157

papers

161

all docs

101543

5,388 36
citations h-index
161 161
docs citations times ranked

102487
66

g-index

2651

citing authors



10

12

14

16

18

ARTICLE IF CITATIONS

Contextualizing founder identity in coworking spaces. Journal of Small Business Management, 2024,
62, 415-446.

Legitimacy Processes and Trajectories of Co-Prosumption Services: Insights from Coworking Spaces.

Journal of Service Research, 2023, 26, 64-82. 12.2 27

Bringing the design perspective to coworking-spaces: Constitutive entanglement of actors and
artifacts. European Management Journal, 2023, 41, 101-113.

Pioneering Strategy in Supply Chain Relationships: How Coercive Power and Contract Completeness

Influence Innovation. IEEE Transactions on Engineering Management, 2022, 69, 2826-2841. 3.5 15

Entrepreneurial ecosystems in an interconnected world: emergence, governance and digitalization.
Review of Managerial Science, 2022, 16, 1-14.

The moral foundations of makerspaces as unconventional sources of innovation: A study of

narratives and performance. Journal of Business Research, 2022, 139, 1564-1574. 10.2 20

CoworRing spaces and makerspaces: Mapping the state of research. Journal of Innovation &
Knowledge, 2022, 7, 100161.

Organizational sustainability identity: 4€ New Work&€™ of home offices and coworking spaces as 30
facilitators. , 2022, 1, 100011.

Entrepreneurship and Innovation: The Coevolution of Two Fields. Journal of Small Business Strategy,
2022, 32,.

Alliance management and innovation under uncertainty. Journal of Management and Organization, 3.0 6
2022, 28, 540-563. :

The synergistic impact of market and technology orientations on sustainable innovation performance:
evidence from manufacturing firms. International Journal of Entrepreneurial Behaviour and
Research, 2022, 28, 1556-1580.

Co-creation in coworRing-spaces: boundary conditions of diversity. Knowledge Management Research a1 30
and Practice, 2021, 19, 53-64. ’

Gaining Legitimacy by Being Different: Optimal Distinctiveness in Crowdfunding Platforms. Academy of
Management Journal, 2021, 64, 149-179.

Coworking spaces: Understanding, using, and managing sociomateriality. Business Horizons, 2021, 64,
119-130. 52 48

Shared digital identity and rich knowledge ties in global 3D printing&€”A drizzle in the clouds?. Global
Strategy Journal, 2021, 11, 81-108.

Knowledge- and innovation-based business models for future growth: digitalized business models and

portfolio considerations. Review of Managerial Science, 2021, 15, 1-14. 71 169

Five decades of corporate entrepreneurship research: measuring and mapping the field. International

Entrepreneurship and Management Journal, 2021, 17, 1731-1757.

Qualitative research: extending the range with flexible pattern matching. Review of Managerial 71 85
Science, 2021, 15, 251-273. )



20

22

24

26

28

30

32

34

36

RicARDA B BOUNCKEN

ARTICLE IF CITATIONS

Flexible pattern matching approach: Suggestions for augmenting theory evolvement. Technological

Forecasting and Social Change, 2021, 167, 120685.

Potential pitfalls of startup integrations: An exploratory study. Journal of Business Venturing 3.4 .
Insights, 2021, 15, e00237. :

Who Am |, Where Am [? The Influence of Founder Identity in Coworking Spaces. Proceedings - Academy
of Management, 2021, 2021, 12214.

Organizational digital identity: Concept and underlying centrifugalistic and polycentralistic forces.

Proceedings - Academy of Management, 2021, 2021, 12444. 0-1 0

Digital Innovation: Does distance matter in virtual cross-border R&D Alliances?. Proceedings - Academy
of Management, 2021, 2021, 10360.

DOES CULTURAL DIVERSITY MATTER FOR TEAM PERFORMANCE IN MULTINATIONAL COMPANIES? AN ANALYSIS
OF CONFLICT, COMMUNICATION, SOCIAL INTEGRATION, CREATIVITY AND SATISFACTION. International 1.2 6
Journal of Innovation Management, 2021, 25, .

The role of sociomaterial assemblage on entrepreneurship in coworking-spaces. International Journal
of Entrepreneurial Behaviour and Research, 2021, 27, 2028-2049.

Anti-aging: How innovation is shaped by firm age and mutual knowledge creation in an alliance.

Journal of Business Research, 2021, 137, 422-429. 10.2 23

Strategic entrepreneurship: mapping a research field. International Journal of Entrepreneurial
Behaviour and Research, 2021, 27, 753-776.

Digital product innovation management: Balancing stability and fluidity through formalization.

Journal of Product Innovation Management, 2021, 38, 726-744. 95 39

The impact of digitalisation on organisations: a review of the empirical literature. International
Journal of Entrepreneurial Venturing, 2021, 13, 600.

Configurations of firm-level value capture in coopetition. Long Range Planning, 2020, 53, 101869. 4.9 97

BUSINESS MODEL RECONFIGURATION AND INNOVATION IN SMEs: A MIXED-METHOD ANALYSIS FROM THE
ELECTRONICS INDUSTRY. International Journal of Innovation Management, 2020, 24, 2050015.

Innovation alliances: Balancing value creation dynamics, competitive intensity and market overlap. 102 45
Journal of Business Research, 2020, 112, 240-247. :

Performance Analysis and Science Mapping of Institutional Entrepreneurship Research. Administrative
Sciences, 2020, 10, 69.

Entrepreneurship of an institutional field: the emergence of coworking spaces for digital business

models. International Entrepreneurship and Management Journal, 2020, 16, 1465-1481. 5.0 43

Narcissism, Machiavellianism, and psychopathy of top managers: Can Entrepreneurial Orientation

secure performance. International Journal of Entrepreneurial Venturing, 2020, 12, 273.

Gemeinsames Arbeiten in der dezentralen digitalen Welt., 2020, , 227-247. 5



38

40

42

44

46

48

50

52

54

RicARDA B BOUNCKEN

ARTICLE IF CITATIONS

CoworRing-Space Business Models: Micro-Ecosystems and Platforms &€” Insights from China.

International Journal of Innovation and Technology Management, 2020, 17, .

Family Firms, Alliance Governance and Mutual Knowledge Creation. British Journal of Management, 5.0 33
2020, 31, 769-791. )

Individual and team entrepreneurial orientation: Scale development and configurations for success.
Journal of Business Research, 2020, 112, 1-12.

Coworking spaces: Empowerment for entrepreneurship and innovation in the digital and sharing

economy. Journal of Business Research, 2020, 114, 102-110. 10.2 103

Value-creation-capture-equilibrium in new product development alliances: A matter of coopetition,
expert power, and alliance importance. Industrial Marketing Management, 2020, 90, 648-662.

Sharing economy: a bibliometric analysis of the state of research. International Journal of

Entrepreneurial Venturing, 2020, 12, 1. 0.5 5

Sharing economy: a bibliometric analysis of the state of research. International Journal of
Entrepreneurial Venturing, 2020, 12, 665.

Attention to New Product Development in Alliances. Proceedings - Academy of Management, 2020,

2020, 13748. 0.1 2

Additive Manufacturing Alliances &€* Dienstleistungskooperationen in der 3D-Druck-Branche. Forum
Dienstleistungsmanagement, 2019, , 359-380.

Digital innovation and venturing: an introduction into the digitalization of entrepreneurship. Review 71 143
of Managerial Science, 2019, 13, 519-528. )

Understanding knowledge exchange processes among diverse users of coworking-spaces. Journal of
Knowledge Management, 2019, 23, 2067-2085.

Linkages in 3D Printing Ecosystems. , 2019, , . o

Permeability in Coworking-Spaces as an Innovation Facilitator. , 2019, , .

Social power as an antecedence of governance in buyer-supplier alliances. Industrial Marketing

Management, 2019, 77, 75-89. 6.7 81

The race is on: Configurations of absorptive capacity, interdependence and slack resources for
interorganizational learning in coopetition alliances. Journal of Business Research, 2019, 101, 862-868.

How to Fit In and Stand Out: Legitimacy Building Mechanisms in New Ventures. Proceedings - Academy o1 3
of Management, 2019, 2019, 19262. :

Balancing Coopetitive Value Dynamics in New Product Development Alliances with Experts.

Proceedings - Academy of Management, 2019, 2019, 18602.

The Price of Team Spirit for Sensemaking Through Task Discourse in Innovation Teams. Group Decision

and Negotiation, 2018, 27, 321-341. 3.3 14



56

58

60

62

64

66

68

70

72

RicARDA B BOUNCKEN

ARTICLE IF CITATIONS

Innovative Behaviour, Trust and Perceived Workplace Performance. British Journal of Management,

2018, 29, 750-768.

Alliances of service firms and manufacturers: Relations and configurations of entrepreneurial

orientation and hybrid innovation. Journal of Business Research, 2018, 89, 190-197. 10.2 13

Coopetition in coworking-spaces: value creation and appropriation tensions in an entrepreneurial
space. Review of Managerial Science, 2018, 12, 385-410.

Coworking-spaces: how a phenomenon of the sharing economy builds a novel trend for the

workplace and for entrepreneurship. Review of Managerial Science, 2018, 12, 317-334. 71 248

Coopetition in New Product Development Alliances: Advantages and Tensions for Incremental and
Radical Innovation. British Journal of Management, 2018, 29, 391-410.

In search for the ideal coopetition partner: an experimental study. Review of Managerial Science, 2018, 71 54
12,1025-1053. '

The Dark Side of Entrepreneurship in Coworking-Spaces. Contributions To Management Science, 2018, ,
135-147.

How to achieve benefits from diversity in international alliances: Mechanisms and cultural

intelligence. Global Strategy Journal, 2018, 8, 275-300. 74 29

Cross-cultural diversity management in service firms. European Journal of International Management,
2018, 12, 510.

University coworking-spaces: mechanisms, examples, and suggestions for entrepreneurial universities.

International Journal of Technology Management, 2018, 77, 38. 0.5 23

Cross-cultural diversity management in service firms. European Journal of International Management,
2018, 12, 510.

University coworking-spaces: mechanisms, examples, and suggestions for entrepreneurial universities.

International Journal of Technology Management, 2018, 77, 38. 0.5 2

Institutional Logics and Value Capture in Emerging Categories: A Neo- Configurational Perspective.
Proceedings - Academy of Management, 2018, 2018, 17454.

Venture Relatedness, Affordable Loss, and Responsibility for Internal Corporate Venture Planning. o1 o
Proceedings - Academy of Management, 2018, 2018, 13014. :

The double-edged sword of cultural distance in international alliances. Cross Cultural and Strategic
Management, 2017, 24, 33-54.

Coworking-Spaces als neue Organisationsform in der Sharing Economy. , 2017, , 185-208. 32

Coworking-Spaces: Chancen fAV4r Entrepreneurship und Business Model Design. ZfKE 4€“ Zeitschrift FAY4r

KMU Und Entrepreneurship, 2017, 65, 151-168.

Collaborative Value Architecture Innovation Under Competitive Forces: Intimacy Without Trust?. o1 o
Proceedings - Academy of Management, 2017, 2017, 15790. :



74

76

78

80

82

84

86

88

90

RicARDA B BOUNCKEN

ARTICLE IF CITATIONS

Orchestrating value creationd€“inputa€“capture dynamics for coopetitive product innovation.

Proceedings - Academy of Management, 2017, 2017, 15866.

Joint Knowledge Creation and Protection in Coopetitive Business Model. Proceedings - Academy of 01 o
Management, 2016, 2016, 17093. :

Spark a Fire? Buyersa€™ Social Power and Alliance Governance. Proceedings - Academy of Management,
2016, 2016, 13661.

Patterns of knowledge conversion: effects on the degree of novelty in project-based alliances.

International Journal of Entrepreneurial Venturing, 2016, 8, 119. 0.5 o

A socioemotional wealth perspective on how collaboration intensity, trust, and international market
knowledge affect family firmsa€™ multinationality. Journal of World Business, 2016, 51, 586-599.

Effects of divergent communication schemes in new product development alliances. Management

Research Review, 2016, 39, 289-309. 27 1

Good fences make good neighbors? Directions and safeguards in alliances on business model
innovation. Journal of Business Research, 2016, 69, 5196-5202.

Copoiesis: Mutual knowledge creation in alliances. Journal of Innovation & Knowledge, 2016, 1, 44-50. 14.0 27

Capturing heterogeneity and PLS-SEM prediction ability: Alliance governance and innovation. Journal
of Business Research, 2016, 69, 4593-4603.

Configurational answer to the ongoing riddle of formal and/or emergent planning practices. Journal 102 16
of Business Research, 2016, 69, 3609-3615. :

Introduction to coopetition and innovation: contemporary topics and future research opportunities.
International Journal of Technology Management, 2016, 71, 1.

The role of entrepreneurial orientation and modularity for business model innovation in service

companies. International Journal of Entrepreneurial Venturing, 2016, 8, 237. 0.5 26

Entrepreneurial orientation in vertical alliances: joint product innovation and learning from allies.
Review of Managerial Science, 2016, 10, 381-409.

Product innovation through coopetition in alliances: Singular or plural governance?. Industrial 6.7 197
Marketing Management, 2016, 53, 77-90. :

MULTI-CULTURAL TEAMS AS SOURCES FOR CREATIVITY AND INNOVATION: THE ROLE OF CULTURAL DIVERSITY
ON TEAM PERFORMANCE. International Journal of Innovation Management, 2016, 20, 1650012.

Standardisation vs. adaption: a conjoint experiment on the influence of psychic, cultural and
geographical distance on international marketing mix decisions. European Journal of International 0.2 19
Management, 2016, 10, 127.

Learnin%in coopetition: Alliance orientation, network size, and firm types. Journal of Business
,2016, 69, 1753-1758.

Researc

Business model innovation in alliances: Successful configurations. Journal of Business Research, 10.2 102
2016, 69, 3584-3590. ’



92

94

96

98

100

102

104

106

108

RicARDA B BOUNCKEN

ARTICLE IF CITATIONS

Squeeze the Lemon? Suppliersa€™ Innovation Under the Rule of Buyer Firms. Proceedings - Academy of

Management, 2016, 2016, 14209.

Ambiguity and knowledge transfer in innovation alliances. International Journal of Entrepreneurial 05
Venturing, 2015, 7, 309. :

Effects of Communication Style and Age Diversity in Innovation Teams. International Journal of
Innovation and Technology Management, 2015, 12, 1550029.

Strategic embeddedness of modularity in alliances: Innovation and performance implications. Journal 102 40
of Business Research, 2015, 68, 1388-1394. :

SME innovativeness in buyera€“seller alliances: effects of entry timing strategies and
inter-organizational learning. Review of Managerial Science, 2015, 9, 361-384.

Coopetition: a systematic review, synthesis, and future research directions. Review of Managerial

Science, 2015, 9, 577-601. 71 445

The Theoretical Embedding Of Born Globals: Challenging Existing Internationalization Theories.
International Business and Economics Research Journal, 2015, 14, 39.

Born Globals: Investigating The Influence Of Their Business Models On Rapid Internationalization.

International Business and Economics Research Journal, 2015, 14, 247. 04 12

Crowdfunding: The Current State Of Research. International Business and Economics Research
Journal, 2015, 14, 407.

Virtual Currencies Like Bitcoin As A Paradigm Shift In The Field Of Transactions. International

Business and Economics Research Journal, 2015, 14, 575. 04 26

With a little Help of my Friend: Joint Innovation in Service Firm-Manufacturing Firm Alliances.
Proceedings - Academy of Management, 2015, 2015, 16163.

Does Maturity Matter: How Do Planning Practices And Maturity Influence Radical Innovation?.

Proceedings - Academy of Management, 2015, 2015, 14075. 0.1 o

The role of entrepreneurial risks in the intercultural context: a study of MBA students in four
nations. European Journal of International Management, 2014, 8, 20.

The alchemy of family enterprises’ internationalisation: dexterous movers or prodigal laggards?.

European Journal of International Management, 2014, 8, 671. 0.2 25

THE CURRENT STATE OF RESEARCH ON SUSTAINABLE ENTREPRENEURSHIP. International Journal of
Business Research, 2014, 14, 163-172.

SENIOR ENTREPRENEURSHIP: DEFINITIONS AND UNDERLYING THEORIES. International Journal of Business 0.1 1
Research, 2014, 14, 209-215. :

MISUNDERSTANDING IN INTERNATIONAL ALLIANCES DOES NOT MEAN MISCOMMUNICATION!. International

Journal of Strategic Management, 2014, 14, 117-124.

SOCIOEMOTIONAL WEALTH IN FAMILY FIRM RESEARCH ;2 A LITERATURE REVIEW. Journal of International

Business and Economics, 2014, 14, 165-172. 0.1 20



RicARDA B BOUNCKEN

# ARTICLE IF CITATIONS

The Muscle of Co-poiesis: Firm Performance in Alliances by Governance of Knowledge Conversion.

Proceedings - Academy of Management, 2014, 2014, 13509.

Entrepreneurial Orientation in Supply Chain Partnerships - A Driving Force for Innovation.

110 Proceedings - Academy of Management, 2014, 2014, 15320.

0.1 (0]

ASSESSING THE LANDSCAPE OF SME INTERNATIONALIZATION: A REVIEW OF EXISTING LITERATURE. Journal of
International Business and Economics, 2014, 14, 173-180.

THE ROLE OF TOP MANAGEMENT TEAM COMPOSITION IN FAMILY FIRMS. International Journal of Strategic

12 Management, 2014, 14, 101-110. 0-0 3

ON THE CONTEXTUAL EMBEDDEDNESS OF RAPIDLY INTERNATIONALIZING VENTURES. European Journal of
Management, 2014, 14, 115-124.

DOES NATIONAL CULTURE MATTER? PERFORMANCE EFFECTS IN GLOBAL INNOVATION TEAMS. European

14 Journal of Management, 2014, 14, 87-96. 0-0

THE ROAD TO HELL IS PAVED WITH GOOD INTENTIONS: INEQUALITY THROUGH TEMPORARY WORK IN
GERMANY. International Journal of Business Research, 2014, 14, 167-184.

Shades of gray: effect of external work arrangements on firm performance under operational and

116 strategic contingencies. Journal of Business Economics, 2013, 83, 863-900.

1.9 9

Innovation in knowledge-intensive industries: The double-edged sword of coopetition. Journal of
Business Research, 2013, 66, 2060-2070.

CO-POIESIS: THE JOINT BIRTH OF KNOWLEDGE ACROSS ORGANIZATIONAL BOUNDARIES. International

18 journal of Innovation and Technology Management, 2013, 10, 1340023.

14 8

Family Firms&€™ Internationalization Market Entry: Small and Speedy &€ or Chary?. Proceedings - Academy
of Management, 2013, 2013, 10308.

10 Umgang und Nutzung von DiversitAt in KrankenhAusern 4€“ Interviews mit FAYshrungskrAften. , 2013, ,
O 3457366. 6

Dancing with Power Asymmetries of Innovation Timing in the Supply Chain Framework. Proceedings -
Academy of Management, 2013, 2013, 15609.

DONi;%2T BITE OFF MORE THAN YOU CAN CHEW: PROPER TASKS FOR EXTERNAL WORK ASSIGNMENTS.

122 |aternational Journal of Business Research, 2013, 13, 121-136.

0.1 (0]

COOPETITION: PERFORMANCE IMPLICATIONS AND MANAGEMENT ANTECEDENTS. International Journal of
Innovation Management, 2012, 16, 1250028.

104  Weiterbildung in der Zeitarbeit 4€* Einflussfaktoren und Erfolg. German Journal of Human Resource 3.9 1
Management, 2012, 26, 115-142. :

Born Globals: (almost) 20 years of research and still not 'grown up'?. International Journal of

Entrepreneurship and Small Business, 2012, 15, 171.

Innovation Timing in Supply Chain Alliances: Contingent Performance of Pioneers and Followers.

126 Proceedings - Academy of Management, 2012, 2012, 14332.

0.1 (0]



128

130

132

134

136

138

140

142

144

RicARDA B BOUNCKEN

ARTICLE IF CITATIONS

Can Coopetition Improve Innovation? Insights on Different Innovation Forms and Contingencies..

Proceedings - Academy of Management, 2012, 2012, 14534.

Rigidities Considered: Supplier Strategies for Integrated Innovation. Series on Technology

Management, 2012, , 311-342. 0-1 0

Innovation by Operating Practices in Project Alliances - When Size Matters. British Journal of
Management, 2011, 22, 586-608.

Supply Chain Contingencies: The Effects of Up-Stream Directives on Supplier's Innovation

Performance. EMJ - Engineering Management Journal, 2011, 23, 36-46. 2.3 20

How Does Cultural Diversity in Global Innovation Teams Affect the Innovation Process?. EM] -
Engineering Management Journal, 2011, 23, 24-35.

RIGIDITIES CONSIDERED: SUPPLIER STRATEGIES FOR INTEGRATED INNOVATION. International Journal of

Innovation Management, 2011, 15, 95-119. 12 13

Divers und doch Produktiv? - Zum Umgang mit kultureller DiversitAt bei Dienstleistungsunternehmen.
,2011,,241-261.

Management of alliances: performance effects of project managers' participation. International

Journal of Business Environment, 2010, 3, 221. 04 1

National and cultural diversity in transnational innovation teams. Technology Analysis and Strategic
Management, 2010, 22, 133-151.

International Entrepreneurship: Eine empmsche Untersuchung von GrAY4ndungstreibern, -hemmnissen

und -absichten in vier LAndern. ZfKE 4€“ Zeitschrift FAY4r KMU Und Entrepreneurship, 2010, 58, 93-119. 0-3 1

Supply chain contingencies: Up-stream directives effect on suppliers performance. , 2009, , .

Cultural diversity in global innovation teams: Linking effects of cultural diversity to the innovation
process., 2009,, .

Intellectual property protection in collaborative innovation activities within services. International
Journal of Services, Technology and Management, 2009, 12, 273.

Aco cFaratlve study of cultural influences on intentions to found a new venture in Germany and

Poland. International Journal of Business and Globalisation, 2009, 3, 47. 0.2 14

Project Management Capabilities in the New Media Industry. Journal of Media Business Studies, 2008, 5,
67-93.

National and cultural diversity in global innovation teams creativity and innovation as a function of
cultural team composition. , 2008, , .

STRATEGIC IMPULSES FOR INNOVATION IN SUPPLY CHAINS.. Proceedings - Academy of Management, 2008,

2008, 1-6.

The role of innovation orientation: strategic antecedents and innovation consequences of

innovation orientation. International Journal of Technology Intelligence and Planning, 2007, 3, 213. 03 10



RicARDA B BOUNCKEN

# ARTICLE IF CITATIONS

Machtumkehr in ProjeRtnetzwerken der Computer- und Videospielindustrie. Managementforschung,

2007, , 75-120.

Dienstleistungen in innovationsorientierten WerschAqpfungsnetzwerken: Anforderungen und

146 Flex-Adaptives Modell bei hybriden Produkten. , 2007, , 275-296.

Organisation und Leadership bei kreativer Arbeit. MedienWirtschaft, 2007, 4, 6-17.

BLENDING MANAGEMENT STYLES FOR LEARNING ALLIANCES.. Proceedings - Academy of Management, 2006,
148 2006, W1-W. o1 °

Modularity in Innovation Alliances. , 2006, , .

Standardization and Individualization Strategies of Hotel Brands: Matching Strategy to Quality
150  Management Instruments and Marketing in Germany. Journal of Hospitality Marketing and 0.4 3
Management, 2006, 13, 29-51.

Vertikale Erweiterung der WertschAqpfungskette. MedienWirtschaft, 2006, 3, 6-19.

152 Cultural Diversity in Entrepreneurial Teams: Findings of New Ventures in Germany. Creativity and 2.3 37
Innovation Management, 2004, 13, 240-253. :

Achieving Competitiveness Through Knowledge Management. Journal of Quality Assurance in
Hospitality and Tourism, 2002, 3, 1-4.

Knowledge Management for Quality Improvements in Hotels. Journal of Quality Assurance in

154 Hospitality and Tourism, 2002, 3, 25-59.

3.0 59

Nostalgie als Organisatorisches PhAnomen. Analyse- und Gestaltungsdimensionen fAY4r Personal und
FAYzhrung. German Journal of Human Resource Management, 2002, 16, 359-375.

The Effect of Trust on Quality in the Culturally Diverse Tourism Industry. Journal of Quality

156 Assurance in Hospitality and Tourism, 2000, 1, 85-104.

3.0 12

Vertrauen &€” Kundenbindung 4€” Erfolg?., 2000, , 3-22.

10



