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56 UsingNaNâ��lensâ��NtoNredsearchNbusinessNmarketscNrelationshipsNandNnetworksqNTensionscNchallengesNandN
possibilitieseNIndustrialoMarketingoManagementcN2022cNhggcNkpdmh 6.9 1

55 ’ntrepreneurialNstrategiesNforNMNzsqNxNtypologyeNInternationaloJournaloofoEntrepreneurshipoando
InnovationcN2021cNiicNhphdigi 1.5 0

54 StakeholderNcollaborationNinNsustainableNneighborhoodNprojectsâ��xNreviewNandNresearchNagendaeN
SustainableoCitiesoandoSocietycN2021cNmocNhginnm 10.1 6

53 TestingNtheNwatersqNTranslatingNMN’NtechnologyNinNaNbasedofdthedpyramidNcontexteNJournaloofo
CleaneroProductioncN2021cNiohcNhilhpl 10.3

52 ManagingNcustomerNattractivenessqNHowNlowdleverageNcustomersNmobilizeNcriticalNsupplierN
resourceseNJournaloofoPurchasingoandoSupplyoManagementcN2021cNhggnki 5.7 1

51 StrategizingNforNaNyasedofdthedPyramidNMarketqNTheNzaseNofN—rundfosNLé–’LéNKeNProceedingso-o
AcademyoofoManagementcN2020cNigigcNhjlni 0.1

50 HowNpurchasingNdepartmentsNfacilitateNorganizationalNambidexterityeNProductionoPlanningoando
ControlcN2020cNhdhm 4.3 5

49 WeavingNaNstrategyNforNaNbasedofdthedpyramidNmarketqNTheNcaseNofN—rundfosNLé–’LéNKeNBusinesso
StrategyoandotheoEnvironmentcN2020cNipcNjmondjngh 8.6 0

48 RedappraisingNinteractionNandNprocessNforNindustrialNnetworkNresearchqNTheNfutureNplungingNmirrorN
hallNmetaphoreNIndustrialoMarketingoManagementcN2020cNphcNmindmjo 6.9 9

47 OrganizationalNinterfacesNandNinnovationqNTheNchallengeNofNintegratingNsupplierNknowledgeNinNL’—ON
systemseNJournaloofoPurchasingoandoSupplyoManagementcN2019cNilcNhodip 5.7 15

46 SupplierNvalueNcreationNconfigurationsNinNhighdcostNcountrieseNJournaloofoGlobaloOperationsoando
StrategicoSourcingcN2019cNhicNkipdkko 1.7 4

45 ProcessNvalidationqNcopingNwithNthreeNdilemmasNinNprocessdbasedNsingledcaseNresearcheNJournaloofo
BusinessoandoIndustrialoMarketingcN2018cNjjcNljpdlkp 3 13

44 yigdscienceNorganizationsNasNleadNusersqNxNcaseNstudyNofNz’RNeNCompetitionoandoChangecN2017cNihcNjkldjmj1.6 3

43 LowdintensityNconflictNinNmultinationalNcorporationseNMultinationaloBusinessoReviewcN2017cNilcNhhdin 2.9 11

42 éndustryNevolutioncNsubmarketNdynamicsNandNstrategicNbehaviourNamongNfirmsNinNoffshoreNwindN
energyeNCompetitionoandoChangecN2017cNihcNnjdpj 1.6 5

41 LearningNfromNintelligentNconversationeNIMPoJournalcN2016cNhgcNlhidljp 2

40 TransientNcommitmentsNandNdynamicNbusinessNnetworkingeNIndustrialoMarketingoManagementcN2016cN
locNhhdhp 6.9 21
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39 éâ��mNyourNmanqNHowNsuppliersNgainNstrategicNstatusNinNbuyingNcompanieseNJournaloofoPurchasingoando
SupplyoManagementcN2016cNiicNnidoh 5.7 13

38 SupplierNinnovationNandNinvolvementNinNcustomerNfirmsNxNmatterNofNlearningNandNexhaustionvN
VWéTH‘RxWNWeNProceedingso-oAcademyoofoManagementcN2016cNighmcNhiomi 0.1

37 énnovationNsummitsqNcomparisonNandNconceptualisationeNEuropeanoJournaloofoMarketingcN2016cNlgcNiikpdiimo4.4 2

36 SupplierNinvolvementNinNNP‘qNxNquasidexperimentNatNUnilevereNIndustrialoMarketingoManagementcN
2016cNlocNhmidhnh 6.9 23

35 TheNprocessNofNresolvingNsevereNconflictNinNbuyerâ��supplierNrelationshipseNScandinavianoJournaloofo
ManagementcN2015cNjhcNklndkng 2.3 28

34 ’xploringNboundarydspanningNpracticesNamongNcreativityNmanagerseNManagementoDecisioncN2015cNljcNnomdogo4.4 17

33 zreatingNlegitimacyNacrossNinternationalNcontextsqNTheNroleNofNstorytellingNforNinternationalNnewN
ventureseNJournaloofoInternationaloEntrepreneurshipcN2014cNhicNjmldjoo 2.8 6

32 SpanningNorganizationalNboundariesNtoNmanageNcreativeNprocessesqNTheNcaseNofNtheNL’—ON—roupeN
IndustrialoMarketingoManagementcN2013cNkicNhildhjk 6.9 27

31 ManagingNcreativityNinNbusinessNmarketNrelationshipseNIndustrialoMarketingoManagementcN2013cNkicNoidol 6.9 15

30 WeavingNaNstrategyNandNbusinessNmodelNforNaNyoPNmarketqNTheNcaseNofN—rundfosNLé–’LéNKeN
Proceedingso-oAcademyoofoManagementcN2012cNighicNhgpon 0.1 1

29 zreatingNLegitimacyNforNénternationalNNewNVenturesqNStorytellingNxcrossNénstitutionalNzontextseN
Proceedingso-oAcademyoofoManagementcN2012cNighicNhhmip 0.1

28 ParticipationNinNénnovationNzommunitiesqNStrategiesNandNzontingencieseNInformationoando
OrganisationoDesignoSeriescN2012cNlpdnj 1

27 SenseNandNsensibilityqNTwoNapproachesNforNusingNexistingNtheoryNinNtheorydbuildingNqualitativeN
researcheNIndustrialoMarketingoManagementcN2010cNjpcNkpdll 6.9 63

26 éntegratingNprivateNtransportNintoNrenewableNenergyNpolicyqNTheNstrategyNofNcreatingNintelligentN
rechargingNgridsNforNelectricNvehicleseNEnergyoPolicycN2009cNjncNikohdikom 7.2 201

25 ‘ivergingNexpectationsNinNbuyerâ��sellerNrelationshipsqNénstitutionalNcontextsNandNrelationshipNnormseN
IndustrialoMarketingoManagementcN2009cNjocNohkdoik 6.9 45

24 PictureNthisqNManagedNchangeNandNresistanceNinNbusinessNnetworkNsettingseNIndustrialoMarketingo
ManagementcN2009cNjocNmkhdmlj 6.9 46

23 TogetherNweNsharevNzompetitiveNandNcollaborativeNsupplierNinterestsNinNproductNdevelopmenteN
TechnovationcN2009cNipcNmpgdngj 7.9 31

22 zollaborativeNproductNdevelopmentNandNsituatedNknowledgeNcontextseNEuropeanoJournaloofo
InnovationoManagementcN2009cNhicNiggdiii 4.2 17
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21 ‘ivisionNofNénterfirmNxctivitiesNinNtheNKnowledgedyasedN’conomyN2009cNkhdln

20 KnowledgeNversusNlearningNinNinternationalizationNofNoffshoringNactivitiesNinNzhinaqNxNcaseNstudyeN
JournaloofoEngineeringoandoTechnologyoManagemento-oJET-McN2008cNilcNhokdhpp 3.7 6

19 TakingNactionqNnewNformsNofNstudentNandNmanagerNinvolvementNinNbusinessNeducationeNMarketingo
IntelligenceoandoPlanningcN2008cNimcNhkldhml 3.2

18
TheNénnovatorUsN‘ilemmaqNWhenNNewNTechnologiesNzauseN—reatN–irmsNtoN–ailcNbyNzlaytonNMeN
zhristenseneNyostonqNHarvardNyusinessNSchoolNPresscNhppneLeadingNtheNRevolutioncNbyN—aryNHameleN
yostonqNHarvardNyusinessNSchoolNPresscNigggeylueNOceanNStrategyqNHowNtoNzreateNUncontestedN
MarketNSpaceNandNMakeNtheNzompetitionNérrelevantcNbyNWeNzhanNKimNandNRenˆ'eNMauborgneeN
yostonqNHarvardNyusinessNSchoolNPresscNigglTheNénnovatorUsN‘ilemmaqNWhenNNewNTechnologiesN
zauseN—reatN–irmsNtoN–ailcNbyNzhristensenzlaytonNMeNeNyostonqeNAcademyoofoManagementoReviewcN
2008cNjjcNnpgdnpk

5.9 26

17 ListeningNtoNtheNglobalNgrapevineqNSM’NexportNmanagersâ��NpersonalNcontactsNasNaNvehicleNforNexportN
informationNgenerationeNJournaloofoWorldoBusinesscN2006cNkhcNohdpm 6.1 32

16 RegionalNzlustersNinNaN—lobalNWorldqNProductionNRelocationcNénnovationcNandNéndustrialN‘eclineeN
CaliforniaoManagementoReviewcN2006cNkpcNhghdhii 13.2 35

15 ’motionscNtrustNandNrelationshipNdevelopmentNinNbusinessNrelationshipsqNxNconceptualNmodelNforN
buyerâ��sellerNdyadseNIndustrialoMarketingoManagementcN2006cNjlcNliidljl 6.9 179

14 yridgesNoverNtroubledNwaterqNsuppliersNasNconnectiveNnodesNinNglobalNsupplyNnetworkseNJournaloofo
BusinessoResearchcN2005cNlocNhimhdhinj 8.7 66

13 ’xportNintermediationNandNtheNinternetqNanNactivitydunbundlingNapproacheNInternationaloMarketingo
ReviewcN2005cNiicNhkndhmk 4.4 16

12 RelationshipNmarketingNandNbrandNinvolvementNofNprofessionalsNthroughNwebdenhancedNbrandN
communitiesqNTheNcaseNofNzoloplasteNIndustrialoMarketingoManagementcN2005cNjkcNjpdlh 6.9 165

11 RelationshipNmarketingNandNbrandNinvolvementNofNprofessionalsNthroughNwebdenhancedNbrandN
communitiesqNtheNcaseNofNzoloplasteNIndustrialoMarketingoManagementcN2005cNjkcNioldipn 6.9 90

10 ’nsuringNValidityNinNQualitativeNénternationalNyusinessNResearchN2004cN 12

9 ‘ynamicNinnovationNstrategiesNandNstableNnetworksNinNtheNconstructionNindustryeNJournaloofoBusinesso
ResearchcN2004cNlncNjlhdjmg 8.7 24

8 SupplyNchainNmanagementqNnewNorganisationalNpracticesNforNchangingNprocurementNrealitieseN
JournaloofoPurchasingoandoSupplyoManagementcN2003cNpcNojdpl 5.7 37

7 TheN’mbeddednessNofNSelfishNRoutinesqNHowNRoutinesNareNReplicatedNinNyusinessNNetworkseN
IndustryoandoInnovationcN2003cNhgcNhlpdhnn 2.3 8

6 xN–ootNinNtheN‘oorqNRelationshipNMarketingN’ffortsNTowardsNTransactiondOrientedNzustomerseN
JournaloofoMarket-FocusedoManagementcN2002cNlcNphdhgo 4

5 RelationshipNdevelopmentNandNmarketingNcommunicationqNanNintegrativeNmodeleNJournaloofoBusinesso
andoIndustrialoMarketingcN2001cNhmcNhmndhoj 3 99

4 énterNfirmNdiversityNandNtheNmanagementNofNmeaningNinNinternationalNstrategicNallianceseN
InternationaloBusinessoReviewcN2000cNpcNijndili 6.2 29
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3 énterdpartnerNlearningNinNglobalNsupplyNchainsqNlessonsNfromNNOVONNordiskeNJournaloofoPurchasingo
andoSupplyoManagementcN2000cNmcNhgldhhm 27

2 OrganizingNinternationalNtechnologicalNcollaborationNinNsubcontractorNrelationshipsqNanN
investigationNofNtheNknowledgedstickinessNproblemeNResearchoPolicycN1999cNiocNmildmki 7.5 47

1 énternationalNMarketNSelectioneNJournaloofoGlobaloMarketingcN1997cNhhcNmldok 2.4 41
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