyonsumerLPolicyLOutstandingLReviewerLwwardLgeffcLJournalfoffConsumerfPolicyaL
2011aLhiaLhoobiee 2.4

39 “reenLShoppingpL’orLSelfishLReasonsLorLtheLyommonL“ooducLAmericanfBehavioralfScientistaL2011aLkkaLfekgbfeml1.8 89

38 yonsumerLresponsesLtoLecolabelscLEuropeanfJournalfoffMarketingaL2010aLiiaLfmnmbfnfe 4.4 220

37 yountryLzifferencesLinLSustainableLyonsumptionpLTheLyaseLofLOrganicL’oodcLJournalfoff
MacromarketingaL2010aLheaLfmfbfnk 1.9 218

36 ‘lectricityLsavingLinLhouseholdsâ��wLsocialLcognitiveLapproachcLEnergyfPolicyaL2010aLhnaLmmhgbmmih 7.2 157

35 ÖikeLfatheraLlikeLsonuL–ntergenerationalLtransmissionLofLvaluesaLattitudesaLandLbehavioursLinLtheL
environmentalLdomaincLJournalfoffEnvironmentalfPsychologyaL2009aLgoaLifibigf 6.7 166

34 yomplainingpLwLfunctionLofLattitudeaLpersonalityaLandLsituationcLPsychologyfandfMarketingaL2009aLglaLmlebmmm3.9 51

33 SimpleLandLPainlessuLTheLÖimitationsLofLSpilloverLinL‘nvironmentalLyampaigningcLJournalfoff
ConsumerfPolicyaL2009aLhgaLfifbflh 2.4 292

32 TheL—ournalLofLyonsumerLPolicyLOutstandingLReviewerLwwardcLJournalfoffConsumerfPolicyaL2009aLhgaLgefbgeg2.4

31 PromotingLpublicLtransportLasLaLsubscriptionLservicepL‘ffectsLofLaLfreeLmonthLtravelLcardcLTransportf
PolicyaL2009aLflaLhhkbhih 5.7 132
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30 TheLMotivationalLRootsLofLNormsLforL‘nvironmentallyLResponsibleLxehaviorcLBasicfandfAppliedf
SocialfPsychologyaL2009aLhfaLhinbhlg 1.1 82

29 xreakingLcarLuseLhabitspLTheLeffectivenessLofLaLfreeLonebmonthLtravelcardcLTransportationaL2008aLhkaLhgobhik4 108

28 SocialLnormsLandLcooperationLinLrealblifeLsocialLdilemmascLJournalfoffEconomicfPsychologyaL2008aLgoaLiknbimg2.5 95

27 yarLUseL”abitspLwnLObstacleLtoLtheLUseLofLPublicLTransportationuL2008aLhefbhfh 5

26 wctivationLofLsocialLnormsLinLsocialLdilemmaspLwLreviewLofLtheLevidenceLandLreflectionsLonLtheL
implicationsLforLenvironmentalLbehaviourcLJournalfoffEconomicfPsychologyaL2007aLgnaLohbffg 2.5 251

25 ‘ffectsLofLtheL‘uroLyhangeoverLonLyonsumerLxehaviourpL–ntroductionLtoLtheLSpecialL–ssuecLJournalf
offConsumerfPolicyaL2007aLheaLhehbhff 2.4 5

24 NormsLforLenvironmentallyLresponsibleLbehaviourpLwnLextendedLtaxonomycLJournalfoff
EnvironmentalfPsychologyaL2006aLglaLgimbglf 6.7 287

23 MediaLattentionLandLtheLmarketLforLâ��greenâ��LconsumerLproductscLBusinessfStrategyfandfthef
EnvironmentaL2006aLfkaLfikbfkl 8.6 54

22 ToLWhatLzegreeLareL‘nvironmentallyLxeneficialLyhoicesLReflectiveLofLaL“eneralLyonservationL
StanceucLEnvironmentfandfBehavioraL2006aLhnaLkkebklo 5.6 152

21 UnderstandingLrepetitiveLtravelLmodeLchoicesLinLaLstableLcontextpLwLpanelLstudyLapproachcL
TransportationfResearchsfPartfA:fPolicyfandfPracticeaL2006aLieaLlgfblhn 3.7 64

20 TheLzynamicL–nteractionLofLPersonalLNormsLandL‘nvironmentb’riendlyLxuyingLxehaviorpLwLPanelL
StudyfcLJournalfoffAppliedfSocialfPsychologyaL2006aLhlaLfmknbfmne 2.1 113

19 ”owLMayLyonsumerLPolicyL‘mpowerLyonsumersLforLSustainableLÖifestylesucLJournalfoffConsumerf
PolicyaL2005aLgnaLfihbfmm 2.4 295

18 MainL‘ffectsLandLSideL‘ffectsLofL‘nvironmentalLRegulationL2005aLhffbhgi

17 wLcognitiveLdissonanceLinterpretationLofLconsistenciesLandLinconsistenciesLinLenvironmentallyL
responsibleLbehaviorcLJournalfoffEnvironmentalfPsychologyaL2004aLgiaLohbfeh 6.7 262

16 MonetaryL–ncentivesLandLRecyclingpLxehaviouralLandLPsychologicalLReactionsLtoLaL
PerformancebzependentL“arbageL’eecLJournalfoffConsumerfPolicyaL2003aLglaLfombggn 2.4 121

15 SpilloverLofLenvironmentbfriendlyLconsumerLbehaviourcLJournalfoffEnvironmentalfPsychologyaL2003aL
ghaLggkbghl 6.7 329

14 zirectLexperienceLandLtheLstrengthLofLtheLpersonalLnormâ��behaviorLrelationshipcLPsychologyfandf
MarketingaL2002aLfoaLnnfbnoh 3.9 89

13 ”umanLvaluesLandLtheLemergenceLofLaLsustainableLconsumptionLpatternpLwLpanelLstudycLJournalfoff
EconomicfPsychologyaL2002aLghaLlekblhe 2.5 381

(2002-2009)
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12 MarketingLofLelectricLvehiclescLBusinessfStrategyfandfthefEnvironmentaL2001aLfeaLkhblk 8.6 66

11 PsychologicalLzeterminantsLofLPayingLwttentionLtoL‘cobÖabelsLinLPurchaseLzecisionspLModelL
zevelopmentLandLMultinationalLValidationcLJournalfoffConsumerfPolicyaL2000aLghaLgnkbhfh 2.4 221

10 SpilloverLprocessesLinLtheLdevelopmentLofLaLsustainableLconsumptionLpatterncLJournalfoffEconomicf
PsychologyaL1999aLgeaLkhbnf 2.5 209

9 WastefulLfoodLconsumptionpLTrendsLinLfoodLandLpackagingLwastecLScandinavianfJournalfoff
ManagementaL1996aLfgaLgofbhei 2.3 24

8 RecyclingLandLMoralitypLwLyriticalLReviewLofLtheLÖiteraturecLEnvironmentfandfBehavioraL1996aLgnaLkhlbkkn 5.6 249

7 UnderstandingLofLconsumerLbehaviourLasLaLprerequisiteLforLenvironmentalLprotectioncLJournalfoff
ConsumerfPolicyaL1995aLfnaLhikbhnk 2.4 320

6 MonetaryLincentivesLandLenvironmentalLconcerncL‘ffectsLofLaLdifferentiatedLgarbageLfeecLJournalfoff
ConsumerfPolicyaL1994aLfmaLiembiig 2.4 75

5 wLmodelLofLrecyclingLbehaviouraLwithLevidenceLfromLzanishLsourceLseparationLprogrammescL
InternationalfJournalfoffResearchfinfMarketingaL1994aLffaLfikbflh 5.5 94

4 yonsumerLwttitudesLTowardsL–mportedLOrganicL’oodLinLyhinaLandL“ermanypLTheLKeyL–mportanceLofL
TrustcLJournalfoffMacromarketingaegmlfilmggfemme 1.9 0

3 PurchaseL–ntentionsLofLNonbyertifiedLOrganicL’oodLinLaLNonbRegulatedLMarketpLwnLwpplicationLofL
theLTheoryLofLPlannedLxehaviorcLJournalfoffInternationalfFoodfandfAgribusinessfMarketingafbgi 1.5 1

2 zoesLonlineLchatterLmatterLforLconsumerLbehaviouruLwLprimingLexperimentLonLorganicLfoodcL
InternationalfJournalfoffConsumerfStudiesa 5.7 2

1 TheLvalueLprioritiesLofLconsumerLinnovatorscLSciencefandfPublicfPolicya 1.8 1
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