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l Paper IF Citations

117 TheLsaturationLeffectLinLhotelLmanagerialLresponsebLInternationalnJournalnofnHospitalitynManagement
ZL2022ZLedfZLedgekd 8.3 0

116 yxplainingLtheLwillingnessLofLconsumersLtoLbringLtheirLownLreusableLcoffeeLcupsLunderLtheL
conditionLofLmonetaryLincentivesbLJournalnofnRetailingnandnConsumernServicesZL2022ZLjjZLedfmdl 8.5 1

115 …owLandLwhenLdoesLleaderLknowledgeLhidingLtrickleLdownLtheLorganisationalLhierarchyLinLtheL
tourismLcontextsLuLteamalevelLanalysisbLTourismnManagementZL2022ZLmeZLedhhlj 10.8 1

114 ynvironmentalLcertificationLandLhotelLmarketLvaluebLInternationalnJournalnofnHospitalityn
ManagementZL2022ZLedeZLedgefm 8.3 2

113 Travelersâ��LreactionsLtowardLrecommendationsLfromLneighboringLroomsnLSpilloverLeffectLonLroomL
bookingsbLTourismnManagementZL2022ZLllZLedhhfk 10.8 1

112 TravelLdecisionLdeterminantsLduringLandLafterLwOVIxaemnLTheLroleLofLtouristLtrustZLtravelL
constraintsZLandLattitudinalLfactorsbLTourismnManagementZL2022ZLllZLedhhfl 10.8 29

111 usymmetricLeffectsLofLextremeamoderateLonlineLreviewsLinLtheLlanguageasatisfactionLrelationshipbL
TourismnManagementZL2022ZLmeZLedhifh 10.8 0

110 TheLeffectLofLmovieLandLtelevisionLplacementsbLTourismnManagementZL2022ZLmeZLedhiek 10.8 0

109 IdentifyingLattributesLofLwineriesLthatLincreaseLvisitorLsatisfactionLandLdissatisfactionnLupplyingLanL
aspectLextractionLapproachLtoLonlineLreviewsbLTourismnManagementZL2022ZLmeZLedhifl 10.8 0

108 OzxILandLinboundLtourismnLaLperspectiveLofLreverseLcountryaofaoriginLeffectbLJournalnofnTravelnandn
TourismnMarketingZL2021ZLglZLgejagfi 6.6 1

107 …otelsSLwOVIxaemLinnovationLandLperformancebLAnnalsnofnTourismnResearchZL2021ZLllZLedgeld 7.7 32

106 yxpandingLourLunderstandingLofLcruiseLvisitorsSLexpenditureLatLdestinationsnLTheLroleLofLspatialL
patternsZLonshoreLvisitLchoiceLandLcruiseLcategorybLTourismnManagementZL2021ZLlgZLedhemm 10.8 10

105 TheLsearchLvalueLmodelnLxetectingLabnormalLsearchingLbehaviorbLAnnalsnofnTourismnResearchZL2021ZL
lkZLedgddk 7.7 2

104 ImpactLofLtheL–enuL”abelingLuctLUponLtheL–arketLValueLofLzoodserviceLzirmsbLJournalnofn
HospitalitynandnTourismnResearchZL2021ZLhiZLhhkahkg 3.3 0

103 vrandLulliancesLandLStockLReactionsbLJournalnofnBusiness-to-BusinessnMarketingZL2021ZLflZLgaeg 2.3 1

102 SmileyLguestsLpostLlongLreviewsMbLInternationalnJournalnofnHospitalitynManagementZL2021ZLmjZLedfmjg 8.3 1

101 TheLimpactLofLhotelLwSRLforLstrategicLphilanthropyLonLbookingLbehaviorLandLhotelLperformanceL
duringLtheLwOVIxaemLpandemicbLTourismnManagementZL2021ZLliZLedhgff 10.8 26
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100 udvanceLbookingLacrossLchannelsnLTheLeffectsLonLdynamicLpricingbLTourismnManagementZL2021ZLljZLedhghe10.8 6

99 TheLImpactLofLRestaurantLInnovativenessLonLwonsumerL”oyaltynLTheL–ediatingLRoleLofLPerceivedL
QualitybLJournalnofnHospitalitynandnTourismnResearchZL2021ZLhiZLehjhaehll 3.3 4

98 …owLdoLhotelLmanagersLreactLtoLratingLfluctuationsbLInternationalnJournalnofnHospitalityn
ManagementZL2020ZLlmZLedfijg 8.3 5

97 TheLtourismLeffectLofLPresidentLTrumpSsLparticipationLonLTwitterbLTourismnManagementZL2020ZLleZLedhegg10.8 6

96 UnderstandingLtheLdynamicsLofLtheLqualityLofLairlineLserviceLattributesnLSatisfiersLandLdissatisfiersbL
TourismnManagementZL2020ZLleZLedhejg 10.8 24

95 SatisfactionLmeasuresLwithLmonetaryLandLnonamonetaryLcomponentsnL…otelâ��sLoverallLscoresbL
InternationalnJournalnofnHospitalitynManagementZL2020ZLlkZLedfhmk 8.3 8

94 –illennialsâ��LwillingnessLtoLpayLforLgreenLrestaurantsbLInternationalnJournalnofnHospitalityn
ManagementZL2020ZLmdZLedfjde 8.3 21

93 unLopenLmarketLvaluationLofLtheLeffectsLofLwOVIxaemLonLtheLtravelLandLtourismLindustrybLAnnalsnofn
TourismnResearchZL2020ZLlgZLedfmmd 7.7 91

92 TheLhaloLeffectnLuLlongitudinalLapproachbLAnnalsnofnTourismnResearchZL2020ZLlgZLedfmgl 7.7 10

91 xisruptiveLinnovationZLinnovationLadoptionLandLincumbentLmarketLvaluenLTheLcaseLofLuirbnbbLAnnalsn
ofnTourismnResearchZL2020ZLldZLedflel 7.7 21

90 TestingLlossLaversionLandLdiminishingLsensitivityLinLreviewLsentimentbLTourismnManagementZL2020ZL
kkZLedhdfd 10.8 10

89 TheLeffectivenessLofLtryvertisingLinLhotelsbLInternationalnJournalnofnHospitalitynManagementZL2020ZL
liZLedfhdg 8.3 2

88 ”etSsLhookLupLfastML…otelLreviewsLandLWiaziLflawsbLAnnalsnofnTourismnResearchZL2020ZLldZLedflhf 7.7 4

87 TheLyffectLofL”odgingLTaxesLonLtheLPerformanceLofLUSL…otelsbLJournalnofnTravelnResearchZL2020ZLddhkflkifdmkedh6.3 2

86 xeterminantLzactorsLofLTouristLyxpensesbLJournalnofnTravelnResearchZL2020ZLimZLfjkafld 6.3 34

85 TheLStagedLNatureLofLxecisionL–akingLamongLSeniorLTouristsbLJournalnofnTravelnResearchZL2020ZLimZLjdfajeg6.3 5

84 TheLvundlingLStrategynLTheLOneawlickLyffectLonL”ossLuversionbLJournalnofnHospitalitynandnTourismn
ResearchZL2020ZLhhZLkdhakef 3.3 2

83 ImageLeffectLonLcustomeracentricLmeasuresLofLperformancebLAnnalsnofnTourismnResearchZL2019ZLkjZLffjafgl7.7 13
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82 TheLimpactLofLdynamicLpriceLvariabilityLonLrevenueLmaximizationbLTourismnManagementZL2019ZLkhZLffhafgg10.8 57

81 TheLimpactLofLdistributionLchannelsLonLbudgetLhotelLperformancebLInternationalnJournalnofn
HospitalitynManagementZL2019ZLleZLeheaehm 8.3 17

80 …otelsLtoLOTusnLâ��…andsLoffLmyLratesMâ��LTheLeconomicLconsequencesLofLtheLrateLparityLlegislativeL
actionsLinLyuropeLandLtheLUSbLTourismnManagementZL2019ZLkiZLhfkahgh 10.8 11

79 ToLvanLorLnotLtoLbanLrateLparityZLthatLisLtheLquestionâ�ƒLorLnotsbLInternationalnJournalnofnHospitalityn
ManagementZL2019ZLkkZLifgaifk 8.3 8

78 InconsistentLbehaviorLinLonlineLconsumerLreviewsnLTheLeffectsLofLhotelLattributeLratingsLonLlocationbL
TourismnManagementZL2019ZLkeZLhfeahfk 10.8 26

77 usymmetricLeffectsLofLWiziLonLoverallLsatisfactionbLAnnalsnofnTourismnResearchZL2019ZLklZLedfjjj 7.7 1

76 uLrunneraupLonLtheLfieldLyetLaLwinnerLonLtheLfloorbLAnnalsnofnTourismnResearchZL2019ZLklZLedfjjm 7.7 0

75 TheLeffectLofLtheLfdelL€iroLdâ��ItaliaLonLIsraelâ��sLtourismLfirmLvaluebLTourismnEconomicsZL2019ZLfiZLedkdaedlg3.1 3

74 uLreferenceadependentLapproachLtoLWTPLforLprioritybLTourismnManagementZL2019ZLkeZLejiaekf 10.8 9

73 uLgeneralizationLofLtheLzIzuLWorldLwupLeffectbLTourismnManagementZL2018ZLjjZLgeiagek 10.8 6

72 yffectsLofLxistanceLandLzirstaTimeLVisitationLonLTouristsâ��L”engthLofLStaybLJournalnofnHospitalitynandn
TourismnResearchZL2018ZLhfZLedfgaedgl 3.3 18

71 IfLyouZLtouristZLbehaveLirrationallyZLIâ��llLfindLyouMbLTourismnManagementZL2018ZLjmZLhghahgm 10.8 1

70 PriceLdeterminantsLofLsharingLeconomyLbasedLaccommodationLrentalnLuLstudyLofLlistingsLfromLggL
citiesLonLuirbnbbcombLInternationalnJournalnofnHospitalitynManagementZL2017ZLjfZLefdaege 8.3 265

69 xeterminantsLofLadvancedLbookingbLAnnalsnofnTourismnResearchZL2017ZLjkZLklalf 7.7 5

68 SeniorLtouristsâ��LaccommodationLchoicesbLInternationalnJournalnofnHospitalitynManagementZL2017ZLjjZLfhagh8.3 15

67 SportsLresultsLcreatingLtourismLvaluenLRafaelLNadalâ��sLtennisLmatchLpointsLworthLâ�‹efZdddZdddbL
TourismnEconomicsZL2017ZLfgZLjmkakde 3.1 1

66 yffectsLofLgeneralLandLparticularLonlineLhotelLratingsbLAnnalsnofnTourismnResearchZL2017ZLjfZLeehaeej 7.7 16

65 TravelLxemandL–odelingLwithLvehavioralLxatabLTourismnonnthenVergeZL2017ZLgeahg 0.1 2
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64 TravelLfrequencyLofLseniorsLtouristsbLTourismnManagementZL2016ZLigZLllami 10.8 56

63 whoiceLbehaviourLinLonlineLhotelLbookingbLTourismnEconomicsZL2016ZLffZLjkeajkl 3.1 5

62 uLdemandadrivenLanalysisLofLtouristLaccommodationLpricenLuLquantileLregressionLofLroomLbookingsbL
InternationalnJournalnofnHospitalitynManagementZL2015ZLidZLeal 8.3 61

61 vattleLroyalLinLbiotechnologynLRRxLvsbLproductLvsbLprocessLinnovationsbLTechnologynAnalysisnandn
StrategicnManagementZL2015ZLfkZLidgaiej 3.2 3

60 xetectingLzreeLRidersLinLwollectiveLvrandsLthroughLaL…ierarchicalLwhoiceLProcessbLJournalnofnTraveln
ResearchZL2015ZLihZLfllagde 6.3 6

59 usymmetricLeffectsLofLonlineLconsumerLreviewsbLAnnalsnofnTourismnResearchZL2015ZLidZLjkalg 7.7 296

58 xifferentiatedLeffectLofLadvertisingnL’ointLvsbLseparateLconsumptionbLTourismnManagementZL2015ZL
hkZLedkaeeh 10.8 13

57 OptimalLTimingLinLOnlineLTaskLxeadlinesnLWhatLifLStudentsLProcrastinateLTuL”ittleUsbLJournalnofn
TeachingninnTravelnandnTourismZL2015ZLeiZLelafl 1.1 3

56 TestingLtheLdecoyLeffectLinLtheLpresenceLofLstoreLbrandsbLInternationalnJournalnofnRetailnandn
DistributionnManagementZL2015ZLhgZLeegaefi 3.5 10

55 xeterminantLfactorsLofLseniorLtouristsâ��LlengthLofLstaybLAnnalsnofnTourismnResearchZL2014ZLhmZLemagf 7.7 100

54 TheLdifferentiatedLeffectsLofLwSRLactionsLinLtheLserviceLindustrybLJournalnofnServicesnMarketingZL2014
ZLflZLiilaiji 4 35

53 IndustryaspecificLeffectLofLwSRLinitiativesnLhotelsLandLairlinesbLKybernetesZL2014ZLhgZLihkaijh 2 12

52 WhoLperformsLaLstrongerLresponseLtoLwhomsLxetectingLindividualLcompetitiveLactionsLandL
reactionsbLReviewnofnManagerialnScienceZL2014ZLlZLgliahdg 3.9 7

51 uctivityZLtourismL2014ZLeaf

50 welebrityLendorsersSLperformanceLonLtheLâ��groundâ��LandLonLtheLâ��floorâ��bLMarketingnLettersZL2013ZLfhZLehgaehm 2.3 15

49 uSSySSIN€LuxVyRTISIN€LINLuL…IyRuRw…Iwu”LxywISIONL–Oxy”bLAnnalsnofnTourismnResearchZL2013ZL
hdZLfjdaflf 7.7 35

48 TheLeffectLofLinnovationLonLhotelLmarketLvaluebLInternationalnJournalnofnHospitalitynManagementZL
2013ZLgfZLkeakm 8.3 100

47 wommunicatingLexcellenceLinLinnovationbLEconomicsnLettersZL2013ZLeelZLlkamd 1.3 9
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46 xirectLversusLindirectLchannelsbLEuropeannJournalnofnMarketingZL2013ZLhkZLfjdafkl 4.4 19

45 RelationshipLbetweenLPriceLSensitivityLandLyxpendituresLinLtheLwhoiceLofLTourismLuctivitiesLatLtheL
xestinationbLTourismnEconomicsZL2013ZLemZLedeaeeh 3.1 10

44 TheLeffectLofLwinningLtheLfdedLzIzuLWorldLwupLonLtheLtourismLmarketLvaluenLTheLSpanishLcasebL
OmegaZL2012ZLhdZLidgaied 7.2 18

43 InfluenceLofLNatureL–otivationLonLPriceLSensitivitybLTourismnGeographiesZL2012ZLehZLglgagmi 9.3 1

42 yffectLofLinnovationLonLairlinesSLoperatingLleveragenLuLSpanishLcaseLstudybLJournalnofnAirnTransportn
ManagementZL2012ZLfiZLhhahj 5.1 3

41 TheLzreeLvreakfastLyffectnLunLyxperimentalLupproachLtoLtheLZeroLPriceL–odelLinLTourismbLJournaln
ofnTravelnResearchZL2012ZLieZLfhgafhm 6.3 29

40 usymmetricLTouristLResponseLtoLPricenL”ossLuversionLSegmentationbLJournalnofnTravelnResearchZL
2012ZLieZLijlajkj 6.3 32

39 €augingLinnovationLworthLforLairlinesbLJournalnofnAirnTransportnManagementZL2012ZLfdZLmaee 5.1 5

38 vattleLroyalnLZeroapriceLeffectLvsLrelativeLvsLreferentLthinkingbLMarketingnLettersZL2012ZLfgZLjjeajjm 2.3 17

37 TourismL–arketLSegmentationLvasedLonLPriceLSensitivitynLzindingLSimilarLPriceLPreferencesLonL
TourismLuctivitiesbLJournalnofnTravelnResearchZL2012ZLieZLhfjahgi 6.3 49

36 PriceLSensitivityLtoLTourismLuctivitiesnL”ookingLforLxeterminantLzactorsbLTourismnEconomicsZL2012ZL
elZLjkiajlm 3.1 18

35 TestingLprospectLtheoryLinLairlineLdemandbLJournalnofnAirnTransportnManagementZL2011ZLekZLfheafhg 5.1 9

34 –onetaryLandLnonamonetaryLeffortsLforLleisureLactivitiesbLAnnalsnofnTourismnResearchZL2011ZLglZLldealem 7.7 10

33 TheLyffectLofLQualityLonL…otelLRiskbLTourismnEconomicsZL2011ZLekZLgmaif 3.1 5

32
TheLdecisionLtoLraiseLfirmLvalueLthroughLaLsportsabusinessLexchangenL…owLmuchLareLRealL–adridâ��sL
goalsLworthLtoLitsLpresidentâ��sLcompanyâ��sLgoalssbLEuropeannJournalnofnOperationalnResearchZL2011ZL
feiZLfleafll

5.6 10

31 unalysingLtheLeffectLofLenvironmentalLfactorsLonLserviceLperformancebLServicenIndustriesnJournalZL
2011ZLgeZLehkeaehll 5.7 4

30 TheLharmfulLconsequencesLofLfailedLrecoveriesLinLtheLbankingLindustrybLInternationalnJournalnofn
BanknMarketingZL2011ZLfmZLgfahm 4 21

29 xifferentiatedLpriceLlossLaversionLinLdestinationLchoicenLTheLeffectLofLtouristsâ��LculturalLinterestbL
TourismnManagementZL2011ZLgfZLeeljaeemi 10.8 35
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28 ResearchLNotenLwoastalLandLInlandLReferenceLPricesLâ��LaLxifferentiatedLyffectbLTourismnEconomicsZL
2011ZLekZLeehdaeeie 3.1

27 TheLqualityLofLqualityLawardsnLximinishingLinformationLasymmetriesLinLaLhotelLchainbLJournalnofn
BusinessnResearchZL2010ZLjgZLlgfalgm 8.7 55

26 unomalyLinLSpanishLTouristLSensitivityLtoLPricebLTourismnEconomicsZL2010ZLejZLmeiamfg 3.1 1

25 VarietyaSeekingLandLInertialLvehaviournLTheLxisutilityLofLxistancebLTourismnEconomicsZL2010ZLejZLfieafjh 3.1 19

24 wultureasensitiveLtouristsLareLmoreLpriceLinsensitivebLJournalnofnCulturalnEconomicsZL2010ZLghZLeleaemi 1.8 12

23 yxplainingLconsumerLcomplainingLbehaviourLinLdoubleLdeviationLscenariosnLtheLbankingLservicesbL
ServicenIndustriesnJournalZL2009ZLfmZLejimaejjl 5.7 24

22 SimultaneousLanalysisLofLwhetherLandLhowLlongLtoLgoLonLholidaysbLServicenIndustriesnJournalZL2009ZL
fmZLedkkaedmf 5.7 26

21 ussessingLperformanceLinLservicesnLtheLtravelLagencyLindustrybLServicenIndustriesnJournalZL2009ZLfmZLjigajjk5.7 16

20 TheLsmileLofLtheLtouristnLtheLrelationshipLbetweenLpriceLsensitivityLandLexpensesbLServicenIndustriesn
JournalZL2009ZLfmZLeefiaeegh 5.7 6

19 wharacterizingLTouristLSensitivityLtoLxistancebLJournalnofnTravelnResearchZL2008ZLhkZLhgaif 6.3 57

18 SequentialLchoiceLbehaviornL€oingLonLvacationLandLtypeLofLdestinationbLTourismnManagementZL2008ZL
fmZLedfgaedgh 10.8 60

17 TheLeconomicLvalueLofLpatentLprotectionLandLrivalryLinLtheLSpanishLelectricalLsectorbLEuropeann
JournalnofnInnovationnManagementZL2007ZLedZLhghahif 4.2 8

16 TwoastageLchoiceLprocessLofLzxInLOwnershipLstructureLandLdiversificationLmodebLJournalnofnBusinessn
ResearchZL2007ZLjdZLkmialdi 8.7 19

15 zoreignLdiversificationLvsLconcentrationLstrategiesLandLfirmLperformancebLInternationalnMarketingn
ReviewZL2006ZLfgZLihalf 4.4 16

14 TheLinfluenceLofLdistanceLandLpricesLonLtheLchoiceLofLtouristLdestinationsnLTheLmoderatingLroleLofL
motivationsbLTourismnManagementZL2006ZLfkZLmlfammj 10.8 210

13 …eckitLmodellingLofLtouristLexpenditurenLevidenceLfromLSpainbLJournalnofnServicenManagementZL2005
ZLejZLfkeafmg 86

12 ”everagingLprofitLfromLtheLfixedavariableLcostLrationLtheLcaseLofLnewLhotelsLinLSpainbLTourismn
ManagementZL2005ZLfjZLediaeee 10.8 12

11 ValuingLtheLbusinessLenvironmentLonLaLdailyLbasisbLEuropeannJournalnofnOperationalnResearchZL2005ZL
ejhZLfekaffh 5.6 4
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10 STOw…uSTIwL–Oxy”IN€bLAnnalsnofnTourismnResearchZL2005ZLgfZLhmajm 7.7 102

9
usymmetricLrivalryLbetweenLstrategicLgroupsnLresponseZLspeedLofLresponseLandLexLanteLvsbLexLpostL
competitiveLinteractionLinLtheLspanishLbankLdepositLmarketbLStrategicnManagementnJournalZL2005ZL
fjZLkegakhi

5.2 44

8 TheLstockLmarketSsLreactionLtoLqualityLcertificationnLympiricalLevidenceLfromLSpainbLEuropeann
JournalnofnOperationalnResearchZL2002ZLehfZLjgfajhe 5.6 72

7 ussessingLnewLhotelLopeningsLthroughLanLeventLstudybLTourismnManagementZL2002ZLfgZLhkaih 10.8 38

6 zoreignLexpansionLstrategyLandLperformancebLInternationalnMarketingnReviewZL2002ZLemZLghlagjl 4.4 4

5 TheLImpactLofLwOVIxaemLVaccineLPassportLonLuirLTravelersâ��LvookingLxecisionLandLwompaniesâ��L
zinancialLValuebLJournalnofnHospitalitynandnTourismnResearchZedmjghldfeedilh 3.3 2

4 wompetitorsLorLwomplementsnLuL–etaaanalysisLofLtheLyffectLofLuirbnbLonL…otelLPerformancebL
JournalnofnTravelnResearchZddhkflkifeedhfj 6.3 1

3 WillLyourLmajestyLmarryLmesLTheLeffectLofLroyalLweddingsLonLtheLtourismLindustrybLTourismn
EconomicsZegihlejjfeeddhg 3.1 0

2 SatisfactionLandLyxpenditureLinLWineriesnLuLProspectLTheoryLupproachbLJournalnofnHospitalitynandn
TourismnResearchZedmjghldfeedgeh 3.3 1

1 TheLImpactLofL”ossLuversionLandLximinishingLSensitivityLonLuirlineLRevenuenLPriceLSensitivityLinL
wabinLwlassesbLJournalnofnTravelnResearchZddhkflkiffedmgd 6.3 0
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